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Silver Lake Education Foundation hosts annual breakfast fundraiser

     Everything has a cost. 
Finding funding for a school 
district can be especially 
difficult. The Silver Lake 
Education Foundation has 
helped fund many projects and 
classrooms across the district. 
The foundation, founded in 
2011, hosted its sixth an-
nual breakfast on Feb. 18. The 
theme for this year’s function 
was “Roadmap to Success.” 
     The breakfast featured 
Kathy Strunk, keynote speaker 
and farm broadcaster, who 
was a founding member of the 
foundation. Other founding 
members include: Dr. Randy 
Freeman, Chris Haverkamp, 
Amanda Monhollon, Cori 
Wegner, Karen Kelley, and 
Jake Fisher.
     As a founding member, 

Strunk shared why she thought 
it was important to join such an 
organization.
     “The importance of a 
strong school system as an 
integral part of community 
was always stressed by my 
parents.  So when Randy Free-
man explained the focus of the 
foundation, I was excited to 
serve…
     “I know the foundation con-
tinues to improve and expand. 
I believe Amelia Earhart said it 
best:  ‘The most difficult thing 
is the decision to act, the rest is 
merely tenacity,’” Strunk said.
     Silver Lake was the last 
school district in Shawnee 
County to form a foundation. 
Haverkamp explained his rea-
sons for joining, as well as how 
the foundation came about.
     “(The late) Superintendent 
Mr. Randy Freeman should 
be given credit for organizing 
the foundation. Mr. Freeman 
saw firsthand how Silver Lake, 
as well as area districts, were 
struggling to fulfill student 
needs through traditional 
budget allocations. Neighbor-
ing districts had developed 
their own foundations with 
great success, and he felt Silver 
Lake should also consider the 
approach. The single biggest 

reason our family chose Silver 
Lake 20 years ago was due to 
the school and its reputation for 
a high standard of education. 
My wife, Tracey, was a special 
education teacher and thus 
we saw just how important a 
strong school system was to 
the development of a child. 
     “Therefore, when I was 
approached by Mr. Freeman 
to help create the founda-
tion, I felt compelled to offer 
my time and talents to the 
district, teachers, and staff that 
have provided an incredible 
education to our three children. 
Today, we have an amazing 
foundation board that contin-
ues to carry on Mr. Freeman’s 
vision,” Haverkamp stated.
     Nancy Musselman, 
President of the Silver Lake 
Education Foundation, said 
the breakfast is their largest 
fundraiser. She explained why 
this event is important to their 
cause.
     “This annual Fundraising 
Breakfast has been our best 
way to provide funding so far; 
each seat is $40 and a table 
of eight is $300, then we also 
have many generous individu-
als at the breakfast. Every USD 
372 staff member that comes 
has a donated seat! 

     “My favorite story about the 
donations happened a couple 
years ago, when a second 
grader, Morgan Ackerly, sent 
in her allowance to pay for 
her teacher’s $40 seat. Her 
teacher, Joan Thomas, stayed 
home that day and had a baby, 
so without a beat, Morgan 
changed her sponsorship to her 
past kindergarten teacher, Beth 
Lindstrom,” Musselman said.
     The Silver Lake Founda-
tion has given away a total of 
$50,714.75 since 2012. Accord-
ing to Musselman, over 40 
staff members have received 
money in the last six years. 
     “These grants have pro-
vided items or experiences that 
have impacted all Silver Lake 
students, pre-school through 
grade 12,” she said.
     In past years, Becky Smith, 
grade school computer lab 
manager, received robots and 
3D printers. She turned to the 
foundation due to the high cost 
of these materials. 
     “To be able to present robot-
ics to all students, not just 
higher achieving students, was 
my goal. I wanted all to have 
a chance to get their hands on 
robotics and 3D printing and 
experience the knowledge 
that can be gained by build-

ing and coding and printing. 
Today’s students will need that 
knowledge to go out and work 
in the future with technology, 
and the Silver Lake Foundation 
understood that need.
     “The items have been a 
great addition to my classroom. 
I have noticed the students 
understanding robotics and the 
basic physics of movement. 
The creativity I see in the stu-
dents is amazing,” Smith said. 
      Since the 2018 February 
breakfast fun-
draiser, a little 
over $10,000 
has been 
awarded out 
to the district. 
Debate and Fo-
rensics Coach 
Michelle Tay-
lor was one of 
the 2018 grant 
recipients. 
She received 
$5,000 to 
acquire new 
laptops for 
the debate 
squad. Taylor 
explained why 
she approached 
the founda-
tion with this 
request.

      “I turned in a grant to the 
foundation for the laptops 
because I knew it was going 
to be a big expense, and I was 
hoping the foundation would 
help,” she said. 
     Taylor said the new laptops 
have increased productivity 
within the team. She shared the 
advantages to having the new 
technology.
     “There have been so many 
benefits to having new laptops 
for debate, both in the class-

By Kennedy Kats
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Farm Broadcaster Kathy Strunk, keynote speaker, shares her experiences as a 
national agriculture reporter. (Photo by Kennedy Kats)

Attendees take advantage of the buffet at the 
annual breakfast. (Photo by Kennedy Kats)

By Aubrey Bahner 
Staff Writer

Military recruiters take time to visit with students

There are many careers that 
students are constantly think-
ing of pursuing, but some are 
overlooked. The military is one 
of the more forgotten careers.

