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FROM THE EDITOR

Bob Yehling,  
Managing Editor Could there be a more crucial 

time than now to reflect on 
the role of sustainability and 
environmental protection in 
our lives, and our business 
interests — and how we can 
act to strengthen both?

Welcome to the new issue of Sustainability 
Today. When CEO and Innovative Properties 
Worldwide Group Publisher Charles Warner 
and I started Sustainability Today in 2014, the 
first spin-off title of our flagship Innovation & 
Tech Today brand, we sought to create a forum 
that brought industry, environmental activists, 
policy makers and technology to a common 
place. In that space, we envisioned discussions, 
agreements, and action steps – and a showcase 
of perspectives so our readers could see how 
we’re navigating toward a more sustainable 
future.

In so doing, we elicited the partnership of 
Sustainable Brands, which produces the 
world’s foremost conferences on sustainability. 
SB’s work to bring thousands of organizations 
together in this discussion has resulted in great 
conferences and findings, and profound 
changes in how companies present their 
sustainability stories and address the concerns 
inherent in their products and customers. 

Here we are, into the fifth year of 
Sustainability Today. We’re happy to say that 
Phase One of what we’ll call “sustainability 
education” is complete: Sustainability is a 
household word, most large organizations and 
game-changers have full sustainability plans, 
and the notion of environmental activists and 
corporate officers working together has gone 

from a wild idea to daily reality. Companies 
have saved a tremendous amount of resources, 
particularly fossil fuels, as their plans have 
swung into action.

However, we have so much to do. We live in 
a surreal business climate: Organizations are 
regulating, saving, sourcing new materials, and 
cutting back on fossil fuel use and pollution 
while U.S. policy is going in the opposite 
direction — after nearly 50 years of being a 
world leader in environmental policy. The 
good news? While some companies are taking 
advantage of rolled-back regulations to 
increase profits, nearly all with active 
sustainability programs are holding tight. 
They know the score: while the recent 
draconian U.S. environmental policy might 
appeal to one bloc of voters, it only adds to the 
long-term destruction of the planet. And 
organizations are long-term planners, not 
subject to two- and four-year voting cycles. 

In this issue, we look at current pressing 
matters through our two keynote stories: a 
report from the Sustainable 2018 conference 
in Vancouver; and a hard-hitting piece on the 
plastics manufacturing and cleanup crisis. We 
also go for a walk on Canada’s Great Trail, 
spend a day with the kids at a premier 
sustainability/environment outdoor 
education program, and review the 
sustainability programs of more than three 
dozen companies.  

As we further expand Sustainability Today, 
we welcome your comments and suggestions 
— as well as expert contributors. 

Enjoy this issue — and take an extra step 
today for sustainability and the environment. 

http://filegear.com/organized
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Our Plastics Problem
Amount of plastic entering ocean, annually 

9,000 tons
Total plastic in land�lls and oceans, 2017

7 billion tons
Number of pieces of plastic in ocean, 
2017 (est.) 5 trillion

50 percent

Amount of plastic in all �oating ocean trash

90 percent

Sea birds killed annually by plastics

1 million
Marine mammals killed annually by plastics

100,000

Percentage of 
plastic recycled, 
globally 

18 percent

Percentage of 
plastic recycled, 
U.S. 

10 percent

Number of plastic 
bags used, 
annually

1 trillion

Average working 
life of plastic bag

15 minutes

Amount of total plastics on earth 
produced since 2000

Annual world production

1993
162 million tons

2015
448 million tons

Annual production, packaging materials, 
2015 

161 million tons
Plastic bottles produced by 
Coca-Cola, 2017

128 billion
Disposable plastic gloves used in 
U.S. food sector, 2017

30 billion
Waste produced by disposable gloves

250 million pounds
(SOURCES: Plascon Plastics, National Geographic, Plastic Bank)

Sustainable Forests: Taking a Cue from Canada
Amount of hectares certi�ed for sustainable forest management, the balance 
between consumer/business demands, and maintenance of forest health 
and diversity (in millions):
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(SOURCE: Canadian Council of Forest Ministers)

Our Plastics Problem
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Waterworld 2018: Rising Seas, Endangered Homes

CEOs Rated  
on Diversity 
post-Starbucks 

At June’s Sustainable Brands ’18 
conference in Vancouver, one 
plenary speaker after another hit on 
the importance of diversity as a key 
ingredient to corporate 
sustainability.

It proved prescient. During SB ’18, 
the unfortunate incident took place 
at a Starbucks in Philadelphia that 

led to company-wide diversity 
training. It also prompted 
Comparably, a survey provider, to 
release its diversity ratings for 
CEOs, based on corporate diversity 
and inclusion policies, and hiring of 
employees with ethnically or 
socially diverse backgrounds. 

Topping the list for large 
companies (more than 500 
employees) were John Legere of 
T-Mobile, Brad Smith of Intuit, and 
Brian Halligan of HubSpot. Also 

surging high on the 2018 list was 
Craig Jelinek of Costco.

Rounding out the Top 10 were Jeff 
Weiner of LinkedIn, Sundar Pichal 
of Google, Satya Nadella of 
Microsoft, Bert Bean of Insight 
Global, and Marc Benioff of 
Salesforce. Among notables, Tim 
Cook of Apple ranked 15th, while 
Jeff Bezos of Amazon was 20th.  
The top female CEO on the list  
was Mary Barra of General Motors. 
She ranked 26th.

The Value of 
Paper 
Packaging

Packaging manufacturer 
Smurfit Kappa, a leader in 
sustainability, announced 
that it hit its water 
conservation targets three 
years ahead of schedule in 
2017. The company also 
exceeded its stated 25% 
reduction goal for CO2 
emissions by 2020, 
reducing emissions by 26% 
in 2017.  

Smurfit Kappa has begun 
utilizing paper packaging 
because it is produced 
sustainably, has renewable 
qualities, and creates a 
lesser environmental 
footprint than plastics or 
glass. Switching from 
plastics to paper not only 
addresses the dire situation 
with plastic pollution, but 
also creates greater 
opportunity to decrease 
energy use, increase 
energy efficiency, and use 
more renewable resources. 

In addition, companies 
are looking for greater 
heating, cooling, and power 
systems, such as Smurfit 
Kappa’s Combined Heat 
and Power system. They’re 
also shifting to fuels such 
as biomass, natural gas, 
and biogas.

Look for many more 
companies to do this, 
especially as we tackle the 
enormous challenge of 
dealing with all the plastics 
in landfills, oceans, and 
littered landscapes (see 
story on page 20). Also 
look for companies to seek 
out greater biodegradability 
in products moving 
forward. 

1001001100100110010010011001QUICK BYTES

Does the coastline near where you 
live or vacation look like it’s 
shrinking? Stripped of sand? Or 
crawling further inland? It’s no 
illusion — and it’s going to get worse 
before it gets better. Maybe not 
Waterworld worse, but headed in that 
direction.

In one of the gravest sustainability 
issues of our lifetime — the rising 
sea — we are up against it. 
According to a recent study by the 
Union of Concerned Scientists, 
approximately 311,000 homes 

(worth an estimated $120 billion) in 
the United States are at imminent 
risk of persistent coastal flooding or 
destruction in the next 30 years.  

Projected to the end of the century, 
the study estimated that coastal 
Florida (especially Miami Beach), 
Long Island, coastal Southern 
California, and the San Francisco 
Bay area could lose millions of 
homes and businesses worth more 
than $1 trillion. In Florida, an 
estimated 1 million homes — 10 
percent of the state’s total — will be 

at risk by century’s end. More 
importantly, it is expected some of 
those coastlines will be wholly or 
partially underwater as climate 
change roars ahead at dizzying and 
increasingly catastrophic levels.

“This risk is relatively near-term, 
well before places go underwater 
completely, and even in the absence 
of storms,” Union of Concerned 
Scientists lead economist Rachel 
Cleetus said. “This is a slow-moving 
disaster.”

John Legere Brad Smith Brian Halligan Craig Jelinek

September 4 - 8, 2018   
San Diego, CA

Bring the latest product innovations 
to your next project. CEDIA Expo, the 
leading event in connected technology.

Smart tech is 
your industry.

Register Today!

Learn More and Register at CEDIAExpo.com

http://cediaexpo.com
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Communities 

Supported by RP

2017

583

Carts Placed

2015
118,000

Households 

Reached

2015

6
million

2015
$14
million

Investment 

in Recycling Recyclables

Diverted (lbs.)
Metric Tons of 

CO2 avoided

2015

9

2017
407,000

2015
43,000

2017
164,000

2017

29
million

2017
$29
million

2015

30
million

2017

115
million

The UN Global Compact:  
On Sustainability

One of the most impressive perspectives on global sustainability at Sustainable Brands ’18 
came from Laura Palmeiro, Senior Advisor to the UN Global Compact. She was among the 
speakers launching Sustainable Brands’ sustainability self-assessment tool, but her remarks cast 
greater light on one of the UN’s most successful, but least discussed programs.

