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Company Wide Meeting 
Acclaimed The Best Ever! 

Franklin, OH. The Outlook Group, Inc. held their annual 
Company Wide Meeting, June 27th-30th, 2011 at the 
Embassy Suites Hotel, on the banks of the Ohio River, 
in Covington, Kentucky.   

More than seventy-five Advance Funeral Planning 
Professionals, Leadership Team members, Marketing 
Partners and guests attended.  Guest speaker was Ms. 
Julie Burn, Director of Cremation Services for the 
International Cemetery, Cremation and Funeral 
Association (ICCFA.) Distinctive invited guests included 
representatives from Aurora Casket Company, Think 
Patented and Homesteaders Life Company.   

Outlook unveiled a new company logo designed to help 
further heighten its brand identity. Vice President of 
Marketing and Corporate Communications, Mr. Chris 
Kuhnen, says the change amounts to more than minor 
adjustments.  According to Kuhnen, "The fresh, bold 
look goes along with the company's new direction as it 
progresses into the future of funeral service." 
Meeting attendees were also introduced to the new 
Outlook Marketing Services Gateway.                                     

This state-of-the-art marketing gateway is a web-based 
service, allowing funeral homes to create on-demand 
marketing campaigns quickly and affordably. The easy-
to-use online storefront will offer funeral homes rapid 
access to direct mail, brochures, custom stationery, 
and thousands of customizable promotional item 
services. 

Members of the Outlook Group Leadership Team 
developed and presented innovative sales programs 
centered on lead generation and effective presentation 
skills.  

Contributing to the success of the meeting were 
multiple Advance Funeral Planning Professionals. 
Speakers and roundtable leaders shared their best 
practices and brainstormed new approaches to pre-
need lead generation, prospecting, appointment 
setting, presenting and asking for referrals.  

The annual meeting concluded with a magnificent 
recognition and rewards banquet. Many Advance 
Funeral Planning Professionals were applauded for 
their career achievements.  

The Outlook Group offers Pre-Need Program 
Development, Training, Outlook Relationship 
Management System (ORMS), Continuing Care and 
Marketing Services to family owned and operated 
funeral homes across the United States.                     

For further information visit the company’s web site 
at http://www.theoutlookgroup.com. � 
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Don Odom Receives 
Homesteaders Life Company 

Award of Excellence 
Conway, SC.  Mr. Don Odom, Pre-need Sales Manager at 
Goldfinch Funeral Home, was recently awarded the 
Homesteaders Life Company’s Award of Excellence for his 
outstanding sales efforts in July 2011.  This award goes to 
the highest volume producer who also has modal 
production, modal persistency, and average age metrics 
which are superior to the company’s averages.  Mr. Lyndon 
Peterson, Executive Vice President - Sales & Service, 
Homesteaders Life Company, said “Your production 
exemplifies the quality business Homesteaders needs to 
ensure the long-term security of our policy owners and 
funeral home customers.  Congratulations for an 
outstanding month.  Thank you for serving our customers, 
and above all else helping to preserve the value of funeral 
service.  I wish you continued success!”  Goldfinch Funeral 
Home has been affiliated with Outlook since 2004.� 

 

Outlook Group Marketing 
Website Initiated 

Franklin, OH. The Outlook Group, Inc. in partnership 
with Think Patented, Dayton, Ohio, has developed a 
new web-based service that allows funeral homes to 
create marketing campaigns quickly and affordably. 
This easy-to-use, online storefront will offer funeral 
homes rapid access to direct mail, brochures, 
newspaper inserts, custom advertising, custom 
stationery, business cards and promotional items.   
According to Outlook Group Vice President of 
Marketing and Corporate Communications, Mr. Chris 
Kuhnen, “This revolutionary marketing tool will enable 
any funeral home to rush a unique message to market 
in days instead of weeks or months. It truly is 
revolutionary and remarkable!”  With the click of a 
mouse, funeral home owners will be able to send 
everything from conventional brochures and 
promotional items to individually-customized mailings. 
Everything is printed and mailed automatically, saving 
funeral homes time and money while giving their 
promotions a fresh, professional look. “This agreement 
will offer innovative ways to create dialogue between 
funeral homes and their customers,” said Mr. David 
McNerney, Director of Vertical Markets at Think 
Patented. “Outlook and its clients will be able to tap into 
the latest marketing technology, dramatically reducing 
the time needed to create and execute successful 
marketing campaigns,” he added.  
  
