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MARKET-LEADING CONTENT & MARKET-LEADING REACH

KBIS, owned and produced by the NKBA,
is an inspiring, interactive, trade show
platform that showcases the latest industry
products, trends, and technologies.
KBIS is the voice of the kitchen and bath
industry and has been named fastest
growing show in attendance by Trade
Show Executive magazine.

The NKBA Design Competition is one
of the most widely recognized and
respected competitions. Celebrating
achievements of our designer members,
it showcases real-world projects and
recognizes superior kitchen and bath
design work.

The 30 Under 30 Program acknowledges outstanding young professionals
within the kitchen and bath industry.

NKBA Opportunities
INNOVATION+INSPIRATION
The Kitchen & Bath industry is expanding
rapidly and the need for reliable, market-leading
content has never been more important to the
K&B professional.
NKBA and SGC Horizon are partnering to deliver to our
advertising community relevant and timely content with marketleading reach. Our audience encompasses kitchen and bath
professionals throughout the residential construction market, including
designers, showrooms, remodelers, builders and architects.

Using our various channels, we will customize your message to
this highly attractive and extremely active audience. Working
with you, we will deliver your content and your message in print,
digital, social and in-person events. And all this culminates in
special opportunities at the biggest show of the year – KBIS!
Come join us, we look forward to creating the perfect plan for you.
Tony Mancini
Group Director - Principal
tmancini@sgcmail.com
484.412.8686

Jen Bruno
Vice President, Strategic Development
jbruno@nkba.org
908.813.3773

Attend KBIS
Promote your brand on our digital channels
Voices from the
Industry Conference
Voices from the Industry Conference
sessions are a must-see for anyone
attending KBIS. With top-name
presenters and timely topics, these
sessions present an opportunity to
connect with professionals.

Volunteer
There are so many ways to get involved with the NKBA. Our reformed governance
structure makes it easier for members to get involved on the national and local level.

CEU Provider Program
NKBA is committed to providing quality professional development. The CEU Provider
Program enables companies or individuals to help provide NKBA members with the
tools to excel and promote their expertise.

Featured on the cover: Top left: Designer: Tanya L. Woods, AKBD. Photo by Beth Singer Photographer, Inc.; Top right: Designer: Sandra Gjesdahl; Co-Designer: Scott Gjesdahl.
Photos by Cory Holland; Middle left: Designer: Michelle Strausbaugh, CKD, CBD. Photo by Gail Owens; Middle right: Designer: Cheryl Kees Clendenon. Photo by Greg Riegler;
Bottom left: Designer: Mark T. White, CKD, CBD. Photo by Mike Kaskel; Bottom right: Designer: Emily Miller, CKD; Co-Designer: Thomas S. Trzcinski. Photos by Craig Thompson

2

SGC HORIZON

NATIONAL KITCHEN+BATH ASSOCIATION

3

Circulation

Kitchen and Bath Trends

TOP 10 KITCHEN AND BATH TRENDS FOR 2016*
Top 10 Kitchen Trends for 2016
1. Transitional style, with clean lines, and less ornamentation

6. Outdoor kitchens, most popular in the Southeast

2. Two or more cabinet colors/finishes in the same kitchen, often
in a light/dark combo

7. Built-in coffee stations and wet bars, as well as
built-in wine refrigerators

3. Pull-outs, tilt-outs, and tilt-ins for ease of storage, trash and
recycling

8. Pocket doors

4. The look of wood flooring dominates, be it actual wood or
wood-look ceramic tile

9. Pet spaces, including built-in feeding stations, food storage,
and crates
10. Docking and charging stations

5. Different countertops for islands and the perimeter, varying in
both color and material

Market Opportunity:

2.5 Million Bath Remodels in 2016
$31 Billion Market – Kitchen & Bath**  1.8 Million Kitchen Remodels in 2016

Average Project Prices of NKBA Members
8%

7% 50%

35%

Kitchen Prices:
50%
35%
8%
7%

$20,001 - $49,999
$50,000 - $99,999
$20,000 & Under
$100,000 & Above

19%

Bathroom Prices:
50%

31%

19% Under $10,000
50% $10,000 - $29,999
31% $30,000 & Above

Top 10 Bathroom Trends for 2016
1. Greater acceptance of aging-in-place amenities: no-threshold
showers, grab bars, higher vanity heights, chair-height toilets

