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1 Social and environmental benefit 

2 Research and insights 

3 Design thinking 

4 Commercial awareness 

5 Execution 

6 Magic

How this brief will be judged

Please see the next page for further details

24 Aug 2016 
Briefs launch 
online

18 Jan 2017 
Competition 
opens for 
submissions

8 Feb 2017   
 ‘Early bird’ 
submission 
deadline (£25)

8 Mar 2017
Final submission
deadline  
(£35)

20 Mar 2017 
Judging begins: 
shortlisting and 
interviews

1 Jun 2017 
Winners 
announced
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Awards
 

There are two awards available for this brief. 

Fazer Award of £2500

Paid placement at Waitrose
Remuneration: £2500 (UK Living Wage) 
Duration: 8 weeks 
Location: Waitrose Headquarters,  
Bracknell, Berkshire 

For more Award details, please see next page.

The judging panel may decide on more than 
one winner per award and will allocate the 
award accordingly. In addition, the judging 
panel may award commendations.

Brief
Design a way to increase and maintain mental 
agility and ‘brain power’ in older age.

Challenge and scope 
This brief looks at the role of design in 
addressing some of the complex challenges, 
and the exciting opportunities, presented by an 
ageing population. In particular it asks you to 
address how older people can increase their 
mental agility, and in turn enhance their overall 
wellbeing, for longer and more fulfilling lives. 

There are some longstanding negative 
assumptions around mental agility in older 
adults, including a prevailing notion that the 
brain, mind and memory are on a hopeless, 
one-way deteriorating track in older age and 
there’s not much we can do about it. These 
misguided assumptions can in turn negatively 
influence behaviour, and cause people to 
abandon attempts to keep a healthy mind and 
body in their older years.

It’s true that ageing impacts on cognitive 
skills, but recent studies have shown that the 
ageing brain can continue to function actively 
and effectively if we recognise its needs for 
challenge, nutrition, exercise and more. In their 
book Use it or Lose it, Bragdon and Gamon 
(2000) show that the effects of ageing on the 
mind can be slowed and even reversed if we 
proactively engage in certain behaviours, just 
as muscle mass can be increased and rebuilt 
through specific training and activity.

With this in mind, how can people be 
encouraged to maintain and even increase 
their mental agility in older age? Experts have 
suggested a range of factors that can increase 
mental agility, including:

– Staying mentally active – this is essential 
to keeping your memory sharp and your 
brain in the best shape possible. The more 
you activate, train and test your brain the 
better it will perform and keep your neurons 
firing with clear, strong signals. There are 
lots of activities that can help with this, 
such as crafting, reading, puzzles, memory 
games and brain teasers, and mastering 
new skills (such as a language or learning 
to dance) stimulates the brain and creates 
new pathways. Novelty and variety are also 

important in maintaining an ageing brain – 
mixing up activities as well as everyday habits 
helps the mind to stay sharp

– Eating and nutrition – there are certain foods 
that are good for your cognitive functions, 
and food with relevant nutrients can help 
to deliver eating habits that support brain 
functions. Convenience and taste also 
matter – healthy food is healthy only if 
people actually eat it. Eating with others also 
increases social interaction (see below), and 
food has been shown to taste better in good 
company than eating alone

– Exercising and healthy lifestyles matter – in 
fact, they positively affect the brain in many 
ways. Exercise pumps more oxygen to the 
brain, aids the release of hormones which aid 
the growth of brain cells, and stimulates brain 
plasticity. Indirectly, exercise improves mood 
and sleep, and reduces stress and anxiety

– Social interaction – social interaction 
stimulates the mind and boosts wellbeing. 
Research has shown that staying socially 
active and maintaining interpersonal 
relationships is an important factor in 
maintaining good physical and emotional 
health as well as cognitive function, although 
things like retiring, moving into a new home, 
and friends passing away can often make 
this more of a challenge as people get older 

This brief asks you to design something 
that helps people to embed behaviours that 
will maintain and increase ‘brain power’ and 
improve the quality of mature years. Remember 
that behaviour change solutions that are 
imposed on people are often less popular and 
successful than those which the user finds 
genuinely appealing and willingly choses – 
with that in mind, make sure you think about 
the incentives for people to engage with your 
solution, and beware of being patronising.

The format of the designed solution is 
completely flexible – for the purposes of 
illustration only, the following would all be viable 
responses:

– an innovative product or game that stimulates 
the brain in new ways 

– a scheme, activity or event people can take 
part in
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– a campaign that targets people’s behaviour 
around the ageing brain

– a new or re-imagined food or lifestyle brand 
– an environment or service that provides 

appealing opportunities for social interaction 
and/or facilitates mental stimulation

Your solution may incorporate many of these 
elements – and many others are also possible.

Judging criteria
There are six criteria that your entry will be 
measured against – make sure that your 
submission materials demonstrate that your 
solution meets these criteria:
 
1 Social and environmental benefit – how 

does your design benefit society and/or the 
environment?

