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$6 billion market.
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University of Florida annual payroll - $1.46 Billion

University of Florida as an institution spends an additional 

$591,655,289.00 annually on goods and services. 
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between the ages of 18-34 years of any major market in 

Florida. Gainesville also has the lowest median age of any 

major market in the state. More than 93.6% of the student 

population are loyal readers of The Alligator. 
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Bonus Market 
Santa Fe College, students earning credit - 12,750 

Non-credit and community education students - 

approx. 808

Santa Fe College faculty and staff - 655 full time 

Santa Fe College as an institution spends a total 

of $80.8 million for salaries, goods and services. 

Top 10 Monthly Expenditures
student, staff & faculty reader expenditures*
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57,841  UF Students
18,241  UF Faculty & Staff
$1.46 Billion UF annual payroll

Print
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MONTHLY EXPENDITURES 
Items or Expenditures Student, Staff & Faculty Readers’ Expenditures

Air, Bus or Train Tickets ....................................................................$1,501,779
Arts, Crafts & Stationery ......................................................................434,672
Athletic Events .....................................................................................975,097
Auto Accessories / Cleaning Products .............................................577,178
Balloons and Flowers ..........................................................................338,172
Books..................................................................................................2,523,396
Buying Music, Movies or Video Games .........................................1,283,013
Clothing and Shoes .........................................................................4,859,247
Computer Software ............................................................................327,881
Concerts or Plays.................................................................................792,589
Cosmetics & Toiletries ......................................................................1,546,144
Exercise Classes, Health Spas or Gym Memberships ......................724,295
Groceries .........................................................................................10,992,458
Hair Cutting & Styling .......................................................................1,368,516
Housewares / Home Improvement ................................................1,267,688
Laundry / Cleaning / Clothes Repair .............................................1,089,705
Lounges, Bars & Clubs .....................................................................3,471,029
Movies ..................................................................................................894,062
Packaged Alcohol ...........................................................................2,518,525
Pet Care & Accessories .....................................................................822, 598
Photo Equipment, Supplies & Processing .........................................294,685
Plants & Garden Supplies ...................................................................940,304
Sporting & Recreational Goods .....................................................1,660,499
Tobacco Products ...............................................................................634,208

TOTAL ............................................................................. $41,837,739

THREE YEAR EXPENDITURES 

Items or Expenditures Student, Staff & Faculty Readers’ Expenditures

Home ...........................................................................................$205,501,013
New or Used Boat ............................................................................8,408,312
New or Used Car, Truck or Van ...................................................357,924,124
New or Used Mobile Home ...........................................................25,971,767
New or Used Moped........................................................................1,016,647
New or Used Motorcycles ...............................................................1,583,688

TOTAL............................................................................$600,405,552

*Conducted by an independent study
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POLICY EXPERTS AND STUDENTS 
REFLECT ON  

LEADERSHIP TURNOVERS, 
PRESIDENTIAL REJECTIONS AND  

A LACK OF TRANSPARENCY IN THE 
STATE’S FLAGSHIP SEARCH PROCESS 

By Swasthi Maharaj
Alligator Staff Writer

Former University of Alabama President 
Stuart Bell is one vote away from potentially 
becoming UF’s next president as scrutiny in-
tensifies over Florida’s university leadership 
process. 

Florida’s university system requires presi-
dents to gain approval from both a university’s 
Board of Trustees and the state’s Board of Gov-
ernors. While trustees conduct the search and 
select a finalist, the Board of Governors holds 
final authority to confirm the candidate. 

After receiving unanimous approval from 
UF’s Board of Trustees June 10, Bell was 
scheduled to appear before the Florida Board 
of Governors June 24 for final confirmation. 

However, Board of Governors Chair Alan 
Levine wrote in a June 17 letter to Chancellor 
Ray Rodrigues that the board would be delay-
ing the vote indefinitely, citing university gov-

ernance concerns. 
Levine said he’s concerned UF policies may 

allow too much authority to be afforded to 
one person, empowering individual trustees or 
board chairs to make decisions that should be 
made by the full board. 

