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ABOUT THIS PUBLICATION: 
The Most Loved 2019 publication is the 

sixth edition of the publication that com-
memorates Santa Monica’s Most Loved cam-
paign. This publication was produced by the  
Santa Monica Daily Press. The results were 
derived from voting that took place via a Survey 
Monkey questionnaire in February 2019. Voters 
were asked to fill in an answer naming their Most 
Loved business in the categories listed to the 
right in our table of contents. The top vote getter 
was named the winner of the category and the 
runners-up were the businesses with the second 
and third highest vote totals in the categories. 
Ties were not broken and so some categories 
had more than three recognized businesses. 
Businesses could be recognized in no more than 
two categories. In the case that a business was 
nominated in more than two categories, their 
highest two vote totals were determined to be 
the categories they won and the next highest 
vote getters from the other categories were 
recognized. Categories were determined by 
the Buy Local Santa Monica steering committee 
and partnering business improvement districts. 
Results were tabulated by representatives from 
partnering Most Loved campaign organizations 
and verified by the Buy Local executive commit-
tee. Participation in this year’s campaign topped 
5,000 voters, our best turnout yet as Most Loved 
Santa Monica continues to grow in popularity. 
We hope you enjoy reading about these busi-
nesses that you, your friends and neighbors love 
so much! 

SPECIAL THANKS TO:  BUY LOCAL SANTA MONICA, CITY OF SANTA MONICA, DOWNTOWN SANTA MONICA INC., MAIN STREET BUSINESS IMPROVEMENT 
ASSOCIATION, MONTANA AVENUE MERCHANTS ASSOCIATION, PICO BLVD SANTA MONICA, SANTA MONICA CHAMBER OF COMMERCE, SANTA MONICA PIER 

CORPORATION, SANTA MONICA TRAVEL AND TOURISM, AND EVERYONE WHO VOTED FOR THEIR MOST LOVED BUSINESSES.
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Santa Monica’s Most Loved Downtown 
business takes great pride in reflect-

ing the culture of the City by the Sea.
“When I moved to California, there 

was only one place that I wanted to be 
— Santa Monica,” said Salon Tru owner 
Michael Schoenfeld. “The casually ele-
gant vibe of both Santa Monica and 
Salon Tru Santa Monica was a natural fit 
to expand the Salon Tru name.  Salon Tru 
strives to be your neighborhood salon 
that provides high quality service by the 
most talented stylists and aestheticians 
in Los Angeles, without the stuffy feel of 
many high-end salons.”

Michael Schoenfeld said the City’s 

eco-friendly lifestyle has also been an 
inspiration to offer the utmost sustain-
able, plant derived hair and skin prod-
ucts that their clientele expects.  

“We were the first Green Circle 
Certified Salon in Santa Monica, whose 
core mission is to divert salon waste 
from landfill and waterways,” he said. 
“Over 90% of the salon's waste is repur-
posed—even the hair clippings collect-
ed are used to help create recyclable 

plastics and products to clean up oil 
spills. In 2018, Salon Tru diverted 1,400 
lbs. of liquid and solid waste from land-
fills.”

Those efforts have garnered Salon Tru 
additional accolades including the City’s 
Sustainable Quality Award. 

“Being voted Santa Monica’s Most 
Loved Hair Salon and Downtown 
Business for the 5th year in a row has 
been such a humbling honor,” he said. 

“This recognition is a true testament 
to our incredible staff and the experi-
ences we strive to deliver to all clients.  
As we just passed our 6th anniversary, 
we kvell over the fact that residents 
and employees of Santa Monica have 
embraced us since the day we opened, 
and continue to embrace us every-
day. We feel that anyone that comes 
through our door is part of our truest 
Tru family.”

1431 2nd Street
(310) 730-1399

santa-monica.orangetheoryfitness.com

We have been so fortunate to be located 
in the heart of Santa Monica’s vibrant down-
town district. The energy of the community; 
the dedication to fitness and the numerous 
available options has definitely impacted our 
daily program. We constantly change up the 
workout and continually offer events to build 

our community. We’ve learned in our 4 years 
that Santa Monica residents are constantly 
challenging themselves to improve their 
health and we are committed to offering a 
variety of fun and exciting workout programs 
to meet and exceed their expectations. The 
best part of being involved in ownership is 
witnessing first hand the incredible changes in 
our members over a short period of time. So 
incredibly rewarding! -Jim Cahlin, Owner
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WINNER
614 Santa Monica Blvd

(310) 394-0878
salontru.com

1415 3rd Street Promenade
(310) 633-2670

apple.com/retail/thirdstreetpromenade

Discover inspiring programs happening 
every day at Apple. Genius Bar and Support 
available daily. Cracked screen or other hard-
ware issue? Make a Genius Bar reservation, 
visit an Apple Authorized Service Provider, or 
mail your device.



CELEBRATING  OUR

FOUR-YEAR  ANNIVERSARY

Santa Monica

Thank you to our members, friends, and community

for your continued support.

1431 2nd St. Santa Monica, CA 90401 | 310-730-1399

Start Burning for Summer. Call 310-730-1399

or visit www.OrangetheoryFitness.com

AND FOURTH TIME AS A MOST LOVED SANTA MONICA BUSINESS



Santa Monica is known as a retail 
destination for the entire region 

and Main Street is right at the heart 
of the City’s economic engine. 
Competition for recognition is fierce 
as the street is host to some of the 
City’s most loved restaurants, enter-
tainment, coffee shops and boutique 
retail. However, Dolcenero Gelato 
can say they are truly the cream of the 
crop with their award as Most Loved 
Business on Main Street. 

“Santa Monica is an iconic city known 
to most around the world,” said co-own-
er Tyler Ris. “It’s a global melting pot of 

culinary glut and this city by the beach 
lends itself as an ideal opportunity for 
small business like Dolcenero to dream 
big.”

He said the store has enabled the 
store’s owners to turn one of their favor-
ite things into a strong business and a 
job that they absolutely love by bringing 
a “wow” to the faces of customers day 
after day. 

“Using locally sourced ingredients 
for our gelato coupled with an infusion 
of Italian tradition and history seemed 
a natural fit for this city’s eclectic pal-
ette and we do our best to bring this 
authentic taste to our customers,” 
said Ris. “We dabble with both Italian 
classics like straciatella and gianduia, 
to more locally inspired flavors like 
a coconut milk matcha or an organic 

chocolate sorbet. Smiles and Instagram 
photos seem to confirm we're doing 
something right.” 

Ris said it means everything to him 
to be voted a Most Loved Business 
and the feedback from customers is 
what he appreciated most about the 
business. 

“Without them we have nothing, and 
it couldn’t mean more to us,” he said. 

2327 Main Street
(310) 314-7040
urthcaffe.com

Urth Caffé is an organic coffee company that exclusively car-
ries its own brand of premium, fresh roasted whole bean organ-
ic coffee, and hand selected fine teas sold under strict quality 
and ethical standards. 

2625 Main Street
(310) 392-5646

zjboardinghouse.com

We’ve just celebrated our 30 year anniversary here in the 
City of Santa Monica!  It’s our honor to be the longest standing 
surf and skate shop in Santa Monica. ZJ Boarding House is also 
the most awarded Surf and Skate shop on the Westside for 
decades. We treat our customers like friends and they often 
become just that… We love making new friends here. It means 
everything to us to be a Most Loved Business! Having the local 
community recognize us as their favorite place to shop lets us 
know we are continuing to make good on our promise to be 
the best we can be for them and honor our original business 
mantra! -Todd Roberts, Founder
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WINNER
2400 Main Street
(323) 540-6263

dolcenerogelato.com

2110 Main St #100
(310) 955-9915

pilatesmithstudio.com

I feel very lucky to be a part of a city that cares about sup-
porting local business. I already feel like part of the business 
community and feel the city’s support. Some of the city staff has 
personally come down to the studio to introduce themselves and 
others have helped onboard me so I know the different resourc-
es that are available to me; it helps me promote my new busi-
ness and, in return, I provide a service to tourists and residents 
that enriches their time and experience here in Santa Monica. It’s 
a win/win and I hope all businesses realize that there are so many 
benefits to participating in and having a relationship with the 
Santa Monica community! -Jessica Francis, Owner

PILATESMITH



A World Away from the Ordinary. A Block Away from the Beach.

Visit the MOST LOVED
Businesses on Main Street

MAINOPOLY: A TASTE OF MAIN
Sunday, May 26
A fun, game-inspired walking tour of Main Street’s finest
restaurants and bars!

SUMMER SOULSTICE FESTIVAL
Sunday, June 23
Main Street’s signature event features 7 live-music stages,
18 bands, 4 satellite bars and ac�vi�es for kids and pets!

4TH OF JULY PARADE
9:30am - Noon
Bring your 4th of July flair and a chair or wagon for
the kiddos to line the street and cheer on the
parade!

HOWLOWEEN
Sunday, October 27
Santa Monica’s popular costume contest for furry
friends at Pacific Street Dog Park!HOLIDAY EVENT

Saturday, December 1
TWO tree ligh�ngs, carolers and Santa Claus! Join friends and
neighbors for this annual holiday fes�val of lights.

DOLCENERO GELATERIA
ENTERPRISE FISH CO.
GROUNDWORK COFFEE
MASER CONDO SALES

PILATESMITH
PLANET BLUE

SWEET ROSE CREAMERY
TEN WOMEN

THE BIKE SHOP
URTH CAFFE

THE VICTORIAN
ZJ BOARDING HOUSE

Visit mainstreetsm.com to learn more and to purchase a Rewards Card for discounts to your favorite businesses.



Pico’s Most Loved Business, Sewing 
Arts Center, sees the city reflected in 

their approach to business. 
“Being in Santa Monica means the 

sun, the beach, the ocean and a casual 
comfortable atmosphere,” said owner 
Julie Harvey Marquez. “We tried to cre-
ate a similar bright and cheerful atmo-
sphere in the store to emulate and com-
plement our location.”

Their efforts have paid off, drawing 
customers from far and wide. 

“I drive to Sewing Arts Center from 
Canyon Country - a lot of miles - just 
to shop in a store that carries beautiful 
fabric, notions, quilt supplies and has the 

best staff on the planet,” said one Most 
Loved voter. “The staff is so friendly, 
helpful, and knowledgeable.”

Several customers said the magic is 
the balance between selection and ser-
vice. 

“Love the choice of fabrics and 
the variety of patterns and ideas. The 
sewing enthusiasm of the owner and 
employees is outstanding. Wish I could 
take every class offered. Great shop,” 

said another voter.
“Sewing Arts is not just a fabric shop. 

It is a plethora of fine fabrics, sewing sup-
plies, patterns and new ideas for textile 
creativity. The teachers and sales help 
are so knowledgeable and the arrange-
ment of the fabrics, supplies, machines, 
etc. are so inviting. It’s worth the drive,” 
said another. 

For Marquez, the recognition is valida-
tion of her approach. 

“To be a Most Loved Business means 
to us that we are doing something 
right,” she said. “The best part of being  
Most Loved is we all love what we do, 
it is a passion for us, not a job. We love 
our business as much as we hope every-
one else loves us. We are always grate-
ful to each and every one of our custom-
ers and it is like family when repeat cus-
tomers come in each and every week.”
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WINNER
3330 Pico Blvd
(310) 450-4300
sewingarts.com

3212 Pico Blvd
(310) 581-0253

locations.traderjoes.com
/ca/santa-monica

Trader Joe’s Santa Monica is convenient-
ly located on Pico Boulevard and has all of 
the fresh, funky awesomeness one comes to 

expect from this So-Cal based grocery chain. 
While not the biggest store, it makes up for 
what it lacks in size with friendliness and a fun 
atmosphere.

Locals compliment the store for having 
the “Best customer service, quality, value and 
vibe.”

2526 Pico Blvd
(310) 450-8057

gilbertselindio.com

Their mission is to offer excellent service, 
authentic Mexican food as well as a friendly 
atmosphere where customers feel welcomed 
and where everyone is treated like family. 
They value the relationships they have built 
throughout the years. Gilbert’s El Indio is a 
place where people can gather for delicious 

food and where friends become family. 
Familia y Amigos. They are proud to know 
that all the work, dedication and passion is 
rewarded by the people that support them 
daily. They feel blessed when customers 
come in and enjoy their food, margaritas and 
atmosphere and they continue to bring their 
extended families and friends, instilling in 
them a strong sense of community. -Chavela 
Saffron, Family Owner





TThe Albright restaurant uses Popeye 
as their mascot and like the sailor 

himself, the restaurant is a homegrown 
success story.

The multi-generational eatery is cur-
rently owned by Santa Monica natives 
Greg and Yunnie Morena and they 
pride themselves on both the restau-
rant’s commitment to delicious seafood 
and their ties to the city. The Albright is 
passionate about their hometown and 
creating an environment that brings their 
family, friends and locals together on the 
world-famous Santa Monica Pier.

“Santa Monica is our hometown,” said 
Greg. Everything we do is rooted in our 

experience growing up here. The Santa 
Monica Pier has always been a special 
place, we strive to create an atmosphere 
in where our friends, family and visitors 
can share our homegrown experience.

The restaurant is not only the Most 
Loved Business on the Pier, it’s also the 
longest running restaurant on the pier. 
Greg said that’s due to the atmosphere 
as much as it is the food.

“We are a family business. We cel-

ebrate our wins as a team and lean on 
each other in times of need. We teach 
each other and offer classes when 
we need teachers. We are humble, 
hardworking and appreciative of our 
community,” he said. “Being voted 
Most Loved validates our efforts and 
highlights one of the best program's in 
our City. Our City loves small business 
and we love our City.” Greg said he is 
in the business of experience and after 

41 years in business, the classic seafood 
restaurant still appeals to locals and vis-
itors alike.

“Our mission is to connect people by 
bringing together community, friends, 
and family with great food, great ser-
vice, and great surroundings. We are 
a green business, we share our efforts 
and passion with all who visit us from 
around the world, on the great Santa 
Monica Pier.”

