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the stafffrom the editor
Welcome to SPM’s first issue of 2018! As the magazine enters its 19th year 

of life, I know there will be plenty of great content to follow. 
We have some new reporters on board this semester, and I was so incredibly 

impressed with their instant hard work and dedication to the magazine. Three 
of my returning reporters worked their butts off on our cover story and did an 
amazing job telling the unique perspectives of four different people with four 
different backgrounds. Cultural appropriation is something that, unfortunately, 
is quite prevalent in our world today, and I’m happy we were able to shed a light 
on the people and cultures it impacts.

In this letter, I also wanted to address the recent revolutions happening in 
every industry from entertainment to agriculture to journalism. Both #MeToo 
and Time’s Up movements finally helped shed a blinding light on the darkest 
aspects of our society. I am so incredibly proud of every woman who’s spoken 
out against her abuser(s) and stand in solidarity with every woman who cannot 
speak about what's happened to them. I look around the newsroom here at  The 
State Press and State Press Magazine and see strong and ambitious young 
women, and I have high hopes for the future. 

       Much Love,

Savanah Yaghsezian, Editor-in-Chief
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I love food. I know people say that 
all the time and I also know it’s a bit like, 
“Well, duh you have to eat to live. It would 
be weird if you DIDN’T love food,” but I’m 
going to say it anyways. Since moving to 

SPM EDITORS’ COMFORT FOOD PICKS

SAVANAH YAGHSEZIAN: EDITOR-IN-CHIEF

PARKER SHEA: MANAGING EDITOR
My favorite comfort food spot lately is 

one most people already know. It’s both old 
and new. That’s not a paradox either: Phoe-
nix Chef Aaron Chamberlain has extended 
his Public Market/Café project to Tempe, 
and so far the new location, predictably 
named Tempe Public Market and Café, is 
a hit. The menu features all of the same old 
comfort food classics that fans loved to pil-
grim down to Phoenix for. A big upside for 

students is that now you won’t have to drive 
so far to get a Pork Chile Verde Pot Pie, an 
order of “Devil Fries” (a preeminent classic) 
or their newest item, “Café Pizza.” The new 
location opened in South Tempe this month 
to wide excitement among those who were 
already familiar with the original location, 
which has become a culinary point of defini-
tion for Downtown Phoenix.

Phoenix nearly 15 years ago, I’ve watched 
as the city exploded into a culinary wonder-
land. As most residents will tell you, pizza 
is a cornerstone of the Phoenician dining 
experience and I agree. My life would not 
be complete without having tasted Federal 
Pizza’s Manifesto pizza (the goat cheese will 
literally send you into another dimension) 
or enjoying a slice from inside the Oprah 
Winfrey Show-approved Pizzeria Bianco 
(Gayle King was the one who actually visit-
ed, but close enough). 

However, the number one pizza place 
in my heart will always be family-owned Red 
Devil. Whenever I have a rough day I always 
crave a plate of their hot wings and a pizza 

ALEX CZAJA: LEAD DESIGNER
Whether I’m stressed out or just looking 

for something that hits the spot, I always go 
to Blaze Pizza. It’s my ultimate comfort food. 
Although this “Fast Fire’d” pizza chain can be 
found throughout the U.S., the atmosphere is 
always so welcoming at my go-to Tempe loca-
tion. It feels like they know you personally (and 
given how often I go there, they probably do). 

With pizzas, salads, desserts and drinks 
to choose from, the possibilities are endless. 
I always get a build-your-own pizza with Dai-
ya vegan cheese. Even if you’re not vegan, this 

cheese is seriously good and worth a try. I then 
load on tomatoes, Kalamata olives and basil to 
create a culinary masterpiece. After about two 
minutes of anxiously waiting for my pizza to 
cook, I usually drizzle one of their numerous 
sauces on top and then dig in. It’s the perfect 
amount of food for when you’re really hungry, 
or enough for two meals if you’re not (and I 
can promise, it’s just as good the next day).  
Blaze Pizza has been a staple of my college 
experience, and I’m sure many others feel the 
same way.

covered in pepperoni, mushrooms, green 
peppers and basil. I am not exaggerating 
when I say no other chicken wings compare 
in my mind. I’ve had numerous wings from 
numerous different places, and only Red 
Devil has been able to make wings crunchy, 
yet tender (never soggy) with a thick coat-
ing of hot sauce that makes my mouth wa-
ter just thinking about it. As for the pizza, 
the thin crust somehow is able to hold up a 
mound of mozzarella plus a dumping of my 
favorite toppings. The sauce is never overly 
sweet or too overpowering. It’s culinary per-
fection. Someone please take me there right 
now because writing about this has made 
me hungry. 
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FIGHTING FOR 
FAIR TRADE

by Sam Reidel

photos by Stel la Atzenweiler

BE A CONSCIOUS 
CONSUMER

Whether it’s an 8 a.m. wake-me-up or 
a 2 a.m. caffeine fix, coffee is an unwavering 
necessity for many college students. With so 
many daily consumers, many coffee drinkers 
are beginning to question where their pre-
cious study aide came from, or rather, if they 
should care. 

While most will be quick to dismiss these 
thoughts, Arizona State University students 
Mackenzie Masel, Daniella Simari, Hannah 
Trigg and Sydney Williamson have founded 
the ASU Fair Trade Campaign as a means to 
educate their community on the importance 
of being a conscious consumer and purchasing 
through certified fair trade businesses. 

The term “fair trade” is tossed around 
every now and again, but many lack a proper 
understanding of the matter and the issues 
surrounding it. Fair trade is a voluntary pro-
gram that creates many opportunities for 
non-corporate farmers or other typically dis-
advantaged producers. Programs like these 
are dedicated to ensuring that the quality of 
life for those who produce a product is not 
disparaged by those who consume it.

“Students who love coffee, chocolate or 

any other kind of snack should check to see if 
there are fair trade certified varieties of them 
on campus,” says Williamson, an ASU senior 
studying Japanese and sustainability. “If they 
purchase their favorite snack that happens to 
be fair trade, they are helping save lives over-
seas while still enjoying a quality product.”

While it may seem like a no-brainer to 
choose the ethically sourced product, the is-
sue that many college students face is the lack 
of options on campus. The ASU Fair Trade 
Campaign is actively working toward getting 
ASU certified as a fair trade campus so that 
students can have more freedom with their 
purchasing habits.

“Many students are conscious con-
sumers that appreciate the opportunity to 
purchase, say, a chocolate bar in which the 
farmers received fair wages, the environment 
was protected during the process, and there 
was no child labor involved,” says Fall 2017 
campaign president, Trigg. “It is a win-win for 
both the producer and the customer.”

THE CAMPAIGN AND 
ITS GOALS

With well over 5,000 universities in the 
United States, only a mere 47 of them have 



ECONOMIC BOUNDARIES

been certified as a fair trade campus, accord-
ing to the Fair Trade Campaign's website. 
Committing to fair trade education is only 
one of four tasks ASU needs to accomplish 
before it can be officially certified.

