GATORSOCIAL



Table of Contents

Y <] AU | o TP R ST P PUPTOPI 3
Connect your accounts in GatorSOCIAl ..c..eovevereriierireeiereree e 4
COMPEBTITOIS ittt sbe e s bt e s b e e s b e e sabeesbee e 10
TOPICS TAD caeeiteteeteeteee ettt b et st s b et sbe et e be s bt et e s besae et e sbesntebesaeensenaeeas 12

HOW O COMPOSE 8 MESSAEE ..eeeiiiiiiiriiiiitieeiiite it sirte s sia e st e s ssa e s sba e e s bt e s ssbeessbaeesssbaeesnneessanaeas 16
Composing a new message in GatorSOCIAl......coeevevereereninieereee e 17
Dispatched and SCheduled POSES.......cocuiiiiiiiiiiciecececeeeee et sae s 20
Auto Queue: Schedule Articles and RSS for Facebook, Linkedln and Twitter .......cccueeeu... 22
Post Web Pages From Anywhere using the GatorScoop Bookmark .......c.cceccevereevenernenne. 26
Post to Single or Multiple LinkedIn Company Pages with GatorSocial.......c.cccecevcverivernenen. 29
GatorSocial - Schedule multiple posts using Batch Upload..........cccvevvienenienienenienienennn 31

SELENES AN TOOIS ..ttt st s st s b b e s besbe et e sbe s b enbesseenbenbesnsensensens 37
(@] 0 1 o T= 1= 1T OO U TP O PO TPRRPURRPPR 38

SOCIAl ASNDOAIT ...ttt s r e nere e 39
GatorSocial Dashboard for Twitter, Facebook and LinkedIN........ccccoeeveninerneneniienenennnn 40

What's NeW & REIEASE NOLES ......ooiiiiriieierieetesteee sttt ettt ettt sa st sseene b 47
GatorSocial - V2.0 - FEDIUAry 20715 ..ottt sttt st 48
Send single posts to Multiple ChaNNEIS.........overirieii e 50
UTM Values Added t0 SOCIal POSTES.....cc.uiviiririeienieierieeiesteese ettt 53
Update to the COMPELItOr SCOMNE @ ......cevveeeeiieiieieeeeseee ettt 55

User INterface @NNANCEMENTS € ....oo..eeeeeeeeeeeeeeeeeeeeeeeee e e e e eeeeeeeeeeeeeesseseeseeessesssseeessesanseeessannns 56



Setup

Page 3



Connect your accounts in GatorSocial

This help article will provide you with a step by step on how to associate your Facebook,
Linkedin and Twitter accounts in GatorSocial. This will allow you to schedule posts and look
at what your competitors are doing.

Log into Social

Dashboard Account Wizard Charlotte Austin - Olsen~

Gator GatorExpress GatorMall
CommuniGator S... & charlotte (gatorlz) o & CharlotteAOCGT (... O
/ﬁ‘ charlotte.austin-o... o ﬁ charlotte.austin-o... O
& charlotteao (Gato... o & charlotteao (Gato... O
& CharlotteAOCGT (... o & charlotte (gatorlz) O
GatorWorkflow GatorSocial Gator
/ﬂ" charlotte.austin-o... O /ﬁ‘ charlotte.austin-o...\o_/_ o
& charlotte (gatorlz) O

1. Log into your social via Single Sign On

Settings

st Social = Report ~ Lo—[.l
Users

Logout
Settings o
4

tteaolsen v Account: @charlotteaolsen
I Your Top Postis:
A [ [Every B2B email marketing ]

1. Click onto the Account Tab
2. Click Settings
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Facebook

Settings  PostUpdate  Campaign & Post~  Social »~  Report -

General Settings )
Connection % o

o. Facebook
4

Twitter

Facebook Pages

Linkedin

GatorMail Integration .

1. Click on the facebook tab in your settings
2. Click connect

Facebook

© GatorLeads & Gator & Gator & Gator & Gator © GatorDocs

ate Campaign & Post>  Social https://www.facebook.com/login.php?skip_api_login="1&api_ ¥

K1 Facebook

ttings
g Log in to use your Facebook account with GaterSocial.
\o/ Email or Phone: | |
2book -
Password:

= || Keep me logged in
witter

Forgotten password?
kedin

ration
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1. Enter your details and click log in

Facebook

Communi © GatorLeads @ Gator © Gator! o Gator © Gator & GatorDocs
Settings  Post Update Campaign & Post~  Social ~ Report « Account»  Logo
General Settings .
Connection
Facebook

Please add the Page you wish to manage below
Twitter

Facebook Pages

Linkedin

Name Category Website Manage

GatorMail Integration o
. Charlotte Austin-Olsen null

1. Select manage on the page you wish to manage

Twitter

Settings Post Update Campaign & Post~ Social ~ Report + Account Logo

General Settings ) e
Connection %

Facebook

Twitter connections

‘ Twitter Logout Add ‘

o Twitter Please logout of your current twitier session before adding a new iwitier account

Linkedin Name Discription Website Manage

@ charlotteaolsen Marketing Specialist at CommuniGator Lid 56 m

GatorMail Integration

1. Click on the Twitter tab in your settings
2. Click connect

NOTE: you have the ability to add more than one twitter account to your GatorSocial
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Twitter

https://api.twitter.com/oauth/authorize?oauth_token=i2E3-wAAAAAATIVIAL T

-

, Sign up for Twitter »

Authorise Gator Social to use
your account?

o Gator Social
Usemame or email 4 By CommuniGator Limited

Www.communigator.co.uk
|Password

- CommuniGator Social
) Remember me - Forgot password? Dashboard

Authorise app e ncel

This application will be able to:

» Read Tweets from your timeline.

