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Item 7.01  Regulation FD Disclosure.
 
Filed as an exhibit herewith, Marine Products Corporation posted an updated investor presentation on its website, marineproductscorp.com, on November 11, 2021, in connection
with an investor presentation made at the Baird 2021 Global Industrial Conference.
 
Item 9.01  Financial Statements and Exhibits.
 

(d) Exhibits.
 

Exhibit 99 – Corporate investor presentation dated November 11, 2021.
 
104 - Cover Page Interactive Data File (embedded within the Inline XBRL document)
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, Marine Products Corporation has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

 
 
 Marine Products Corporation  
    
Date:  November 12, 2021  /s/ Ben M. Palmer  
 Ben M. Palmer  
 Vice President and Chief Financial Officer  
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Exhibit 99

Bai r d 2021 Gl oba l  I ndus t r i a l  Conf er ence  Novem ber  11,  2021

 

 

FORW ARD LOOKI NG STATEM ENTS AND NON -  GAAP DI SCLOSURE 1 Cer t a i n s t a t em ent s  and i nf or m at i on i nc l uded i n t hi s  di s cus s i on cons t i t ut e  " f or war d -  l ooki ng s t a t em ent s ”  wi t hi n t he  m eani ng of  t he  Pr i va t e  Secur i t i e s  Li t i ga t i on Ref or m  Act  of  1995 .  Such f or war d -  l ooki ng s t a t em ent s  i nc l ude  s t a t em ent s  t ha t  l ook f or war d i n t i m e  or  expr es s  m anagem ent ’ s  be l i e f s ,  expec t a t i ons  or  hopes  .  I n par t i cul a r ,  s uch s t a t em ent s  i nc l ude ,  wi t hout  l i m i t a t i on,  t he  s t a t em ent s  t ha t  we  do not  know when de l i ver y de l ays  f or  s om e of  our  r aw m at e r i a l s  wi l l  be  r es ol ved,  t he  expec t a t i on t ha t  our  wor ki ng capi t a l  r equi r em ent s  wi l l  dec l i ne  and our  cas h ba l ance  wi l l  i nc r eas e ,  t ha t  dur i ng t he  f our t h quar t e r  we  wi l l  cont i nue  t o s uppor t  our  dea l e r  ne t wor k wi t h vi r t ua l  m ar ke t i ng e f f or t s ,  equi t abl e  pr oduc t i on a l l oca t i on and wi nt e r  boa t  s how s uppor t ,  and t he  we  wi l l  a l m os t  exc l us i ve l y s hi p hi gher  -  pr i ced 2022 m odel  year  boa t s  dur i ng t he  f our t h quar t e r  of  2021 whi ch
wi l l  enhance  e f f i c i ency,  i nc r eas e  aver age  s e l l i ng pr i ces  and pr of i t abi l i t y .  Thes e  r i s ks  i nc l ude  r i s ks  r e l a t ed t o t he  s uppl y cha i n di s r upt i ons  t ha t  have  a f f ec t ed our  abi l i t y t o obt a i n ce r t a i n r aw m at e r i a l s  and com ponent s  whi ch have  adver s e l y a f f ec t ed our  s a l es  and pr of i t  m ar gi ns ,  and r i s ks  t ha t  econom i c  condi t i ons ,  ava i l abi l i t y of  c r edi t  and cons um er  conf i dence  l eve l s  m ay adver s e l y a f f ec t  our  s a l es  .  