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WE
KNOW 

SNOWSPORT.

Today, we create the premier website for racing, training and 
lifestyle news from snowsport: SkiRacing.com .

We also produce and promote original content across three 
social platforms to target our rapidly growing affluent audience.

Our team — athletes, experts, creative visionaries — now takes 
a half-century of experience in this sport to craft, distribute 
and strategically manage custom sponsored digital content 
for established and emerging partnership brands. Our partners 
have ranged from USSA, Universal Sports, Barilla, Swix and 
Holmenkol to Shred, Head and SYNC Performance.

Ski Racing International is dedicated to showcasing and 
sharing the power of snowsport to inspire while empowering 
juniors, fans, racers, parents and partners with cutting-edge 
information.  All of this, plus a robust archive of the magazine 
stretching back to 1968, allows us to deliver the content-and 
the context that counts.

Nearly 50 years ago, Ski Racing 
began covering competition 
around the world, earning 
acclaim from Sports Illustrated 
as the Bible of our sport.
——



AFFLUENT 
 
 
 
 

 
$175,000 average 
household income

e
ALL AGES 

 

Between 13 and 75 
years old

t
WELL-EDUCATED 

 
 
 
 

 
69% have a college 

degree or higher

D

OUR AUDIENCE
The reach of Ski Racing is truly global and specifically appeals to fans of snowsport as well as 
active recreational participants. 

THRIVING IN DIGITAL DISTRIBUTION
In 2014-15, SkiRacing.com further demonstrated sustained growth in traffic to our site and 
engagement on our social media accounts.

Our increase in website traffic has been eclipsed only by the organic explosion of our 
social media following, all without any paid advertising or solicitation. Since July 2013, the 
SR.com Facebook, Twitter, and Instagram accounts have all seen noteworthy growth in both 
followership and engagement.

Visits per year

18%

Unique readers 

31%

New readers 

38%

Facebook followers 

27%

Twitter followers 

16%

Instagram followers 

69%
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INVESTED
 
 

Spend avg. $3,744
on gear per year

DYNAMIC

Annually, 15% leave 
snowsport competition, 

but 17% join

E
SKI RACING FAN

Lives for skiing and ski 
racing and can’t stop

the addiction

GEAR 
 
 
 
 

Own 3 to 7 pairs of 
skis on average

MORE GEAR 
 

Own 2+ pairs of 
boots

SKI
 
 
 

 
Ski 90 to 100 days 

annually

TRAVEL 
 

Spend more than 
$4,400 each year 
traveling to events

MASTERS

3,300+ in the 
market for the  

newest and best 
gear annually

XM

RACERS: A UNIQUE BREED 



How the World Reads SkiRacing.com

Canada

United Kingdom

Austria

Japan

France

Italy

Norway

Germany

Sweden

Readers by country

Switzerland

Facebook fans by country

THE TEN FASTEST GROWING COUNTRIES

Our top 10 readership markets outside of the U.S. also experienced significant growth this 
year, with the percentage indicating the increase in unique website visits from each nation in 
2014-15 as compared to 2013-14. 

+47%

+65%

+54%

+75%

+66%

+45%

+81%

+23%

+93%

66% United States

67% International

+52%



SKI RACING PREMIUM AND EDIT PLAN

What’s Ski Racing Premium?
Think of it as the start gate to the steepest, slickest and most stunning race courses around 
the World Cup, where a single click is the wand that launches readers into an unparalleled 
experience.

From interactive features and exclusive videos to insider advice on everything from tuning 
skis to turning pro, Ski Racing Premium is the gold standard of subscriber-based sports 
content.

Our columnists are the gatekeepers of globally-tested views. Parents can find psychology tips 
from Jim Taylor and Edie Thys Morgan. Lisa Densmore dispenses Masters must-reads while 
our Backshop brings you the latest tools for the speediest skis out there.

Our writers are scouring the circuit for the most engaging, compelling and memorable 
snowsport stories, whether that’s USSA nutrition, a day in the life of Mikaela Shiffrin, or a flow 
chart of how to be a ski racer.

But that’s just the tip of the iceberg. Ski Racing Premium is the hottest place for the coldest of 
competitions.