More information about the extraordinary Web-based 
storefront is available at www.theoutlookgroup.com. 
Click on the Marketing Services icon on the top right 
hand corner of the home page. � 

 
 

Pictured L-R: Chris Kuhnen, Outlook Group; David 
McNerney, Think Patented; Tyler Anderson, 
Outlook Group; Holly Pinkerton, Think Patented. 
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plaque 
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Don Odom for 

July 2011 
sales results 

Lightning Strikes at Outlook 

The late evening hours of Monday, August 8, 2011 brought 
horrendous thunderstorms and lightning to Franklin, Ohio. 
The Outlook Group absorbed the worst of the storm. 
  
A powerful lightning bolt made a direct hit on one of the 
150+ year old, 60 foot trees that majestically grace our front 
lawn. The lightning went down the tree (likely killing the 
tree) and took out our in-ground watering system. It then 
proceeded to follow the water pipes, into the basement and 
arced over to damage some of our telephone, computer 
and electrical systems. While we were back in operation in 
less than 24 hours, it took the company the better part of 
two weeks to get everything fully replaced. 
 
 Thank You to Ms. Lita Arnold and our entire home office 
team for stepping up and getting things back to normal. � 
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Kyle Aler is 
looking 
good in 
his new 
shades. 

Claudia Murray used her Chuck’s 
Bucks for a boat. 

 

Vanessa Frash built a porch 
and installed new siding with 

her Chuck’s Bucks. 

“Lucy Park” 
at Rachel 
Bledsoe’s 

house, 
courtesy of 
her Chuck’s 

Bucks. 

Laurie Lewis 
commented that 

her wedding 
gown was 

probably one of 
the more unusual 
expenditures of 
Chuck’s Bucks. 

 

 

How will you spend your 
Chuck’s Bucks? 
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"G R E A T  I D E A S "   
W O R K S H O P  WA S  
A  G R E A T  S U C C E S S  
 
 
 
The Academy held a trailblazing new educational 
workshop in September called "Great Ideas."  The one 
and a half day workshop was limited to only ten 
participants per session. Attendees explored how to 
make Community Presentations work better to increase 
sales and was driven by the participant's input. Some 
ideas that were discussed include: 
 
� Preparing for a fall speaking engagement that you 

already have scheduled.  

� Identifying the keys to getting sales from group 
presentations.  

� Who is your target market? 

� Developing a fresh message that will get us out in 
front of our hard-to-reach "younger senior" market.  

� Exploring the merits of speaking off-topic   

� Ways your sales presentation skills.  

At least a half dozen new concepts and methods were 
uncovered by participants. The goal now is to fully 
develop each concept into a functional marketing and 
instructional module for Advance Funeral Planning 
Professionals to use in 2012.  � 

ACADEM Y NEW S  

2011 Academy Training Sessions 
 

OCT. 11-12 CONTINUING CARE FOR THE 

ADVANCE FUNERAL PLANNER 

OR CONTINUING CARE 

SPECIALIST 
 

OCT. 13 
 

OCT. 25-28 
 

GREEN LEADS/REFERRALS 
 
ADVANCE FUNERAL PLANNING 

NOV. 1-2 FINANCIAL ASPECTS OF 

ADVANCE FUNERAL PLANNING 

To register for any Academy training 
course, please contact Ms. Temeika 
Love at (800) 331-6270 or go online to 
www.theoutlookgroup.com 

Birthday Season at the Outlook Group 
The staff at the Outlook Group Corporate office really likes to celebrate birthdays.  Here are some of the most recent 
birthday party pictures. (P.S. – All the cool kids were born in September!) 
 
