
THE 
DIAPASON

Dedicated to the organ, harpsichord, carillon, and church music

2017  Media  Kit

THEDIAPASON.COM



FEBRUARY 2016

 T H E 
D I A PA S O N

Chapel of the Holy Spirit, Christ Church

Glendale, Ohio

Cover feature on pages 26–27

THE DIAPASON. One century strong.

Founded in 1909, THE DIAPASON celebrates its second century as a favored monthly  

resource for product information, reviews, organ specifications, and news dedicated to the  

organ, harpsichord, carillon, and church music, with a primary focus on the pipe organ. 

THE DIAPASON difference
THE DIAPASON has a unique look, feel, and heft that sets it 
apart from any competitive publications.

n Big tabloid presentation allows more real estate for product 
advertising and imagery

n	Bright white, glossy cover and inside page stock is twice the 
weight, twice the luster of any other industry publication

n	Brilliant color photography from cover to cover

n	Respected reviewers and columnists with a finger on the 
industry pulse 

n	Experienced, knowledgeable editors who are also organists 
and long-time readers of THE DIAPASON 

n	Commitment to over 60% editorial content per issue 

100% paid circulation
THE DIAPASON is sold by subscription. Recipients have 
specifically requested to receive and pay for the publication and 
to sign in to its website, www.THEDIAPASON.com.

Engaged, worldwide audience
In 12 issues every year, THE DIAPASON serves a national 
and international audience of over 4,000 recipients, including 
organists, organ builders, professors, and musicians at churches, 
theaters, and universities throughout the world.

Our advertising community
Delivering product and service information to THE DIAPASON’s 
readers are a diverse group of advertising partners, representing:

Organ and Harpsichord Builders n Pipe Organ Supplies and 
Maintenance n Book, Music, and Record Companies n	Concert 
Artists and Artist Management n Music Schools, Workshops and 
Competitions n Carillon and Handbell Manufacturers n Foreign 
Music Tours and Music Organizations n Music Stores and Music 
Supplies 

Responsive editorial
THE DIAPASON continues its 108-year history of delivering 
news, reviews, in-depth features, and product information that its 
readers have requested and responded to since its inception. 

Inside each issue 
Cover Feature
Breaking News
Organ Specifications
Reviews
Calendar of Events

Resource Directory
Every January, THE DIAPASON’s Resource Directory 
supplement mails with the issue to the full circulation. For 
advertising participation in this year-long reference, contact 
Jerome Butera at jbutera@sgcmail.com.

Full-service outlet for custom content
Need company collateral? Educational videos? Market research? 
Live or virtual events? Webinars? A rehabbed website? Our  
in-house creative team can deliver custom content and market 
data that help you up your game. Learn about all the options 
from Sales Director Jerome Butera.

”
O“ rgan playing is the 
manifestation of a will filled  
with the vision of eternity.

— Charles-Marie Widor



THE DIAPASON. One century strong.

Furthering the industry
THE DIAPASON’s 3nd annual 20 Under 30 
awards program honors 20 of the future 
industry leaders who are already making  
a difference in their commitment to music 
and to their community. Winners are 
announced to our readers via a video alert 

and their profiles are featured in the May issue.

Sponsorships: Advertisers have the opportunity to sponsor 
the video alert announcement of the winners and to run  
a congratulatory ad in the May issue. For more information 
on sponsoring this unique awards program, contact Sales 
Director Jerome Butera at jbutera@sgcmail.com.

STUDENT SUBSCRIPTIONS: Student subscription packages 
can be customized to your budget. As a sponsor, you help 
further the ongoing education of the future decision-makers in 
the industry and keep your brand top-of-mind. Contact Sales 
Director Jerome Butera at jbutera@sgcmail.com.

Web/digital opportunities
www.thediapason.com
THE DIAPASON is the industry’s go-to resource for breaking 
news and product information. Advertising opportunities include:

n	 WEB ADS — banner and logo ads 

n	 ARTIST SPOTLIGHTS — featuring organists on the  
THE DIAPASON’s website and eNewsletters. Includes photo 
and bio

n	 CLASSIFIED ADS — discounted rates for print classified 
advertisers

n	 DIGITAL EDITION — Enhance your ad with an embedded 
video, a link to a pdf of your company brochure, or schedule 
an interstitial pop-up ad. Sponsor the digital edition and have 
your full-page ad positioned directly opposite THE DIAPASON 
front cover.