« See who you follow, and follow new people.
Update your profile.

Post Tweets for you.

Access your direct messages.

Will not be able to:
« See your Twitter password.

You can revoke access to any application at any ime from the Applications tab of your Setfings
page

By authorising an application you continue to operate under Twitter's Terms of Service: In particular, some usage information wi

1. Enter your details
2. authorize App

LinkedIn

Settings  PostUpdate  Campaign & Post~  Social ~ Report ~

-

General Settings .
Connection | % o

Facebook

Twitter

o Linkedin
4

GatorMail Integration

Linkedin Companies

1. Click on the LinkedIn tab on your settings page
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2. Click connect

LinkedIn

in e

& https://www.linkedin.com/uas/oauth2/authorization?response_type=code&state=3«

-

GatorSocial would like to access some of
your Linkedin info:

YOUR PROFILE OVERVIEW

Name, photo, headline, and current positions
YOUR EMAIL ADDRESS

The primary email address you use for your LinkedIn
account

SHARE, COMMENT & LIKE
Postupdates, make comments and like posis as you

(<

COMPANY PAGES
Manage your company page and post updates

B 3

Sign in to Linkedin and allow access:

Join Linkedin Forgot your password?

Allow access Linked in

All Applications can be found in your settings
Terms of Service | Privacy Policy

1. Enter your details
2. Click allow access

LinkedIn

General Settings .
Connection + Connect

Facebook
Please Add the companies you wish to manage below
Twitter
Linkedin Companies
Linkedin
Name Category Website Manage

ortdail Integration

g GatorSocial Marketing & Advertising www_communigator.co_uk/gatorsocial o Add

[ 4

1. Click add on the LinkedIn pages you would like to manage
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GatorMail Integration

Settings  Post Update Campaign & Post~  Social = Report -

General Settings

GatorMail Integration

Facebook
Connection | % o
S
Twitter
Username: charlotte
Linkedin
Password: | sssesssssssns

GatorMail Integration

(-]

1. Click on the GatorMail Integration tab on your settings page
2. Enter your GatorMail login details
3. Click connect

GatorMail Integration

Image Folder

Please select where the images for articles, you post fo GatorMail, need to be saved to in you gator instance. if no folder is selected we will save the images fo the
root images folder

Current Selected

Path: null FolderName: hitps://guru.communigator.co.uk/gatorexpress/

|-- E3 Images
|-- 2CV

|-- AlburyOrganicVineyard

|-- ATGIT

|-- AutoglymRespNews

|-- 3 B2BSeminarlnvite
|-- alstest

|-- B2BWebcast

|-- B2BWebcastEmail

|-- B2B_Lead_Machine

You will have the ability to choose which folders you'd like the images of the gator scoop
articles to be stored.
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Competitors

This section will cover the Competitors Tab on the GatorSocial Dasboard.

Competitors Tab

Your Posts  Publishing»  Feeds- m pose (&
Matwork Analytics

o
Activity

Facebook Audience Twitter Audience

1. Click onto the Report Tab
2. Click Competitors

2" charlotteaolsen

Facebook Aud

Sections

8¢ charlotteaolsen o Help & CommuniGatorLtd @ Ean E TweetDeck @ Edt
Twitter Audience Facebook Audience Twitter Audience Facebook Audience

1 80 291 15,003 324732 2,790,981
Facabook Likes Followars Facabook Likes Followers Faoabook Likes Folkreess.
0 3% 1% 168 46%
Talking Aboul You Iractve Followers Taking Abodt You active Followers Talking About You active Follover

==N0

This is your account

One of your competitors accounts

Another one of your competitors accounts

Fake Score - This is the percentage of 'fake' accounts, accounts created by bots etc, that are
following your competitor/yourself.

AN =
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Twitter Activity

Twitter Activity Twitter Activity Twitter Activity

2 3
[ I - I I I |
o N A o Y 0 ™ 2 T D
‘9'\\ Ca\\ ‘9\\ c{\\ ‘0\\ Ca’\\ ‘a\\ ‘9'\\ ‘0\\ ‘9\\
N N N N N N N o N N
o = ] Y ° ] = = L) = 1120 1721 11722 11/23 11/24
- tweets - retweets - tweets - retweets - Ttweets - retweets

You also have the ability to see yours and your competitors twitter activity over the previous 5
days
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Topics Tab

The Topics tab is where you can add key search terms to search through twitter feeds. You
are able to view any tweets with these key words in, you are then able to re-tweet or reply

to theses followers.