The UN Global Compact promotes core sustainability values like human rights, labor rights, 
environment and anti-corruption, set out in these ten guiding principles:

•  Businesses should support and respect the protection of internationally proclaimed human 
rights;

• Businesses should make sure they are not complicit in human rights abuses;
•  Businesses should uphold the freedom of association and effective recognition of the  

right to collective bargaining;
• The elimination of all forms of forced and compulsory labor;
• The effective abolition of child labor;
• The elimination of discrimination in respect of employment and occupation;
• Businesses should support a precautionary approach to environmental challenges;
• Businesses should undertake initiatives to promote greater environmental responsibility;
•  Businesses should encourage the development and diffusion of environmentally-friendly 

technologies;
• Businesses should work against corruption in all its forms.

Recycling’s Continued Meteoric Rise
The Recycling Partnership’s 2017 Annual Report spelled out the continued meteoric rise of recycling in all sectors. While the 

media focuses on the huge plastics and overall pollution problem, it’s good to know recycling is firing on all cylinders across 
corporate and domestic America. Let’s go to the numbers, as they pertain to the Recycling Partnership’s efforts:

1001001100100110010010011001QUICK BYTES

With OntarioNet, a fiber optic based broadband 
service, Citizens Business Bank Arena and 
Ontario Convention Center are equipped with 
Xirrus Wi-Fi and a dedicated Inyo Networks 1 
Gigabit per second internet service!  Guests can 
experience amazing speed, up to 100 Mbps, 
which is something rarely seen in a large venue.  
Now you can stay connected to social media 
outlets, keep up-to-date, stream 4K video or 
upload an HD movie, and of course take as 
many selfies as you want!

• Dedicated connection just for Wi-Fi

• Super fast download and upload speeds

• Internal internet connection is separate, giving 

you a Wi-Fi service with no lag

• Opt-in allows us to communicate special offers 

and news directly to our guests

IT’S LIKE ROCKET FUEL
FOR YOUR DEVICE

CBBANKARENA.COM

4000 E. Ontario Center Parkway
Ontario, CA 91764  |  909.244.5500

2000 E. Convention Center Way
Ontario, CA 91764  |  800.455.5755

ONTARIOCC.ORG

Laura Palmeiro speaks at Sustainable Brands 2018
Photo Courtesy of Sustainable Brands

Background graphic via Vecteezy.com
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Politician’s Blue, Green, Clean Tech Dream
Visionary political leaders throughout the 

country are seeking ways to grow community-
wide technology and business opportunities in 
ways that will serve our future generations 
sustainably. 

One is Carlsbad (Calif.) City Councilwoman 
Cori Schumacher, a three-time world champion 
longboard surfer and fast-rising political figure 
whose closest mentors include, among others, 
retired influential U.S. Rep. Barney Frank 
(D-Mass.). Now running for mayor of Carlsbad, 
Schumacher has spent the past three years 
discussing her vision of a “clean, green, and blue 
tech industry.”

“Those who are attracted to the clean, green, and 
blue tech industries have chosen to invest 
themselves in work grounded in creating tech for a 
more sustainable future,” Schumacher said. “In 
these industry clusters, we see companies 
embedding in locations where their workforce is 
able to immerse themselves in the natural 
environment they aim to protect.” 

Shumacher is running against popular long-time 
Mayor Matt Hall, who has overseen the 
community’s continued expansion from a quiet 
beach town to one of the world’s favorite boutique 
resort destinations and life sciences and 

technology hubs. Besides 
promoting aggressive 
business and residential 
growth, Hall is a strong 
supporter of environmental 
education programs, 
including the popular Agua 
Hedionda Discovery 
Center, which educates 
10,000 schoolkids per year 

as well as welcoming tens of thousands of visitors. 
It is one of the top environmental centers of its 
kind in the nation.

Carlsbad’s seven miles of coastline, 80 miles of 
trails, the nation’s only multi-purpose lagoon and 
favorable business and weather climates make it an 
ideal landing spot for green tech. Of the five main 
business clusters in the city, clean technology 
offers the greatest opportunity for growth — and 
they’re educating for it. At Agua Hedionda 
Lagoon’s Discovery Center for instance, students 
stream in for field trips and instruction in 
environmental science, marine biology, and 

sustainable living, delivered by a talented team of 
teachers – most environmentalists themselves.

“We have economic development policies in 
place that focus almost entirely on life sciences 
and IT,” Schumacher said. “It’s time we expand 
our vision to include clean, green, and blue tech. 
We also need to lead North (San Diego) County 
in becoming the first 100 percent renewable city 
by 2035.”

To get there, Schumacher offers a blueprint that, 
at first glance, looks strikingly similar to an aspect 
of the City of Irvine’s master plan — create 
around universities. Only Schumacher has her 
eyes squarely on clean technologies. “One of the 
things I would love to see in Carlsbad is a clean, 
green, and blue tech research and innovation 
campus that pulls together universities, scientists, 
engineers and businesses in a setting that 
encourages cross-sector collaboration,” she said. 
“We can and should be driving 21st century policy 
that forwards a more sustainable, vibrant future 
that is both economically secure and green.”  ■

SNAPSHOTS

Cori Schumacher talks to constituents about her forward-thinking policies (left), 
then relaxes by catching waves in her favorite playground, the Pacific. 
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18     SUSTAINABILITY TODAY  |  SUMMER 2018

A Day on the 
Great Trail

As every businessperson knows, conferences 
can become mind-dizzying exercises in 
networking, plenaries, breakouts, roundtables, 
one-on-ones, and new opportunities. Only one 
thing seems to be missing when we hunker 
down for two, three or four days at centers 
worldwide — real exercise.

During Sustainable Brands ’18, Clif Bar 
hosted an afternoon walk along four miles of 
Canada’s Great Trail (formerly the Trans 
Canada Trail). Besides highlighting 
Vancouver’s natural beauty for conference 
attendees, Clif Bar also put focus on the world’s 
largest continuous trail, which winds, weaves, 
and stretches 15,000 miles from Victoria 
Island, west of Vancouver, to the eastern tip of 
Prince Edward Island on Canada’s east coast. 

“The Great Trail is a great example of 
politicians, communities, and tribes working 
together to create something that celebrates 
Canada and the outdoor trails as it does,” Clif 
Bar’s Dean Mayer said. “It fits right in with our 
mission – to provide nutritional energy 
products for those who ride, run, hike, or cycle 
on this and other trails, and working side by 
side with people from all walks to do that.”

Clif Bar couldn’t have picked a better way to 
showcase sustainability, Canada, or its own 
core values. If you want to really grab the 
attention of conferees to take further note of 
your outdoor brand, take them outside for 
something special. During the two-hour, four-
mile walk, we wrapped around the Vancouver 
coastline from the convention center to Stanley 
Park, a beautiful, heavily wooded park about 50 
percent larger than New York’s Central Park. 
Within it, we stopped to view the totem poles 
that recall the native peoples who frequented 
the area for thousands of years — and still do. 

The walk was gorgeous, educational, and 
awe-inspiring: if this is what a few miles looks 
like, what about all 15,000 miles? Launched in 
1992 to commemorate Canada’s 125th 
anniversary as a nation, and fully connected in 
2017, the trail was conceived to connect all of 

Canada’s peoples. It involves all of Canada’s 
territories and provinces, making several big 
jogs north and south while moving from coast 
to coast. It ties together dozens of older trails 
used through the years by indigenous peoples, 
explorers, hikers, cyclists, mountaineers, cross-
country skiers, snowmobilers and horseback 
riders. It also links 15,000 different 
communities, a marvelous achievement. A 

dedicated team of volunteers maintains the trail 
in every area. 

To date, one person has walked the entire 
coast-to-coast segment. In June 2017, Sarah 
Jackson completed a 475-day walk over a 
2-year period from Victoria Island to Cape 
Spear, Newfoundland.  ■

— R.Y.

Totem poles from different tribes, the original technology, trees, Vancouver’s harbor and spectacular mountain 
views highlight The Great Trail’s first of 15,000 miles on the Canadian mainland.  Photos: Robert Yehling

SNAPSHOTS
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holiday with Jump -Start Mesa County!
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Swirling in Plastics

By Robert Yehling

They float like inflated jellyfish, fed 
at the rate of one garbage truck per 
minute. Created for our greater life 
convenience, they are choking off 

life in the oceans, polluting shorelines, and 
bleeding toxins into our food supply. While 
meandering within swirling gyre currents and 
impacting interests from big business to tourism 
to our next meal, they present an environmental 
clean-up problem beyond any scale we’ve seen.

Welcome to what Oregon State associate 
professor Angelicque White calls “the diffuse 
soup of garbage floating in our oceans”, the 
floating plastics in our ocean gyres. 