However, the branches are 
getting their name out in high 
schools. Recruiters often come 
to schools and talk to students 
about the military.

Sandra Liggatt, high school 
counselor, explained how the 
school gets recruiters to come 
and visit with students.

“The military reps contact 
the school, and they end up 
ultimately talking to me. A 
lot of times, they come in and 
have a meeting with me one 
on one. They explain their 
programs, get to know me, and 
talk a little bit about what our 
school is like.

“From there, they send me 
some dates, and we find a date 
on the calendar where there’s 
nothing going on during lunch. 
Then, they come in, and that 
is how they get started. Other 
military reps have presenta-
tions they have done in class-
rooms, but the first step for 
military reps is to contact me 

and set up a lunch time table,” 
described Liggatt.

Aaron Endsley, Navy repre-
sentative, visited the school on 
Feb. 21 and explained why it is 
important for military recruit-
ers to come and speak with 
students.

“My job 
as a Navy 
recruiter 
is to go 
to com-
munities 
and ensure 
that we get 
information 
out. Ideally, 
the job is 
to make 
sure to give 
people the 
opportunity 
to enlist 
and be able 
to join and 
serve in the 
Navy. But, 
more than 
that, as a 
recruiter 
we serve as 
ambassa-
dors to the 
community. 
So, I find 
that it’s im-
portant for 
recruiters 
to not only 
do our job 
by putting 
people in 
the Navy, 
but also to 
be ambas-

sadors to the community,” 
commented Endsley.

Endsley has been recruiting 
for a total of three and a half 
years but worked as an electri-
cian throughout his career.

Endsley, who graduated as 
an Eagle in 2001, described his 

main focus  
when he 
comes and 
visits with 
students.

“The 
focus is 
honestly to 
reach out 
to as many 
students as 
possible, 
whether 
they’re 
high school 
seniors get-
ting ready 
to graduate, 
or whether 
they’re 
freshmen 
and are just 
interested 
in learning 
some more 
information 
because they 
have some 
time. So, we 
try to get 
in front of 
classrooms 
to be able to 
talk to stu-
dents in an 
environment 
in which it 
makes it a 

little easier for them to listen. 
“A majority of schools will 

only allow us to sit at a lunch 
room table and have students 
come up to us, which makes 
it a little bit harder to get our 
information across... But, our 
message that we put out is 
basic information about the 
service and what it can do for 
them to reach their overall 
goals,” said Endsley.

Junior Cody Hay explained 
how recruiters helped him 
with his interest in joining the 
service.

“I think the recruiters 
help students who are inter-
ested in joining the military 
by showing them all of their 
options and all of the different 
opportunities and benefits that 
the military provides. I want 
to join the military because I 
don’t know what I want to do 
after high school. 

“I really like all the benefits 
the military offers, and the fact 
that I want to travel all around 
the world is something the 
military does. I am thinking 
about the Air Force because 
my uncles are in the Air Force. 
There are a lot of job oppor-
tunities after you leave the 
military. To me, it just sounds 
like something that really fits 
me,” stated Hay.

Endsley has personally 
visited around 50 schools.

“Part of our job is to get into 
schools, and when the schools 
are open, we need to get in 
front of students. So, our mar-
ket is graduates but also high 
school seniors and students 

Marine Staff Sergeant Michael Wackler visits with students. 
(Photo by Aubrey Bahner)

Aaron Endsley, Navy recruiter
 (Photo by Aubrey Bahner)

in general. I would say on a 
daily basis it’s our job to try 
get in front of a school. I have 
eight schools that I go to just 
from my office, but we have 
probably 30 or 35 within my 
offices, Lawrence and Topeka. 
So, everything from Paola, KS 
to Oskaloosa, Perry Lecomp-
ton, Silver Lake, and we go out 
to Emporia.

“So, we cover a pretty big 
area. It keeps us pretty busy, 
but that’s good because we 
need to make sure that these 
schools know that the Navy 
is an option and it’s available. 
Being from the midwest, Leav-
enworth is just down the way, 
Fort Riley is real close. There’s 
a high propensity for people to 
look into wanting to do just the 
Army because when they think 

of military, they think Army. 
“Well, there’s a lot of other 

branches that are available. 
So, part of what we do is make 
sure that they understand 
that they Navy is an option as 
well,” explained Endsley.

Most branches visit the 
school once a semester. The 
branches that have come to 
the school this year are the 
Army, Marines, Navy, and Air 
National Guard.

Liggatt explained the signifi-
cance of military representa-
tives speaking with students.

“It is important for mili-
tary reps to come and talk to 
students, to give the students 
Continued on page 4
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Valentine’s Day. The first 

image that comes to mind 
when these two words are ut-
tered are chocolate, candy, din-
ing out, and mushy romance. 

While people might dis-
agree, the fact is that there 
does not need to just be one 
day where you make sure your 
significant other knows that he 
or she is appreciated. While 

Valentine’s Day can be magical 
for some people, it is an excuse 
to only treat people with the 
love and attention they deserve 
on only one day. 

The holiday, that first started 
in the year 496, originates from 
either the Roman Festival of 
Lupercalia, where men would 
sacrifice a goat and a dog and 
would whip women. They 
believed it would make the 
woman fertile. 