7. When tubs are installed in master bathrooms, they are most
likely to be freestanding

2. Transitional is the most popular style, pulling away
from contemporary

8. Increasing use of shower amenities such as lights, built-in
seats and benches, and a hand shower in addition to the
mounted showerhead

3. White is the most popular fixture color, and whites and grays
are the most popular overall color schemes

38,410

72,694

17,115

6x

PRINT ISSUES

WEEKLY ENEWSLETTERS

DIGITAL ISSUES

FREQUENCY

4. More open shelving and floating vanities
5. More built-in storage functionality: more roll-out shelves in bath
cabinetry, more “hidden” electrical outlets for blow dryers, etc.
6. Undermount sinks are far and away the most popular
sink style. Emerging: 15% used a trough sink, which
may increase slightly.

9. Polished chrome is the most popular faucet finish
10. Other amenities specified by at least 25 percent of
NKBA members in 2015:
a. Easy maintenance features
b. Electric radiant floor heating
c. Master bathrooms with coffee bars, microwaves,
and wet bars
d. TV in mirror
e. Quiet or soft-close toilet seat

* NKBA 2016 Kitchen & Bath Design Trends Report
**NKBA 2016 Size of Industry Report
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The Magazine

NEW CONTENT, NEW DESIGN
NKBA Innovation+Inspiration offers a completely new editorial content plan of projects,
products, and industry news plus a striking new design to complement it.

In each issue:
FROM THE NKBA: Important
updates, news, and educational
opportunities from the voice of
the industry
NKBA’S K+B INSIDERS: A
one-on-one with an NKBA Insider
for a look at these influencers’
style, inspiration, and behindthe-scenes intel
INDUSTRY NEWS: News about
manufacturers, showrooms,
technology, data, real estate
and remodeling trends, and
new systems

Clean,
uncluttered
design
INTRODUCTIONS: Innovative and
stylish new products for the kitchen
and bath
PROCESS: A photo tour/interview
with fabricators and manufacturers
DETAILS: A look at the design
flourishes that make kitchen and
bath projects special

KITCHEN & BATH PLAN REVIEW:
A before-and-after examination of a
kitchen or bath remodel

Open and
inviting
Compelling stories
and
beautiful design

6

Large
Images
show projects in
the best light

New logo
and easy-toread modern,
graphic style

Versatile +
free-flowing
Engaging and
informative copy
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Editorial Team

2016 Editorial Calendar

The redesigned and relaunched NKBA magazine (now rebranded as NKBA
Innovation+Inspiration) celebrates good design and best practices in all
aspects of the kitchen and bath industry— projects, products, sales and
marketing, showrooms, business, and more. Its layout is clean and uncluttered,
with large images, illuminating infographics, and engaging copy.

Ad Close Dates
Cover Story

Denise Dersin

Experience
Quality
Relevance

Nigel F. Maynard

50+

Combined years of
experience in publishing and
construction-related media

Katy Tomasulo

10

Combined total of Jesse
H. Neal Awards, “the Pulitzer
Prize of B-to-B journalism”

David Malone

90

Combined additional
editorial awards from ASBPE,
FOLIO:, and NAREE

DENISE DERSIN
Editorial Director

NIGEL F. MAYNARD
Editor-in-Chief

Editorial Director Denise Dersin has been an award-winning writer
and editor for more than 25 years, a decade of which was spent as
editor-in-chief of Builder magazine and BuilderOnline.com.
Previously, she served as editor of Time Life Books.

Nigel F. Maynard is an award-winning editor, writer, and blogger who has
covered the building products, construction, and luxury design market
for 17 years. A well-known face in the construction industry, he is the
former editor of Residential Building Products & Technology, and senior
editor for Builder and Residential Architect magazines. Nigel has been
featured on HGTV and profiled in The Washington Post.

ddersin@sgcmail.com
KATY TOMASULO
Managing Editor
Katy Tomasulo is a 16-year veteran of building product publications,
including writing and editing for Professional Builder, Building Products,
ProSales, and Remodeling, among others. She was a founding editor
of award-winning EcoHome magazine and was recently named to
Construction Dive’s list of “10 construction-industry Twitter accounts
you need to follow.
katytomasulo@outlook.com

nmaynard@sgcmail.com
DAVID MALONE
Associate Editor
Associate Editor David Malone has had more than 400 articles
published in Chicago area publications and his short fiction has
appeared in a number of literary magazines. David, a former
paramedic, also publishes and contributes to a literary website.
dmalone@sgcmail.com

