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Continue your learning and your progress to create your very own blog. 
 
Our three video training series will take you through all the essential steps to create your blog. 
 
CLICK HERE TO ACCESS THE FREE TRAINING VIDEOS 
 
 
  

https://onlinebeginnershub.com/video-training-kindle
https://onlinebeginnershub.com/video-training-kindle
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Introduction 
 
Are you thinking about starting a blog? 
 
Is there something that you are passionate about? Are you desperate to start writing and sharing your 
thoughts and ideas with the world? 
 
Did you know that your blog could be the start of a business? A business that you control and work on 
at times that suit you and your schedule. 
 
A blog is a great way to start your very own business, from home. If you want to avoid returning to work 
in a corporate cubicle and spend more time focusing on your family, then this is the perfect solution for 
you. Or perhaps you want the freedom to work from anywhere. Then a blog is the ideal way to begin. 
 
Your blog is the starting point of your business. A business that will provide you with an income and 
allow you to work to your schedule, around all your other demands. 
 
This e-guide will take you through the first steps to creating your very own amazing blog. No, we are 
not racing to build a website just yet. This guide will take you through all the key steps to plan your new 
blog, so that you will create your blog in the most time and cost efficient way possible. 
 
There is definitely a lot of value in taking the time to plan first. 
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So, who are we? 
 
We are Jo and Dale Reardon. We live by the beach in beautiful Tasmania, Australia. Yes, the home of 
Taz, The Tasmanian Devil. 
 
We have been in your situation, exactly. 
 
When we decided to start a business in 2010 we had no idea how to get online and create a website. 
 
So we did what anyone would do – we started Googling, and Googling, and Googling… 
 
We found people who could build something for us, but we didn’t have the budget to invest many 
thousands before the business even started. 
 
Eventually we came across WordPress (.org) and through a lot of reading decided to give it a go and 
do it ourselves. 
 
DIY can definitely work, and that is what we recommend for you. But… with the added step-by-step 
guidance that we wish we had back then. Being shown step-by-step, for all aspects of getting online, 
would have saved us hundreds of hours and a heap of money. The backtracking and trial and error is 
not the fun route. 
 
This e-guide is the first stage in the process to develop your blog. It will take you through the steps – 
that we didn’t know about when we started – to plan and focus your blog. 
 
Today we have a successful blog in a small niche – all about moving to and living in Tasmania. Our 
visitors come in good numbers and often. We are ranked number #1 in Google for our key search 
terms. 
 
Our blog provides our potential customers with a wealth of information for free and it is our most 
valuable tool for driving customers to our services website. We also use this blog to build our email 
marketing list to sell information products and services. 
 
Our second blog is The Online Beginner’s Hub, which provides essential information to those beginning 
to market online. In addition we have created several other websites for our business. 
 
 

  

https://onlinebeginnershub.com/
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Your Website Planning Process 
 
Whether you choose to build a website yourself or get it built by someone else, the first crucial step is to 
plan your website.  
 
In this e-guide we explain the importance of website planning and what to do, step-by-step, before you 
start to develop your new website. 
 
Planning your website is considered by many online marketing experts to be one of the most important 
parts of building a successful website. Careful planning in the early stages helps to prevent costly 
errors later and results in a better end product. 
 
In this e-guide, we provide a comprehensive guide for planning aimed at helping you better understand 
the process of planning a website, whether or not you are great with technology.  
 
We will give you the steps and the tips to make sure that you end up with a blog that will truly work for 
you and the business you want to create. 
 
Let's start with an overview of the website planning process. 
 
Before doing anything else, take a look at the diagram below – Your Website Planning Process. This e-
guide will take you step-by-step through each part of this process. 
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To make this process easier to follow, you may want to download and print the Your Website Planning 
Process diagram. 

 
Click here to download Your Website Planning Process diagram. 
 
Once you have downloaded and printed out the flowchart, grab a few sheets of paper and a pen, or 
whatever you take notes on, so you can write down your thoughts and ideas as we walk you through 
the process. Also, make sure to shut out all distractions while you work through it step-by-step. 
 

  

https://s3.amazonaws.com/settledin-ybk/cyab/cheatsheets/WebsitePlanningProcess.pdf
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Step 1 – Define Your Goals 
 
No matter what the focus of your blog will be, the first step is to define one or more goals for your blog 
and make these goals as specific as you can. 
 