DIAPASON E-News
THE DIAPASON’S 3×/month eNewsletter keeps industry 
members up-to-date on news and events. Sponsorships  
are available.

THE DIAPASON team

As organists, THE DIAPASON team members were 

subscribers before they joined the staff and shaped  

THE DIAPASON’s future. If you haven’t yet met our 

dedicated team, meet them here and now.

Jerome Butera, Sales Director, 
served as editor and publisher of 
THE DIAPASON for 30 years.   
He taught organ and liturgical 
music at DePaul University for 35 
years, and was organist and music 
director at churches in Michigan, 
Indiana, and Illinois for 50 years. 
He holds advanced degrees from 
the University of Michigan and the 
American Conservatory of Music, and has played concerts for 
the American Guild of Organists and Organ Historical Society.
jbutera@sgcmail.com; 608.634.6253

Joyce Robinson, Editorial 
Director, joined THE DIAPASON 
in 2000 as associate editor. 
She studied piano and organ at 
Dominican University, on whose 
faculty she has served, and holds 
master’s and doctoral degrees 
in historical musicology from the 
University of Chicago. She has  
held organist and choir director 
positions in the Chicago area, and has been active in local 
chapters of the Organ Historical Society and the American Guild 
of Organists, from which she has earned Colleague certification. 
jrobinson@sgcmail.com; 847.391.1044

Stephen Schnurr,  
Editor-at-Large, received his 
Bachelor of Arts degree in Music 
and Latin from Duke University 
and earned Master of Music, 
Master of Musical Arts, and Doctor 
of Musical Arts degrees in organ 
performance from the Yale Institute 
of Sacred Music. Author of Organs 
of Oberlin, and Pipe Organs of 
Chicago, he has performed throughout the United States 
and Europe, including a performance for Pope John Paul II. 
Schnurr resides in Gary, Indiana, where he has a collection of 
historic pipe organs. 
sschnurr@sgcmail.com; 847.954.7989

For more information on print, web, and digital 
advertising opportunities, contact Sales Director  
Jerome Butera at jbutera@sgcmail.com; 608.634.6253

JOYCE ROBINSON

JEROME BUTERA

PROGRAM

WWW.THEDIAPASON.COM 
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20 under 30

The Class of 2016:20 leaders under the age of 30
By The Diapason staff

The Diapason’s second annual “20 under 30” selections came from a field that included over 

130 nominations, a response that exceeded the previous year’s. The nominees were evaluated 

based upon information provided in the nominations; we selected only from those who had been 

nominated. We looked for evidence of such things as career advancement, technical skills, and cre-

ativity and innovation; we considered a nominee’s awards and competition prizes, publications and 

compositions, and significant positions in the mix. Our selections were not limited merely to organists 

but reflect the breadth of our editorial scope, which includes the organ, harpsichord, carillon, and 

church music. Here we present the winners’ backgrounds and accomplishments, and then have them 

tell us something interesting about themselves and about their achievements, goals, and aspirations.

Since we had to decline multiple nominees for each one we chose, selecting only 20 from a field 

of very worthy nominees was quite a challenge. We encourage you to participate in the “20 under 

30” awards next year—a person must be nominated in order to be selected. 

Stephen Buzard, 27, was born in Urbana, Illinois, into a family 

of church musicians—his father is president of the Buzard Organ 

Company and his mother is organist-choirmaster at the Episcopal 

Chapel of St. John the Divine. Stephen studied organ with Ken 

Cowan at Westminster Choir College and served as organ scholar 

for Trinity Episcopal Church, Princeton, and director of music for 

the Episcopal Church at Princeton University. He spent a year as 

senior organ scholar at Wells Cathedral in England. He earned a 

Master of Music degree from Yale University’s Institute of Sacred 

Music, studying organ with Thomas Murray and improvisation with 

Jeffrey Brillhart. He served as organ scholar for Trinity Church on 

the Green, New Haven, and as organist for Marquand Chapel at Yale 

Divinity School, and Berkeley Divinity School at Yale. Stephen was appointed assistant organist 

to John Scott at St. Thomas Church, Fifth Avenue in New York City where he accompanied the 

choir of men and boys and assisted in the training of choristers. Following John Scott’s untimely 

death in August 2015, Stephen served as acting organist and director of music at St. Thomas 

Church, alongside his colleague Benjamin Sheen. 
Stephen has released a compact disc on the Delos label, In Light or Darkness. He won the 

2010 Arthur Poister Competition and the 2009 Joan Lippincott Competition for Excellence in 

Organ Performance. Stephen plays recitals, leads choral workshops, and accompanies extensively.