In a May 20 letter to Rodrigues, he said 
it would be “egregious” if decisions were re-
moved from full-board, public deliberation. 

According to a message posted on UF’s X 
account, the decision to postpone Bell’s vote is 
“unfair to Dr. Bell and harmful to the Universi-
ty of Florida and the students, faculty, alumni, 
and supporters we are entrusted to serve.” 

On June 22, the Board of Trustees voted 
unanimously to make Bell UF’s interim presi-
dent. 

His interim appointment will begin July 1 
and run through June 30, 2027. The agreement 
states trustees “intend and expect” Bell to be 
confirmed by the Board of Governors, at which 
point a permanent presidential contract would 
replace his interim position. 

Bell’s interim position is also subject to rati-
fication by the Board of Governors. 

This all comes just over a year after the 
Board of Governors rejected former presiden-
tial finalist Santa Ono in a 10-6 vote. Ono, a 
former president of the University of Michigan, 

UF one vote away from a president as 
Board of Governors delay confirmation

Noah Lantor // Alligator Staff
A 104,000 square foot building sits empty, Saturday, June 20, 2026, near 
downtown Starke, Fla. Read more on pg. 2.

By Logan McBride
Alligator Staff Writer

Gov. Ron DeSantis signed a bill 
June 12 to further establish the GRU 
Authority’s control over Gainesville 
Regional Utilities, putting what could 
be the final cap on a yearslong battle. 

The bill, which focuses primarily 
on municipal utilities that provide 
service outside their city limits, was 
amended to add the subsection im-
pacting GRU. 

This is the latest development in a 
three-year battle over the utility that 
has included two city referendums, 
legal battles before Florida’s District 
Courts of Appeal and now two major 
state bills. 

In June 2023, DeSantis signed a 
law ending Gainesville’s 116 years of 
control, switching to a five-member 
board appointed by the governor.

The city responded with two ref-
erendums looking to restore local 
control. The first, approved by 73% 
of voters in 2024, was thrown out by 

a judge over misleading ballot lan-
guage. In 2025, residents once again 
voted in favor of restoring local con-
trol over the utility. 

But the new law signed by De-
Santis may prevent that from hap-
pening.

The 24-word subsection — which 
passed 85-26 in the Florida House 
and 30-6 in the Senate — reinforces 
state control. 

“The subject of a regional utilities 
authority created by the Legislature 
through charter amendment after 

January 1, 2023, is expressly pre-
empted to the state,” the bill reads. 

A preemption keeps local gov-
ernments from altering the policy 
or rules on a topic. This one keeps 
Gainesville from making changes or 
reclaiming control of GRU, because 
its governance is now reserved for 
the state. 

Gainesville is the only city in the 
state impacted by this subsection. 

Gainesville Commissioner Bryan 
Eastman said the city isn’t quitting 
its fight for control over the utility. 

“Our city attorney has put for-
ward arguments to the District Court 

of Appeals showing that this provi-
sion was overbroad, poorly written 
and may not do what they intended 
for it to do,” Eastman said. “We’re 
continuing to follow through on 
that.”

Eastman disagreed with the lan-
guage of the bill. Usually, when 
something is preempted to the state, 
he said it’s very clear, like gun laws. 
The city can’t pass any rules related 
to firearms, and only state laws re-
lated to firearms are on the books. 

Eastman added it was “weird” 
and “confusing” to preempt some-
thing that only exists at the local 
level. 

He said he believes the bill was 

New law adds another chapter to fight over GRU
SEE UF PRESIDENT, PAGE 4

SEE GRU, PAGE 4
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GRU CEO said it could be the nail in the coffin for the city
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The Chainsmokers rocked SwampFest — or should we say ‘Gatorchella’?
STUDENT GOVERNMENT 
PRODUCTIONS HOSTED 

THE RENOWNED 
ELECTRONIC DUO AT 

FLAVET FIELD 

By Isabel Kraby 
Avenue Staff Writer

Most UF students made the short 
trek to SwampFest from their dorms, 
apartments or fraternity house par-
ties. 

