
How To Do a Trailer For Your Film 
 
 

If you do make a substantial film you will want to do a trailer. This is a short 2-3 
minutes piece that you can send to prospective buyers. Put on your website as a 
teaser, send to film festivals and more. 
 
One of the great things you can do to promote your business is do a trailer. This 
will look like a movie preview. I’m going to teach you a very short but effective 
version  
 
Whether you are making a film, documentary, doing a book Promotion or even 
making a video to sell a home, creating a short trailer to highlight your work  will 
get you more exposure, interest and ultimately sales. 
 
Your trailer is going to be your video billboard. So Make it eye worthy and heart 
worthy and your trailer will cause people to sit up and listen and ultimately buy, 
sign up or view your entire film or offering. 
 
So how do you do this? How do you make a great trailer? 
I have 3 simple steps that everyone can follow to create a kick butt short movie 
looking trailer. 
 

1. Pick a theme that goes with your product, service or film. 
If you have a film on motorcyclists, a trailer needs to convey your angle 
and quickly get an impactful message across about the entire film. In other 
words, once you get the tone right, the other steps fall into place much 
easier. A film on a farm vacation will have an entirely different feel than a 
book where  you have done research on mind control. But they each have 
a theme that stands out and is consistent.  
 

2. Think of the most impactful image, music or words that can convey 
the tone you want or the theme you are looking for.  
For a film we did on sexual slavery, we began with a shocking quote. The 
statistic  got immediate attention because few people realize what we just 
told the viewer and they weren’t expecting it. . It gave the viewers new 
information and hopefully caused enough curiosity in them to find out how 
we were going to follow up and develop that shocking idea. 

 
3. Drive everything in your 1-2 minute trailer to that end, including the 

actual ending itself. Know the result that you want before you even start. 
Do you want your viewer to view your entire film? Do you want them to 
buy your product or service? Or do you want them to take a particular 
action. For examples go to: documentary101.com and you can see 
samples of our trailers. Such as  



 
a. Human trafficking trailer. The Sandya Story - Twilight 
b. James Maslow’s song Cry. 
AMEN 
Book trailer Eldon called believe by Dr Eldon Taylor 
And a corporate video  that turned out really nice describing  a big new 
idea. Lee van Slyke 

 
Also Make sure you give a phone number, website or text address where people  
can go to take the action you want and be able to get in touch with you. 
 
When you’re done.   
P.S. Always ask a few people what they can suggest to improve your trailer. If 
they are smart, intelligent and helpful you should get some good suggestions. Be 
sure to only take advice from people you trust and who have a proven track 
record in your area of expertise. 
 
I’ve found that if you hear the same advice from more than one source it’s usually 
spot on. Everyone has different opinions and sometimes even a highly qualified 
expert may have an aversion to your topic, one of your images or even your 
music. That’s where you have to trust your gut. But again, if you hear something 
more than once, trust them and not your ego and go ahead make the suggested 
changes to your trailer. Your trailer will be the better for it because they are 
probably not the only ones who will object to that specific item. 
 
To wrap up, here’s what you will have accomplished. 

When you create an outstanding trailer, you will have more eyeballs and 
hearts engaged and they will be much more likely to watch all the way 
through. And they’ll also be much more likely to take an action that will 
benefit you and your product. 

 
So go ahead and make yourself a beautiful little trailer that will go out and do 
some good work for you 24/7.  
 
I am including a link to a trailer on The American Entrepreneur. We actually did 
several versions because sometimes you will have a version geared to one 
group and another made for a different group. In the case of he American 
Entrepreneur, we made trailers for the general public, for entrepreneurs 
themselves and for business and education groups.  
NOTE: in the course we will go through two other trailers, one on skincare and 
the other on the film Twilight mentioned above. 
 
SAMPLE  
https://youtu.be/faZDL-haUDo- 
 
 



 