Or, from another legend, 
where a harsh emperor prohib-
ited soldiers from getting mar-
ried, and St. Valentine, who the 
holiday was named after, went 
against the emperor's rule and 
married couples in secret. This 
could be why this is associated 
with love.  

Yet, as time grew with 
this festival, it became more 
romanticized and often you can 
see it today as a lovey, dovey 
holiday, where people shower 
their significant others in treats 
and sometimes fancy objects or 
marriage proposals. 

Being a romantic, it feels 
against my nature to be against 
this holiday. However, it has 
been too over commercialized 
to the point where it is almost 
unbearable, even for the people 
participating. 

When you are in a relation-
ship every day, both people 
should feel appreciated and 
loved. But, then again, it is 
good that there is a day to 

As an emotionally driven 
person, I stand firm on the 
idea that Valentine’s Day still 
has all its meaning and that 
it hasn’t been “commercial-
ized.” Valentine’s Day has 
become more and more about 
the spectacle and the show, but 
the reasoning behind creating 
those spectacles is still love. 

It’s about creating the 
biggest scene as a show of 
affection and dedication. Take 
into account flash mob propos-
als and billboards declaring 
people’s love for their signifi-
cant other. Those are clearly 
about the spectacle, but still 
motivated by romance.

For purposes of clarification, 
let’s try and determine the 
origin of Valentine’s Day. It’s 
a celebration to honor the mys-
terious St. Valentine, whose 
origin of sainthood remains 
a mix of several legends that 
focus on one theme: love. 

In fact, one of the only solid 
facts we know about St. Val-
entine is that he’s the patron 
saint of lovers. Some tales 
depict him marrying couples 
illegally, and some say he 
famously mailed a letter to his 
lover signed, “Love, your Val-
entine.” Both have everything 
to do with affection, romance, 
and the freedom to love.

Some of the typically 
practiced traditions, much like 
other holidays, also come from 
Pagan festivals. A specific Pa-
gan holiday historians pinpoint 
is Lupercalia. Lupercalia is a 
holiday famously celebrated by 
Romans that commemorated 
fertility in both people and 
crops. Again, the message of 
love and romance is carried 
through by this theme of 
fertility.

So, in the end, Valentine’s 
Day is an amalgamation of 
several holidays and festivals, 
leaving no clear origin of it. 
However, the determining fac-
tor that draws all the celebra-
tions together is the traditions 

celebrating love, romance, and 
affection.

There are companies that 
often try to exploit the holiday; 
however, the number of people 
still celebrating Valentine’s 
Day for the sake of romance 
and love far outnumbers the 
amount of businessmen trying 
to make a profit off of romance. 
To fully corrupt Valentine’s 
Day and its meaning, it would 
take a lot more than greedy 
corporate officials trying to 
make a quick buck.

The National Retail Federa-
tion did a study that found the 
average American spends 
around $136.57 on Valentine’s 
Day gifts. This is a surpris-
ingly low amount considering 
it’s predicted that Americans 
will spend around $950 on 
Christmas.    

In the end, love triumphs 
all and love is one of the few 
human emotions that can with-
stand the test of time. Love 
will exist on Earth and prevail 
over all obstacles as long as 
there are humans in the world. 

For purposes of parallel-
ing, let’s compare Valentine’s 
Day to another, more popular 
holiday that’s just as equally 
accused of being commercial-
ized: Christmas. Companies 
and people all over race to 
create the best Christmas 
merchandise in the highest 
quantity. 

But, despite this rush, the 

meaning and traditions of 
Christmas still remain; people 
all over gather together to cel-
ebrate the birth of Christ, the 
spirit of giving, and the feeling 
of togetherness. Christmas 
involves one of the biggest 
spectacles of the year, and yet 
the spirit of it still remains.

The big companies and 
corporate officials haven’t 
muddled these emotions after 
years and years of Christmas 
deals and steals, so how could 
those same businesses and 
corporate officials eliminate a 
feeling as strong as love?

Furthermore, according to 
a study done by the wedding 
planning site weddingwire.
com, Christmas and Valen-
tine’s Day are the two most 
popular days for marriage 
proposals and engagements. 
This is direct proof that the 
emotional significance of 
both holidays still remains. 
People are still trying to cre-
ate long-lasting memories on 
meaningful days because there 
is undoubtedly still meaning 
behind them. 

While there is a focus on 
who can do the most, and 
people can easily get caught up 
in that, the emotions associated 
with Valentine’s Day will never 
be erased due to how deep-set 
the traditions of romance are 
instilled in people. Children 
are taught from an early age, 
by their exchange of candy 

and cards, that Valentine’s Day 
should be celebrated to com-
memorate love and the ability 
to love romantically.

The conclusion is that there 
is nothing strong enough to 
eliminate romance and love. 
Both of those traditions will 
continue on because they’re 
both unstoppable forces. No 
matter how many businesses 
try to make a profit off of 
Valentine’s Day, there’s no 
way greed among humans can 
dilute people’s love for one 
another.

make sure you tell people that 
they are loved. It has just been 
very over commercialized. 

Valentine’s Day wasn't 
created to be a mushy holiday, 
but instead a festival for hope. 
And society morphed it into 
this payday for people. This 
day could have been something 
amazing. However, it was 
transformed into something for 
people to make money from, 
not a holiday that celebrates 
true love and romance.

