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• #1 concentration of computer network 
support specialists

• 1st in WalletHub’s State Innovation Index

• #2 concentration of computer 
network architects

• 3rd in the Milken Institute’s State Technology 
and Science Index

• 3rd overall and 2nd among large states in the 
Kauffman Index of Growth Entrepreneurship

• $9.74B in federal contracts generate 
$39 Billion in economic activity

• Longest running Triple-A general obligation 
bond rating in the nation

11,600 IT businesses, 16 NSA/DHS Certified Centers of Academic Excellence in Cybersecurity, the 
U.S. Cyber Command and the NSA all converge in Maryland.

Follow in the footsteps of IT pioneers. Choose the state that not only allows your business to thrive, 
but supports and advances it with training resources, business incubators and accessible lending—
not to mention a low business tax rate on economic activity. You’ll be in good company.

Secure your future at Open.Maryland.gov

Maryland is wired for success.

http://open.maryland.gov
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This rugged tablet is built to keep your TCO low and ROI high, especially as mobility demands 
grow. It’s ready for the field and front office, patrol car or factory.  Get the clarity of the industry’s 
brightest 12.5” display, and easy-to-use touch, pen, voice, and camera inputs. The XSLATE R12 
is a highly adaptable PC platform that accommodates the workflow, aesthetic and ergonomic 
preferences of mobile workers wherever work takes them.

For more information, call Xplore today: 866.682.2538

Don’t compromise mobile worker performance for a lower mobile 
computer price. Visit www.xploretech.com/R12

The Tablet That Transforms to Match Your Work Style. 
Rugged Redefined.

From the Field...            to the Vehicle...               to the Office

THE HIGHEST-PERFORMANCE 
RUGGED TABLET ON THE MARKET

Xplore Recommends Windows Pro.

Valuing Truth. 
Simple, Right? 

When I asked Kevin O’Leary what he 
thought about being the “meanie” on Shark 
Tank, he reminded me that he is not mean; he 
just tells the truth. He tells it like it is. That 
used to be a given, or the norm. Not anymore. 
Does that make the truth, facts, and those who 
tell the truth more valuable than ever? More 
valuable than Bitcoin even? I think so. 

If we are living in a post-fact era where 
everyone embraces their own truth and where 
alternative facts are readily available, then 
perhaps we as a culture should renew an 
emphasis on facts. What if, as a society, we 
honored the truth-tellers while at the same 
time shunning those who spout lies and half-
truths? A new renaissance of sorts? Wouldn’t 
that benefit us all? 

Let’s be honest, some facts should be 
common knowledge, but with people getting 
their news from social media and with the 
proliferation of fake news, we are inundated 
with slickly packaged lies meant to divide.  We 
are more connected than ever, yet we’re 
drowning in false truths and alternative facts. 
Even the highest institutions now espouse 
alternative facts. 

As O’Leary suggested, some things are 
simply binary. That’s how he evaluates 
business opportunities, and he is pretty damn 

good at it. But it is not just O’Leary who tells it 
like it is. How about Neil deGrasse Tyson (pg. 
80), everyone’s favorite astrophysicist? He is 
another one we should celebrate because he 
drops knowledge in a post-fact era. That’s also 
why real fact-based journalism should be 
celebrated and supported. Without a baseline 
for facts, everything is up for debate and 
whoever shouts the loudest is right. I don’t 
think anyone wants that to be the new norm. 
We should be better than that.

So, with that said, I hope you enjoy this issue 
of Innovation & Tech Today, and I hope you 
will continue to celebrate those who tell it like 
it is and operate on facts not opinions. 
Everyone is entitled to their own opinion, just 
not their own facts.  

Please support good, independent 
journalism because in a rapidly advancing 
technological society, “fake news” will get 
more confusing than ever. Have you seen the 
new fake videos they can manipulate and 
distribute that look like the real thing? Oh boy. 
Zuck help us all…because if we don’t have 
trusted sources that tell the truth, we’re gonna 
be in big trouble. 

Let’s leave fiction to fantasy. Let’s celebrate 
innovators, science, and facts. 

Cheers! 

