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****************************************************************** 

 
Welcome to How to Add Music to Your Videos  

By Terri Marie 
 

****************************************************************** 
 
The first time I needed to add music to a video, I had no idea where to 
start. Maybe you are at that point. Or maybe you know have already 
worked with music but now you need some help making better 
choices. If you knew how to make the music you use even better and 
more professional, imagine how that would change your business. If 
you don’t want to actually edit music yourself, as the creator of your 
productions, it’s still very important that you know how to select the 
right music and what you need to know if you hire an editor to add 
music to your films.  That will save you a lot of time and expense. If 
you want to know how to easily find music and be able to use it legally 
this course is for you.  
 
When you know how to get the music right you can: 

• Add music to a CD product you are making 
• Add music to any videos you upload to Youtube and Facebook 
• Choose the right music for any production you do 
• Find sources of music that you can legally use 
• What to say to contact publishers to get the rights to use some 

of their music 
• How long to make your music on your introductions 
• And much more! 
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I love music and I love what it can do to move and touch people. I 
know what an immense impact music can have if it’s done right. And I 
want to share that knowledge with you. 
 
For years I produced music. Dozens and dozens of people sent me 
their music requesting the White Wing Label to produce it. Someone 
was always mailing their CD to me or telling me about someone who I 
should consider publishing. 
 
Yet I didn’t start out that way. I was probably the least technically 
oriented person around. But I learned what made productions sparkle 
because of the music that was added to them. Music production taught 
me what was needed to make a song stand out enough to get picked 
up by a major label and do licensing deals around the world. I learned 
the power of music. And if I did it, so can you. 
 
Imagine a song you love. It takes you back to a place and time you 
enjoyed. Music can instantly transport us back to when we were 
teenagers in love, children being sung to sleep, or the first date with 
the person you married. We can ride on music to find any one of our 
emotions.  
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****************************************** 

 

 
“In music, the passions enjoy themselves.”  

--Friedrich Nietzsche 
 
 
 

 
“Great music is that which penetrates the ear with 

 facility and leaves the memory with difficulty.  
Magical music never leaves the memory.” 

--Sir Thomas Beecham 
 
 

****************************************** 
 
We are going to have fun together. You will get to the point where you 
can add music that inspires and compels your listener to hear your 
whole message. Your music will put your listener into a frame of mind 
where they are receptive to that message. You will take your 
productions to whole new heights.  
 
By the time you are finished with this course, you will be able to: 

• Choose music that is a great fit for your project 
• Get rights and licenses to the right music for you 
• Add the music easily to your production 
• Watch the difference in results 

 
Turn off all the sound from a movie or TV show and it’s just not as 
interesting. Take off all the music from your production and ho-hum. 
Take off just the video. A voice or music can still attract and draw us 
in. Otherwise, radio wouldn’t work at all. 
 
People who find you on the Internet or listen to you on a CD or the 
radio are meeting you only through your voice and the music you 
choose. Your music will attract them or not. Let’s go for making your 
project as attractive as possible. 
 
Imagine this....  
“You are having a huge problem with something in your life. You just 
opened an email or a new website with an audio message. That site or 
message starts with sweet, soft music and a soothing, gentle voice. 
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Suddenly that voice is describing the exact solution to the very 
problem you are having. You listen closely, intrigued, totally drawn in. 
You trust this source and click to hear more.”  
 
What if the boss is breathing down your neck and you frantically 
search through the net and arrive at an intriguing website after many 
fruitless and boring sites. The music grabs you instantly. A 
commanding voice says, “I know what kind of pressure you are under 
today. You need help now. Here’s what we can do for you.” The music 
moves you along until you quickly email or call them to purchase their 
solution, convinced that this product is the one that can help you.  
 
That is your goal isn’t it with your own audio messages and emails? 
Isn’t that what you wish people would do when they come to your 
websites, look at your products, or open your emails? 
 

 
 
 
****************************************** 
I will show you the music secrets of the professionals 
 
****************************************** 
 
As an award-winning producer and author, I’ve walked this road 
thousands of times. I’ve gained the knowledge through the countless 
hours and hundreds of thousands of dollars I have spent in studios, 
recording sessions, on the phone with other music professionals. I will 
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guide you to easily master the skills of the right balance of music and 
audio to make your productions come alive with beautiful and 
enhancing sound. I will show you actual scripts you can use to call 
publishers to get music you can use on your production. This includes 
everything from copyrights to audio programs to the licensing agencies 
you may need. 
 

 
 

“Music expresses that which cannot be said and on which it 
is impossible to be silent.” 

--Victor Hugo 
 
 

 
 
 

 
“If a composer could say what he had to say 

in words he would not bother trying to say it in music.”  
--Gustav Mahler 

 
 
As more people use audio and video as a powerful means of 
communication, from CD products to the web, having an audio 
message that instantly grabs attention will become as important as 
what a TV or radio station must do to get people’s attention. If you 
don’t attract people’s attention quickly, they will instantly surf away. 
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Your message will be history. Hey, your message won’t even make it 
into history. Music is something that is attractive to almost everyone. 
It is part of our very souls. You can get much more mileage out of 
your audio and video messages by adding the right music and knowing 
how to do it. 
 
The right music can demand attention, startle, or gently pull the 
listener in and immerse them in sound. Imagine Beethoven with his 
drama, splendor, and passion. Or Copeland with his intriguing musical 
scenes of the American landscape.  
 

 
“Music should strike fire from the heart of man, and bring 

tears from the eyes of woman.” 
~ Ludwig Van Beethoven 

 
 

 
 
You can add music to your eBook, your sales pitch, your demo, or your 
videos and CDs. The possibilities are endless. Each piece of music 
changes your mood. The right music can be used very effectively in 
your own audio or video presentation to create a wonderful mood or 
bring up any feeling or emotion in your listener. 
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************************************** 

Here’s What the Right Music Can Do for You: 
************************************** 

 
• Music will add a high value to your work. Your finished product with 

the right music will have a much higher perceived value 
• The right music excellently placed will brand you as a professional 
• You’ll like your production more and be more anxious to promote it, 

if it sounds excellent 
 
Imagine an audio sales letter of your own that instantly attracts 
potential clients to you, and brings your message to a whole new 
playing field. The right music can increase your bottom line. This is 
what choosing right music and applying it correctly can do. I will show 
you how to do that. 
 
******************************************************** 
 
As Your Musical Guide 
I will guide you through each step and turn of the maze of choosing 
and adding your own special music to your creations. In fun, clear, and 
simple steps, you will learn how to add sparkle to your productions. 
When I first started out in the music business, I know I certainly 
needed someone to guide me back then. Years ago, I called some of 
the best people in the music business to get some of their brilliant 
advice. You will hear their advice later throughout in the course. 
 
