
Thank You For Arguing – Bonham HS Summer Assignment 
AP Language & Composition - Mrs. Yakel 

 
Part 1: Thank You for Arguing (TYFA) by Jay Heinrichs 

 

 Assignment: Students will read and annotate the Preface through Chapter 19 

(preface through pg. 214) and hand in their book the first week of school.   Keep 

in mind that some of the topics Heinrichs uses for examples are just that: 

examples. Additionally, it is imperative that students read the chapters in their 

entirety, as we will be working with these concepts for the remainder of the 

school year. 

 

 There will be a test over the preface through the first 19 chapters. Read and 

annotate carefully! The test will be over the study guide (listed below), and 

students should annotate the book specifically for these items.  

 

Part 2: Putting it All Together & and Introduction to You 

 

● After reading and annotating TYFA, complete the following short writing assignments’: 

 

○ Personal Mission Statement: In exactly four sentences, write your personal constitution, 

a statement of the person you want to be; however, write it strictly in terms of the values you 

embody. Do not write specifics, such as goals achieved, specific actions, or others’ 

perceptions of you. Be prepared to share with the class.  

 

○ Word Ethos: Pick a word and tell us about its ethos to you. Consider mundane words (e.g. 

“bored”, “authority”, etc.) as well as more unusual words (e.g. “frothy”, “kerfuffle”, “imbroglio”, 

“peccadillo”, “mania”, “melee”, etc.). The student’s response should be a minimum of 150 

words. 

 

■ From litcharts.com: “In Thank You for Arguing, Jay Heinrichs studies rhetoric, the art of 

arguing. Over the course of the book, he categorizes this art in many different ways; however, 

the most important distinction he draws is the distinction between three different methods of 

convincing an audience of a point. The first such method is ethos, the ancient Greek word for 

an argument from character. Whether they’re aware of it or not, audiences are more likely to 

agree with an argument when they respect the character of the person who makes it. Over 

the course of the book, Heinrichs writes about which aspects of a rhetorician’s character are 

most relevant to ethos, and how to emphasize them in an argument. In order to analyze ethos 

more clearly, Heinrichs (borrowing from the Greek philosopher Aristotle) divides it into three 

categories. The first component of ethos is disinterest. An audience is most likely to trust 

speakers whom they perceive to be selfless and uninterested in bettering their own 

situations. The second component of ethos is virtue, understood in the sense of upholding an 

audience’s values. It’s not always enough for an audience to believe that a speaker respects 

the audience’s happiness; the speaker should also seem to respect their culture, language, 

traditions, and morals. Thirdly, good rhetoricians can reinforce their ethos by showing off their 

“practical wisdom.” Put another way, audiences are most likely to trust persuaders who 

project competence and experience in the field they’re speaking about. By combining all three 

components of ethos, a talented rhetorician can better persuade their audience that they 

should trust their arguments and act on their recommendations.” 



Thank You for Arguing - Study Guide 
Know the answers to these for the book test. The format will be multiple choice. 

 
Introduction 

What does the quote before the introduction mean? 

 
Chapter 1 - Open Your Eyes 

1. Define rhetoric 

2. Know the history of rhetorical study on pages 4-5 

 
Chapter 2 - Set Your Goals 

1. What is the difference between fighting and arguing? 

2. What does persuasion try to do? 

3. What is deliberative argument? (Hint: you’ll have to use some context clues to build your definition) 

4. Why should you only “concede a point that will not damage your case/argument irreparably”? 

5. What are Cicero’s 3 goals for persuading people? 

6. How does “changing the mood” help your argument? 

 
Chapter 3 - Control the Tense 

1. What are the three types of issues established by Aristotle? Why are knowing these important? 

2. Why is it important to establish what core issue you are arguing about? 

3. How can changing the test (past, present future) help you be more successful? 

4. What is the purpose of forensic, demonstrative, and deliberative rhetoric? 

5. What type of rhetoric is the “rhetoric of choice”? Why? 

 
Chapter 4 - Soften Them Up 

1. What is argument by logic (logos), character (ethos), and emotion (pathos)? 

2. Why is concession the most powerful tool of logos? 

3. How does “align[ing] yourself with your listener’s pathos” help you in an argument? 

 
Chapter 5 - Get Them to Like You 

1. What components make up your decorum? 

2. Why must you change your decorum based on your audience’s expectations? 

 
Chapter 6 - Make Them Listen 

1. Identify and define the “three essential qualities of persuasive ethos.” 

 
Chapter 7 - Use Your Craft 

1. What is practical wisdom? 

2. Why is practical wisdom important to building one’s ethos? 

 
Chapter 8 - Show You Care 

1. Why is ethos more important than any other aspect of rhetoric? 

2. How can dubitatio   function in an argument? 



Chapter 9 - Control the Mood 

1. According to Aristotle, where do emotions come from? Is this an accurate statement? Why? 

2. Why is a “detailed narrative” the best way to change the mood of your audience? 

3. Understand the statement: “When you argue emotionally, speak simply.” 

4. What is the problem with humor? 

5. What is unannounced emotion? 

 
Chapter 10 - Turn the Volume Down 

1. Why is the passive voice so useful? 

2. How might you use the backfire technique in an argument? 

 
Chapter 11 - Gain the High Ground 

1. Why must you keep the motivation of your audience in mind when trying to persuade them? 

2. What is “rhetorical commonplace?” Explain. 

 
Chapter 12 - Persuade on Your Terms 

1. Understand definition/redefinition. 

2. Why must you as a “persuader” identify commonplace words? 

3. What tense is best when addressing values? Why? 

 
Chapter 13 - Control the Argument 

1. What is a syllogism? 

2. What is an enthymeme? 

3. Know the difference between inductive and deductive logic. 

4. What keyword easily identifies the proof in an argument? 

 
Chapter 14 - Spot Fallacies 

1. What are four questions that can help you determine if there is a fallacy in an argument? How can 

you use these in everyday life? 

2. What are the three identifiers associated with logical fallacies? 

3. Understand: The False Comparison, The Bad Example, Ignorance of Proof, Tautology 

4. Understand the following devices: 

a. Many questions 

b. False dilemma 

c. Complex cause 

d. The red herring 

e. Straw man 

f. Slippery slope 

 
Chapter 15 - Call a Foul 

1. What is the purpose of argument? 

2. Explain the Fallacy of Power 

3. Explain the Foul: Wrong Tense; Explain the Foul: “The Right Way” 

4. Explain innuendo, the threat, and utter stupidity. 

 
Chapter 16 - Know Whom to Trust 

1. When in an argument, and ethos is used, what is the first thing to look for to determine if ethos is 

accurate? How could this be applied to your life? 



2. Explain, define, and give an example of “virtue” according to Aristotle. 

3. Explain the quote from Aristotle: “There’s virtue in moderation.” 

 
Chapter 17 - Find the Sweet Spot 

1. Explain “practical wisdom” or phronesis. 

2. What is the most important trait of practical wisdom? Why? 

3. What are the steps to evaluating ethos? 

 
Chapter 18 - Deal with a Bully 

1. How can you personally benefit from a bully? 

 
Chapter 19 - Get Instant Cleverness 

1. What are schemes? 

2. Define metonymy and synecdoche. 

3. Understand chiasmus, antithesis, and litotes. 

4. Why should one use the simplest figures of thought in a serious argument? 

 

 

 

 

Questions or Problems?  You may contact me through the summer at  diane.yakel@bonhamisd.org    

mailto:diane.yakel@bonhamisd.org