JUL/AUG
6/2/2016

SEPT/OCT
8/2/2016

NOV/DEC
10/5/2016

JAN/FEB
11/18/2016

Exclusive Research From
the NKBA

Award-Winning Kitchen
From Student Design
Competition

30 Under 30

NKBA Design Awards

Feature

Incorporating Technology
Into Kitchens and Baths

Luxury Kitchens and Baths

Student Design
Competition

2017 Design Trends
Survey

Columnists

Upping the Profile of Your
Brand

Should You Charge for
Design Services in a
Showroom?

Incorporating a Retail
Component in a K&B
Showroom

Buy or Lease Space?

Featured Designers

Eco-Kitchens and Baths

Spa Baths

Compact Kitchens and
Baths

Universal Design

Manufacturer Q+A

Kohler

CetraRuddy

Crossville

Silestone

Product Category
Review

Ceramic Tile / Cabinets

Linear Drains /
Countertops

Warming Floors /
Shower Systems

Bathtubs / Lighting

In Every Issue:
From the NKBA

Industry trends, industry report, market update, billings index, employment trends, letter from the CEO

NKBA Insiders

Profiles of the Insiders and their work

Industry News

News about manufacturers, showrooms, technology, data, real estate and remodeling trends, and new systems

Kitchen & Bath Plan
Review

The process behind a kitchen or bath remodel, before-and-after floor plans, photos, and illustrations

Introductions

New products for the kitchen and bath

Process

A photo tour/interview with fabricators and manufacturers

Details

Flourishes that make kitchen and bath projects special

* The Editorial Calendar is subject to change without notice.
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Signature Programs
Thought Leadership Summit

 July 20-21, 2016 - Scottsdale, AZ

Signature Programs
 January 8-9, 2017 - Orlando, FL
September 14-16, 2016 • Philadelphia, PA

The Thought Leadership Summit, held in January and July is an opportunity for industry leadership, chapter representatives, manufacturers,
designers and 30 Under 30 professionals to network and discuss the future of the kitchen and bath industry. Sponsoring the event provides
brand visibility and networking opportunities with these key industry pros.

The Ultimate Kitchen attracts kitchen designers, remodelers and
custom builders at KBIS. The Ultimate Kitchen is located in SGC
Horizon’s Show Village presented by Professional Remodeler and
Custom Builder magazines. Featuring work by one of the industry’s
top designers, the stand-alone kitchen will be a magnet for those
coming to Orlando to experience the future of kitchen design in person.

The 4th Annual Extreme Sales
Summit, powered by Professional
Remodeler magazine and EBA
PRIME, the leading peer group for
top remodelers and kitchen and
bath professionals, is the ONLY sales-focused event for home
improvement professionals. The Extreme Sales Summit is
the ideal opportunity to ignite YOUR sales as a sponsor by
networking and promoting your products to the remodeling
industry’s most progressive sales teams.

640

ATTENDEES
IN 2 YEARS

+

ALL SECTORS
OF REMODELING:

31
+ STATES

KITCHEN & BATH PROFESSIONALS,
DESIGN BUILD REMODELERS,
HOME IMPROVEMENT CONTRACTORS

NKBA Certification Programs
An excellent way to make your mark in the industry—to set yourself apart from the competition.
Achieve a world-renowned credential and make an
immediate impression on prospective clients and
employers. As an NKBA Certified Professional, gain
access to numerous resources including trends,
technical knowledge and relevant industry safety
and standards offered through the Association.
BENEFITS
 Increased revenue
 Wider market exposure
 Marketing support
 Differentiated business expertise
 Recognized endorsements
 Client credibility
 Peer respect
 Personal pride

ASSOCIATE KITCHEN & BATH DESIGNER (AKBD®)
New members of the industry can make an immediate impression
on prospective clients and employers by earning the NKBA’s entry
level certification. A minimum of 2 years of kitchen/bath industry
experience is required.
CERTIFIED KITCHEN & BATH DESIGNER (CKBD®)
Established professionals can gain recognition by earning the
NKBA’s benchmark certification, showing that they’re true
design experts. A minimum of 5 years or kitchen/bath industry
experience is required.