The five ocean gyres — located in the North 
and South Pacific, North and South Atlantic, 
and Indian Oceans — have swept up plastics 
and other garbage into their swirling whirlpool 
currents at a boggling rate. The gyre grabbing 
the biggest headlines, the Great Pacific Garbage 
Patch, now holds 1.8 trillion pieces of plastic 
spread across 617,763 square miles, according 
to the National Geographic Society. That is 2 ½ 
times the size of Texas, and within 45,000 
square miles of Alaska, the largest state. 

The growth of the Great Pacific Garbage Patch 
is boggling: from 2004 to 2008, Algalita Marine 
Institute estimated that the pounds of plastic in 
the ocean relative to pounds of plankton – the 
key to marine life – jumped from 6:1 to 42:1. 
Since 2008, the patch has grown by another 50 
percent. By 2020, we will have more pounds of 
plastic than fish in the ocean.

None feel the impact of the garbage worse 
than the residents of Midway Island, site of a 
pivotal sea battle in World War II and located in 
the middle of the North Pacific Gyre. Twenty 
tons of plastic wash up on its shores annually. It 
is believed that all 1.5 million Layson albatrosses 
that use Midway as a rookery or migration stop-
off point have ingested plastic, as well as nearly 
all fish in the surrounding sea — the islanders’ 
food supply. In Hawaii, 1,500 miles east, 
scientists started finding a new rock in 2014, 
made of sand, volcanic rock, organic debris – 
and ocean-whipped plastic. Its new name: 
“plastiglomerate”.

 “We are beyond the lights and the sirens. We 
have a world crisis on our hands,” Martin 

Baumann, North American representative for 
EREMA Plastics Recycling, based in Ipswich, 
MA., said at Sustainable Brands ’18, where the 
plastics issue became a predominant sub-theme. 
“As manufacturers, we have a question to ask: 
what can we do to reduce plastic waste and, at 
the same time, remove and reuse the plastics in 
the sea, or polluting the landscape?” 

At issue is plastic, perhaps the most popular 
multi-use, man-made product ever developed. 
Since plastics were first massively used in World 
War II, our appetite has only grown. Problem is, 
what is easy to create isn’t always so easy to 
break down. Created from fossil fuels, plastics 
take about 450 years to completely break down; 
since we’ve only known of it for a century, every 
piece of plastic ever made is still on our planet, 
in our oceans, or mingling with air in our 
atmosphere. 

Since plastics use only a tiny fraction of the 
fossil fuels we burn in our homes and cars, 
materials will always be plentiful. Besides 
choking and killing animals, birds and fish 
ingesting it, plastics also feed the ocean organic 
pollutants like PCBs, dioxins and Polycyclic 
Aromatic hydrocarbon, a known cancer-causing 
agent, causing toxic chemicals and hormone 
disruption. We ingest both when we eat seafood.

Since 1950, when plastic products were first 
advertised nationally, annual production has 
blown up from 1.5 million tons to 448 million 
tons today. The situation has grown dire since 
1998 which, not coincidentally, was the year 
Amazon.com and other online retailers made 
their first big economic dent. With people 
shopping from home rather than stores, and 
buying everything from small items to large 
pieces of furniture, merchandise packaging has 
exploded – packaging made of plastic. Two 
quick stats show the parallel rise of plastics and 
shipping: Since 1998, online shopping has 
grown from $5 billion to $340 billion, and the 
percentage of people shopping online has 
jumped from 22 to 79 percent. In the same 
period, plastics manufacturing jumped from 175 
million tons/year to 448 million tons, according 
to the Association of Plastics Manufacturers. 
Not surprisingly, the top use of plastic today is 
for shipping.

Of the 9.1 billion total tons produced, an 
estimated 7 billion are no longer in use. Of that, 
9 percent is recycled, 12 percent incinerated, 
and 79 percent ends up in the environment. In 
other words, according to the UC-Santa Barbara 
and University of Georgia joint study, 5.5 billion 
tons are littering somewhere on earth.

“We are far past the point where recycling 
programs can work by themselves,” EREMA’s 
Baumann said. “We are at the place where 
existing manufacturers need to re-evaluate their 
use and disposal of plastics, but also, we need 
new manufacturers who can take these plastics 
and create new products with them. Since we 
help brands, converters and recyclers take 
plastic and turn it into recycled pellets with our 
machines and services, pellets they can use over 
and over again, we are seeing a big change in 
awareness of this problem.”

While consumers continue to recycle bottles, 
eschew plastic bags and bottles for reusable 
counterparts, and pull plastics from the ocean in 
shoreline clean-up campaigns, it is up to big 
business to turn the proverbial ship in the right 
direction. After all, the ongoing sustainability of 
businesses and populations is at stake. So far, that 
has not been a good story, for reasons beyond an 
organization’s unwillingness to join the reality on 
the ground in 2018. Two examples:

• On January 1, 2018, China stopped taking 
in 50 percent of the world’s scrap, causing huge 
disposal issues in countries. In the United States, 
Massachusetts, Oregon, and some California 
counties are among those that have lifted 
restrictions against putting recyclable materials 
in landfills. It is estimated the U.S. will have 37 
million additional metric tons of piled-up plastic 
by 2030 because of the Chinese decision.

• A February, 2018 article in the London 
Guardian reported that big corporations are still 
taking massive government subsidies for fossil 
fuels, and producing cheap plastic. Taxpayers 
pay for this, as well as more than 90 percent of 
all recycling efforts (you can find it on your 
trash bill). Fossil fuel companies received $5.3 
trillion globally in 2015, with China doling out 
$2.3 trillion. Until this flood of free cash stops, 
the very best private efforts will fall short of the 
goal.

A century ago, plastic was virtually unknown. Today, used plastic has created 
an environmental crisis — and an opportunity to forge a sustainable future
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• The ongoing series of 
environmental de-regulations in the 
United States in the past 18 months are 
allowing corporations and residents 
alike to dump and pollute our 
waterways, while promoting greater 
manufacturing of toxic chemicals and 
substances into a now lightly-regulated 
atmosphere — a jarring reversal of 48 
years of generally forward movement 
that began when President Nixon 
created the EPA in 1970.

Solutions in Action
For better or worse, nothing drives 

business innovation like a crisis. To 
Baumann’s question, organizations 
ranging from multi-nationals to small 
entrepreneurships are mobilizing to deal 
with the plastics crisis in numerous 
ways. The sentiment, and focus on 
solution, was expressed clearly in a pair 
of statements made at Sustainable 
Brands ’18.

“Plastic bottle waste is increasing at a 
worrying rate for the environment. Until 
now, the threat of carbonated beverages 
has never been addressed because there 
was no other option,” SodaStream CEO 
Daniel Birnbaum said; his company 
produces reusable bottles that save an 
estimated 2,000 plastic bottles per user. 
Added Unilever CEO Paul Polman, a top 
sustainability thought leader among big 
corporations, “It is welcome news that 
many other major companies are making 
their own commitments to address 
ocean plastic waste. Yet as a consumer 
goods industry, we need to go much 
further, much faster, in addressing the 
challenge of single use plastics by leading 
a transition away from the linear take-
make-dispose model of consumption, to 
one which is truly circular by design.”

This was born out in January’s World 
Economic Forum in Davos.  At the 
forum, the Ellen MacArther Foundation 
announced that 11 companies actively 

working toward 100 percent reusable, 
recyclable or compostable packaging by 
2025. Together, those companies 
represent more than 6 million tons of 
plastic packaging per year (see story on 
right). These companies, which now 
number 13, have also committed to 
eliminate unnecessary single-use by 
redesigning and innovating new 
packaging; increasing to 30 percent 
average recycled content across new 
plastic packaging; and increasing to 7 
percent the total amount of plastic either 
recycled or composted. 

Furthermore, some of our biggest 
travel providers — Alaska Airlines, 
United, Delta, American, British 
Airways, and the Hyatt and Hilton hotel 
chains — have sharply reduced their use 
of plastics in-flight.

The remarks of Unilever’s Polman also 
involve companies like EREMA and 
SodaStream, two of many that are 
creating new business models, new 
initiatives, and new ways of thinking 
about our greatest environmental 
challenges – by turning today’s pollution 
into tomorrow’s useful product. Since 
small companies can engender change 
and snap their manufacturing processes 
together much faster than larger 
corporations, these companies are our 
forerunners for how we can turn this 
plastics mess into a more sustainable 
future. 

A great example is Plascon, a popular 
force at Sustainable Brands ’18. Plascon’s 
processes allow specific waste streams of 
materials to be incorporated directly into 
the injection molding process. They 
license their technologies to plastics 
producers, who can then use partially 
reclaimed plastic – as well as less harmful 
versions of many other additives and 
substances, like rubber. They also create 
high-bulk plastic packaging, again using 
less new plastic than others.

13 Companies Tackle Plastic 
The goalposts have moved, and will now move more 

quickly. January’s World Economic Forum 
announcement by 11 major global corporations that 
they would work toward attaining 100 percent reusable, 
recyclable or compostable packaging by 2025 ignited 
efforts by other corporations to follow suit. Almost 
immediately, Nestlé and Colgate-Palmolive announced 
their plans. These 13 companies represent more than 6 
million tons of plastic packaging per year, or almost 
1.5% of all plastic packaging produced.  