380 Santa Monica Pier
(310) 260-8744

pacpark.com

Pacific Park is the West Coast’s only amuse-
ment park on a Pier and offers 12 amusement 
rides, 14 midway games, an oceanfront food 
plaza and beachside retail shops. In addition 
to the Pacific Wheel, that stands 130 feet 
above the Pacific Ocean and is the world’s 

only solar-powered Ferris wheel, Pacific Park’s 
signature rides include The West Coaster, a 
steel roller coaster that races 55 feet above 
the Santa Monica Bay; Shark Frenzy, seven 
whirling cars on tilting platforms with guests 
sitting in the jaws of the ocean’s most iconic 
sharks; and Inkie’s Air Lift Balloon Ride, the 
high-flying, family-sharing kids’ ride.

1624 Ocean Front Walk
(310) 458-8216

Located in the Hippodrome on the world 
famous Santa Monica Pier, the carousel is 
home to a wooden family of animals consist-
ing of 44 horses, one rabbit, two sleighs, and 
one goat. The carousel was built sometime 
in the 1920s by the Philadelphia Toboggan 
Company and has been housed in the 

Hippodrome since 1947. The Hippodrome 
was built in 1916 and is the oldest building 
on the pier. The carousel is open every day 
during the on-season (April - August). Closed 
Tuesdays and Wednesdays during off-season 
(September - March).
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WINNER
258 Santa Monica Pier

(310) 394-9683
thealbright.com



THANK YOU SANTA MONICA 
– For loving us since ‘77 –

COMMUNITY. SUSTAINABILITY. SEAFOOD.

THEALBRIGHT.COM  |  310.394.9683  

258 SANTA MONICA PIER, SANTA MONICA, CA 90401     @THEALBRIGHTSM     @THEALBRIGHT



Jane is a boutique founded on the cus-
tomer being able to experiment with 

current trends without making an invest-
ment. Their staff can dress you for vaca-
tion, hosting a party, dining out or simply 
if you’re in need of a wardrobe update. 
With 10 years of sourcing great merchan-
dise that wears well and is reasonably 
priced, Jane’s customer is ageless but 
loves fashion trends. 

“Jane has such amazing fashionable 
clothing that keeps up with the ongoing 
trends,” said one Most Loved voter. “Also 
the owner and employees are so amaz-
ing, kind and really love to help each 
customer feel more comfortable and 

welcome. Which is why Jane has so many 
loyal customers that travel near and far 
for this amazing store!”

The Santa Monica customer has influ-
enced their business by reminding them 
how important “lifestyle” is! It is import-
ant to the customer whether vacationing 
or living here. They always have comfort-
able, easy wear styles available that take 
her from the backyard, to the the beach, 
to dinner on Montana, shopping and 

even picking up the kids! 
“I love shopping at Jane boutique,” 

said a voter. “The clothes are so trendy 
and the staff has to be the nicest 
people to do business with. Love this 
store!”

Jane opened with the philosophy 
that trendy clothing could be afford-
able and their goal is to give the cus-
tomer a memorable experience that 
not only satisfies her needs, but intro-

duces her to pieces she didn’t know 
she could wear. 

“Joining the list of Santa Monica’s 
Most Loved is quite an honor,” said 
owner Peggy Sella. “We realize there is 
a vast array of places to shop and this 
validates not only the importance of the 
Brick and Mortar, but shows the appre-
ciation the neighborhood and tourists 
have for us. It is a wonderful way to be 
recognized.”

718 Montana Avenue
(310) 394-2121

larkellensantamonica.com

Describing Larkellen Santa Monica is 
one of our toughest tasks because we real-
ly march to the beat of our own drum. We 
actually work very hard to defy description, 
by seeking to surprise you with constantly 
changing new and different types of prod-
ucts. Simply put, Larkellen Santa Monica is 

a unique lifestyle boutique that scours the 
country to unearth high quality, hand-curat-
ed, one-of-a-kind gifts from local artists and 
craftsmen of every imaginable kind. We're 
also a place about family and community, 
filled with passion, adventure and plenty of 
good humor. We’ll make sure you’ll always 
find a perfect and unique gift they will 
remember for years. -Lissa Solomon, Owner

1230 Montana Ave #108
(310) 394-9225

brentwoodgeneralstore.com

Santa Monica is a city like no other. The 
families that live in the neighborhood have 
deep roots in the community. There are 3rd, 
4th and 5th generations of “Santa Monicans” 
that support local businesses with a ven-
geance. Their pride in their stomping ground 
is evident throughout each year. Santa Monica 

is an extremely family oriented Hamlet. To fos-
ter this familial facet, We carry a wide array of 
Home Furnishings, Seasonal items, Woman’s 
Accessories, Fine Jewelry, Dry Goods, 
Gourmet Foods, Santa Monica Mementos, 
and California indigenous products all to cater 
to our locality. We listen carefully to our clients 
with respect to products, prices and variety. 
This feature of our business has endeared us 
to the general public. -Melissa Clark, Owner

12

R U N N E R S - U P

MOST LOVED
MONTANA

AVENUE
BUSINESS

JANE

LARKELLEN BRENTWOOD GENERAL STORE

2019  MOST LOVED SANTA MONICA

WINNER
1607 Montana Avenue
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18735 VENTURA BOULEVARD
TARZANA, CA 91336

818.343.5001

JANEOFTARZANA@YAHOO.COM
VISIT US ON FACEBOOK.COM

INSTAGRAM @JANEOFTARZANA

1607 MONTANA AVENUE
SANTA MONICA, CA 90403

310.395.5002

NOTHING OVER $98

310.395.5002
1607 MONTANA AVENUE SANTA MONICA, CA 90403



1230 MONTANA AVE #108, SANTA MONICA, CA 90403
BRENTWOODGENER ALSTORE.COM

CELEBR ATING OUR 18TH YEAR!

@BRENTWOODGENER ALSTORE

HOME DECOR • APOTHECARY • FLOR ALS • FINE JEWELRY • LINENS 
GIFT BASKETS & CR ATES • SEASONAL & HOLIDAY • HOSTESS & HOUSEWARMING

GOURMET GOODS • EMBROIDERY • ENGR AVING  
GIFT WR APPING • PARTY PROVISIONS • CORPOR ATE GIFTING

(310) 394-9225

ASSOULINE

ALASHAN CASHMERE

CIRE TRUDON

CAT’S PAJAMAS

CHILEWICH

ELIZABETH W

PADDYWAX

SEDA FRANCE

SFERRA LINENS

SIMON PEARCE

SUGARFINA

VAGABOND HOUSE

EUROPE 2 YOU

JULIE VOS

KAI

LITTLE GIRAFFE

LOLLIA

MARY JUREK

-----  FEATURED BRANDS  ----- 



Santa Monica’s Most Loved clothing 
boutique may not be native to the 

City but it’s certainly earned a place in 
the hearts of residents. 

Jigsaw is an English company with a 
single American outpost, Santa Monica, 
and the local vibe has merged with their 
European roots to influence the atmo-
sphere in the store. 

The company works with suppliers for 
unique pieces designed specifically for 
their stores. They cater to a wide variety 

of women with price points from the mid 
double digits. 

“Our client service is what separates 
us,” assistant manager Alfredo Rubio. 
“We have a very large repeat clientele, 
we know them by name, we communi-
cate, we know where they go on vaca-
tion, it’s that personal.”

He said the store’s evolution has been 
gradual and their priorities have devel-
oped over time. He said the decision 
to establish a strong clientele program 

and to really engage with customers on 
a deeply personal level has altered how 
the store functions, from the staff they 
hire to the items they stock. 

“Being in Santa Monica has made us 
more involved in community overall,” he 
said. “One way participate is donating 
gift certificate to charities, local events, 
galas or school events. In terms of busi-
ness, over time we realized we need to 
take part in the buying aspect of store 
and what we bring in. The overall expe-

rience in the store, we’re really engaging 
in the store, we try to make it as personal 
as possible.”

Rubio said the Most Loved recog-
nition is in keeping with the personal 
approach they take to business. 

“To me, I think it’s really about our 
customers and clients and them showing 
their love and loyalty to the brand, we’re 
really close to them. Sometimes they just 
come in to say high and want to fill us in 
on their lives ask us about our lives."

800 14th Street
(310) 394-0135

2940 Main Street
(310) 396-1767

shopplanetblue.com

The Blue Life brand has been sending 
good vibes since 1995. Malibu-born, Blue Life 

is the ultimate wild and free spirit. We want 
to spend all day at the beach basking in sun-
shine and all night dancing in the moonlight. 
Furthermore, we want any girl any where to 
feel the wind in her hair, smile on her face, 
and laughter in her heart.

15
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1409 Montana Avenue
(310) 271-7988

jigsaw-london.com

1607 Montana Avenue
(310) 395-5002

janeoftarzana.com

Our customers tell us what sets Jane apart 
from other boutiques is our customer service 
and “fresh” selection. Our girls are experi-
enced and knowledgeable with the fit and 
styles that will work best for every customer. 
We receive new merchandise every week and 
always meet the needs of current occasions. 

Whether she is heading to a festival, to a 
bachelorette  weekend, to a winery or leaving 
to a different climate, Jane always has options. 
In addition she can find a curated selection 
of gifts such as books, candles, crystals and 
unique specialty items. All can be compli-
mentary wrapped. We promise a meaningful 
experience that brings customers back every 
week or each time they are in town!  
-Peggy Sella, Owner



Jon Stokes is a Santa Monica native 
who has spent decades expanding 

the family business into the city’s Most 
Loved auto company and he’s proud to 
continue the traditions established by his 
father. 

“We still act like a family business 
today even though my sisters are mar-
ried off and started their new lives and 
Mom retired years ago,” he said. “I am 
grateful Santa Monica has always been 
great to me.”

Stokes said tires are the most import-
ant auto part that drivers misunderstand.

“Lots of people have this all wrong, 
seems a lot of folks think a tire is a tire so 

it’s all about pricing,” he said. “That could 
not be further from the truth. We flat out 
know our products better. Tires make 
the most difference of any auto part you 
ever buy for your car period. It is the only 
thing touching the road and is responsi-
ble for your safety more than any other 
component.”

He said there are quality options in his 
store at all pricing levels. 

“We ask the right questions and give 

you answers to your questions so you 
can trust doing business with us,” he 
said. “Our equipment is very different, 
our tire machines treats your wheels 
much better as they cut down on dam-
ages that can occur while changing 
tires. We perform the best wheel bal-
ancing by far.”

In addition to the tires and machines, 
he said Stokes Tire puts as much effort 
into training knowledgeable staff that are 

all seasoned professionals. 
“By investing in the best equipment 

to accomplish this job and by very 
selective hiring and a little bit of luck 
I have had the best knowledgeable, 
friendly staff period,” he said. “Not to 
mention really well trained workers.  I 
paid attention to my customers’ needs 
then and now. I love my customers and 
they love us back. Is that not what it’s 
all about?”

3108 Wilshire Blvd
(310) 828-8604
startronics.com

I came to visit Santa Monica as a kid from 
New Jersey, and I said to myself I want to 
live in this city one day, the weather, the 
location inspired me to become a merchant. 
We are a boutique store that specialize 

in car customization, no job is too big or 
too small. We are small enough to know 
you but big enough to help you with all 
your car needs. 35 years in business gives 
us the advantage of expertise in our field. 
We strive for excellent customer service 
and reward our repeat customers. -Eddie 
Borgwardt, Owner

1325 Pico Blvd
(310) 450-1712

joyautomotiverepair.com

More Joy Automotive has been serving the 
Santa Monica area for over 20 years and they 
are not slowing down any time soon. They 
specialize in German and Japanese makes, 
they are capable of servicing all makes and 

models including domestics. The company 
performs auto maintenance, smog certifica-
tion, along with brake and lamp certification. 
Joy Automotive takes pride in having a full 
range of factory diagnostic tools and having 
all their technicians being ASE certified. The 
shop is AAA approved and is thankful to be in 
such a loving community.
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West 4th and Jane has earned a 
reputation as a home away from 

home for locals, transplants, tourists and 
everyone in between that wants to feel 
like they’re at their favorite neighbor-
hood bar. 

The bar has been brewing friendships 
since 2009 and with a decade of love 
from the community, Most Loved voters 
have a lot to say about their favorite 
watering hole. 

“West 4th and Jane gastropub is 
truly a gem in Santa Monica,” said one 
voter. “It gives you a sense of family 
every time you walk in. From great ser-
vice and amazing food, to a rotating 
tap that surpasses most, it is one of a 
kind! I will say that the most captivat-

ing part is the sense of community. 
You are always greeted and seldom 
forgotten by the wonderful servers and 
bartenders. It is the kindness exuded 
by the owners and management team 
that sets this principle forth and really 
makes this place one of the greats! 
I came in for a beer and wings as a 
new LA resident and left with multiple 
friendships. Thank you West 4th and 
Jane!”

Owner Steven Lieberman said the 
bar takes particular pride in its craft beer 

list and for having a chef driven scratch 
kitchen with an inviting vibe.

The New York City-style beach pub 
has 24 rotating taps feature local and 
international craft beers, best soaked up 
with snacks, salads, burgers, wings and 
more from the tavern kitchen.

“West 4th and Jane has welcomed me 
with open arms, a foolproof beer selec-
tion, a mouthwatering menu, and all the 
hockey I could ever dream of watching, 
since the day I moved to Santa Monica,” 
said a voter. “They were the first bar I 

called home here, there's nothing quite 
like it!”

With a happy hour menu, brunch spe-
cials and an all around focus on creating 
friends out of customers, everyone is 
welcome to spend an evening getting to 
know the friendly staff. 

“Best beer bar in Santa Monica and 
Los Angeles,” said a voter. “Best wings 
in Santa Monica and Los Angeles. Best 
hockey bar around. Local neighbor-
hood bartenders that know their cus-
tomers.”

1018 Montana Avenue
(310) 736-2224

fathersoffice.com

Father’s Office is the nationally acclaimed 
Los Angeles Gastropub by Chef Sang Yoon 
and home of the much touted “Office Burger.” 
Their focus is craft beer and its pairing with 

great food. They feature a seasonally rotating 
selection of 36 craft beers on tap along with 
esoteric small producer wines. Their food is 
inspired by the rich bar culture of Europe as 
well as the freshest locally sourced ingredi-
ents.