“Each university campaign needs to 
complete milestones, including: commit-
ting to fair trade education on campus, 
building a team with active members, ad-
vocating for at least two fair trade products 
in every P.O.D. market and dining hall on 
all four campuses, and passing a Fair Trade 
Resolution signed by the University's pres-
ident,” says Simari, a conservation biology 
and ecology major at ASU and the cam-
paign's vice president in an email. 

The University was reached for a com-
ment about the ASU Fair Trade Campaign 
and the story will be updated online as more 
information is attained.

The next step for these students is to 
grow their team and reach out to local fair 
trade vendors and food service providers to 
get their products on campus.

“As a small group of dedicated students, 
we are constantly on the search for opportu-
nities to expand our outreach and collabora-
tion with fellow students,” Williamson says. “If 
there are students who feel passionate about 

Being a conscious consumer is vital in cre-
ating sustainable markets. The ASU fair trade 
campaign encourages students to take their pur-
chasing habits off-campus and seek ways they 
can become ethical shoppers in day-to-day life. 

“One of our favorite cafe’s is Fair Trade 
Cafe,” Masel says. “They sell delicious fair 
trade, locally roasted coffee.”

Fair Trade Café is a popular destination 
for many students attending ASU’s Down-
town Phoenix campus as it is only a 10 min-
ute walk from campus. According to their 
website, Fair Trade Café’s business model is 
“to bring direct and fair trade, organic cof-
fee to the Downtown Phoenix Art District 
and to the Downtown Core.” Gail Sowers, 
one of the cafe's managers, expresses the 
importance of students supporting business 
with similar models. 

“While we prepare a lot of our baked 
products in store, we make sure to purchase 
as much of our goods locally as we can,” says 
Sowers. “It is important for students to sup-
port business that source locally because they 

are putting money back into the same econo-
my that is funding their education.”

One of the challenges that Fair Trade Cafe 
faces, and any other business looking to follow 
a similar model, is the expense that comes with 
having their products sourced ethically. The 
current fair trade price, which constantly fluc-
tuates, is estimated around $1.13 per pound of 
coffee exported, a price well above non-ethical-
ly sourced coffee. This high cost of inventory 
causes an inflated price tag which is unappealing 
to many, especially college students.

With a growing number of universities 
joining the fair trade movement, more students 
will become educated on the social and eco-
nomic issues that go along with their beloved 
cup of coffee, chocolate bar, or other favorite 
snack. As this knowledge becomes more ac-
cessible and mainstream, the campaign hopes it 
will be enough incentive for consumers to pay a 
little extra to ensure a decent quality of life for all 
those who created their product. 

For more information on the Fair Trade 
Campaign or to track Arizona State Univer-
sity’s progress, visit their website at http://
fairtradecampaigns.org/campaign/arizo-
na-state-university.

Editor's note: Daniella Simari is a former 
Science and Tech reporter for The State Press.

“It is a win-win for both the 
producer and the customer”

– Hannah Trigg

fair trade out there, we would love to get to 
know them and have them join our team.” 
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UNPLUG, 

A new semester is in full swing and so is the initiative to 
promote mental health and wellness around campus. 

Wellness is a concept that encompasses psychologi-
cal, physical and spiritual well-being, says Gabriella Poetzl, a 
downtown aquatics management intern at the Sun Devil Fit-
ness Complex.

“It’s about taking care of your mind, spirit and body and 
acknowledging that connection,” Poetzl says.

She says one of the ways students can fully focus on this 
connection is by unplugging, or putting away technology and 
separating themselves from distractions of the cyberworld.

Poetzl says she is an advocate for unplugging because she 
saw the effects unplugging can have on mental health while 
working at a children’s health clinic during her time as a social 
work graduate student. 

She also had the opportunity to spend a year in a foreign 
country where she did not have access to cell phone service. 
Poetzl says she saw changes in herself during this time.

She says it helped her see what it was like to not rely on 
her phone for things all the time.

 “I had an added sense of anxiety about my email, missing 
messages and responding to an emergency,”  Poetzl says.

Her time without a phone showed her how often she 
depended on it throughout a day, Poetzl explains. Although 
living without it was an adjustment, she says she eventually 
found herself more present and focused. 

Technology and social media can be outlets of connec-
tion and productivity, but they can also be addictions that 
lead to negative thoughts and habits, Poetzl says.

“We wake up and the first thing most of us do is get on 
Facebook, check our messages, go on Instagram and Twitter,” 
Poetzl says. “Millennials grew up in a world where they have 

access to technology at all times.”
The continuous intake of social media can be distracting 

because it pulls people’s attention in too many directions, says 
Nika Gueci, the Executive Director of the University’s Center 
for Mindfulness, Compassion and Resilience. 

“Being aware of what we’re consuming, whether it is food, 
TV or social media, is important in maintaining a healthy bal-
ance,” Gueci says. “Unplugging from social media and bring-
ing our awareness back to the present moment can help re-
duce stress and allow us to focus on what is in front of us.”

She says there are several ways students can practice 
mindfulness. The first step is being aware of  everyday choices 
and finding ways to adopt healthier habits. 

This would help students pay more attention to their 
bodies, such as if they feel different when they get 10 hours 
of sleep versus eight hours or when they exercise versus when 
they do not.

“Noticing your habits can lead to more informed deci-
sion-making, and that is what wellness is: making the daily 
decisions that allow you to be your best self,” Gueci says.

She says those who unplug as a method for being mind-
ful perform better socially and academically, because they 
have more focus and less stress. They form better time man-
agement skills by setting aside parts of their day to strictly bet-
ter their mental health.

“Mental health affects everything you do,” Madison 
Dehaven, a senior nutrition major, says. “If you have well-bal-
anced mental health, you’re going to be friendlier to people 
and interact with them more clearly. It also allows people to 
think more clearly, which can help with their school work and 
learning process.”

Dehaven is the President of Proud2Bme, a student or-
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by Emily Taylor

graphic by Madel ine Lebarron

UNWIND,
UNDERSTAND



ganization that raises awareness and educates people about 
body image and eating disorders. 

She says consuming social media and carelessly scrolling 
through it can impact people’s attitudes toward themselves 
and others. 

Most people only post the “highlight reel” of their life on 
social media, rather than exposing everything they are feeling 
and experiencing, Dehaven says.

She says that while this is understandable, the issue is that 
not everyone is cognizant of this and may unrealistically com-
pare themselves to others.

“If you don’t recognize that everyone is probably putting 
only the good stuff up, it can definitely feel like everyone is 
having more fun than you,” Dehaven says. “I think there is a 
bit of media literacy that goes into that, but it can still make 
people feel down.”

There are plenty of ways for people to unplug, such as 
through meditation, physical activity and art creation, De-
haven explains.

She says all it takes is putting away technology and find-
ing an activity that helps one feel present and aware of their 
body and thoughts. 

The University has resources for students seeking guid-
ance on how to be mindful. It knows it can be difficult to fig-
ure this out between school work, extracurriculars and other 
responsibilities, which is why it is here to help, Gueci says. 