A quick look at what each of the first 13 companies are 
doing to hit the goal: 

AMCOR: Amcor is leading the development and 
manufacture of packaging that is better for the 
environment, customers and consumers by developing 
new packaging to be reusable or recyclable, significantly 
increasing its use of recycled material, and helping drive 
consistently greater recycling of packaging around  
the world.

COLGATE-PALMOLIVE: Colgate-Palmolive Company 
aims for scalable improvement in the capacity and 
quality of recycled material available for its packaging. 
Additionally, Colgate-Palmolive will continue to 
innovate in order to rise from 98% to 100% PVC–free 
packaging by 2020.

DANONE / EVIAN: Danone, its iconic Evian bottles 
already 100% recyclable, will make all of its plastic 
bottles from 100% recycled plastic by 2025. Evian plans 
to achieve this through pioneering partnerships to 
redesign its packaging, accelerate recycling initiatives 
and clean up plastic waste from nature.  

ECOVER: All of Ecover’s packaging is reusable, recyclable 
or compostable. Ecover strives to use 100% recycled 
plastic in all bottles by 2020, to introduce recycled 
content into its caps from 2018 and to trial new, non-
plastic, fully biodegradable materials. Ecover has already 
launched a 100% recycled and 100% recyclable 
washing-up liquid bottle in Europe. 

L’OREAL: L’Oréal’s plastic packaging will be rechargeable, 
refillable, recyclable or compostable by 2025. The 
company aims for continuous improvement of the 
environmental and social impact of 100% of its new 
products by 2020, part of its “Sharing Beauty With All” 
sustainability program.

Swirling in Plastics
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Other examples of the circular 
economy confronting a dire 21st 
century problem include:

• Boxed Water is Better – This 
company boxes Ph-neutral spring water 
in paper boxes, eliminating numerous 
plastic bottles.

• Blue Avocado – Produces re-zip, 
reusable plastic bags for food items and 
produce.

• PK Clean – Turns discarded plastic 
into new plastic and oil. Their 
technology can convert 20,000 pounds 
of plastic waste into 2,500 gallons of 
reusable fuel for refineries – a wonderful 
example of the circular economy.

• Whole Foods – In 2008, long before 
being acquired by Amazon.com, Whole 
Foods led the grocery store switch from 
plastic to paper bags. 

• Parley for the Oceans – This 
provides a platform and tools for 
designers to make items using reclaimed 
ocean plastic. 

• RAW for the Oceans – Former The 
Voice judge and music producer 
impresario Pharrell Williams created a 
clothing line that converts ocean plastics 
into Bionic Yarn, a weavable clothing 
fiber.

• 4Ocean.com – Click onto their 
website – and enter the amazing, 

beautiful world of ocean plastic remade 
into bracelets, necklaces, charms, and 
other products. 

• The Saltwater Brewery – Out of 
Florida, Saltwater creates edible six-pack 
ring for six-packs of soda and beer, made 
from barley and other natural materials.

• SPARK – This architectural design 
firm converts South Pacific Gyre ocean 
plastic into artichoke-shaped solar-
powered huts in Singapore’s East Coast 
Park.

• Method – A true 21st century 
cleaning products company, Method 
takes more than 1 million tons of plastics 
off Hawaiian beaches each year, and uses 
wind energy to create from them 
biodegradable dish and hand soaps.  

• Run Green – This athletic apparel 
company now uses reclaimed ocean 
plastics as well as synthetic fibers in their 
clothing.

In short, everyone is on the move to 
deal with a world swirling in plastic. The 
effort is just beginning, and EREMA’s 
Baumann, among others, feels the 
growing use of reclaimed plastic, and 
growing attention to the health, food 
supply and environmental impacts, will 
be a continual global business headline 
story for the next decade. But now is the 
time to act.

MARS: At Mars, packaging innovation is one way the 
company is working to reduce carbon footprint in line 
with the science-based targets of its Sustainable in a 
Generation Plan.

M&S: Marks & Spencer announced that all its plastic 
packaging in the UK will not only be 100% recyclable, 
but also ‘widely recycled’ in the UK by 2022. Among 
other things, M&S will introduce products with 
reclaimed social plastics as a component, providing 
positive social benefit to the communities from which 
the materials are sourced.  

NESTLÉ: Nestlé is focusing on eliminating non-
recyclable plastics; encouraging the use of plastics that 
allow better recycling rates; and working to eliminate or 
change complicated combinations of packaging 
materials. It will also increase use of recycled plastics, 
including 25% rPET in its bottles across Europe  
by 2025.

PEPSICO: PepsiCo announced its ambition to design 
100% of its packaging to be recyclable, compostable or 
biodegradable, increase recycled materials in its plastic 
packaging, reduce packaging’s carbon impact, and work 
to increase recycling rates.

THE COCA-COLA COMPANY: The Coca-Cola Company 
is working toward making all consumer packaging 
100% recyclable by 2025 and to have 50% recycled 
content in its packaging by 2030. The ‘World Without 
Waste” plan will work with a number of partners in 
design, collection and partnering.

UNILEVER: Unilever is ensuring all of its plastic 
packaging is reusable, recyclable or compostable by 
2025; increasing use of recycled plastic content in its 
packaging to at least 25% by 2025 (against a 2015 
baseline); publishing the full “palette” of plastics 
materials used in its packaging by 2020 to help create a 
plastics protocol for the industry; and helping tackle 
the industry-wide sachet waste issue.

 WALMART: All 100% of Walmart’s Private Brand 
packaging will be recyclable by 2025. Walmart 
encourages suppliers to participate in Project Gigaton, 
by setting goals to improve packaging optimization, 
recyclability, and the use of recycled and sustainably 
sourced materials to reduce greenhouse gas emissions. 

WERNER & MERTZ: Werner & Mertz Group announced 
its commitment to use 100% recycled plastic in at least 
70 million bottles each year as of 2017, corresponding 
to 65% of its entire annual bottle volume, aiming to  
go up to 100% for all its consumer goods packaging  
by 2025.  
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Getting the Kids Outdoors

Southern California’s Aqua Hedionda Lagoon Discovery Center has created a national 
model for teaching sustainability to schoolkids — one fun course at a time

Story and Photos By Robert Yehling

Jasmine can’t believe her eyes – or luck.  
The third grader looks across her hilltop perch 
atop beautiful Agua Hedionda Lagoon, viewing 
the Pacific Ocean a mile away. In front of her  
are hills covered with sage, prickly pear cactus 
and trails, the eastern flats of the lagoon, and 
ancient sandstone bluffs that form coastal San 
Diego County.

“Imagine this all being underwater,” a young 
instructor says, pointing above a power 
transformer sixty feet overhead. “The houses? 
The tall bluffs around us? Part of the sea until 
recently in geologic time, just a few million  
years ago.”

Jasmine looks to the east. Five miles away is 
Calavera Peak, an extinct volcano whose 
eruptions created the watershed that feeds  
Agua Hedionda its fresh water. On the other 
side, the Pacific tides roll in and out. Between 
Calavera and the Agua Hedionda Discovery 
Center sits Robertson Ranch, where fossils of 

the ankylosaurus, an armored dinosaur, were 
uncovered during development. 

As another instructor explains the watershed 
and fossil, Jasmine raises her hand. “I never had 
a class outside, or really been in nature,” she said.

Stunning.

Like Jasmine, millions of American 
schoolchildren have no daily relationship with 
nature. They don’t, or can’t, get outside. 
Slashing of public education classes and funds, 
plus the “get inside to protect” movement 
(complete with video games, streaming TV, 
mobile devices and other distractions), created a 
gaping chasm between children and their 
natural environment. Consequently, many have 
little to no understanding of the basis for 
sustainability practices in life — conservation, 
non-waste, water cycles, food/supply chains, 
recycling, etc.

Enter the Agua Hedionda Discovery Center. 

Envisioned and started by former Agua 
Hedionda Lagoon Foundation President Eric 
Munoz in 2006, the Discovery Center welcomes 
tens of thousands annually to its multi-purpose 
interpretive facility. Both longtime Carlsbad 
Mayor Matt Hall and Cori Schumacher, Hall’s 
opponent in the 2018 city election, are huge 
fans; Hall has regularly participated in lagoon 
activities for years. Bird watching, nature hikes, 
environmental arts classes, yoga, endangered 
species protection, lagoon clean-up festivals, 
and special programs on everything from 
falconry to California’s old ranchos are 
presented. 

Inside, a small menagerie from five continents 
delights adults and kids alike: octopus, tropical 
fish, lizards, snakes, tortoises, tree frogs, and 
even a gecko species thought to be extinct  
until 1995. 