“ What if, as a society, 
we honored the 
truth-tellers while  
at the same time 
shunning those  
who spout lies  
and half-truths?”

http://www.xploretech.com/R12


AMERICA’S FASTEST-GROWING
TV BRAND INTRODUCES THEIR
NEW 2018 LINEUP.

VISIT CENTRAL HALL BOOTH# 12929
AT CES OR WWW.TCLUSA.COM TO 
LEARN MORE.

@tcl_usa tcl usa www.tclusa.com

CEO/Founder, Sustainable Brands  
KoAnn Vikoren Skrzyniarz

Director, Global Brand & Corporate  
Communications  
Marie Perriard
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EcoSurvivor products strike the perfect balance 
between form and function without ever 

sacrificing performance. Jasco’s EcoSurvivor 
dual purpose products are reliable, versatile 

and always ready for the next adventure. With a 
full line of durable outdoor tech gear and 

portable LED lighting solutions, every 
EcoSurvivor purchase helps fuel clean water 

initiatives and life-changing opportunities for 
people around the world.
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DONATED TO

Visit EcoSurvivor at
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ecosurvivor.com
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IT’S NO ORDINARY 
GAMING CHAIR!

LF Gaming is proud to be the official seating sponsor for Immortals, the Los Angeles-based esports organization. Designed for long 
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It’s no secret that the tech world struggles with 
gender diversity. This year saw Uber under 
investigation, which led to the firing of over 20 
employees as sexual harassment complaints 
against the company went viral. And, of course, 
there was the infamous Google Memo (titled 
“Google’s Ideological Echo Chamber”) 
critiquing the company’s diversity tactics and 
policies. However, while the tech community as 
a whole has a lot of room to grow in the realm of 
diversity, there are companies that are 
prioritizing the issue, pioneering initiatives and 
setting examples through a variety of different 
strategies.

Hewlett Packard: The Top-Down 
Approach

In early 2017, Blendoor, which assists 
companies in unbiased hiring processes, 
released a report analyzing a variety of tech 
companies’ diversity statistics. One of the top 
companies on the list was the tech giant Hewlett 
Packard. According to the study, HP’s 
leadership (board members, C-level executives, 
etc.) is composed of 29 percent women and 14 
percent minorities. While 29 percent may not 
sound very notable, it is a far cry from 
companies like Pandora (16 percent), or even 
Amazon (only 13 percent).

HP’s success comes from their top-down 

initiative, implementing policy from the 
leadership level so that it trickles down to the 
rest of the company. In 2016, the company 
established their first Global Diversity Advisory 
Board to bring a range of perspectives and drive 
strategic initiatives. That same year, they 
launched their Belong, Innovate, and Grow 
(BIG) initiative in order to bolster their 
inclusive culture. One of the major successes 
from this campaign included increasing the 
representation of women in top marketing 
positions to 50 percent. The company has also 
worked to support STEM education for girls 
and minorities through various partnerships: 
the National Center for Women and 
Information Technology and the Silicon  
Valley Young Women’s Leadership Summit  
to name a few.

HP’s case exemplifies that, no matter how 
ingrained a company’s culture is (the veteran 
has been around since 1939), there is always 
room for improvement and change.

Twilio: From the Grassroots
While many companies’ diversity plans came 

from the top executives, others implemented 
their strategies from the ground up, by initiative 
of the employees. One such example of this is 
the communications company Twilio. 
According to a case study by Project Include, 

when the startup was first founded in 2008, 
there were no diversity strategies in place. Their 
process was organic and happened over time. In 
2014, two female engineers wanted to start 
having conversations about diversity. With the 
support of their manager, they were able to set 
up a monthly lunch where a group could discuss 
these topics. Eventually, the manager brought in 
the HR department, which began funding the 
lunches and building a broader program, leading 
to the hiring of two diversity leads.

What started as a small discussion group 
became a company-wide culture shift. As the 
discussion filtered up through the company, 
even to the CEO, more concrete strategies and 
actions were able to take place. Out of this 
effort, teams wrote and published Twilio’s first 
Code of Conduct. They’ve updated their hiring 
processes, editing their job postings for 
potentially biased language. The company hosts 
regular inclusive workshops and supports 
several events including Maven, a queer youth 
tech bootcamp based in Oakland.