An interesting fact: My wife Lieve and I first met at RSCM summer choir camp when we were 

11 years old.
Proudest achievement: Maintaining the St. Thomas choral tradition in the wake of John Scott’s 

sudden passing and being able to minister to the boy choristers, most of whom had never expe-

rienced the loss of someone so intimately involved in their lives. John was their mentor, hero, 

and in many ways the largest figure in their lives. But we know that John would have wanted us 

to carry on just as he would have done, and he taught us that the calling to glorify God through 

music is greater than any one of us.Career aspirations and goals: To do exactly what I am doing this year. I often say I have gotten 

my dream job, it just came to me by way of a nightmare. Regardless of where I serve in the 

future, I want to continue to teach children to worship God in song in the centuries-old tradition 

of being a chorister.

Monica Czausz, 22, is a fourth-year student of Ken 
Cowan at Rice University’s Shepherd School of Music 
in Houston, Texas, where she will complete the five-year 
Bachelor of Music/Master of Music program in organ 
performance in May 2017. She was appointed  cathedral 
organist at Christ Church Cathedral (Episcopal), Houston, 
Texas in September, 2015 following three years serving 
as cathedral organ scholar. She has received first prize in 
the 2015 American Guild of Organists Regional Compe-
tition for Young Organists (Region VII: Southwest), the 
2015 Schweitzer Competition in the Young Professionals’ 

Division, as well as the 2013 William C. Hall, 2012 L. Cameron Johnson, and 2011 

Oklahoma City University competitions.An increasingly sought-after recitalist, Monica was a featured performer in 2015 

at the Organ Historical Society national convention in western Massachusetts, the 

AGO regional convention in Fort Worth, Texas, and the East Texas Organ Festival 

in Kilgore, Texas. She will perform at the 2016 national convention of the AGO in 

Houston, Texas, both as a “Rising Star” and as cathedral organist for Evensong at 

Christ Church Cathedral. Additionally, she will perform at the 2016 national conven-

tion of the Organ Historical Society in Bryn Athyn, Pennsylvania, the 2017 regional 

convention of the AGO in Dallas, Texas, and the 2017 AGO/Royal Canadian College 

of Organists regional convention in Montreal. Monica’s performances have been 

broadcast on WRTI Philadelphia, 91.7 Houston, and KTRU Rice Radio.

An interesting fact: I enjoy swing dancing in my spare time.
Proudest achievement: I’m proud and honored to be able to make incredible music 

with Robert Simpson and the Cathedral Choir at Christ Church Cathedral, Houston.

Career aspirations and goals: I hope to continue to hone my skills as a musician, 

both solo and collaborative, in the pursuit of realizing the most nuanced interpreta-

tions of a variety of repertoire. 

Kipp Cortez, 27, is the Joseph F. Marsh Endowed 
Assistant Professor of Music at Concord University in 
Athens, West Virginia; he teaches studio organ and car-
illon and oversees the renovation of the 48-bell Marsh 
Family Carillon and the 1968 Casavant organ. He is 
using his 2015 Graduate Music Award from the Theo-
dore Presser Foundation to research American com-
poser Frederick Marriott (1901–89), who studied organ 
with Marcel Dupré and carillon with Jef Denyn. Cortez’s 
debut CD (in production) features Marriott’s composi-
tions. A carillonneur member of the Guild of Carillon-
neurs in North America, Cortez holds the Master of 
Music in Sacred Music from the University of Michigan, 
where he has served as coordinator of carillon, and the 

Bachelor of Music in Church Music from Valparaiso University. While serving as act-

ing parish musician for Grace Episcopal Church, Oak Park, Illinois, he conducted 

performances of Duruflé’s Requiem and Britten’s A Ceremony of Carols. Kipp is a 

doctoral candidate in organ and sacred music at the University of Michigan, where 

he has studied organ with James Kibbie and Marilyn Mason. His carillon instructors 

include Dennis Curry of Kirk in the Hills, Bloomfield Hills, Michigan. 