The Foundation operates on private funding 
and some grants through a fundraising program 
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that brings out the best in cooperation between 
two disparate worlds: Carlsbad’s booming 
business, tourism and real estate development 
community, and environmentalists fighting to 
preserve all they can — and teaching from it. In 
Carlsbad, the nation’s 18th most affluent small 
city according to the U.S. Chamber of 
Commerce, they work together.

“That’s one of the things I am really proudest 
about, how we’re able to work together with all 
the different interests in the community,” 
Lagoon Foundation CEO and President Lisa 
Rodman said. “We have a team of committed 
educators and environmentalists, and we also 
have a strong business outreach. It’s great to be 
at our gala, or special events, and see everyone 
together, laughing, having a good time, but also 
talking together about what is best for our 
lagoon and the community around it.”

When Munoz headed the Foundation, he and 
the board envisioned an educational outreach 
program. For Munoz, it was a heart message. 
From 2000-2005, he was the Carlsbad city 
official instrumental for bringing together 
various local, state, and federal agencies to 
combat Caulerpa taxifolia, an invasive marine 
species that threatened to clog up and shut 
down the lagoon and its many business and 
recreational uses — aquaculture, mussel and 
oyster farming, boating, jet skiing, 
paddleboarding, fishing, and kayaking. 

“The lagoon was on its way to being closed 
forever,” said Munoz, the author of Caulerpa 
Conquest, an Amazon environmental bestseller 
upon its release. “This is the only lagoon in 
Southern California fully used recreationally, 
and it’s a big part of Carlsbad’s economy and 
identity.”

Munoz and his colleagues remain the only 
group to eradicate Caulerpa taxifolia. It has 
clogged up much of the eastern Mediterranean, 
and several bays in Australia and New Zealand. 
“When we saved our lagoon, I realized we had 
to do something to promote its importance, and 
teach the kids about it. You practice 
sustainability by learning what you can do to 
make your life more sustainable first. We could 
do that with the kids out here.”

Fast forward twelve years. Today, the Agua 
Hedionda Discovery Center welcomes nearly 
10,000 schoolchildren annually. They arrive in 
buses for four hours of concentrated, hands-on, 
memorable instruction. The five core faculty 
members break the curriculum into separate 
components and create rotations among the 50 
to 120 kids who turn up daily. 

“We serve about forty elementary schools in 
our area,” Rodman said. “We’ve mostly been 
working with second to fourth-graders, because 
we find that age group very receptive to learning 
the material, and acting on it. But now, we’ve 
built programs that run from pre-school 
through special high school classes we hold. 
And, our winter and summer camps are 
growing.”

The faculty co-creates the curriculum from 
official school district and state standards, book 
and field research, and a focus on sustainable 
living. Ranging in age from their early 20s to 
early 60s, the teachers also pour life experience 
into the marine biology, environmental science, 
natural history, California history, and 
sustainability lessons they present. 

On a typical day, third graders from Guajome 
Academy arrive from nearby Vista. During their 
four-hour circuit, they play a harrowing bird 
migration game, which illustrates the perils of a 
migratory journey, from power lines to eating 
plastic. Then they go to the water table, where 
they learn how erosion and land formation 
happens by running water through sand and 

Environmental abound at Agua Hedionda Discovery 
Center. (Top) Edutainers close each day’s sessions 
with fun-filled programs on animals, nature, and 
habitat. (Middle) Learning how erosion works. 
(Bottom) Sharing exotic animals with the students.
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stick obstacles. Next, a nature hike, where, in 30 
minutes, they learn a dozen native species, how 
the desert-like lagoon ecosystem feeds its plants, 
and pick and taste an edible plant found in the 
salt marshes – pickleweed, a seasoning delicacy 
in Canada and India. At arts and crafts, they 
color, cut out, or draw creatures that roamed the 
area over the past 500 million years. Next is a 
session in the Rancho room, laid out with 
artifacts donated by the Kelly family, on whose 
original 42,000-acre ranch the Discovery Center 
is located. Also in the Rancho room? An 
encased glass beehive, with its 40,000 residents 
buzzing away inside. 

Finally, it’s time to meet and greet the animals; 
kids tentatively pet a boa constrictor, Chinese 
water dragon, and other creatures under the 
watchful eye of the instructor or guest edutainer.

 “We like to think of ourselves as a diverse 
outdoor classroom,” Lisa Rodman said. “Our 
teachers are all great with kids, and very 
adaptable and flexible, since they literally have 
new kids every day. The teachers are so 
dedicated to giving them a rich outdoor 
experience, hoping that will lead to a greater 
passion for the environment. We have kids who 

come here with their classes once or twice a 
year, then sign up for all our summer and winter 
camps. That’s what we want: to give them a 
lifelong connection to nature, to the place 
they’re from.”

It’s also fun for the parents who accompany 
their kids. Older generations often had some or 
all of the offerings in their regular school days, 
but budget cuts, class reductions, and the 
wholesale shift to classroom-centric STEM 
education eliminated many nature-related 
classes. 

“I’m delighted my son gets to experience some 
of the same things I did when I was a kid in 
Carlsbad,” said one father. “This puts nature and 
science, protecting environment and common 
sense, together. Our kids need us to do that for 
them more than ever, so they know how to live 
in this world. Take kids outside, and they will 
learn, and remember.”

Not surprisingly, the Discovery Center has 
outgrown its walls. True to its sustainability 
model, the building was donated, broken into 
thirds, and transported to its site. Now, the 
Lagoon Foundation is raising money to build 

outdoor classrooms, perfect for a climate that is 
sunny and mild year-round. They’re also 
continually expanding the curriculum, while 
instructors take the show on the road 
occasionally with school outreach programs. 

A poignant moment occurred last spring, 
during a special Four Mentors program of 
poetry, storytelling, and environmental and 
sustainability discussion. The featured writers, 
ranging in age from 18 to 83, formed an 
unbroken mentorship chain dating to 1971. 
Between them, they authored more than 30 
books.

While introducing the night and readers, 
Rodman looked up and saw Eric Munoz in the 
back room. “I’d like to introduce the man who 
hired me and started what we have here today,” 
she said, pride visible in her eyes.

“I got it started, but you’re the one bringing in 
10,000 kids a year,” Munoz replied. “It’s a great 
thing here.”

Sustainability Today Editor Robert Yehling grew 
up swimming in and hiking around Agua 
Hedionda Lagoon.

A great day to be a kid! (Clockwise, from upper left) 
Discovery Center COO Samantha Richter shows off 
Emerald, the pet Amazon parrot; story hour in the 
Rancho Room, recalling the lagoon’s 19th century past; 
Studying ancient continental shifts; visiting with 40,000 
colonists of the Bee Hive; petting Rosie, the resident 
Boa Constrictor.
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By Patricia Miller

In the world of business there is no shortage of 
outdated hardware. Technology is evolving 
rapidly and becoming obsolete just as quickly. 
Every industry is impacted by tech turnover, and 
very few are adequately prepared for navigating 
the complex field of IT asset disposal (ITAD).

This is where ServieCycle could become a 
valuable ally in the fight against data insecurity, 
hardware obsolescence, environmental 
destruction, and lost revenue. ServieCycle acts 
as a liaison between ITAD companies and the 
businesses that require their services. Rick Fine, 
managing partner of ServieCycle, has spent the 
last twenty years operating his own recycling 
companies and is now turning that experience 
into valuable solutions for his clients. In this 
interview, Fine shares his insights on ITAD, 
recycling for revenue, and the necessity of 
sustainable business practices.

Sustainability Today: Why should 
companies take an active role in how their IT 
assets are disposed?

Rick Fine: Revenue. Obviously, they want to 
get the most money for their equipment that 
they can, right? 

Throughput, which means that they’re able to 
get rid of it in a timely fashion. Let’s say you had 
$100 million worth of assets today, a year later 
they’d be worth $50 million. Throughput is 
important. 

Data destruction. They have data on their hard 
drives and they may want those hard drives 
erased. They may want them shredded 
mechanically, and if they want them shredded 
mechanically, to what millimeter size do they 
want them shredded? Do they want it done off-
site, on-site, or even within the confines of the 
data center/trading floor or other secured spaces. 

Then lastly, environmental compliance. 
Businesses want to know that people who are 
handling this material for them are certified 
vendors who are going to manage them legally, 
in an environmentally sustainable and 
responsible manner, and in a way that meets the 
client’s industry compliance requirements.

Sustainability Today: What are some 
problems associated with improper disposal 
of IT hardware?

RF: To start with, a lot of companies have 
their own environmental profile, their own 
branding that they’re concerned with. How are 
they perceived by their customers and the 
public? Are they doing the right and responsible 
thing? Beyond that, depending on their own 
order of priority, there can be legal concerns. 
Disposing of these things improperly, as 
hazardous waste, can be criminal. 
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Third is the social responsibility driving them 
to do this correctly, especially if they don’t want 
people hurting themselves or causing injury to 
themselves. For example, kids in very 
impoverished countries are burning circuit 
boards for the gold content and the fumes are 
really bad for you. You are not going to want to 
inhale that. The same can be said of a lot of the 
plastics associated with electronics ... For all 
those reasons, they want to make sure that they 
are environmentally compliant.