Gueci says that while the Center’s offices are located at 
the downtown campus, it hosts programming activities across 
each ASU location. 

“We hold mindfulness trainings, ‘pop-up’ events, com-
munity-wide events and conferences around mindfulness,” 
Gueci says. “Our mission is to enforce well-being and mind-
fulness as a value at ASU.”

While technology use is pivotal to going about a day, 
taking time to power it off ever y so often may reduce stress 
and anxiety. 

“I wanted to challenge people’s perceptions of bound-
aries, technology use and mental health,” Poetzl says. “I also 
wanted them to simply realize they can connect with people 
they don’t know. We’re all in the same boat and have struggles, 
and it’s good to have time with people.”

Technology may put the world at people’s fingertips, but 
unplugging may put it at ease.
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the entrepreneurial  spir it
by Thal ia M. España |  photos by Del ia Johnson

Going to school and running a business 
on the side is nothing new to entrepreneur-
ial-minded college students. From websites 
and new technologies to food delivery and 
fashion, some of the biggest companies today 
were founded by college students.

Dedicated to their work and passions, 
some students at ASU are devoted to bal-
ancing both.

the ' lousy r ich'  gir l

Interdisciplinary studies junior Breanna 
Rose Skoon is the owner and designer for 
Lousy Rich, a contemporary women’s brand. 
As a born-and-raised Arizonan, Skoon has a 
passion to grow the fashion industry in the 
state where her aesthetic and interests was de-
rived from her surroundings and experiences.

Skoon attended the Fashion Institute of 
Design and Merchandising (FIDM), where 
she received a certificate, and Phoenix Col-
lege, where she received an associate’s degree 
in fashion design. She's now working on a cus-
tom degree combining business, marketing 
and fashion classes to aid her business. 

“I’m really trying to bring it to Arizona 
while finding myself,” Skoon says. “I’m going 
back and learning, trying to figure it all out again”

Skoon says she's been designing both the 
clothes and jewlery for her business, previous-
ly Breazy Brand, for five years. “Lousy Rich,” 
she says means “exaggerated wealth,” where the 
uptown lady meets the downtown girl with an 
“Elevated Edge.”

Skoon says she makes clothing for the girl 
who wants to remain stylish with an edge, yet 
at an affordable price, saying the prices for her 
items remain at $99 or less. She also feels it’s im-
portant to empower other women through her 
business and her brand.

“As a personal designer, I’m always look-
ing to transcend women’s style,” Skoon says, 
adding that she tries to remain unique and 
innovative in her own looks. 

As an artist, designer and business owner, 
Skoon says fashion provides her an outlet in 
which she has a voice.

“Our clothes speak for us,” Skoon says. 

“They give you a window into who we are as 
people, or what we want to be. I think that in 
itself is the art and the fun of it.” 

As a member of the Fashion Group In-
ternational Arizona chapter, that is showcas-
ing at Phoenix Fashion Week and New York 
Fashion Week, she says the passionate work 
never stops.

“It’s an extension of who I am,” Skoon 
says. “It allows me to have a voice that I other-
wise don’t know that I have. I love it. It comes 
from within, it’s something that’s innate inside 
me. I feed off of it, I’m not complete without it. 
It’s something I’ve always known as a little girl 
and it just really makes me shine.” 

more solut ions through 
morse solut ions

Accounting junior Austin Morse owns an 
accounting firm called Morse Accounting Solu-
tions meant to “provide solutions to businesses.” 

“I really like the fact that I can help peo-
ple and make their businesses grow,” Morse 
says. “I look forward to, with the business, be-
ing able to empower them.”

The business’ approach, as stated on its 
website is “to listen and truly understand the 



goals and objectives of your company.”
Morse says he aims to develop relation-

ships with with his clients.
“A lot of my experience has been learning 

what clients want,” Morse says. “Overall, I’ve 
found that what clients care about the most is 
passion and dedication to helping them out.”

Accounting skills also run in the family 
for Morse, as he says his dad and his grandfather 
are both accountants who recommended it. 

“(Accounting is) like a puzzle to me, 
knowing where certain expenses go, where 
assets go. All the accounting type stuff is like 
a big puzzle that I can visualize. I can use it to 
help businesses out,” Morse says.

Before becoming official in December 
2017, he says creating Morse Accounting 
Solutions took several steps to get started. In 
the midst of trying to find a new job, Morse re-
alized many of them required certification in 
QuickBooks, a professional software package 
with applications and tools for accountants. 
Morse earned the certification to start his own 
business, allowing him to work from home or 
school as he says it is 50 percent online and 50 
percent in person.

Twenty year old Morse runs the business 
on his own, and says taking accounting classes 
is beneficial in providing knowledge and expe-
rience he can bring back to the business. 

Like many college students, Morse is a 
going to school full-time. When balancing 
school work and his business, he stated that 
efficiency is key. Morse says it is important 
for him to portion it all out, crediting time 
management and check lists for keeping him 
organized. 

years in the making: 
KAYUN

Fashion senior Carol Wong is the owner 
and designer for KAYUN, her brand that will 
soon be up-and-running as her business. With 
completed previous experience at FIDM, 

Wong has been in the process of developing 
skillsets to be able to create garments, now fin-
ishing up and enhancing them at ASU. 

“Fashion is our staple of our everyday,” 
Wong says. “We basically grow with it, and no 
matter what, you’re wearing clothes, it’s an es-
sential need. Making it your own flavor or your 
own style, it gives me, personally, a chance to 
express myself as well as create in a world 
where I fit in.”

With her brand and through her work, 
Wong emphasizes that connections are im-
portant, whether they are with others in the 
industry, customers or to a piece itself. 

“I like the idea that if I could see every-
day people wearing [my] clothes, they kind of 
feel connected to you in that way because it 
becomes a part of their lifestyle,” Wong says. 
“That’s what excites me about it.”

Wong says her creations are more about 
igniting certain experiences in her quality 
clothing. She aims to bring confidence to 
those wearing her clothes, while also encour-
aging wearers to be themselves saying “there is 
no wrong way to style it — it’s you.”

Wong is currently planning her capstone 
project to showcase her collection at a fashion 
show in March. She says she hopes this show 
will mark the official launch of her business. 

“I would like it to be something where a 
designer can just design or where a creator can 
create, and then those who feel a connection 
with their work will follow,” Wong says. “I want 
it to go back to when designers were artists and 
they could focus on being skillful, being true 
to their ideals and quality of work, quality of 
experience, quality of giving someone emo-
tions, or that special thing.”

KAYUN, she says, is her Chinese name 
phonetically spelled in English as she retains 
the connection of who she is to her brand to 
give it meaning. 

the yel ler wel ler realm

Supply chain management junior Dan-
ielle Cook owns her own photography busi-
ness, Yeller Weller Photography. Though her 
main focus is school, Cook’s passion for pho-
tography remains strong. 

