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As I sat down to write this article, it hit me that summer has come to an end 

and it seems as if it was just yesterday I got our grill out. 

 

I guess it is time to enjoy the fall and, for you snowbirds, it’s time to pack 

the car! 

 

The summer was hot and so were the markets! We saw some impressive 

gains and, even when there was a setback, it was short lived. 

 

The changes that we made in the managed portfolios back in mid-February 

appears to have paid off, and are still working today. 

 

There are a few things we will need to keep our eye on. The first is a poten-

tial rate hike by the Fed, which over the past few weeks has the markets a 

little nervous. The odds markets are betting against a hike, but the markets 

are not following the no-hike trend. The second thing would be the upcom-

ing election and, as I have said before, I am not a real political guy but, just 

like a lot of you, I am very disappointed in our choices for this election 

year. 

 

I listened to two politicians talking about the upcoming election (one Re-

publican and one Democrat) and they agreed (surprise) that if Clinton gets 

elected more than 50% of the people who vote for her will be angry; no dif-

ferent if Trump gets elected, more than 50% of the people who vote for him 

will be angry as well. 

 

It is sad that in a county with over 318 million people living here, these 

were the two best candidates we could find. 

 

The final results of the election may or may not (covering all bases) have 

an effect on the markets, but the results could have a major effect on the 

country. 

 

No matter whether you are Republican or Democrat, please exercise your 

right and VOTE; you owe it to your country! 

 

Before I close I want to share some great, maybe even fantastic, news with 

you. On August 13th Rita and I were blessed with our first great-grandchild. 

Our granddaughter introduced us to Noah James, and we couldn’t be  
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happier. Now I have another generation of grandchildren I can take school shopping! 

 

Until next time… 

 

Remember the only limitations in life are the ones we place on ourselves… Never limit your 

dreams! 

 

 

 

Wayne C. Maier 

CEO  

 

Welcome 
 

Noah James!!! 
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Michael Wilcox, ChFC® 

Senior Vice President 

 

I want to follow up on last month's article and thank you for all the feed-

back. I had a number of cost- cutting ideas passed on to me and I will share 

them over the next several months. 

 

This month though, I was trying to decide what I wanted to write about, 

which is not always easy to do.  Often when this happens, a potential arti-

cle will drop into my lap, and this month that is exactly what happened.  A 

client dropped off a magazine article to me, and as I read the article, I actu-

ally was angered about what was written and how it was written.  It 

seemed to me that the article was designed to get the reader to question 

everything the reader has done with their current advisor, and the only an-

swer was to hire them to solve the problem.  Now I know this was not an 

article at all, it was a "disguised" advertisement.  I must say, I have noticed 

that in our industry, advertising has gotten more aggressive, more point-

ed…but this was over the top. 

 

I thought to myself, “I cannot imagine what clients must go through in or-

der to determine whether or not they are investing properly, and then get 

hit with aggressive and promissory advertising”.  To me, when an article 

starts out with “you should hate this or that investment, or if you are 

“promised” you can invest in the market and get a "reasonable rate of re-

turn" without risk, there has to be a catch. We have all have been around 

the block a number of times and we know if it sounds too good to be true, 

it probably is.  

 

I would like our clients to think of investments as tools. All investments 

should have a place and a purpose, and one particular investment may be 

right for one investor but not for another. There should not be a “one size 

fits all” solution because we are all as unique as our fingerprints. If a car-

penter’s only tool was a hammer, the carpenter may be great at pounding 

nails, but it would be difficult for the carpenter to saw wood. An invest-

ment advisor should be no different; there should be more than one tool in 

the advisor’s tool box and there should be no pre-determined investments, 

as each situation is specific to each client.  

 

This is why we at Maier & Associates base our recommendations on a fi-

nancial plan designed to help the client identify and clarify their objectives; 

the professional advice will be offered.  Another comparison to the world 

of carpentry…think of a financial plan as a blueprint.  Once the blueprint is 

created and a timeline is determined, the appropriate “tools for the job” 

will be implemented and the performance of the investments will be moni-

tor. 
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There should be no hype in financial planning, no scare tactics or promises made without full disclo-

sure, and no innuendo trying to persuade you in a 30-second blurb on TV or a one-page advertise-

ment written as an article in a well-respected magazine. The last point I want to make about the arti-

cle I just read, which I found the most interesting of all, is that it says, “call us if you have $500,000 

or more of investable assets”. So those of you with $500,000 or more of investable assets, hallelu-

jah, “we can help you”. But for anyone that has $499,000 or less, I guess you need to stay in the old 

investments they just trashed, because you aren't worth their time or trouble.   