The Blog section gives you the ability to add up to 3 RSS feeds, this pulls through articles

which you are able to share to your social networks.

The "Topics' Tab can be found under the 'Publishing' Tab in GatorSocial

Topics Tab

Your Posts - blishing - s Reports- Compose [
Campaigns
_ :
Aute Queus

Batch Upload -
m social media marketing v
Direct Message History

1. Click on the publishing tab
2. Click on topics

Adding in your search terms

Keyword Search on Twitter

Twitter Search

GatorSocial
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Close

Search Term |1

n lead generation

Search Term 2

n marketing auwtomation

Search Term 3
| (2) |
e (3)

1. Click on the Edit button on the top of the Twitter Search Bar
2. Add in your Key Words
3. Update

Twitter Search

leaagenmmnmrkmmamwﬁlmamem \

a - A #GrowihHacking
. Plannmg System for Your DigitalaTketing [Infograpnic)
M Li=nveprencur #marketing #agle #LeadGenerat. .

Twatter Lita | 2 i 0931 AJMIRKHD 8552164

m Raply All | Ratweat | 85 )

o o dis e RT The Constant Cycle of
NVETSION I'.I‘II ecture #intemetmarketing #S1artup #Marketing
#Conversion #GrowihHacking #0ig..
Twitler Tor iPhane | 201 241 | | @ParadisoPre

Eﬂ M
The SEG journey simplified!
#SE0Senvices #SECUDSs #5E0 #GrowlnHacking #Marketing
#3ocialMedia 20nineMarketing Emailark. .
App Sociaimatize | 207184 0246 @franzresso

(5 0 =

The best markenng 15 a dizingue
q,f | nota monologue #DigiaiMarketing #lnboundMarketing WElag b

Your Key Words

Twitter posts relating to your Key Words
Reply to user

Reply to user and all users tagged in post
Retweet post

uhwn =

GatorSocial Page 13



RSS Feed

Scammers abused Facebook phone number search. Facebook says "most people” could have had thelr profile information hanvested by scammerns

Close

Blog 1

n hittp:/ffeads bba co uk'newsftechnology/rss xml @
> Q@
> Q

)
N

1. Click on Edit on top of Blogs bar
2. Add in your RSS feed link
3. Update

GatorSocial Page 14



Blogs

Blogs Edit

-
Scammers abused Facebook phone number search: Facebook says "most people™ could have had their profile informabion harvested by scammers @

20120405 135418 BEC News - Tachnolgy

Superfast 5G mobiles are a step closer. EE, Vodafone, 02 and Three win frequencies for the nexl generalion of mobile phong networks.

201804105 12:24:57 BEC News - Tachnology m

Superfast 5G mobiles move a step closer EE, Vodatone, 02 and Thres win frequencies for the next generation of mobile phone networks

20120405 12 2457 BBC News - Technology

f Charlotte Austin-Oisen

EE, Vodafone, 02 and Three win frequencies for the next generation of mobile phone networks.
hitp/faww bbc co uk/newsbusiness-4 3653418

The Blogs, show live RSS feeds from the blogs that you have selected.

1. Click to post the article
2. Schedule post to go out or post straight away

GatorSocial Page 15



How to compose a message
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Composing a new message in GatorSocial

The posting messages option is the functionality enabling you to post messages to your
connected social channels. If you've only connected your Twitter account this will default to
messages posted to your Twitter account. If you've connected a Facebook page or LinkedIn
profile you'll be able to select which networks to post to.

Post Update

1. To post to your networks click on the compose tab

‘Your Posts Publishing = Feeds= Reports=

Composing a post

advanced

1. Click on the drop down to select which Network you would like to post to
2. You can view the social channels the post is going to
3. Add in your content for the social media post

GatorSocial Page 17



4. Click on the drop down to select an exisiting campaign, alternatively if you would like to

create a new campaign enter in your campaign name (the campaign is used to build your

UTM values)

This will send the post immediately to the social media channels

6. Save the post to the library which can be found under the Publishing tab and selecting the

option Auto Queue

Clicking on the calendar will allow you to schedule your social media post

8. Will either send the post out immediately or schedule the post send based on the time and
date you've set

o

~

Schedule Post

W @JamesWiltshire2 | f Sumey Athletic FC

Campaign Name

< March 2018 >

Su Mo Tu We Th Fr Sa
Wed 21 Mar 2018

If you wish to schedule the post instead of post straight away

Click the calendar icon

Select the date you would like the post to send out
Select the time you would like the post to send out
Click on the schedule button to schedule the post

AN =
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Advanced Post

W [@James oﬁ f Surrey Athletic FC

W Tuitter | f Facebook |

280

If you want to post to all networks but change the content for each network

1. Select Advanced Post
2. Select the social media channel using the tabs to insert your message per social media
channel

GatorSocial Page 19



Dispatched and Scheduled Posts

When you post to your networks or schedule posts to go out, you are able to see exactly
what has been dispatched and what is in the queue or what has failed to send.