Sustainability Today: What makes 
ServieCycle unique?

RF: What makes us unique, and it’s the most 
important thing, we advise and manage this 
program on behalf of the companies that are 
dispositioning these assets. We are not an IT 
asset disposition vendor. We engage with 
multiple IT asset disposition vendors on behalf 
of our clients. We manage the whole program 
for them, soup to nuts. 

We find out what the vendor is doing, how 
they’re doing it, how they should be doing it, 
and why they should be doing it. We check the 
certifications of those vendors, verify how 
they’re handling the destruction of the hard 
drives, following up on the reporting, and 
ensuring that the client is getting paid what they 
should be. If there are discrepancies in those 
payments, resolve those discrepancies. We 
manage the entire program. We’re not just 
coming and saying, “We think you should do 
business with company A, B and C.” We’re 
managing the whole program for them, 
including finding companies A, B, and C and if 
necessary splitting the work across the vendors 
to provide the best client returns. 

Sustainability Today: How did you first 
become involved with ServieCycle? 

RF: I’ve owned and operated my own 
companies for over 30 years. About seven years 
ago, I became a consultant because I realized 
that what I really love to do is to make deals. I 
didn’t like having a lot of infrastructure, having 
facilities and equipment and all that stuff. I liked 

making deals, so that’s why I became a 
consultant for ITAD vendors, to help them. All 
my assignments with various companies have 
been to help make deals to grow their 
companies through strategic partnerships.

Because I’ve been involved in this ITAD 
vendor space for the last seven years, it occurred 
to me that no one had a company that sits on 
the side of the people that were dispositioning 
the assets and advising them and managing the 
program for them. I think it’s just a huge 
opportunity because there are so many servers 
in the world that are basically going to be 
refreshed every three to five years. Being in the 
ITAD vendor industry the last seven years I’ve 
had the chance to get to know most of the 
dominant global players in this business.

Sustainability Today: What should business 
owners be aware of when developing a 
sustainable ITAD program?

RF: From a business standpoint, as far as 
electronics, we’re talking about something of 
value. Your empty milk jug, or glass, or 
cardboard is extremely low grade stuff. Those 
are at the bottom of the totem pole, right? If 

you’re talking about electronics: computers, 
phones, laptops, and tablets, now you’re at the 
top of the totem pole.

If businesses are not going to engage someone 
like ServieCycle, they should be sure they use a 
certified vendor that carries one of the major 
certifications. Ask them to send you proof that 
they have that certification. Don’t just accept 
that they’re certified, but say, “Please, send a 
document showing that you are certified and it’s 
up to date.” There are a lot of people who say 
they are certified and they’re not. Make sure 
that they prove that with a document that they 
can email you, it’s got a good date on it, and 
they’re in good standing. 

It’s when companies don’t want to fool with it 
that they end up with problems. They’re not 
getting the money they should, not the 
throughput, the environmental or regulatory 
compliance, or the data destruction because 
they’re not spending any effort in getting that 
done. They’re just going with the path of least 
resistance and it could just be that they don’t 
have the time to devote to finding the best 
avenues. That’s why we created ServieCycle.

“ Businesses want to know that people who are handling 
this material for them are certified vendors who are 
going to manage them legally, in an environmentally 
sustainable and responsible manner, and in a way that 
meets the client’s industry compliance requirements.”

ServieCycle’s Rick Fine

SustainabilityStarts with 
ServieCycle
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Five Summer 
(Sustainability) Stories
The Sustainable Brands 2018 conference in Vancouver focused on “Redefining the 
Good Life”. We share some of the ways in which that happened

Stories by Catherine Johnson and Robert Yehling  |  Photos courtesy of Sustainable Brands and Robert Yehling

The first impression? A sigh of relief.  
Two hours into our Canadian 
journey at Sustainable Brands 
2018, we stop at a Vancouver 

luncheonette — complete with old-fashioned 
service and porcelain plates. While munching on 
a luscious lunch sourced entirely from local 
produce, we crack open the Toronto Globe & 
Mail. Fully half the articles of Canada’s largest 
newspaper pertain to climate change, 
environmental issues, conserving resources, and 
increasing renewable energy usage. 

After 18 months of watching decades of 
carefully built environmental protections tumble 
down in the U.S., at the hands of the most anti-
environment, pro-fossil fuel EPA director in 
history, it was a breath of fresh air to return to a 
concentrated focus on sustainability, smart use of 
resources and, well, what the other nearly 200 
nations in the Global Climate Pact are 
addressing.  

From that auspicious beginning, we headed 
into Vancouver Convention Centre. What 
followed at SB 2018 were four days of plenaries, 
workshops, breakout sessions, meetings, parties, 
indoor and outdoor events, and conversations by 
many of the world’s leading sustainability voices, 
supported by no less than 168 sponsors and 
partners, including longstanding Media Partners 
Innovation & Tech Today and Sustainability Today. 
That’s a successful show!

They focused on the biggest problem of our 
lives: keeping the environment clean enough and 
our resources sustainable enough to continue 
prospering in the 21st century. They did so 
against the most beautiful backdrop imaginable 
for a sustainability conference: Vancouver 

harbor, the local mountains, and one of the 
greenest, most vibrant cities in the world – a city 
famous for its exquisite (and organic) Asian 
cuisine. 

Many stories and commitments came out of SB 
2018. The conversations of 2013 are concrete 
action steps and practices now. Today’s buzz 
topics, such as plastics recycling and clean-up, 
circular economy, climate change, smart cities, 
blockchain, sustainable agriculture, materials and 
food sourcing, logistics, shifting customer 
preferences, new energy sources, green building, 
and more will likewise define much of our 
business world in the next five years. That’s the 
beauty of our partners at Sustainable Brands: 
corporations commingle with environmentalists, 
work together to figure out how we all prosper 
while protecting the planet and conserving 
resources, and then take action.  

“We can talk about it all day, but when we take 
action, and we do so with vision, our businesses 
become cornerstones of a more sustainable 
society and world,” said Mark Lee, director of 
Sustainability.com and co-author of All In, one of 
the three books featured at SB 2018 (see story 
on page 44). Lee, speaking in front of about 
2,500 attendees at the opening day plenary, 
added, “This conference enables us to network 
with the people who are creating tomorrow’s 
business model, a circular economy model. And 
sustainability is the biggest business challenge. 
Our ideas and innovations will influence global 
business and individual lives.”

In the spirit of Five Summer Stories, the greatest 
California surf and ocean environment 
celebration film ever made, we present five of our 
own summer stories from SB 2018:

If you want to turn a sustainability conference 
into a full-absorption environmental 
experience, what could be better than four 
days in Vancouver? SB 2018 had it all: 
(Opposite page, clockwise, from far left): 
Breakout session on San Jose’s conversion to 
smart city technology; the always-happening 
Clif Bar booth; view from our Sustainability 
Today digs, looking toward Vancouver’s 2010 
Olympic stadium; the team that put together 
the SB Assessment Tool for sustainability; 
nothing captures the spirit of the outdoors like 
a tent; one of many impromptu breakouts; the 
opening-day plenary, with 2,500 attendees. 
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Not All Great Sustainable Materials Are 
Here — Yet

One might not think of a bathroom and 
kitchen fixtures company as a sustainability 
leader, but Kohler has changed the complexion 
of its industry over the past decade with its 
enduring commitment. Kohler has consistently 
taken sustainable steps, from sourcing safer and 
less polluting materials to revolutionizing low 
water-usage technology in toilets. 

“We’ve taken steps in our plants all over the 
world, within the capacity of what we can do in 
various countries and locations,” Executive Vice 
President Laura Kohler said. “We are constantly 
looking for what is more efficient, how to use 
less water, and manufacturing processes that 
make full use of materials — while also giving 
our employees the best possible work 
experience that we can. We also openly listen to 
their ideas and suggestions, which they 
sometimes convey on our in-house blog.”

One of the loudest suggestions, from workers 
and customers alike, is for more efficient and 
less environmentally impactful materials. While 
one might assume a company of Kohler’s multi-
billion dollar size could find and purchase the 

most ideal materials, Rob Zimmerman, the 
Director of Sustainability, points out a very 
specific reason why they can’t.

“We’re constantly looking for the right 
material, a more environmentally-friendly and 
resource-friendly material.” Zimmerman said. 
“Sometimes, we can’t find what we want 
because it hasn’t been produced yet. When 
people ask why a company doesn’t replace a 
material or a process, that’s often the reason. 
That’s a frustration we have at Kohler, and I’m 
sure many other companies do as well.”

That leads to a delicate balance between new 
chemistry and reducing impact. It is a necessary 
next step in our growth into a fully sustainable 
economy — but perhaps one of the most 
difficult.