An interesting fact: I love to cook. I learned how mostly from watching my Dad. It 

is something we still do when we can. Like him, I love to cook with lots of spice and 

peppers. The more heat, the better.Proudest achievement: During the summer of 2014, I coordinated a successful 

carillon recital series on the Charles Baird Carillon at Burton Tower in downtown 

Ann Arbor. Six other carillonneurs and myself gave recitals that drew many guests. 

For many of those who came out, they had never before seen a carillon. After each 

recital, I invited people to come upstairs to see the instrument. Watching them absorb 

what it is they were seeing was a real thrill. It remains a great joy for me to share the 

carillon with people. Career aspirations and goals: I have one goal: to use music to inspire people. That 

can take many forms: giving recitals on organ and carillon, teaching in the class-

room, giving private lessons, or leading the song of the people on Sunday morning. 

Joey Fala, 24, is pursuing a master’s degree in organ 
at Yale University, studying with Martin Jean. He is a 
2015 graduate of the Rensselaer Polytechnic Institute, 
Troy, New York, with bachelor of architecture and mas-
ter of science in lighting degrees. A native of Hawaii, 
he began organ studies with Katherine Crosier at the 
Lutheran Church of Honolulu and later coached with 
Alfred Fedak and Christian Lane during his under-
graduate career. Joey previously served as organist and 
choir director at First United Presbyterian Church in 
Troy, New York, and as organ scholar at Central Union 

Church in Honolulu. A recipient of the Robert T. Anderson Award and a Pogor-

zelski-Yankee Memorial Scholarship from the American Guild of Organists, Fala 

was a recitalist for the 2015 national convention of the Organ Historical Society. 

He has worked as a designer with HLB Lighting in Boston, and in research at the 

Lighting Research Center in Troy. Aside from music he loves being in the water—

surfing, swimming, and most recently playing water polo for the Yale team.

An interesting fact: I’m known for eating and making sushi. My college room-

mate and I built and ran a sushi bar out of our apartment that was frequented 

by fellow students and even some professors. If I had to choose another career, 

maybe I’d open a Japanese fusion cuisine restaurant.
 Proudest achievement: I shared a pretty proud moment with my first organ 

teacher when I told her I was admitted to the program at Yale, especially since we 

both thought I had ended my music career after graduating from high school and 

leaving for architecture school. Being in a music program for the first time, I am 

discovering how clueless I am about some pretty basic things people expect me to 

know as a musician, but my teachers and especially colleagues here at Yale have 

been amazingly supportive in helping me to learn the ropes.
Career aspirations and goals: While my knowledge of choral music is almost 

non-existent, being surrounded by the mega-talented performers and scholars of 

this repertoire at the Yale Institute of Sacred Music has really inspired me to 

delve into this uncharted territory of my musical knowledge. I would also love to 

perform abroad someday on some of the great legendary European organs.

Alcee Chriss, III, 23, a native of Dallas, Texas, is a doctoral 

student in organ at McGill University, Montreal, Canada, where 

he studies with Hans-Ola Ericsson. He received the Bachelor of 

Music and Master of Music degrees at the Oberlin Conservatory of 

Music, where he studied organ with James David Christie, Olivier 

Latry, and Marie-Louise Langlais, and harpsichord and continuo 

with Webb Wiggins. He has also studied harpsichord and continuo 

playing with Hank Knox. In May 2015, he was the harpsichordist 

for Oberlin’s production of Marc-Antoine Charpentier’s opera Les 

Plaisirs de Versailles at the National Museum of American His-
tory and the Boston Early Music Festival. 

He won first and audience prizes in the Miami Organ Competition (2014), the Albert 

Schweitzer National Organ Competition and the Quimby Regional Competition for Young 

Organists in 2013, and the Fort Wayne National Organ Competition in 2016, along with 

second prize in the 2015 Taylor National Organ Competition in Atlanta; he performed as a 

“Rising Star” at the 2014 national convention of the American Guild of Organists in Boston. 