Ask these questions: 

 What kind of blog do I want to build? What will the focus be? Do I want to sell products or 
services? 

 What specific objectives do you want to achieve with your new blog? 
 
For example, your goal could be to: 

 Educate or inspire your audience through a blog where you share your thoughts, ideas, 
experiences, photos, recipes, designs…  

 Sell products or services online - you will want an online web store. Depending on your needs, 
this could also include adding a private download area exclusively for your registered users. 

 Capture new leads - you might want to look at getting a simple site built with a "squeeze" page 
(landing page), or a lead generation form where visitors are directed 

 Get more exposure online for your existing business - you might want a business blog built on a 
separate domain, or added to an existing website to interact with users and keep customers 
informed about your latest product updates, or help your authority and expertise in your target 
market. 

 Or something else... 
 
TIP: Before setting up a website or registering a domain for your site, it's vitally important that you first 
research your market. 
 
 
ACTION: Update Your Website Planning Process Worksheet 

 
Write down as many goals as you can think of for your blog on Your Website Planning Process 
worksheet, a blank sheet of paper, or wherever you are recording this process. 
 
Once you have written your list, go through the list and choose the goal that is most important to you. 
 
Write this goal in your process chart (in "Your Website Goals" section) as "Goal 1". 
 
Now, go back over your list and repeat this process to find at least two more goals and record these in 
your planning chart as "Goal 2" and "Goal 3". 
 
 
You can't manage what you can't measure 

 
You've probably heard the old business saying, "You can't manage what you can't measure." 
 
So, with this in mind, take a moment to complete the following right now. 
 
Go back to "Goal 1" and ask yourself this question: "how am I going to measure this goal?" 
 
In other words, what objective criteria will you use to measure your blog’s performance? How will you 
know if your blog is on track to help you achieve your goals? 
 
For example, your blog’s goal could be to help you get a specific number of subscribers or customer 
prospects each week or month through the contact form on your website. 
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Think about the resources and costs associated with managing the process of monitoring your goals.  
 
Note: you may find that you want to come back to this step later on as you think more about the focus 
of your blog. That is totally fine. This isn’t yet set in stone and it is exactly why it is so important to do 
these planning steps before you start building your new blog. 
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Step 2 – Choose Your Site Name 
 
Once you have clearly identified your goals, the next step is to come up with an appropriate name for 
your blog. 
 
This is an important step of the planning process, so take your time to think carefully about a good 
name for your site. Brainstorm your ideas or mastermind with others and get their input. 
 
If you already have a business, try to think beyond just using the name of your company, especially if 
your business name isn't something that immediately brings your products or services to mind. 
Remember, most online users have never heard of you. 
 
Put yourself in the shoes of a potential visitor. Who would be searching online for what you intend to 
focus on in your blog? What would they be typing into a search engine or browser to find you? Once 
you know this answer, try to come up with a name that would entice your users. 
 
You can be creative and clever with the name, but try to avoid being "too creative". The same advice 
can be said about choosing a catchy, memorable or a stand out name. You can have a fun or quirky 
site name, but it's best to try and avoid website names that are confusing. Plus definitely stay away 
from trademarked or registered names or phrases - you'll just be asking for trouble! 
 
Another idea is to see what other blogs in your niche are called. Study your direct competition – 
especially blogs that come up in the search results that you would like to appear in. 
 
For example, if you are thinking of starting a food blog, doing a quick online search for "cooking blog" 
will bring up some familiar names that have a lot of traffic to their websites. See the image below which 
shows: "Smitten Kitchen", "Cooking With Amy", "A Chef's Daughter", "The Rambling Spoon" and more. 
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So ... this is the step where you can get inspired. Make a huge list of names and then start narrowing 
your list down. 
 
After you have narrowed the list down to the most likely contenders, repeat the same process as above 
to craft a description, tagline or slogan for your site. 
 
Make your description concise so that it informs the reader with as few words as possible what your 
blog is all about. For example, in one of the cooking sites we came across while doing research, the 
site's description was "Fast, Fresh and Simple Recipes Easy Enough for Tonight's dinner." 
 
To assist with ranking well in search engines like Google, it is a good idea to include keywords in your 
site's name and description. Don’t go overboard though – there is nothing worse than a purely keyword 
stuffed domain name. 
 