Entertainer Jerry Velasco, who worked with the likes of Sammy Davis 
Jr. and Frank Sinatra, asked me if I could write the words to a piece of 
music he had written in the 1940’s. Jerry said he was never able to get 
the words to this music. The music had profound emotions, which I 
could feel. Jerry said he had written it in New York City at a very low 
time of his life. The music inspired a visual scene of a woman coming 
into a room, breaking up that down in the dumps time with a change 
in direction. I had the lyrics back to him in one day. The song was 
“When You Smile.” I’ve been able to “see” visuals when I hear music 
and “hear” music when I see an image. 
 
*********************************************************** 
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About Your Musical Guide       
Learn from an award-winning producer who produced 6 music 
recordings, 36 documentaries (all which needed lots and lots of music) 
and 25 exercise programs. Terri Marie has written thousands of her 
own music compositions and studied with sound experts including 
sound work with Native Americans and a platinum Award winning 
Sound Engineer. She has published many articles on music and been 
featured in Success Magazine, Sharing Ideas, and Toastmasters 
International Magazine. 
 
Terri Marie had hundreds of CD demos submitted to her company, 
White Wing for possible production. She analyzed the music for 
possible recordings to consider producing. This process gave her 
insight into many musical styles. In choosing what to produce, she had 
to discern what made some recordings great and also determine the 
elements that made a song stand out from the many average 
recordings among the myriad submissions. 
 
Next she learned that she could write music very quickly when the late 
speaker, Dottie Walters asked Terri Marie to compose some music to 
some of Dottie’s poems.  
 
She wrote and performed her song, “Reagan’s Ride” at a tribute for 
former President Reagan at the Nixon Library immediately following 
Reagan’s death. Terri Marie now writes the music for all her 
productions.  
 
 
 

Sound is King 
Sound is much more important than visuals. Even though most of us 
are visually oriented, we still fill in a lot of what we see, or don’t see. 
But we can’t do the same with sound. Sound is SO important because 
we hear it literally. Our ears screech to a halt if the sounds stop or 
changes levels, brightness, or intensity. That is why the words I use in 
the Hero work are so powerful. They use correct sound levels. They fill 
in the blanks for our ears and brains so that our subconscious “gets” 
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and understands our message. You want to do that for your listeners 
and take your production from average to A+. 
 
In the film business we could always tell an amateur production right 
away. The sound quality was a dead give-away. Make sure your 
products and broadcasts are taken seriously by the professionals by 
doing a professional sound job even if you are doing your production 
at home. Poor musical choices and shoddy music application discredit 
and devalue your productions. Excellent music choices shine and stand 
out. If you’re going to be doing all that audio work anyway, why not 
take that last important step and get the music right. 
 

• Add music and watch your audio creations, and CD messages 
come to life  

• Get your music right and watch your profits soar  
• Make your audio message an enjoyable experience for your 

listener  
 
Think how good you’ll feel when you proudly can say, “Here is my CD 
or my product.” and watch as your client, or friend opens your website 
and your audio product sounds like the start of a movie. Or they pop 
your CD into the stereo and are entranced by the gorgeous quality of 
sound. You have just become an expert. Wow! Your perceived and real 
value goes way up. 
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********************************************************** 

Lesson 1 
 

Getting Started  
 

********************************************************** 
 
First you need to know about music rights. You will need to get music 
rights… but there are many ways to get them. Here is an overview. 
 

1. Music Rights 
It is critical to get rights to the music you choose.  
 
If you use music that someone else owns (i.e. almost every 
piece) and do not get the rights to use it, you could find yourself 
owing a lot of money. You could even be sued. So by all means, 
get your music the correct way and do it legally. 
 
When I was doing my documentary with James Roosevelt (An 
Interview with James Roosevelt: Memories and Thoughts” one of 
my award-winning films, I needed a piece of music to go under a 
scene where James talked about the time when his father, 
Franklin (FDR) contracted polio. I didn’t know exactly how I was 
going to do this scene and I really struggled with it. How do you 
show the impact of contracting polio? It changes your life. I was 
in the studio editing one day. A man came over to me and me 
asked about my project. I told him I needed some music for that 
particular scene. He said he had a CD that he had recorded. He 
gave the CD to me and said I was free to use whatever I wanted 
for my project. Later that evening I listened to the music and 
was stunned! The music was unbelievably beautiful, but more 
importantly, it was astoundingly perfect for the scene. I 
remember thinking how amazingly talented this person was. I 
had no idea he was so brilliant! 
 
While I was listening to this music, I “saw” the exact way to do 
the scene. The scene came to me in flashes as I played this 
beautiful, emotional music he had given me. The scene would 
start with FDR running along the beach. You would only be able 
to see FDR’s legs. As Franklin slowed down, I would focus on his 
feet. (Obviously an actor was needed to do this). Finally, the 
narrator would describe the day FDR contracted polio coming 
back from the beach. I would show only his footprints being 
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slowly washed away. I needed music to describe emotionally 
what FDR was going through. This music was perfect! 
 
Thrilled about finally knowing how to do this difficult scene, I 
filmed the scene, thanked the man, and added his music to the 
documentary. The program was to air soon. One day I was 
driving when I heard the same music that I had added to the 
FDR running scene playing on the radio. Something was wrong. 
Why would this man give me a song that he was airing? To make 
it more confusing, it wasn’t exactly the same version of the 
song. I listened to the end of the song as the announcer said, 
“This was a selection from Yanni.” Dang! I had to do something 
fast. I loved the music. It was so perfect for the scene. What 
was so astonishing was the title of Yanni’s song was “The 
Mermaid,” someone without the use of legs, just like FDR. How 
incredible was that! (The man had not stolen Yanni’s title, just 
the melody). Everything about the song fit. Yet in order to air 
my show I had to change the music. I found the best fit I could 
with another piece of music. I could not use this song since it 
was clearly Yanni’s and I was pretty sure Yanni was not going to 
let me use that song for free and I didn’t think I had time to 
even contact his agent and try to get rights. Today, I would have 
tried to contact Yanni anyway. I would have taken my chances 
and asked him because it felt like that music was so perfect for 
Franklin’s dilemma. The good thing about this whole experience 
was that because of listening to Yanni’s music, (believing I had 
the right to use it), I was able to get the idea of how to film a 
very difficult scene – just from a piece of music. That is the 
power of music in your creations! 
 
The music itself had given me the answer. I learned one more 
thing from this whole experience - that I could recognize talent 
and know a great piece of music when I heard it. 
 
Back to the story. A few days later, the man called me 
panicking. He said that I had to take the music he gave me off 
my program. (I already had). He said Yanni’s attorneys had 
contacted him and were suing him. They had told him he had to 
stop using Yanni’s music immediately. The man had the nerve to 
tell him he couldn’t understand why Yanni was bothering with a 
little guy like him when Yanni was so big and famous. Hello? 
Notice the man had the nerve to blame Yanni when it was he 
who did the illegal act! But the point is if you think you are too 
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small to get away unnoticed, think again. If they noticed this 
little guy – they will also notice you. 
Bad, bad, bad. 
 