Accessing Your Posts

o ing- Feeds~ Reports- Compose [

1. Click onto your posts

Dispatched/Queue/Failed

Dispatched Queued @ Failed @
Posls thal have already been senl Posts thal are awailing lo send Scheduled posts thal lailed lo send

You have no failed posts.

Account- Logout

m Choosing the right keywords for your business is the stepping - Steve Pailthorpe of lconic Digital discusses how the use of marksting
stone to success when it comes to your PPC campaign - automation increases your lead generation.__ hitp-/lcgt bz/1zweg

Send Date 1 1 Send Date:

Campaign Name: S b Campaign Narme: Social Web

Chicks: N Clicks:

m If your answer Lo ‘how do you generate leads? isn't email - m Steve Pailthorpe of lconic Digital discusses how the use of marksling
markeating, I'd think you were lying As digital mark - automation increases your lead generation. . http-/legt b/ 1zweld

Sena Date
Campaign Name: S
ChCks:

Delete Campaign Name:
Clicks

The posts that have been sent out to your networks

The posts that are schedule and awaiting sends

Any posts that have failed to send - contact support@communigator.co.uk if your posts fail.
Send Date, Campaign and Click information

Option to Delete post. NOTE: if you delete a post in the dispatched list this DOES NOT
remove it from your social networks just from your dispatched list

You are able to click on the URL in your posts to check all working

Lk wn =

o
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Editing Scheduled Posts

Queue

These are post are awaiting send, Double click on post to edit

o | EXO

Fost To: Twitter | Despatched: Yes | Error: Mo | Send Date: 24112017 1546 |
Social Web FPosts | Delete

D Posting to your networksll

You are able to edit your scheduled posts from the schedule

1. Double click into the post and edit the content
2. Save

GatorSocial Page 21



Auto Queue: Schedule Articles and RSS for
Facebook, LinkedIn and Twitter

Within GatorSocial you are able to save posts and RSS feeds, we now have a feature that
when you are ready to start sending these out you can automate the posts to send out
depending on key words and the feeds to send out, whether it is daily, weekly or monthly.

NOTE: The Auto Scheduler will only send out ONE saved post/rss post a day. It can not send
more than one a day.

Saved Posts:

With the saved posts when creating an auto scheduler you are able type in key words, so
then when you have created your auto scheduler with your key words, it will search
through all your saved posts and send out the post that match that criteria at random.

RSS feed:

You select the RSS feed that you would like to post from and the auto scheduler will
randomly select posts to send out from the selected RSS feed.

Both:

You are also able to have both in one scheduler, what happens here is the auto scheduler
will select at random whether to send out a key word saved post or an rss feed.

The following article is going to show you exactly how to send these automated posts out.

Accessing Auto Queue

Your Posts MS - Reporis~= Compose [

Campaigns

Topics

> — )
~ Batch Upload

oea|
Direct Message Histary

1. Click on the Publishing Tab

GatorSocial Page 22



2. Select Auto Queue

Creating a new Auto Scheduler

Auto-post Schedulers :

Email Marketing o Add o

_4 -
Manage Avaiting Start Date |og L L e
4

imunigator.co.uk/blog/email- PostNow Delele
fhow-does-microsofts-clutter-

imunigator.co.uk/blog/marketing-
's/how-long-should-i-wait-before-

lil-goes-out-after-a-web-site-visit/

1. Once on the saved post page, type a name for your Auto Scheduler
2. Click Add
3. Select to start managing

GatorSocial Page 23



Auto Scheduler for saved posts

Aute Post Name
Email Marketing o
N’

Networks
Linkedin / g
User Profile 3i GatorSodial

Campaign

CharlotteSocial o
-

Post With tages...

Email o Add
N/ /

o

Post Rss Feed

D

Start Date — Repeat

UYES g
Repeat Cycle

Days = Weeks = Months Number of 1 g

17/11/2015 18:05

End Date Never End

17/11/2015 18:05 & DNO
~o )
© 1=

This is the name of your AutoScheduler

This is where you select which Networks to post to

This is the Campaign you want the posts to be associated with

This is the key word you would like the scheduler to listen to

Add the key word, will turn into a hashtag

The start date of your auto scheduler

If you would like the auto scheduler to be repeated, turn this function on
You are able to select the schedule to go out daily, weekly or monthly

wWooNOUEWN=

function on
Save.

—
©

GatorSocial

The end date of your scheduler, or if you would like the scheduler to never end, turn this

Page 24



Auto Scheduler for RSS feed

WoNOULEWN =

—
©

Auto Post Name
Email Marketing \_4
Networks

‘Linkedill /

| 'User Profile :1 GatorSocial

Campaign

©

CharlotteSocial

Post With tages...

tages Add

Post Rss Feed

-0
e—a
BBC News - Technology o

Start Date @ Repeat

17/11/2015 18:05 = ves o
—

Repeat Cycle

Days | Weeks | Months o
y Number of 1 4

End Date Never End

17M1/2015 18:05 = DNO
© =
N/

This is the name of your AutoScheduler

Turning on the RSS Feed function
Selecting the RSS feed you wish to post
The start date of your auto scheduler

function on
Save.