Once you have completed this step, the next step is to register your domain name.  
 
Visit our site, domainnamechecker.com.au to see if your chosen name is available. If it is already taken, 
the keyword tool will help you find some alternatives. 
 
Tip: Visit our blog to learn more about useful strategies on choosing your name and registering your 
chosen domain name. 
 

https://domainnamechecker.com.au/
https://onlinebeginnershub.com/domain-name/
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Tip: When putting your domain name into logos, advertising, brochures and the like you can use capital 
letters to make the individual parts of the name stand out – domain names work regardless of the 
capitalization used. E.g. with our blog we can put https://OnlineBeginnersHub.com to make it stand out. 

 

  

https://onlinebeginnershub.com/
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Step 3 – Manage Your Technology 
 
After choosing a name and description for your site, the next step is to develop a clear plan for 
managing the technology that will host, support and power your site. 
 
We strongly recommend using WordPress.org (self hosted). 
 
WordPress is not only a robust website building platform, but it is also easy-to-manage and great for 
non-technical users. 
 
WordPress is also the world's most popular Content Management System (CMS) platform, and powers 
over 45% of the world's CMS-driven websites. 
 
A WordPress-powered blog is an ideal platform for publishing your content and communicating with 
users and potential customers. 
 
A blog built using WordPress allows you to engage with your audience, and makes things like posting 
content, special offers, promotions, news and announcements very easy, especially if you have little to 
no technical skills. In fact, these days – if you choose an appropriate WordPress theme – no coding is 
required to create a professional looking blog and publish content on a WordPress site. Managing 
essential features like site backups and software upgrades can easily be automated. 
 
As well as choosing to build your website with WordPress, you should also choose who is going to host 
your site. 
 
We use and recommend WordPress for many business uses, and we provide a lot more detailed 
information about WordPress and web hosting on our blog. 
 
When you use WordPress, you will need to sign up with a web host. The cost and quality of web hosts 
vary a lot. 
 
Our two recommended options for hosting your WordPress blog are: 

 SiteGround who offer amazing value plans starting at $3.95 (at the time of writing) 

 WPEngine who is a managed WordPress host who offers all sorts of security features and 
management of the whole WordPress system for you. You can read our full review of 
WPEngine and its features at our blog. 

 
If reading about all the technology makes you think this is too complicated, then we have more 
information to share with you to make it a lot easier to do it yourself.  
 
You can head to our website to grab a free cheat sheet – “8 Steps to Create Your Amazing WordPress 
Blog”. You will also get access to free video training on how to create your own blog with WordPress. 
 
Click here to get your free cheat sheet 
 

  

https://onlinebeginnershub.com/go/siteground
https://onlinebeginnershub.com/go/wpengine
https://onlinebeginnershub.com/wordpress-business-web-hosting-website/
https://onlinebeginnershub.com/cyab-kindle
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Step 4 – Define Your Target Audience 
 
The next step is to define who is the target audience for your blog. 
 
You want to know key information about your target audience, such as: 
 

 Demographics 

 What your audience needs and wants 

 Problems your audience experiences, or will encounter in the future 

 How they like to consume digital information 

 How they generally tend to view themselves 

 What they expect from you or your blog 
 
It's important to spend time creating as accurate a profile of your target visitors as possible. Try to 
picture the actual person that you will be communicating directly with when writing blog posts . 
 
Begin this process by asking questions, like: 
 

 Who will your content be written for? 

 What kind of information will your audience search for on your blog? 

 What difficulties are your visitors going to experience that your blog will help to solve?  

 What types of solutions are available and what do people want as solutions for these issues? 

 Are your visitors technology-savvy? How will your users consume digital information? Will they 
prefer videos to images and text? Will they need downloadable content (e.g. checklists, 
planners, templates, fact sheets)? Do you need to create visual, audio or multimedia content to 
keep your target users engaged? 

 Where do they live? Is geographical location or factors like occupation, relationship status or 
income level, important to the success of your blog? If so, what segments of the population will 
your blog be marketing to and how will you find these demographics online? 

 How do your blog users see themselves? Who do your target users interact online with? What 
music are they downloading? What else do they buy, or consume online? 