It is absolutely critical you get rights to any music you use, or 
someone will change the word “use” around to “sue.” I 
remember the first time I got the rights to use some music on 
my documentaries. It felt like a huge breakthrough. That will be 
a wonderful thing when you can get the rights to music you want 
too. 
 
So do it right  
Avoid a fight 
And get your rights. 
 
Here’s How to Get Your Music Rights 
(There are many lists and additional sources for music in the 
Resources at the end of this course.) 
 
When I first started adding music to my documentaries, I didn’t 
have a music library or a source to get music from. I didn’t have 
one single note of music that I owned or could use! I started at 
the zero point. With lots of cassettes around (pre-CD days), I 
listened to the ones I liked and contacted the music publisher. I 
remember I loved the music to “Somewhere in Time” and 
wanted to use John Barry’s beautiful theme song. When I got the 
reply back with the quote for the rate, it was more than the cost 
of my whole production! Needless to say that song did not go on 
my documentary.  
 
The reason music publishers do this is clear. The big boys want 
to play with other big boys. If you’re small, that doesn’t matter. 
They charge what others are willing to pay. But there are a few 
ways you might be able to get around the music business 
standard procedures. Here are a few of them. 
 

1. Show the publisher a unique way you will be using the 
music. This might work if they can get a press release 
or additional PR about this unique use of their music.   

 
2. Show talent. Big boys like talent. If fact, they love 

talent. Without new talent, they can’t exist. 
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3. Think of a friend who can refer you to someone in the 
biz. If that doesn’t work, think of a friend of a friend. 
There is someone who can help with your production.  

 
I watched a wonderful performance of a play called “Mother Earth” by 
Toni Tenille and the late Ron Thronson. The songs were charming, 
poignant, fun, and beautiful. The music was written by Toni Tenille and 
the lyrics written by Ron whom I knew well. Ron got me an intro to 
Toni who gave me permission to produce a new version of her music. I 
had to pay royalties of course, but the nice thing about royalties is that 
you only pay them AFTER you make sales, not up front. 

 
Look for sources of possible connections you may have in the music 
field. Someone you know will know someone. 
 
List those potential music connections here. 
 
 
 
 
Here’s how I got music rights from another musician 
My first successful music acquisition was for my production, “The Deer 
Dance of San Juan.” 
 
The story was kind of strange. Someone gave me some music of artist 
Lisa Thiel’s. They told me I would love it. I thought it was stunning and 
knew this music would be perfect for the documentary I was doing. I 
was able to locate Lisa’s phone number. Most CDs will have the 
publisher’s number on the CD or their Internet address printed right on 
the CD. You can also do a google search. I called Lisa.  
 
Here’s what I said: 
“Hi Lisa. My name is Terri Marie. I loved your album [title]. The music 
is so respectful of the native traditions and your voice is so beautiful. 
I’m doing a production called “The Deer Dance of San Juan” with the 
Tewa Native Americans and I would love to use your song “Mother of 
All Things.”  
 
Lisa asked if I had the Tewa Native American’s permission to do this 
project. I had. So Lisa agreed. Of course I gave her credit on the 
documentary and a copy of the production. Lisa and I are now good 
friends. I have produced several of her recordings, “Sisters of the 
Dream” and “Song for My Ancestors.” 
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Here’s what you can say when you call a publisher or musician 
to ask permission to use some of their music: 
 
Hi __________________[publisher’s name].  
This is [your name]._________________ 
I loved your album_____________________ [title]. 
The music is so _____________________ 
 
Now describe the tone of music, how it makes you feel and why you 
like this music. You must like the music or don’t bother to call the 
musician or publisher. Make sure you tell the musician or publisher 
specifically what you like about the music. It can be the words, a 
special oboe section, or its tone or feeling. The musician will be 
flattered. They like the music too or they wouldn’t have recorded it. 
  
In the next part of the call, describe your project and why it might be 
valuable for the musician or publisher to be associated with it. Don’t 
say directly, “This project will be valuable to you.” Infer it by 
understanding that musicians usually write or sing about topics, 
places, and people that interest them. Lisa loved the Native 
Americans. So did I. We had that common bond. Look for it. 
 
Now Continue Your Conversation: 
 
I am doing a production on________ [describe your project]  
and I would love to use your beautiful _____________[name of 
song/music] on this production. Your music would be set to a beautiful 
medley of [what you will use as visuals or what words it would go 
with] Native American dance and scenes from the surrounding Sangre 
De Christo Mountains. 
 
See What Their Response is 
Never argue if they say no. Just say thank you for your consideration 
and move on. 
If the musician or publisher says yes, then you will have to figure out 
whether they will give it to you for free (many will) or whether you will 
have to pay an up front fee or royalties later. Sometimes your project 
will get the musician or publisher some publicity. That extra publicity is 
very valuable to them. Only promise what you are able to deliver to 
them. Then be sure to deliver a little more. 
 
Another example is what I did to get some music for my documentary, 
“The Heart of Skiing.” I called the very sharp owner of a large 
international music company.  
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Here’s a Sample of What I said to this Woman to Get Music for 
My Documentary “The Deer Dance of San Juan.” 
 
“Hi [Their name]. This is Terri Marie. I’m doing a 60-minute project 
with Stein Eriksen called, “The Heart of Skiing” Would any of your 
clients like to get extra exposure doing the music for this DVD with 
Stein?”  
 
The owner asked me a few questions. Then she sent out an email to 
her clients. I received three calls from that email to her list. Only one 
of them didn’t work out. One of them was absolutely perfect. It was 
Harrison Edward’s recording called, “Parallel Path.”  If you know 
anything about skiing you know that parallel is a term that applies 
perfectly to the sport, especially to Stein – the great master of parallel 
skiing. I was able to use 11 selections of Harrison’s music throughout 
the production! It is thrilling to find the right musical fit. 
 
The other CD that I used was a beautiful flute piece from Nancy 
Bloom’s CD, “Spirits Walking the Wind.” It added the perfect touch 
under the beautiful section of Stein skiing the soft flowing powder. 
 
The one music selection that didn’t work was actually a fairly famous 
highly paid singer who worked with even more famous musicians. 
There was a misunderstanding in the “free” part of the deal, like the 
removal of an “r”.  
 
But from that call I got two great CDs of lots of beautiful music I could 
use. I used almost all of Harrison’s because it was such a perfect fit. 
Harrison benefited too, from the exposure on the DVD, my website, 
and the links to his site.  
 
 

SOUND ADVICE: 
If you don’t have a title yet for your project, make up a temporary 
one. You can always change it. Dottie Walters who mentored Mark 
Victor Hansen and Jack Canfield told me that Chicken Soup for the 
Soul was first called something like Happy Little Stories. 
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Purpose of Your Music:  
Now let me ask you some questions. This will determine the kind of 
music you will choose and what source you will get it from. 
 
 
1. What is the purpose of your recording? 
_____________________________ 
 
2. What do you want your listener to do? 
_____________________________ 
(Do you want to inspire them, have them call you, or…)? 