116 Santa Monica Blvd
(310) 451-1402

yeoldekingshead.com

From its humble beginnings over 40 years 
ago, Ye Olde King’s Head has developed a 
reputation as one of the finest, most recog-
nizable British Pubs in the World. Located 
only steps from the beach and 3rd Street 

Promenade in Santa Monica. The Pub, a com-
fortable casual dining room, Outdoor patio 
and Gift Shoppe give you your true taste of 
Britain on the West Coast. Ye Olde King’s 
Head is a home away from home for British 
residents and tourists alike. We pride our-
selves on being an Ambassador for all things 
British.
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This June, we will be celebrating 
TEN years of brewing friendships!
THANK YOU TO EVERYONE WHO VOTED FOR WEST 4TH AND JANE AS 

THE MOST LOVED IN SANTA MONICA. OUR HEARTS, AND MUGS, ARE FULL.

1432A 4th Street, Santa Monica | 310-395-6765 | west4thjane.com |              @west4thandjane
 “Open from lunch, to late night fun daily and brunch on Sunday. Come visit anytime.”

CONGRATS TO ALL OF OUR MOST LOVED
SANTA MONICA BUSINESSES OF 2019!

THANK YOU TO EVERYONE WHO VOTED + FOR SUPPORTING
YOUR #MOSTLOVEDSM BUSINESSES THROUGHOUT THE YEAR.

WE’RE
PROUD

OF YOU!



Helen’s has passed through three other 
owners since 1936 and now has their 

main location in Santa Monica. But they 
haven’t stopped there. They have expand-
ed their tires throughout Los Angeles, in 
Westwood, Marina del Rey, Manhattan 
Beach, Arcadia, and in Beverly Hills.

Helen’s Cycles is best known for 

having the largest selection of bicycles 
and accessories in the area and pride 
themselves on having some of the best 
customer service and staff in all of the 
bike industry. In addition to bike sales and 
a large inventory of accessories, Helen’s 
also provides high end bike rentals by the 
day or week.

2625 Main Street
(310) 392-5646

zjboardinghouse.com

Santa Monica has a very rich surf history 
and we are proud to be woven into that his-
tory.  It’s been our honor to be the longest 
standing surf and skate shop in Santa Monica’s 
history.  We have continued to re-invent our 
business to stay relevant to the new paradigm 

of retail but the one thing that remains con-
stant is our shop mantra to “Share the Stoke”.  
We love our community and sharing it with 
the world!  We hold a huge selection of surf 
and skate gear for the whole family and our 
staff is friendly and knowledgeable.  We have 
been voted the Most Loved in Santa Monica 
for many years. -Todd Roberts, Founder

2400 Main Street Suite C
(310) 581-8014

bikeshopsantamonica.com

That goal at The Bike Shop has always 
been to have a full service family bike shop 
in the vibrant Main Street section of Santa 
Monica. The store understands the community 
and the customers, what their needs are and 
they make sure everybody leaves satisfied.

“It’s gratifying to know our hard work and 
efforts don’t go unnoticed, people realize 
the difference of a hands on experience as 
opposed to other options they have like shop-
ping online,” said - Andrew Smith, Owner.

“Everybody is welcome and we try our 
hardest to help give them the service they 
need.” -Andrew Smith, Owner
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2501 Broadway
(310) 829-1836

helenscycles.com



@smchamber @smchamber @santamonicabiz 

Congrats to all of the Most Loved  
Santa Monica Chamber Members! 

Supporting the business community since 1925 



Huckleberry is all about abundance 
and fun, with great comfort food 

dishes and freshly baked goods. The 
walk-in only spot for breakfast, brunch 
and lunch makes it easy for visitors to 
swing by and experience their mar-
ket-driven menu highlighting the very 
best ingredients of the season, many 
of which come from the nearby Santa 
Monica Farmers’ Market. 

At Rustic Canyon Family, they take 
“family” to heart, by ensuring all their 
customers and employees feel at home, 
and leave feeling satisfied, nourished 
and inspired. 

Rustic Canyon Family co-owners Josh 
Loeb and Zoe Nathan grew up in Santa 

Monica, are raising their family here and 
run a variety of restaurants in this city 
(Rustic Canyon, Milo & Olive, Sweet Rose 
Creamery, Cassia, Esters Wine Shop 
& Bar, Tallula’s and the forthcoming 
Milo SRO and Birdie G’s). Josh and Zoe 
debuted Huckleberry in February 2009, 
as they both shared a desire to open 
a local, artisan bakery and café where 
friends, family and enthusiastic food 
lovers could come together and eat deli-
cious food in a warm, casual atmosphere.

They believe food tastes better when 
ingredients are sourced responsibly from 
local farmers and vendors, and is made 
by hand in-house, using classic crafts-
manship and technique. They create 
welcoming places for people to come 
together and gather over delicious, 
thoughtful food. 

The company also gives back to the 
community through charitable outreach 
like their ongoing support of Santa 
Monica’s Upward Bound House, and care 

for the natural environment by recycling 
and implementing other sustainable 
practices. 

“We celebrated our 10th anniversary 
in February, so it means so much to us 
that locals still appreciate what we do 
on a daily basis and continue to support 
us,” said Rustic Canyon Family Dir. of 
Communications, Elise Freimuth. “Our 
goal is to make everyone feel welcome 
and nourished every time you come in!” 

2420 Pico Blvd
(310) 581-4201
lunettasm.com

We are inspired by the fact that even 
though Santa Monica has changed and grown 
so much in the past years, we are fortunate 
that it still has a small town feel. That is a tes-
tament to our tight knit community. It is both 
gratifying and inspirational to work within a 

community that we have known for years, but 
then at the same time have an innovative, 
exciting, and growing new audience to cater 
to. Here in Santa Monica, we are getting the 
best of both worlds. We are constantly push-
ing ourselves to stay relevant amongst locals 
as well as newcomers. -Raphael Lunetta, Chef/
Owner
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HUCKLEBERRY BAKERY & CAFE

BACK ON THE BEACH CAFELUNETTA ALL DAY

2019  MOST LOVED SANTA MONICA

WINNER
1014 Wilshire Blvd

(310) 451-2311
huckleberrycafe.com

445 Pacific Coast Hwy
(310) 393-8282

backonthebeachcafe.com

The Santa Monica community has greatly 
influenced Back on the Beach Cafe. They've 
successfully become a Certified Green 
Business and participated in numerous com-
munity functions. 

“We're situated in a unique spot from 
which to enjoy this lovely coastline,” said 
Co-owner Jim Christel. “The iconic Santa 

Monica Pier is just to the south, the palm-
topped Palisades Park bluffs are to the 
east, the blue pacific is to the west and the 
descending Santa Monica mountain range 
towards Malibu is to the north.”

He said the restaurant is an informal, fam-
ily-friendly, full-service beach eatery with out-
side tables in the sand next to public volleyball 
courts and seasonal summer swimming pool 
-Jim Christel & Fred Deni, Partners



Groundwork Coffee is a local organic 
coffee and tea shop in Santa Monica 

and while there many places to get a cup 
of joe in the city, Groundwork’s dedica-
tion to the community and their craft has 
earned them a spot as the city’s Most 
Loved Coffee Shop. 

The company’s stores are the per-
fect place to grab a pick-me-up on your 
way to the beach, work, school or just 
because you want to. 

“At Groundwork, we pride ourselves 
on making everyone feel welcomed, 

valued, and part of the Southern 
California community,” said District 
Manager Jennifer Fina. “The moment 
we opened our first cafe in Santa 
Monica, we knew we had found some 
of our favorite people. Santa Monica is 
a melting pot of artists, surfers, office 
toilers and beachcombers, and that's 
the kind of people we want to serve our 
coffee to.”

At Groundwork, they measure them-
selves on three things: quality, communi-
ty, and sustainability. 

In pursuit of those goals, the com-
pany began roasting in 1990, as one of 
California's very first certified organic 
coffee roasters. Their sustainable, rela-
tionship-based, organic coffee sourcing 
sets an industry standard, as does our 
solar-powered, low-emissions roasting 
technology. They said they are dif-
ferent from our competitors because 
Groundwork embodies the idea that cof-
fee isn't "just coffee", but something very 
special instead. 

With decades of growth under their 

belt, the company now has new cafés 
opening all along the West Coast, a 
growing line of cold brew coffees, and 
two very busy roasteries, in Los Angeles 
and Portland.

Fina said their mission remains the 
same, even as they grow: to positively 
impact our communities, locally and at 
origin, through the passionate pursuit 
of excellence. “To have one of our main 
values, community, value us back is inde-
scribable,” she said. “We love you, Santa 
Monica!”

1631 Montana Avenue
(310) 254-9499

sweetladyjane.com

Jane Lockhart wasn’t always a baker. She 
found store-bought desserts “too sweet” and 
“too commercial.” When Jane and her hus-

band Donald started dating, he often cooked 
dinner while she would experiment with some 
simple desserts. Jane realized early on that 
when the freshest ingredients were used, 
desserts could be moist, not overly sweet, and 
indeed wonderful!

1014 Wilshire Blvd
(310) 451-2311

huckleberrycafe.com

We make so many things in-house, from 
the breads and pastries to the sauces to the 
almond and coconut milks for our coffee bev-
erages. Chef Erin Eastland, Director of Bakery 
Operations Laurel Almerinda and the whole 
team are very conscientious about where we 

get our ingredients from, such as sourcing 
sustainably farmed and almost exclusively 
organic and GMO-free dairy, meats, and poul-
try, as well as supporting our local farmers 
at the market. In our baked goods, even the 
eggs, flour and sugar are organic – we truly 
go all the way! -Elise Freimuth, Rustic Canyon 
Family Dir. of Communications 
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Santa Monica’s Barker Hangar is no 
stranger to awards, although it's 

often hosting the ceremonies rather than 
accepting them. The venue has become 
a popular choice for televised events 
such as the NBA Awards and People’s 
Choice Awards. It’s also housed food fes-
tivals, political rallies, art shows and just 
about anything else that brings people 
together. 

“We are a large historic hangar with 
aviation heritage that magically trans-
forms to nearly anything a mind can 
imagine,” said proprietor Judy Barker. 
“We are the preeminent event home of 
TV shows and commercials, live enter-
tainment, concerts, political events, 
legendary private and public parties, art 
shows, galleries and charity fundraisers.”

It’s a location steeped in the history 
and spirit of Santa Monica. From it’s 
history as a historic part of the Santa 
Monica Airport to its current life the 
City’s Most Loved Cultural Venue, Santa 
Monica’s cultural cache is central to the 
Hangar. 

“Today we spotlight the glamor of 
Santa Monica and are delighted when 
we hear ‘live from the Barker Hangar in 
Santa Monica,’” said Barker. “The weath-
er, the location and the community spirit 
have given us opportunity to be a true 
part of the community and give back 

to organizations like PAL, Kiwanis, One 
Voice, Vikings, Santa Monica History 
Museum and many more.”

The Hangar has been a family affair 
for more than 50 years and Barker said 
it’s those decades of experience that ele-
vate a Barker event into an unforgettable 
experience. 

“Our job changes every day with 
every unique event, but it is our historic 
hangar that is the star. The dramatic 
high arched ceiling of steel truss and 
open unobstructed space creates a can-
vas in which every creative concept is 

possible. This makes Barker Hangar one 
of the biggest and most versatile venues 
in SoCal.”

She said receiving an award is a 
reflection of the company’s commitment 
to serving clients. 

“It means we live up to our goals – 
putting our clients and community to the 
top of our priority list. It means we have 
done it right.  It is the ultimate pat on the 
back and the job well done.  It means we 
have formed a bond with the community 
we love, and it is a great honor to be 
loved back,” she said. 

1310 11th Street
(310) 434-3200

thebroadstage.org

The Broad Stage presents an eclectic mix 
of accessible and dynamic theatre, dance 
and music, and there's always something for 
everyone. Or as we prefer to say - everything 
is for everyone. Come to The Broad Stage 
and you'll immediately feel like family. The 
Broad Stage is all about Santa Monica - from 

our early branding as being blocks from the 
beach and close to the stars, to the beach chic 
style of our audience, to the culturally and eth-
nically diverse artists on our stage. We value 
a diverse community of artists, thinkers and 
audiences who share the idea that the arts 
greatly impact our shared humanity and are a 
key factor in making all of our lives more vital. 
-David Halperin, Coomunications Manager

2627 Pico Blvd
(310) 828-7519

morgan-wixson.org

The Santa Monica Theatre Guild at the 
Morgan-Wixson Theatre is a not-for-profit 
volunteer community theatre that provides 
a balanced, varied and challenging season 
of published plays. We work hard to present 
a wide variety of offerings for our patrons: 
comedies, mysteries, musicals, and children’s 

shows from all eras. Rather than offering just 
one particular type or genre, we work hard to 
choose different works for different tastes. The 
people both onstage and behind the scenes 
come right from Santa Monica, the Westside, 
and the surrounding community, most of them 
volunteers. This gives the Morgan-Wixson its 
uniquely intimate and family-style atmosphere.  
-Miriam Billington, 1st VP, Marketing
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And Then There were None is presented through special arrangement by SAMUEL FRENCH, INC.

may 4 - 26

santa monica’s

Morgan-Wixson
theatre

MORGAN-WIXSON.ORG
(310) 828-7519

2627 Pico Boulevard
Santa Monica 90405

(REVISED)

Book, Music and Lyrics by  
Clark Gesner

Additional Music and Lyrics by  
Andrew Lippa

Additional Dialogue by  
Michael Mayer 

june 29 -
august 3

MWT
 theatre

morgan-wixson

JU
ly

 13
- 2

8

Youth  Education / Entertainment  
Series

bringing you fascinating shows since 1946

may 18 - june 2



Assil Eye Institute has been serving 
the community for over 70 years and 

their patients have described it as feeling 
like home.

The business shares the innovative 
spirit that the city of Santa Monica is 
known for. 

“Just as our city is typically one of the 
first in the nation to implement new ser-
vices to benefit the community, Assil Eye 
Institute has been the first in many areas 
when it comes to restoring vision,” said 
Dr. Assil.

“We’ve innovated customized Lasik 
designed for professional athletes, along 
with pioneering reading vision LASIK, 
and are currently the only center offering 

digital 3D surgery for Premium Cataract 
and Glaucoma treatments. It is our mis-
sion to employ the latest and best tech-
nology to help our patients get out of 
their near and distance glasses.”