“Let’s look at common house paint. Lead 
oxide is a physically harmful ingredient, but 
what are you going to find that is more efficient, 
cost-effective, or convenient at keeping the 
texture and thickness of paint uniform when 
you spread it across a wall?” Zimmerman asked. 
“Right now, you’re not — but we all know lead 
oxide is not healthy to either us or the 
environment. That’s the dilemma Kohler and 

many other companies have. We want to replace 
materials, we want to source new materials, and 
we might know exactly the type of material that 
would be an ideal replacement… but what if it 
doesn’t yet exist? This is something that is 
forgotten when customers express frustration 
with companies, including ours, over our 
current materials.

“I think we’re going to see even more effort to 
find, or produce, materials that are more 
sustainable and clean alternatives, but that’s 
going to take time.”

SB Self-Assessment Tool Launches
One of the newest sustainability measuring 

tools comes from Sustainable Brands itself. A 
half-dozen experts, led by Sustainable Brands 
CEO and Founder KoAnn Vikoren Skrzyniarz, 
introduced the Sustainable Brands 
Transformation Roadmap, a first-of-its-kind 
self-assessment tool that provides a process plan 
for continuous improvement in sustainability.

“For the first time, we have a roadmap that 
demonstrates what happens holistically in each 
chapter of a company’s sustainability journey,” 
said Kevin Hagen, Vice President of 
Environment, Social & Governance Strategy at 
Iron Mountain. “It allows you to plot where 
your company is today and plan a faster path to 
the next phase.”

Networking. Inspiration. Connections. People. Learning. These top cloud words for “Sustainability” show that we’re 
still developing the strategies to carry us through the century.
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YOUR MARKETING MACHINE.

We Make Influencer  
Marketing EasyThe tool enables companies to create a 

customized sustainability plan, rather than 
adopting bits and pieces of others’ templates or 
experiencing repeated and costly trial-and-error. 
It creates a clearer sense of destination, a 
sustainability landscape map, and ways to arrive 
at the goal outcome. It uses a 5x5 matrix – five 
characteristics of a sustainable brand measured 
across five stages of progress: Conversation, 
Getting Started, Promising Progress, Emerging 
Leader, and Sustainable Brand. 

 “I’ve had many conversations where someone 
says, ‘This is a sustainable brand.’ But that’s like 
talking about God. It’s there, but who has seen 
it?” said Laura Pericone, Sustainability 
Integration Lead at Danone, parent company of 
evian water. Pericone also serves as Senior 
Advisor at the UN Global Compact. “We had a 
very hard time defining what a sustainable 
brand is, and moreover, the stages of building 
one. We found great value in co-creation among 
us. Every time someone came up with a 
concept, someone had another perspective and 
it completed the idea.”

According to team member Virginie Helias, 
the VP of Global Sustainability at Procter & 
Gamble, one of the tool’s greatest benefits is the 
sense of direction and added confidence it gives 
organizations that still see “sustainability” as a 
word with many meanings.

“It gives us line-of-sight, a North Star,” Helias 
said. “It’s a frame of internal and external 
reference, because the bar keeps getting higher 
as your company becomes more sustainable. It’s 
not about ‘we’re a sustainable brand’, but more 
like, ‘we’re getting more sustainable every day.’”

Hagen pointed out the benefits of the tool for 
future companies, or future divisions within 
existing organizations. “Many Sustainable 
Brands leaders twenty years from now are 
companies that do not exist today,” he said. “We 
all have tactics, or ideas for the next company. 
Those manifest into a strategy. With this tool, 
we can find ways to create new strategies, or 
change existing strategies, to see opportunities 
and increase our environmental and social 
responsibility. A company can literally form, 

grab this tool, and set their course without a lot 
of the hit-and-miss that we’ve experienced in 
shifting toward a sustainable economy.”

Pericone, Hagen and Helies were joined on 
the SB Brand Transformation Roadmap team by 
KoAnn Skrzyniarz, World Resources Institute 
Global Director of Business Kevin Moss, 
Valutus founder Daniel Aronson, and Campbell 
Soup Chief Sustainability Officer Dave Stangis. 

As part of the launch, the Sustainable Brands 
Transformation Roadmap (www.sbroadmap.
com) was immediately made available to the SB 
Corporate Member Network. More information 
can be found by going to www.
sustainablebrands.com.

Circular Economy, Circular Storytelling
One of the most creative and enticing aspects 

of SB 2018 is its emphasis on brand storytelling 
and storycrafting. When you’re engaging in 
something as massive as transforming the 
business world to a more sustainable outcome, 
and doing so with resources dwindling, national 
policies changing and the climate running 
amok, messaging often becomes the bridge to 
future success or failure. 

Bring in SB ’18 and its magnificent storytelling 
platform. In Vancouver, the focus was on 
weaving circular, or holistic storytelling across 
the brand. The first-day plenary speakers 
addressed it in two ways: against the grain of the 
circular economy; and through the 
“Redesigning the Good Life” slogan for 2018.

Circular storytelling is much like the circular 
economy itself — every piece feeds another, and 
all feed the goal outcome. In storying out a 
sustainability initiative, speakers discussed the 
most receptive forms — human interest and 
usage stories, case studies, narratives that engage 
and connect, consistent messaging across all 
platforms, and tying the story into advertising, 
sponsorship, and media relations. Capture the 
story, and write it to the specifics of each 
platform, whether it be a press release or a series 
of YouTube videos. 

“The stories should be personal, catchy, show 
the issue and how it was creatively resolved, and 
how that solution made the situation, person or 

company more sustainable,” Sustainability.com 
CEO Mark Lee said.

“He further illustrated with the conference’s 
theme, ‘Redesigning the Good Life.’” In 
discussing how companies can become more 
sustainable and reinvent an aspect of themselves 
moving forward, Lee, who grew up in rural 
Canada watching the circular spawning cycles of 
salmon, spelled out a five-step approach that 
speaks to circular storytelling:

Meaning: How society interprets the ‘good 
life’

Actions toward a more balanced, simpler, 
healthier life with greater human connection

Creating brands that support the lifestyle

Reinventing existing brands to deliver the 
‘good-life’ vision

How the ‘good life’ is being delivered — 
celebrate brand breakthroughs and success 
stories.
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Water, Water Everywhere — at least in 
Vancouver

There was an increased number of small 
manufacturers and service providers in the SB 
2018 Activation Zone connected with the water 
and plastics crises. With water cleanliness and 
usage becoming more concerning than ever, and 
the plastics usage and pollution issues at red-
alert stage, innovators and entrepreneurs 
showed themselves big-time.

The biggest push was toward reusable water 
bottles and finding cleaner water sources. With 
the Great Pacific Garbage Patch and the whole 
plastics overuse debacle on everyone’s mind, 
numerous companies are pushing out reusable 
bottles that, over the product’s lifetime, 
eliminate plastic bottles to the tune of several 
thousand units per person. 

But there’s more. One exhibitor, Fill It 
Forward (www.fillitforward.com), presented a 
tag and app combination that can be placed on 
any reusable water bottle.  The system, 
scheduled to launch in August at Bed, Bath & 
Beyond stores, works with your reusable bottle 
and mobile device. The app allows us to track 
beverage consumption, hydration targets, and 
water usage. Its “Streak” feature counts how 
many consecutive days we drink from our 
tagged reusable bottle — and awards badges for 
being a “reuse rockstar”. The app goes further, 
measuring waste diverted, emissions saved, and 
how much ocean pollution we prevented.

And, in the spirit of 21st century business, 
there’s a beneficiary — besides the 
environment. Every time we refill with our 
tagged bottle, the app records it, sends the data, 
and a needy person in one of the world’s water-
based projects receives a cup of clean water. 

Fill It Forward is an example of the circular 
economy, resource crisis and ingenuity coming 

together — a perfect case of one of those 
companies that are “SB leaders of the future that 
may not exist yet,” as Iron Mountain’s Kevin 
Hagen put it. Except this company does exist, 
and it’s poised to make a strong impact. 

Jumping into the SB 2018 Shark Tank
Sustainable Brands added to its popular 2018 

Innovation Open by presenting a Shark Tank 
competition involving circular innovators 
Ecologic Brands, 2016 Innovation Open finalist 
The Renewal Workshop, and Curb my Clutter. 

• Ecologic Brands is, in our estimation, 
nothing less than the packaging company of the 
future. They make packaging from recycled 
paper and plastic, including bottles from 100 
percent recycled cardboard and newspaper, and 
liners of recycled plastic. The reduction to waste 
and CO2 is huge, and Ecologic Brands offers a 
stark counterpoint to a packaging industry that 
uses more plastic annually than the entire global 
plastic output of 2000. Among Ecologic’s 
customers? Seventh Generation and Organic 
Valley, two heavy hitters in the natural products 
world.