“It’s a way of expressing myself and a way 
to show other people as they want to be seen,” 
Cook says. “I go on the edge of more fantasy, 
unrealistic type of work. I’ll really bend to what 
people want, it’s kind of like making an image 
of someone that maybe they see themselves as 
or maybe as they want to be seen, even if it’s not 
real life. It can bring something out from their 
mind or their dreams.”

As an artist who also paints and draws 
Cook says she has always been inspired by fan-
tasy and nature.

Cook says when people began reaching 
out to her, she was motivated to start her own 
business. However, Cook says her main focus 
is to be able to utilize it as an outlet for her pas-
sion for photography.

“I honestly don’t know where I see it going,” 
Cook says. “I’d like it to become a profession. 
I’m focusing on school mostly, but I’m putting a 
website together, business cards, things like that 
and trying to get myself out there.” 

Cook says that no matter what else she 
pursues in her life, photography will always re-
main a part of it. 

“It’s still getting off the ground, but 
I think that photography like this can 
help people gain confidence, it can give 
people a new perspective on the world 
and on themselves,” Cook says. “I want it 
to inspire people.”
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Voices raised in song. Splashes in a pool. Wheelchair races down 
the hallways. Rooms full of laughter. You’d never know from first 
glance, but Ryan House in Downtown Phoenix is a respite center, 
dedicated to giving quality end-of-life care to children. Incorporated 
in 2004, Ryan House was a home for over 276 children in need of hos-
pice care in the 2016 fiscal year alone. 

Now, Ryan House is partnering with Arizona State Univer-
sity students with the hope of increasing the number of volunteers. 
Debuting just in time for the spring semester, Ryan House at ASU 
Downtown was created to further that mission.

“The main thing we want to accomplish is to provide volunteer 
hours to Ryan House,” says club president Max Bartolomea, a junior 
in medical studies. “We knew we needed more volunteers, and we 
thought that students would be the best place to go.”

With 57 members and 36  volunteers already on board, the club 
is expected to accumulate at least 7,500 volunteer hours by the end of 
2018. Bartolomea attributes the club’s formation to being in the right 
place at the right time and credits the vice president of the club,  junior 
biochemistry major Dustin Parsons, with the original idea.

“My friend Dustin … was the personal trainer for one of the lead-
ers at Ryan House.” Bartolomea says. “They were talking about doing 
a partnership with ASU to try and increase volunteerism. He came to 
me with the idea.”

Bartolomea has had a working relationship with Ryan House 
for two years, and has spent time building relationships with patients 
through his volunteer work. Both he and Parsons will be receiving 
The Ryan House Courage Award this March for their work with the 
organization. Established this year, the award is given out to a member 
or group from the Ryan House community, whether they be a volun-
teer, staff member, patient or family member, for courageous action. 

Marghan Miller, an Individual Giving Officer with Ryan House, 
is excited for both Bartolomea and Parsons to be honored with the 

award and is looking forward to the continued expansion of their 
partnership with ASU. 

“The partnership is wonderful because I think it’s really import-
ant to instill philanthropic giving back to the younger generation, and 
volunteers from Ryan House allow us to keep our budget really lean 
and neat,” Miller says. “We are 100 percent community funded. We 
get no insurance reimbursement and no family ever pays for our ser-
vices, so our volunteers really allow us the ability to keep our expenses 
down really low.”

Miller also says that volunteering is a great way for students to 
open their eyes and give back to those who might not be as blessed 
as they are. 

Ryan House volunteers report to staff members who place them 
where the most need is. Whether that is playing board games, singing 
or refereeing wheelchair races, volunteers spend time bonding with 
young patients and creating lasting relationships. 

Students looking to giving back with Ryan House at ASU 
Downtown have two different types of volunteer options. 

“Generally, at Ryan House they want people to come in four 
hours a week on a weekly basis,” Bartolomea says. “We understand 
that with students sometimes that can be a little bit rough. Right now 
our 36 volunteers have signed up to do these weekly shifts, but we are 
also offering sporadic ones where we will come in monthly.”

Those looking for an easy way to get involved can contact the 
club about volunteering once a month, at parties and at other large 
events Ryan House hosts for its patients. For those looking to vol-
unteer more regularly, training sessions are hosted by the club on a 
semi-regular basis. Ryan House at ASU Downtown is open to stu-
dents from all majors, so long as they are 18 or older. 

Students in need of clinical training can also earn hours through 
their volunteer work with Ryan House. 

For students like Emily Keidel, a second year medical studies ma-
jor and treasurer of the club, the basic training is completely worthwhile. 

“Ryan House is especially unique because it is a truly one-of-a-
kind place for parents to take their kids and for kids to go to get the 
respite hospice care that they need that they can’t get anywhere else,” 
Keidel says. “I am looking forward to just interacting with the kids and 
getting to know their personalities. I’ve worked with kids before and I 
just love interacting with them … and helping them feel welcome and 
comfortable at Ryan House as their home away from home.”

The heart of the club comes from the passion of its members. 
“The whole place, I just love it so much,” Bartolomea says. “It 

has such a great vibe and a great atmosphere, just being there has 
inspired me to want to help more, do more and make it even better 
than it already is.”

A HOUSE OF HOPE
by Madison Staten |  photo by Shalanndra Benal ly
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LAILA

KABONGI
by Emily Taylor
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Treasured elements of junior health sciences major Laila Kabongi's 
African and African American cultures are frequently appropriated in to-
day’s world, from clothing, hairstyles and music. 

“Bamboo earrings on a black girl are ghetto, but bamboo earrings at 
Urban Outfitters are chic and edgy,” Kabongi says. 

She says her own experience with cultural appropriation has changed 
over time, especially since starting college. Being exposed to the world and 
witnessing appropriation firsthand has shown her how powerful it is to the 
entire black diaspora.

“(Cultural appropriation) is a form of exploitation,” Kabongi says. 
“Since I’ve realized people’s ignorance toward other cultures is so com-
mon, it doesn’t surprise me anymore. It still hurts me, of course, but does 
not surprise me.”

She defines cultural appropriation as people who do not identify as 
black, especially those who are not of the African diaspora, utilizing tradi-
tions, customs, clothing and hairstyles that are central to her culture. 

Examples of this can be someone who is not a person of color wear-
ing a traditional dashiki, or brightly colored tunic or shirt from Africa, or 
wearing dreadlocks, she explains. 

Kabongi says she confronted people she 
felt were culturally appropriating in the past to 
break down how their actions or choice of style 
could be perceived as offensive to others. 

“After having to do that, I question why 
I have to explain to them why they are being 
ignorant and why I should have to explain my-
self,” she says. 

Seeing people appropriate elements of 
her culture, especially those on a larger stage, 
like celebrities, hurts because they are profiting 
off of black individuals, she says. 

Kabongi was born in Nairobi, Kenya, but 
grew up in the United States after her family 
emigrated in search of political asylum. 

She often interacted with people only 
in the African community because she 
could associate them with back home. It 

was not until recently that she says she is able to relate to African 
American culture, as well. 

“Most of my friends that I have are African American, and we have 
similarities,” Kabongi says. “That was some-
thing I was never able to resonate with when 
growing up because I grew up African.”

