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Sustainable Brands® is the leading global 

learning, collaboration and communication platform 

for brand innovators tapping sustainability 

as a driver of business value



SB Corporate Member Network





Imagine a world where there is NO POVERTY and ZERO HUNGER. 

We have GOOD HEALTH AND WELL BEING, QUALITY EDUCATION, and full GENDER 

EQUALITY everywhere. There is CLEAN WATER AND SANITATION for everyone. 

AFFORDABLE AND CLEAN ENERGY has helped to create DECENT WORK AND 

ECONOMIC GROWTH. Our prosperity is fueled by investments in INDUSTRY, INNOVATION 

AND INFRASTRUCTURE and that has helped us to REDUCE INEQUALITIES. 

We live in SUSTAINABLE CITIES AND COMMUNITIES and RESPONSIBLE 

CONSUMPTION AND PRODUCTION is healing our planet. CLIMATE ACTION has capped 

the warming of the planet and we have flourishing LIFE BELOW WATER and abundant, 

diverse LIFE ON LAND. 

We enjoy PEACE AND JUSTICE through STRONG INSTITUTIONS and have built long term 

PARTNERSHIPS FOR THE GOALS.

- Jakob Trollbäck, Chief Creative Officer, Trollbäck + Company explaining the storyline of UN SDGs at Sustainable Brands’16 Istanbul



Survey results were generated from 39 member companies, representing 63% of our corporate member 

network in Q2 2016.

Highlights of results include:

• 67% of member companies (26 companies out of 39) surveyed are actively addressing the SDGs

• Goal 13: Climate Action, Goal 6: Clean Water and Sanitation, and Goal 8: Decent Work and 

Economic Growth are the most frequently addressed SDGs

• Goal 1: No Poverty, Goal 16: Peace, Justice and Strong Institutions, and Goal 10: Reduced 

Inequalities are the least frequently addressed SDGs

• The majority of companies address SDGs globally, on both a corporate and product level 

• Of our member companies who are addressing SDGs, 56% are involved in partnerships with NGOs. 

SB Members UN SDG Survey ’16



Working on the UN SDGs



Taking Action on the SDGs

The three most common 

approaches to addressing 

the SDGs are:

1. Setting goals that are 

consistent with the SDGs

2. Educating or engaging 

employees

3. Incorporating into 

business plans

The least common approach 

is educating suppliers. 



Surveyed Member Locations

US 65%

EU 31%

Asia       4%
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Manage reputation Support current business

Change the world 
together with our 
customers

Develop new business

2000 – 2008

2009 – 2014

2015 - …

10 in 
10

10 Bn DKK in 
turnover in 2010

Novozymes’ Sustainability Journey  |  Novozymes’ UN Global Goals Approach | Sustainability 2.0: Taking Novozymes’ sustainability leadership to the next level



Novozymes’ Sustainability Journey  |  Novozymes’ UN Global Goals Approach | Sustainability 2.0: Taking Novozymes’ sustainability leadership to the next level



Nutrification

Land use

Food supply

Health

Chemicals

Climate change

Energy supply

Sanitation

Poverty

Resources

Forest

Acidification

Water supply

Gender

Waste

We have developed tools to assess 
and connect Novozymes solutions to 
Global Goal impact

Novozymes’ Sustainability Journey  |  Novozymes’ UN Global Goals Approach | Sustainability 2.0: Taking Novozymes’ sustainability leadership to the next level





Novozymes stand strong to ride the Global Goal waves and deliver for society!

• Nature based solutions delivering to many societal needs 

• Company Purpose, Strategy and Long Term Targets in sync with GGs

• GG assessment and management tool developed and applied
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BASF Sustainability Strategy Team

C. Wall-Warren – BASF North America

SB webinar August 2017

Sustainable Development Goals (SDGs) 

Why they matter for BASF
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BASF and the SDGs

 The UN SDGs are 17 universal, overarching goals that provide a framework to 
address sustainable development until 2030

 Applicable in developing and developed countries alike, the SDGs influence agenda 
setting as well as national and international regulation

 While focusing on national actions, the SDGs also recognize the key role of the 
business sector

 BASF contributes to the success of the SDGs by minimizing impacts along the 
value chain as well as through our products and services