SGC Horizon is proud to be the media sponsor of one of NAHB’s
most successful and visible programs. The New American
Remodeled Home is a new and exciting iteration of a hugely
popular project. Located in the Lake Nona community of Orlando,
this home showcases a rich collection of innovative, replicable
ideas for the industry to utilize. Professional Remodeler will
provide in-depth, behind-the-scenes coverage of the home in the
December through March issues.

Model ReModel is a deep examination of an actual project.
It brings to life the many decisions around product, budgets,
and construction. The project will be featured for a full year on
ProRemodeler.com and in two issues of Professional Remodeler.
Model ReModel is part pictorial, part how-to journalism and part
reality TV for remodelers.

CERTIFIED MASTER KITCHEN & BATH DESIGNER (CMKBD®)
The most highly skilled professionals can bring their practice
to the pinnacle of the industry by earning the NKBA’s mastery
level certification. The CMKBD has earned the CKBD and has
demonstrated a commitment to the profession and the industry.

SPONSORSHIPS ARE CATEGORY EXCLUSIVE AND ARE FULLY
INTEGRATED WITH PRINT ADS, NEWSLETTERS AND VIDEOS.

For more information on the program and requirements, please contact Nancy Bove at nbove@nkba.org
10
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Digital. Social. Mobile.

Digital. Social. Mobile.

NKBA INNOVATION+INSPIRATION
Newsletter

Improving content marketing effectiveness with audience development strategy
Our audience development team compiles lists and analyses of high engagers of our content as well as brand advocates of your messages
and deployments. With this knowledge, we can create more targeted campaigns to the people who have already shown interest.

The NKBA newsletter continues the dialogue from the
print publication and is a specially curated collection
of relevant content delivered weekly to designers,
showrooms, remodelers, builders and architects.

 Audience segmentation and behavior analysis

 Custom audience creation/curation

 Marketing automation and lead-nurturing strategy

 Data appends/list de-dupes

Here’s a sample of what readers can expect:
 New product introductions
 Kitchen and bath trends

ProTradeCraft.com

 Manufacturer and supplier news
 Remodeling data
 How-to videos

INFORMATION AT
YOUR FINGERTIPS:

 Q+As with industry leaders

 Products
 Installation

2,230

789

Total sponsor
content opens*

Sponsor content
engagements 4x or more*

132

Sponsor content
engagements 8x or more*

50

All sponsor content
engagements*

*Sample Numbers

 Job-Site Solutions

DESIGNED EXPRESSLY
FOR SMARTPHONES
 Videos
 Slideshows
 Articles
 Construction Details

SPONSOR CONTENT
APPEARS IN THE MAIN
EDITORIAL FEED

Exclusive Social Influencer
Utilizing a network of social influencers, we
can help you plan and execute a unique
social outreach to your target audiences with
the right content in the right channels at the
right time. Our SGC Social Cadence program
offers content syndication on total number of
impressions and engagement.

METRICS THAT MATTER*

Engaged “Power Users”

WEEKLY
ENEWSLETTERS
12

They pay attention:

They dig deeper:

SESSION DURATION

PAGES PER SESSION

All Sessions

All Sessions

00:02:51

2.45

Power Users

Power Users

00:06:19

4.21

With the right data and marketing research comes a clear understanding of
the size of your market, your company’s market share, the opportunities that
await and the customer’s perception of your products. Professional Remodeler
INSIGHT, powered by Home Innovations, is a best-in-class resource for
building product usage data and marketing research insights, including:
Powered by

 Product Usage Data

 Focus Groups and Expert Interviews

 Brand Usage Data

 Product Materials/Usability Studies

 Custom Survey Research

 Green Certified Programs

72,694

AUDIENCE

*Google Analytics

SGC HORIZON
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Target. Content. Engagement

Programs and Sponsorships

MAX = Customization

KBIS Sponsorship Opportunities
Be seen at the leading kitchen and bath industry
show with more than 100k attendees.

The combined databases of SGC Horizon and NKBA deliver unparalleled access to kitchen
and bath decision makers. This unified database captures, archives and sorts the kitchen and
bath audience. This allows you to tailor your marketing message, with all forms of media, to a
wide spectrum of kitchen and bath professionals or a special niche.