Kabongi says cultural appropriation is a 
topic to be openly discussed because it is the 
only way the issue can be avoided.

“We have to talk about it or else it is going 
to keep happening,” Kabongi says. “That’s how 
you get people talking about what it is, how to 
avoid it and what the differences between ap-
preciation and appropriation are.”

Kabongi says her views on cultural ap-
propriation are all her own. She is speaking on 
behalf of herself and her own experiences as 
others’ may be different than hers. 
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– Lai la Kabongi
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I've come across the term 'cultural appropriation' quite a few times 
since moving to the United States. Back in India, I never really thought 
about it. Honestly, I didn't even know it was something that existed. I've 
always thought it's important to learn about other cultures and the world. 
I've even invited friends from college over to my house for Indian festivals.

Then I found out about Coachella and how some people wear bindis 
to try to look "hipster." 

To me, a bindi is the first symbol that a 
woman is Hindu. There's a strong meaning 
behind wearing it as well, as there is with most 
ancient Hindu traditions. It is supposed to pro-
tect the chakra point between our eyebrows 
and preserve the energy stored in us, and pro-
tect us from evil. 

Knowing that non-Hindu people wear 
bindis without appreciating the meaning be-
hind it, and just because it makes them look 
cool, infuriated me. That was cultural appro-
priation, and I didn't like it.

I talked about this with Maria Harris, a 
sophomore theatre major. Born half-Mexican 
and half-African-American, diversity is in Har-
ris’s blood. Her diversity is further exemplified 
by having a messianic Jewish mother and a 
Buddhist father. 

“My dad’s Buddhist, and I guess in reli-
gion and culture I do identify with that a lot. See, I also wear a dharma 
wheel," Harris says, showing me a fingernail-sized silver dharma wheel 
necklace she wears around her neck.

Maria Harris says she feels strongly about cultural appropriation due 
to her multicultural identity.

“I think in the media, especially with music, it should be something 
that is talked about,” Harris says. “I also think that particularly the West 

is a melting pot, and, coming from a multicultural background, I obvi-
ously wouldn’t have a problem with people sharing cultures. But if you’re 
wearing someone else’s cultural outfit to make fun of them, that would 
be a problem.” 

Harris mentioned over text that she read that both Hinduism and 
Buddhism have been synonymous with counter-culture in America since 
the 1960’s with the Hippie movement. 

The counterculture movement originat-
ed from college campuses in the U.S., although 
it spread to other countries as well, and “reject-
ed the mores of American life," opting instead 
to adopt practices from other cultures outside 
the West, according to Britanica.com. 

Coachella is very similar in how it draws 
aesthetics from other cultures: a very hipster 
look, says Harris.

Harris texts me that over the last month 
she saw a lot of businesses use Buddhist phrases 
to sell services, such as “Bodhi Bowl”, a restau-
rant in downtown Los Angeles; “Credit Kar-
ma”, “Shangri-La Construction”, “Zen Dental” 
and “The Dolly Llama”. 

Harris says she often thinks it’s cute when 
she sees names like these, such as “The Dolly 
Llama”, and she thinks there is usually some 
connection between the name and the service, 

although she isn’t really sure what zen has to do with dentistry. But, Harris 
says that her family actually went to Bodhi Bowl and it had a Buddhist vibe 
and she thinks the owner might be Buddhist.

“Granted, culture is fluid,” Harris says over text. “Just like gender. So 
again, it’s really hard to accuse someone of cultural appropriation.”

Editor's note: Maria Harris is a former State Press opinion columnist. 
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He grew up eating Tex-Mex cuisine and 
attending family reunions with 70 of his first 
cousins. He listened to mainstream American 
music and watched football as a pastime. 

Fusing Mexican and American cultures 
was common practice for Louis Mendoza 
growing up as a Chicano in Houston, Texas. 

“My culture was based on my everyday 
lived experiences and composed of a variety 
of things,” Mendoza says. “My grandparents on 
both sides of the family migrated to Texas from 
Mexico in the early part of the 20th-century. I 
was born and raised in the United States.”

Culture is still a pivotal concept in his life 
as he is the director and a professor at Arizona 
State University’s School of Humanities, Arts 
and Cultural Studies. 

Mendoza says language, food and celebra-
tion are all things that make his culture unique 
from others.

Spanish is an integral part of his identity, 
despite it not being his first language. He says 
it is still an important part of his life because he 
grew up hearing it spoken by his parents and 
grandparents.

“I didn’t learn Spanish formally or fully 
as a child until high school and college,” Men-
doza says. “It was still there in terms of certain 
concepts, ideas and values, though.”

Mendoza says Chicano consumer prac-
tices are also different from other cultures, es-
pecially in regard to food consumption. Men-
doza says his home was stocked with some sort 
of Mexican food that was typically modified 

to be more American.
“It’s a combination of the cultural interac-

tions that usually occur between places, history 
and the things that are available to you,” Men-
doza says. 

He says the observation of Dia de los Muer-
tos, or Day of the Dead, is an example of how cel-
ebration is a central practice in his culture. 

While it is often associated with painted 
sugar skulls, he says to him it is about giving 
loved ones who passed away a token of offering.

“It’s a way of bridging the living world 
with the afterlife,” Mendoza says. “There is a 
stronger sense of continuity between these 
two worlds. Your body may have changed, but 
you live on in different ways and have the lega-
cy you left behind.”

Although his culture is strong in its tradi-
tions and values, he says cultural identity in the 
United States can be complicated due to the 
issue of race. If one’s culture is outside the major-
ity, they are perceived differently by others. 

Mendoza says the exchange of influences 
is common when people of different cultures 
coexist; however, it can be considered appro-
priation when aspects of a culture are exploited. 

“There are a lot of commercial aspects 
of cultural appropriation with the companies 
that don’t arise from Mexican communities 
but try to market the culture,” Mendoza says. 

He says the issue with this is that the com-
panies do not have an authentic relationship 
to the culture and are ethnic exploiting. They 
try to cash in on it rather than have a genuine 
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understanding of it. 
Those who purchase objects from such 

businesses are participating in the cultural ap-
propriation, Mendoza says.

He says there is nothing wrong with 
adopting elements of a culture, but it must be 
done with true appreciation and knowledge. 

Mexican cultural appropriation can be seen 
in today’s food and music industry. Examples in-
clude Taco Bell and Justin Bieber’s "Despacito." 

“This goes to show that the rise and appre-
ciation of cultural products are sometimes de-
pendent on, for lack of better word, a white per-
son making them legitimate,” Mendoza says. 

He says appropriation can be seen on col-
lege campuses as well, such as when fraternities 
have culturally themed parties. 

“It’s all about making fun of the culture 
rather than respecting it,” Mendoza says. “If 
they really had respect for it they would learn 
something more deeply about it rather than 
having a party.”

The topic of cultural appropriation is one 
that should be openly discussed because it is im-
portant for society to understand the complex-
ities and sensitivities of different people, he says. 

Mendoza says it important to be sensitive 
to cultural appropriation, but it is not about 
pointing fingers.