 What will your target users expect from your blog? What kind of information are you willing to 
provide to them freely or for a fee? What kind of information are you unwilling to provide to them 
for free? 

 
Being able to accurately define your website's target users is a vital step in the website planning 
process and it ensures that you get a better result in the end. 
 
If you don't have access to accurate information about your target audience, then start with a "best 
guess" based on your experience and research. 
 
You do need to establish your niche, but try not to narrow your scope too much. You could end up 
investing too much time pursuing a niche that is just too small, or an online opportunity that may not be 
sustainable. 
 
However, also don't try to make your blog be "everything to everyone", or you’ll just end up putting 
yourself in an untenable position when it comes to creating content. 
 
Defining your ideal niche is worthy of a whole book in itself and if you wish to go further on this topic, 
which will definitely help you narrow your focus and find the intersection between your interests, 
passion and what people are willing to pay for then we recommend an e-guide by Natalie Sisson: The 
Suitcase Entrepreneur. 

  

https://onlinebeginnershub.com/go/amiyourcustomer
https://onlinebeginnershub.com/go/amiyourcustomer
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Step 5 – Identify Your Keyword Phrases 
 
Now that you have a clearer idea of who your target audience is for your blog, it's time to identify the 
main keyword phrases that you would like people and search engines to associate with your blog. This 
will help search engines to connect your blog with your target audience. 
 
Ideally, you should aim for keywords that have "low competition" and a reasonable monthly search 
volume. Depending on your specific needs, you may also want to focus on keyword phrases within your 
target market that have some level of commercial viability. 
 
Doing keyword research can also help you understand the profit potential of certain key phrases. 
Typically, smart advertisers will promote key phrases that are aimed towards attracting "buyers", 
instead of key phrases targeted more towards attracting people who are simply browsing or 
researching products or services online. 
 
For example, users searching for the term "color printer" are typically not as ready yet to buy a color 
printer as people who search for a more targeted key phrase that includes the name of a specific brand 
or model of printer. So if you plan to sell or review color printers on your website, you would want to aim 
for longer, more descriptive and more targeted keyword search terms (called "long tail keywords"), 
hopefully with a higher amount of monthly searches and low to medium competition. 
 
It will help your site, therefore, to have a few highly searched keywords in your posts. However, don't 
invest too much of your valuable time doing keyword research for every piece of content you plan to 
add to your site, especially when you are just starting out. 
 
Start simple.  
 
Begin by making a list of the "top" five keywords you would like your blog to rank highly for in the 
search engines, make sure that the keywords you choose get a decent number of searches each 
month and then use these keyword phrases naturally in your posts (i.e. plan to write your content for 
human readers, not search engine robots). 
 
Once your blog starts to attract visitors, you can then use analytic tools to see what keyword searches 
were used by visitors to find your blog. You can apply this data to improve your keyword research and 
get better results online. 
 
TIP: Avoid using key phrases that return extremely low to no monthly searches, or that have no 
demand. There's no point ranking #1 in Google for key phrases that no one is searching for.  
 
Also, if you type key phrases into Google and nobody is advertising products or services for it (i.e. no 
Google ads show up), then that keyword most likely has no commercial value or is unprofitable. 
 
TIP: Use keyword research tools to help you build lists of keywords and generate great content ideas.  
 
Following are some widely-used free and paid keyword research tools you can check out. 
 
 
Free Keyword Research Tools 
 
Google AdWords Keyword Planner 
 
If you create a Google Adwords account you can use the Google Keyword Planner Tool. 
 

https://adwords.google.com/KeywordPlanner
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For example, a recent search using Google's Keyword Planner tool is shown in the image below. This 
showed that more people are searching every month for "overseas adventure travel" (over 18,000 
searches per month) than the keyword phrase "singles adventure travel", which gets less than 1,000 
searches a month. 
 

 
 
The Keyword Planner Tool lets you explore hundreds of keywords and keyword-based advertising 
ideas (e.g. pay-per-click advertising), get competitive keyword history, see how a list of keywords could 
perform in ad campaigns and even create a new list of keywords by multiplying several existing 
keyword lists together. 
 
 
UberSuggest keyword suggestion tool 
 
UberSuggest is a free keyword suggestion tool that essentially lets you perform the same function as 
typing a subject into the Google search box and seeing what topics or ideas are selected. 
 
