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Years from now, the medical profes-
sion will probably use such terms as 
marketitus, retirement interruptus, 
S&P contractions, and dollar deliriums 
to describe the various symptoms re-
lated to financial trauma.  Recently, 
one of my clients borrowed a line from 
a Kris Kristofferson song as he de-
scribed the US auto industry “If beer 
was but a dime a bottle, boy you 
couldn’t even buy the smell”.  None of 
us have ever experienced such a mar-
ket ride as in the last 18 months, and 
we’ve enjoyed about as much as we 
can stand.  But as rough as it has been 
and as fragile as the economy still is, I 
believe that we are approaching the 
bottom and that the worst is behind us.   
My personal opinion is that we will 
soon be making the turn towards a 
gradual market recovery. 

The markets began their unprece-
dented ride in July of 2007, falling 
about 8% in thirty days as the words 
“sub prime” quickly became part of 
the international vocabulary. 

By mid October the Dow had fully re-
covered, hitting its all-time high as it 
broke the 14,000 ceiling.  But by 
Thanksgiv ing ,  the  markets  had 
dropped about 9%, then another 10% 
by early March, 2008.  From March 
until mid May there was a steady re-
covery of about 12%.  Then the cost of 
crude oil hit $140 per barrel, and by 
mid July the markets had dropped 
again by 13%.  For the next two 
months it was thrust and parry, but 
with little net gain or loss.  On Septem-
ber 30, however, The Oregonian’s 
headlines shrieked with the previous 
day’s market loss:  “777.68”, the single 
largest market drop in history.  Look 
out below!  Another 18% loss by the 
second week of October, followed by 
another 17% drop by Thanksgiving.  
Anticipating the change of administra-
tion, the markets moved upward about 

16% by January 2, and 
then it was bombs away 
aga in .   F rom ear ly 
January until March 9, 
the markets fell more 
than 25%.  Just as we 
were bracing for the 
final plunge into the 
economic abyss, the 
markets took off like the 
proverbial duck and gained more than 
20% in just three weeks. 

So here we sit with an acute case of ver-
tigo, asking ourselves if we are having 
fun yet.  While some experts predict the 
beginnings of a bull market, others sug-
gest that the recent market increase is 
only a “bear rally”.  If the markets are 
indeed nearing the bottom, then we will 
probably see some solid signs of recov-
ery by the end of the summer. Along the 
way, I expect that we will enjoy some 
tantalizing weeks, followed by a series 
sobering reversals.  The strength of this 
latest surge may not be sustainable be-
cause the underlying (and conflicting) 
economic issues are too profound. The 
continuing market spasms reflect the 
mind- boggling complexities of the 
banking and auto industry bail-outs, sub
-prime mortgages, unemployment, and 
the dramatic slowdown in world wide 
production and trade. 

I recommend that we prepare for a posi-
tive turn, taking small re-entry steps for 
the next six months.  If the markets re-
bound more quickly than expected, we 
can increase the size of the investments.  
Should the markets suffer reversals, we 
will delay the process.  If we make a well 
thought-out mistake, let’s make it to the 
conservative side.  We’ve experienced 
enough marketitus and dollar deliriums 
for one lifetime; its time to get healthy! 

 Van Mason, CFP™, CLU, MBA 
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 We’ve had some very interesting inquiries 
lately, from CPA’s and estate planning attor-
neys, suggesting that we share education 
sessions with our respective clients. 

We’ll be inviting our clients to bring a 
friend(s) and learn about the important is-
sues of family trust planning, tax strategies, 
and passing wealth to your loved ones. 

Stay tuned, because we’re working on the 
details now.  We expect to have two pro-
grams scheduled for this summer. If there 
are specific topics of interest, please inform 
Amy Treat. We want to showcase work-
shops of value!                           Van Mason 

The StoneRidge Exchange ... 

I’d like to describe some of the steps we’re taking 
to grow our practice.  We have added two new 
members to the StoneRidge team.  Please wel-
come Rick Rogers  and Christian D’Urso who 
join Terry Horley as StoneRidge associates.  Rick 
and Christian both share the client service ethic 
that is fundamental to StoneRidge.  They bring 
their own clients as they make their transition, 
and will continue to develop their advisory 
practices under the StoneRidge umbrella.  As 
situations warrant, we will work together as a 
team, especially in the areas of small business 
401-k retirement plans.   Van Mason 

Unfortunately, the current economic and mar-
ket conditions prevent us from hosting our 
usual Client Events this year (Ladies Nordstrom 
Fashion Presentation, and Client Appreciation 
Party.)  In the past, various investment compa-
nies have helped sponsor these events.  How-
ever, under the new compliance and regula-
tory guidelines, a securities-related firm may 
not help sponsor a client event unless it makes 
a meaningful business presentation. And, our 
economy has become so challenging that many 
sponsors have eliminated all such support from 
their budgets.  

Let’s look towards 2010 for a recovery! 
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