 
What are the top three reasons you are doing this project?  

1. 
2. 
3.  

 
 

WRAP UP LESSON 1 
Now you have a pretty good idea what kinds or style of music you are 
looking for and why. This is a very important step so don’t overlook it. 
You also will have some scripts to help you get the rights to any music 
you don’t own the rights to yourself, Next we will determine the music 
you need for your project. 
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********************************************************** 
Lesson 2 

 

Choosing the Right Music  
 

********************************************************** 
 
 
In the last lesson you learned why you needed music rights and how 
to get them. You also determined the purpose for your production and 
the results you wanted to achieve from it. In this lesson we will choose 
the actual music you will use for your wonderful audio creation. 
 
Choosing your music is a very important step. It attracts the whole 
energy of the project. The right music sets the theme for its tone and 
success. Everything that follows is based on what you wrote in the first 
section about the purpose and goal of your project. 
 
Now is the fun part. You get to choose your own music. List the music 
that first comes to mind for your production. Go for what you want. 
You are only listing your musical wish list here.  You will choose the 
actual music later in the lesson. 
 
 
 
 
 

Choosing your music 
  
Where can you get the music you want and need? 
 
There are many sources but first there are some things to be aware of 
before you select the right piece of music so that you make the best 
choice possible. So you’ll get your music right…right away. 
 

Considerations: 
 

1. Do you love this music? 
You must absolutely love the music. Does it make you tap 
your toes, bring tears to your eyes, or move your heart? If 
you don’t love your music, that energy will come back to you 
through lack of results or business. Love the music you 
choose! 
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P.S. You may have to listen to this piece of music you select 
50 times or more while you are editing it. Hopefully not, but 
just in case. ☺ Choose music you will still like even after 
hearing it that much. You also want your listener to like your 
music after several listenings too. 
 

2. Will you need a variety of music or just something for 
the beginning and end? 
If you need many types of music or a large amount of music, 
it will be a bigger task than if you just a an opening and 
ending piece which can even be versions of the same little 
section of music.  

 
3. Will you need an ocean, a river, or a stream of music? I 

feel music overall could be compare to rain. There is light 
rain, steady rain, heavy rain, pouring rain, and on and off 
rain. In other words, how much music will you use throughout 
your production? 

 

 
“The advice I am giving always to all my students is above all to 
study the music profoundly... music is like the ocean, and the 
instruments are little or bigger islands, very beautiful for the 

flowers and trees.”  
--Andre Segovia” 

 
 

An ocean of music is a grand musical sound. It is pounding, in-
your-face music. It gets your attention. 
Use an ocean of music for openings to your CDs, a big promotion 
for your products, or an exciting event on that you put on your 
website. Use this music anywhere you want to show some high 
drama or excitement. Don’t be afraid to be bold if you need an 
ocean of music. 
 
A river of music is music that flows along pretty well, leading 
from one main section of your project, or CD to another. This 
river of music can be moving either fast or slow but it is a means 
of transporting the listener to another place. Let the music do 
this for your productions. 
Use a river of music for transitions between anyone who is 
speaking, a change from one scene of a production to another, 
and breaks in chapters of books you are reading. 
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A stream of music is a very gentle background that you almost 
don’t hear. It is meant to soothe, not stimulate or overwhelm. 
Use a stream of music for putting under meditation type 
products, websites that are related to issues like rest homes, or 
a touchy subject. Anytime you want to calm down the listener 
and relax them so they are receptive to your message in a 
sensitive area, you can use a stream of music. 
 
For general audiences your music can be more emotional, fun, or 
creative. 
For a specific audience you can “nichify” your music and really 
target what that group likes. For example: If your audience is 
line dancers, you pretty much know they will like country 
western music on your website, product, or nay promotion you 
do. 
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******************************************** 

The Emotion of Music 
 

******************************************** 
 

“Music is the shorthand of emotion.” 
--Leo Tolstoy 

 
“Music is the art which is most nigh to tears and memory.”  

--Oscar Wilde 
  

The Feeling of Your Music  
Remember the purpose you came up with in the First Lesson? Here is 
why that was important to do. Because now you must choose from a 
sea of music, the musical selection that will propel your production to 
your desired destination. Reread your purpose and then start 
searching for that music with the feeling you want. 
 
Music can create infinite ranges of feelings. Here are some of the main 
types of musical feelings. 

 
a. “Walking down a path” music. This kind of music will 

soothe, calm guide, and give the listener more trust in you. 
 

b. “Before a big game” music. This music creates excitement, 
like being at a sporting event, a dog show, even a pony show. 
Just joking. 

 
c. “In awe” music. The subject, person, or message is so vast; 

you just HAVE to listen to it, like the Olympics. This music 
tells you that something important is to follow. Do not use 
this music unless it deserves this kind of theme or you will 
discredit yourself.  
 
Here is an example:                                                                                                
My documentaries with James Roosevelt and Stein Eriksen 
deserved this dramatic flair. The TV program I did with Calico 
Ghost Town and the Tobacco Spitting Contest did not. That 
program needed some fun, rambling, country-like music. The 
documentary I filmed about The Whooping Cranes, needed to 
have expansive and poignant music because of the large 
territory the cranes cover in their annual migration and their 
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struggle to survive and comeback from the verge of 
extinction. 
 

d. “Top of the Mountain” music.  This music can portray 
through sound a grand musical vista. It gives the listener 
hope and expansion. 

 
e. Food music. This is typical restaurant music. Why do you 

think restaurants choose the music they do? Take a tip from 
restaurants. They use music to their benefit. Sometimes the 
music is for the ambiance. Sometimes the music is chosen to 
make you eat more or faster. Listen to the music in the 
different restaurants the next time you are dining. The music 
was chosen for a specific purpose. The expensive restaurants 
usually choose soft music or theme music, unless they are 
trendy restaurants like those who play jazz.  

 
f. TV Tingles. This is music that was created to fill short bursts 

to attract attention, like the kind of music you hear before the 
news. It’s sort of like saying, “You hoo.” You can use a TV 
tingle in your own production at the very beginning or 
between sections of your project. 

 

Questions to Ask 
• Are you trying to motivate your listeners to do something, 

to take an action?  
 

• Do you want to relax your listener? 
 

• Do you need to change moods throughout your project? 
 

Piano, harp, and flute generally soothe. Drums, strong beats, 
and horns are stimulating. Think of the Olympics done on a flute 
instead of trumpets. Doesn’t work does it? 

 
 
How to Add Music to Your Business Projects 
 

In business, you need to be the authority and the expert. That 
fact must be clear and strong. Music can help you do this. Make 
the underlying music shorter because business people like things 
fast so they can get onto the next project of theirs. While your 
music choices will depend on what type of business your have, 
here are some general music types for business.  
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• Many royalty-free music sources have music that works for 
TV, radio, and general business use.  

• Choose a song that relates to your business in some way. 
If you own a bird shop and are putting up a website that 
needs music or doing a CD set describing how to take care 
of birds, there are lots of songs about flying that would 
work well if you could get the rights.  