While HP changed their culture with strategic 
planning and company initiatives, Twilio’s 
approach was catalyzed by two employees who 
simply wanted to discuss an issue. By creating a 
culture of support, Twilio was able to build a 
strong, inclusive company out of just a few 
lunch meetings.

DEPARTMENTS / Women in Tech

In the wake of Silicon Valley’s diversity fallout, other companies work 
hard to create and maintain inclusive workspaces By Alex Moersen

Developing Diversity: A Tale of Two Companies
iStockphoto/bowie15

https://zohocrm.com
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DEPARTMENTS / Social Media

The  
      Faulty  
     Economy  

By Anthony Elio

It’s happened to everybody. You start up your 
new social media account, begin unloading 
your revolutionary thoughts onto the world, 
and you get the wonderful notification that a 
complete stranger wants to follow your social 
media activity. However, you then quickly find 
out that the follower is a programmed bot, a 
barely-used account, or a scammer using 
someone’s bikini-clad image as their profile 
picture. In other words, someone that doesn’t 
care what you had for breakfast this morning. 

Fake users dominate the internet. According 
to The Atlantic, over half of internet traffic is 
due to bots. And social media is no different. 
Business Insider reported on a 2015 study that 
discovered nearly 8 percent of all accounts on 
Instagram are, in fact, fake spam bots. Twitter 
has faced this issue as well, with 2017 research 
from the University of Indiana and the 
University of Southern California theorizing  
that up to 15 percent of Twitter users are, in 
fact, fake accounts believed to be owned by 
bots. Even President Donald Trump, owner of 
the particularly notorious Twitter account @
realDonaldTrump, has been speculated to have 
a sizeable fake following, with the online tool 
Twitter Audit claiming nearly half of his 
followers to be inauthentic. 

However, these fake accounts do more than 
just gunk up one’s follower base. Fake followers 
have also disrupted the billion dollar industry 
of influencer marketing, where a company will 
invest in a social media account to promote its 
product. Just how much do you get for 
acclimating followers and participating in 
influencer marketing? According to Forbes, an 
Instagram account with 100,000 followers can 
usually make $5,000 for a sponsored post. 
However, this gets complicated once fake 
followers are accounted for. 

In fact, in order to prove just how easy it is to 
take advantage of influencer marketing, internet 
marketing agency MediaKix used some 
previously existing images and stock photos to 
create Instagram accounts, purchasing followers 
and engagement. The accounts accumulated 
thousands of fake followers, even going on to 
generate their own sponsorship deals, with free 
products and even cash offered to the (fake) 
owners of the fabricated accounts.  

This also proves one of the largest issues 
within the community: using money to expand 
a social media following. Derek Muller, host of 
YouTube’s Veritasium, explained in a 2014 
video the two different ways followers are 
purchased, either directly from “click farms” 

(where underpaid workers engage with social 
media online) or through legitimate paid posts 
on Facebook. Through an experiment in the 
same video, he discovered that, while his 
following had definitely grown through 
legitimate post promotion, his posts didn’t get 
any additional engagement. This is because, 
interestingly enough, many of his new followers 
seemed to be from these same click farms, 
resulting in his organic posts remaining unseen 
by many of his actual followers. Because of this, 
page admins are encouraged to spend more 
money on promotions so that followers can 
actually see their posts, meaning they literally 
have to pay for fans to see their content. 

This fake follower economy definitely has far-
reaching consequences. Not only does it 
damage the influencer marketing world; it has 
also turned social media growth into another 
money-making opportunity for the platforms. 
Luckily, there are ways to avoid gaining a 
follower base of purely bots, scammers, or both. 
Online tools such as the aforementioned 
Twitter Audit can help users identify how real 
those followers can be.  With “fake news,”and, 
now, “fake people,” it’s up to internet users to 
stay informed and savvy in the modern era of 
online mistrust.

       Of  
    Fake  
Followers
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DEPARTMENTS / Social Impact Spotlight

Shopping.Gives
In each issue, The Social Impact Spotlight will 
feature one organization that is moving the  
needle in the world of tech and innovation.  

Shopping.Gives exists with a singular mission: 
to turn everyday shopping into fundraising for 
those who need it most.  