Michele Ambrosio flew 11 hours 
from Monaco.

“I saw UF Student Government 
post, and I immediately booked my 
flight, and now I’m here front row,” 
he said, squeezed against the barri-
cade at Flavet Field, eagerly awaiting 
U.K.-based DJ Riordan to take the 

stage. 
Ambrosio, an 18-year-old UF 

Online accounting sophomore, was 
one of over 10,000 UF students — 

enough to temporarily break the 
event’s attendance tracker — to pack 
the field April 14 for Student Govern-
ment Production’s first SwampFest. 

The Grammy Award-winning DJ 
duo The Chainsmokers headlined 
the show as a kickoff to its national 
“Higher Education” college tour. 

Tucked between Coachella’s first 
and second weekend — the first of 
which opener Riordan performed 
at — SwampFest emulated the ma-
jor festival, said Mandisha De, one 
of several students to dub the event 
“Gatorchella.” Dust and dirt kicked 
up by attendees running to the barri-
cade floated through the field in the 
85-degree heat. 

When doors opened at 6 p.m., 
one line of students snaked all the 
way back to the Sigma Phi Epsilon 
fraternity house, and a second line 
wrapped halfway around Flavet 
Field. 

The first group of students in line 
arrived at 8:30 a.m. 

Tabitha Gottipati, a 20-year-old 

UF mechanical engineering jun-
ior, didn’t mind waiting around all 
day. She and her friends got a lot of 
homework done. 

They’ve attended all of SGP’s 
concerts that have been held during 
their time at UF. For Gottipati, it’s 
been important to make the most of 
her college experience — and to see 
an artist so nostalgic to her and her 
peers. 

“I think everyone has a soft 
spot for The Chainsmokers in their 
heart,” she said. “We kind of grew 
up with them, so it was really impor-
tant to us to relive those memories.”

Read the rest online at  
alligator.org/section/the-avenue. 

@isabelgkraby
ikraby@alligator.org

 Ryan Friedenberg // Alligator Staff
The Chainsmokers play during SwampFest at Flavet Field, 
Tuesday, April 14, 2026, in Gainesville, Fla.

Sports
Gator gymnastics falls short in Fort Worth, comes up third. Read 
more on page 11.

Wine Down
Thursday, April 30, 6 – 9 pm 

SPECIAL EVENT 

NIGHTS
ART
AFTER DARK

OPEN UNTIL 9 PM
EVERY
THURSDAY

Browse our exhibitions and Wine Down to musical performances 
by Richard Kendall, Michael Claytor, Samantha Moss, in 
collaboration with the UF Health Shands Arts in Medicine. 
Complimentary wine, beer and dessert will be served.

FREE ADMISSION

Museum Nights
Thursday, May 14, 6 – 9 pm 

aMAYzing pARTy!
Celebrate community art with local arts organizations and 
enjoy tours and activities in connection with Florida in the 
Frame: A Century of Artists’ Reflections on the Sunshine State.

image: (detail of) Harold Newton, Beach Scene, undated, The Florida Art Collection, 
Gift of Samuel H. and Roberta T. Vickers
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An open letter of commendation to the UF Presidential Search and Selection Committee

Sasha Morel  
opinions@alligator.org

The Alligator encourages comments from readers. Letters to the editor should not exceed 600 words (about one letter-sized page). They must be typed, double-spaced and must include the author’s name, classification and phone number. 
Names will be withheld if the writer shows just cause. We reserve the right to edit for length, grammar, style and libel. Send letters to opinions@alligator.org, bring them to 2700 SW 13th St., or send them to P.O. Box 14257, Gainesville, FL 

32604-2257.Columns of about 450 words about original topics and editorial cartoons are also welcome. Questions? Call 352-376-4458.

The views expressed here are not necessarily those of The Alligator.