 For BASF the SDGs serve as a framework to guide the current and future business 
activities

 We are in continuous dialogue with external stakeholders to establish trustful 
partnerships in support of the success of the SDGs



BASF material aspect

SDGs

Energy and 

climate
Food Water

Resources and 

Ecosystems

Responsible 

production

Products and 

solutions
Partnering

Employment and 

employability

End Poverty

End Hunger, Improve Food Security and Nutrition

Ensure Health and Wellbeing

Inclusive and Equitable Education

Gender Equality

Sustainable Water Management and Sanitation

Access to modern energy

Economic Growth & Decent Work

Infrastructure & Innovation

Reduce inequality within and among countries

Sustainable Cities and Communities

Sustainable Consumption & Production

Combat Climate Change

Sustainable oceans, seas and marine resources

Sustainable terrestrial ecosystems & Biodiversity

Peace & Justice

Global Partnership for Sustainable Development

BASF’s material aspects and SDGs

Our materiality topics address all SDGs

lower matchmediumhigh
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Transforming Your Business through Purpose
How integrating UN SDGs helps SAP drive IMPACT



What’s yours?



…for creating sustainable impact?







63%

Executives say purpose 
drives innovation

Purpose-driven brands 
grow more in value

5.3x
Millennials more loyal to 
their employer

#1
Be Purposeful: #1 action  
to build valuable brand

#1
Motivating factor for 
employees

Trend impacting brand 
category value change

21%

Orgs with meaningful 
work are more profitable

84%

Executives say purpose 
affects transformation

15-1
Purpose-driven orgs 
outperform the market

87%

Business leaders believe 
performance is higher

9/10
Millennials would switch 
to brands with a cause

Meaningful brands 
outperform the market

46%

Nearly half of B2B buyers 
today are millennials.

20%

Price premium on 
purpose-based assets

50%

Reduction in employee 
turnover



Source: http://www.pwc.co.uk/issues/megatrends.html

http://www.pwc.co.uk/issues/megatrends.html




https://www.sap.com/integrated-reports/2016/en.html


– Monetization of pre-financial 
performance raises management 
awareness

• Employee Engagement
• 1% pt +/- g €45M – €55M

• Business Health Culture Index
• 1% pt +/- g €80M – €90M

• Employee retention
• 1% pt +/- g €50M – €60M

• CO2 Emissions
• 1% +/- g €5M

Employee Engagement:

1 percentage point change in  
employee engagement impacts 
our operating profit by € 45 – 55 
Millions



Accelerating 
economic growth

Driving positive 
social impact

Safeguarding the 
planet that sustains us

▪ Work & Prosperity

▪ Innovation & Security

▪ Health & Education

▪ Safe Cities & Smart Communities

▪ Clean Planet & Climate Change

▪ Responsible Growth



▪ Business Beyond Bias

▪ Autism@Work

▪ EDGE Certification

▪ 30% women in mgmt (2022)

▪ Skills for Africa

▪ Africa Code Week

▪ Skills-Based Volunteering

▪ B-Tech School

▪ SAP University Alliances

▪ openSAP

▪ COPE for Employees

▪ Business Health Culture Index

▪ Green Cloud

▪ #1 software company in DJSI

▪ Carbon neutral by 2025

▪ < CO2 emissions in 2016

▪ 100% renewable energy

▪ 20% ev’s in company fleet 
(2020)





SAP as Exemplar 
SAP as role model of sustainable operations

SAP as Enabler 
Enable our customers to create positive impact

SAP emissions in 2016

0,38 Mton

x ~ 50-100 
x >350,000 
customers

Lead with purpose Innovate with purpose Amplify with purpose

Transport 

Emissions

4 Mton

addressable 
with 

SAP TM

Single Large  
Customer GHG



▪ Adarsh Credit

▪ Edesia

▪ Trenitalia

▪ Lidl

▪ Made in a Free World/Samasource

▪ Tata CLiQ

▪ Barry Callebaut

▪ Asco

▪ Roche

▪ City of Nanjing

▪ City of Buenos Aires

▪ Heidelberg University

▪ Smart Utility Systems

▪ Dons Solidaires

▪ Alliander

▪ Tumi

▪ PTT ICT Solutions

▪ Stara

▪ Siemens

▪ University of San Francisco

▪ DPaschoal



www.sap.com/UNGlobalGoals

http://www.sap.com/UNGlobalGoals
http://www.sap.com/UNGlobalGoals




The most iconic businesses of the future 
will be those that collaborate 

to advance humanity.