This is where you select which Networks to post to
This is the Campaign you want the posts to be associated with

If you would like the auto scheduler to be repeated, turn this function on
You are able to select the schedule to go out daily, weekly or monthly
The end date of your scheduler, or if you would like the scheduler to never end, turn this

GatorSocial
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Post Web Pages From Anywhere using the
GatorScoop Bookmark

Post Web Pages From Anywhere using the GatorScoop Bookmarklet. This allows you to post
content straight from the page you are on.

GatorScoop

Users

To access the GatorScoop Tool

1. Click Account
2. Settings

GatorScoop

Post Update Campaign & Post~  Social = Report = Account-

General Settings

User Name charlotte austin-olsen@communigator.co.uk
Facebook Title - Select Your Title -
: First Name
Twitter
Last Name
Linkedin

Company Name

tortdail Integration

GatorScoop

Drag this Button to your Bookmarks. While you're browsing the web us the bookmark to post directly from the page, to you linked accounts, or Schedule/Save the post for later
It will automatically detect the content and the URL. Don't worry you can edit it before posting.

g GatorScoop
« C | B httpsy//social.communigator.co,uk/Dashboards/Connections

i Apps B2 Login %= Login - Ve Y GatorScoop J[ CommuniGator Sing... E) CommuniGater - He... E) Consultancy, Trainin...

Communi O GatorLeads & Gator o Gator o Gator o Gator & GatorDocs
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1. Click and drag the GatorScoop button onto your bookmark bar
2. This creates a bookmark on your browser

Post Anywhere

How to send a Tweet | Ga' X ' %= Email Marketing - Version X ‘ %= Email Marketing - Version x /Y %= 3 best practices of email © X
C' | [ https://www.communigator.co.uk/blog/email-marketing-news/5-best-practices-of-email-marketing-with-clutter;|
ps = Login %= Login - Ve | GatorScoop [ CommuniGator Sing... w CommuniGator - Ho... m Consultancy, Trainin...

ﬂ u m a All Networks @

Please select which linkedIn Page to Post to.

User Profile | : ' Gatorsocial

Post Now (O] g
Schedule (O 2015 v /11 v /24 oovio0w o
°© 0 -
Save

4
Campaign Name:

New Existin o
@ O s @

w

() Quick @ Advanced
o)

Twitter 115
With Clutter now a part of our marketing lives, it's time we looked at how we can work around Clutter to still ...
LinkedIn 265

I With Clutter now a part of our marketing lives, it's time we looked at how we can work around Clutter to still produce effective results. Here are the

Links starting with http:// or https:// will be automatically shortened and UTM
values added for tracking Post Update \" 4

1. Go to the page/blog you would like to post

Click on the GatorScoop bookmark a pop up screen will appear so you can post to your
networks

Select the networks you want to post to

Post now

Or schedule a post

If you do not wish to quick post or schedule this blog, you can save it in your GatorSocial
Select/Create campaign

Quick post/Advanced options to edit content of post

Post update

N

WoNOUL AW
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GatorMail Integration

o [ https://www.communigator.co.uk/blog/email-marketing-news/5-best-practices-of-
b

Apps & Login = Login -vEne [ GatorScoop  [*] CommuniGator Sing... [ CommuniGator - Ho.

ﬂ D m a @Netwo*ks

Post Now @
Q2005 v/11v/2av 0ov:00 v
° ®)

Campaign Name:
@® New () Existing

Social Web Posts

)
res
O Quick @ Advanced
1
5 best practices of email marketing with Clutter - CommuniGator
& With Clutter now a part of our marketing lives, it's time we looked at how we can work around Clutter to still produce effective results. Here are the top 5
e best practices of email marketing you should be using to get the results you want from your email campaigns
D
==
With Clutter now a part of our marketing lives, it's time we looked at how we can work around Clutter to still produce effective results. Here are the top 5 best practices of email
marketing you should be using to get the results you want from your email campaigns. 1 — Choose effective subject lines As any content marketer will tell you, subject lines are 80% of

the hard work when creating your email. The subject line must be engaging, informative and to the point. To be all that and between 41-80 characters is certainly a challenge! Our own
research has shown us that how to’s, numbers, statistics, questions and including the recipient’s name in the subject line all increase your open rate. But remember, open rates aren't

o
S
Linksg#8rting with http:// or https:// will be automatically shortened and UTM values added for
trzefing o Post Update
(5) =
o~ - . -
o

mail.

GatorMail Integration allows you to use the GatorScoop tool to pull through information from
the page/blog into CommuniGator to create an article for you to use in an email.

Go to the page/blog you would like to create into an article

Click on the GatorScoop bookmark tool

Select the Gator icon for the GatorMail integration

The information from the select page/blog will be created into an article, with an image,
short description and long description

5. When image is displayed click next or previous so change the image of the article. To change
the text click on the image button and the word text will display, using the next and previous
button will change the short description. NOTE** if you double click into the short and
long description text box you are able to manually change the content.

Choose which folder in GatorMail you would like the article stored in

7. Post update.

AN =

o
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Post to Single or Multiple Linkedln Company
Pages with GatorSocial

Learn how to post to LinkedIin Company Pages using the GatorSocial tool.

