
Social Media and Online 

Networking Mastery 

Webinar 1: Facebook 



“Social media is social!” 



 

Join me online at: 

Facebook.com/SocialMediaOutcomes 



 

Outline 

• Webinar #1: Facebook  

• Webinar #2: Twitter 

• Webinar #3: LinkedIn 

• Webinar #4: YouTube 

How can you maximize your use of each social media site? 



What You’ll Learn: 

• Techniques to generate leads using Facebook 

• Do’s and don’ts so you don’t spam 

• What to post to bring people back 

• Why create a Facebook Page 

• Tips to leverage your Facebook Page 

• Why to create an event on Facebook 

• Techniques to attract your ideal clients 

• How to get people to Like your page 

 



Facebook Stats 

• Over 1.11 billion active users 

• 50% of active users log on to Facebook 

in any given day 

• Average user has 130 friends 

• People spend over 700 billion minutes 

per month on Facebook  



Quote 

 “By first connecting with new people via online social 

networks, it’s easy to create what I call “virtual 
rapport.” Oftentimes, you may feel like you have an 

incredibly close relationship with a social networking 
friend... all that remains is to meet them in person and 

it’s like you’ve known each other for years!” 

~Mari Smith 



Facebook Marketing – Step by Step 

1. Post a message on your personal page 

2. Post a message on your business page 

3. Respond to private messages 

4. Send messages 

5. Approve friend requests 

6. Like and comment on posts 

7. Promote posts or run Facebook ads 



Focus on Outcomes 

• Set goals for Facebook 

• Create a plan of action and work your 

plan 

• Block out time in 15 minute chunks 

• Take action to generate leads 

• Prospect for business 



Tips for Facebook’s Timeline 

• Add a Cover Photo with a personal 

message (create an emotional connection) 

• Dig through your past posts and pictures 

(Hide any that don’t add value) 

• Post content every day 



Facebook Timeline 



What is a Hashtag? 

 

A hashtag is a word or a phrase 

prefixed with the symbol #.  

 

It is a form of metadata tag. 
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Tips to Use Hashtags 

• Create hashtags based on your 

keywords 

• Search based on hashtags to see 

what results you get 

• Don’t overuse hashtags 



Use Hashtags in your Tweets 



Use Hashtags in your Facebook Posts 



5 Keys to Use a Facebook Page  

• Create a Facebook Page with a theme 
people will want to follow 

• Post content first, then promotions 

• Create a dialogue. Facebook rewards 
interaction 

• Use contests to create some excitement 

• Drive traffic to your page through email, 
blog, websites and other sources 

 



1) Create a Facebook Page with a 

topic people will like 

• If you are a public speaker you can create a 

Public Figure page. Otherwise, select a 

topic (i.e. Small Business Strategies) 

• Include your city in the title if you have a 

regional focus 

• Analyze the competition to see how they 

are using Facebook Pages. Duplicate. 



2) Post content first, then 

promotions 

• Post content on a daily basis. 

• Post quotes, tips, strategies and techniques. 

• Link out to your own blog posts and others. 

• Use the 80/20 rule of social media (4 out of 

5 posts should be informational. 1 out of 

out 5 posts should be promotional) 



Strive for Interaction 



3) Create a dialogue 

• You will get more Likes if people interact with 

your Facebook Page. 

• Post things that people will Like. 

• Ask questions. 

• Comment back on other people’s comments. 

This can sometimes spur an ongoing dialogue. Be 

a rapid responder! 

• Send a personal message 

 



4) Use contests to create 

excitement 
• People love to win. 

• Ask people to take an action and then reward 
them. 

• Ask people to answer a question, get people 
to like their post on your page, or send you an 
email or post a comment on your blog. 

• For prizes, give audio download, pdf reports 
or online videos. On occasion, give a more 
valuable prize. (Where the value is justified.) 



Activate your Community 



5) Drive traffic to your page through email, 

blog, websites and other sources 

• The name of the game is Likes. Do whatever you 
can to get more Likes. 

• Send an email to your list. 

• Post a message to your blog with a call to action 
to like your page. 

• Add a widget to your website. 

• Include in your email signature. 

• Ask other people to share. 

 



Cross-pollinate your networks 



Add a  

Facebook Like Box 

Widget to your Site 



Quote 

 
"You can be professional while also ‘keeping it real’ with your 

customers. By interacting with customers in a less formal 
way, you’ll build a strong human connection that helps build 

brand loyalty."  
 

~David Hauser 



Short Posts are Better! 