This useful tool saves you time going through the alphabet from a-z to discover new keyword topics 
related to your subject: 
 
The example below shows the results from a search for keywords related to travel. 
 

http://ubersuggest.org/


 

© 2015 Settled In Pty Ltd  onlinebeginnershub.com 

 
 
 
Paid Keyword Research Tools 

 
Long Tail Pro 
 
Long Tail Pro is worth considering for advanced keyword research. It will save you a lot of time in 
analyzing keywords as well as make a big difference to your SEO results. We own it ourselves and it is 
highly recommended. 
 

  

https://onlinebeginnershub.com/go/longtailpro
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Step 6 – Define Your Blog Categories 
 
The next step is to decide on specific areas in your niche that your visitors will want to know more about 
and create a list of "categories" for these topics that you plan to write about. 
 
For example, if your business is travel, your categories could be organized into topics such as: 
"business travel", "luxury travel", "romantic destinations", "family packages", "hotel accommodation", 
"travel accessories", "cruises", "air travel", "Europe," or any other travel-related categories that match 
what you will be writing about. 
 

 
 
Aim to create an initial list of about 5 - 8 categories. You can always add more categories to your site 
later on. 
 
WordPress makes managing your website's categories easy. It also lets you easily create new 
categories and assign your posts to different categories to help keep your content organized. 
 
It is a good idea to use the right keywords in your category names to help with search engine rankings. 
Category names are beneficial to both human visitors browsing your site and also search engines to 
discover the theme of your blog. 
 
WordPress lets you easily create search engine-friendly URLs that include the category name. 
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From a user perspective, categories help them find content on your website more easily. With 
WordPress, each category you create has its own category-specific page and you may choose to link to 
these from your menu or sidebar. Therefore categories form part of the navigation structure of your blog 
so it is important to choose them carefully. 
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Step 7 – Create Your Content Strategy 
 
The next step is to begin formulating your content strategy. 
 
When you use WordPress, your content is categorized as either a page or a post, where posts are for 
your blog posts that are added frequently and pages are created for any other content, such as contact 
page, about us page etc. 
 
You need content for your website pages (e.g. your "About Me" page, legal pages and contact page). If 
you have products and services to sell, then these will also need pages created. These pages are 
normally fairly static and you won’t change them very often. 
 
 
Website pages 
 
Make sure that you have content for all of your website pages already written before you begin building 
your website, especially if you plan to get someone else involved in the process. This will help to avoid 
additional costs caused by delays or unpreparedness. If you have prepared all the content for your blog 
in advance, especially the static pages, you will be able to plan your navigation system, menu options 
etc. Sure you can edit these afterwards and change things as you proceed, but it is always good to 
have a plan when you start to make things easier. 
 
Below is a basic checklist of the content you will want to have already prepared prior to building a new 
website: (as applicable) 
 

 Business name and brief description of your business 

 Content for your "Front Page" or Home Page 

 Content for your "About Us" page 

 Business Contact Details (e.g. address, email, telephone) 

 Products/Services page content 

 Blog Categories 

 Images (e.g. product images, for blog posts etc.) 

 A few initial blog posts (saved in Word document or plain text file) 

 Additional media or downloadable content (e.g. promo videos, PDF documents, eBooks etc.) 

 Also, ensure that all links you plan to add to your website are working and all other details like 
spelling, phone numbers, etc. are correct. 

 
 
Blog posts 
 
Here is a "quick" method you can use to create a list of content ideas for your blog. 
 
Take each of your keywords and turn those into topics for content that you will create. 
 
You can also write a blog post about each of the topics listed below: 
 

 All about you and why you have started your blog 

 Your products or services (if you have any) 

 Educate visitors about your niche - any challenges it faces, what you love about it  

 A relevant event you plan to attend 

 "How to" tips 

 What problems do you or your products/services help your readers solve? 

 What reviews can you provide to help more readers buy from you? 



 

© 2015 Settled In Pty Ltd  onlinebeginnershub.com 

 What are common FAQs you get from readers and prospective customers? 

 Reviews of appropriate affiliate products (other companies products where you earn a 
commission for referring people) 

 etc. ... 
 
Once you have a list of content topics, continually add to the list. 
 
We provide a lot more detailed information about content creation on our blog. Click to read this post 
about the 8 Steps to Create Great Content for Your Blog. 
 