For example, the National 
Retail Federation projected 
that the total amount of 
money expected to be spent on 
Valentine’s Day in America is 
around $19 billion.

If there was not so much 
financia emphasise on this 
holiday, it could be something 
enchanting. 

Some might disagree that 
because it now generates such 
a huge profit for businesses that 
doesn't mean the meaning isn't 
still there. However, people 
will never really realize the 
true backstory and they will 
never be able to truly appreci-
ate it because of how empha-
sized the price tags of gifts are. 

And people who are coming 
into this age of profit-filled 
holidays like this, Christmas, 
and even Mother’s Day, will 
never realize that there is a 
deeper meaning. This will just 
keep perpetuating that money 
is key. 

Valentine’s Day was never 
meant to be filled with this 
much greed. It was meant to 
give women who were strug-
gling, hope. 

This day would mean so 
much more if the meaning 
hadn't been changed so drasti-
cally, from what it originally 
was. The true message is hope, 
and not a commercialized, 
mushy holiday that people 
stress, and fuss and cry over 
because they’re concerned 
about getting the best gift. 

If this holiday was still a 
message of hope, then it would 
be so much better. But now 
that has ended and no one un-
derstands that love isn't about 
candy and hearts and stuffed 
animals. It's about sacrifice and 
unconditional love and care. 

Valentine’s Day 
hasn’t been 

commercialized

Valentine’s Day 
has been 
commercialized

By Reese Fergola 
Staff Writer

“The Bachelor.” Either you 
love it or you hate it. There are 
people who might disagree, but 
it is possible to find your one 
true love while being on this 
show.

Like in the case of Ashley 
Hebert and J.P Rosenbaum 
from Season 7 and from 
Season 17, Sean Lowe and 
Catherine Giudici, two couples 
who are still together today.

This series first made its 
way on to television on March 
25, 2002, with its twin series 
“The Bachelorette,” first airing 
January 8, 2003. Currently 
this year’s bachelor is Colton 
Underwood.

Underwood, who is a former 
professional football player for 
the San Diego Chargers, came 
to the show looking for some-
one to share his life with him.

Every season, either the 
bachelor or the bachelorette 
has roughly 30 people fighting 
for the their affection and the 
ultimate goal of marriage at the 
end of the season. 

Well, that is what the bach-
elor would hope for, that each 
contestant is there for the right 
reasons. While most are, there 
are a few that are not. This 
comes with its own conflicts in 
every season. Catherine on this 

season only came to the show 
to get her 15 minutes of fame, 
and Onyeka came on this show 
for the drama and thrill not to 
get married at the end. There 
were also rumors of some of 
the girls on this season who 
only came on the show to go 
to parties and travel the world, 
and who were already talking 
about being the next “Bach-
elorette.” 

Almost every season comes 
with women or men who only 
want to be there to travel or 
get paid or get famous from it. 
But usually they get weeded 
out pretty quickly when they 
talk amongst themselves in the 
house that they share.

This show is a drama, 
romance, thriller, and mystery 
all rolled into one. You root for 
who you love and even for the 
ones you hate. 

Every Monday night at 7 
p.m. on ABC, viewers see 
people who are ruthless and 
stop at almost nothing to get to 
the end even if they don’t want 
to be married. 

Underwood started this sea-
son with the aforementioned 
30 girls, some who went home 
on the first night and some 
who made a very strong first 
impression. 

This season, much like every 
season before it, has generally 
the same sequence of events. 
Each episode contains its own 
plot twists that the viewer 
doesn’t see coming. 

Time is very important when 

on “The Bachelor” because 
there is only so much time 
before the show is over. So 
each week girls fight to be on 
the one-on-one dates. Usu-
ally there are two one-on-one 
dates, with a group date in the 
middle. 

Then at the end of each week 
is a rose ceremony, at which 
roses are given out. If the con-
testant is given a rose then she 
is safe for another week. But if 
she doesn’t get one, she packs 
up her things and goes home. 
The contestants also have a 
chance to go home on the one-
on-one dates. If they do not 
receive a rose at the end of the 
date, then they also go home. 

Every season also has its 
own personal villain. This 
season it was Demi. The vil-
lains alway seem to stay longer 
than the audience would like. 
Viewers see the other side of 
the person that the bachelor 
doesn’t see. 

Some people might think 
that that this show is a hoax, 
but as you get to know the 
contestants and each bachelor 
more closely, they truly want to 
find love. Some of them are so 
real, like Colton. The viewers 
can see how genuine his search 
for love is.

There will always be people 
in the world who want to knock 
you down. This season Onyeka 
and Demi really wanted to 
knock people down, not caring 
if they were hurt. They both do 
this to bring themselves up but 

with that also comes the people 
who will help you get back up, 
like Cassie and Caitlyn. Not 
everyone is nice in the world, 
and this show gives a good rep-
resentation of how some people 
are out in the world and how 
others can be so genuine until 
you really get to know them. 

If you are really searching 
for love, even in this short 
amount of time, it is possible. 
Like Becca and Garrett from 
Season 22, who found love 
after Becca, who was on Sea-
son 21 of “The Bachelor,” was 
asked to get married and then 
had her heart broken by Arie, 
the bachelor of Season 21. 
After Arie’s proposal to Becca, 
he changed his mind and chose 
Lauren, who had previously 
been sent home. 