 

Thank you, as always, and feel free to contact any of us anytime if you have questions. 
 

 

 

Michael A. Wilcox, ChFC® 

Senior Vice President 
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If Long-Term Care Insurance (LTCI) Isn't for You… Other Options 

 

In the thirteen years that I have been an advisor with Maier & Associates, 

only a small percentage of the folks I have met and worked with have pur-

chased, and continue to retain, long term care insurance. Several clients 

have dropped their insurance due to escalating premium prices. As a result 

of this, I thought maybe this subject would be useful. 

 

You saved for a rainy day--it's here. If the need arises, you could use 

your personal savings to pay for long-term care (self-insurance). If you 

choose this option, you'll have to estimate how much money you might 

need to cover long-term care expenses and start an appropriate savings 

plan. And though there's a good chance that the amount you'll have to put 

aside each month to cover future medical expenses will equal (or exceed) 

what you'd pay in LTCI premiums, buying LTCI is not an option in some 

cases (e.g., if a pre-existing condition prevents you from qualifying for 

coverage). Keep in mind, however, that if you do choose to self-insure, 

there's always the chance that your savings won't be enough to cover your 

actual long-term care expenses. 

 

Did you know? Medicaid, (not Medicare), pays for long-term care.  

Medicaid is a government-sponsored program that pays for medical treat-

ment. People with low incomes who are elderly, disabled, or blind may be 

eligible for Medicaid if they meet the financial and medical requirements. 

These eligibility decisions are primarily based on income, net worth, need 

for nursing or custodial care. 

 

In most states, Medicaid subsidizes care in nursing facilities and at home 

(for those who meet Medicaid guidelines) but the amount of total funds 

available from year to year for assisted living or in-home care is capped in 

some states, and although you might qualify, there is no guarantee the 

funds will be available. Michigan’s program is called Michigan Choice 

Waiver Program.  Unfortunately, meeting Medicaid's financial require-

ments is difficult. Many people are forced to exhaust their life savings to 

qualify for Medicaid. A comprehensive LTCI policy may prevent this from 

happening. Another drawback is that not all facilities will accept Medicaid,  
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so your choices may be somewhat limited. If this is your plan, you should consider meeting with an 

elder law attorney well before you find yourself in the situation of needing long term care. Be proac-

tive! 

 

Life insurance--it's not just for estate planning anymore. If you have a cash value life insurance 

policy, familiarize yourself with the rules on policy loans and cash withdrawals. Most policies allow 

you to access your cash value, but the amounts may be limited, and there may be interest and tax 

consequences. Also, find out if your policy allows you to use part of the death benefit for medical 

expenses or long-term care while you are alive. Policies with an accelerated benefits rider typically 

allow this. If you become terminally ill, you may also have the option to sell your life insurance pol-

icy to a viatical settlement funding company, and use the money to pay for your care. You will typi-

cally get 40 to 85 percent of the policy's face value from a viatical settlement. 

 

Get paid to live in your home (thought this heading would catch your attention). If you own 

your home outright or have a lot of equity in your home, you could consider a reverse mortgage. Ba-

sically, a reverse mortgage gives the lender a lien (or mortgage) on your home, and you receive ei-

ther a lump sum or prearranged monthly payments. You typically don't have to repay the loan as 

long as you live in the home. However, if you move or if the house is sold, the loan must be repaid 

out of the proceeds of the sale. A reverse mortgage can be an easy source of cash, but it could also 

complicate matters if you plan on leaving your home to your heirs. 

 

Long term care needs will challenge many of us in the years ahead. It is never too early to address 

just how we plan to meet that challenge. Your financial advisor is a key resource to consult with and 

help you investigate the options available to you. 

 

 
Stanley Dombrowski  
Managing Partner  
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Happy fall!  I hope this newsletter finds everyone enjoying the cooler 
weather and settling into the comfortable routines that fall brings.  I know 
there are a ton of things we look forward to this time of year – bonfires, 
pumpkin spice everything, football, football and more football, the list goes 
on.  I’m sure right at the top of that list for most people is an end-of-year 
tax and insurance check-up – right?  OK, maybe not at the top of the list 
but it’s a good habit to add to your routine this time of year.  Here is a little 
guidance that may help make it less of a chore. 
 