Assil said it’s an honor to offer patients 
the very best surgeons, recognized by 
their peers as being at the top in their 
areas of specialty. 

“The dedication of our staff, from 
call center, front desk, technicians and 
patient counselors, who embody our 

principle to put the patient’s needs 
above all else, gives us something truly 
special to offer our patients,” she said. 

Assil said the recognition of a Most 
Loved vote is a reflection of the care 
and commitment provided by long-time 
staff, many of who began their careers 
in the office.  

“It gives us a true sense of fulfillment 
to be one of the first practices to provide 
Santa Monica residents and employees 
with advanced vision correction, and in 

knowing the community finds value in what 
we offer our neighbors,” she said. 

“There is no better reward than to 
receive the positive comment cards, thank 
you cards, pictures, baked goods and now 
this acknowledgment from our beautiful 
community we are so very proud to be a 
part of. Thank you from each and every 
one of our hearts! You have given us so 
many memorable experiences sharing in 
your joys through the stories you send to 
us experiencing the world with new eyes!”

2730 Wilshire Blvd Suite #545
(310) 596-1299

cooperoptometry.com

We really strive to make sure every patient 
feels welcome and that they feel their needs 
are properly addressed at the time of their 
visit. I’ve been to doctors in the past that 
have made me feel like I was just part of an 
assembly line of patients to be seen. I felt 

rushed and when I had questions it would 
take days for my questions to be answered. I 
made it my mission to make sure patients feel 
valued every time they step into the door. I 
welcome emails and calls and am conscious 
about answering in a timely manner. I get to 
know my patient’s interests and take the time 
to explain procedures while I’m performing 
them. -Dr. Donna Cooper

901 Montana Ave # A
(310) 451-5741

Robert C Dickey, OD has the skills to treat 
all of your optical care needs. Customers can 
check out the wide selection of glasses or refill 
their contact lens prescription with the help of 
a careful and dedicated staff.
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"Each pa�ent is the guardian of a unique
soul, deserving our uncondi�onal
commitment to unparalleled care."

• All Laser LASIK

• EAGLE Vision™ LASIK

• Premium Cataract

• Dry Eye Therapy

• Glaucoma

• Retina

• Oculoplastics

Complimentary LASIK
Consultation

855.979.8857

Thank you for your votes! As the oldest

private eye institute in LA, we are proud

to serve our Santa Monica community.

CorporateAdvantage@assileye.com

Dr. Kerry Assil | Dr. Avneet Sodhi Gaur | Dr. Svetlana Pilyugina | Dr. John May

BEVERLY HILLS

450 N. Roxbury Dr.

3rd Floor

Beverly Hills, CA 90210

www.assileye.com

SANTA MONICA

2222 Santa Monica Blvd

Suite 107

Santa Monica, CA 90404

Santa Monica
Chamber members
receive savings



TriFit is more than just a gym, it’s a 
community of people committed to 

living their best life possible. Regardless 
of your fitness level or athletic ability, 
you’ll find something to peak your inter-
est and people who support your goal. 
If you just want a workout, you can go 
anywhere. If you are looking for an expe-
rience, come to TriFit. They offer weekly 
ocean swims, canyon bike rides, and trail 
runs, all showcasing the diverse topo-
graphical landscape of Santa Monica.

“It means everything to us to be voted 
a Most Loved business,” said owner Gina 
Baski. “We would not be where we are 
today without the supportive loyal mem-
bers we have had since 2005, most of 

them from the Santa Monica community. 
We have a saying here at TriFit called the 
boomerang effect--- people leave TriFit, 
but somehow, they always find their way 
back. We have some members who have 
been here since the day we opened, and 
some who left because they moved or 
changed jobs but have found their way 
back. All of our members are part of the 
fabric that makes us who we are. To be 
recognized by our community is a testa-
ment that we are doing something right.”

Baski said The City by the Sea has 
influenced the business and inspired the 
staff.

“Santa Monica is a culturally diverse 
place to live,” she said. “Meeting people 
from across the world has inspired us 
to really showcase what a great place 
Santa Monica is to live. Our proximity 
to the Santa Monica Mountains and 
the Pacific Ocean makes this the per-
fect environment for outdoor training. 
The topography of Santa Monica is so 

unique; the majestic beauty and diversi-
ty of terrain is something we never take 
for granted.” 

1431 2nd Street
(310) 730-1399

santa-monica.orangetheoryfitness.com

An Orangetheory Fitness workout is a 
60-minute interval training session, designed 
for all fitness levels, that uses treadmills, 
indoor rowing machines, TRX suspension 
training and free weights to keep your heart 
rate in a target zone, i.e. 12 to 20 minutes of 

training at 84% or higher of your maximum 
heart rate in order to achieve the after burn 
or EPOC effect. Approximately ½ the workout 
is cardio based and the other half, power, 
strength and core. Whether you are new to fit-
ness or an athlete, each workout will challenge 
you based upon your personal heart rate met-
rics. -Jim Cahlin, Owner

2621 Pico Blvd Unit F
(310) 922-4676

sweat60fitness.com

Sweat 60 is a welcoming community with 
effective fitness programs coached by com-
passionate trainers that is known for its acces-
sible community, sustainable fitness programs 
and accountability. “At Sweat 60, we strive 
to empower members to achieve their high-

est level of sustainable fitness by providing 
three key elements: High-level coaching, an 
inclusive member experience, and supportive 
community,” said owner Kevin Atkinson. He 
said the Most Loved recognition is additional 
motivation. “It's an honor - we are very thank-
ful for all the people who voted for us and we 
look forward to serving more happy members 
in the future.” -Kevin Atkinson, Owner
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2425 Colorado Ave Ste 120

(310) 829-2227
trifitla.com



TriFit Club and Studios 2425 Colorado Ave., Suite B100 Santa Monica, CA 90404

Call and ask about a FREE CLASS

Thank you SantaMonica for voting for us!
• Wee Kick ages 3½ - 6 yrs

• Kids class ages 6 - 12

• Upstanders Kids Anti-Bullying Camp

(310) 895-5100 | alonzomartialarts.com

ALONZOMARTIAL ARTS



More than 130 miles apart, there is 
a special connection between the 

orchards and fields of Murray Family 
Farms in Bakersfield and farmers market 
shoppers in Santa Monica.

“It’s wonderful,” said third generation 
farmer Steven Allan Murray Jr. upon 
learning his farm is once again one of 
the city’s Most Loved businesses. “I’m 
proud that the people of Santa Monica 
think so highly of our produce and we 
work really hard to give the best cus-
tomer service. We love being a part of 
this community.”

Local families, foodies and restau-

rant chefs know they can turn to the 
Murray’s for new and unique fruits and 
vegetables week after week. Steven’s 
family farm and their employees sell 
an impressive variety of produce at the 
Wednesday Downtown and Saturday 
Virginia Avenue Park farmers markets, 
including over 58 varieties of citrus, 
50 different kinds of cherries, and 18 
kinds of blueberries. Every season 
brings new items to Arizona Avenue on 
Wednesdays and Virginia Avenue Park 
on Saturdays.

In fact, Steven himself has a collec-

tion of over 500 rare and exotic plants 
he’s collected from around the world. 
It’s believed to be one of the largest 
collections of rare fruit in North America. 
In Santa Monica, he’s found clients who 
appreciate his finds.

“I like having products that have a 
story behind them,” Murray said. “I think 
it makes us unique.”

All those products are cultivated 
sustainably using methods that assure 
continued productivity in the soil and 
a balanced ecosystem. The family uses 
drip lines to reduce their water usage 

and prevent erosion.
If you want to see for yourself, 

Murray’s Family Farm welcome visitors 
during the week and on weekends for 
tractor tours, wagon rides, berry pick-
ing and a giant “bounce pillow” for kids 
young and old. Every year, the farmers 
teach more than 25,000 children on 
educational field trips about where their 
fruits and vegetables are grown.

Fortunately for Santa Monicans, 
they don’t have to drive all the way to 
Bakersfield to reap the rewards of the 
Murray family’s harvest.

Santa Monica Farmers Markets
Downtown & Main Street

(805) 659-4568
harrysberries.com

Established in 1967, Harry’s Berries grows 
premium quality strawberries and vegetables 
using sustainable methods free of synthetic 
chemicals. You can find their ripe berries three 

days a week at the Downtown and Main Street 
farmers markets (Wednesday, Saturday and 
Sunday). The strawberries that made them 
famous are at their peak in April, May and 
June.  If their fresh produce doesn’t sell out 
at the market, the fruits and vegetables get a 
new life as pre-serves, salsa, pickles or juice.

Santa Monica Farmers Markets
Downtown, Main Street &

Virginia Ave Park
(805) 659-4568

weiserfamilyfarms.com/farmers-markets/

Weiser Family Farms began in 1977 when 
Sid Weiser, a chemistry teacher and counselor 
at Garfield High School in East Los Angeles 

decided to pack up the family and follow his 
dream of working off the land. Sidney and 
his wife Raquel laid down roots in Tehachapi, 
California. There, they learned to tend to the 
fruit trees . . . apples, peaches, and pears. In 
the ensuing years, they acquired farmland in 
other locations where they branched out into 
a variety of fruits, vegetables, and flowers.
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Santa Monica 
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murrayfamilyfarms.org





Bezian Bakery uses a from scratch 
process for their immensely popular 

sourdough breads that includes growing 
their own sourdough cultures and raising 
each of their 40 types of bread for up to 
30 days.

It’s a process Jack Bezian painstaking-
ly developed with decades of research, 
but the results are unassailable.

“My wife and I love Jack Bezian's 
breads and have been buying them for 
many years,” said a Most Loved Voter. 

These breads are delicious and very 
healthy. Jack Bezian is very well informed 
about the health benefits of his breads 
and takes the time to explain what goes 
in the bread and why they are healthy.  
One other thing about Jack is that he 
loves what he does and happy to see the 
benefits his clients are receiving eating 
his breads.”

Bezian said he really does enjoy the 
interplay with customers, especially kids.

“The kids that come in smiling and 

they go crazy,” he said. “I try to trick them 
into giving me a piece of the bread and 
that’s exciting to see them loving the 
product, because they have no politics, 
it’s just if they like it or not.”

The kids, and their parents, do in fact 
like the breads. A lot.

“Absolutely love The Bezian Breads, 
we eat them everyday and completely 
believe in their great nutritional content 
and Bezian's methods of preparation,” 
said a voter. “Wheat is still our major 

source for the best natural Vitamin B's 
not to mention other nutrient properly 
prepared! The business is so very much 
dedicated to the care of its custom-
er's needs their health, education and 
environment (a Green business too) 
for so many year's now and still going 
strong.”

Bezian’s care for the environmental 
side of his business has also reached new 
heights this year with recognition at the 
City’s Sustainable Quality Awards.

Santa Monica Farmers Markets
Sunday, (8:30a.m.-1:30p.m.)

(310) 392-4956

Every weekend, the Victorian serves up 
delicious pancakes at the Sunday Main Street 
Farmer Market. Locals can tour the former res-
idence of one of Santa Monica’s founding fam-
ilies while they enjoy Heritage Square. Full of 
local lore, the two-story building was moved 

from the Miramar Hotel’s property to its 
current location on Main Street in 1973. The 
main rooms have since been enlarged and 
management has added a beloved speakeasy 
in the basement to fit in with the area nightlife. 
From drinks on Saturday night to breakfast in 
the morning, locals count The Victorian as one 
of Santa Monica’s quintessential businesses.

Santa Monica Farmers Markets
Sunday, (8:30a.m.-1:30p.m.)

(626) 224-3094

Santa Monicans know they will get both 
flavor and value when they visit the Carbon 
Grill’s booth at the Main Street farmers mar-
ket. Hot off the grill, the cooks serve up grilled 
chicken and grass-fed beef breakfast wraps, 
veggie wraps, burritos, quesadillas, fajitas and 

taquitos to hungry shoppers. All their items 
pair nicely with a fresh coconut of agua fresca. 
The Carbon Grill began at the Main Street 
market in 1999 and has since expanded to 
market throughout Los Angeles and onsite 
catering for movies,  television shows and 
special events.  The on-the-go grill specializes 
in Asian Fusion, Hawaiian BBQ and Mexican 
food.
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(323) 663-8608

bezianbakery.com



COAST  |   1 PICO  |   L IV ING ROOM  |   CATCH  |   TERR A ZZ A LOUNGE

Pasta al fresco beachside, coastal California fare by the fire,  
Spanish tapas overlooking the pier, awe inspiring sushi, sashimi and sunsets, 

craft cocktails, nightly live music and so much more.  

A journey to the end of Pico is only the beginning.

A CULINARY 
ADVENTURE  

IS ON  
THE HORIZON.  

shuttersonthebeach.com hotelcasadelmar.com

etc_ad_JointDining_SMDailyPress_full_040919.indd   1 4/9/19   11:54 AM



The Fairmont Miramar is a hotel that is 
as rooted in Santa Monica as it’s icon-

ic Bay Morton Fig Tree.
The hotel is all about the Santa 

Monica lifestyle; sophisticated yet laid 
back, discerning yet friendly and unpre-
tentious. It is about the views of the 
ocean and five acres of lush landscap-
ing. Santa Monica's healthy lifestyle has 
inspired the hotel to bring in Exhale 
Studio and Spa; the sophisticated food 
culture was their inspiration behind Fig 
restaurant; the youthful culture inspired 
The Bungalow.

Rebecca Huetter said the hotel’s loca-
tion is truly special. “To be on the bluff, 

north of the pier, with more sweeping 
views of the ocean and coastline than 
anywhere else in Santa Monica is extraor-
dinary,” she said. “And the fact that we 
are a self-contained oasis. But unques-
tionably and most importantly is the 
vibrant and progressive team we have 
operating the hotel.”

The Most Loved award recognizes the 
Fairmont as the best place to be whether 
you are a local or a visitor. 

