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“Social media is social!” 
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What You’ll Learn in this Class 

� What is changing? 

� When is it changing? 

� How to Use Facebook Timeline 

� How to add a Cover Photo 
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Facebook.com/SocialMediaOutcomes.com 
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March 30 Deadline 
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Facebook states that  
on Friday, March 30, it will 

convert all Fan pages to the 

new Timeline format! 
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Facebook Stats 

� More than 800 million active users 

� 50% of active users log on to Facebook in 

any given day 

� Average user has 130 friends 

� People spend over 700 billion minutes per 

month on Facebook  
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How are Pages different from 

personal profiles (timelines)?  
� Profiles (timelines) represent individuals and must be held under an 

individual name, while Pages allow an organization, business, 
celebrity, or band to maintain a professional presence on Facebook. 
You may only create Facebook Pages to represent real 
organizations of which you are an authorized representative.  

� In addition, Pages are managed by admins who have personal 
Facebook profiles (timelines). Pages are not separate Facebook 
accounts and do not have separate login information from your 
profile (timeline). They are merely different entities on our site, 
similar to how Groups and Events function. Once you have set up a 
Page within your profile (timeline), you may add other admins to 
help you manage this Page. People who choose to connect to your 
Page won't be able to see that you are the Page admin or have any 
access to your personal account.  
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Quote 

xx  
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Tips to Leverage Facebook’s Timeline 

� Add a Cover Page with a personal 

message (create an emotional connection) 

� Dig through your past posts and pictures 

(Hide any that don’t add value) 

� Feature posts that add value 

� Add Life Events to round out your profile 

(you can restrict who sees it) 
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Facebook Timeline 
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Facebook Timeline 
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Facebook Cover Photos 
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Red Bull – Cover Photo 
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Manchester United – Cover Photo 
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Coca Cola – Cover Photo 
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Walmart – Cover Photo 
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SportsCenter – Cover Photo 
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US Army – Cover Photo 
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Facebook has restrictions on the Cover Photo 

� They cannot contain: 

 

� Price or purchase information. Examples include "40% off" or "Download it at our 

website.“ 

� Contact information. Web address, email, mailing address or other information 
intended for the Page's "About" section. 

� References to user interface elements. This includes "Like" or "Share" or any 

other Facebook site features. 

� Calls to action. This could be statements such as "Get it now" or "Tell your 
friends." 
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Cover Photo Tips 

� Optimize the Image Size 

� Center the Focal Point 

� Follow Facebook’s Rules 
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Image Sizes 

� Profile Photo: 180 x 180 pixels 

� Cover Photo: 851 x 315 pixels  

 



 23 

   
 
 

   
 

 

Demonstration:  
Change Facebook Cover Photo 
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Facebook Timeline 
Adding Milestones 
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SportsCenter – Milestone 
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US Army – Milestone 
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Managing your Facebook Timeline  

� Hide content on your page 

� Pin content to top of page 

� Recent posts 

� Admin Panel 

� Activity Log 
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Hide Content on your Page 
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Pin Content to Top of Page 
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Content Pinned to Top 
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Recent Posts 
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Facebook Pages Tips 
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Next Steps 

� Switch your Facebook Page to the 

Timeline 

� Add a Cover Photo 

� Pin a post to the top 

� Add milestones 
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Contact Information 

Rick Cooper 

Social Media Outcomes 

rick@socialmediaoutcomes.com 

916-905-2464 

Facebook.com/SocialMediaOutcomes 