Let’s talk taxes  . . . 
 
The first thing you should probably do is pull out your last income tax re-
turn.  Check to see if there were any action items that you were supposed to 
do - if so, did they get done?   
 
Next, use it to compare last year to this year.  Were there any significant 
life changes that will have an impact on your return this year?   Has your 
income changed significantly? Have you started school or started a busi-
ness? Gotten married or divorced? Retired? Had a baby? Purchased a 
house? Incurred serious medical expenses? Changed your health insurance? 
These and many other life experiences can affect your tax return so take a 
good look.  If there were changes that have you concerned, get with your 
tax advisor.  It may be the last quarter of the year but there is still time and 
ways to minimize any negative surprises when it comes time to do your 
taxes.  Waiting until January may be too late to influence your 2016 tax 
bill.   
 
Even if there were no major life changes for you this year, is there a better 
way to plan your tax return?  Did you get a large refund that you just put in 
the bank or piddled away?  Take a look to see if bumping up your retire-
ment contributions makes sense.  Do you have the benefit of a flex spend-
ing account for medical or child care expenses that you aren’t taking ad-
vantage of?  Another reason it’s important to take a look at your tax and 
insurance picture during this time of year is because this is generally the 
only time you can make changes to employer sponsored retirement, insur-
ance or flex-spending plans that will take effect January 1st.  Again, talk to 
your tax advisor to see if little changes, ones you may not even notice, will 
make a difference for you. 
 
Lastly, on the tax side of things . . . I know I often say “talk to your tax ad-
visor”.  If that isn’t a possibility or you do your own taxes or you just want 
a second pair of eyes to look at your completed return(s), call me.  As a val-
ued Maier & Associates Financial Group client, tax planning and advice are 
services that are available to you for no charge.  While this doesn’t include 
tax preparation services, and tax season isn’t the best time for me to do a 
thorough check, now is a great time to get together.  Taxes are a year-round 
concern and there’s no better time than the present to plan for the future! 
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On to insurance . . . 
 

For many people who have insurance through their employer, insurance continues from one year to 
another with little change needed on the employee part.  However, if you have different options to 
choose from or aren’t happy with the insurance you currently have, now is the time to check into 
what might work out better for you.  Do you have a high-deductible health plan option that you can 
pair with a Health Savings Account (HSA)?  Would this really be a good fit for you?  Having an in-
surance discussion with your human services department and/or financial advisor may help to answer 
some questions on whether another available insurance option is right for you and your family. 

 

The end-of-year insurance check-up is especially important for people who buy their health insurance 
from the marketplace (Obamacare) and Medicare beneficiaries who pay for Medicare Part D and 
Medigap or Medicare Advantage plans to supplement Medicare.  These policies often change from 
one year to the next and what is a great policy this year at an affordable price, may be much different 
next year.  Insurance companies are required to let you know of any policy changes from one year to 
the next so be sure to read any information that comes to you during this time of year from your in-
surance company.  If you don’t like the changes this is the time to shop for new insurance.   

 

Open enrollment dates for the marketplace (Obamacare) run from November 1st through January 31st 
and enrollment is done on the Healthcare.gov website.  Outside the open enrollment dates, you only 
qualify for special enrollment dates if you’ve had certain life events happen – got married, had a ba-
by, or lost other health insurance.  As of 2014, there are additional taxes if you or anyone on your tax 
return doesn’t have health insurance and you don’t meet any of the exceptions for not being insured. 

 

Medicare open enrollment dates are from October 15th through December 7th and any changes during 
this time will be effective January 1st.  Some of the changes you can make include switching from 
Original Medicare with a Medigap policy to a Medicare Advantage Plan or vice-versa, switching 
from one Medicare Advantage Plan to another, switching from one Prescription Drug Plan to another.  
This is also the time of year that insurance companies are allowed to solicit business and the infor-
mation you receive can be overwhelming.  If you need some help don’t hesitate to call the office.  We 
work with a company through our Securities America affiliation that specializes in finding the right 
Medicare choices for you.  Again, as a valued Maier & Associate Financial Group client, there is no 
charge for this service. 