“You don't need to leave the 
grounds because there is so much to 
do on property,” said Huetter. “Relax 
by the pool, get a blow out at Glam 
and Go, dine al fresco at the outdoor 
kitchen, or sip a cocktail while watch-
ing the sunset at Sunset Terrace or 
The Bungalow (or your room!). We are 
also the best located 'home base' for 
those that want to explore the city. Step 
outside the Miramar grounds and find 

yourself in close proximity to anything 
you could want in every direction. A 
plethora of restaurants and shopping 
starts across the street heading east, 
and arguably the most beautiful stretch 
of beach in all of Southern California 
is steps to the west while a few steps 
north finds you in Santa Monica's most 
coveted residential neighborhoods. No 
wonder the locals consider the hotel 
the gateway to the city!”

1 Pico Blvd
(310) 458-0030

shuttersonthebeach.com

Shutters has the classic feel of an East 
Coast Beach House with the laid back vibe of 
Southern California, one of only two hotels 
located directly on the sand we are perfectly 
positioned for a California vacation.The laid 
back yet creative and vibrant culture of Santa 

Monica let us create our own brand of luxury 
hospitality here where we have always strived 
to provide the highest levels of service with 
a creative approach. We are honored to be 
a finalist for Most Loved Business in Santa 
Monica because we have always welcomed 
our locals to experience our hotel through 
our Spa and culinary programs. -Laura McIver, 
General Manager

1700 Ocean Ave
(310) 458-6700

loewshotels.com/santa-monica

Santa Monica has influenced every part of 
Loews Santa Monica Beach Hotel. The recently 
renovated guest rooms and signature suites 
have a distinctly California beach aesthetic in 
the design. And the new restaurant, BarBelle, 
pays tribute to Santa Monica’s Original Muscle 

Beach, in both the name, and the gallery wall 
of vintage photos. Since Loews Santa Monica 
Beach Hotel’s opening nearly 30 years ago, 
the hotel has been an iconic part of the Santa 
Monica community. It means a great deal to 
the hotel to be loved not only by guests and 
team members, but by the people of our 
beautiful city.
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101 Wilshire Blvd
(310) 576-7777

fairmont.com/santa-monica Matthew Lehman
General Manager



Harvested in Santa Monica

ONLY At the Miramar

On the corner of Ocean & Wilshire
fairmont.com/santa-monica (310)576-7777



Santa Monica’s Enterprise Fish 
Company is the officially beloved 

choice for locals who want to enjoy a 
drink and bite after work. The restaurant 
takes as much inspiration from the city as 
it gets in love from residents. 

“Being in the heart of one of the 
most influential food cities in the coun-
try inspires our fresh and innovative 
approach to food, which we bring to our 
customers on a daily basis,” said COO, 
Fred Serra. 

The Main Street eatery is a fun and 
relaxing atmosphere where you can 
enjoy the freshest seafood one block 
from the Santa Monica Beach. Their com-

fortable dining room welcomes visitors 
and regulars alike as does the patio, bar 
and special event space. 

Their work has kept the business at 
the forefront of the public consciousness 
for four decades. 

“We are celebrating our 40th 
Anniversary and our core values still 
remain the same,” he said. “We focus 
on the overall customer experience and 
bringing in the freshest whole fish on a 

daily basis.” 
They didn’t come this far without 

thinking sustainably. Their backyard is 
the beach and they want to preserve 
it. Everyday they’re making food deci-
sions that will continue on our legacy of 
responsible, sustainable sourcing.

They also continue to cultivate strong 
relationships with our local community 
by participating in community events, 
supporting local initiatives, and making 

lasting friendships with patrons and ven-
dors.

It may not be surprising to see 
Enterprise atop the Happy Hour stand-
ings but the support isn’t something they 
take for granted. 

“It’s a gratifying and humbling feeling 
to know that the local community takes 
time out of their busy schedules to vote 
Enterprise Fish Co. as a Most Loved busi-
ness,” he said.”

101 Wilshire Blvd
(310) 319-3111

figsantamonica.com

Locals are loving Fig at Five. Fig continues 
to be a place where locals come to meet, a 
place that is inviting and brings the Southern 
California vibe. Guests and locals enjoy dishes 
like the steamed manila clams with vadouvan 

potato puree, and the fresh bucatini pasta. 
The best part is half off most menu items from 
5 p.m. - 6 p.m. available seven nights a week. 
How do you beat that? The local community 
has greatly inspired them to create experi-
ences that reflect the diverse beach culture of 
Santa Monica. -Jason Prendergast, Executive 
Chef
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WINNER
174 Kinney Street
(310) 392-8366

enterprisefishco.com

3321 Pico Blvd
(310) 586-1111

theupperwest.com

Upper West is unique in the way we 
change and evolve. The walls are adorned 
with large impressive artwork from local artists 
which is changed every two to three months. 
The menu, both food & drink, change along 
with the seasons as well. Although Santa 
Monica is a major tourist mecca and looked 

at as part of a big city, it still has that small 
town feel with a real sense of community. 
That's exactly what we strive to achieve at 
Upper West … a big restaurant with that feel 
of a small town, local restaurant vibe. Being 
represented by our community is so amazing! 
It's a validation for all the thought and hard 
work that's made Upper West a success. -Nick 
Shipp, Executive Chef



THANK YOU, 
SANTA MONICA 
FOR VOTING FOR 
THE UPPER WEST! 

The Upper West 
SEASONAL MENUS. CRAFT COCKTAILS & 

HANDCRAFTED BEER. LOCALLY SOURCED. 

3321 Pico Blvd. Santa Monica, 90405

310.586.1111
theupperwest.com



The name of Santa Monica’s Most 
Loved new business, Pilatesmith, 

came to owner Jessica Francis when she 
was driving one day and saw a truck with 
"locksmith" on it.

“I thought, ‘Locksmith. Someone who 
is good with locks. Like blacksmith.’ So 
‘smith’ to me connoted this idea of crafts-
manship, skill, beauty and just general 
badassery,” she said. 

In order to be successful, Pilatesmith 
had to walk the talk and their reputation 
hinges on their product - workouts - and 
is enhanced by the experience created 
by their staff and studio facility itself. 

“It was also important to me that the 

studio had a personality - that it was 
well decorated and reflected the young, 
hardworking, high quality characteristics 
of the brand,” she said. “We have state-
of-the-art equipment and have more 
equipment than most studios do so that 
our workouts are more dynamic. I also 
champion creativity within workouts 
and encourage our trainers to bring 
fresh material into the studio - whether 
it’s based in pilates or from the fitness 

world.”
The studio is for those more advanced 

in their pilates practice. Everything from 
the branding to the workouts, equipment 
selection, trainers, to the workout types 
was crafted with this in mind and Francis 
said she was thrilled with the Most Loved 
recognition. 

“It’s honestly beyond my wildest 
dreams that we're even considered for 
two categories. Especially after only 

being in business for four months,” she 
said. “Being a finalist is proof that the 
community is connecting with what we’re 
doing. Given our offering is more niche, 
I would be lying if I said I wasn’t worried 
that not enough people would find what 
we’re doing valuable. So this reinforces 
that we’re on the right track and that the 
community feels connected to the studio 
enough to vote for us amongst many 
other amazing businesses.”

2621 Pico Blvd Unit F
(310) 922-4676

sweat60fitness.com

Most Loved Voters have a lot to say about 
Sweat 60. “Kevin and the team at Sweat 60 are 
second to none,” said one voter. “Their knowl-
edge of fitness and nutrition is top notch and 
they create an environment that makes you 
somehow want to get up at 5 a.m. to hit the 
5:30 class. The community here is unbelievable 

and this is why sweat 60 is the BEST business 
in Santa Monica!” Another voter said they have 
built a community at the gym. “The guys at 
Sweat 60 have built a rapidly growing commu-
nity of members all aimed at staying healthy 
together,” they said. “It has become a place for 
locals to meet and continue to strengthen our 
community both physically and socially.” -Kevin 
Atkinson, Owner

2953 Delaware Ave
(310) 264-1664
untitledno1.org

To be a Most Loved New Business means 
that we have struck a chord, and are seen to 
be doing a good thing in Santa Monica.  For 
those who already see serving community as 
a life path, we are honored they voted for us.  
For those who know the access challenge it is 

for our community’s working families (and for 
those looking for work) to afford preschool 
in Santa Monica, we are thankful to be rec-
ognized as doing our part to ameliorate this.  
And for those who recognize the difference 
it makes for children to learn from amazing, 
highly educated teachers in an inspiring set-
ting, we appreciate being loved. -Laila Taslimi, 
Founder/Teacher
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2110 Main St #100
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Organic, Cruelty-Free Skin Care
www.wodaskincare.com

Facial Treatments
& Lash Lifts

1333 2nd St, #100 suite 23
SantaMonica, CA, 90401

Thank you for your MOST
LOVED support!

424-279-9771
europeanskinandmassagestudio.com

Margaret
Tomaszewicz

15% off 
on the 

purchase of 
your first 
package!!

Thermo Pods - Heated to 100°F to match 
peak body temperature. Burns more fat and calo-
ries during workout and boosts metabolism.

Ozone Spa - Tones and firms skin by increas-
ing circulation and eliminating toxins.

Bioelectrical Stimulation - Builds
core muscle strength in areas hard to tackle with
regular exercise.

Only studio in Santa Monica that 
offers this type of Fitness

Call or Stop by today to learn more and get prices!

310.343.5100
heatfitnessla.com



The restaurant, TIATO, is the brain 
child of Catherine An, Chef Helene 

An’s youngest of five daughters.  
Catherine An’s Kitchen Bar Garden con-
cept was created as a gourmet “grab and 
go” eatery to honor her mother’s cooking 
philosophy that “one should eat what 
tastes good and is healthy.

“House of An has been part of 
Southern California for over two 
decades. I have always envisioned having 
a green restaurant that offered healthy 
delicious treats,” said Catherine. “The 
community of Santa Monica was the per-
fect match to support our women owned, 
environmentally friendly small business. 

Every day we strive to not only meet but 
work with the community to set new the 
standards together. Our food, our hos-
pitality, and our relentless goal to help 
create an experience with great food and 
an environment that people can feel at 
home and relaxed.”

Catherine believes that part of keep-
ing a balance is letting yourself indulge a 
little too, which is why you’ll find scrump-
tious treats like our Gluten-Free Brownie 
and savory dishes like our Grilled Cheese 

Sandwich and Tomato Bisque alongside 
our health-conscious options.

With her mother’s assistance, Catherine 
developed a simple menu of sophisticat-
ed, global tastes, rich in antioxidants and 
organic, immune-boosting ingredients. 
You’ll find a blend of Catherine’s favorite 
childhood dishes, charmingly reimagined 
comfort foods, and nutritious, light fare at 
TIATO. The menu is the perfect combina-
tion of great tasting food with equal parts 
health benefit that offers variety, quality, 

and balance.
She said being recognized by Most 

Loved voters meant a lot to the restau-
rant. 

“It really is an incredible honor and 
compliment especially when you put so 
much passion and work into everyday 
and for your community to reciprocate 
that passion. We love being part of this 
community and will always strive to keep 
working to make everyone happy and 
joyful when at Tiato,” she said. 

928 Broadway
(310) 260-8886

dancingsantamonica.com

Arthur Murray’s mission statement is 
“Changing Lives One Step at a Time” and 
their philosophy is in one word, “Hospitality”. 
They want everyone to feel welcome whenev-
er they visit.

“We love Santa Monica and we love danc-

ing in our great city,” said co-owner David 
Woodbury. “Being voted Most Loved Business 
warms our hearts and helps us to continue to 
strive to be the best business in the city. We 
are thankful for the many friends who voted 
for us. Winning this great honor inspires us 
to continue being the leaders in the business 
world in Santa Monica.” -David Woodbury & 
Joel Rieck, Co-Owners
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WINNER
2700 Colorado Ave

(310) 866-5228
tiato.com

1525 Broadway
(310) 451-8902

coopportunity.com

We are the only grocer in Santa Monica 
with a Green Business Certification from the 
Santa Monica Green Business Certification 
Program and we continue to lead the way on 
sustainable efforts. As a certified business, 
Co+opportunity complies with environmen-
tal regulations around waste, energy, water, 
pollution prevention, and air quality and is 

committed to taking further action to con-
serve resources, prevent pollution, and min-
imize waste across the board. We stock only 
non-toxic and environmentally preferred prod-
ucts that have been certified by the USDA, 
Green Seal, and EPA Safer Choice. We’re also 
extremely fortunate to be located in a hub 
of innovation for natural products, especially 
in plant-based products, and that influence 
is seen throughout our stores. -Lena Tito, 
Marketing Director



Thank you to our loyal customers for voting us 
Santa Monica’s Most Loved Farmers Market Vendor!

AVAILABLE AT THE DOWNTOWN SANTA MONICA FARMERS MARKET, WEDNESDAYS 8AM-1PM
Serving the community for over 53 yearS!   |  Bezianbakery.com

NO WHOLE WHEAT FLOUR 
NO HARSH REMNANTS

100% SOURDOUGH ALL VEGAN

HANDMADE FEATURING OUR ORIGINAL 
RECIPES AND LOCALLY SOURCED, 

HIGH QUALITY INGREDIENTS. 

928 Broadway | Santa Monica, CA 90401
dancingsantamonica.com | 310-260-8886

Thank you 
for voting for 

Arthur Murray 
Dance Center

We love Santa Monica!

Favorite Sustainable Business in 
Santa Monica and Winner of the 

2019 Sustainable Quality Award for 
Excellence in Economic Development. 

Give the Gift 
of Dance!
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Dolcenero Gelato’s frozen desserts 
have warmed the hearts of residents 

yet again and earned the store the Most 
Loved Ice-Cream award for the third con-
secutive year. 

The secret to their success is to exe-
cute their international inspiration with 
the highest quality ingredients.

The store does not use any industri-
al bases when producing their gelato, 
just natural ingredients. They combine 
water, milk and cream, sugar, fiber, eggs, 
top notch fruit, ICP certified Piedmont 
hazelnuts, and chocolate into what has 
become the city’s favorite frozen treat. To 
ensure freshness, quality and creaminess, 
the shop produces small batches of each 

gelato flavor throughout the day, mean-
ing it never sits out for longer than just a 
few hours.

The successful store is an American 
Dream for General Manager Simone 
Acciai who left his country, family and 
friends to start his business life here. He 
said their gelato is a cultural experience 
that he is proud to produce in the City 
every day. 