The Kitchen & Bath Industry Show (KBIS) presents the ideal
platform to help you establish your organization’s presence among
the most influential kitchen and bath professionals. This is your
opportunity to support our most exclusive industry initiatives and
enhance visibility amid a wide audience profile.
SPONSORSHIP OPPORTUNITIES INCLUDE:
 30 Under 30
 The NKBA Design Competition and Industry Awards
 Professional of the Year

Lead
Generation

Research

 Voices from the Industry Conference
 The BASH

Product/Brand Usage
Focus Groups
Subscriber Preference
Advertising Studies

Data
Content Marketing
Lead Nurturing
Retargeting

 Opening Party at EPCOT Center
 Custom Programs
For a complete list of sponsorships or to discuss custom
programs, please contact Mauri Bailey at mbailey@nkba.org

Custom
Solutions

Events

Conferences/
Summits/Tours
On-demand Education
Webinars
White Papers
Case Studies

30 Under 30

Integrated
Media

Connect your brand with 30 of the sharpest up-and-comers in the
kitchen and bath industry. Sponsorship is truly a win-win scenario,
as professionals and brands network with some of the brightest
stars in the business, gaining access to insights and ideas for the
future of the industry.

Market Segmentation
Database Management
Social Media
Web Development
Videos & Blogs

The NKBA Design and
Industry Awards

Align your brand with some of the finest kitchen and bath designers,
professionals and trendsetters in the industry. A sponsorship
rewards the men and women whose work stands as examples
of excellence, embodying the principles of great design.

Exclusive Messaging
Digital Editions
Newsletters
Magazines
Websites

Professional Development

MAX
DATABASE

 Precisely target a subscriber base for your marketing message
 Deliver finely tuned, detailed breakdowns of buying influence data

A Voices from the Industry sponsorship provides companies with
maximum exposure before and during KBIS. Get in front of thousands of industry professionals and designers at the show.

The BASH

The NKBA BASH is the must-attend event at KBIS giving brands
an opportunity to be in the spotlight. Members and business
partners network and toast the industry with an evening of music,
dancing and fun.

Custom Programs

The NKBA continues to look for new opportunities to help brands
gain exposure and network with industry professionals and can
customize programs to fit a specific need.

The NKBA knows professional development is important to career
advancement. Opportunities to get in front of professionals at
KBIS include sponsors for the Thought Leadership Summit, KBIS
Private Show Floor Tours and CEU provider programs.

 Deliver your best potential buyers through personalized queries
For a list of partnership opportunities or to discuss custom programs, please contact Mauri Bailey at mbailey@nkba.org

 Allow deeper dives into audience profiles and selects
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Rates & Specifications
GROSS RATES
Space Unit

SPECIFICATIONS
MECHANICAL DATA

Rate (x)
1x

3x

6x

12x

Two-Page Spread

$12,950

$12,110

$11,260

$10,330

Full Page

$6,820

$6,380

$5,930

$5,040

1/2 Page

$4,150

$3,860

$3,550

$3,060

1/3 Page

$3,160

$2,970

$2,770

$2,470

1/4 Page

$2,570

$2,380

$2,180

$1,880

Product Showcase
1/4 Page

$2,050

$1,900

$1,750

$1,500

1/8 Page

$1,230

$1,140

$1,050

$900

All Costs are Gross

Back Cover — plus 20%
Inside Front Cover — plus 15%
TOC — plus 15%

Publication Trim Size: 9” x 10¾”
Printing: Web offset. Printing is wet, all colors going down
simultaneously with one impression.
Binding: Perfect Bound
Bleed: Keep all live matter within 1/2” of all four sides
Mechanical Requirements: SWOP Specifications apply.
Standard Unit Size in Inches: Spaces to be charged at standard
unit rate can be used only in the forms and dimensions shown here.