Addi t i ona l  di s cus s i on of  f ac t or s  t ha t  coul d caus e  t he  ac t ua l  r es ul t s  t o di f f e r  m at e r i a l l y f r om  m anagem ent ’ s  pr oj ec t i ons ,  f or ecas t s ,  e s t i m at es  and expec t a t i ons  i s  cont a i ned i n M ar i ne  Pr oduc t s ’  Annua l  Repor t  on For m  10 -  K,  f i l ed wi t h t he  U .  S .  Secur i t i e s  and Exchange  Com m i s s i on ( t he  " SEC”)  f or  t he  year  ended Decem ber  31 ,  2020 and t he  Quar t e r l y Repor t  on For m  10 -  Q f i l ed wi t h t he  SEC f or  t he  quar t e r  ended J une  30 ,  2021 .  M ar i ne  Pr oduc t s  Cor por a t i on has  us ed t he  non -  GAAP f i nanc i a l  m eas ur e  of  ea r ni ngs  bef or e  i nt e r es t ,
t axes ,  depr ec i a t i on and am or t i za t i on ( EBI TDA)  i n t oday's  ea r ni ngs  r e l eas e ,  and ant i c i pa t es  us i ng EBI TDA i n t oday's  ea r ni ngs  conf e r ence  ca l l  .  EBI TDA s houl d not  be  cons i der ed i n i s ol a t i on or  as  a  s ubs t i t ut e  f or  oper a t i ng i ncom e,  ne t  i ncom e or  ot her  pe r f or m ance  m eas ur es  pr epar ed i n accor dance  wi t h GAAP .  M ar i ne  Pr oduc t s  Cor por a t i on us es  EBI TDA as  a  m eas ur e  of  oper a t i ng per f or m ance  becaus e  i t  a l l ows  us  t o com par e  per f or m ance  cons i s t ent l y over  var i ous  per i ods  wi t hout  r egar d t o changes  i n our  capi t a l  s t r uc t ur e  .  A non -  GAAP f i nanc i a l  m eas ur e  i s  a  num er i ca l  m eas ur e  of  f i nanc i a l  pe r f or m ance ,  f i nanc i a l  pos i t i on,  or  cas h f l ows  t ha t  e i t he r  1 )  exc l udes  am ount s ,  or  i s  s ubj ec t  t o adj us t m ent s  t ha t  have  t he  e f f ec t  of  exc l udi ng am ount s ,  t ha t  a r e  i nc l uded i n t he  m os t  di r ec t l y com par abl e  m eas ur e  ca l cul a t ed and pr es ent ed i n accor dance  wi t h GAAP i n t he  s t a t em ent  of  oper a t i ons ,  ba l ance  s hee t  or  s t a t em ent  of  cas h f l ows ,  or  2 )  i nc l udes
am ount s ,  or  i s  s ubj ec t  t o adj us t m ent s  t ha t  have  t he  e f f ec t  of  i nc l udi ng am ount s ,  t ha t  a r e  exc l uded f r om  t he  m os t  di r ec t l y com par abl e  m eas ur e  s o ca l cul a t ed and pr es ent ed .  Se t  f or t h be l ow i s  a  r econc i l i a t i on of  EBI TDA wi t h Net  I ncom e,  t he  m os t  com par abl e  GAAP m eas ur e  .  Thi s  r econc i l i a t i on a l s o appear s  on M ar i ne  Pr oduc t s  Cor por a t i on’ s  i nves t or  webs i t e ,  whi ch can be  f ound on t he  I nt e r ne t  a t  m ar i nepr oduc t s cor p .  com  .  I t  can a l s o be  f ound i n Appendi x A a t  t he  end of  t hi s  di s cus s i on .