“We have no gimmicks,” said Tyler 
Ris. “You walk into our shop and see 

decadent swirls of our sorbetti and gelati 
while head chef, Simone is preparing the 
next fresh batch of a depleted ricotta and 
fig. What you see is what you get, and we 
find that this works just fine for us.”

Their simple premise evolves into 
a buffet of flavors including Vanilla, 
Coffee, Strawberry, Cheesecake, Fiore 
di Latte, Tiramisu, Gianduia (Hazelnut 
& Chocolate), Organic Chocolate, 
Stracciatella (Fiore di latte & Chocolate), 
Nocciola (Hazelnut), Coconut Pistacchio, 

Mint, Salted butter caramel, Dulce de 
Leche, Ricotta & Figs, Sorbetti, Lemon, 
Dolcenero (Dark Chocolate), Raspberry, 
Mango, Banana, Blood Orange and 
Sugar Free. 

They also sell a show stopping 
Chocolate Truffle Gelato (a decadent 
Hazelnut and Chocolate sphere with a 
liquid chocolate heart).

Tyler Ris described a cup of their 
Gelato as “a frozen, sweet, unadulterated 
taste of Italy made fresh daily.

2726 Main Street
(310) 260-2663 ext. 6

sweetrosecreamery.com

We make everything from scratch, even 
down to our dairy base and the majority of our 
toppings, which is pretty rare for a small-batch 
ice cream shop. We care deeply about where 
we source ingredients from. Even though it’s 
dessert, you can feel good about eating our 
ice cream because our dairy and eggs are 

organic and the produce is fresh and comes 
from local farmers. While we’re known for 
some of our more whimsical, seasonal flavors 
like Carrot Cake or Bergamot Basil, we also 
make really classic flavors like Strawberry, 
Fresh Mint with housemade chocolate chips 
and Cookies & Cream with freshly-baked 
chocolate wafer crumbs. -Elise Freimuth, 
Rustic Canyon Family Dir. of Communications
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2400 Main Street
(323) 540-6263

dolcenerogelato.com

910 Montana Ave
(424) 744-8572

rorisartisanalcreamery.com

Santa Monica was the first “true neighbor-
hood” we opened a store. The community 
embraced us from the very beginning and 
made us feel so welcome. Santa Monica has a 
real loyalty to it’s local businesses and in turn 
we love giving back. We have a kids “happy 
hour” 5 days a week and we support three of 

the local elementary schools with a give-back 
program where we donate a percentage of 
the proceeds back to the schools. We only use 
Straus Family Creamery organic milk, cream 
and eggs and we create very pure, bold flavor 
profiles. We make all the candies, brittles and 
sauces that go into our ice creams as well as 
all our baked goods and cones! -Rori Trovato, 
Founder



www.roriscreamery.com

SANTA MONICA
910 Montana Ave, 90403

424-744-8572

WESTFIELD CENTURY CITY
10250 Santa Monica Blvd, 90067

310-844-7708

share the joy
organic  handcrafted  local



It’s not easy owning a retail store. It 
takes a dedicated personality to with-

stand the long hours, unexpected chal-
lenges and constant demands of a small 
business but for Julie Harvey Marquez at 
Sewing Arts Center, it’s a labor of love. 

“What separates us is the look 
on the face when someone comes 
in for the first time. The bright, col-
orful sales floor never fails to make 
everyone pause and smile,” she said. 
“We are the only store of our kind in 
Southern California. We are an autho-
rized Bernina Sales and Service center.  
We carry all the fabrics, threads and 
notions that you could want. We have 
some of the best instructors anywhere 

to teach all aspects of sewing, whether 
it be garment, bags, crafts, quilting, 
embroidery and sashiko.”

Customers appreciated her efforts. 
“Sewing Arts center has been an insti-

tution for a long time, but for me it wasn’t 
until it’s latest owner, Julie, came in with 
her creative spirit and generous heart 
that it moved up to one of my favorite 
spots to frequent,” said one voter. “Julie 
organized a quilt drive that distributed 
hundreds of quilts to recent fire victims, 

and she gave away so much free work 
and supplies to help with that drive, that 
the end result was incredibly impressive. 
She is warm and welcoming and every 
conversation I’ve had with her has left me 
feeling like we are lucky to have such a 
gem on the westside.”

To Marquez, there’s nothing like 
Sewing Arts anywhere else in the region. 

“We are your go-to location for every-
one who loves to create,” she said. “We 
have one-time classes which someone 

on a vacation can take, project kits to 
go and a specially curated fabric and 
thread collection which highlights our 
location, especially the beach.  There are 
over 25,000 yards of fabrics, over 2000 
different threads and too many patterns 
and kits to count.  We can always create 
a one of kind experience for anyone 
whether it be a local or when we had 
someone stopping by while they had 
time between flights from the East Coast 
to New Zealand.”

820 Wilshire Blvd
(310) 899-3030
dagwoods.com

We are fun. Hands down. There is noth-
ing about us that is dull, boring, or ordinary. 
There’s absolutely nothing normal about us 
from the staff, to the food, to the way we carry 
ourselves. Our pizza is world-renowned, our 

beer selection and happy hour is off the chain. 
And we’re not only in it for the money; we’re 
in it because we freakin’ love our jobs. We 
love pizza. We love to play around and have 
a good time. We basically love everything we 
do and we truly want to extend that sentiment 
to everybody in the local area! -Mark Peters, 
Director of Marketing & Advertising
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SEWING ARTS CENTER

DAGWOODS CALIFORNIA REDISCOVERED

2019  MOST LOVED SANTA MONICA

WINNER
3330 Pico Blvd
(310) 450-4300
sewingarts.com

2116 Pico Blvd
(424) 252-9806

etsy.com/shop/Californiarediscover

California Rediscovered is a curated mix of 
one-of-a-kind, handmade, vintage, furniture, 
lighting, home goods, fashion, art, photogra-
phy and oddities. We like to think that there is 
something for everyone at our store. Our goal 
is to offer a variety of items that are unique to 
each visitor, whether it’s the perfect vintage  

dress, a reclaimed steampunk lamp or that 
must have vintage California trinket; we have 
most people covered. We are thrilled that 
people know who we are, what we are doing 
and actually appreciate it! We have received 
such a warm welcome since we opened in 
June and to be acknowledged as a “Most 
Loved business” is just an incredible honor. 
-Allison & Tom Whitney, Owners





Swim with Heart, a 501(c)(3) 
non-profit organization, offers year-

round swim instruction and competitive 
swim team training with a focus on per-
sonal connection and the importance 
of having fun.

The beloved local organization has 
a company philosophy that emphasizes 
working with everyone, no matter their 
specific need. 

“Our positive and individualized 
approach works for everyone, from 
complete beginners to confident and 
competitive swimmers, and our instruc-
tors specialize in mentoring swimmers 
with special needs. We teach life skills 

inside the pool that cultivate physical and 
inner strength,” said Executive Director, 
Michael Flaherty.

Their work has a lasting impact on 
swimmers. 

“By turning “I can't” into “I can,” we 
make sure that our swimmers know that 
they are unstoppable,” she said. The 
impact that SWH and swimming has on 
not only the tiny young swimmer but 
their family and surrounding commu-

nity is astounding. One of my littlest 
“Sharkies” is diagnosed with CHARGE 
(CHARGE is an abbreviation for several 
of the features common in the disorder: 
coloboma, heart defects, atresia choa-
nae, growth retardation, genital abnor-
malities, and ear abnormalities) wants 
to be an astronaut. There are many rea-
sons why this is not possible, but SWH 
and his supportive family are committed 
to helping make him stronger, more 

capable, and more confident in himself 
to make his dreams come true.  

Flaherty said the Most Loved win 
shows they are loved and supported by 
their community. 

“We are so grateful for the inclusion 
and inspiration we receive here,” she 
said. “We are grateful for the city of Santa 
Monica and the swim center for our Lil 
Sharkies and Sharks to have a place to 
thrive!”

2953 Delaware Ave
(310) 264-1664
untitledno1.org

The school is intentionally small with a 
home-like, non-institutional feel. We don’t 
try to emulate traditional school classrooms, 
which probably won’t look like they do now 
for much longer anyway since I believe most 
progressive-minded educators are recon-
sidering their approach with a pivot toward 
project-based learning. Actually, from their 

inception constructivist preschools have been 
project based and focused on what engag-
es learners. We also believe research about 
children’s need to interact in and with nature 
and natural elements, so we are outdoors 
quite a bit of the day. Lastly, we believe chil-
dren are full citizens of their wider commu-
nity and need to participate out and about 
in our amazing Santa Monica. -Laila Taslimi, 
Founder/Teacher

2425 Colorado Ave b100
(310) 895-5100

alonzomartialarts.com

Santa Monica is where our professional 
reputation was born, and we’re grateful to 
the countless families over the years that have 
helped to make us a household name for dis-
cerning parents looking for whole-child martial 
arts development experiences for their chil-
dren. We’ve been empowering kids through 
martial arts in Santa Monica since 1995, with 

impactful stints at two of the leading martial 
arts schools in the area. Our roots are with a 
school that’s enjoyed a professional reputation 
in Los Angeles since 1973. Furthermore, expe-
riences in our community outreach programs 
on school campuses since 2000 have shaped 
our teaching method, incorporating anti-bully-
ing life skills as part of the curriculum starting 
with kids as young as Pre-K. -Richard Alonzo, 
Owner
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WINNER
1238 7th Ct

(310) 625-2974
swimwithheart.org



Proud to be voted Most Loved Santa Monica!  Thank you for your support!

TM

SWIM WITH HEART     For more information, please visit www.swimwithheart.org     310-625-2974

A NATURE-BASED SCHOOL IN SANTA MONICA

PRE-K TK KINDERGARTEN

MULTI-LINGUAL | SUSTAINABLE | NON-PROFIT

SOCIO-ECONOMIC DIVERSITY | SCHOLARSHIPS AVAILABLE

2953 Delaware Avenue

Santa Monica, CA 90404

Phone: 310.264.1664

untitledno1.org

UNTITLED NO. 1



When voters where selecting their 
Most Loved Legacy business, they 

had more than 30 years of memories 
to draw from and a great many locals 
recollect having a good time at Barker 
Hangar. 

“I was married at the Barker Hangar 
27 1/2 years ago,” said one voter. “I 
have been to many great events there. 
They totally support the Santa Monica 
Community and Judi Barker is a freaking 
rock star!”

Barker said those decades of experi-
ence, consistency and expertise in accom-
modating many different clients is part of 
an overall effort to exceed expectations. 

“It’s not enough to be good, when 
your dream is greatness,” she said. “We 
have been a family owned business for 
nearly 50 years; our employees and cli-
ents are like family. We want to be the 
"Cheers!" of event spaces. We believe 
that “Word of Mouth” is our best adver-
tisement. To achieve our mission, we aim 
high and go above and beyond to hit 
that mark for our clients’ success. As they 
say, you are only as good as your last 

event.”
She said Santa Monica’s history, spirit 

of generosity and practice of giving back 
to the community has been a part of 
Barker Hangar’s DNA since their begin-
ning. 

“We proudly named our business 
Santa Monica Air Center to put the City’s 
name front and center,” she said. The 
City of Santa Monica worked with us to 
bridge the historic significance of the 

Santa Monica Airport with the entertain-
ment industry to be not only a hangar, 
but a venue.”

That venue has become a beloved 
part of the city. 

“We enjoy all of the events the Barker 
Hangar has to offer,” said one voter. 
“The events are well planned. The Barker 
Hangar continues to deliver good whole-
some entertainment for as long as we 
remember throughout the years.”

445 Pacific Coast Hwy
(310) 393-8282

backonthebeachcafe.com

The mission at Back on the Beach Cafe 
is simple: To provide healthy, delicious, sus-
tainable and affordable food in a friendly and 
inviting environment to locals and visiting 
guest patrons on the iconic Santa Monica 
coastline. Co-owner Jim Christel said every-

one at the restaurant feels very fortunate to 
have been doing this for many decades.

Generations of Angelinos have been com-
ing to the landmark restaurant since 1989. 

“Just being among the top three contend-
ers for 'Most Loved' is a dream come true 
because it's from the general public,” he said. 
“We're greatly flattered!” -Jim Christel & Fred 
Deni, Partners

1657 Ocean Avenue
(310) 395-1741

chezjays.com

Our business has become part of the social 
fabric of Santa Monica and that is something 
we are proud of. We’ve been around for 60 
years and that’s a lot of history. We have great 
food, we are consistent and we don’t follow 

any trends. We stay true to our history. Being 
Most Loved means we are doing something 
right and gives us a sense of accomplishment 
in becoming a historic landmark. We’re all 
about great food and great service. -Michael 
Anderson, Co-owner.
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In 1937 a group of highly motivated and 
compassionate women witnessing the 

great needs of local children organized 
their talents and resources and estab-
lished Assistance League Santa Monica. 

For 81 years, their only focus has been 
the desire to meet the many educational 
and life needs and desires of children. 
From school supplies, scholarships, vision 
and dental needs ALSM also provides 
the joyful aspects of childhood by gifting 
overnight science camp, puppet shows 

on Divorce and Bullying, school uniforms 
and fully supplied backpacks to ensure all 
children can focus on their studies. 

“As Santa Monica is a beachside 
cosmopolitan destination city with 
Tony spots and taco trucks our shop 
reflects the true eclectic tastes of Santa 
Monicans,” said VP Gina Peled. “Vintage, 
antique and bargain hunters will find 
some wonderful treasures, nicely used 
and often in the box items.

ALSM's mission has remained the 

same, throughout its history, to assist 
the children and young adults of Santa 
Monica to be successful in school and life. 

“That being said, ALSM has geared 
it's philanthropic programs to meet the 
needs of its day,” said Peled. “From 
the backlash of the Great Depression, 
through the bleak years of WWI & II, the 
50's, heady 60's and 70's to today … 
the need to help our children remains. 
Our philosophy is as long as our local 
children and young adults needs are not 

being met ALSM will strive to serve. At 81 
ALSM is just getting her second wind...this 
Grand Lady is dedicated to do more ser-
vice, create more programs, and to give 
to more children. Come join us and watch 
your talents develop, your stride lengthen 
and your better instincts for kindness and 
goodness manifest in good works.”