AD SPECS
Space Unit

Inside Back Cover — plus 10%
Special Positions — plus 10%

SPECIFICATIONS
GENERAL INSTRUCTIONS
Terms and Agency Commission: 15% of gross billing for display advertising space, color,
special position premium, provided account is paid within 30 days of invoice date. 1½% charge
per month on accounts 30 days or more in arrears. No cash discount. Commission is not allowed on mechanical or special charges, including those for artwork, photos, printing, reprints,
backup of inserts, tip-ins, and all other special handling requirements. In the event of nonpayment, publisher reserves the right to hold advertiser and/or its advertising agency jointly and
severally liable for such monies as are due and payable to the publisher. Agency commission
will not be paid if the submitted ad material requires additional work by the publisher.
Short Rates and Rebates: Advertisers will be short-rated if within the 12-month period from date
of first insertion they do not use the number of insertions contracted for upon which their billings
have been based. Advertisers will be rebated if within the 12-month period they have used sufficient additional insertions to earn a lower rate than that at which they have been billed.
Rate Protection Clause: Rates are subject to change on notice and become effective for all
advertisers with the stated specific issue and all issues thereafter. However, advertisers may
cancel or amend their contracts without incurring short rate adjustment if they have fulfilled
their contract terms through the issue preceding that with which the new rates are effective.
Publisher’s Copy Protective Clause: In consideration of the acceptance of any advertising from the advertiser and/or the advertising agency for publication at the rates set forth in
this rate card, the advertiser and/or the advertising agency represents and warrants that all
material delivered to the publisher for publication shall be free of libel and that publication
thereof will not violate or infringe any copyright, trademark, right of privacy, or any other
statutory or common law property right of any person, and that the advertiser and/or the
advertising agency will indemnify, defend and save harmless the publisher, its agents, assigns and successors against any claim, demand, costs, expenses and damages, including
reasonable attorneys’ fees incurred by the publisher, arising out of or in connection with
any breach by the advertiser and/or the advertising agency of any of the foregoing.

Specification

Two-Page Spread

Non-Bleed

Bleed

17¼” x 10”

18¼” x 11”

Full Page

8” x 10”

9¼” x 11”

2/3-Page Vertical

5¼” x 10”

5¾” x 11”

1/2-Page Spread

16½” x 4 /8”

18¼” x 5½”

1/2-Page Vertical

3 /8” x 10”

4½” x 11”

1/2-Page Horizontal

8” x 47/8”

9¼” x 5½”

1/2-Page Island

5¼” x 73/8”

—

7

7

1/3-Page Vertical

2½” x 10”

3” x 11”

1/3-Page Square

5¼” x 47/8”

—

1/4 Page

3 /8” x 4 /8”

—

1/8 Page Product
Solutions

3 /8” x 2¼”

—

7

7
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SGC HORIZON MAGAZINES
Visit www.SGChorizon.com to view rates, specifications,
market overviews, media opportunities, research and editorial
calendars for all of the SGC Horizon publications.
For advertising opportunities, contact Tony Mancini
at 484.412.8686 or tmancini@sgcmail.com.

Premium Charges: Cover and preferred position rates listed above.

EDITORIAL + PUBLISHING OFFICE

Advertising That Simulates Editorial Content: Advertisements that in the opinion of the
publisher resemble editorial material or the publication’s editorial format will carry the word
“Advertisement” in at least 10-pt. type at the top or bottom. Regulations Not Stated Elsewhere in Rate Card: See specific and detailed reference in item No. 14 of this publication’s
listing in Standard Rate and Data Service (SRDS).

3030 W. Salt Creek Lane, Suite 201
Arlington Heights, IL 60005
847.391.1000 · F: 847.390.0408
www.sgchorizon.com

Cancellation of Orders: Cancellation of space orders must be in writing and will not be accepted after closing dates.
MAILING INSTRUCTIONS
Advertising material, insertion orders, correspondence and copy should be addressed to:
Traffic Department, NKBA INNOVATION+INSPIRATION, 3030 W. Salt Creek Lane, Suite
201, Arlington Heights, IL 60005-5025.
ACCEPTED DIGITAL FORMATS
Press-optimized PDF using Acrobat Distiller’s PDF/X-1a job option is the required format
(300 dpi, CMYK color). PDFs prepared for use on the Web are unacceptable. Any other
type of file may require the use of an outside vendor and will result in additional charges.
Unless a SWOP ad proof is submitted, publisher will not accept responsibility for the
integrity of the ad.
AD ART UPLOAD INSTRUCTIONS
For ad art uploads and additional ad information, go to www.scrantongillette.com/adart.

Connecting buyers and sellers with
exceptional content and data