 

 



CORPORATE M ANAGEM ENT TEAM  PRESENTERS Ben Pa l m er  Chi e f  Fi nanc i a l  Of f i ce r  20 Year s  wi t h M PX J i m  Lander s  Vi ce  Pr es i dent  -  Cor por a t e  Ser vi ces  20 Year s  wi t h M PX Cor por a t e  l eader s hi p t eam  i s  s uppor t ed by 5 t a l ent ed m anager s  wi t h deep exper i ence  i n s pec i a l i zed a r eas  of  t he  m ar i ne  i ndus t r y – aver age  t enur e  of  35+ year s  wi t h t he  oper a t i ng f ounder  s t i l l  ac t i ve  i n t he  bus i nes s  2

 

 

$241 $267 $299 $292 $240 $293 2016 2017 2018 2019 2020 LTM  9/ 30/ 2021 M PX AT A GLANCE FI NANCI AL SNAPSHOT ( $ i n m i l l i ons )  x One  of  t he  l a r ges t  m anuf ac t ur e r s  of  f i be r gl as s  power boa t s  i n t he  U. S. ,  wi t h l eadi ng m ar ke t  pos i t i ons  ac r os s  i t s  Chapar r a l  and Roba l o br ands  x Br ands  a r e  or i ent ed t owar d f as t  -  gr owi ng r ec r ea t i ona l  and coas t a l  f i s hi ng ca t egor i es  x Hi ghl y r egar ded f or  i nnova t i on wi t h pr oduc t s  known f or  pe r f or m ance ,  f ea t ur es ,  f unc t i on and va l ue  x Pr oduc t s  a r e  s ol d ac r os s  an es t abl i s hed and br oad dea l e r  ne t wor k x Di s c i pl i ned f ocus  on l ong -  t e r m  s har ehol der  r e t ur ns  and capi t a l  s t ewar ds hi p M PX i s  a  l eadi ng m anuf ac t ur e r  of  r ec r ea t i ona l  power boa t s ,  wi t h l eadi ng m ar ke t  s har es  ac r os s  key br ands ,  poi s ed t o cont i nue  t o gr ow and expand i t s  f r anchi s e  2020 SALES BY PROPULSI ON ( 2)  Out boar d ~65%  St e r ndr i ve  ~35%  Sa l es  $24 $31 $37 $36 $26 $37 2016 2017 2018 2019 2020 LTM  9/ 30/ 2021 EBI TDA KEY STATS #1 Out boar d Boa t  M ar ke t  Shar e  ( 1)  41 Boa t
M odel s  300+ Gl oba l  Dea l e r  Ne t wor k ~18%  ROI C Si nce  2006 ~23%  LTM  Gr os s  M ar gi n ~12%  LTM  Adj .  EBI TDA M ar gi n 2020 SALES BY BRAND Chapar r a l  ~50%  Roba l o ~50%  _____________________ ( 1)  Chapar r a l  and Roba l o com bi ned hol d t he  #1 m ar ke t  pos i t i on f or  out boar d boa t s  i n t he i r  s i ze  r ange .  ( 2)  Exc l udes  j e t  pr opul s i on s a l es  t ha t  a r e  be i ng di s cont i nued,  whi ch com pr i s es  appr oxi m at e l y 1%  of  s a l es .  3

 

 



DEM ONSTRATED ABI LI TY TO EVOLVE W I TH CONSUM ER PREFERENCES M PX has  evol ved wi t h t he  m ar ke t  i nt o f as t e r  gr owi ng,  pr em i um  out boar d ca t egor i es  M PX’ S EVOLUTI ON M PX has  evol ved by ut i l i z i ng i t s  des i gn and m anuf ac t ur i ng exper t i s e  and dea l e r  ne t wor k t o capt ur e  a t t r ac t i ve  m ar ke t  oppor t uni t i es  Pr em i um  SSi  s por t  boa t  l i ne  i nt r oduced Chapar r a l  f ounded i n Ft .  Lauder da l e ,  FL Roba l o f ounded Chapar r a l  Sur f  Ser i es  i nt r oduced Chapar r a l  m oved t o Nas hvi l l e ,  Geor gi a ,  obt a i ni ng addi t i ona l  m anuf ac t ur i ng s pace  and acces s  t o a  t r a i ned wor kf or ce  Sunes t a  deck boa t  i nt r oduced SSX l uxur y s por t  boa t  i nt r oduced H2O s por t  boa t  i nt r oduced SunCoas t  out boar d s por t  decks  i nt r oduced Chapar r a l  i nt r oduced t he  OSX l uxur y out boar d s por t boa t  2010 SALES BY PROPULSI ON Out boar d ~5%  St e r ndr i ve  ~95%  1965 1969 2000 1993 2018 2015 2012 1976 2007 2019 2020 SALES BY PROPULSI ON ( 1)  Out boar d ~65%  St e r ndr i ve  ~35%  _____________________ ( 1)  Exc l udes  j e t  pr opul s i on s a l es  t ha t
a r e  be i ng di s cont i nued,  whi ch com pr i s es  appr oxi m at e l y 1%  of  s a l es .  2001 M PX acqui r es  Roba l o 1986 M PX acqui r es  Chapar r a l  4

 

 