2520 Santa Monica Blvd
524 Santa Monica Blvd

(310) 943-5560
goodwillsocal.org

Goodwill Southern California operates 85 
thrift stores and 46 donation centers in L.A. (N. 
of Rosecrans), Riverside and San Bernardino 
counties. Proceeds are used to help fund our 
employment programs for individuals with 
disabilities, veterans, at-risk youth, ex-offend-

ers, and people experiencing homelessness. 
When people shop and donate to Goodwill 
SoCal, they help fund employment programs 
where people in their community with the 
greatest barriers to employment find jobs. 
Goodwill SoCal is also good for the Earth 
and keeps over 100 million pounds of usable 
items out of landfills each year. -Marla Eby, 
Dir. of Marketing & Community Relations

2449 Main Street
(310) 314-7300

buffaloexchange.com/location
/santa-monica-los-angeles

Buffalo Exchange is a totally unique buy-
sell-trade store where you can find incredible 
deals on a wide variety of pieces – everything 
from retro tees and vintage frocks to sneak-
ers, jeans and even designer bags. You never 
know what you’ll find! Whether you’re look-

ing for great everyday staples or something 
unique to spice up your wardrobe, you can 
find it at Buffalo. You can also trade in your 
closet cleanout for 30% of the selling price 
in cash or 50% trade on-the-spot, so you can 
potentially walk away with a few extra dollars 
in your pocket or else shop for some new 
finds without really spending any money. -Ali 
Vasiloff, Store Manager
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When choosing Santa Monica’s Most 
Loved grocery store, it’s fitting 

that the winner would be the one local 
business most attuned to its customers 
needs, after all, they are also the owners.

Co+opportunity is a communi-
ty-owned and locally-grown market and 
a trusted source of local, organic and 
responsibly sourced food and wellness 
products. Established in 1974, the Co-op 
strengthens the local economy and the 
world through a commitment to a strong, 
local food system, sustainability, educa-
tion and community giving. With loca-
tions in Santa Monica and Culver City, all 
are welcome to shop the Co-op differ-
ence in chef-prepared foods, health and 

wellness products, local artisanal foods, 
organic wine and more. 

“Co-op shoppers are also its owners 
and because they actually have a say in 
how we do things, there’s a sense that 
the Co-op represents the values and 
ideals of the people of Santa Monica,” 
said Lena Tito. “Healthy living, social 
responsibility and concern for the envi-
ronment are issues important to our city 
and reflected in our organization’s core 
values.”

The Co-op has been bringing organic 
and natural products to area residents 
of Santa Monica for over four decades. 
While they’re most widely known for their 
organic produce, a wide selection of 
plant-based options, and bulk goods, the 
Co-op has always recognized that they 
serve a diverse community here in Santa 
Monica and that great food means differ-
ent things to many people.

They have strict product standards 
when it comes to ingredients and sourc-

ing, but they do strive to be an afford-
able store where everyone can shop.

“Most of our shoppers and owners 
live within five miles from us, but we wel-
come visitors from all over Los Angeles 
and the nation,” said Tito. “As a destina-
tion shopping experience, out-of-towners 
seek us out for specialty and diet-specific 
products, as a must-visit stop on their 
nationwide Co-op tour, and to experi-
ence the Santa Monica laid back local 
vibe.”

1425 Montana Avenue
2201 Wilshire Blvd

2121 Cloverfield Blvd
(310) 576-4707

wholefoodsmarket.com

Whole Foods is the place to go for all 
things organic, non-GMO, and downright 
delicious. They are committed to selling the 
highest quality products while satisfying and 
delighting their customers seven days a week. 

They offer a wide selection of curated hyper 
local items, and they continue to have an 
unshakeable commitment to sustainable agri-
culture. They also add to that the excitement 
and fun of shopping for groceries, and you 
start to get a sense of what they are all about. 
Whole Foods believes they are the best place 
to shop organic produce, as they continue to 
keep their quality standards strict.

2800 Wilshire Blvd
(424) 433-8111

erewhonmarket.com

Many believe Erewhon is a “must expe-
rience” destination for foodies and wellness 
seekers visiting Los Angeles. From our Tonic 
Bar to our organic salad bar to our made from 
scratch dishes and desserts, we celebrate the 
very best that nature has to offer. If you’re 

someone who loves discovering innovative 
products, then Erewhon is the place for you! 
Because we are independent, we’re able to 
make decisions at the store level and respond 
to customer feedback and requests quickly. 
The Erewhon community is very engaged and 
we strive to constantly improve to meet and 
hopefully exceed their expectations. -Tony 
Antoci, CEO Erewhon
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coopportunity.com



THANK
YOU
SANTA 
MONICA

Co+opportunity Market & Deli
Santa Monica’s only Green Business Certified grocer. 

Celebrating 45 years of peace, love and veggies.

Always ORGANICProduce

Santa Monica 1525 Broadway
Culver City 8770 Washington Blvd
Open Daily 7am - 10pm

@coopportunitymarketdeli coopportunity.com

Truly organic. Authentically local.



Maser Condo Sales are the experts 
in condos and townhomes on the 

Westside of Los Angeles. From Santa 
Monica, Brentwood, West LA, Marina Del 
Rey, Venice and Playa del Rey, they know 
these markets as well as anyone and have 
built a company designed to sell condos 
and townhomes better than anyone. 

“Our mission is to make sure all our 
clients goals and needs are met,” said 
Founder, Brian Maser “Our entire team is 
built of people that understand that con-
cept.  We want to change the way people 
think about realtors and realize we are 
not just here to sell your home. We want 

to serve your needs and help you be suc-
cessful, even if that means not selling or 
buying. We want the Santa Monica com-
munity to use us as a resource and we 
are willing to help in anyway. From a little 
advice to completely renovating your unit, 
we are here for you.”

The company has been open on Main 
Street since 1988 where it began with a 
focus on the Ocean Park neighborhood. 

They have expanded from there but from 
the weather to the laid back local style 
the entire company is infused with the 
Santa Monica Vibe. 

“We are passionate about what we do 
and have the experience to guide and 
educate you about all things real estate 
in the Westside of Los Angeles and 
beyond,” said Maser. “You will find us to 
be laid back and feel no pressure, but do 

not let that fool you. We operate at the 
highest level in the business and have 
an incredible track record of helping our 
clients achieve their goals and needs. 
Come meet us and see why.”

Maser said the Most Love recognition 
is deeply meaningful to everyone at the 
company. 

“What’s better than love? It means 
everything.”

1608 Montana Ave
(310) 395-1133

santamonicalistings.com

My business IS Santa Monica! I love my busi-
ness, my clients and Santa Monica. It’s very grat-
ifying to know that my devotion to my business 
is recognized. The focus of my business is my 
clients. Having lived in Santa Monica since 1989, 
I know Santa Monica inside-out. Few understand 

the Santa Monica real estate market as I do. 
My company, SantaMonicaListings.com (within 
Coldwell Banker) has always been about being 
of service to my clients. I’ve been a licensed 
Realtor since 1997 (at first in the Palisades) 
but since 2001 in Santa Monica. I put my local 
knowledge and real estate expertise to work 
on behalf of my clients and what is in their best 
interest. -Kate Bransfield, Caldwell Banker

11999 San Vicente Blvd #300
(310) 913-9451

compass.com/agents/la/david-yun

Being a resident and raising my family in 
Santa Monica, I’ve been fortunate with the 
opportunity to be an active member in this 
amazing community. I've been honored to 
contribute to the community by giving my time 
and money to many organizations, including 

the Santa Monica Educational Foundation. As 
a New York transplant, I pinch myself everyday 
knowing that I get to live and serve in an area 
that is rich in culture, diverse in profession, and 
that is just a stone throw away from the beach! 
I couldn’t be more grateful. As a real estate 
professional, I am extremely lucky to hold my 
business in one of the most coveted neighbor-
hoods in the nation. -David Yun, Compass

52

R U N N E R S - U P

REAL 
ESTATE 
AGENT

BRIAN MASER, MASER CONDO SALES

KATE BRANSFIELD, COLDWELL BANKER DAVID YUN, COMPASS

2019  MOST LOVED SANTA MONICA

WINNER
2525 Main St #106

(310) 314-7700
masercondosales.com



CalBRE#01340306

The Maser Condo Sales Team has the largest marketing reach of any real estate brokerage to 
expose your property to the condo marketplace, once you decide to sell. Our goal is to assure 
you that everything possible has been done for you to feel confident in the sale process and 
help you generate the highest price. We have sold over FOUR HUNDRED condominiums and 
townhomes on the Westside. Our focus has put us in a unique position, as we are becoming 
the key resource for all other brokerages, agents and their buyers looking for condos and 
townhomes in Santa Monica. If you would like to learn more or speak to one of our condo 
experts, please stop by our office in Santa Monica, or call us at the number below.

814 18TH STREET, #F
2BD / 2.5BA / 1,500 SF

Target Price: $1,600,000

2510 ARIZONA AVENUE, #3
2BD / 2.5BA / 1,216 SF

List Price: $999,000

COMING SOON
NEW LISTING

255 MAIN STREET, #PH301
2BD (Plus Loft) / 2BA / 1,600 SF

List Price: $1,499,000

NEW LISTING

1802 EUCLID STREET
SFR (4BD / 3BA / 2,600SF) + Two 1BD/1BA Rental Units

Target Price: $3,000,000

COMING SOON

The Westside’s ONLY real estate brokerage
dedicated to selling condos and townhomes.

1012 1/2 EUCLID STREET
1 BD / 1 BA / 440 SF
Sale Price: $835,000

2 SEA COLONY DRIVE
3 BD / 3 BA / 2,299 SF
Sale Price: $2,840,000

1228 18TH STREET, #B
2 BD / 2.5 BA /1,325 SF

Target Price: $1,050,000

SOLD
SOLD (REP’D BUYER)

2021 CALIFORNIA AVENUE, #2
2BD / 2BA / 1,350 SF
Sale Price: $850,000

SOLD

2336 28TH STREET, #E
2BD / 2.5BA / 1,434 SF
List Price: $1,199,000

NEW LISTING

COMING SOON

2525 Main Street #106, Santa Monica

(310) 314-7700

info@masercondosales.com

www.MaserCondoSales.com



The El Cholo brand has become a 
historical, landmark restaurant with 

95 years of experience serving original 
delicious Mexican recipes. 

Just like Santa Monica, the décor of 
El Cholo radiates warmth and relaxation.  
The city inspired the restaurants Spanish-
influenced architecture and a huge sky-
light in the main dining room highlights 
the weather everyone travels to Santa 
Monica to enjoy. The large open patio 
also pays homage to the city’s beach 
weather by creating a little oasis for 
guests to enjoy their favorite meal.

Their welcoming location houses a 
long history and tradition of maintaining 
high quality ingredient standards and 

serving them with legendary Mexican 
warmth and hospitality.

The business views serving the best 
quality food available at reasonable pric-
es with warm and friendly hospitality as 
only part of their mission. The principles 
they apply in the kitchen extend to an 
even greater purpose in the community 
as El Cholo is dedicated to working with 
local charities and helping with fund-
raising efforts in order to improve our 

community.
“Being a most loved business means 

that we are accomplishing our goal as a 
family company. We want to make every-
one feel like they are a part of El Cholo 
and the restaurant always feels like home 
to all in the community,” said General 
Manager, Michael Mininsky. 

Customers clearly appreciate the 
efforts and have voted El Cholo the Most 
Loved restaurant in the city. 

“I have eaten and had the margaritas 
at El Cholo my whole life. Love this loca-
tion,” said a Most Loved voter. 
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EL CHOLO

2019  MOST LOVED SANTA MONICA

WINNER
1025 Wilshire Blvd

(310) 899-1106
elcholo.com

820 Wilshire Blvd
(310) 899-3030
dagwoods.com

Our ultimate goal is really to be the best pizza place out 
there. We aim to give it our 100% each and every day in order 
to cultivate growth within ourselves and in our community. Well 
it’s certainly nice to know that you guys think we are as good as 
we think we are. For real though, it’s overwhelmingly amazing 
and we are so humbled by it. It feels so amazing that all the 
hard work we put in every day is recognized by the community 
and we’re going to continue to keep up the good work for all 
of you! I actually cried a little when we got the call that we were 
finalists haha. -Mark Peters, Director of Marketing & Advertising

DAGWOODS TIATO KITCHEN + VENUE

2526 Pico Blvd
(310) 450-8057

gilbertselindio.com

Our mission is to offer excellent service, authentic Mexican 
food as well as a friendly atmosphere where our customers feel 
welcomed and where everyone is treated like family. We value 
the relationships we have built throughout the years. Gilbert’s El 
Indio is a place where people can gather for delicious food and 
where friends become family. Familia y Amigos. We are proud 
to know that all the work, dedication and passion is rewarded 
by the people that support us daily. We feel blessed when cus-
tomers continue to bring their extended families and friends. 
-Chavela Saffron, Family Owner

GILBERT’S EL INDIO
2700 Colorado Ave

(310) 866-5228
tiato.com

Imagine enjoying your latte or tea in a secret garden as 
day breaks. Your skin is kissed by the sun as a gentle breeze 
lifts the scent of that warm, surprising rich and delicious gluten 
free brownie towards you. For a moment, you have forgotten 
you’re on your lunch break. That’s Tiato! Your escape to briefly 
and repeatedly unwind from life or a hectic work day. Tiato is 
a Californian- Vietnamese restaurant with plenty of delicious 
and healthy options for all taste buds. One side of the restau-
rant offers gourmet quick serve, and the other side full service. 
You can dine with us for breakfast, lunch, and happy hour. 
-Catherine An, Founder





At Larkellen, Santa Monica’s Most 
Loved retailer featuring locally made 

items, they seek to create a special place, 
a haven, unlike anywhere else, and to 
contribute to and be a valuable, mean-
ingful member and worthy reflection of 
their local community.  

“What makes Larkellen Santa Monica 
special begins with the time and effort 
we put into creating our fanciful, exotic 
and sometimes funny or occasionally 
serious, message filled front of store 
windows that have become both our 
signature and face to our community,” 
said owner Lissa Solomon. “Like the 
majority of our customers, we care 

deeply about the world and thus all of 
our products are sourced from the fol-
lowing key principles - small companies, 
locally-sourced, handmade, primarily 
made in the USA, recycled, organic, 
repurposed, FTC and animal welfare 
approved.”