 

 

Just for fun - Can you spot the painted ponies in this picture? 
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CONTACT US: 

The Outlook Group, Inc 
121 East Second Street                            

Franklin, Ohio 45005  

Toll free 800-331-6270 

Fax line 937-743-8918 

www.theoutlookgroup.com 

The Outlook Observer is the official company newsletter of The Outlook 

Group, Inc.  The mission of the Outlook Observer newsletter is to 

inform, educate, engage, and inspire our readership.  Although every 

precaution is taken to ensure accuracy of published materials, the 

Outlook Observer cannot be held responsible for opinions expressed or 

facts supplied by its authors.  Please direct all questions to the Editor. 
 

Publisher: Tyler Anderson  Editor: Temeika Love 
Contributors: Candace Franco, Mindi Stacey, Nancy 
Schneider, John Feher, Laurie Lewis, Claudia Murray, 
Kyle Aler, Vanessa Frash, Rachel Bledsoe 

We’re Glad You Asked! 
 
Q.  Has pre-need in America, as funeral homes have 
traditionally known it, outlasted its significance? 
 
A.  There has been some references made (in 
various funeral industry trade magazines) that the 
value of pre-need has outlived itself.  Some claim 
there is no longer a need to actively promote funeral 
preplanning to consumers. The fact is nothing could 
be further from the truth.   
 
Here are just a few of the many substantial benefits 
funeral preplanning offers American funeral homes: 
 
� Secure and/or expand current market share.  Are 

you fully satisfied with the total number of death 
calls your firm handles each year? 

� Offset shrinking profit margins. Checked your 
balance sheet lately? 

� No accounts receivable worries. Again, checked 
your balance sheet lately? 

� Positive public relations. How can people really 
trust you, if they don’t get a chance to really know 
you?  Pre-need provides the picture-perfect 
opportunity to really get to know you. 

� Improved funeral home branding.  Is your 
business the chief firm in your service area that 
rolls off people’s tongues when they think of 
funeral homes? If you don’t know—then you 
need pre-need. 

� Better educated consumers make better funeral 
purchasers.  Once again, it all circles back to the 
balance sheet. 

� Easier, faster, less apprehensive funeral 
arrangement conferences for families.  Aren’t we 
in the business to make things easier for our 
families?  

 
Visit www.theoutlookgroup.com and check out the 
Academy for several classes that will help you take 
your pre-need program to the next level. 
 
Have a question you’d like to ask The Outlook 
Observer Editorial Board? We’d love to hear your 
thoughts. Please e-mail your question today to 
Temeika Love for publication in future issues. � 

 

 
 

Wedding Bells Chime 
Rohloff-Lewis  
Laurie Rohloff married Mike Lewis on June 24, 2011 in a 
beautiful outdoor ceremony overlooking Lake Winnebago 
at a state park in Wisconsin. Laurie, Advance Funeral 
Planning Professional for Wichman-Fargo Funeral Home, 
said “We were quite concerned because we planned an 
outdoor wedding and it had been raining hard all week. 
The day of the wedding, the rain finally stopped in the 
morning and the sun actually came out shining just as we 
were finishing our vows about 6:45pm. Perfect timing!” 
Congratulations and best wishes! 

Gardner-Stacey 
Mindi Gardner married John Stacey at a beautiful outdoor 
ceremony in Florida on May 11, 2011.  Mindi is the New 
Business Coordinator at the Outlook Group Corporate 
office.  The corporate office staff had a surprise wedding 
shower for Mindi in April. She was very pleasantly  
surprised. Congratulations and best wishes! 

 