On June 15, Texas district court 
judge Ken Curry granted Tex-
as Tech quarterback Brendan 
Sorsby a temporary injunc-

tion allowing him to maintain his 
eligibility and play for the Red Raid-
ers in 2026 — against the NCAA’s 
better judgment.

A week later, the lawsuit was 
withdrawn.

After receiving intense backlash 
from everyone outside Lubbock, 
Sorsby has decided to lay his college 
career to rest and enter the NFL’s 
supplemental draft.

The NFL’s supplemental draft is 
a seldom-used process for players 
whose eligibility battles may con-
flict with the schedule of the stan-
dard NFL Draft held in late April.

Since its start in 1977, only 46 

players have ever been picked in 
the supplemental draft. Just eight 
have made the Pro Bowl, and one 
— 1987 Philadelphia Eagles’ fourth-
round pick, wide receiver Cris 
Carter — has made it to the Hall of 
Fame.

The supplemental draft has not 
been used since 2019, when the Ari-
zona Cardinals used a fifth-round 
pick to select safety Jalen Thomp-
son, who recently signed a deal 
with the Dallas Cowboys.

The way the supplemental draft 
works is that if a team wishes to 
make a selection, it bids on a player 
based on the round it would’ve se-
lected him in the main draft. For ex-
ample, the Arizona Cardinals bid a 
fifth-round pick on Jalen Thompson 
in 2019. If multiple teams bid the 

same round for a player, the team 
with the higher priority, based on 
results from the previous season, 
wins the bid.

If a supplemental draft pick is 
used to select a player, the team will 
lose that round’s pick in the follow-
ing draft. By selecting Thompson in 
round five of 2019, the Cardinals 
lost their fifth-round pick in 2020. 
For this reason, teams can only use 
their own picks in the supplemental 
draft, not picks they may have ac-
quired from other teams via trade.

While Sorsby’s departure from 
Texas Tech is undoubtedly a win 
for college football, we’ll never 
know how much money Sorsby 
cost himself by moving on. Texas 
Tech is not asking for the money it 
paid him to be returned, but NFL 

scouts were expecting a strong 2026 
season to vault Sorsby firmly into 
the mix of potential quarterbacks to 
be selected in the first round of the 
2027 draft.

I currently have a mid-round 
grade on Sorsby as a prospect. He’s 
a gunslinging QB with a strong 
arm but inconsistent accuracy. His 
movement skills are good, not great.

There’s a role for him in the 
league as a backup — or even a 
low-end starter — in an offense 
with training wheels. The question 
will be whether teams feel com-
fortable bringing the character into 
their locker rooms.

Apparently, that decision has 
been made by the league itself — 
and it is a resounding no.

On June 23, the league an-
nounced it won’t be holding the 
supplemental draft, leaving the 
2027 NFL Draft as the only way for 
Sorsby to enter the NFL. Sorsby and 
his legal team are working with the 

NFL Play-
ers Asso-
ciation to 
challenge 
the deci-
sion, but 
it’s unlike-
ly change 
will come 
qu i ck l y . 
The NFL 
has proven on numerous occasions 
it has little tolerance for gambling, 
and this situation is no different.

The Canadian Football League 
also announced a ban on Sorsby 
north of the border, wiping out any 
chance Sorsby had of playing foot-
ball in the year 2026.

This ugly chapter in Sorsby’s life 
is not yet finished, but the ending is 
sure to be fascinating. 

@schultzbrayden9
bschultz@alligator.org

What’s next for Brendan Sorsby?
Brayden Schultz

opinions@alligator.org

To whom it may concern, and it certainly 
does concern you.

I write today not to criticize, but to 
applaud.

It has come to my attention the UF Presi-
dential Search and Selection Committee has 
been doing its job with an efficiency and 
predatory grace that can only be described as 
deeply Gator. And I mean that in the most 
literal, zoological sense possible.

