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Customer Retention Guide 

Customer Retention is a very important thing. Obviously, you want to ensure your 

clients stay with you for a long time to keep a guaranteed recurring income 

flowing in. 

 
There are a number of things to keep in mind: 

 
1. Get your Consultants/Sales Reps or Updaters to keep in touch with the client. 

Not comfortable with that? You can always do it yourself (until you get to more 

than 20 clients…but it’s possible to do). Whoever has the job of communication 

with the client holds the power to be able to listen and understand the client’s 



 

 

needs on Social Media, which may mean that Updaters may need to adjust some 

content/activity they are doing. So keep in mind the client’s feelings throughout 

the process. 

2. Every month, send the client a Report of their Social Media Activity. You will 

find the template document [Report Sample Template] within this section – get 

your Updater responsible for the client to edit & populate this document with the 

appropriate information, and edit the tables & statistics, to send to the client so 

they can see growth of their business online. This email to the client is also the 

perfect opportunity to ask them about upcoming news, how happy they are with 

the service, and if there’s anything they are unsure about. 

3. When possible, send newsletters to your database of clients about extra 

products or services you or someone you know can provide for them. See an 

example of a basic newsletter you can send below. Even if it is a new service of 

yours, or software that may help with their online activity, send it to them. If you 

have an affiliate link for that product, you will also get paid, but if not, clients will 

appreciate you keeping in touch. Remember not to make it a straight-sell 

however! Add in some content that’s about recent trends, or something that is 

education or even entertaining so your clients don’t get put off. 



 

 

 

Basic Newsletter Example: 
 