“It’s not about trying to say we should all 
live in our own silos and not have an apprecia-
tion, respect or knowledge of other cultures,” 
Mendoza says. “That’s what makes the United 
States unique.”
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A member of the Hopi Tribe in Flag-
staff, Arizona, Daniell Albert always knew 
she wanted to go to college. Despite moving 
schools frequently in her childhood, Albert’s 
parents instilled in her the importance of a 
quality education. So it was with a strong cul-
tural foundation and love of education that 
Albert, now a junior in the interdisciplinary 
studies program, came to Arizona State Uni-
versity in the fall of 2015. 

Albert credits her success at ASU to the 
large population of Native American students 
at the university for helping her to find relatable 
friends who share similar passions. While her 
time at ASU has been an overall positive expe-
rience, Albert has had to educate some of her 
peers concerning a few cultural misconceptions. 

“I think the biggest thing that people 
misinterpret is that I’m going to ASU for free 
… that the government pays for everything,” 
Albert says. “That’s not true. I have to apply for 
the same scholarships as anyone else. I have to 
pay the same tuition.”

Combating these stereotypes through 
her own actions as a ASU student, Albert 
wants to bring further awareness to the many 
elements of Native American culture. Her 
hope is for more people to understand the 
differences between tribes, leading to fewer 
generalizations and stereotypes. 

“My thoughts on Native American ele-
ments based on pop culture makes me want to 

express who I am, my culture and the symbolic 
meaning behind the ‘costumes,’ and that not 
all Native American tribes are the same,” Al-
bert followed up in a written statement. “Each 
tribe and nation is unique, we speak different 
languages and represent ourselves in such a 
different way.”

Albert continued by saying that as a Hopi 
woman, she prides herself on learning about 
cultural traditions that have been passed down 
through multiple generations and, despite liv-
ing in the 21st century, values traditional ele-
ments from her tribe. 

She explained that it can be hard to 
bridge the cultural gap with teachers, especial-
ly when she has to give nonspecific answers 
about sacred cultural traditions. 

“We have our traditions that happen an-
nually, so when I have to talk to teachers about 
it and say this is why I have to miss class, or this 
is why I have to leave so early, it can be hard to 
explain,” Albert says. “I have to just say it’s a cer-
emony. I can’t go into depth about it because 
within the tribe you have to be initiated to 
know the depths of it.” 

Albert is working hard to discredit the 
theory that most Native Americans are pas-
sive and quiet. 

“I think some believe that because I’m 
Native American I’m quiet, and I sit in the 
corner and don’t talk to anyone,” Albert says. 
“But it’s not true. Me as a person, I’m really out-
going, I’m talkative, I’m just like everyone else.”

Her bubbly personality is just one of 
the many qualifications that helped her to be 
awarded her position as the 2017-18 Miss In-
dian ASU 1st Attendant at the annual Mr. and 
Miss Indian ASU pageant. She’s now using 
her voice to speak up about the importance 
of secondary education institutions, traveling 
to speak with high school students from many 

different reservations across Arizona. 
“When you see these kids growing up on 

the reservation they don’t have the resources, 
they don’t have the money to come to campus-
es, they don’t have the money to go on tours,” 
Albert says. “Bringing those resources to them, 
gives them a better chance to realize they can 
go to college, that they can do this.”

At the end of the day, Albert believes it is 
about giving kids an opportunity to reach their 
full potential. 

“It’s not just about the money,” Albert 
says. “It’s the fact that people are out there, that 
a kid can say, ‘Someone wants me to go here 
and they believe in me.’ That’s the attitude I 
want to spread and that is why I want to go to 
the students. To let them know that I under-
stand where they’re coming from.”

At a recent conference, her high school 
counselors asked her to speak to a group of 
high schoolers and offer life advice. 

“I went up to the panel and I had to think 
of something really quick,” Albert says. “I re-
membered this essay that I had written in one of 
my classes. It was about the importance of corn. 
Within my culture, corn is really central to our tra-
ditions. It brings life to each and every one of us.”

Though she wrote the essay in high 
school, Albert continues to live her life with 
the words in mind and strives to share their 
meaning with the younger generation. 

“Each student is corn. We need to re-
member our roots. We need to remember our 
nourishment and our sun and our water,” Albert 
says. “What I mean by that is we think about 
our roots we need to remember what keeps us 
grounded. … Our sun and our water is our nour-
ishment, so that’s what keeps us growing. The 
nourishment could come from goals or accom-
plishments. It could come from your mom and 
dad. It’s the things that give us nourishment and 
love. The things that will help us to grow.”
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You wake up in the morning and it hits 
you. No stranger to this feeling, you know ex-
actly what’s coming: a cold.

You jump out of bed, head to the kitchen 
and make yourself a warm concoction of lem-
on, honey and pepper in hot water. While wait-
ing for the concoction to boil, you noticed a 
new pimple on your cheek. Annoyed, you sigh 
and get out the turmeric and yogurt to make a 
face mask for your acne. Your roommate sug-
gests you use Differin .1 gel for it. 

You pause for a second. What do you 
do? Do you choose the option of  home rem-
edies or prescribed medicine?

For the common cold, there are people 
who use home remedies as well as those who 
run straight to the doctor. ASU medical stu-
dents discuss the benefits and their preferenc-
es for using both. 

Sanna Naveed, a sophomore biomedi-
cal sciences student, says she uses home rem-
edies such as a turmeric, yogurt and honey 

mix for facial acne and dark spots, and a mix 
of oils for her hair.

“Personally, I think home remedies are a 
very effective and cheap way to cure myriads 
of problems, whether they be skin, hair, diet or 
health related," Naveed says. "Even historically, 
before current medicine, spices and herbs were 
the main cure for majority of issues.”

However, while home remedies may 
work for you or someone you know, this ap-
proach to self-treatment may require some 
trial and error. 

“It's something you have to look into, re-
search and experiment with to see what works 
for you,” Naveed says. “But even still, they are 
cheaper than many store bought medicines 
and products.”

Many people use home remedies that are 
either strongly recommended by friends who 
have tried them and seen great results, or by 
family members as an age-old remedy.

Jasmine Cura, a sophomore nursing stu-

HOME REMEDIES VS. 
PRESCRIPTION MEDS
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dent, says that although she prefers prescribed 
medicine, her mother has taught her to make 
a drink using a herb commonly found in the 
Philippines, where her family is from. 

“It's basically squeezed clamansi, a prom-
inent citrus fruit in the Philippines and other 
area in Southeast Asia, but you can find them in 
Asian stores, in hot water with honey,” Cura says. 

Cura says that some home remedies are 
effective because the ingredients have proven 
medically beneficial properties, and people 
believe that will help cure them as well as phar-
maceutical medicines.

“We have to understand that home reme-
dies are just like prescribed medicine in a sense 
that its power to effectively treat depends on 
the physiological and psychological circum-
stance of the person taking it,” Cura says.

Malini Govindan, a gynecologist and 
OBGYN at MomDoc in Chandler, says that 
she used turmeric with milk when an infection 
was going around early November and many 
people were falling sick. 