Each year, millions of marketing dollars are 
spent by retailers to drive traffic to their websites, 
and Shopping.Gives CEO and Founder Ronny 
Sage realized there was a way to put that money 
to better use: placing it in the hands of 
organizations and individuals engaged in 
fundraising.

By creating their fundraising campaign through 
the Shopping.Gives platform, these groups 
enable their supporters to give up to 40 percent 
back every time they shop at over 750 popular 
retailers, including Target, Jet.com, Macy’s, 
Barnes & Noble, and Home Depot.

The fundraising organizations additionally 
benefit, as they receive a full-service approach to 
their mission. Shopping.Gives offers an analytics 
dashboard for each group to track their progress, 
as well as a comprehensive suite of marketing 

materials, including social media graphics, email 
templates, weekly deals, and fundraising best 
practices. These tools allow the fundraising 
groups to focus on engaging their supporters in a 
new way. Instead of simply reaching out to ask for 
money, organizations can meet their constituents 
where they already are.

“By creating a way for individuals to support 
their favorite causes through their everyday 
shopping, those supporters are empowered to 
give back in a new way and on an ongoing basis,” 
said Sage. “This opens the door for fundraising 
groups to not only have more supporter 
engagement but to raise more money for their 
cause outside of having to simply ask their 
constituents for more donations.”

Since launching to the public in June 2017, this 
Chicago startup has been working directly with 
numerous nonprofits, including The Holiday 
Heroes, Lumity, GoCivic Chicago, Project 
HOPE, and Komen Wisconsin. These 
partnerships have allowed Shopping.Gives to 
work with retailers to give even more back during 
the holidays. They launched their 5 Days of 
Giving campaign in early November, with a goal 

of helping organizations fundraise even more 
between Black Friday and #GivingTuesday.

“Throughout November and December, 
shoppers spend a substantial amount of money 
online for the holidays, and every year that 
amount grows,” said Sage. “Furthermore, the 
season is a key time for many to do their 
charitable giving. We’re excited to be working 
with so many great groups to help them with 
their holiday fundraising.”

Shopping.Gives’ partnered retailers include 
popular stores like TopMan, Clark’s, Dell, and  
Moosejaw, with each offering increased cash 
back amounts to fundraisers during these peak 
shopping and giving days. During Cyber Monday 
and #givingtuesday, these retailers offer increases 
as high as 200 percent of their normal 
contribution back to the fundraising 
organization.

Learn more about Shopping.Gives, including 
current featured fundraisers, or start your free 
fundraising campaign by visiting www.shopping.
gives. Additional resources and the Shopping.
Gives blog can be found at www.resources.
shopping.gives.

http://www.shopping.gives
http://www.shopping.gives
https://resources.shopping.gives/
https://resources.shopping.gives/
http://www.visithendersonvillenc.org
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myself for strength and perseverance and, at 
that point, I think I was just reacting to things. 
But I actually had to make the positive change 
start from within me.” This new perspective 
would lead Blease into her future ventures. 

In 2013, Blease launched SaviLinx, a new tech 
support company based in Brunswick, Maine, 
the same city she grew up in. The company 
offers an array of services, including customer 
care, tech support, customer retention, and 
more. Taking advantage of federal government 
funds set aside for startups, Blease was given a 
second chance at building her ideal business.

However, that doesn’t mean there weren’t 
pitfalls along the way. As she told us, “I found 
myself right back as an entrepreneur starting a 
company again…I can’t count on one hand 

how many times I drew what little money I had 
in my 401K to cover payroll. These are the 
challenges of the first years of starting up a 
company.” Despite this, SaviLinx quickly 
proved to be successful, becoming profitable 
only two years in and eclipsing $11 million in 
their third year.

Listening to Blease talk about her new 
company, you can sense the passion she has for 
this new venture. “I see growth, diversity, 
diversity of clients and profitability is really 
important to me…But, I also think that one of 
the things that differentiates us is our focus on 
our employees…Yes, we are focused on the 
bottom line but we realize that most 
importantly in the success of our business is the 
success of the employees that work for us.”