I NVESTM ENT HI GHLI GHTS Power f ul  Br and Her i t age  and M ar ke t  Leader s hi p 55+ year  her i t age  f os t e r i ng br and awar enes s  f or  m anuf ac t ur i ng hi gh -  qua l i t y power boa t s  Com bi na t i on of  Chapar r a l ’ s  and Roba l o’ s  out boar ds  hol ds  t he  #1 m ar ke t  pos i t i on f or  out boar d boa t s  i n t he i r  s i ze  r ange  Favor abl e  M ar ke t  Tr ends  Gener a t i ona l  s t ep -  change  i n par t i c i pa t i on and i ncr eas e  of  new ent r ant s  i n r ec r ea t i ona l  boa t i ng I ncr eas ed dem and f or  f i s hi ng ( #2 m os t  popul a r  out door  out i ng)  and ot her  wat e r s por t  ac t i vi t i e s  Recogni zed I ndus t r y I nnova t or  Cons i s t ent  i nves t m ent  i n R& D wi t h t r ack r ecor d of  br eakt hr ough des i gns  St r ong com pet ence  t o l ever age  exi s t i ng des i gns  and i nnova t e  ac r os s  t he  pl a t f or m  Br oad Dea l e r  Ne t wor k 300+ dea l e r s  gl oba l l y,  i nc l udi ng m any of  t he  l a r ges t  and m os t  r eput abl e  dea l e r s  i n t op boa t i ng r egi ons  Deve l oped l ong -  t e r m  par t ner s hi ps  over  decades  of  pr ovi di ng s a l es  and s e r vi ce ,  i nvent or y m anagem ent ,  f i nanc i a l  and oper a t i ona l  s u ppor t
Ef f i c i ent  Oper a t i ons  Ver t i ca l  i nt egr a t i on ( e . g. ,  uphol s t e r y,  cabi ne t r y,  canvas  i n -  hous e)  enabl es  hi ghl y cont r ol l abl e  cos t  s t r uc t ur e  wi t h t he  abi l i t y t o enhance  qua l i t y Cons t ant  adj us t m ent  of  m ode l  m i x and pr oduc t i on s chedul i ng t o m axi m i ze  t hr oughput  and opt i m i ze  pr of i t abi l i t y At t r ac t i ve  Fi nanc i a l  Pr of i l e  Dem ons t r a t ed abi l i t y t o gener a t e  doubl e  di gi t  r e t ur n on i nves t ed capi t a l  over  t he  l ong t e r m  For t r es s  ba l ance  s hee t  wi t h no l ever age  m i t i ga t es  f i nanc i a l  r i s k 1 2 3 4 5 6 5

 

 



19%  12%  11%  8%  Ot her  34%  5%  5%  5%  4%  Ot her  76%  UNDI SPUTED M ARKET LEADERSHI P POSI TI ON _____________________ Sour ce :  SSI  da t a .  M PX BRANDS HOLD LEADI NG M ARKET SHARE I N THEI R RESPECTI VE CATEGOR I ES 18 -  34 f t  St e r ndr i ve  18 -  36 f t  Out boar d 17%  5%  #1 Leader s hi p pos i t i on i n 18 -  36 f t  out boar ds  t hr ough Roba l o br and #2 Leader s hi p pos i t i on i n 18 -  34 f t  s t e r ndr i ves  t hr ough Chapar r a l  br and Com bi na t i on of  Chapar r a l ’ s  and Roba l o’ s  Out boar ds  Hol ds  #1 M ar ke t  Pos i t i on f or  Out boar d Boa t s  i n t he i r  Si ze  Range  6

 

 