Turmeric milk is just one kind of home 
remedy many Indians use.

Another common home remedy from 
the southern regions of India is a drink called 
“kashaayam” made with freshly picked Indian 
borage, tulsi and betel leaves boiled in hot wa-
ter with pepper, honey and cumin, and then 
filtered. When you drink it warm, it leaves a 
burning sensation in your throat that soothes 
the throat infection and helps cure your cold.

Allison “Alli” Tooms, a senior nursing stu-
dent, talked about the placebo effect.

“Much of healing can be mental, so using 
items you believe can help you can be ben-
eficial in care,” Tooms says. “This is called the 
placebo effect.”

Tooms mentioned that she uses home 
remedies but is a big proponent for pharmaco-
logical interventions as well. 

“Non-pharmacological interventions 
such as ice, warmth, essential oils and music 
therapy have been effective in pain and anxiety 
relief, and in partnership with pharmacologi-
cal interventions, can really help,” Tooms says. 
“Herbal and supplemental remedies such as 
melatonin, multivitamins, etc. can be helpful, 
but also aren't regulated by the government, 
which can be dangerous since you may not 
exactly know what is in the over the counter 
vitamin supplements. Like most things in life, 

it is all about a balance.”
Cura says that home remedies are usually 

OK as long as they do not interfere with the 
patient's well-being. She says that it is greatly 
emphasized in her curriculum that she un-
derstands the patient's culture, values, home 
and work life. She must then combine that 
knowledge with the medical issue to help un-
derstand what medication would be right for 
the patient. Govindan agreed.

"Home remedies are better for common 
diseases because of side effects from over-the-
counter drugs," Govindan says. "For example, 
hyperactivity from Aleve. Some people can't 
sleep when they take that medicine."

Regardless, all of them advise to call your 
doctor when illness interferes with your daily 
life.

"Usually, I try to use home remedies first 
if the illness is in the beginning stages and then 
go to the doctor," Govindan says. 

Cura believes that going to the doctor is 
important to pinpoint the cause of the illness. 

"Speaking to a physician is imperative 
because they will provide the specific problem 
causing the illness and the proper treatment 
for the individual at hand," Cura says. “As good 
as home remedies may be, I don't believe it has 
as much potency as prescribed meds that are 
meant to have particular jobs to combat the 
certain health concern of the ill person.”

Still, Naveed advocates that there’s no 
doubt home remedies can be very effective 
as well. 

“I have had healthy 80-year-old relatives 
swear that home remedies are what is keeping 
them alive,” Naveed says.
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Cultural identity is deeply tied to how individuals place 
themselves in the world. For the majority of human history, this 
was a mostly centralized and singular experience, but globaliza-
tion has created identities of a much more individualized stock. 

Although cultural diversity is not unique to American 
shores, it is supposedly a pillar of our society — a supposed melt-
ing pot where your identity goes in and through assimilation be-
comes just like the rest.

This is contradictory to a nation that is ostensibly tolerant 
to all, when in practice, we see ethnically singular neighborhoods 
and tensions about what it really means to be American.

As an individual who comes from both Arab and Mexican 
descent, growing up in a mostly white neighborhood brewed an 
internal conflict that left me lost as to where exactly I fit in.

I had one foot in each door of my cultural identities, but 
that left me not wholly a part of any them.

The differences were never blatant, but they could be found 
in awkward silences or laughs.

A particular memory stands out when I was at a quinceane-
ra for one of my mother’s relatives.

I was about 11 years old, a point in life when dancing con-
sisted of free-form moves garnished with fist pumping.

To most of the other attendees around my age, dancing was 
more serious. All of them knew the Reggaeton songs to come on 
and the moves to accompany.

As I lit up the dance floor with my unconsciously abrasive 
moves, a cousin of mine came up to me and said, “Dude, why are 
you dancing like that? Are you even Mexican?”

BEING MULTICULTURAL IN AMERICA
by Azzam Almouai

graphic by Sam Deadrick



Eleven-year-old me did not know how to react. But that ar-
bitrary comment began the formulation of a poignant other in 
my mind.

I began to notice more and more differences. I could not 
speak Spanish as they did, and I was completely oblivious to the 
subtle cultural nuances that cemented their Mexican identity. 
For so long I thought of myself as Mexican, and then I realized 
the gap between our realities and the exclusivity of authenticity.

The space between myself and the Arab community was 
even further apart. My father immigrated to America when he 
was only 16, but that was long enough for it to be an integral part 
of his identity.

I was able to pick up his proud demeanor that resonates 
from the Middle East. I identified as Arab as soon as I formulated 
my own persona without knowing the full implications of how it 
would make people identify me as “the other.”

The rift between me and my mostly white peers became es-
pecially pointed after 9/11. It’s hard to explain to someone who 
is not a person of color exactly what 
this type of discrimination bred into 
young kids in America feels like. For 
the most part it is not overt, but rath-
er it manifests itself in small ways that 
build up over time.

When the substitute teacher mis-
pronounces your name. When people 
laugh with someone making racist 
comments about people from your 
ethnic group — but finishing with, 
“But not you, Azzam. You’re not like 
them.”

How you react to these experi-
ences largely dictates how they treat 
you. You can laugh it off or sweep it 
under the rug. But your reaction pro-
motes more comments, pigeonholing you until you begin to 
think of your own culture as something distant. This is the darker 
side of the process of so-called “Americanization.”

If you react aggressively and try to stifle the comments, you 
validate their stereotypes and cause hate to fester on both sides. 
As a teenager, you are dealing with the angst of existing while 
also fending off thoughts of doubt about the very basis of your 
identity.

You become scared to bring people to your house so they 
do not smell the spices your family cooks with, or you shed the 
religious foundation that your parents gave you, for all the wrong 
reasons.

The loss of a proudness of self is one that leaves you naked to 
the woes of the world, especially so when it comes from shedding 
your cultural roots. 

Going from the rich traditions handed to you by your par-

ents to trying to fit the mold made by your misconceptions of 
what an American should be casues a rift in identity that may 
take years to heal.

I became so enamored with others accepting me that I lost 
exactly what being “me” meant. I assimilated for assimilation’s 
sake, taking on the traits I knew my peers would be able to ac-
cept. I had always thought of myself as American, so shedding 
those parts of myself did not feel like a loss at the time.

Only years later, in college, did I come to the realization that 
those things I felt had ostracized me actually made me special. 
Diverse cultural backgrounds are a gift, and though I may never 
wholly be a part of one culture, I get a taste of lifestyles that most 
people never do.

As someone who is multicultural, I am a bridge for both 
sides to cross, able to give understanding to my American peers 
as well as my ethnic brethren struggling to pave their way into an 
American society. 

The idea of America as a melting pot is a false one whose 
veil is lifted as soon as you live here for 
a couple years. Neighborhoods are 
divided by economic class, but even 
further by race and culture.

People stick with what they 
know, but in this comfortable stagna-
tion, tension is brewed.