Blease’s comeback didn’t go unrecognized. In 
addition to contributing advice for startups to 
Foundr Magazine in early 2017, Blease recently 
detailed her story to Inc. Furthermore, she was 
recently given the Growth Master Award by the 
U.S. Women’s Chamber of Commerce, causing 
her to “step back and [feel] very humbled and 
grateful for the recognition.”

While the road was by no means easy, 
Heather Blease’s return to the business world is 
not only a sign of her personal strength and 
savvy but of the essential tools needed to make 
it as an entrepreneur. Blease’s journey is an 
example of how the past, no matter how 
difficult, can shape you into who you are. As 
Blease said herself, “My past continues to 
follow me, but it makes me appreciate those 
that believed in me.”  ■

Heather Blease’s story is one containing 
lucrative highs, challenging lows, and a price 
tag in the millions. One day she was starting 
college and launching her career as an electrical 
engineer. The next she was in control of a 
multi-million dollar company, signing 
contracts with giant tech companies. However, 
a string of unfortunate incidents would result 
in Blease filing Chapter 11, seeing her family 
torn apart, and spending a weekend in jail. This 
makes the third act of her story that much 
sweeter, as she eventually came back stronger 
than ever with a new company and a new lease 
on life. 

Upon graduating from the University of 
Maine, Blease spent some time working at the 
Digital Equipment Corporation in 
Massachusetts before returning home to 
Maine. After the company was sold in the mid-
90s, Blease was directionless. This inspired her 
to take charge, as she soon launched 
EnvisioNet in 1995, a company that provided 
remote technical support for the technology 
industry. Within a few years, EnvisioNet had 
grown to become a $30 million company 
employing over 2,000 people, with Blease 
going on to be recognized as Maine’s 1999 

Economic Developer of the Year. 

When new client Microsoft required so many 
new agents, this proved to be quite an 
investment for Blease and EnvisioNet, and one 
that proved to be pivotal for the company. Even 
with a contract in place, they couldn’t count on 
their massive client to deliver. According to 
Blease, “They said at one point, ‘Eh, we’re not 
gonna keep doing this. Yes, we are breaking our 
contract terms. Go ahead and sue us.’” While a 
lawsuit may have been an option for Blease and 
EnvisioNet, the company’s small size and lack 
of resources made it too difficult to take on the 
tech Goliath. This not only meant the 
inevitable demise of EnvisioNet, but also 
ensured Blease would never get justice for her 
company after the damage had been done. 

The fallout from this failed contract was 
devastating. Without the proper funds, Blease 
was forced to file Chapter 11, resulting in 
EnvisioNet eventually being sold to another 
company. After the sale and transition, Blease 
left with the intention to spend time with her 
family, assist other startups, and serve as a 
board member for a number of companies. 

But even her first day away from EnvisioNet 

proved to be challenging. According to Blease, 
“after that seven-year rollercoaster of a journey, 
my very first day where I didn’t have to report 
to work, I was done. That was September 11, 
2001 … What I was wanting to do after all of 
the ups and downs with Envisionet was just to 
spend some time with my children and get 
grounded after that, but that was quite a 
memorable first day not on the job.” 

The troubles with EnvisioNet, which would 
be too much to handle for many entrepreneurs, 
wasn’t even the biggest hurdle for Blease. As 
she told us, “The more challenging period was 
some of the personal losses that tore me up 
emotionally, including losing my father, who 
really was a pillar in my life, and supporting my 
mom with dementia, the breakup of my family, 
a harsh divorce. These were a lot more difficult 
to work through.” The problems wouldn’t stop 
there, as two drinks on an empty stomach 
resulted in spending a few nights in jail over a 
holiday weekend. 

These adversities, though, would manifest 
themselves as a positive change within Blease. 
As she told us, “I did come to a moment when 
I realized that I needed to actually reach within 

innovator profile

Heather Blease’s 
Corporate  
Comeback
How one entrepreneur went from running a multi-million dollar company, to filing 
for bankruptcy, and right back to running a multi-million dollar company.  

By Anthony Elio

Rising from the ashes of her former company, Heather 
Blease has successfully built her new venture, SaviLinx, into 
a multimillion dollar company years after filing Chapter 11. 
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By Kelsey Elgie-Domier 

Snowboarding pioneer Jeremy Jones 
discusses his passion for pushing the 
envelope on the slopes.