There are people who go on 
this show for their 15 minutes 
of fame but usually the people 
who stay more toward the end 
are really trying to find their 
life long partner, like Caitlyn 
and Cassie. They are on this 
current season and are in the 
final four. They are staying to 
find their true love, which is re-
ally amazing. 

In the insane world of “The 
Bachelor,” the audience never 
knows what they are going to 
get, always being on the edge 
of their seat. Since the begin-
ning of the first season up until 
now, six of the couples are still 
together and some of them 
have even had children of their 
own. This is impressive, espe-

cially looking at the divorce 
statistics in America alone. 
A good 50/50 of the couples 
are still together. As you can 
see from Season 9, Desiree 
Hartsock and Chris Siegfried 
and Becca Kufrin and Garrett 
Yrigoyen from Season 22 are 
still happy couples despite all 
the oppostion against them.

As of this season finale, 
there are four girls left, and 
Underwood is really strug-
gling to know who is there for 
the right reason, like Cassie, 
and who should go home, like 
Kirpa.

This series as a whole gives 
the world of people who watch 
things to learn, like a represen-
tation of the dog-eat-dog world. 
People will stop at nothing to 

Love on the rocks
Is televised love real love?

get what they think they want, 
even if it isn’t actually what 
they want. It shows people who 
strive to find the real love out 
there. The good and the bad. 

This series also shows that 
love, even in the most stressful, 
random of times, it is still pos-
sible. People who are willing 
to sacrifice their careers, lives, 
anything so they can get what 
everyone wants in the world: 
love. Unconditional, fully sup-
ported love.

This show gives a great 
representation of everyone’s ul-
timate goal, even the ones who 
believe they are undeserving. 
Everyone in the world wants 
to be loved, as basic human 
nature. And “The Bachelor” is 
no exception

“Honestly, I believe that 
‘The Bachelor’ can work 

for some people, like 
Sean Lowe and Catherine 
Lowe. But I feel like it’s 
kinda weird that a man 

can fall in and out of love 
so quickly.” 

- Maddie Field, 10

“I really enjoy watching 
‘The Bachelor’ because 
it’s so interesting and 

drama-filled.”
-Bailey McCollum, 10

The Bachelor: Yes or No?
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By Mary Kate Gerber 
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Students Break Fast With Breakfast Business 
The Breakfast Club revolutionizes way high school students eat breakfast 

of our peers use social media, 
so we thought this was the best 
idea,” said Kats. 

As the marketing of their 
club began, Uhl showed great 
support. 

“There are no other teachers 
that are involved in this organi-
zation. We chose Uhl to be our 
sponsor because she supported 
our idea and has helped out 
greatly in the success of our 
business,” said Kats. 

Even though Uhl’s class-
room has become the hub of 
activity for many students, it 
has not affected its functional-
ity. 

“As far as the natural flow of 
my classroom during advisory, 

it seemed like I had a bunch 
of students in here regardless 
of whether Breakfast Club is 
going on or not. So it doesn’t 
really interrupt because they 
kind of do their own thing in 
the corner and when students 
need to come talk to me, they 
can still come and talk to me,” 
said Uhl. 

Despite the fact nearly 
an hour of advisory time is 

dedicated to the Breakfast 
Club, Walker explained he still 
participates in other clubs. 

“...we have Breakfast Club 
in Uhl’s, so I felt obligated to 
join her Environmental Green 
Thumb Club. I enjoy that club 
very much,” he commented. 

However, Uhl said ensuring 
that the Breakfast Club could 
reserve a period of time for 
themselves was the biggest is-
sue when installing the club. 

“The only issue was mak-
ing sure their club time didn’t 
interfere with other club times, 
so we got it put on the calendar. 
So now we have a set time that 
they can have Breakfast Club. 
It kind of all meshes together 

Throughout grade school, 
inhaling waf-
fles, pancakes, 
eggs, and cereal 
was a part of 
many students’ 
morning rou-
tine. However, 
entering high 
school comes 
with the new 
reality: the time 
allowed for 
such endeavors 
is minimal. Not 
satisfied with 
that reality, 
Seniors Reid 
Walker, Caleb 
Kats, Jason 
Schroeder, 
Wyatt Heiman, 
and Bradyn 
Koelzer began the Breakfast 
Club last year. 

Kats explained the circum-
stances behind the birth of the 
idea. 

“We came up with this idea 
while we were in (Kimber-
lynn) Uhl’s (science) classroom 
and were wondering what we 
could do to provide students 
a healthy meal for those who 
don’t have time to eat in the 
morning,” he explained. 

The Breakfast Club, which 
meets every Wednesday in 
Science Teacher Kimberlynn 
Uhl’s room, began during the 
fall semester of 2017. Put-
ting their advisory period to 
use, the boys sell a variety 

of breakfast foods, which in-
cludes pancakes, eggs, sausage, 
and bacon to their peers. 

Currently, the club receives 
a decent amount of business, 
but they had to brainstorm 
creative ways to capture their 
peers’ interests at the begin-
ning. 

“At first, we used social 
media to get the word out, and 
it was very successful. Many 

because Environmental Club is 
on every third Wednesday and 
then Breakfast Club has two 
Wednesday’s that don’t inter-
fere with that. And then with 
StuCo, I tell the guys that they 
have to be out by 10:25 before 
our 10:30 meeting, so it works 
out,” said Uhl. 

