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Matthew E. Graber Joins San Diego Opera as Chief 
Marketing Officer  

 
San Diego, CA – San Diego Opera is excited to announce that Matthew E. Graber has 
been appointed to the position of Chief Marketing Officer after a national search, 
replacing the previous CMO who retired in 2021. The Chief Marketing officer is member 
of the Company’s senior executive team and oversees the creation and execution of the 
Company’s marketing strategy. This work is responsible for all marketing, 
communications, audience engagement, and customer service/sales activities in support 
of the San Diego Opera’s mission, branding, audience development, and earned 
income/revenue diversification goals.  
 
Matthew Graber was most recently the Director of External Affairs at San Diego 
Repertory Theatre, a national leader in EDIA work, where he significantly increased 
ticket sales and subscription revenue and led a variety of successful fundraising 
campaigns. 
 
“It’s such a thrill to be joining the innovative team at San Diego Opera during this 
transformative moment in the Company’s history,” shares Mr. Graber. “It’s a thrill to be 
part of an organization that is building towards the future, and also brings so much to the 
San Diego community, and beyond.  It is my goal to work to bring world class opera to 
diverse communities all over the region.” 
 
Matt Graber (he/him), brings over 17-years of nonprofit marketing, fundraising, 
management and leadership experience in the performing arts. Some of the organizations 
Matt has worked with include South Coast Repertory Theatre, The Blank Theatre, 
Shawnee Summer Theatre, The Arden Theatre Company, Indiana Repertory Theatre, Cal 
Rep, Arizona Theatre Company, Blindspot Collective, Diversionary Theatre and The 
Geffen Playhouse. Most recently Matt served as Director of Marketing and 
Communications and then Director of External Affairs at San Diego Repertory Theatre.  
In his time with The REP, he led teams that broke every recorded ticket record, and 
increased subscription revenue by 89%.  He also helped lead successful fundraising 
efforts, including The REP’s “Setting the Stage” campaign which raised over $5MM. 
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Matt possesses an MBA/MFA in Theatre Management from California State University, 
Long Beach. 
 
“I am very excited to welcome Matt to San Diego after an extensive search that attracted 
diverse pool of wonderful candidates from around the county,” shares San Diego Opera 
General Director, David Bennett “I had been aware of Matt’s work at The Rep for some 
time and I am glad to finally have a chance to work together. Matt brings new energy, as 
well as an incredible depth of marketing knowledge and fundraising skills to San Diego 
Opera at a pivotal time in the Company’s history.”  
 
This search was facilitated by Blair Search Partners. 
 
Matt Graber headshot: https://sandiegoopera.smugmug.com/Matthew-Graber-CMO-/ 
 
San Diego Opera 2021-2022 Season 
Stephanie Blythe in Concert  Saturday, October 23, 2021 
Michelle Bradley in Concert   Saturday, November 20, 2021/Sunday, November 21, 2021 
Arturo Chacón-Cruz in Concert Friday, December 3, 2021 
Così fan tutte    Wolfgang Amadeus Mozart February 12, 15, 18, and 20(m), 2022 
Roméo et Juliette    Charles Gounod  March 26, 29, April 1 and 3(m), 2022  
Aging Magician   Paola Prestini  May 13 and 14 (evening and mat), 2022 
 
Mission: 
The mission of San Diego Opera is to deliver exceptional performances and exciting, accessible programs to diverse 
audiences, focusing on community partnerships, and the transformative and expressive power of the human voice. 

 
Vision: 
San Diego Opera will be recognized globally as a leading example of adaptability, innovation and sustainability, 
promoting diversity on stage, in our repertoire, and in our staff and leadership, with a commitment to world-class and 
emerging talent, and innovative use of technology. 

 
Values: 

 Through excellence in innovative programming and education and a commitment to equity, San Diego Opera 
provides a lasting cultural service to our diverse community. 

 Our tradition of exceptional productions of grand opera is augmented with new expressions of opera in 
diverse settings. 

 Our deep commitment to our community propels us to embrace inclusivity, accessibility and affordability. 
 Through fiscal responsibility and nimble adaptation to changing environments, we ensure the future of San 

Diego 
Opera for our community. 
 

 
www.sdopera.org 
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