Source: Radley Yeldar, Fit for Purpose 2016

http://ry.com/services/brand/fit-for-purpose-2016/








Contact information:

Jim Sullivan
Head, SAP Global Sustainability Center of Excellence
j.sullivan@sap.com

Julie Barrier
VP, Purpose-Driven Marketing
julie.barrier@sap.com

mailto:j.sullivan@sap.com
mailto:julie.barrier@sap.com


Q&A and Discussion

- Why are companies aligning their goals with the 
SDGs? What are some drivers for companies?

- Is it worth the effort? Is there any ROI you can share 
with us?

- What are the other results? 

- Can you please share any efforts that helped you sell 
to the C- suite level?



Q&A and Discussion – Attendee Questions

Novozymes

• Can Novozymes give an example of an innovation and how it integrates with one of the SDGs? Thank you!

C. Pedersen: Novozymes is a biotech company and its our business to find solutions (enzymes and microbes) in nature that can be applied in industry for the benefit of 
people and the environment. We are in a sweet spot because everything we do, contribute to the SDG´s – directly or indirectly. Please explore our website to learn 
more. For Novozymes – strategic SDG alignment / integration is therefore a question of finding the innovation opportunities with the highest SDG contribution potentials 
and find partners that can help accelerate the business at speed and scale. We are currently using this business development approach in the areas of: Agriculture, 
Food, Textiles and Water. 

• Claus, are there microbes used in mining?

C. Pedersen: Innovation work to use microbes / enzymes to reduce water and chemical use in the mining industry is currently ongoing. To my knowledge it is not yet a 
business.

• How did your internal and external stakeholders react to your re-launched business purpose to make sustainability your business purpose?

C. Pedersen: As I mentioned during the webinar, our employees got very excited and was proud of being part of something bigger than just making money for the 
shareholders. Our customers also got very excited and today we collaborate with many of them to innovate and market new solutions in sync with the SDG´s. Our 
shareholders are increasingly long term and share our view that delivering solutions making the world a better place (SDG solutions) is both the most purposeful and 
the most successful long term strategy

• What are some of the most successful partnerships you have made to accelerate innovation that addresses the SDGs?

C. Pedersen: We have for years worked in many public private partnerships to accelerate innovation for sustainable business solutions. SE4ALL / Below50 (bioenergy) 
and LAUNCH (materials) are two examples. Partnerships to specifically address the SDG´s are still early days and it’s to early to judge success / failure.

BASF

• Are SDGs driving change to your sustainability strategies and targets, or is the exercise mostly to align and maybe push you a bit further?

C. Wall-Warren: SDGs help to validate sustainability strategies and targets, ensuring we have appropriate and meaningful focus areas

http://www.novozymes.com/en/news/news-archive/2015/09/sustainable-development-goals


Additional Resources from SB Library

This member-exclusive report highlights the top tools 

for addressing the SDGs as identified by Sustainable 

Brands®. All of these tools are free and publicly 

available. 

We provide our own assessment of each tool, and 

guidance on where it could be most useful on your 

company’s SDG journey.

https://s3.amazonaws.com/sbweb/docs/sb-top-5-

tools-sdgs.pdf

https://s3.amazonaws.com/sbweb/docs/sb-top-5-tools-sdgs.pdf


Additional Resources from SB Library

To help the Sustainable Brands community 

build the strongest and most effective 

partners, we’ve compiled a list of NGOs that 

are each focused on the 17 SDGs. This 

collection lists each of the 17 SDGs and 

several corresponding NGOs that focus on 

each of the goals.

http://e.sustainablebrands.com/resources-

report-ngos-leading-the-way-on-sdgs.html

http://e.sustainablebrands.com/resources-report-ngos-leading-the-way-on-sdgs.html


Any questions?

Tamay Kiper, Sustainability Projects Manager

tamay@sustainablebrands.com


