
Testing 
Strategic Plan: Goal Area 1.1, 1.3 

Testing season is upon us. Thank you for being patient and flexible 
throughout the testing window. Please make sure your students know that 
they will need to download the Parent/Student guide from the OSDE 
website this year. There will not be printed copies available. Also please 
remind your students to get a good night’s sleep and eat breakfast before 
they test. Most importantly, let your students know that you believe in their 
success. The most critical factors in student achievement are what teachers 
think about their students’ abilities and what students think about their own 
abilities (Hattie, 2017). Choose to be positive about what your students can 
achieve. 

Strategy of the Month 
Strategic Plan: Goal Area 1.1, 1.2, 1.3 

The parking lot strategy allows students to park questions in one location to 
be discussed or answered later. It is an effective exit ticket that allows you to 
plan the next day’s (or the next class period’s) instruction. I’ve used it to 
keep discussions on track as well. It’s an easy strategy that only requires a 
whiteboard and dry erase markers or a designated space and sticky notes. 

http://bit.ly/2WRy0Rd 

Free Resources 
Strategic Plan: Goal Area 1.1, 3.1 

Miriam-Webster Word Games 

Miriam-Webster offers free word games that you can use in your classroom. 
“How Strong Is your Vocabulary” is my personal favorite. I have set up “Beat 
My Score” challenges and offered up my score as the one to beat. I’ve also 

 1

STEPS 
Mentoring 
Please make sure 
you are meeting as 
mentor/mentee 
teachers and with 
building principals. 
The April form is 
due at the end of 
the month.     
(GA 3.1.1) 

Testing 
OCCT and ACT are 
just around the 
corner. Plan for 
review and reteach 
of critical concepts 
and skills. Let your 
Mastery Connect 
data help guide 
you. (GA 1.1, 1.3) 

Objectives 
Please make sure 
you are writing your 
objectives on the 
board every day 
and reviewing them 
with your students. 
(GA 1.1, 1.3, 2.2) 

Night of the Arts 
April 11 from 5-7:30 
at CHS: Vocal, Band, 
Art, Drama, and AG 
will be represented.
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http://bit.ly/2WRy0Rd


set up “Beat Your Own Score” challenges for students to improve for themselves. Any of the games 
can provide an opportunity to discuss roots, stems, decoding unfamiliar words, and increased 
vocabulary acquisition. Find the games here: https://www.merriam-webster.com/word-games 

Word of the Day Podcast 

Miriam-Webster also produces a “Word of the Day” podcast that you can access through iTunes or on 
the site. On either platform, you can access the archives of the podcast and select the words you 
choose to use. I made a list for each week and left the option to choose the word of the day for the 
current day if it was more relevant for that day’s instruction. Each episode takes approximately 3-5 
minutes, includes the word, definition, origin, and example sentences, usually pulled from current 
events. The podcast makes an excellent entry task, especially when paired with your word wall and a 
Frayer model for students to work with the words. You can find the podcast on iTunes or on the 
Miriam-Webster site here: https://www.merriam-webster.com/word-of-the-day 

Today’s word is cerebral. At the bottom of the web page, you can access the list of every word of the 
day since the Merriam-Webster team began the podcast. 
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100% GRADUATION 
In every grade level, and in every subject area, our goal is to reach 100% graduation for our 
students. What you do with your students every day should help to make sure your students 
are on track to graduate on time and college and career ready.

https://www.merriam-webster.com/word-games
https://www.merriam-webster.com/word-of-the-day

	Secondary Curriculum & Instruction
	STEPS Mentoring
	Testing
	Objectives
	Night of the Arts
	Testing
	Strategic Plan: Goal Area 1.1, 1.3

	Strategy of the Month
	Strategic Plan: Goal Area 1.1, 1.2, 1.3

	Free Resources
	Strategic Plan: Goal Area 1.1, 3.1