Editorial Highlights for 2015-2016

Which Colleges Lead to 
the U.S. Ski Team

Men’s World Cup:  
Who to Watch

Three-Day Getaways 
from Around the World 

Cup

Masters by 
Lisa Feinberg Densmore

Boots: How to Dial ‘Em 
in for Dominance

Women’s World Cup: 
Who to Watch

Why Ski Racers Need 
to Care About Climate 

Change

Exclusive Sport Science 
Tips on Training and 

Nutrition

Secrets of Traveling 
Like a Ski Racer

How to Handle a 
Concussion

Backshop by 
Jim Schaffner

RacerNext by 
Edie Thys Morgan
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ADVERTISING OPPORTUNITIES

Promote your brand in front of the most engaged online race community. Every day, through 
our responsive site, our readers trust Ski Racing for breaking news, race coverage, gear 
information, opinion columns, and more. With our growing international audience and
innovative digital advertising solutions, there’s no better place to expose your brand and
products to a passionate worldwide consumer base.

Email Blast 
$2000/month 
• Delivered 2x /mo. to over 30,000 subscribers

• List includes Ski Racing Premium subscribers, 
   USSA members and USSA parents

• Exclusive brand messaging options

• 48% average open rate

• 12% click through rate

• Target by discipline

New Ski Racing Premium Ad spaces
$2200/month 
• Includes all ad sizes run across all 
   Premium features

• Please inquire for exclusive 
   advertising on specific features*

A. Background 
$2700/month 
• Specs: 1920x1200

B. Leaderboard (top and bottom) 
$2200/month
• Specs: 728x90 

C. Box 
$1700/month 
• Specs: 300x265

D. Pushdown  
$900/month 
• Specs: 160x600



SPONSORED CONTENT AND 
CONTENT PRODUCTION OPPORTUNITIES
 
We’re reworking the relationship among brands, publishing, and our highly engaged
community. Let our expert staff tell your brand’s story and create a bigger impact to get 
people talking. From articles and videos to interactive features, Ski Racing can create 
branded content that matters and engages through its knowledge of the sport and exclusive 
access to athletes and race venues.

Sponsored Editorial
• Exclusively brand-specific Ski Racing content and departments

Custom Branded Content
• Highlight your brand’s products and let us distribute the message and make sure
   it gets seen by our engaged audience through our digital platforms.

Video Production
• Ski Racing offers various video solutions for your brand, including content sharing and 
   distribution through our digital channels , in-house production and editing, pre-roll   
   advertising and video sponsorship. 

Sponsored Social Posts
• Build awareness and deliver content through our interactive and authentic audience
• Sponsored content posted through our Facebook, Twitter and Instagram pages
• Price and frequency determined by package and involvement

Contests
• Through all of our strong digital platforms (web, social, email, mobile) Ski Racing has proven 
   to be a successful medium for our client’s campaigns.
• Sweepstakes/giveaway options, custom social app to help generate “likes”: you name it, we 
   can help.

*Please inquire for pricing on above options



SPECIAL SECTIONS
 
Academies & Camp Online Directories and Digital Features
As the only listing of its kind on the web, our online camp and academy directories serve as 
the ultimate guide for athletes, students and parents. An annual listing includes full profiles,
important information pertinent to prospective applicants, and multimedia. Whether someone
is looking for a summer camp or year-round program, we aim to streamline the search 
process for our audience with this digital resource.

Gear Guide
Don’t miss out on the ONLY brand and product directory specifically for ski competition. 
Brands now have the opportunity to show their support for racing, showcase products, 
promote sponsored athletes, host brand and product videos, participate in social media 
outlets and publish results. The guide is also a resource for racers and their parents 
researching equipment requirements and searching for competition gear. We provide 
information on the products and also offer a platform for racers to ask and answer questions. 
We’re not just a news source, we’re THE source for anything in snowsport competition. 

Price: $3000 for a year-long brand listing on SkiRacing.com

CONTACT US

Claire Brown
Publisher and COO
— 
cabbe@skiracing.com 
+1 (612) 240-9239

Susan Theis
Sales Executive
— 
stheis@skiracing.com 
+1 (414) 630-5604

SkiRacing.com SkiRacing.com @SkiRacing.com @SkiRacingCom