  

https://onlinebeginnershub.com/8-steps-to-create-content-for-your-blog/
https://onlinebeginnershub.com/8-steps-to-create-content-for-your-blog/
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Step 8 – Create Your Blog Publishing Schedule 
 
You need to publish content regularly in order for your blog to grow. A content publishing system is the 
most productive and effective way to plan, schedule and track your content creation and publishing 
process. Readers who subscribe to your blog need regular content and Google also loves a blog that is 
regularly updated. 
 
Now that you have created an initial list of content ideas, the next step is to set up an initial content 
publishing or blogging schedule. 
 
Although this step may not seem to be directly connected with building your website, as you go through 
the process of creating your content publishing schedule and then thinking about what types of content 
you will need to create and who will manage all of this (see Steps 9 and 10 below), this will help you 
understand what kind of additional services or resources your business will need to have in place as 
soon as your site has been created. 
 
 
Publish Consistently 
 
Adding new content on your blog on a regular basis is essential for building an online audience and 
improving your blog’s results in search engines. 
 
For example, start by making a commitment to publish a new blog post each week. Decide on a 
specific day of the week and time that you will sit down to create your post. Allow 1-2 hours to create 
and publish (or schedule for publishing) each blog post. 
 
Now, commit to making this a regular habit. Monitor your commitment and if you need to and adjust 
your schedule accordingly. 
 
Remind yourself when you sit down to write your content that you are working on growing your blog, 
and therefore your business, instead of just simply working in it. 
 
 
Content Scheduling Tools 
 
When publishing regularly, using content scheduling tools can help keep your content creation workflow 
organized. WordPress has the ability to schedule posts for publishing at a certain future date. This 
means you can prepare blog posts in advance and they publish themselves automatically. 
 
You can use simple spreadsheets to help schedule and track your content planning and production 
process, or use a plugin for WordPress. Plugins add additional functionality to WordPress. Some are 
free and some you will need to buy. 
 
 
Option1: Create a spreadsheet 
 
You can easily create a simple template using a spreadsheet program to help you schedule your 
content. 
 
For example, in your spreadsheet, you can add the following columns: 
 

 Publish Date: Record the date you plan to publish the content. Tip: You can use color-coding to 
indicate when your content has been published. Additionally, you can add another column to 



 

© 2015 Settled In Pty Ltd  onlinebeginnershub.com 

record 1) the date your content needs to be written by, and 2) the date your content is 
scheduled to publish on your blog. 

 Writer: Who will write or create your content. (See Step 10 below) 

 Format: What type of content you will be creating for this item. (See Step 9 below) 

 Category: enter the category you will publish this blog post under. 

 Call to Action (CTA): Is there a something specific you want to promote or sell from this post? 
Record your offer or call-to-action here. 

 Headline: Enter your blog post headline, title of your content item, etc. 

 Description: Enter a brief description or purpose of the content in this column. 

 Keyword: The main keyword your content is targeting. 

 URL: After publishing the item, record its URL. This will make it easier to find the content URL 
when promoting your content (e.g. on social media, emails, etc.) 

 Short URL: You can also add a shortened version of the content's destination URL for 
promoting on Twitter, or tracking your campaigns. 

 
You don't need to have all of the above columns. You can keep it really simple by creating a basic 
spreadsheet with only these essential columns: 

 Date 

 Writer 

 Format 

 Topic 

 URL 
 
If you would like to create an Editorial Calendar to help plan your content on a monthly basis, you can 
search online for "free editorial calendar template" or download a free calendar template from 
WinCalendar.com 
 
 
Option 2: WordPress Content Scheduling Plugins 
 
If you want to manage your content scheduling directly from WordPress, there are some useful plugins 
you can install. Have a look at the features for each and decide which one suits you best. 
 
Editorial Calendar (Free) 
 

http://www.wincalendar.com/
https://wordpress.org/plugins/editorial-calendar/
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The Editorial Calendar provides an overview of your scheduling and when each post will be published. 
You can drag and drop to move posts, edit posts inside the calendar and manage your entire blogging 
schedule. 
 
 
Oasis Workflow (Free and Paid version with additional features) 
 
Oasis Workflow is a powerful feature-rich plugin for WordPress designed to automate any editorial 
workflow process using a simple and intuitive graphical user interface.  
 