Setup - Link Company Pages

Post Update Campaign - Social = Report - Account Logout

Select LinkedIn Page to Manage

Name industries Website Manage
* GatorSocial IMarketing & Advertising www_communigator.co.uk/gatorsocial
Gatorsockal

Managed Linkedin Pages

Name industries Website Manage

w CommuniGator Information Technology & Services www_communigator.co.uk

Simply add under the Account section the company pages you are an Admin of.

GatorSocial Page 29



Post

Post Update

Ei € @ All Networks v

Please select which linkedIn Page to Post to
User Profile CommuniGator GatorSocial

Campaign Name:

New Existing

Links starting with hitps:// or hitps:// will
Post Update SR be automatically shortened and UTM

values added for tracking

When posting you get the choice of which pages you wish to post to.

GatorSocial
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GatorSocial - Schedule multiple posts using
Batch Upload

GatorSocial allows you to upload a batch of messages to be posted and scheduled on your
pages.

Batch Upload

Communi O GatorLeads & Gator

Post Up Campaign & Post~

: Campaigns
; General Settings Schedule Userl
| Save Post
Fa@lﬂ Batch Upload
: . First1
Twitter
; Last!

—

. Once in the correct Dashboard click on 'Campaign’
Click on 'Batch Upload'

N

CSv

Post Update Campaign~  Social +  Report =

Select CSV to upload Plea d use the template, as a layout for you CSV

Once in batch upload, click 'download' to download a template of the correct CSV layout to use.
(Your CSV will need to have a particular layout in order to work when uploaded).
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The Correct Layout

4 A B , C , D E
1 SendDate Metwork Message Link Campaign
2 | 24/03/2014 00:00 Twitter;facebook Thisis a CSV Uploade Message http://www.google.com gatortest
3
4
3

Above is how your CSV should look in order to upload to GatorSocial

Uploading

Select CSV to upload please download and u

1. Click 'Upload CSV' and select the CSV you wish to upload

Uploading
|
Messages: Message v
Send Date: SendData v
Link: Link v
Campaign: Campaign v
Network: ‘ Network v

©
®
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1. Map the columns of your CSV by clicking the drop-down menus
2. Click 'Next'

Uploading

o Network Message Link

O testing for GatorSocial http://www.google.com 24/03/2014 00:00 &

testing for GatorSocial http:/iwww.google.com - =
testing for GatorSocial hitp:/iwww.google.com - =
testing for GatorSocial http:/iwww.google.com - &

You will taken to this screen to edit the upload before processing

Use these boxes to mass-update your messages

Here you can select the campaign that you would like the message to be associated with
Here is where you schedule the post date

Mass Update - See below

AN =
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Mass Update

Mass Update

Posts to update

. All Post selected Unselected

.....

.....

21/03/2013 16:07

The Mass Update button is where you select more than one message and set them to the same
campaign and send date, and set them all to go out at the same time.

Process
Campaign Send Data
‘ Gator Social New - 24/03/2014 00:00 &
- =
- =

1. Once every message has the right setting click 'Process'
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Upload Complete

Upload Complete

Click on the 'Upload Complete' button when the upload is finished to return to GatorSocial

Schedules

Post Up o Campaign & Post~

Campaigns
@
b

Save Post

Facebook  Batch Upload
T

1. Click on Campaigns
2. Click Schedule and you will be able to view the uploads - See Below
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Schedules

Queue
These are post are awaiting send, Double click on post to edit

u This is the new Gator Social. Enjoy!

Post To: Twitter | Despatched: Yes | Error: Mo | Send Date: 30/05/2015 1013 | Gataor
Social Mew | Delete
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Settings and Tools
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Campaigns

The campaign section allows you to delete and view all the different campaigns that you
have set up. These campaign names will be added to the UTM values when a follower clicks
on your link.

Where to find it

compions | &)
ampaigns | =

Schedule

General Settingsk

Save Post

Facehook  Batch Uplead

1. Campaigns & Post tab

2. Campaigns
Campaigns
Campaigns
+ o () o
Name Created
Social Web Posts @ 20/11/2015 1531 @
GatorSocial 19/10/2015 18:43
1. Create a new campaign
2. Clicking into the campaign will show you all the posts/updates attached to that campaign
3. Date the campaign was created
4. Enables you to rename or delete campaigns
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Social dashboard
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GatorSocial Dashboard for Twitter, Facebook
and LinkedIn

The dashboard within GatorSocial allows you to see exactly what your followers are
engaging in, what interests them the most and what posts/updates of yours are getting the
most interaction.

« Twitter Dashboard
* Linkedln Dashboard
+ Facebook Dashboard

This article explains what you can do and why and how this benefits your social media
marketing strategy

Twitter

Twitter LinkedIn FaceBook o
/ N \

Dashboard: @eharietizacisen M Account: @charlotteaolsen

You currently have 0 Post Scheduled
click here to add some.