• Try to choose a sound that correlates with the type of 
business you do. For example, if you own a tire shop, 
music with a driving beat like you are out on the road, 
racing down the highway in your great sports car or truck 
would work.  

• Generic music could be used for a wide variety of listeners 
without getting too specific musically and turning off a 
segment of your audience because they don’t like Country 
Western or blues etc. 

 
  

Use Pieces of the Same Music or Song 
If you are going to use music throughout a long CD, DVD or video, 
choose a musical piece with lots of variety in it, especially if you are 
paying for it. That way you can take different pieces of one song and 
use them throughout your CD, DVD, or audio message to get really 
good musical mileage.  
 
I did this with several of my projects. I have used for the opening a 
few seconds of the music. Then I cut up little 5-10 second clips and 
used them through the project. Last I used the ending 15 seconds of 
the music on my ending. This depends of course on where the musical 
breaks are in the song but it sure gets a lot of mileage out of a song. 
Why not get all the use you can out of one piece of music? 
 

Decide the Style of Music  
Now let’s choose some selections and contact the publisher for the 
rights if you need to. Choose your style of music now.  
 

List Your Top Three Choices of Music Styles for Your 
Production: 
 
 
 
 

1. First choice_______________ 
2. Second choice____________________ 
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In the Resource Section at the end of this course, check out Buy-Out 
music. It’s inexpensive and you own it forever. 
 
WRAP UP LESSON 2 
You learned about the styles of music and which musical choice suits 
your project best. 
You also know how to use emotion in the musical choices you make. 
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********************************************************** 

Lesson 3 
 

The Basics 
 

********************************************************** 
 
 
Following are some general guidelines for you to think about before 
you get started actually adding music to your production. Now that 
you know the style of the music and your purpose for it, you can get 
more specific and choose how long each section should be and how 
you want to use it. That way you can listen to your potential music 
choices with that in mind.  
 
Where Will the Music Go? 
Where are you going to put music on your production? Let’s think 
about that now. Do you just want to put music at the beginning? Is it 
going to go all the way through your production? It makes a big 
difference where you put your music. It sets the stage, the tone, and 
the tempo of your production.  
 

 
 
Ah Music! 
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Let me count the ways.... 
 
There are countless ways you can use music on your production, but 
here are the four main ones. 

1. Intro music only 
2. Intro music and ending music  
3. Music under the whole production 
4. Intro and ending music and varied or similar music 

scattered throughout the whole project 
 
Here are the reasons to choose either of these. 

 

Is your Music just for your Intro? 
 

Is your music going to be just under the introduction or under 
the whole project? Is it just a piece of the Pie or the Whole Pie? 
Why should you do one or the other? 
Here are the reasons. 
 
Intro Music 
Let’s start with your introductory music first. This is the magic 
point where your music will swing the listener into an interesting 
experience with you. It is the most critical point of your 
production. Make it count for everything you’ve got. 
 
Just think for a minute. 
Why are your listeners at your project's door? 
What are they expecting from you? You must know that reason 
so you can give them the experience they want and expect. You 
are inviting them into your world. They have just rang the 
doorbell. How long does it take you to get there, to answer it, 
and to begin your audio and video presentation to them? Don’t 
let them stand at the door of your message too long. Give them 
a pleasant experience at your entry point but then quickly invite 
them in and serve them the goods. Bring them into your main 
experience. People who find you on the Internet want to get 
inside your website or email quickly. They are getting an 
onslaught of information out there on the web. Make your initial 
greeting to them friendly and appealing. Be like sunshine in an 
overwhelming Internet torrent of rain. 
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Use Music just under the intro: 
 
• If continuous music would break up the flow of the 

message or compete with it.  
Think of this like having a friend over for a visit. Sometimes 
you play soft music in the background for ambiance. But if 
you have something very important to say, usually you want 
their undivided attention. (You do have something important 
to say right?) Music is so strong it can divert attention to it 
unless you choose very subtle music underneath. But you 
want your music to make a big impact on your opening so 
you might want to use just a little bit of music here for that 
splash and then get right into your message. 

 
• If you have a short production.  

Some short pieces can take music throughout the entire 
piece, like a commercial, but usually you want to say, “Here’s 
is music to show my message is coming up. Then stop the 
music and deliver your message without it. 

 

The Length of your intro music:  
Your introduction is the most important piece of music you will 
select. The length of this piece is critical. This sets the tone for 
the whole project. Lose your viewer now and they won’t even 
come in the door. They won’t get to see the beautiful, inspiring 
message you have for them beyond that door. They won’t get 
the chance. They’ll slam the door in your Internet face and go 
onto a site that matches or exceeds their expectation or they’ll 
take your CD out of their stereo.  
 
Refer to your purpose again here. I’m going to have you do this 
several times throughout the course because it is so critical. 
With every documentary I did I wrote the goal and purpose. It 
became a roadmap. You must create your musical roadmap. 
 
The actual length of your intro music will depend on whether you 
are doing a long or a short project.  
 

Use Music under Your Whole CD or Project 
If you are doing a long CD (more than 45 minutes) your intro 
music could go as long as 15 seconds. Introduce your listener to 
your message by your musical choice just like giving someone a 
quick tour of the house. Then invite them in to sit down and visit 
with your message. If you are doing a meditation type CD you 
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can have the music loud at the start, but bring it way down for 
the remainder of the project and then louder again at the end. It 
depends on the intent of your project and whether the music will 
add or distract. Always go for adding. 
 
 
As a general rule 
Have your music end on a note that goes up. It’s like taking 
them up the entry stairs into your home.  
 
You can have your music go down at end of your message but 
not at the beginning. This is the same idea. It’s like walking your 
guests out the door and down the stairs before you say goodbye. 
It’s more polite. Treat your musical guests the same way.  
 
 
SOUND ADVICE:  
For extra impact, end on the same note you started with. This 
gives your mind something it likes. It’s like completing the 
answer to a math problem. If your music starts on a “G,” end on 
a “G.” 
 
A musical selection that goes up begs for a follow-up. You will 
take your listeners down a false path if the music appears to go 
on, but doesn’t. They will be expecting something other than 
what you deliver. You lose a speck of trust, maybe just a “t.” But 
that makes “rust.” 
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If you are breaking your music into sections  
Let’s say you have a book on tape you want to record. There are 
several chapters. You want a theme throughout your whole 
project. Use 7-15 seconds at the beginning, 3-4 seconds 
between chapters and 5-10 seconds if changing directions in 
thought. If for example, someone is reading something special in 
between your project or at the end. Take a little longer and 
introduce them with music. This is like walking someone out to 
your garden from the house. It takes a little longer. 
 
Keep inner music sections short or you’ll lose your listeners. 
They’ll get annoyed with the music. You are basically walking 
them into a different room now. It’s like interrupting a movie 
with commercials. Chain your sound pieces together like beads 
on a necklace. It’s the beads you want to see, but the chain (the 
common music theme you use) holds it together. 
 