Chriss also received a grant from Oberlin’s 1835 fund to spend January 2014 in France studying 

historic organs and repertoire. In June, he will compete as one of ten finalists in the Longwood 

Gardens International Organ Competition. He has performed in such venues as the Meyerson 

Symphony Center (Dallas), John F. Kennedy Center, Washington National Cathedral, Caruth 

Auditorium, St. Olaf’s Catholic Church in Minneapolis, and at the Festival Myrelingues in 

Lyon, France. In addition to his organ and harpsichord studies, Alcee Chriss is active as a 

conductor and jazz pianist.An interesting fact: I didn’t read music well for the longest time because I was a jazz and gospel 

musician first and foremost. I saw my first pipe organ at the ripe age of 15, only two years before 

I applied to the Oberlin Conservatory. I guess it was a stroke of luck that I’ve made it this far! 

Proudest achievement: Being accepted as one of the finalists at the Longwood Gardens 

International Organ Competition. Career aspirations and goals: To be a concert organist and teacher, and perhaps one day go 

to law school and integrate my expertise in music and interest in intellectual property.

Trevor Dodd, 27, a native of Battle Creek, Michi-
gan, is an organbuilder and service technician for 
John-Paul Buzard Pipe Organ Builders in Champaign, 
Illinois. From a young age, Trevor has manifested 
extraordinary interest in and ability to work with pipe 
organs of all kinds. He acquired and set up two pipe 
organs in his home before he finished high school. A 
2006 E. Power Biggs Fellow of the Organ Historical 
Society, he studied organ at Central Michigan Uni-
versity in Mount Pleasant, while earning a bachelor’s 
degree in construction management. During these 
years, he was an active freelance organ technician with 

clients in Michigan, Indiana, and Illinois. He provided restorative services for 

several pipe organs played at the 2012 national convention of the Organ Historical 

Society and thoroughly restored an Aeolian-Hammond roll-playing organ that was 

exhibited as a surprise addition to this convention, the first electronic organ to 

be exhibited at an OHS convention. Since 2014, he has been a full-time team 

member of the Buzard firm, where he has successfully completed significant and 

challenging rebuilding and restoration projects, especially in restoration of vin-

tage electro-pneumatic actions. An interesting fact: I reside in Urbana, Illinois, with my beautiful wife and two 

rambunctious dogs.Proudest achievement: Restoring a Hinners Harp while working with the 

Buzard firm.
Career aspirations and goals: I want to continue bridging the old craft of organ 

building with technology to make the technician’s and organbuilder’s jobs more 

efficient and streamlined.

Stephen Buzard

Monica Czausz

Kipp Cortez

Alcee Chriss

Trevor Dodd
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DIAPASON 20 UNDER 30 CLASS OF 2016

Kipp Cortez

CONGRATULATIONS

Valparaiso University is proud of  you!
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CONGRATULATIONS
Joey Fala

The Diapason “20 under 30”Class of 2016

STEPHEN SCHNURR
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4-Color Display Advertising Rates

  1× 3×* 6×* 9×* 12×*

Full Page $1,240 $1,225 $1,190 $1,160 $1,115
3/4 Page 1,010 995 955 930 910
1/ 2 Page 815 790 745 720 700
1/3 Page 670 645 630 615 595
1/4 Page 545 525 510 495 475
1/6 Page 425 405 380 360 340
1/8 Page 375 355 330 310 290

One Inch 80 75 70 65 62 
(To 5 inches only)

 * When ordered at one time.

Rates subject to change upon notice from the publisher.
For black-and-white rates, contact Jerome Butera 
at jbutera@sgcmail.com; 608.634.6253. 
Each insertion in a mixed schedule of different size standard units of  
1/4 page or larger is entitled to the frequency rate for each advertisement. 
Advertisements under 1/4 page may not be included to earn frequency 
discounts on larger advertisements.

Classified Advertising
Regular classified advertising: Single paragraph “want ad” style with the 
first line in bold face type.

Display classified ads: All text in bold-face type with color screen 
background and a ruled box border.

Classified Advertising Rates
Regular classified, per word $  1.00

Regular classified, minimum 28.00

Display classified, per word 1.40

Display classified, minimum 35.00

Box Service 8.00

Placement on THE DIAPASON’S website 20.00

(Ads not appearing in the print issue can be placed on  
THE DIAPASON’S website for a $35.00 charge.)