You see, people misunderstand the Florida 
Man. They misunderstand the Florida Gator. 
They think “Gator” is a mascot — a friendly 
orange-and-blue abstraction wearing a jersey, 
perhaps juggling a football, smiling in a way 
that implies it has no teeth. 

But a gator has teeth — approximately 80 
of them. And it uses them.

You, the search committee, are showing 
us what it really means to be a Gator.

Consider the American alligator in its natu-
ral habitat. It does not post a job listing. It 
does not convene a subcommittee to evalu-
ate the structural integrity of the marsh eco-
system before proceeding. It does not invite 

public comment. 
It waits — submerged, still, patient as an 

endowment — and then, at a moment of its 
own choosing, it lunges.

This is called a search process.
I understand now the opacity some have 

complained about is, in fact, a feature. An al-
ligator does not publish its search criteria in 
advance. Transparency would ruin the hunt. 

The prey — I mean, the candidates — 
must not know they are candidates. The fi-
nalists must not know they are finalists. The 
university community must not know there 
are finalists at all. 

This is simply good predatory hygiene.
I have heard some critics argue a presi-

dential search at a major public research 
university ought to involve faculty input, stu-
dent voice or some minimal gesture toward 
the democratic values we presumably teach 
in our political science departments. I want 
to assure those critics they are thinking too 
small.

A gator does not ask the herons for their 
input. A gator does not hold a listening ses-

sion with the turtles. The turtles are simply 
there on a log, blinking in the sun — and one 
day the log is gone, and so are the turtles, and 
the gator has moved on.

This is called stakeholder engagement.
I also want to commend the committee for 

its handling of the timeline. Much has been 
made of the speed, or the lack thereof, or the 
inconsistency thereof — I confess I lost track, 
which I suspect was the point.

But consider: The alligator’s ambush can 
last hours of motionless waiting followed by 
0.8 seconds of decisive action. 

When critics say your process has “lacked 
clarity” or “moved without explanation,” what 
they mean — and I say this as a compliment 
— is that you have successfully maintained 
the element of surprise. You are 0.7 seconds 
into the lunge. We simply cannot see it yet.

Respect.
Some will say a university is not a swamp 

and a presidential search is not a death roll. 
“Institutional trust” exists, and it can be dam-
aged. 

To these people, I say: Have you been to 

Florida? Have you 
seen what flourish-
es here?

The gator does 
not need your trust. 
The gator has been 
here since the Mio-
cene. The gator sur-
vived the asteroid. 
The gator is not 
particularly moved 
by an op-ed.

In conclusion, I want to thank the Presi-
dential Search and Selection Committee for 
reminding us what it means to be a Gator 
— not in the comfortable, alumni-weekend 
sense, but in the real sense. The ancient, ar-
mor-plated, ambush-adapted, deeply unboth-
ered-by-your-concerns sense.

You are not administrators. You are apex 
predators. And UF is lucky to have you.

It’s great to be a Florida Gator.

@BySashaMorel
smorel@alligator.org
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GYMNASTICS

Bayden Armstrong // Alligator Staff
Florida gymnast Selena Harris-Miranda 
performs on the floor during an NCAA 
gymnastics meet against Oklahoma, 
Friday, Feb. 13, 2026, in Gainesville, Fla.

THE GATORS FINISHED WITH A 
198.050 APRIL 4 TO ADVANCE 

By Ava DiCecca & 
 Max Bernstein

Sports Writers

The Gators were given a total of 11 days 
to revel in their SEC Championship title before 
competition called again. 

No. 3 Florida headed to Arizona to compete 
in the NCAA Division I Gymnastics Tourna-
ments’ Tempe Regional on April 2 and 4, look-
ing to advance to the finals. It’ll be the team’s 
fifth national championship appearance in six 
years. 

And after two rounds of competition, the 
Gators are advancing to the semifinal round of 
the NCAA Tournament. Now, Florida will gear 
up for what Fort Worth, Texas, has in store. 

Here’s an event-by-event deep dive into 
how the Gators performed in Tempe, Arizona.