Average Musical Addition Lengths  
 
If your project is less than 45 minutes use a 7-10 second 
musical introduction. 
This is long enough to get your listener into the mood you have 
chosen, but not too long to bore them. 

 
If you are only putting music at the beginning and/or the 
end. 
Use 5-7 seconds of music. 
 

  

WRAP UP LESSON 3 
You learned where, why, how long to add the music onto your 
projects. 
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********************************************************** 
Lesson 4 

 

The Nitty Gritty Details to  
Getting Your Music Right 

 
********************************************************** 

 
We’ve already covered the types of music, the lengths of music and 
where to put your music. Get ready for your longest lesson of the 
course but don’t get scared. This is where the work is. But it’s fun. You 
are bringing your musical creations to life. Without music it’s like a 
home with no furnishings. It’s colder and not as inviting and there’s no 
place to sit. 
 

Now that you know WHAT you want to do. Here is HOW to do it. 
Let’s start with two critical things for music  

1. Volume 
2.  Length. (This was covered in Lesson 3.) 

 
 
Volume 
 

     Picture this… 
 

A warm smiling woman greets you at the door.  
She invites you in for tea and conversation. 

Vs. 
A group of guys are having a big party.  

They greet you excitedly at the door. The background is loud.  
You are all there to have fun. 

 
Volume will give an immediate clue to the tone of your project.  
There are general ranges of -15 dB to a high of 0dB. In the 
above examples, the second example is loud probably near -
3dB. The first one is on the low end, perhaps -12 dB. 
 
Here are a few terms to know about volume.  
Red lining. What is red lining and how can you avoid it? No it’s 
not something that goes into a coat. Redlining is where your 
audio can go out of range and distort. Is there a general rule? 
 
It’s actually simple. Look at the top audio bar on your audio 
program. If the volume stays in the green zone, you’re ok. If you 
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go into the red zone, lower it. It’s like a red light for audio. Stop 
and fix it. 
 

 
 

Do a Volume Set and Check 
Under a voice, do ¼ to ½ of the volume you would consider normal to 
play a CD at. Otherwise the music and the voice compete with each 
other for your attention. That means they also compete with your 
listener’s attention. This stresses everyone out. You don’t want to do 
that to your listener and you don’t want anything to compete with 
their attention. They’ve got enough of that. Have your message as 
clear, targeted, and direct as possible. If your voice is set at let’s say -
6dB try setting the music initially to -12 dB. Always use your ear to 
check a sample CD in 3 different stereos. Use a great one like a Bose if 
you can, a Walkman, and a regular CD player. If you can’t get a Bose, 
use two different portable stereos instead. You need to like the way 
your audio sounds on all the sources your listener may use. Your 
listener may use any combination of stereos and CD players so you 
want them to like your project on whatever they play your CD on. 
Many people also listen to CDs in their cars.  
 

If You Have More Than One CD or DVD in Your Project, 
Give Your Listeners Clear Instructions so They Know 
What to do Next. 
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For instance: 
If there is more than one CD in your set, be sure to tell them which 
disk they are playing and which disk to insert next. Tell them when to 
remove or insert the next CD. Sometimes it’s not clear when a CD 
ends until the listener has wasted some of their precious time figuring 
out there is no more to come on that CD.  
Be sure to tell your listeners: 
  

1. Which disk they are playing.  
“You are playing Disk 1 of the Great Cd set.” 

2. Tell your listener when they have reached the 
end and  

when to insert the next CD.  
“You have now finished Disk 1 of the Great CD set.  

3. Tell them which CD is next.  
  “Please Insert Disk 2 of the Great CD set” 

 
Make everything SUPER CLEAR. Give them the cleanest window of 
instruction to look out of.  
 
Here’s a script I use at the beginning of a CD set.  
“Welcome to the first CD in [title of your project]. It is approximately 
45 minutes long. Please enjoy.” 
 
Here’s a script that I say at the end of a CD set. 
“You have now reached the end of CD 1, please remove this CD and 
insert CD two of [title of your project].” 
 
Yes, it’s simple, but do it. 
 
Know Your Numbers 
Keep track of your numbers. Numbers are like times for a train 
departing the station. You need to know specifically which train to 
take. All good editors do this by working with numbers. They have a 
scratch pad of numbers as they work. This is called an edit decision list 
or EDL. 
 
Keep those numbers. You may have to go back and re-edit or fix 
something. For example a music file I used was corrupt after I put it 
on the project. It happens. I had added it in three places and had to 
fix it in three places, but because I knew where they were added, (at 
3:19, 4:58, and 17.34) I could easily replace them. 
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Start at the End First 
Add your music or audio changes from back to front. It’s 
counterintuitive I know. The reason is that whenever you add anything 
to your production you shift the time codes. If you work backwards 
and keep track of the new changes from the back, it won’t affect the 
earlier numbers and you’ll be OK. Think of it this way. You’re in a long 
line at the Post Office. Someone cuts in front of you. You have just lost 
one position in line. Then someone near the front of the line calls over 
her three friends and they cut in line. You have now shifted a total of 
four spaces back. In editing, this is a nightmare when you add 3.25 
seconds up front, 14,03 seconds a bit later and so on. Every shot after 
those shots will be messed up in time and you’ll waste a lot of time 
trying to locate anything. 
 
If you don’t do this, all your times will change whenever you make an 
edit. You will end up searching for the sections that need replacing and 
wasting a lot of time. Don’t lose your numbers.  
 
Most people want to start at the front. It’s natural. They make a list 
and cross off from the top. But doing the reverse in sound editing will 
save you tons of headaches. 
 
Most people have a list of corrections to make on their projects. They 
will have the times where each of those corrections needs to be made. 
Then they go down the list and make corrections. But if they don’t 
make the changes perfect the first time (and the chances are high that 
that will happen) they won’t be able to match up the times anymore. 
 

Here is an example.  
Let’s say you’re really, really good at editing and the only corrections 
you need to do are the 5 following ones on your 3-minute project 
called “Buying an Ice Cream Cone.” 

1. .00 Add intro music 
2. : 40 Add a space for a breath 
3. 1:25 Add sound of ice cream truck 
4. 1:50 Add another breath space 
5. 2.15 Add sound of children begging for ice 

cream 
6. 3:00 Add ending music. 

 
Using the general rules for times of adding breaths, music etc.  

• The intro music is 10 seconds 
• Breath is 1 or two seconds 
• The sound of ice cream truck is 15 seconds 
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• The sound of children begging for ice cream is 10 seconds 
 
You have your edit list in front of you and you start, knowing this 
shouldn’t be too hard to do. You start making the changes.  

• You add the intro music of ten seconds. It shifts edits 2-6 by ten 
seconds, so edit 2 is now at: 50, edit 3 is at 1:35, edit 4 is at 
2:00 and so on.  

• You locate edit 2 because it isn’t too far away, but you have to 
search and remember what you needed that breath space for.  