The store is now a multi-year Most 
Loved winner and as a year-round thank-
you to their Santa Monica and Montana 
family one and all are invited to join 

them each weekend for our “Mimosa and 
Whisky Saturday’s."  

“Like many of our fellow businesses, 
Larkellen Santa Monica isn’t just a store, 
it is our life,” said Solomon. “We pour 
everything we’ve got into being a place 
people can count on for the highest 
quality and the very best. I am passion-
ate about representing the community 
of Santa Monica by supporting local 
artists as well as those from around the 

country and the world, by providing a 
platform to feature their special prod-
ucts. The joy I receive from helping our 
patrons in some small way is immense, 
and I am forever humbled when being 
recognized for my love of our commu-
nity.”

Larkellen Santa Monica - local goods, 
local economy, local experience, local 
job creation. Live*Love*Shop*Local!

1230 Montana Ave #108
(310) 394-9225

brentwoodgeneralstore.com

Brentwood General Store is just that ... a 
General Store. No we don’t carry light bulbs 
or hammers … but we do provide our cus-
tomers with a vast array of items for all their 
gift giving needs. We are a carefully curated 
upscale Boutique with specialty gifts and 

home decor items, fine and fashion jewelry, 
including provisions for hostess gifts, dinner 
parties, weddings, baby showers, holidays, 
seasonal items, men’s gifts, baby gifts and an 
unsurpassed apothecary section. As a local 
family we are completely entrenched in the 
neighborhood. We have a very strong rela-
tionship with Santa Monica residents. -Melissa 
Clark, Owner
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BRENTWOOD GENERAL STORE TEN WOMEN
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WINNER
718 Montana Avenue

(310) 394-2121
larkellensantamonica.com

1128 Montana Ave
(310) 393-6254

2719 Main Street
(424) 433-8116
tenwomen.org

Santa Monica is our community. Ten 
Women began in Santa Monica over 25 years 
ago and has always maintained a storefront in 
Santa Monica. We are inextricably linked with 
this city and have grown and evolved just as 

the city has. Santa Monica residents have sup-
ported and championed us throughout the 
years, and for that we are very grateful. A visit 
to Ten Women is a very special experience. 
We are a community of local women artisans 
who come together to support each other 
in our artistic endeavors, and to share that 
energy, as embodied in the fruits of our labors 
with the visiting public. -Fae Horowitz, Artist



310.395.1133

NorthOfMontana.com

Kate@NorthOfMontana.com
1608 Montana Ave

Santa Monica, CA 90403

I love my business, my clients and Santa Monica.
My focus is my clients. When you hire Kate, you get
Kate. My Goal is to be Your Realtor for Life.

718 Montana Avenue
www.larkellensantamonica.com

310-394-2121

THANK YOU!



Santa Monicans are spoilt for choice 
when it comes to self-care with a 

multitude of salons, spas and services to 
choose from. However, there’s one loca-
tion that has consistently earned a spot 
as the City’s favorite.

Salon Tru is the ‘Premier Casually 
Elegant Salon in Santa Monica.’  

“Everyone is family and every-
one is welcome,” said owner Michael 
Schoenfeld. “We have vastly diverse styl-
ists from all over the world that can han-
dle any texture of hair. Our stylists come 
from Mexico, Japan, Colombia, Italy, 
Russia, El Salvador; and from Philly to 
Hawaii and everywhere in between.  We 

are a true microcosm of California (and 
America for that matter).”

The Salon has a dedicated following. 
“There are a lot of great salons in 

Santa Monica — it gives us great pride to 
have maintained a 5-Star rating on Yelp, 
Google and Facebook since we opened 
just over 5 years ago,” said Schoenfeld. 
“Clients know what they want, and we’re 
committed to exceeding their expecta-
tions.”

They also work with local concierges 
in the neighborhood that want to ensure 
that their guests are being pampered 
while on vacation. They can typically 
accommodate a walk-in for haircuts or 
blowouts before a night on the town or 
after a day at the beach. They also carry 
a vast array of travel-sized Aveda and 
Davines hair and skincare products that 
tourists love. 

“We have recently been awarded 

a Sustainable Quality Award, current-
ly; Salon Tru is the only salon in Santa 
Monica that can boast that honor,” he 
said. “Also, we are a certified Green 
Circle Salon and proud to carry the 
elusive Comfort Zone Skincare line, cre-
ated by the same Italian laboratories as 
Davines. Comfort Zone’s mission is to 
promote a ‘soulful, healthy and sustain-
able lifestyle’ – the true essence of Salon 
Tru Santa Monica.”

1333 2nd Street
(424) 279-9771

europeanskinandmassagestudio.com

In my European Skin and Massage Studio, 
people can truly relax. I combine my European 
facial treatments with new technology. My 
clients are of all different ages and have all 
kinds of different skin care needs, which is why 
I provide LED lights, MicroCurrent treatments, 

Microdermabrasion, No Needle MicroNeedling 
and Lash Lifts. I also provide Oncology facial 
treatments for people living with cancer, 
because everybody deserves to feel beautiful. 
Since my Skin Care Studio is located at the very 
heart of Santa Monica on 2nd street, tourists 
find my location very convenient and within 
walking distance from their hotels.- Margaret 
Tomaszewicz, Founder
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SALON TRU

EUROPEAN SKIN & MASSAGE STUDIO BURKE WILLIAMS
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WINNER
614 Santa Monica Blvd

(310) 394-0878
salontru.com

1358 4th Street
(310) 587-3366

burkewilliamsspa.com

Burke Williams Santa Monica was our first 
location encompassing full spa amenities. It is 
where all of our magical ideas came to fruition 
and thrived. Since 3rd Street Promenade’s 
expansion, back in the 1980’s, we have been 
continuous supporters of it’s growth. From the 
beginning, Burke Williams has been proud 

to provide a haven of health and wellness for 
all who enter our doors. We feel privileged 
to represent and support a diverse commu-
nity of loyal clientele and employees alike.To 
be voted the Most Loved business in Santa 
Monica is a tremendous honor. It speaks to 
our commitment to provide excellence in 
all that we do and inspires to keep moving 
forward as servant leaders. -Bill and Theresa 
Armour, Founders



Jean

Nicole

Carlo

Michael

Lydia

Cory

Jessica

Margot

614 Santa Monica Boulevard   Santa Monica, CA 90401
310.394.0878  SalonTru.com

Tru gratitude

Salon Tru Santa Monica
Santa Monica’s Premier Casually Elegant Salon

Featuring all plant derived products 
including Aveda, Davines and Comfort Zone skincare

Many thanks to our Santa Monica Friends & Neighbors:

For the 5th Consecutive Year,
You voted us

Most Loved Hair Salon
Most Loved Downtown Business

We were also honored with the
2019 Sustainability Quality Award: 

Excellence in Stewardship of the Environment

Sincerely,

Karen

Kristine Shannon

Letty

Kristin Steve

Kimber

Massimo

PriscillaBrianna



When the founders of Healthy Spot 
set out to become the ultimate 

onestop-shop for the conscientious dog 
owner, they knew Santa Monica would 
be the perfect place for their first loca-
tion.

“We believed the health, pet friendly 
and environmentally minded community 
shared many similar elements to what we 
wanted our company to be,” Co-founder 
Andrew Kim said. “Santa Monica has 
been a progressive thought leader as a 
city and we seek to be the same within 
our industry.” Nine years after launching 
that first store, the Southern California 
chain still carefully selects their products 

and employees to ensure man’s best 
friend gets the quality care he or she 
deserves. Healthy Spot now has eight 
locations up and down the Southern 
California coast. 

For many locals, Kim and his business 
partner Mark Boonmark are meeting the 
high bar they set for themselves. One 
local said “Everyone at Healthy Spot 
knows my dog’s name and come to say 
hi and feed her treats when she comes 

in. It’s like she is Norm on 'Cheers!'"
“We are more than just a pet store. 

We do all the homework for you and 
your pet to offer the healthiest, safest 
and most innovative food and products 
available,” Kim said. The store carries 
wholesome, organic food lines as well as 
safe and eco-friendly toys, treats, tools 
and grooming products.

That attention to quality means track-
ing every recall and the latest pet health 

and wellness news to make sure their 
products are up to par. Their services 
include nutrition consultations, groom-
ing, obedience courses, wellness clinics 
and a small dog daycare. The chain will 
even connect you with a pet photogra-
pher or a portrait artist for custom com-
missioned art of your pooch.

“We love Santa Monica, so it’s reward-
ing to know that the community feels the 
same way about us.”

3030 Pico Blvd
(310) 450-9017
paws-effect.com

Paws & Effect Pet Spa is unique in its focus 
on treating pets as family members, aligned 
with our philosophy of placing a priority on 
your pet's health and well being. We are a 
styling salon, tranquil and clean, with special 
treatments and adornments. Our aim is to 
increase the health and beauty of your trea-

sured pet, bringing joy to them and you! Paws 
& Effect Pet Spa’s stylists, with exceptional 
skills, are experts at making your dog comfort-
able and beautiful. We use the newest systems 
to run the shop, including use of social media, 
appointments online and text reminders. We 
work closely with local partners to support  
animal related causes and the community. 
-Sharon Town Lee, Owner
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HEALTHY SPOT

PAWS & EFFECT ANIMAL KINGDOM

2019  MOST LOVED SANTA MONICA

WINNER
1110 Wilshire Blvd

(310) 458-2004
healthyspot.com

300 Pico Blvd
(310) 392-4074

animalkingdomsm.com

We truly admire and respect our commu-
nity of pet related businesses in Santa Monica. 
We believe that no two pet businesses are 
alike here and we appreciate the diversity. 
We pride ourselves on personalized service, 
expert and caring staff and a unique and 
diverse selection of products to address the 

needs of pets scaled, feathered and furry. It’s 
an honor to have been voted as one of the 
Most Loved pet businesses in Santa Monica. 
We are proud to own a business that directly 
serves our community. Receiving recognition 
for our services tells us that we are being 
successful in our efforts to provide our cus-
tomers with a special and unique experience. 
-Christina & DJ Davis, Owners



W

SantaMonicaDailyPress

e live in a time where being loud is considered being informed, where being
opinionated is substituted for being educated and anger consumes reason.

We live in a world where information has overwhelmed clarity and
ignorance is mistaken for purity.

But we don’t have to.

Trusted, valued, respected:
The Santa Monica Daily Press
where local news matters.



The Santa Monica Education 
Foundation enriches the education of 

every student in the Santa Monica public 
schools. Donations to the Ed Foundation 
fund outstanding staff and programs. 
Thanks to Ed Foundation donations, 
students in local schools create master-
pieces in art classes, explore the world 
in STEM programs, learn in small groups 
with classrooms aides and much more.

“Being a most loved non-profit means 
that our community truly values public 
education,” said Executive Director, 
Linda Greenberg. “We see this every day 
when donors contribute. We see it when 
our wonderful volunteers at our schools 

work so hard to spread the word about 
supporting our students. We see it when 
local businesses donate, understanding 
that strong schools are at the core of a 
vibrant economy. We are so grateful to 
the entire community for their support of 
our children and our schools.”

She said it’s unfortunate that the state 
of California ranks low in per-student 
K-12 education funding. This means that 
individual communities have to fund-

raise for important programs like arts, 
technology and more at their schools.  
In most districts across the state, individ-
ual school PTA's fundraise for programs 
at their own school. For the last five 
years, Santa Monica has been dedi-
cated to ensuring excellence for every 
student at every school by raising funds 
for staff and programs through the Ed 
Foundation. 

Each year, our entire community 

works together to raise funds for our 
students; the Ed Foundation then  gives 
the money raised to SMMUSD to fund 
incredible programs. This ensures that 
all students benefit from equitable pro-
grams. It also ensures that the programs 
align with state standards and our dis-
trict’s educational goals. We are proud 
to be one of the few districts in California 
that has switched to this innovative, cen-
tralized model.

1645 16th Street
(310) 396-4557

smedfoundation.org

We are a nonprofit that helps kids and 
adults with special needs learn how to swim 
and be part of a team. We also have an 
inclusive adult team which helps all ranges of 
swimmers (from those with tremendous fear 
of the water, to those with missing limbs, to 
capable swimmers who swam in college, to 

triathletes who are training for Ironman races 
and ocean swims). We have done it all! Our 
coaches are the best of the best! Many have 
been extremely successful in their athletic 
careers (collegiate and world ranked) and our 
behaviorist is exceptional. We bring the same 
dedication to the children’s progress that we 
brought to our own athletic careers. -Michael 
Flaherty, Executive Director

1453 15th Street
(310) 395-2338

assistanceleague.org/
santa-monica/thrift-shop

The unwavering mission of Assistance 
League Santa Monica to local children and 
young adults guides every aspect of their 
non-profit and the shop. ALSM is focused on 
maintaining stewardship over the donations 
given by to pass onto their neighbors and in 

turn create revenue for the many philanthrop-
ic programs that support children.

“ALSM's 81 years of service is based on 
our member volunteers' desire to assist their 
neighbors. It is a beautiful legacy and one 
worthy of note,” she said. “However, when 
good work, volunteerism and charity are hon-
ored we are inspiring our children with a tan-
gible example to follow-surpassing words and 
cajoling,” said VP Gina Peled.
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#1 Transfers
Job Training
Student Support

SANTA MONICA COLLEGE

APPLY 
TODAY!
smc.edu
TODAY!
smc.edu

SANTA MONICA COMMUNITY COLLEGE DISTRICT BOARD OF TRUSTEES:
Dr. Margaret Quiñones-Perez, Chair; Dr. Nancy Greenstein, Vice Chair; Dr. Susan Aminoff; Dr. Louise Jaffe; Rob Rader; 

Dr. Sion Roy; Barry A. Snell; Alexandria Boyd, Student Trustee; Dr. Kathryn E. Jeffery, Superintendent/President



718 Montana Ave. | Santa Monica 90403
www.larkellensantamonica.com | 310-394-2121

A local family-run business with

an eclectic style focusing on

goods by local artisans and those

from all over the USA. For an

experience unlike anywhere else,

and no matter what time of year

you'll always find that perfect

and unique gift.

From our family to yours,

thank you for voting Larkellen

LIve love shop local