Vault
In both dual meets in Tempe, the Gators 

kicked off the proceedings on the vault. Com-
ing into the NCAA Tournament, the vault was 
Florida’s lowest-ranked event of the season, as 
the Gators ranked No. 9 nationally in vault Na-
tional Qualifying Score. NQS is how individual 
gymnasts and teams are seeded and ranked in 
both specific events and overall play.

But Florida broke through the vault perfor-
mance ceiling, especially on April 2, when the 
Gators posted their season-best 49.600 on the 
event. The mark also tied the fifth-best vault 
score nationally this season.

At the forefront of the vault success was 
UF’s anchor, senior Selena Harris-Miranda, 

who stuck her routine for a 9.975 score, her 
highest score on the event this season.

However, Harris-Miranda wasn’t the only 
standout at the event in the second round. Ju-
nior Kayla DiCello matched her collegiate best 
with a 9.950, while juniors Skylar Draser and 
Anya Pilgrim notched 9.900 scores.

While not matching their score April 4, the 
Gators still posted a solid 49.375, led by Harris-
Miranda and DiCello’s 9.900 marks.

If the Gators continue their strong starts on 
the vault, it will continue to help push Florida 
toward its fifth national title.

Uneven bars
One of two events in which Florida ranks 

No. 1 nationally, as well as an event where UF 
boasts four of the top 10 bar performers nation-
ally, the Gators continued their overall excel-
lence on the uneven bars in Tempe. 

No one shined brighter than sophomore 
Skye Blakely, who scored the team’s lone 
10.000 of the Tempe Regional with a picture-
perfect bar routine April 2.

Blakely’s flawless score was nearly matched 
by Harris-Miranda, who scored a 9.975 on the 
event. Uneven bars specialist senior Riley Mc-
Cusker was also her dominant self, earning a 
9.925 score on her event. Overall, the Gators 
racked up a 49.625 on the event April 2.

While UF fell just short of that total at the 
quarterfinals with a 49.575, it was Blakely who 
again led the charge with a 9.950 tally.

Behind her, McCusker and Pilgrim both 
scored 9.925, while the ever-dependable Har-
ris-Miranda earned a 9.900 mark.

If Florida is destined to win another na-
tional title, the squad’s success on the uneven 
bars would be a major factor in that accom-
plishment.

Balance beam
Beam has been by far Florida’s most consis-

tent event all season. The Gators are the No. 1 
beam team in the country with a 49.536 NQS.

They also hold the highest beam score of 
the season in the country with a 49.800. And 
while they didn’t quite meet that mark in Tem-
pe, they still shined on their stronghold event. 

On its first day of competition, Florida 
posted a 49.450 on beam. Despite not being 
its strongest performance of the season, many 
Gators still raised the bar. 

UF’s ace Harris-Miranda logged an impres-
sive meet-high 9.950. Behind her, DiCello and 
junior Alyssa Arana put up 9.900s, while the 
rest of the lineup dropped into the 9.800 range.  

However, on April 4, the Gators elevated 
even further, scoring a 49.550 on the event. 
The successful night on beam was headlined 
by Harris-Miranda and DiCello with 9.925s. 
Meanwhile, Draser, Blakely and eMjae Frazier 
all posted 9.900s, giving UF the highest score 

on beam of any team by 0.300. 
For Florida to continue its success, it will 

need to uphold the standard of excellence on 
one of its premier events. 

Floor exercise
In terms of steady improvement season-

wide, the floor exercise has been the exempli-
fier. And in Tempe, the Florida squad showed 
out, earning shares of the team crown on both 
nights.

The Gators posted a 49.450 in the second 
round, with Harris-Miranda once again leading 
the way with a 9.925 total. Meanwhile, Blakely 
and freshman Amelia Disidore posted 9.900 to-
tals.

But Florida turned it up another notch for 
the quarterfinals with Harris-Miranda at the 
helm of the success. 

In the anchor position, Harris-Miranda, who 
is still one 10.000 on the floor away from the 
heralded gym slam, came up just short of the 
feat with a 9.975 total.