• Then you add the breath edit. This only shifts your production by 
one second but now, edit 3 is at 1:36, edit 4 is at 2:01 and so 
on.   

Each time you will have to figure out where your next edit is, because 
it shifts constantly with each edit. This isn’t too bad on a 3-minute 
project but if you are doing an hour long CD, which I recommend 
because they are very lucrative, you may have eight pages or more of 
edits. Finding any particular section of audio that has shifted perhaps 
hundreds of times will be a nightmare and you will want to pull your 
hair out. I don’t recommend it. 
 
But look at this. If you did your edits from the back first: 
You add the end music at 3.00 minutes. The project is now 3:10. 
You add the children begging for ice cream at 2.15. The time you 
wanted to add them to is still there at 2.15, even though the project is 
now 3.20.  
You go to 1.50 and add the sound of an ice cream truck, which is 15 
seconds, and the project is now 3:35 but you can still find the space 
for the breath at 40 seconds. Your audio butt is saved! 
 
Occasionally you will either “forget” or need to do a musical edit over.  
 

Here’s how to catch that potential problem before it 
becomes one. 
Anytime you make an addition of sound rather than a volume 
adjustment, keep a separate paper called Added Sound List.  
 
On this paper: 
List the amount of time of each added edit   
List the time where you placed that edit 
 
YOUR ADDED SOUND LIST 
ADDED  WHERE 
10 seconds (put the time you added the extra sound, let’s say at .00) 
1  added at 0:40 
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15   added at 1:25 
1 added at 1:50 
10   added at 2:15 
10   added at 3:00 
 
Now get a total. Add this to your previous time. This is the length of 
your project now. Then as you go along, you can still find out where 
you are. 
 
Let’s say you forgot an edit of a child yelling. “More ice cream!” at 
2:40. You look at your Added Sound List. Go to the first edit before 
that 2:40 mark which is 1 second at 1:50. You add all those numbers 
10,1,15,1, to get 27 seconds. Add the 27 seconds onto 2:40 and you 
can easily find where to place the forgotten edit.  
 
Always write down the times on new EDLs and Added Sound lists. 
Label them EDL [1,] Added Sound and date them. On big productions, 
this is critical. 
 

Sound Shape-Shifting 
Here is a simple way to find and correct sound mistakes easily. You 
will use symbols and images to interpret sound shapes. These symbols 
often match their shape.  
 

Understanding musical sound shapes 
Like landscape shapes of mountains and valleys, there is a musical and 
sound landscape of various wavelengths. 
When you are comparing music shapes, let’s say the wavelength 
pattern is ^^^^^^^ to ’’’’’’’’, generally choose fuller shape. Then give 
it an ear test. You can locate these shapes easily on a long CD. The 
fuller shape usually sounds better. 
 
Common Words and Their Shapes.  

• Watch growing ice shards – these are usually popped “p”s, g’s, 
t’s and c’s.” 

• Fishlike shapes – these are usually clearing the throat sounds or 
little coughs 

• Little dust balls of sound, are usually the “ahs’ and ums.” 
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SOUND ADVICE: 
As a general rule: Big things on the wave patterns are big mistakes. 
This usually means you can take these sound clips out. Give the clip a 
quick listen. Get rid of any big sound mistakes immediately so you 
don’t confuse your edit numbers. Again when you see something really 
big on audio, it’s usually a mistake – a microphone cutting in or out or 
turning on or off. 
 

Amp it up  
Amping up the volume is like those magic paints we had when I was 
growing up. They were coloring books that didn’t seem to have 
anything in them. You couldn’t see any picture. But when you painted 
over the paper, an image magically appeared. When you raise the 
volume of your sound files, you will “see” the pattern. It is amazing. 
When you see the images of a voice take form, it is like a flower 
opening. 
 
Sound by Sight 
In sound editing, your eyes will visually “see” what others will only 
hear. Listening to sound is part intuitive, but there are also lots of 
specific things you can “look” for with your eyes. Then you adjust the 
sounds to please your ears. This is making your eyes and ears work 
together as a team. You are using your eyes to tell you what your ears 
like to hear. It’s a little more complicated than just a visual project 
because your eyes and ears have to communicate back and forth to do 
a great audio production. How do you literally get the ear and eye on 
the same wavelength? 
 
Visually pleasing sound also has a rhythm. You have to train yourself 
to notice those pleasing patterns. 
 

Err Low  
Once you amp it up, your mistakes are more visible. It’s harder to 
lower the volume later than it is to raise it, so if you are going to err, 
err on the low side. 
I had surgery for my eye. The doctor didn’t want to cut too far 
because then it was irreversible and I would not be able to see better, 
but worse. It was far better if he undershot the correct vision even if 
he needed to do the surgery again. To reach 20/20 on the next 
surgery, he may only have to start at 20/60, much closer to the target 
desired. If he had cut too far at the start, I might have lost all vision. 
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You may have to amp up twice, but it’s much easier to do that than to 
“fix” many sounds that will “fray” and “scatter” when you add too 
much volume of noise to an already thin sound. 
 

Checking Your Production 
Once you have added all your sounds, then you can do a quick run 
through your sound. Here’s what to look for.  
 
Spotting Mistakes Visually First 
Use your eyes to catch sound errors quickly. 
There are obvious visible mistakes - dots, single vertical lines. 
Find your short breaths, large pauses and cut them.  
Always play back any change you make. I have sometimes cut a word 
inadvertently because I didn’t listen right after I did an edit. 
Professionals check. They know it’s easy to make an audio mistake. 
Even if we do this a millions times and think we can get away with it, 
you have to hear it. Remember, sound is elusive to the ear. 
 

Give Your Music a Sexy Shape 
Let your music take a beautiful attractive shape. 
Even out the peaks and valleys of your sound landscape when you 
raise the volume.  
 
SOUND ADVICE: 
Raise the volume in biggest chunks possible. This will give your project 
more consistency, which is very important in sound. 
 

No Abrupt Endings  
Stopping sound quickly is like throwing someone out the front door or 
slamming on the brakes while driving. When this happens to your 
ears, they will yell, “Help!” Don’t do that to your listeners except in 
very rare cases, (i.e. when it calls for an actual door slam.) Ease your 
listeners out of your productions. Give their ears a gentle landing. 
 
One way to do this is to use the fade-out. 
 
Use the fade in and out fantastically. Consider the fade-in a 
curtain of sound. You are opening up the sound to them. Occasionally 
an abrupt ending can work but usually land gently. The time for a 
normal fade out is about 2-3 seconds. 
 
Reverse Amplify. Amplify a section or whole piece of sound, but 
in reverse. You take out all sound in the spaces. This makes it sound 
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very professional. You turn the sound down to as far a negative 
number as you can go on all the “dead spaces.”  
 