It is probably best used when you have several team members involved in the creation of blog posts.  
This plugin lets you assign tasks dynamically using role-based routing, lets users view their current 
assignments and sign off on their tasks once assignments are completed. 
 
 
 
CoSchedule (Paid) 
 
CoSchedule allows you to schedule your blog posts as well as your social media posts for your blog. 
This saves you from forgetting to promote your scheduled posts on social media once they are 
published. 
 

  

https://wordpress.org/plugins/oasis-workflow/
http://coschedule.com/
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Step 9 – Decide What Type Of Content To Publish 
 
The next step is to establish what type of content you are going to create for your blog. 
 
Are you planning to publish articles, videos, audios, slideshows, case studies, PDF reports, etc.? 
 
Knowing what type of content you plan to create for your site is useful, because this helps you 
understand what other technologies and resources you will need to purchase or budget for to create 
your content. This could include purchasing video screen capture software for videos and multimedia 
presentations and slideshows. 
 
Many blogs will focus on articles, with one or two images to illustrate. It is important to include great 
images in your post and when you promote on social media. The eye is drawn to an image and this 
helps to attract more readers. Of course you can take your own photos – and this will be the best option 
for some blogs. However you can also find some amazing images online. 
 
For details of sites that have free images, check out this post from ProBlogger that lists 27 sites with 
free images. There is bound to be one or two that have images that suit your niche. 
 

  

http://www.problogger.net/archives/2015/03/20/where-to-find-free-images-online/
http://www.problogger.net/archives/2015/03/20/where-to-find-free-images-online/


 

© 2015 Settled In Pty Ltd  onlinebeginnershub.com 

Step 10 – Decide Who Will Do What 
 
The final step in the web site planning process is to decide who will be responsible for managing the 
various areas of your blog and content creation.  
 
It is likely that all the tasks will fall to you, unless you have a small business with additional team 
members. If that is not the case, then in the future you can consider outsourcing many of the more 
routine tasks that need to be done in order to maintain a successful blog. 
 
There are many roles and responsibilities associated with running a busy blog. 
 
When you are in the position of having other team members to assist, or you have decided to start 
outsourcing some tasks, then ask yourself the following questions: 
 

 Who will decide what content gets written/published on your site? 

 Who will perform the actual content creation work (e.g. researching, writing and rewriting, 
sourcing and outsourcing images and logos, videos, audios, newsletter content, training 
content, FAQs, etc.)? 

 How will you communicate what needs doing to others? How will people communicate with 
each other? 

 Who will be responsible for the scheduling and publishing of content on your posts and pages 
and update any outdated information? 

 Who will promote and market your blog with search engine optimization, online advertising, 
social media marketing, video marketing, etc.? 

 Who will maintain and upgrade site software, install new applications, customize web templates, 
provide technical support, etc.? 

 Who will be responsible for setting and managing the budget for all of the above areas 
(including planning the cost of building your website)? 

 Who is going to be responsible and accountable for running all aspects of your site? 
 
If you don't know the answer to the above questions before getting your website built, you could end up 
spending a lot of time and money on a tool that will not only not help you grow your business, but cost 
even more of your valuable money and time. 
 
When you are in the position of assigning tasks to others, we suggest you create a flowchart showing 
exactly who will do what in terms of managing your website and content creation. 
 
Focus on documenting which roles should be responsible for the processes involved before assigning 
names to responsibilities or making people in your team accountable for managing these. This will help 
you understand how much responsibility and work is involved in each part of the process, explain why 
you are asking people to take on additional responsibilities, and assist you in planning the allocation of 
resources accordingly. 
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Congratulations!  
 
Congratulations! You have completed the website planning process. You are now ready to begin 
looking at options for getting your new blog built. 
 
We hope this eBook has given you a better understanding of the website planning process and how 
WordPress can help you grow your business online.  
 
We have more to share with you, in a series of free videos, that will get you started with creating the 
new website for your blog. 
 
 

 
 
Continue your learning and your progress to create your very own blog. 
 
Our three video training series will take you through all the essential steps to create your blog. 
 
CLICK HERE TO ACCESS THE FREE TRAINING VIDEOS 
 

https://onlinebeginnershub.com/video-training-kindle
https://onlinebeginnershub.com/video-training-kindle