Although, like Walker, 
many students participate in a 
variety of clubs both in and out 
of school, the differences that 
the Breakfast Club offers are 
obvious.  

“Our club is different 
compared to others because 
we are providing a place to eat 
some quality food and allows 
the students to mingle amongst 
themselves,” said Kats. 

While all the current mem-
bers of the Breakfast Club are 
seniors, they hope the unique 
club will continue on past their 
time at Silver Lake. 

“We are hoping to pass the 
torch onto the future genera-
tions. We will be accepting ap-
plications toward the end of the 
year,” said Walker. 

Future generations of the 
Breakfast Club will be faced 
with the challenge of adapt-
ing to the schedule the current 
members have in place.  

“We go shopping usually on 
Tuesdays, and we shop for the 
necessities. The food, plates, 
forks, drinks, syrup, choco-
late chips, and cups are what 
we usually buy,” explained 
Walker. 

The boys purchase the 
supplies with money from the 
previous week. They are used 
the following day to make a 
variety of foods including: one 
pancake for $1, bacon for fifty 
cents, and sausage for fifty 
cents. 

Along with creating a sched-
ule of their own, Uhl said the 
new club members would need 

to maintain the independence 
the current Breakfast Club has. 

“They literally do it all. 
They do their meal planning, 
they plan their menu, they 
figure everything out budget 
wise, what they have to do 
to make sure that they have 
everything that they need on a 
given Wednesday,” said Uhl. 

Despite the organization the 
Breakfast Club has now, Uhl 
was wary when the club first 
began. 

“I wasn’t real sure at the be-
ginning how it would work, but 
it has been real fun watching 
them...I’m not sure [they] had a 
whole lot of experience in the 
cooking world and now they’re 
talking about being ready 
for college and being able to 
prepare breakfast and stuff 
like that, so I feel like it’s a life 
skill that will help them. 

“...as well 
as watching 
them look 
for sales at 
Dillon’s or 
Walmart or 
whatever to 
get the best 
bang for 
their buck, 
and seeing 
them develop 
menus...That 
whole pro-
cess of being 
financially 
stable as 
well as life 
skills is just 
really neat 
to see,” she 
elaborated. 

Kats maintained that the life 
skills he gained will assist him 
in the future. 

“I do not see myself running 
a business in the future, but 
this has helped me gain experi-
ence in communicating with 

Fieger said.
While 

providing 
breakfast 
for students 
is the club’s 
main goal, 
Walker 
explained 
there is 
much more 
to it. 

“We have 
this club for 
the people. 
Many a time 
we have 
teachers, pa-
ras, and stu-
dents come 
and eat our 

flapjacks. We just want to help 
the morale around our school...
Breakfast Club is that ray of 
sunshine that gives everyone 
hope,” he  commented.

customers and providing a ser-
vice for others,” he explained. 

Also putting his new abili-
ties to use, Walker explained 
how participating in the Break-
fast Club relates to his future 
career. 

“Yes, I am planning on go-
ing to Kansas State in the busi-
ness department. I just do not 
think I will be selling. I want 
to be in the banking depart-
ment,” he said. 

Sophomore Olivia Fieger, 
frequent Breakfast Club cus-
tomer, explained how the club 
benefits her. 

“It allows me a mid-morning 
snack whenever I am super 
hungry. On Wednesdays, I 
have second lunch, so I don’t 
get to eat until later. So having 
that ability to get some food 
before I have to wait longer 
for lunch is beneficial to me,” 

Seniors Reid Walker, Wyatt Heiman, and Bradyn Koelzer prepare pancakes  for 
customers. (Photo by Mary Kate Gerber)

Senior Caleb Kats mixes batter. 
(Photo by Mary Kate Gerber)

Community gathers to raise awareness

By Ethan Clark
Newspaper
Assistant Editor

Eighth Grader Collin Fitzgerald waves his pink towel in sup-
port of the team. (Photo by Ethan Clark)

Junior Allexis Bahner chants with her fellow cheerleaders 
to hype up the crowd before the “Pink Out” game. (Photo by 
Ethan Clark)

Kim Roberson, junior/senior high school secretary, hangs posters for “Pink Out” the afternoon 
before the game. (Photo by Ethan Clark)

Some of the longest held 
traditions at Silver Lake are the 
annual football, volleyball, and 
basketball “Pink Out” nights.

Silver Lake’s basketball 
“Pink Out” game was held 
on Feb. 19 when they played 
Royal Valley.  

“Pink Out” is an event 
where Kim Roberson, junior/
senior high school secretary, 
spearheads the decorating 
of the gym in pink ribbons. 
Players also wear pink, and 
spectators are encouraged to 
buy merchandise in support of 
breast cancer awareness.

A 2018 survey done by the 
American Cancer Society 
predicted that around 331,530 
women would be diagnosed 
with some form of breast can-
cer in 2019. And in that same 
survey, they estimated that in 
2019, 41,760 American women 
would die from breast cancer.

Roberson shared why the 
school started “Pink Out’s.”

“‘Pink Out’ night started 
when the Mid-East League was 
supporting Coaches for Can-
cer. Each league school would 
raise money for the cause 
and send their earnings to the 
school in charge for the year. 