Followers Following

Post Twest Message Your Followers Find Mew Followers

RECENT FOLLOWERS NOT FOLLOWING YOU BACK
PUL

RECENT UNFOLLOWS RECENT MENTICONS

A =\ fF T B¢ A

» K
(@]

|

1. Within GatorSocial you are able to have multiple twitter accounts - here you are able decide
which account you can view.

2. This is your number of followers. This is where you are able to see how many followers you
have, you are also able to see how many followers you have gained or lost.
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- If you are gaining followers you know the content you are posting/updating is working for
the audience that you are trying to reach

- If you are losing followers you know that you need to consider changing what your
posting/updating and what is causing you to loose followers attention.

3. Thisis who you are following, you are shown how many you have followed and
unfollowed.

4.  Thisis the total of tweets made on your account.

5. Within this dashboard you are shown your most popular post/update, how many
followers are engaging with this post/update by showing you the clicks. This is good as you can
see what your audience is engaging with, and what you should post more about.

Twitter

g RECENT FOLLOWERS Q NOT FOLLOWING YOU BACK

oW~

)
ir

Bt
Gll.

.

g RECENT UNFOLLOWS \g RECENT MENTIONS

Bl O m

Here you are able to see your recent followers
You are able to see who's not following you back
You can see who has recently followed you

You can also see who has recently mentioned you.

Eal
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Twitter

Select user from the lists to send your message too

°

RECENT MENTIONS

C

Message

Custom Twitter Fields: FirsiName | Screen Name

Hi <3Name>,

1. You are able to make things more personal by messaging your followers.

2. You are able to mass message your follows, such as if you would like to thank them for
following you. Not to worry the mass message only send out 20 messages at a time, so you
will not look like spam to twitter.

- you can use personalization within these messages, first name or screen name.

- by messaging your follower it lets them know that you are wanting to reach out to them and
you are grateful for their interaction with your page. This would take a long time if you are
direct messaging individually, by using our mass messenger you are able to save time.

- this gives you the opportunity to engage in conversation with your followers and let them
know that they are your 1st priority.

3. Sothatyou do not mass message the same followers twice, and to ensure that you are not
seen as spam you are able to exclude users that you have messaged before.
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LinkedIn

Tuwritter LinkedIn FaceBook

o
Dashboard: | csersees '|‘, \Page: @GatorSocial \_)

You currently have 1 Post Scheduled

Ave. Impression

Ave. Engagement

Followers New Followers

Jan"s Apris Juinis oct"s Jan "% Aprts Jul s Oct 15

1. You are able to manage more than one LinkedIn page within GatorSocial, here you are able
to select which LinkedIn page results you would like to review.

2. You are abel to see how many followers your LinkedIn page has and a chart of new followers
gained.

3. You can see your average impressions on your LinkedIn updates, this is who has viewed
your update, so you can determine if you audience are interested in your updates.

4. Likewise you are able to see your average engagement this is who has clicked on your
updates and you can see if your updates are making your followers engage with your page.

5. You are also able to see your most popular updates and what your followers have engaged
with the most.
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LinkedIn

Impressions
100
50
o — [ ] ® @ L e ——— e [ ] ®
=50
Nowv'14 Jan'15 Mar '15 May "15 Jul s Sep 15

Engagement Breakdown
MNovember 2014 - October 2015
Ave. Engagement for period: 1.21

100% 0% 0% 0%

Clicks Comments Shares Likes

In the LinkedIn section of the dashboard, it analyzes your profile.

* Clicks

« Comments
« Shares

+ Likes

This helps you evaluate what you are posting and if you need to change your social media
marketing strategy or if you are getting the engagment you are happy with then keep posting
the way you are.
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Facebook

Twitter Linkedin FaceBook

Page: CommuniGator

110 2296

Likes avg. fan views p/month

Page Fans Post Views
Cainz and Losas

Caing and Losas

Post Views
Gaing and Loses

=500
15 un 15 IFRH bug 15 LR H

Impressions @ Engaged

Here you are able see likes you have on your page and your page views.

You are able to see your post views, this enables you to see if your followers are engaging with
your posts alot or a little bit, which will help you analyze if you need to change what and how
you are posting or if your posts are getting the right engagement and you can continue posting

on facebook as normal.
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Facebook

Post Views

Cains and Loses

May 15 Jun 13 Jul *13 Aug "13 Sap ‘13 Ock 15

Impressions @ Engaged

Engagement Breakdown

40% 20% 0% 40%

Link Clicks Photo Views fideo Play Other Clicks

With the facebook part of the dashboard you are able to view the breakdowns of you page.

« Link Clicks
* Photo Views
+ Video Play
« Other Clicks

This is good cause you can see what is attracting your followers the most, are they more
interested in links, pictures or images? You are able to evaluate what you should be posting to
get the most engagement you possibly can from your followers.
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What's New & Release Notes
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GatorSocial - v2.0 - February 2015

Integration to LinkedIin Company Pages

+ Single and scheduled posts to multiple Linkedin Company pages. Simply add under the
Account section the company pages you are an Admin of. When posting you get the
choice of which pages you wish to post to.