2  Research and insights – how did you 
investigate this issue? What were your key 
insights?

3  Design thinking – how did your research and 
insights inform your solution? How did you 
develop, test, iterate and refine your concept? 
Demonstrate the journey you’ve been 
through to the end result

4  Commercial awareness – does your journey 
make sense from a financial point of view? 
What is the competitive environment your 
solution would sit within?

5  Execution – we are looking for a design that 
is pleasing and looks and feels well-resolved.

6  Magic – we are looking for a bit of ‘magic’ 
– a surprising or lateral design solution that 
delights 

Key dates

Wed 24 Aug 2016 — Briefs launch online 
and registration opens

Wed 18 Jan 2017 – Competition opens 
for submissions via sda.thersa.org

Wed 8 Feb 2017, 4pm GMT 
– Deadline for ‘early bird’ submission  
at reduced entry fee of £25

Wed 8 Mar 2017, 4pm GMT  
– Final deadline for online registration and 
submission (£35 entry fee)

Mon 20 Mar 2017 – Judging begins 
(2 stages: shortlisting and interviews  
with finalists)

Thurs 1 Jun 2017 – Winners announced

Submission requirements
All entries must be submitted through  
our online entry system, accessed via  
sda.thersa.org

If you are unable to submit online, please 
contact us by email at sdaenquiries@rsa.org.uk

As you prepare your submission, please  
ensure that:

– you do NOT include your name, university/
college or other identifying marks anywhere 
on your submission

– none of your submission files exceed 10MB 
– this is the maximum size for each individual 
file / board when you submit online

The submission requirements are: 

– 1 x A3 PDF Hero image with 1 sentence 
description

 A singular ‘poster image’ that conveys the 
essence of your project, plus a 1 sentence 
strapline or description

– 1 x A3 PDF Big Idea Summary
A single A3 PDF page describing your ‘Big 
Idea’ in less than 250 words. This should 
clearly explain what your solution is, the 
specific area of need it addresses, and how 
you arrived at the solution

– 4 x A3 PDF Boards Outlining Your Proposal
4 pages describing your proposal and 
demonstrating that you have met the six 
judging criteria. Each board should include 
a heading. Number each board in the top 
right hand corner, in the order they should be 
viewed by the judges

– 10 x A3 PDF Pages of Supporting Material
Up to 10 A3 PDFs of additional material 
illustrating your development process – 
this could include scanned pages of your 
sketchbook or computer modelling/sketches 
(if applicable) 

– Optional YouTube/Vimeo + website links
Please note that we cannot guarantee 
supporting films and websites will be viewed 
at the shortlisting stage. If you have created 
digital materials, we recommend referencing 
them (for example by including labelled film 
stills or website screen grabs) in your 4 main 
PDF boards

Awards 

There are two awards available for this brief. 

Fazer Award of £2500 

Paid placement at Waitrose in the 
graphic design team 
Remuneration: £2500 
Duration: 12 weeks 
Location: Waitrose Headquarters, Bracknell, 
Berkshire 

The winning entrant will have the opportunity to 
work in the small but highly productive graphic 
design studio at the business headquarters 
in Bracknell, Berkshire. The placement will 
provide real working experience and the 
student can expect to complete more than one 
piece of published work. This will involve taking 
the brief, presenting their own creative work 
and managing production, which will include 
commissioning and art directing photography, 
illustration and artwork. The scope is varied 
and covers own label packaging, promotional 
brochures, magazines, corporate identity  
and more.

Partner information
At Fazer, we’ve been making the world taste 
good since 1891. We are a responsible, team-
spirited company that creates taste sensations 
and fosters beloved local flavours with a  
global touch. 

Fazer has own operations in eight countries 
(Finland, Sweden, Russia, Estonia, Norway, 
Denmark, Latvia and Lithuania), and exports to 
more than 40 countries. 

Fazer offers quality bakery, confectionery, 
biscuit and grain products as well as food 
and café services. The Group operates in 
three business areas: Fazer Bakery, Fazer 
Confectionery and Fazer Food Services, and 
two business units: Fazer Cafés and Fazer 
Mills. The company’s success, ever since its 
establishment in 1891, has been based on 
the best product and service quality, beloved 
brands, the passion of its skilful people and the 
company’s responsible ways of working. Fazer 
Group’s net sales in 2015 amounted to more 
than 1.5bn Euros and the company has nearly 
15,000 employees. Fazer’s operations comply 
with ethical principles that are based on the 
Group’s values and the UN Global Compact.

Waitrose
Waitrose is the food retailing arm of the John 
Lewis Partnership, and has over 170 branches 
throughout England, Scotland, and Wales. 
Waitrose values the role of good design when 
communicating with its customers. 

Brief developed and devised in collaboration 
with Heli Arantola, Head of Strategy & Milling 
Business at Fazer.
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