HI GHLY REGARDED,  LONG -  TENURED M ARI NE ENTHUSI AST BRANDS M PX’ s  br ands  a r e  r ecogni zed as  s om e of  t he  bes t  on t he  wat e r  Chapar r a l  Boa t s  has  an as t oundi ng r eput a t i on of  be i ng s ol i d boa t  m aker s .  Li ke  we  m ent i oned bef or e ,  t hey have  been i n t he  i ndus t r y f or  ha l f  a  cent ur y.  They de l i ver  on t he i r  pr om i s e  of  exce l l ence  and have  pl ent y of  awar ds  t o back up t he i r  c l a i m . ”  -  Fi s hTal e  Boa t s  ( Dec .  2020)  W hen i t  com es  t o f i s hi ng boa t s ,  i t ’ s  di f f i cul t  t o bea t  t he  br and r ecogni t i on and r eput a t i on enj oyed by Roba l o Boa t s ,  whi ch has  been bui l di ng s ol i d,  va l ue  -  f ocus ed c r a f t  f or  angl e r s  f or  m or e  t han 50 year s . ”  -  Gar y Re i ch,  Soundi ngs  ( J an.  2021)  CUSTOM ER ENGAGEM ENT ACROSS SOCI AL M EDI A PLATFORM S ( 1)  _____________________ ( 1)  Cons ol i da t ed Chapar r a l  and Roba l o s oc i a l  m edi a  s t a t s  as  of  Novem ber  2021.  282K+ Fol l ower s  44K+ Fol l ower s  1. 7K+ Subs cr i ber s  7

 

 



BROAD AND GROW I NG LI NE -  UP OF FI BERGLASS BOATS 2022 M ODEL YEAR 20 M odel s  21 -  34 f t .  Lengt h Range  $47k -  $470k Pr i ce  Range  21 M odel s  18 -  36 f t .  Lengt h Range  $41k -  $580k Pr i ce  Range  SSI  Sur f  OSX Dual  Cons ol e  Cent e r  Cons ol e  Bay Boa t  Out boar d Spor t  Fi s hi ng Boa t s  St e r ndr i ve  and Out boar d Pl eas ur e  Boa t s  8

 

 

37. 3 41. 0 44. 0 46. 3 49. 0 50. 9 50. 7 58. 4 2013 2014 2015 2016 2017 2018 2019 2020 SI GNI FI CANT ROOM  FOR GROW TH I N THE LARGE AND EXPANDI NG FI BERGLASS M ARKET FI BERGLASS M ARKET GROW TH… ( Uni t s  i n Thous ands )  …SUPPORTED BY GROW I NG FI SHI NG POPULARI TY _____________________ Sour ce :  SSI  da t a ,  Recr ea t i ona l  Boa t i ng &  Fi s hi ng Founda t i on.  Gr owi ng ent hus i as m  and f an cul t ur e  a r ound t he  s por t  of  f i s hi ng a r e  dr i vi ng gr ea t e r  l eve l s  of  f i s hi ng par t i c i pa t i on,  and cont r i but i ng t o t he  gr owt h i n t he  f i be r gl as s  m ar ke t  W HY CUSTOM ERS CHOOSE FI BERGLASS BOATS St r engt h /  Dur abi l i t y Cons t r uc t i on m axi m i zes  s t r engt h wi t h l i t t l e  m ai nt enance  r equi r ed Hul l  Ver s a t i l i t y Hi ghl y ver s a t i l e  des i gns  t o t ake  on a  wi de  r ange  of  condi t i ons  Technol ogy /  Hor s epower  Hi gher  hor s epower  a l l ows  f as t e r  s peeds  f or  m any wat e r  ac t i vi t i e s  Dem ogr aphi cs  Hi ghl y popul a r  am ongs t  m i l l enni a l s  l ooki ng f or  a  boa t  wi t h m ul t i pl e  end us es  55% + of  Am er i cans  who t r i ed f i s hi ng i n 2020 i nt end
t o cont i nue  t he  ac t i vi t y i n 2021 ~55 M i l l i on of  Am er i cans  f i s h a t  l eas t  once  per  year  ~13. 5 M i l l i on Yout h and adol es cent s  went  f i s hi ng i n 2020 40% + I ncr eas e  i n f i r s t  -  t i m e  f i s hi ng par t i c i pant s  10% + I ncr eas e  i n f em al e  par t i c i pa t i on i n 2020 9

 

 