Post From Anywhere Bookmarklet

* Install the ‘Post From Anywhere’ button from the Account section by dragging the button
on to your browser bookmark section. Then go to any website, find a blog entry or new
item and click the button and GatorSocial will gather info and create a link for you to
post or schedule out to your social channels.

Design & Layout enhancements

* New Menus made up of:

Post - all campaigns and posts
Social - hubs for twitter and facebook
Report - activity, Topic and Competitors

Account - managing your Gator Social account

+ Responsive Design for use on mobile devices
* Visual interface and design enhancements throughout

* Improved management of social accounts

* Updated to Facebook v2 API

Users must relink their FB accounts to GatorSocial to support the v2 Facebook API.

Users will be prompted at login to do this

* SSL support for RSS feeds

+ Added ability to edit scheduled posts before they are delivered

Account Management

GatorSocial has login/logout support
User account creation

oAuth signup for twitter and facebook
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Send single posts to multiple channels

This article will show you what is new in the new GatorSocial release.

Send single posts to multiple channels

Post Update Schedule Campaigns £ Ei Competitors Topics Activity Settings

In the new Gator Social update you can now send a single post to multiple channels in one hit
(Facebook, LinkedIn and Twitter).

1.Step One

Post Update

Click Post update that appears at the top right of the screen

2.Step two

v

.

Select the networks that you wish to send to i.e. Facebook, Twitter, Linkedin. In the new update
you can also select all networks. You can do this by clicking on All Networks.
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3. Step three

v &

New ® Existing
Campaign Name:
AY test v

140

S

Links starting with http:f or hitps:f will be
automatically shortened and UTM values added Post UpdEtE
g

for tracking

You then have the options to create a new or use an existing campaign to send out the update
to your social networks. If you wish to use an existing campaign then select the button “Existing”
and click on the drop down box to select the campaign name. If you wish to create a new
Campaign simply select new button and enter the Campaign Name.
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4. Step four

v

< New '® Existing

Campaign Name:

| AY test Y

124
Post update here|

A

Links starting with hitp:f or hitps:#f will be
automatically shortened and UTM values added Post Update
for tracking h‘

Underneath the Campaign name there is a text box which allows you to post the text to share
on your social networks. Once you have entered your text which needs to 140 Characters long
and you are ready to post to your social networking sites click post update.
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UTM Values Added to Social Posts

The term UTM stands for Urchin Tracking Module and is the code that Google uses to track
your unique URLS. Adding this to your social posts will enable you to track the success of
posts and attribute them to your marketing campaigns.

UTM Value

I [ www.communigator.co.uk/?UTM_Source=GatorSocial &UTM_Medium=Twitter&UTM_campaign=andyyates12345-GatorSocia

All posts from Gator Social will now carry Google UTM values for easier monitoring of your post
links back to your website, the UTM looks like:
UTM_Source=GatorSocial&UTM_Medium=Twitter&UTM_campaign=andyyates12345-GatorSocial

This will appear at the end of your URL when adding the link in Gator Social.
The way the UTM Is broken up is by

Source: Gator Social

Medium: Social Media type in the example above Twitter

Campaign: The name of the Campaign in Gator social.
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How to get the UTM Value

| . o e

) New ® Existing
1]
Campaign Name:
AY test v
g
140

e

1 Links starting with hitp:f or hitps: will be
1 automatically shortened and UTM values added Post Update

for tracking

UTM values will be automatically added to you posts when you precede your links with http://
or https://.
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Update to the Competitor Scoring €

The ‘Peerindex’ scores have been removed since Peerindex discontinued their public API.

Update to the Competitor Scoring

694

1%

Kred Score §

What's this? What's this?

ey
0

1,881

Facebook Likes Followers

0 11%

Talking About You Inactive Followers

Twitter Activity

20
'IDI
1. .. In L

2014~ 2014- 2014~ 2014~ 2014-
03-21 03-22 03-23 03-24 03-25

The ‘Peerindex’ scores have been removed since Peerindex discontinued their public API.
With the removal of the Peerindex we have improved the readability of competitors tab.

The competitors tab has been improved with more information and links to the help sight to
explain what the scores mean.
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User Interface enhancements ©

User Interface enhancements

New ‘Schedule’ button

Post Update BRI«

Schedule Campaigns E] Ei Competitors Topics Activity Settings

New ‘Schedule’ button in the ribbon which, similarly to the ‘Campaigns’ button shows what has

been dispatched and what's in the queue. (This functionality was available in the old version but
it appeared under the cog instead of having its own section).

Navigation

Gator Social | 2014/03/26 14:44.55 | ¢4 | ¢4& | © | B3 | @andyyates12345 | X

u andyyates12345 t.co/6t2Irgl3DE

Gator Social | 2014/03/26 14:36:49 | ¢ | )& | t3 | B3 | @andyyates12345 | ¥

u andyyates12345 testtest123test

Gator Social | 2014/03/26 14:17:47 | ¢4 | +4& | t3 | B | @andyyates12345 | ¥

It is now easier to navigate between Facebook and Twitter timelines, the task bar also appears

at the top of the screen, which means that users doesn’'t have to scroll to the bottom of the
screen in order to complete/view certain tasks.
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