• The Renewal Workshop partners with 
apparel brands to restore value in previously 
owned items, which they call “renewed apparel”. 
Their multiple sales channels are future-forward 
all the way, from website to branded microsites, 
pop-up stores and equally pop-up online 
campaigns. Thus far, they’ve turned 42,000 
pounds of waste into renewed apparel; co-
founder Jeff Denby believes it is the tip of the 
iceberg.

• Curb My Clutter is an ingenious concept for 
reusing home items we no longer need. Rather 
than throw clothes, furniture, and electronics in 
our cars and trucks and head for the landfill, we 
can use the Curb My Clutter app to request a 
pickup by text message, send in photos of our 

goods, and sell or donate them to the 
responding party — a fellow resident, school, 
business or municipality. The values are easy to 
see: less material in landfills, second and third 
uses of hard-to-dispose items, cost value to 
customers, and unplanned money in our 
pockets.

Adam Siegel of the Retail Industry Leaders 
Association hosted the pitch session event, in 
which executives from each company touted 
their wares to a three-judge panel. The tight 
competition featured plenty of great innovation:

SB 2018 Innovation Open: The Winners 
Are…
Grand Prize Winner 

Renewology, creator of large- and small-scale 
systems to recycle plastic waste into industrial 
waxes, 3D-printer filament, fuels and chemicals. 
CEO Priyanka Bakaya estimates Renewology 
can increase the plastic recycling rate from the 
current 9% to 30% within a decade.

People’s Choice Winner
Aquacycle, onsite wastewater treatment 

technology that provides 50% to 95% for 
industrial wastewater applications. The 
company’s patented microbial fuel cells turn 
primary sludge and organic carbon waste into 
direct electricity — without methane, a 
greenhouse gas.

Finalists
Cocoa, which transforms organic waste from 

chocolate bars, cakes and candy into high-
quality humus compost, which is sold to 
conventional farmers for fertilizer.

UBQ, developer of patented waste-conversion 
technology to produce sustainable bio-based 
materials. “We’re the company that turns plastic 
trash into plastic trash cans,” says COO Gil 
Felus.

Grand Prize Winner Renewology People’s Choice Winner Aquacycl
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When Sustainability Is 
Business Leadership

REVIEW: 
All In 

By David Grayson,  
Chris Coulter and Mark Lee

(Routledge: $39.95)

Like most people in their 40s, Mark 
Lee grew up in a world far different than 
today’s environmentally challenged and 
resource-strained reality. He spent much 
of his childhood watching cyclical 
processes in rural Canada, most 
memorably the annual spawning ritual of 
salmon. “I didn’t know it at the time, and 
the terms weren’t yet created, but at an 
early age, I was exposed to the 
efficiencies of a circular economy and 
sustainability in action,” Lee said. “Any of 
us who grew up in natural settings saw 
the dynamics. They are nature’s 
dynamics.”

Like so many business leaders, the 
CEO of Sustainability.com is alarmed by 
the impact of two centuries of Industrial 
Age, top-to-bottom, environmentally 
devastating business practices. He’s 
locked into the circular approach as our 
way forward, one that focuses on 
collaboration, re-use and repurposing of 
resources, sustainable practices, and 
increased customer engagement.

Lee joined two other concerned 
thought leaders, David Grayson and 
Chris Coulter, to write All In: The Future 
of Business Leadership. It is a wonderful 
book of circular management thinking 
and developing purposeful, resourceful 
businesses that not only survive, but 
thrive in the sea changes that will 
continue to define 21st century business.

The three authors put All In together 
after exhaustively researching businesses 
over the past 20 years, using the 
GlobeScan-SustainAbility Leaders 
Survey. They incorporated comments 
and insights from Chairs, CEOs and 

Chief Sustainability Officers of 
numerous companies, among them 3M, 
Interface, IKEA, Marks & Spencer, 
DuPont, Google, GE, Nestle, Nike, 
Patagonia, and Unilever. 

The result is a thorough, story-driven 
book that focuses on developments and 
trends in sustainability leadership. After 
opening with an overview of their 
research, the authors invite readers to 
adopt a corporate sustainability 
leadership mentality so they will go  
“All In”. 

The middle six chapters cover the five 
core attributes of the book: Purpose. 
Plan. Culture. Collaboration. Advocacy. 
They close with a case study of a classic 
“All In” company, Unilever, which has 
practiced sustainability for two decades. 
The other bellwether company in this 
sphere, Interface, is likewise celebrated 
for its masterful work in circular 
economies and biomimickry.  They also 
provide a 30-step checklist.

In between, the authors thread their 
findings and perspective around dozens 
of interviews with key sustainability 
forces. They focus on core principles, 
properties and practices of sustainability 
— transparency, branding, biodiversity, 
climate change, circular economy, 
sourcing, regeneration and recycling, 
greater engagement with customers, etc. 
These principles underpin every chapter, 
infusing us with the character of 
sustainability itself. It is both brilliant 
writing and a case of the authors 
knowing their audience well. Put these 
two together, and you get a strong book.

All In belongs with every business 
executive and manager, from 
solopreneurs to multinational CEOs. It 
also is an important read for business 
schools, incubators, think tanks, 
consultants and citizens engaged in 
business today. 

Buy All In. You will be dog-earing it 
right away.  

(EDITOR’S NOTE: Mark Lee, David 
Grayson and Chris Coulter will discuss the 
circular, sustainable economy in the Fall 
issue of Sustainability Today).

Mark Lee speaks at the SB 2018 Keynote Plentary as fellow All In co-authors David Grayson 
and Chris Coulter prepare to join the conversation.
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The Lighter Side

Social Media  
is Poison

By Adam Cayton-Holland

One day in fifth grade, our computer teacher 
lost his s***. His name was Mr. Johnson. People 
said that he was a genius, some sort of wizard 
with those new-fangled computer machines. He 
was clearly obsessed. Every time you passed by 
the computer lab there he’d be, slouched over 
some modem he was taking apart, his face aglow 
in the light of the IBM monitor.

It was recess. Mr. Johnson was playing soccer 
with a bunch of kids. He was dribbling the ball 
when two eleven-year-old defenders tried to take 
it away. They kicked his feet and shins a few 
times in their clumsy efforts, and suddenly Mr. 
Johnson just snapped. He started screaming 
obscenities and swinging fists, lashing out wildly 
in every direction. Before another teacher 
dragged him out of there, he had connected 
cleanly with the heads of two fifth-graders, 
full-on adult punches to children’s faces.

He was fired that afternoon. We never saw  
Mr. Johnson again.

I always wondered what that was about. 
Looking back on that day, hindsight augmented 
by 20/20 Google Glass vision, it’s easy to see that 
there was nothing wrong with Mr. Johnson. He 
was just trying to warn us about social media.

The man had peered behind the curtain, and 
the future was terrifying.

Cyber-bullying, identity theft, memes!

THE RUSSIANS STOLE THE GODDAMN 
ELECTION THROUGH FACEBOOK!!!

If you knew what Mr. Johnson knew, you 
would have flipped out too. He could have 
relayed his message more appropriately, but he 
was a computer teacher in the early 90s. He 
wasn’t exactly hired for his social skills.

I honestly believe social media does more harm 
than good. And I say this as someone who uses it 
constantly. Not a day goes by that I don’t hurl my 
persona across social media. I say it’s for work, 
but the truth is I use it for the same reason 
everyone else does. I like writing funny tweets  
or posting photos because I feel that same 
dopamine rush we all feel when someone out 
there in social media land likes what we put out. 
But the more time I spend on there, the worse  
I feel. And the worse I feel, the more I seek  
some sort of relief on social media. It’s an 
ouroboros that’s left us all ceaselessly scrolling 
through our feeds, hunched over our phones like 
depraved junkies, consuming everything, 
retaining nothing.

What, exactly, is the point?

For my birthday last year, I gifted myself one 
week with no social media. It was the best week 

of my entire year. I read more. I was more present 
at work and at home. My eyes didn’t ache. And I 
was still informed. I checked the news app on my 
phone. I missed nothing. Except trivial bulls***.

Remember that little kid who sobbed about 
being bullied in school and everyone felt terrible 
for him? Then remember how the next day they 
found out it was maybe staged and he and his 
mom were racists? I missed all of that. When I 
got back online, people were still buzzing about 
it, so I asked a friend to explain. When he did, we 
both marveled at the utterly trivial nature of the 
story, at the garbage we allow ourselves to get 
caught up in on a daily – nay, hourly – basis.

And yet here I am, still on social media, writing 
an article about what a poison it is. I’ll probably 
tweet out a link to this article as soon as it comes 
out, replete with pithy hashtag. And then I’ll 
refresh and refresh, desperate to see how many 
likes I get.

It’s enough to make you want to punch a fifth-
grader in the face.  ■

Adam Cayton-Holland is a nationally touring 
comedian who has appeared on CONAN, The Late 
Late Show with James Corden, and Hidden 
America. He created and hosts The High Plains 
Comedy Festival in Denver, CO.

http://www.highplainscomedyfestival.com/
http://www.highplainscomedyfestival.com/
http://purple.com
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