Blakely also improved on her second round 
total with a 9.950 score in the quarterfinal, 
while Frazier tallied a 9.925.

Florida, the No. 6 floor team nationally, will 
look to continue its upward trajectory at the 
event in Fort Worth.

The Gators face No. 2 Louisiana State, No. 
6 Georgia and No. 7 Stanford in the national 
semifinal on April 16. The top two qualifiers 
from that meet will advance to the national 
championship, where the top four teams will 
face off for the ultimate crown.

@avadicecca24
adicecca@alligator.org

@maxbernstein23
mbernstein@alligator.org

The leap to the national championship: How Gator gym landed in Fort Worth
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EVA SIOMARA SOSA 
PÉREZ HABLA SOBRE 
SU EXILIO POLÍTICO Y 

RESIDENCIA EN UF

Por  María José  
Cordero Castillo 

Escritora contribuyente a El Caiman

Dentro de una pequeña 
habitación llena de libros y carpetas, 
Eva Siomara Sosa Pérez habla con 
una calma determinada —aunque su 
voz aún lleva el eco de una batalla 
inconclusa.

“Quiero regresar a Guatemala”, 
dijo con una sonrisa cansada.

Sosa es exfiscal anticorrupción y 
actual exiliada política. Fue acusada 
de obstrucción a la justicia y pasó un 
tiempo en prisión. Ahora forma parte 
de una residencia académica en la 
UF, donde estudia inglés.

El espacio le ha permitido 
concretar otra aspiración: escribir un 
libro, mientras reflexiona sobre la 
democracia y los derechos humanos 

en Centroamérica.

Investigando la corrupción
Sosa desempeñó un papel clave 

en la investigación de casos de 
corrupción y narcotráfico dentro de 
la Comisión Internacional contra la 
Impunidad en Guatemala (CICIG).

En 2015, a través de un expediente 
sobre narcotráfico, Sosa se topó con 
lo que luego sería la investigación 
“La Línea”. El caso alcanzó a las 
élites políticas y económicas más 
poderosas del país, marcando un 
punto de inflexión no solo en su 
carrera, sino en la historia reciente 
de Guatemala.

El caso involucró a las 
máximas autoridades del país: el 
expresidente Otto Pérez Molina y la 
exvicepresidenta Roxana Baldetti.

Los informes de la comisión 
destaparon una red de fraude 
aduanero dentro del gobierno, en 
la que los implicados se habrían 
apropiado de al menos 3.5 millones 
de dólares. Tras semanas de protestas 
masivas frente al Palacio Nacional, 

Pérez Molina renunció. En 2022 fue 
condenado a 16 años de prisión por 
asociación ilícita y fraude aduanero.

“Todo lo que hice lo hice 
convencido de que era lo correcto”, 
dijo Sosa.

En noviembre de 2023, el 

expresidente pagó poco más de 38 
mil dólares de fianza para convertir 
su condena en libertad condicional.

Para Sosa, ese caso fue solo el 
inicio de una serie de investigaciones 
que revelarían otros grandes 
escándalos de corrupción. Un 

ejemplo emblemático fue el caso 
Odebrecht en 2018, que vinculó 
más de 17.9 millones de dólares en 
sobornos a cambio de contratos de 
obras públicas.

Tras la disolución de la CICIG en 
2019, Sosa fue reasignada a unidades 
menores dentro del Ministerio 
Público. Pero continuó recibiendo 
amenazas y ataques por su trabajo, 
describiendo luego esa etapa como 
sentirse “perseguida” y “acosada”.

En febrero de 2022, un tribunal 
guatemalteco emitió una orden de 
captura en su contra por obstrucción 
de la justicia. Fue detenida y llevada 
a la Prisión Mariscal Zavala, en 
Ciudad de Guatemala.

El denunciante fue Ricardo 
Méndez Ruiz, hijo de un 
excomandante militar acusado de 
crímenes de guerra.