STRONG EXCI TEM ENT ACROSS EXPERI ENCED AND NEW  BOATERS DRI VI NG LONG -  TERM  SECULAR TAI LW I NDS I ncr eas i ng Act i vi t y Leve l s  Lar ge  i nc r eas e  i n boa t i ng par t i c i pa t i on ac r os s  a l l  dem ogr aphi cs  ~85%  Of  Peopl e  Ar e  Us i ng The i r  Boa t s  M or e  Gr owi ng and di ver s e  bas e  of  cons um er s  t ur ni ng t o m ar i ne  ac t i vi t i e s  30% + Fi r s t  Ti m e  I ndus t r y -  W i de  Boa t  Buyer s  95%  I ncr eas e  YoY i n Fem al e  Boa t e r s  ~35%  Power boa t  Re t a i l  Sa l es  YoY Gr owt h Top Out door  Act i vi t y M ar i ne  i s  t he  s econd l a r ges t  out door  ac t i vi t y ________________ Not e :  M i l l i ons  of  pa r t i c i pant s .  Dr am at i c  I ncr eas e  i n New Ent r ant s  Technol ogy Advancem ent  7% + 2025 Gr owt h CAGR i n U. S.  Boa t i ng El ec t r oni cs  El ec t r i f i ca t i on /  Power  M anagem ent  Aut onom ous  Docki ng Ot her  Cons um er  Technol ogi es  W at er s por t  I nnova t i on ________________ Not e :  Aver age  annua l  days  s pent  on wat e r  i n t he  U. S.  by boa t e r s  M or e  cons um er s  t han ever  bef or e  a r e  a l l oca t i ng t i m e  t o on -  wa t e r  ac t i vi t i e s  Technol ogy has  m ade  boa t i ng
m or e  enj oyabl e  and eas i e r  t o navi ga t e  I ncr eas i ng Days  on W at er  ~80%  1 s t  Ti m e  Boa t  Buyer s  Have  Spent  M or e  t han 40 Days  on W at er  Gr owt h i n Boa t  Rent a l  /  Shar i ng Pl a t f or m  Cl ubs  5%  2025 Gr owt h CAGR i n Boa t  Rent a l  M ar ke t  At t r ac t i ng gr owi ng par t i c i pa t i on and enhanced acces s i bi l i t y t o on -  wa t e r  f l ee t s  142+ _____________________ Sour ce :  Thi r d -  pa r t y m ar ke t  r es ear ch.  10

 

 

I NNOVATI VE TECHNOLOGY LEADER EXTENDED V -  PLANE HULL �  Runni ng s ur f ace  s pans  t he  l engt h of  t he  ent i r e  boa t  i n cont r as t  t o s t andar d s t e r ndr i ve  boa t s  �  Al l ows  f or  m or e  deck s pace ,  be t t e r  pl ani ng per f or m ance  and a  m or e  com f or t abl e  r i de  �  Cr ea t es  s uper i or  s t abi l i t y under  l ow s peeds  �  Ut i l i zed on t he  Com pany’ s  Chapar r a l  and Roba l o boa t i ng l i nes  HYDRO LI FT HULL I NFI NI TY POW ER STEP M PX has  a  t r ack r ecor d of  be i ng a  l eadi ng i nnova t or  i n t he  r ec r ea t i ona l  boa t i ng i ndus t r y �  Var i abl e  dead r i s e  hul l  des i gn a l l ows  f or  a  s m oot h r i de  i n r ough wat e r  condi t i ons  �  I ncr eas es  t he  m axi m um  s peed obt a i nabl e  by a  gi ven hor s epower  and wei ght  of  a  boa t  �  Enhances  f ue l  e f f i c i ency �  Sm oot h des i gn s uppl em ent s  cor ner i ng agi l i t y �  Loca t ed on t he  boa t ’ s  s t e r n,  Power  St ep l ower s  i nt o t he  wat e r  a t  t he  t ouch of  a  but t on �  Ut i l i zed by pas s enger s  t o eas i l y boar d or  exi t  t he  boa t  �  I dea l  f or  a l l  age  gr oups  and pe t s  �  Cr ea t es  one  of  t he  m os t  acces s i bl e
boa t s  i n t he  i ndus t r y Com m i t m ent  t o I nnova t i on and Ser vi ce  I NNOVATI VE SEATI NG �  Chapar r a l ’ s  Vi s t a  Vi ew l ounge  t ha t  can change  pos i t i on f r om  s i t t i ng upr i ght  t o f ul l  -  l engt h l oungi ng a t  t he  t ouch of  a  but t on �  Chapar r a l ’ s  Oas i s  Lounge  f ea t ur es  an adj us t abl e  back r es t  and t he  abi l i t y t o f ace  f or war d or  t he  r ea r  �  Abi l i t y t o f ol d f l a t  t o c r ea t e  a  s un pad 70+ Awar ds  f or  Pr oduc t  Exce l l ence  and Cus t om er  Ser vi ce  11