“The school in charge would 
send all the earnings to a 
cancer foundation. The league 
no longer does the Coaches for 
Cancer, but we still continue to 
have one game as ‘Pink Out’ 
night,” she said.

Roberson shared her respon-
sibilities regarding preparing 
for “Pink Out.” 

“I order decorations, items 
for cheerleaders to throw. I 
organize all the decorating and 
find students/classes to help,” 
she said.

Roberson said “Pink Out” 

is important because it raises 
awareness among a large audi-
ence.

“It is important so that our 
school and community can 
bring awareness for the fight 
against cancer and show their 
support to cancer victims.

“The Booster Club sells 
‘Pink Out’ shirts for the event, 
too, for all community to 
purchase and wear. My mom is 
a cancer survivor, so I feel any-
thing done to show awareness 
and support is very important 
and appreciated by all cancer 
survivors,” she said.

According to another 2018 
survey done by the American 
Cancer Society, there are cur-
rently more than three million 
breast cancer survivors in 
America.

Junior Allexis Bahner, pom 
co-captain, shared her favorite 
part of participating in “Pink 
Out” nights.

“My favorite part of holding 
‘Pink Out’ games is seeing 

how big of a turnout there is at 
these games. Seeing so many 
people wearing pink to help 
support breast cancer aware-
ness is truly amazing.

“I feel like I’m helping 
individual families by bringing 
awareness to breast cancer. 

As someone who has lost a 
family member to cancer, I 
know how devastating it is. If 
hosting ‘Pink Out’ nights is all 
that I could do, then I’d do it 

a thousand times over again,” 
she said.

Roberson echoed the senti-

ment, stating that the part that 
made “Pink Out” worth it was 
the thought of bringing aware-
ness to breast cancer.

“My favorite part is the 

decorating and seeing how the 
students and staff all come 
together to help make signs, 

decorate, and wear pink to the 
game,” she said.

Junior Catie Beam, varsity 
basketball player, said “Pink 
Out” inspires her to do her 

best.
“I think I am motivated to 

play better. It’s really empow-
ering to bring awareness to a 
cause like this.

“I feel really honored...even 
if I don’t play the game, just 
being there is incredible,” she 
said.

Bahner also said the event 
pushes her because of the 
atmosphere.

“I would say ‘Pink Out’ 
games motivate me more than 
regular games. There are usu-
ally more people that attend, 
and it just feels like there is 
more excitement in the gym 
than most days,” she said.

Beam commented that her 
favorite part of “Pink Out” was 
the feeling of unity.

“It really brings everyone 
together, both as a team and a 
community.

“...it has become a tradition. 
And this tradition is extremely 
important because it’s neces-
sary to let anybody fighting 
breast cancer know that we 
are right there fighting beside 
them,” she said.

Roberson said doing “Pink 
Out” has gotten easier over 
time.

“When we used to have a 
table and sold items to make 
earnings to send to the founda-
tion, it was sometimes hard to 
find people to work the table. 
Now, though, there really 
isn’t a hard part. If I have any 
issues, I just ask for help,” she 
said.

Roberson finished by shar-
ing her favorite memory from a 
“Pink Out” night.

“My favorite memory was 
when a lot of the balloons came 
loose in the new gym during 
the varsity game and floated to 
the ceiling where they stayed 
until they deflated,” she said.

Bahner said “Pink Out” was 
important because it helped 
people in need.

“I think it’s important to 
have ‘Pink Out’ nights because 
helping those in need, whether 
they are inside or outside of 
the community, is something 
that’s important to do and part 
of what makes up our school,” 
she said.
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Spring comedy hits stage
Students present production of “The Enchanted Bookshop”

Photos and Spread by 
Kennedy Kats

1. Senior Macey Clark (Margie), Sophomore Anna Ruby (Mary), and 
Senior Samantha Ortiz (May)
2. Sophomore Ethan Clark (Eddie), Junior Ryan Tarner (Fingers), 
Freshman Olivia Day (Ruby), Junior Josh Boucher (Vinnie), and Fresh-
man Cassie Smith (Jewely)
3. Sophomore Noah Broxterman (Tom Sawyer) and Senior Heather 
Jordan (Robin Hood)
4. Sophomore Olivia Fieger (Lady in Red)
5. Junior Micki Moore (Bombalurina)
6. Sophomore Tori Haverkamp and Freshman Elizabeth Jordan (Book 
Fairies) 
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the Scholarship Foundation. 
We are so fortunate in Silver 
Lake to have so many wonder-
ful supportive groups for our 
students, and the difference is 
that the Scholarship Founda-
tion is able to give individual 
SL graduates huge monetary 
support. 
     “This Education Founda-
tion works to impact all 700+ 
students and staff in their 
everyday curriculum and the 
function of the best learning 
environment. Many teachers 
have helped this Education 
Foundation by talking to their 
students about the grant pro-
cess and where various items 
or support for programs have 
come from,” she said.
     Musselman explained how 
the foundation looks to expand 
in the future.
     “We have formed an 
endowment committee to look 
at ways to grow as we are con-
tinuing to learn from existing 
Foundations and understand 
most successful ones use 
interest for outgoing monies. A 
number of people have named 
the Education Foundation as a 
way to honor their loved ones 
which is overwhelming to us 
as we recognize their personal 
loss is painful,” Musselman 
said.
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room and for students. Before 
we had new laptops, many 
students did not have access 
to them during debate rounds 
because we either didn’t have 
enough, or laptops would die 
or crash during rounds and we 
would lose access. 
     “If you want to be competi-
tive in debate, you need to have 
access to a laptop. Otherwise, 
we have to print out thousands 
of pages of research and sort 
and carry it around. Laptops 
allow for students to get more 
research, and they allow for 
students to access that research 
faster in round, making the 
debates more competitive and 
more research focused, which 
is great. 
      “In class, it means that we 
can grab our laptops and start, 
which allows us to get more 
done. Before, we would have to 
make sure we were close to a 
charger, and not everyone had 
a laptop so they couldn’t be 
very productive. Overall, the 
laptops have increased access 
to debate for our students, 
made class more productive, 
and made our squad more 
productive,” Taylor stated. 
     Musselman shared why she 
thinks it’s important to have 
a foundation to support the 
school district.
     “In our small community, it 
is difficult to get the word out 
to our patrons, and even our 
own students as to our mission. 
Many people think this Educa-
tion Foundation is the same as 