WRAP UP LESSON 4 
You learned about volume, editing and sound tips to help make your 
musical additions more professional. 
Now that you have a good idea of what to look for in your musical 
edits, let’s do your final listen through. 
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********************************************************** 
Lesson 5 

 

Finalize and Polish 
 

********************************************************** 
 

Listen to your project as a whole. Take your ears 
through the process. 
There will be three times I will have you do a “Listen Check.” You will 
do many more on your own.  
First, right after you add the music.  
2nd after you make corrections.  
And do the final and last listen when you think your project is good to 
go. It will still probably need some minor tweaking.  
 
Listen 1. What to look for. 
On your first check, check the sound levels. 
What are the biggest things you notice about the sound after this 
check? 
 

Listen 2. What to look for. 
Here is where you listen for the pacing and any popping noises. 
 
Listen 3. Final listen. 
Find any places that “catch” you. When you notice something in sound, 
it’s usually a mistake that needs fixing or sound that needs improving. 
 
Now that you have put your first draft of music on your recording, it’s 
time to listen 
You need to listen for:  

1. Content First 
I do this first. Otherwise you may be 
editing things you don’t want. Throw the 
bad stuff away first 

2. Then the Technical Stuff 
 
Don’t do both editing listens at same time. You need to focus to do 
this. Do one run through with the content only first. Then do the 
technical stuff. 
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SOUND ADVICE: 
Don’t over edit. Edit fast. 
Like overcooked or overheated food, your audio production will lose 
flavor and pizzazz, if you get too detail oriented. 
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Here’s what you have learned in this course 
******************************************************************* 
 

1. How to choose the right music for your production 
2. Where to add music 
3. The best lengths for your music at each section 
4. How to easily find and correct glaring audio errors. 
5. How to keep track of numbers and edits in a simple 

effective way and not get lost in the editing process 
6. How to find Music resources and copyrighting. 

 
By now you’re a pro or well on your way. Your production sound 
quality is improved and much better. It has come to life. Your project 
will now attract listeners so they can have the enjoyable experience 
you want them to have when they first meet you audibly.  
 
Have fun and enjoy the immense possibilities of the glories of sound. 
 
Live like a musical hero! 
 
Terri Marie 
 
 
WRAP UP LESSON 5 
You learned how to listen to the music and the order in which to do it.
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How to Add Music To Your Productions: 
Music Resources 

 
*************************************************** 
Free Music 
You can get music free several ways.  

1. Write it and produce it yourself. You need talent and time. (And 
money if you don’t have your own studio. 

2. Ask someone who owns both the copyright and the publishing 
right to allow you to use it. 

 
(You can always hire someone to write some music for you, but that is 
normally not free at all.) 
 

Public Domain Music is a great source for free music 
If the music was copyrighted before 1923 you can use it assuming you 
have a recording of it. After the Sono Bono Copyright Term extension 
Act was passed, more recent copyrighted music can have a term as 
long as 95 years after the death of its last composer. This is a legal 
issue so check with an attorney. If the music was created after 1972, 
the music has a copyright of Life plus 70 years. If in doubt at all, get 
legal advice upfront, before you buy it or use it. 
 
********************************************************** 

Inexpensive Music 
These sources will give you music cheap. Most royalty free music is 
here. 
 
*************************************** 

Buyout Music or Royalty-Free Music 
*********************************** 
 
Buy Out Music or Royalty-Free is a great source for 
inexpensive music. Royalty free music means you get a license 
to use the music by paying one fee (except for TV broadcasting). It’s 
like a Country Club membership. You pay once and go in as often as 
you like. Some will give you a free trial or demo CD like Music Bakery. 
I have used every one of the following sources with great results. 
There are lots more – but there are some of the main ones and I only 
recommend what I’ve personally used. 
 
Audio Jungle 
www.audiojungle.net 
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Music Bakery 
www.musicbakery.com 
 
Production Garden 
www.productiongarden.com 
 
Pond5.com 
www.pond5.com 
 
Shutterstock.com 
www.shutterstock.com 
 
 
Small Publishing Companies 
They may give you the rights to some of their music in order to get 
the publicity your project will give them. You can find them on the 
Internet too. Type, “Publishing companies music.” You will have to 
weed through them 
 
******************************************************** 
The “Normal” Music Licensing Route 
If you just have to have a particular song and sometimes you do, you 
will pay the going rate. Contact ASCAP, BMI and get a license. Here is 
the link to Ascap’s site checklist for film production. 
https://www.ascap.com/help/career-development/a-checklist-for-
using-music-in-film 
 
Standard Royalty Music (ASCAP) BMI and SESAC are the top three 
music royalty sources. If the music you want is licensed by them, you 
will have to contact them to get a license to use the music in your 
production. 
 
ASCAP 
www.ascap.com 
 
BMI 
www.bmi.com 
 
SESAC 
www.sesac.com 
 
They usually have offices in all major cities in the US. 
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Copyright  
Do you need a copyright? Yes. 
Be sure to copyright your production. Whenever you create a new 
production even if you use someone else’s music, you have a new 
creation that is copyrightable. You should do this. It’s easy. 
 
Here’s how. 
www.copyright.org 
(Also covered in the Rights Section of Documentary 101’s Trade 
Secrets From an Award-Winning Producer) 
 
You need two licenses for music that is copyrighted. I’m going to make 
this very simple. Because if you choose this route, you will most likely 
be working with a publisher or musician’s attorney, and that is out of 
my realm to teach you here.  
 
Each music recording has: 

1. A copyright of the actual music and/or words. That belongs to 
the creator of it. That is a © This is the actual creation, not the 
recording of the music. 

2. 2. The publishing rights. Once the music is recorded, that 
recording is also copyrightable. That is the “P” circled. 

 
If you are using this music on your audio or video production you also 
need to get a synchronization license. It gets a little complicated 
doesn’t it? But you have so many other options, I suggest you start 
there first and move into this area later. Unless you have an unlimited 
budget and I’m assuming you don’t or you would have gone to an 
entertainment attorney right away. You would have told them you 
need to get a license for this piece of music and THEN paid them a 
retainer that would cost more than this whole course! 
 
Now that you have completed your production, secured your 
copyright, and have a finished film or video, what are you going to do 
with it? A source I’ve used is Audio Acrobat. They walked me through 
the process of getting my files converted and up on-line. And it’s 
cheap. You can even do video. Audacity is another source. 
 
This music information has helped me create all those documentaries 
and films. The music was a huge part of every production I did. I wish 
you lots of success with all your videos and productions and now you 
can add the right music with confidence! 
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I am so happy I was able to help you with adding the perfect music to 
your productions. Music is so important in our productions and I 
wanted to make sure you have all the tools to make the process of 
adding music fun, creative, professional and effective. Music can help 
your films “sing” and listeners pay more attention. I wanted to give 
you every advantage in the jungle of videos and films out there. If you 
have any questions, please contact me at 
info@reelmountainpictures.com 
 
ENJOY and let’s make your videos great with the right music! 
 
Terri Marie 
 
Share your videos with me on FACEBOOK 
https://www.facebook.com/reelmountainfilms/ 
I’d love to see them! 
 
 