 

 



M PX’ S DEALER FOOTPRI NT 10+ Year s  Aver age  Dea l e r  Re l a t i ons hi p Si gni f i cant  Pr es ence  No Pr es ence  Hi ghl i ght s  Eur ope  As i a  Aus t r a l i a  Af r i ca  ( M ar i ne  Pr oduc t s )  At l ant a ,  GA ( Chapar r a l )  Nas hvi l l e ,  GA ( Roba l o)  Nas hvi l l e ,  GA �  P r em i er  dea l e r  ne t wor k wi t h 260 dom es t i c  and 69 i nt e r na t i ona l ,  i ndependent  dea l e r s  �  I ncr eas ed dea l e r  ne t wor k f r om  192 i n 2010 t o 329 t oday,  wi t h i dent i f i ed pl ans  t o cont i nue  expans i on i n key m ar ke t s  �  M PX’ s  l a r ges t  dea l e r s  a r e  exc l us i ve ,  a l l owi ng t hem  t o f ocus  on s e l l i ng M PX’ s  pr oduc t s  Canada  12

 

 

FACI LI TI ES OVERVI EW  M PX oper a t es  out  of  f i ve  s t a t e  -  of  -  t he  -  a r t  m anuf ac t ur i ng f ac i l i t i e s  FACI LI TY SNAPSHOTS �  M PX’ s  f ac i l i t i e s  i nc l ude  5 m anuf ac t ur i ng pl ant s  i n Nas hvi l l e ,  Geor gi a  �  Fac i l i t i e s  a r e  ut i l i zed t o des i gn new m odel s ,  f abr i ca t e  hul l s ,  decks  and s m al l  f i be r gl as s  par t s ,  m anuf ac t ur e  i nt e r i or s  and as s em bl e  and t es t  end pr oduc t s  be f or e  s hi ppi ng t o dea l e r s  Key M et r i cs  ~1. 2M  Tot a l  Squar e  Fee t  x Engi neer i ng /  R& D x M anuf ac t ur i ng x As s em bl y and Fi na l  Tes t i ng x W ar ehous e  KEY FUNCTI ONS 900+ Tot a l  Em pl oyees  1 2 3 4 13 W ar ehous e  Pl ant  5 R& D Cor por a t e  Of f i ce  Pl ant  4 Sm al l  Par t s  Pl ant  2 I nt e r i or s  Pl ant  1 Boa t s  <25f t  Tr uck Shop &  Loadi ng Pl ant  3 Boa t s  >25f t  1 2 2 2 3 4

 

 



CLEAR STRATEGI C VI SI ON TO CONTI NUE M PX’ S LONG -  TERM  GROW TH M PX has  i dent i f i ed s ever a l  l ever s  t o dr i ve  cont i nued gr owt h UPGRADE DEALER RELATI ONSHI PS ENHANCE M ARKETI NG EXCELLENCE ENHANCE M ARGI NS THROUGH EFFI CI ENCI ES TARGET ACCRETI VE STRATEGI C ACQUI SI TI ONS x Se l ec t i ve l y s t r engt hen t he  dea l e r  ne t wor k and expand wal l e t  s har e  x I m pr ove  t he  qua l i t y,  e f f ec t i venes s  and s uppor t  of  t he  ent i r e  dea l e r  ne t wor k x Pr ovi de  an i nnova t i ve  m ar ke t i ng s t r a t egy t ha t  enhances  t he  cus t om er ’ s  end -  t o -  end exper i ence  x Cont i nue  t he  deve l opm ent  of  hi gh -  end m ar ke t i ng and br andi ng x Capi t a l i ze  on f ac i l i t y and pr oces s  /  oper a t i ona l  i m pr ovem ent s  t o dr i ve  gr owt h and m ar gi n expans i on x Dr i ve  vol um e di s count s  f r om  s our c i ng par t ner s  x Com pl em ent  exi s t i ng pr oduc t  ca t egor i es  x Expand geogr aphi c  pr es ence  i n cur r ent l y s e r ved and new m ar ke t s  x St r engt hen capabi l i t i e s  and br and por t f ol i o 14

