
RESEARCH?
YES PLEASE!

With COVID-19 rewriting all the rules, there 
has been hesitancy among many companies to 
move forward with new and existing projects. 
Big Village recently reached out to consumers 
to see if this hesitancy is warranted.

Big Village surveyed 1000 consumers about how 
they’re feeling right now about being asked to 
participate in research. 

Turns out... they’re not just open to it, 
but eager for it, for 3 primary reasons:

1 Reduces anxiety and fear to 
have a distraction

2 People want to be productive 
and helpful

3 The compensation helps keep 
people afloat

“ Everything right now is chaos. 
If sharing whatever I can will 
help in any way and keeps me 
distracted from that chaos in the 
process, I consider this to be a 
win-win situation.”

“ The world should not stop 
working completely; companies 
still need to move forward with 
research and development.”

A majority of people are open to online research 
of any kind — surveys, focus groups, etc. — and 
say of the opportunity that they “Love it, it’s....

THE FINDINGS

WHY RESEARCH, WHY NOW?

“ A lot of us are out of work, or working less, 
although it’s only a little bit, surveys give the 
opportunity to make a small amount of money 
while contributing to something good.”

“ Even in hard times, companies need to continue 
to innovate and improve their products. Doing 
this assures me that they are doing that.”

ADVICE FOR BRANDS DOING RESEARCH, 
STRAIGHT FROM CONSUMERS THEMSELVES
“ Be careful and sympathetic with wording. 
Many people are terrified and if you come 
off as uncaring or exploitative it will make 
you look bad.”

“ Create video focus groups so you could 
visualize your surveyor live while polling them. 
This way if there’s a question that needs some 
explaining for better understanding you can 
get a more educated reply.”

“ Keep it coming! They need to focus on what 
the future may bring after this pandemic, as 
in more online shopping, drone delivery, etc.”

About Big Village Digital Hives
Big Village’s Digital Hives offer a time-and-cost-efficient way for 
your business to meet consumers where they’re already 
spending their time – online – with an environment full of 
creative activities - from video focus groups/IDIs to screen 
safaris to virtual ethnography to concept annotation. Within a 
matter of days, we can recruit 100+ participants of your 
identified criteria, uncover their emotional truths, follow them 
via mobile device into their changing worlds, co-create and test 
concepts, and provide a report with actionable insights that 
allows your brand to evolve rapidly as your consumers do.

Learn more about Digital Hives

About Big Village CARAVAN Surveys
Big Village’s online CARAVAN® Omnibus Surveys is our agile 
solution that provides actionable data quickly and 
cost-effectively, so you can uncover the insights you need to 
succeed. With CARAVAN® you get to choose the right survey to 
fit your needs – customized by population, audience segment, 
country, topic and industry, including small business.

Learn more about CARAVAN®

A WELCOME 
DISTRACTION 63%

To help companies learn 
about recent experiences

To help companies create and 
improve future services

57%
In fact, many would 
be more favorable 
of a company that 
asks them for their 
opinion...
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