 

I hope this is helpful.  Have a wonderful season.  In the meantime . . .  Pumpkin Spice Jello - really? 

 
 
Gail Doane, E.A. 
Tax Specialist 
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“As the grizzled 

duty sergeant used 

to say on the 

televised police 

drama, "Be careful 

out there." The 

identity you save 

may be your own.” 

 

Recovering from identity theft 
 

Suddenly your bank account is empty, your credit card bills are through the roof, 

and you're getting late notices for accounts you don't own. Despite your best ef-

forts, your identity has been stolen. What now? 

 

Time is money 

 

To minimize your losses, act fast. Contact the following entities in this order: 

 

1. Your credit card companies 

2. Your bank 

3. The three major credit bureaus 

4. Local, state, or federal law enforcement authorities 

 

Your credit card companies 

 

Credit card companies are getting better at detecting fraud. In many cases, if they 

spot activity outside the mainstream of your normal card usage, they'll call you to 

confirm that you made the charges. But the responsibility to notify them of lost or 

stolen cards is still yours. 

 

If you do so in a reasonable time (within 30 days after you discover the loss), you 

won't be responsible for more than $50 per card in fraudulent charges. Ask that 

the accounts be closed at your request, and open new accounts with password 

protection. 

 

If an identity thief opens new accounts in your name, you'll need to prove it was-

n't you who opened them. Ask the creditors for copies of application forms or oth-

er transaction records to verify that the signature on them isn't yours. 

 

Whether the identity thief compromises an existing account or opens a new one 

fraudulently, the creditor involved may want you to fill out a fraud affidavit. Most 

will accept the uniform affidavit form available from the Federal Trade Commis-

sion (FTC); you may obtain it from the FTC at www.ftc.gov. 

 

Follow up your Initial creditor contacts with letters indicating the date you report-

ed the loss or theft. Watch your subsequent monthly statements from the creditor; 

if any fraudulent charges appear, contest them in writing. 

 

Your bank 

 

If your debit (ATM) card is lost or stolen, you won't be held responsible for any 

unauthorized withdrawals if you report the loss before it's used. Otherwise, the 

extent of your liability depends on how quickly you report the loss: 
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 If you report the loss within two business days after you notice the card is missing, you'll be held 
liable for up to $50 of unauthorized withdrawals. If the card doubles as a credit card, you may not be 
protected by this limit. 
 If you fail to report the loss within two days after you notice the card is missing, you can be held 
responsible for up to $500 in unauthorized withdrawals. 
 If you fail to report an unauthorized transfer or withdrawal that's posted on your bank statement 
within 60 days after the statement is mailed to you, you risk unlimited loss. 
 
If your checkbook is lost or stolen, stop payment on any outstanding checks, then close the account 
and open a new one. Dispute any fraudulent checks accepted by merchants in order to prevent collec-
tion activity against you. You may also want to contact a check-guarantee bureau for additional assis-
tance. 
 
The three major credit bureaus 
 
If your credit cards have been lost or stolen, call the fraud number of any one of the three national 
credit reporting agencies: 
 
1. Equifax (888) 766-0008 
2. Experian (888) 397-3742 
3. TransUnion (800) 680-7289 
 
You only need to contact one of the three; the one you call is required to contact the other two. 
 
Next, place a fraud alert on your credit report. If your credit cards have been lost or stolen, and you 
think you may be victimized by identity theft, you may place an initial fraud alert on your report. An 
initial fraud alert entitles you to one free credit report from each credit bureau, and it remains on your 
credit report for 90 days. If you become a victim of identity theft (an existing account is used fraudu-
lently or the thief opens new credit in your name), you may place an extended fraud alert on your 
credit report once you file a report with a law enforcement agency. An extended fraud alert entitles 
you to two free credit reports within 12 months from each credit bureau, and remains on your credit 
report for seven years. 
 
Once a fraud alert has been placed on your credit report, any user of your report is required to verify 
your identity before extending any existing credit or issuing new credit in your name. For extended 
fraud alerts, this verification process must include contacting you personally by telephone at a num-
ber you provide for that purpose. 
 
If you live in one of the handful of states that allow you to "freeze" your credit report, do so. Once 
you do, no one--creditors, insurers, and even potential employers--will be allowed access to your 
credit report unless you "thaw" it for them. 
 