 

 

CAPI TAL STEW ARDSHI P TAI LORED TOW ARDS SHAREHOLDERS _____________________ ( 1)  Def i ned as  ne t  cas h pr ovi ded by oper a t i ons  /  aver age  t ot a l  i nves t ed capi t a l .  ( 2)  M PX s pun -  of f  f r om  RPC i n Febr uar y 2001.  23. 9%  15. 9%  14. 3%  ( 9. 8% )  12. 1%  3. 4%  8. 9%  11. 5%  10. 6%  17. 1%  18. 9%  38. 8%  28. 6%  39. 8%  32. 2%  2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 RETURN ON I NVESTED CAPI TAL ( 1)  ~$332 ~$37 ~$59 ~$160 Oper a t i ng Cas h Fl ow Capi t a l  Expendi t ur es  Shar e  Repur chas es  Di vi dends  Pa i d SELECTED CASH FLOW  M EASURES SI NCE SPI N -  OFF ( 2)  ( $ i n m i l l i ons )  x ~18%  aver age  r e t ur n on i nves t ed capi t a l  s i nce  i ncept i on x St r ong ROI C has  l ed t o s i gni f i cant  cas h f l ow gener a t i on x Pr oven t r ack r ecor d of  l ong -  t e r m  s har ehol der  r e t ur ns  x Over  $200M  has  been r e t ur ned t o s har ehol der s  i n M PX’ s  20 year s  as  a  publ i c  com pany x Pa i d di vi dends  i n a l l  but  t wo year s  of  hi s t or y as  publ i c  com pany I nves t or  -  Or i ent ed Capi t a l  Phi l os ophy 15

 

 



W HY I NVEST I N M PX Power f ul  Br and Her i t age  wi t h Leadi ng Br ands  i n Bes t  Pos i t i oned Pr oduc t  Ca t egor i es  Recogni zed I ndus t r y I nnova t or  wi t h Tr ack Recor d of  Pr em i um  Pr oduc t  Per f or m ance  and I nnova t i on Br oad Dea l e r  Ne t wor k I nc l udi ng Som e of  t he  Lar ges t  and M os t  Reput abl e  Dea l e r s  i n Top Boa t i ng Regi ons  Ef f i c i ent  Oper a t i ons  M axi m i ze  Thr oughput  and Opt i m i ze  Pr of i t abi l i t y Super i or  I nves t m ent  M et r i cs  and For t r es s  Ba l ance  Shee t  wi t h Am pl e  Fl exi bi l i t y f or  Capi t a l  Depl oym ent  Favor abl e  M ar ke t  Tr ends  i n a  Lar ge  and Gr owi ng I ndus t r y 16

 

 

APPENDI X A – NON -  GAAP RECONCI LI ATI ON 17 LTM  ( $ 000's )  2016 2017 2018 2019 2020 9/ 30/ 2021 Reconc i l i a t i on of  Net  I ncom e t o EBI TDA Net  I ncom e $16, 745 $19, 300 $28, 488 $28, 239 $19, 444 $27, 572 Add:  I ncom e Tax pr ovi s i on 6, 662 10, 688 7, 167 6, 219 5, 012 7, 273 Depr ec i a t i on and Am or t i za t i on 1, 382 1, 526 1, 820 2, 090 1, 954 1, 790 Les s :  I nt e r es t  I ncom e 355 229 268 323 95 31 EBI TDA $24, 434 $31, 285 $37, 207 $36, 225 $26, 315 $36, 604

 

 



 

 


