
Social Media &  

Online Networking Mastery 

Webinar Class #4: YouTube 



“Social media is social!” 



Outline 

• Why Record Videos 

• Creating a YouTube Channel 
• YouTube is a Social Network 

• What to Say in a Video 
• Practice Videos 

• Recording a Video 
• Editing a Video 

• Posting a Video 
• Sharing a Video 



Join me at Facebook.com/SocialMediaOutcomes 



What You'll Learn 

• Tips to set up a YouTube Channel 

• How to record a short video 

• Tips to come up with an interesting 

topic 

• How to share videos online 



Quote 

 In Marketing “a picture is worth hundred 

words” but change is inevitable and in this 
digital age “a video is worth more than 

thousand words”, that is the power of internet 
video marketing.  

~Author Unknown 



Why Record Videos? 

• It's like giving a presentation face to face 
that people can watch again and again 

• Record a video once and new people will 
watch it from now on 

• A video is more personal than audio 

• People like videos! 

• Videos are easy to share on social media 

 



YouTube Tip 

 

YouTube offers several thumbnail images of your 

video. Select the best one and it will be the first thing 
people see when they look at your video. (The 

images are selected randomly.) 



Creating a YouTube Channel 

• You need a Google Account 

• Visit YouTube.com 

• Click Create Account 

• Select a title for your channel 

• Post your 1st video 

 



Post Videos on YouTube 



Quote 

 
“Social networks aren’t about Web sites. 

They’re about experiences.” 

~Mike DiLorenzo 



Videos Build Rapport 



YouTube Tip 

 
When you add tags to your YouTube videos, do not 

add duplicate tags. Use unique words for each tags 
otherwise YouTube may remove the duplicates. 



YouTube is a Social Network 

• You can subscribe to channels 

• People can subscribe to your channel 

• People can comment on videos (if you 

allow them) 

• Develop a strategy to get people to 

subscribe 

 



Videos Position You as an Expert 



Build your Subscriber Base 



Quote 

 “In the end, the winner is content. Good 

content, sharable content, and consumer-
driven content will allow us all to have a 

broader spectrum of information and, for the 
marketer, an easier way to connect with their 

base.” 

~Aaron Kahlow 



Contact People through YouTube 



What to Say in a Video 

• Make a list of videos you need to create 

• Prioritize the videos 

• Select a video to start with 

• Select a topic 

• Create an outline 

• Create a script 

 



Post Messages in your Newsfeed 



Practice your videos 

• Read your script through 3 times 

• Think about any gestures to make on 

video 

• Practice in a front of a mirror 

 

 



Brian Klemmer and Eric Lofholm 



Recording a Video 

• 2-3 minute video 

• Share 1 tip 

• Share a story 

• Share an offer 

• Give a call to action 



Follow the Rules! 



YouTube Tip 

 

Share your YouTube videos on Facebook, 

Twitter, LinkedIn and Pinterest! (Yes, you can 
actually watch videos on Pinterest!) 



Share videos on Pinterest! 



Editing a Video 

• Some videos do not require editing 

• You can add an intro 

• You can add an outro 

• You can edit out parts 

• You can edit in parts 

• You can add captions 

• You can add screen fades 



YouTube Tip 

 

Post updates in the YouTube news feed. People 

visiting your channel will see your links and may 
click to visit your website! 



Posting a Video 

• Upload video to YouTube or other 

sites 

• Add a description with a call to 

action and a link 

• Publish the video 



Where to Upload a Video 



Sharing a Video 

• Drive traffic to YouTube 

• Send an email to subscribers 

• Post link on Facebook and Twitter 

• Embed video on website or blog 



How to Share a Video 



Mobile Users Watch Video Too 

 



Next Steps 

• Set up a YouTube account/channel 

• Record your first video 

• Share the video 

• Repeat process 



What are YOU  

Committed to Take Action  

On This Week? 



Facebook.com/SocialMediaOutcomes 

Facebook.com/RicksCooper 
Twitter.com/RickCooper 