7. Freshman Bella Eisenbarth (Pollyanna) and Senior Ethan Schulz (Sherlock 
Holmes)
8. Freshman Michael Blackwell (Pirate), Sophomore Josiah Ross (Pirate), 
Sophomore Dylan Wiles (Long John Silver), and Junior Cooper Davis (Pirate)
9. Juniors Lyndsey Vande Velde (Dorothy) and Anna Schuckman (Heidi)
10. Sophomore Sailor McDonald (Alice)

Continued from page 1

Group helps finance district

an idea of what they can offer 
in regards to different careers, 
different trainings, and differ-
ent ways they can help with 
college. It’s important for 
students to learn about differ-
ent opportunities that they can 
have through the military,” 
commented Liggatt.

Junior Caden Cromer de-
scribed the benefits that occur 
from military representatives 
visiting with students.

“The benefits of talk-
ing to recruiters are them 
helping you understand 
what it is you will be 
getting into and what you 
can expect,” said Cromer.

Endsley explained the 
overall goal of talking to 
students.

“The overall goal is to 
be able to talk about the 
Navy. Being in the Navy 
as long as I have, I’ve 
almost been in the Navy 
longer than I have been 
out of the Navy, so it will 
be 17 years in May for 
me. I’m glad that I chose 
this as an occupation, not 
just because of serving 
my country, but the benefits 
that I’ve been able to be al-
lowed while serving,” stated 
Endsley.

Liggatt explained how the 
military is a positive choice 
for some students.

“Military is a great avenue 
for several of our students. 
They have helped pay for a lot 
of college credits and classes 
that students from Silver Lake 

Marine  Staff Sergeant Michael Wackler talks to students during 
lunch. (Photo by Aubrey Bahner)

have gone to, helped provide a 
lot of guidance, and they have 
great health insurance and ben-
efits for any student that signs 
up and joins.

“It can really help students 
find their path, especially ones 
that aren’t quite certain of what 
they want to do. It’s another 
great option that I think a lot 
of times is not thought about, 
unless we bring in the reps,” 
described Liggatt.

Hay explained why the mili-

tary is a career choice to think 
about for anyone.

“The military is a great op-
portunity to many if you don’t 
know what you want to do right 
after high school, and it opens 
up worlds of opportunities to 
everyone,” stated Hay.

Endsley described the most 
important part of talking to 
students.

“It’s our job to make sure 

that they understand the 
process and what it’s involved 
with. So, for me, the most 
important thing in this whole 
recruiting process is good 
customer service. To be able 
to make sure that if someone 
comes in my office, they’re 
going to be treated with 
respect and with dignity. We 
understand that there are some 
limitations to being able to 
join. So, it’s our job to be able 
to discuss things that could be 

potentially disqualifying.
“But, above and beyond, we 

try to go and do everything we 
can, and do it to be able to help 
this person with that process. 
I make sure that I really hit 
home because I would want 
to be treated how I treat these 
applicants. So, if I was a fresh 
set of eyes or someone that 
walked in an office, I’m going 
to be nervous. So, I would want 

that person to say, ‘Hey, calm 
down, I’m a normal person. 
I put on my pants one leg at 
a time.’ And let them know 
that they can feel comfortable 
talking about whatever is their 
overall goal. So, excellent 
customer service I think is 
most important in this job that 
we serve in and recruiting,” 
explained Endsley.

Endsley expressed what he 
enjoys most about recruiting.

“I think that honestly the 
best thing for me is being 
able to have the opportu-
nity to change peoples’ 
lives, like I had. I didn’t 
really have a recruiter 
approach me and talk to 
me about the services. 
Had I, I might have been 
in a different branch, 
and my life might have 
been a little bit different. 
But, I’m glad that I had 
an opportunity, and went 
and took a leap of faith 
and talked to a recruiter 
because it’s done a lot of 
good things in my life.

“So, probably the 
best thing about being a 
recruiter is being able to 
give young adults the op-

portunity to serve their coun-
try. Whether it’s on the reserve 
side of the house, whether it’s 
active duty. We have appli-
cants that come through the 
ROTC program and become 
Naval officers. I think that’s 
important as well because we 
need leadership as well as the 
guys and girls that are turning 
wrenches,” he said.

Continued from page 1
Military recruiters share life in service
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