Lea el resto en línea en  
alligtor.org/section/spanish. 

@marprofundo___
mcastillo@alligator.org

Una visitante académica de UF enfrentó prisión por buscar la verdad
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THE GATORS UPSET LSU AND 
ARE NOW ONE WIN AWAY FROM 

BOWL ELIGIBILITY 

By Jack Meyer 
Sports Writer

Merriam-Webster defines hope as “a desire 
accompanied by expectation of or belief in ful-
fillment.” Florida football fans would likely de-
fine hope as simply “DJ Lagway.”

As the true freshman signal-caller has found 
his footing throughout UF’s 2024 campaign, the 
Gators have blossomed as a collective squad. 
For the first time in what has felt like an eter-
nity for the Florida faithful, the future finally 
looks bright for UF’s football program. 

While Lagway has been the catalyst behind 
this late-season breakthrough, he’s far from the 
only reason that Florida is back on track. 

Freshman running back Jadan Baugh 
notched five touchdowns against Kentucky a 
month ago and senior wide receiver Elijhah 
Badger is ranked second in the SEC in yards 

per reception. Those players, combined with 
a defensive unit that has hit its stride at just 
the right time, have put the Gators in position 
to make a bowl game as they enter the home 
stretch of the season.

But perhaps no one has benefited more 
from this recent stint of success than UF head 
coach Billy Napier. Early in the 2024 campaign, 
Napier faced calls for his firing from fans and 
analysts alike. Following Florida’s 33-20 loss to 
Texas A&M on Sept. 14, reports emerged that 
Florida boosters had gathered enough money to 
cover the expense of Napier’s contract buyout. 

It felt all but certain that the Napier era 
would be soon coming to a close in Gainesville. 
Two months later, however, Napier has seem-
ingly coached his way into a fourth season, and 
perhaps one final chance to prove that he is the 
right man to return Florida to its glory days.

On Nov. 7, UF Athletic Director Scott Strick-
lin announced that Napier would continue as 
head football coach of the Florida Gators going 
forward. In response, Napier made it clear that 
he would not be taking this vote of confidence 
for granted while praising his squad for not let-

ting the outside noise get to them.
“I think the big thing is just, you’ve got to 

compliment our players and staff just for stay-
ing the course,” he said. “It’s no easy task to 
keep focused on the work in front of you and 
be present.”

Admittedly, Napier’s relationship with Lag-
way through the recruiting process and his first 
season at Florida has likely played a key role in 
his job security moving forward. Seeing how 
Lagway has developed under the third-year UF 
head coach, the bond that the two share has 
been on full display from the moment he set 
foot in Gainesville. 

Lagway has already built strong bonds with 
several teammates as well, but none have been 
as notable in recent weeks as his connection 
with Badger. Having transferred from Arizona 
State this past offseason, the senior wideout 
came to Gainesville looking to make a splash as 
a deep ball threat. 

With an arm as talented as Lagway’s un-
der center, Badger has settled in as a perfect 
fit within

Florida’s offense. In the four games that 

Lagway started, Badger has tallied 14 catches 
for 438 yards and a touchdown. The senior re-
ceiver tallied 100 yards in three of those four 
contests, with the only exception being when 
Lagway was sidelined in the first half against 
No. 12 Georgia with a hamstring injury.

Between Badger’s explosive playmaking 
abilities and Lagway’s cannon of an arm, their 
pairing has proven to be a match made in heav-
en for the Gators.

“We have an amazing connection,” Lagway 
said. “The way he excels when the ball is in the 
area – I can just put it up there, he’ll go get it.”

Meanwhile, on the other side of the ball, 
Florida’s defense has come through with nu-
merous strong performances of its own in 
recent weeks. For instance, LSU entered its 
matchup with Florida this past weekend having 
allowed just six sacks over its first nine games. 

Read the rest online at alligator.org/ 
section/sports.
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A new hope: DJ Lagway, defensive breakthroughs have Florida’s future back on track
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