In my hometown of Los Angeles, 
this is easily apparent. Paradoxically, 
in a land where all are supposedly wel-
come, a dangerously silent divide is 
the reality.

Things are not all doom and 
gloom in this regard, and social con-
sciousness and accountability are be-
coming the norm — but there is still 
ways to go.

Instead of celebrating differences as the path towards a true 
democracy that is representative of all its parts, we have become 
polarized by movements that do not even have the peoples' in-
terests at heart.

The current climate is not one of acceptance, but one of fear 
from both sides. Becoming American should not mean giving up 
your identity in the name of a conformed obedient mass, but rath-
er feeling comfortable enough to be yourself in a way that doesn’t 
compromise anyone else.

An America bathed in fear is not one anyone wants, and the 
first step toward a better country is accepting that though people 
may live differently, it does not mean they are wrong or dangerous.

Editor’s Note: The experiences and opinions presented in this per-
sonal narrative are the author’s and do not necessarily imply endorse-
ment from The State Press or its editors.

I  had one 
foot in each door 
of my cultural 

identit ies,  but that 
left  me not whol ly a 

part of any 
of them.

– Azzam Almouai

“
“



26 LAST LOOK

by Maya Foxal l

In recent years, social media has created 
new words and phrases for different types of viral 
videos and content. One of the most common 
terms for viral content is a meme. 

Memes are no stranger to college students 
and of course, no stranger to the No. 1 School in 
Innovation, Arizona State University. 

The relevance of a meme to college students 
is, in many cases, a form of pride for students. To 
band around a meme or to support a meme about 
their school on Twitter by liking or retweeting is 
some students’ form of school spirit. 

One example of a popular ASU meme is 
from a junior marketing and sports and media 
studies major, Benjamin Gruca. As many of 
you may know, No. 1 in Innovation is a title that 
ASU has held for three years in a row and it has 
made its way into meme culture in that time.

Gruca's tweet described different things 
that No. 1 in Innovation can "mean" like "brag-
ging about being better than Stanford and 
MIT" and "bee alerts".

“The ‘No. 1 in Innovation’ memes are 
popular because it is ASU’s identity. It is partly 
a joke to us as it doesn’t directly affect our edu-
cation, but I also feel that students unite under 
this slogan that we’ve had for three years,” Gruca 
writes in an email. 

Meme culture is especially popular 
here because, according to Gruca, it offers 
an identity to the ASU community that can 
connect everybody.

“Memes help build ASU culture because, 
again, it provides ASU with an identity and 
commonality that students can agreeably laugh 
about,” Gruca writes. “ASU has a lot of quirky at-
tributes that are enjoyable to poke fun at. I think 
it is in our culture to laugh at ourselves.”

There has also been a rise in meme ac-

counts not only for ASU but for specific clubs 
or topics such as EDM and sports. 

One of the largest sports-centric accounts 
for ASU is Barstool ASU. This account tends 
to have videos and tweets regarding all aspects 
of Arizona State, from students to parties to the 
University's bitter rivalry against the University 
of Arizona. 

Barstool ASU account director Jack 
McCarthy says the account’s popularity is due 
to relatable content about everyday student 
life at ASU.

"Each school has a specific account usu-
ally so it's just more relatable," McCarthy says. 
"So an ASU page is obviously more relatable 
for ASU students."

Many of the posts on this account, as  men-
tioned, show the rivalry between UA in basket-
ball, football, academics and so on. Those also 
tend to be some of the best-performing memes 
for the account and it definitely shows how 
strong this rivalry is between the Sun Devils and 
Wildcats. 

"My favorite stuff is whenever we beat UA 
in something," McCarthy says. "Those kind of 
posts are always going to do the best, just be-
cause it's just like a mutual rivalry and everyone 
kind of understands it."

There is also a Barstool account for UA 
and McCarthy says he enjoys the opportuni-
ty to use memes and tweets to poke fun at the 
school. This tends to get more engagement for 
Barstool and the account recieves generally pos-
itive feedback from the community. 

"(The feedback is) pretty much all positive. 
We do more explicit content than other pages 
do, so that would be like the only issue we've ever 
had," McCarthy says. "But other than that all the 
students love it and even like I get teachers and 

athletes around ASU campus that love it too."
Memes do not have to be professionally 

made or posted through a popular account to 
get traction, as seen with Gruca’s ‘No. 1 in Inno-
vation’ tweet. You can have a good idea, display 
it on social media and the likes and retweets will 
come flocking. Also, there is the opportunity 
to alter a tweet to fit your school in a funny and 
creative way that can create buzz. 

ASU sophomore and engineering man-
agement major Rohan Ghiya also had a viral 
tweet and was again centered around the No. 1 
in Innovation title ASU holds. 

“You can’t live in Arizona and not know 
about that,” Ghiya says. “You can go anywhere (on 
campus) and ASU kids are screaming about it.”

In response to his viral meme and the at-
tention it received, Ghiya says that representing 
where you come from, especially a specific as-
pect of the school, is a staple of memes.

“Those tweets were really about, you 
know, everybody representing their school and 
that individuality of where you come from,” 
Ghiya says. “And because people related to that 
whole No. 1-in-Innovation vibe at ASU, it kind 
of went crazy.” 

Ghiya mentions his tweet and a similar 
one regarding Juuling and how college students 
react to aspects of their college’s identity. 

“At ASU and around the country people 
like to rep wherever they’re from whether it’s 
good or bad,” Ghiya says.

Meme culture is alive and well at ASU, and 
whether it will be the four-peat of our innovative 
title or our high-ranking basketball team that is 
next to create social media attention, there is 
sure to be relatable memes popping up on your 
feed sometime very soon. If you're lucky, maybe 
a meme you've created will go viral.

graphic by Ben Lecasse
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"TWENTY-THREE"

1.
“let gloriously go”
I cling to ever ything -
CDs that skip, rings that turn my fingers green,
the dead ends of my hair, old love notes
that turn my stomach over and over.
and I’m not proud but there are stil l boxes under my bed.
and I’m not proud but my closet is stil l running out of space.
and nostalgia is a f*cking waste of time
but my heart is full with it.
tell me I won’t hold this forever.
tell me there will be a day where I let gloriously go.

2.
“that golden glow”
I am always mourning something -
my throat before the scar, my heart before him,
the days we smiled and forgot to check the clock,
the nights we curled into the same t win-sized bed,
the moment before we knew ever ything was almost over,
that golden glow of night turned into morning,
the songs that stil l break my heart if you play them long enough.
home is only a train ride away but I can’t find the station.
I crawl into my mother’s lap and she says my baby, my baby.
I’ve l ived in this body my whole l ife and I am stil l tr ying to step out of it.
my mother smooths my hair against my head, asks me to promise
to be better to myself, kinder, more forgiving.
I wonder if she can smell the mourning
like cigarette smoke stuck in my hair.

3.
“the truth”
I am not good like you.
there are so many hearts
with my fingerprints on them.
I am not always proud
of the ways I convince myself
I’m stil l alive.

by Fortesa Latif i
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