If your state allows you to freeze your credit report, you must contact all three major credit reporting 
agencies. In some cases, victims of identity theft are not charged a fee to freeze and/or thaw their 
credit reports, but the laws vary from state to state. Contact the office of the attorney general in your 
state for more information. 
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If you discover fraudulent transactions on your credit reports, contest them through the credit bu-

reaus. Do so in writing, and provide a copy of the identity theft report you file. You should also 

contest the fraudulent transaction in the same fashion with the merchant, bank, or creditor who re-

ported the information to the credit bureau. Both the credit bureaus and those who provide infor-

mation to them are responsible for correcting fraudulent information on your credit report, and for 

taking pains to assure that it doesn't resurface there. 

 

Law enforcement agencies 

 

While the police may not catch the person who stole your identity, you should file a report about 

the theft with a federal, state, or local law enforcement agency. Once you've filed the report, get a 

copy of it; you'll need it in order to file an extended fraud alert with the credit bureaus. You may 

also need to provide it to banks or creditors before they'll forgive any unauthorized transactions. 

 

When you file the report, give the law enforcement officer as much information about the crime as 

possible: the date and location of the loss or theft, information about any existing accounts that 

have been compromised, and/or information about any new credit accounts that have been opened 

fraudulently. Write down the name and contact information of the investigator who took your re-

port, and give it to creditors, banks, or credit bureaus that may need to verify your case. 

 

If the theft of your identity involved any mail tampering (such as stealing credit card offers or 

statements from your mailbox, or filing a fraudulent change of address form), notify the U.S. Post-

al Inspection Service. If your driver's license has been used to pass bad checks or perpetrate other 

forms of fraud, contact your state's Department of Motor Vehicles. If you lose your passport, con-

tact the U.S. Department of State. Finally, if your Social Security card is lost or stolen, notify the 

Social Security Administration. 

 

Follow through 

 

Once resolved, most instances of identity theft stay resolved. But stay alert; monitor your credit 

reports regularly, check your monthly statements for any unauthorized activity, and be on the look-

out for other signs such as missing mail and debt collection activity that someone is pretending to 

be you. 

 

As the grizzled duty sergeant used to say on the televised police drama, "Be careful out there." The 

identity you save may be your own. 

 

Until next time…. 
 

 

Gregory Dahlberg 
Senior Vice President 
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The upcoming presidential election presents us with candidates who 

share a very different vision for the United States.  As you would sus-

pect, each one believes that the tax code is a tool to achieve social and 

economic engineering.  What will result will be creating additional layers 

of complex codes and loopholes that benefit very few and create addi-

tional effort for the tax advising industry.  Here are the proposals on a 

few of the key areas of tax law: 

 

Overall Tax Rates 

Trump – Proposes to consolidate the 7 tax rates to 3 tax rates – 33%, 

25%, and 12%.  Eliminate the net investment income surtax. 

Clinton – Minimum 30% tax rate for incomes over $1 million and an ad-

ditional 4% tax on income over $5 million.  (Similar to the “Buffet” rule 

that has been publicized) 

Estate Tax 

Trump – Eliminate the estate tax entirely 

Clinton – Increase top rate from 40% to 45% and lower the individual 

exemption from $5.45 million to $3.5 million.  ($10.9 million to $7 mil-

lion for married couples) 

Itemized Deductions 

Trump – Increase the income phase out amounts so couples making more 

than $300,000 would be able to fully deduct more of their write-offs on 

mortgage interest, charitable giving, etc. 

Clinton – Cap the maximum tax benefit of itemized deductions at 28%.   

 

I will offer my opinion that no matter who is elected, there will be no sig-

nificant tax code changes in the short term.  Politicians prefer to have 

their laws take effect when they are out of office.  But Congress, after 

years of waffling, did finally pass significant legislation last December. It 

removed a lot of the uncertainty in the tax code which was good for tax 

planning.  This legislation took nearly five years to accomplish.  I am 

positive that tax rates will probably need to increase as our deficit levels 

and national debt will need to be addressed.  But, my crystal ball never 

answers when. 

 

Chad A. Adams 

CPA 
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Chad Adams, CPA  
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“Being diversified 

happens in many 

different ways and 

Market Capitalization 

is one of those ways.” 