Add Value 



Post in Facebook Groups 



Encourage Sharing 



Brand Your Business 



Facebook Cover Photos 



Cover Photo 



Cover Photo 



Cover Photo 



Cover Photo 



Cover Photo Tips 

• Optimize the Image Size 

• Center the Focal Point 

• Follow Facebook’s Rules 



Image Sizes 

• Profile Photo: 180 x 180 pixels 

• Cover Photo: 851 x 315 pixels  

 



Facebook restrictions for Cover Photos 

Cover Photos Cannot Contain: 

– Price or purchase information. Examples include "40% off" or 

"Download it at our website.“ 

– Contact information. Web address, email, mailing address or 

other information intended for the Page's "About" section. 

– References to user interface elements. This includes "Like" or 

"Share" or any other Facebook site features. 

– Calls to action. This could be statements such as "Get it now" or 

"Tell your friends." 



Managing your Facebook Page  

• Hide content on your page 

• Pin content to top of page 

• Recent posts 

• Admin Panel 

• Activity Log 

 

 



Pin Content to Top of Page 



Content Pinned to Top 



Recent Posts 



Quote 

 
“Monitor, engage, and be transparent; these have 

always been the keys to success in the digital space.” 

~Dallas Lawrence 



6 Ways to Generate Leads on 

Facebook  

• Link out to a squeeze page 

• Send people to a blog with an opt in offer 

• Post a video with a strong call to action to 
generate lead 

• Create a Facebook Page with an opt in offer 

• Add a Facebook event and lead out to a 
registration page 

• Use Facebook ads 



1) Link to a lead capture page  

• You will need a lead capture page  

• Identify the benefits of what you have to 

offer  

• Create a series of different messages  

• Post periodically to drive traffic to your 

squeeze page  



Add Opt In to a Facebook Page 



2) Send people to a blog with an 

opt in offer  

• Create a content focused blog post  

• Embed an offer at the end of the message 
or even in the body of the post  

• Summarize the blog post in your Wall Post  

• Link out to the blog post page  

• Or, create a shortcut using bitly.com to 
track results  



Link to a Blog Post 



3) Post a video with a strong call 

to action to generate lead  

• Create a 2-3 minute video  

• Focus on content  

• Add an offer at end for your squeeze 

page offer  



4) Create a Facebook Page to 

promote your opt in offers 

• Create a Facebook Page for your 

business or expert topic  

• Post 5-10 times a week 

• Share content, quotes and offers 



Add Value 

Generate Leads 



Quote 

 “The secret isn’t growing a huge fan base. We have 

100,000 Facebook fans, but those fans have all come to 
us organically. We believe the more organic the growth, 

the more loyal the fans, the more likely they will be 
repeat customers.”  

 
~Cam Balzer 



Facebook Pages 



Encourage 

sharing on your 

Facebook Page! 



5) Create a Facebook event and 

lead to a registration page  

• Develop a strategy to use events in your 

marketing 

• Use teleseminars, webinars, live events, 

specific promotions or call in options 



Post a Facebook Event 



Create a Facebook Event 



6) Use Facebook ads 

• Set up a Facebook ad account 

• Select a free lead generation offer or a paid 
product to promote 

• Create an ad and write a short message to 
promote the offer 

• Select a photo to grab attention 

• Select your audience and choose a budget 

• Submit your ad 



Promote a Post 



Monitor Facebook Ad Results 



Quote 

 "The most successful marketer becomes part of the lives of 

their followers. They follow back. They wish happy birthday. 
They handle problems their customers have with products or 

service. They grow their businesses and brands by involving 
themselves in their own communities." 

 
~Marsha Collier 



What are you doing to  

prospect on social media? 



Facebook Prospecting Tips 

• Make a list of your Top Ten prospects on 
Facebook 

• Post a short message on their page to say 
hello 

• Follow up over time 

• Send a private message 

• Take the conversation offline 



Create a Top Ten Friend List 



Quote 

 "Once you can understand where the conversation is, 

who leads, the type of voices and the best place for you 
to add your voice, you can then start becoming a more 

active participant."  
 

~Mitch Joel 



Facebook Messages 



Save Time Using the News Feed 

• Set a goal to add 5 Likes and 5 Comments on 

Facebook every day 

• Jump into an active conversation. (If you see 5 

people have commented, post a comment.) 

• When you see a friend you want to connect with, 

click to visit their page and respond to a few 

posts. This will create more opportunities for 

conversation. 



Like and 

Comment Daily! 



Quote 

 “’How am I going to do my real job if I’m going to 

engage with customers 24-7?’ I hear that all the time. 
I don’t know. When did your 'real job' consist of not 

actually talking to your end-user?“ 

~Gary Vaynerchuk 



Next Steps 

• Create a Facebook Page 

• Create 5 Friend Lists 

• Post to your Wall 3 times per day 

• 5 Likes and 5 Comments Daily 



What are YOU  

Committed to Take Action  

On This Week? 



Facebook.com/SocialMediaOutcomes 

Facebook.com/RicksCooper 
Twitter.com/RickCooper 


