
Dear friends,

Do you ever wonder if your generosity really makes 
an impact?

I hope our 2021-22 Annual Report confirms that the 
members of the Start the Presses Society are essential 
to The Daily Tar Heel. With your support, we gave our 
students a small increase in pay, put reporters on the 
road and replaced broken equipment. We weathered 
rising operational costs, and we stayed in print. We 
launched a membership program, celebrated milestones 
with students and stocked a small food pantry for 
students staying late to cover the news our audiences 
need. Advertising and other revenue sources at the 
DTH will always shift – we know this, prepare for it and 
try to stay nimble so we can shift, too. But I hope you 
can see today just how crucial your support was to this 
meaningful year at the DTH.
Please consider renewing your support this 
year using the enclosed gift envelope, visiting 
startthepresses.org or directing your phone 
camera to the QR code. If you are able, please 
consider a recurring monthly gift or an increase in your 
annual giving level as we begin this new year.
Without you, we would not be able to think about the 
future the news – for our students and for the life of 
this institution we love. Thank you for being part of our 
DTH family.

All my best,
Courtney Mitchell
General Manager

109 E. FRANKLIN ST, SUITE 210
CHAPEL HILL, NC, 27514-3564 PRESS ON 2021-22
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I am supporting a free and independent 
press, which is the backbone of our 
democracy. I’m now an avid reader of the 
DTH and have met many of the reporters 
and editors. I know that nothing is free 
and that the DTH needs funds to continue 
their mission.” 

DORI FOSTER-MORALES

“

WHY I GIVE

I support the DTH because it gave me 
a runway to have a career. I wouldn’t 
be where I am at The Washington Post 
without my time served at the DTH, and I 
certainly wouldn’t have had the door open 
to so many opportunities as I left college. 
Giving back is being a DTHer for the rest 
of your life, in whatever capacity you have 
available to you — and never losing the ‘print 
news, raise hell’ spirit.” 

BRANDON STANDLEY ‘20
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ON THE COURT: 
COVERING NCAA 
TOURNAMENTS
As COVID restrictions lifted and the sports world made its 
way back to normal, DTH staffers returned to the sidelines 
of the courts and fields of our favorite sports for the first 
time in two years. Following our women’s and men’s basket-
ball, baseball and lacrosse teams to various cities across the 
country provided our reporters, editors and photographers 
with unique learning experiences on-site at historic games 
and matches. “Walking out of the tunnel onto the court 30 
minutes before the game starts is a surreal experience as a 
student but even more so as a journalist. Being able to cover 
such important events like this as a sophomore is what the 
DTH does – they drop you 
into these incredible mo-
ments and put faith in you as 
a student to cover them and 
cover them well, and that’s 
the learning experience of 
a lifetime,” said Ira Wilder, 
2021-22 photo co-editor.

Last semester, I wasn’t as involved with the DTH as I usually 
am. 
In fact, I wasn’t even in the country, let alone in Chapel Hill. 
But I was still thinking about it — trying to come up with 
ways to keep building upon the great work that we were 
doing all year. 
I kept up with the twists and turns of North Carolina poli-
tics. I learned about the constant turnover in the University 
administration. And I learned all about Hubert Davis and his 
team’s historic run to the Final Four, even if I wasn’t in The 
Pit myself to hand out the special editions on which our team 
worked so tirelessly. 
I was able to stay connected with our school and our state 
despite being thousands of miles away.
We are in a unique position to keep bringing that connect-
edness to our audiences. Whether it was through our print 
paper, our special editions or our social media offerings — we 
did just that.
And now as we aim to expand the scope of our operations, 
we’ll be able to do that in new, innovative ways.
So it doesn’t matter where I am or where you are. Because 
we’re here — printing news and raising hell. Every day of 
every year. 

-GUILLERMO MOLERO, EDITOR-IN-CHIEF 

FROM THE EDITOR

In February, we 
celebrated the DTH’s 
129th birthday with an 
exciting, weekend-long 
celebration. Sponsored 
by David Minton 
and his company 
DesignHammer, our 
annual celebration 
came back in full swing 

this year featuring almost a dozen panelists from a variety 
of industries and punctuated by dinner and fellowship at the 
Graduate Hotel. There, we honored alumna Erica Beshears 
Perel ’98 with the 2022 Distinguished Alumni Award, which 
was followed by an after-party at Linda’s. It truly was a 
remarkable night spent celebrating a long history of excellent 
journalism with so many familiar faces. Join us in February 
2023 to celebrate our 130th!

129 YEARS OF 
THE DAILY TAR HEEL

The 1893 Brand Studio brought in more than $100,000 for 
the DTH Media Corp. this year, with continued partnerships 
with places like Alamance Community College and new 
ones with local businesses Forever & Co., All About 
Insurance and more. Paige Ladisic left 1893 in April to 
serve as revenue director for The Assembly, and the studio 
welcomed 1893 alum and Ladisic mentee Collin Pruitt to 
continue the studio’s growth.

As part of its continuing plan to evolve and grow its revenue 
structure, The Daily Tar Heel has hired a sales and student 
media veteran to lead its sales and marketing efforts. Penny 
Billheimer, who has worked in sales at both the University 
of Nebraska and the University of Texas-Arlington, will lead 
revenue-generating efforts for the DTH in digital, print and 
new media, as well as new avenues such as events. She will 
also train and mentor the student advertising staff and focus 
on enhancing key client relationships.

DTH CONTINUES 
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24% DIGITAL REVENUE

18% PRINT REVENUE

31% MEMBER SUPPORT

13% 1893 BRAND STUDIO

12% STORE SALES

REVENUE

FY 2022 BY 
THE NUMBERS
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