 

I want to present a multiple part series for our upcoming newsletters to help 

with a little less than common investment terms.   

 

We are starting with “Market Capitalization”, more often referred to as 

Market Caps and then categorized into Large Caps, Middle/Mid-Caps and 

Small Caps.  Market Capitalization refers to the total dollar market value of 

a company’s outstanding shares.  Why is this important when looking at an 

investment?  When choosing an investment strategy and investor should be 

diversified. Being diversified happens in many different ways and Market 

Capitalization is one of those ways.   

 

When investing you need to have a flavor of different markets, even if 

those markets are all domestic.  When looking at Large Caps we are gener-

ally looking at companies that have a market capitalization of $10 billion or 

more.  In some cases, because many businesses in this country are growing 

so much, we are starting to see a “Giant Cap” category that would then be 

considered larger than the Large Caps, but that is somewhat unofficial to-

day.  Large Cap stocks/companies are generally older business, a little 

more established and can be considered more of our daily life experiences 

than the Mid and Small Caps.  The S&P 500 Index is made up of 500 of the 

largest companies in the US.  Examples are: Apple Inc., Microsoft and 

Exxon Mobil. 

 

Middle Caps, commonly referred to as Mid-Caps, are companies with a 

market capitalization between $2 billion and $10 billion.  Mid-Caps are 

more commonly known for being a business structure operated under the 

goal of growth and expansion.   These businesses generally carry a higher 

degree of risk than the Large Caps because they are not as seasoned, how-

ever, they attract a more aggressive investor or an aggressive piece of an 

asset allocation because of their growth potential.  Examples are: Concho 

Resources, Dr. Pepper Snapple Group and JM Smucker Co. 

 

Finally, Small Caps are businesses with a Market Cap of $300 million to $2 

billion.   Small Caps can be newer companies or companies that operate in 

a specific market or emerging industry.  Generally they carry the highest 

risk of the three Capitalization categories because of their size, age and the 

areas of the market they are affiliated with.  Many times they are the first 

companies to feel stress with market declines and feel strong growth with 

market risings.  Examples are: B&G Foods, Spire Inc. and TiVo Corp. 

Page 14  



Page 15   

Page 15  

Hopefully, this first part of my series will help when reading or watching financial news or when you 

have conversations with your advisor.   Please let me know if you have questions or if you have spe-

cific topics or definitions that you would like covered.  joem@maierandassociates.com  

 

*Any specific stocks mentioned in this article are in no way a solicitation or recommendation 

for purchase; the stocks mentioned are for reference only.  Please discuss any potential transac-

tions with your advisor prior to execution.   

 

Joseph Maier 

Vice President 

mailto:joem@maierandassociates.com


Maier & Associates Financial Group, Inc. 

5982 Westside Saginaw Rd. 

Bay City, MI 48706 
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Puzzle Answer  

 

At Maier & Associates Financial Group, we work hard to set up a personalized 
long-term investment strategy for our clients that will give them the best chance 
at achieving their financial goals. We do not believe in a “set it and forget it” poli-

cy. Instead our investment philosophy is to create an open dialogue of shared 
ideas and a mutual understanding of our clients’ goals and objectives. 

 
Additionally, we also like to help our clients rebalance during turbulent markets – 

we believe it is our mission to attempt to keep investors from making irrational 
decisions during times of fear and greed. We do this by using a complex tracking 
system that watches market trends, and using the indicators to keep our clients 

from making regrettable decisions as to when and where money is invested. 
 

Another critical part of the M & A Group Investment Philosophy is taking the time 
to get to know our clients’ personalities and needs – communication is our most 
important tool! By clearly understanding and constantly reevaluating our clients’ 
comfort levels with investment risk vs. portfolio performance expectations, we 

can develop a strategic and personalized investing plan. 
 

By doing this, we not only build strong portfolios, we also create strong cli-
ent/advisor relationships. While there is no foolproof investment strategy that 

can guarantee against loss, we promise to work hard to create a strategy that is 
strong and tailored to your financial goals/needs. 

Securities offered through Securities America Inc., member FINRA/SIPC.  Advisory services offered through  

Securities America Advisors, Inc.  Securities America and Maier & Associates are unaffiliated. Tax services offered through Maier & Associates Accounting 

Services, Inc. Maier  & Associates Financial Group does not provide legal advice.  