Non-subscribers wanting single issue copies in which their advertisement 
appears should include $5.00 per issue desired with their payment. THE 
DIAPASON reserves the right to designate appropriate classification for 
advertisements and to reject the insertion of advertising deemed inappropriate 
to this magazine.

Professional Cards
Available to professional organists and choirmasters only. Minimum order,  
12 issues. Billed in semi-annual installments and payable in advance of first 
insertion. Insertions begin with January or July issues of each year, and expire 
with June or December issues. Advance insertion may be requested, subject 
to space availability.

Rates per Column Inch
12 Issues: Black & White $228.00 Color $264.00

Closing Dates
All advertising materials are due the first (1st) of each month for the next 
month’s issue. (January 1st for the February issue.)

THE DIAPASON reserves the right to decline any advertisement, before 
or after published closing date, which does not meet with its approval. 
Acceptance of advertising does not imply endorsement. Publisher 
reserves the right to head and/or box advertisements which bear confusing 
resemblance to editorial matter.

2017    Rates

Connecting buyers and sellers  

with market-leading content and data

www.scrantongillette.com

Contract and copy regulations: THE DIAPASON will not be bound by any 
condition, printed or otherwise, appearing on any order blanks, insertion 
orders, or contracts when they conflict with the terms and conditions of this 
rate card or any amendment hereof. 

Advertiser and/or advertising agency assumes liability for all content 
(including text and illustrations) of advertisements printed, and also assumes 
responsibility for any claims therefrom made against the publisher, and 
agrees to indemnify the publisher against any expense and loss suffered by 
reason of such claims.

Ad Sizes

Space Width Height
Full Page  87/8” 13”
3/4 Page (4 columns) 87/8” 95/8”
3/4 Page (3 columns) 61/ 2” 13”
1/ 2 Page (4 columns) 87/8” 63/8”
1/ 2 Page (3 columns) 61/ 2”  81/2”
1/ 2 Page (2 columns) 43/8” 13”
1/ 3 Page (2 columns) 43/8” 91/2”
1/4 Page (4 columns) 87/8” 31/8”
1/4 Page (3 columns) 61/ 2” 41/2”
1/4 Page (2 columns) 43/8” 63/8”
1/4 Page (1 column) 21/16” 13”
1/6 Page ( 2 columns) 43/8” 41/2”
1/8 Page (2 columns) 43/8” 31/8”
1/8 Page (1 column) 21/16” 63/8”
One Column Inch  21/16” 1”

Advertisements not conforming to the above sizes will be charged at the  
one-time rate for the next larger space (e.g. an advertisement which exceeds the 
space requirements for 1/4 page will be charged at the one-time rate for  
1/ 2 page, etc.). Page is 4 columns, each 21/16” wide by 13” high.  
Trim size: 10” wide by 141/4” high. Bleed is allowed on full-page ads only.  
Bleed dimensions: 101/4” wide by 141/ 2” high. 

Resource Directory
For rates and ad sizes, contact Jerome Butera at jbutera@sgcmail.com.

THEDIAPASON.COM Web Ads
For banner and logo ad pricing and specs, contact Jerome Butera at jbutera@
sgcmail.com.

THE DIAPASON E-News
eNewsletter sponsorships: $300 for one month; $250 each for three 
months; $200 each for six months.

Artist Spotlights
Organists can be featured in Artist Spotlights on THE DIAPASON website 
and in the electronic newsletter. Includes photo and biographical sketch. $25 
for one month; $20 each for three months; $15 each for six months.

Accepted Digital Formats
Press-optimized PDF using Acrobat Distiller’s PDF/x-1a job options is the 
required format. PDFs prepared for the Web are unacceptable. Upload ads 
to www.adshuttle.com/sgc.

Mailing Instructions
Address correspondence, advertising and subscriptions to: 
THE DIAPASON, 3030 W. Salt Creek Lane, Suite 201 
Arlington Heights, IL 60005-5025.

Mailing List Rental
For special one-time use, the mailing list of subscribers to THE DIAPASON, 
which is updated monthly, may be obtained for approved use on a rental  
basis. Contact the publisher for information.