Jeremy Jones is a master of his craft and a force 
(on behalf) of nature. In addition to being one of 
the pioneers of big mountain riding, Jones has 
collected accolades like National Geographic’s 
prestigious “Adventurer of the Year” and 
Snowboarder Magazine’s “Best Big Mountain 
Rider of the Year” 10 times over. He’s also earned 
recognition from President Barack Obama for 
founding Protect Our Winters, a non-profit 
environmental organization charging towards 
positive climate action. As a globetrotting veteran 
of the sport, Jones has witnessed firsthand the 
grave effects of climate change on routine stops to 
some of the most remote terrain imaginable. 

Sustainability Today: Mountain riding is 
about exploration and taking huge risks. Do 
you think this is the type of relentless pursuit 
that shapes a true big mountain rider?

Jeremy Jones: I’ve spent my life kind of focused 
on going to places no one’s snowboarded before, 
and I think, at the heart of big mountain riding, 
that is a very important point to it. Always 
breaking new ground. It’s funny, I used to not be 

super concerned with, say, riding first descents, 
but over time I realized that you are definitively 
breaking new ground. When you are riding a 
mountain that’s never been ridden before … 
There’s no denying you’re going where no one has 
ever gone before. And so new lines are a big part 
of that.

Sustainability Today: You seek the unridden, 
ultimate terrain. Could you describe what this 
looks like to you?

JJ: It’s really interesting when you go into this 
unridden, untraveled part of the planet … It’s just 
the difference between being the second person 
to ride something and the first person that’s 
significant. There’s all this unknown, and there’s 
all this, “Guys, is this a good idea or a bad idea? 
Should I not be doing this?” And it’s one of those 
things, if you do make a mistake, and you don’t 
come home, it’s like, “God, why would you ever 
even think about riding that line?” But, if you go 
where you’re able to ride the mountain clean and 
beautifully, then, next thing you know, people 
are lined up to go and hit that line after you.

Sustainability Today: Since you’ve ceased 
using helicopters to get to your lines, you’ve 
really been able to sharpen your 
mountaineering skills. How has this 
strengthened your relationship with the 
mountains?

JJ: Climbing these mountains under your own 
power and not using these machines, you have a 
stronger connection to the mountain. It’s much 
more important to have that stronger connection. 
Instead of, say, being on this hazardous slope for a 
couple minutes riding down, now you’re on the 
slope for hours on end. So, being really locked 
into the mountains is important and it is amazing 
… The really serious lines, I like to camp right in 
front of and just learn the moods, understand 
every little breath of wind that hits that mountain, 
or exactly how much snow falls in these storms, 
and it’s just made this much stronger connection 
to the mountains.

Sustainability Today: How has tech aided in 
your search for the next big monster run?

JJ: Tech continues to play a key role in both 

equipment – the snowboards that we’re riding, 
specifically the splitboards which have been 
around for awhile – and then there’s been 
everything from bindings to skins to poles, this 
huge progression the last probably eight years. So 
the equipment’s better, the boots are better, the 
bindings are better, boards are better. And then 
also we’re seeing a much welcomed innovation on 
the backcountry front, or the snow-science front I 
should say. There’s been more tools on how to 
read the snowpack. There’s more people out there 
documenting what they’re seeing, so it’s kind of 
on all fronts … We have more tech and 
innovation to help us make better decisions out 
there. But still at the root of it is to get connected 
to the mountains, listen to what they’re telling 
you, wait for that right moment, and go and do 
what we’re trying to do and come home safe.

Sustainability Today: You’re considered one 
of the pioneers of big mountain riding. What 
is one thing you’ve learned over the years that 
you wish you knew at the beginning of your 
career?

JJ: [Laughs] Well, I’m considered a leader in 
this space, but it is really important to note [that] 
I consider myself just one of many moving the 
ball a little bit forward from past generations, and 
I continue to always look to the generation in 
front of me, and the elders, and learn from them. 
And if I could tell myself one thing, it … I mean 
it’s tough, because you need all those hard lessons, 
and so I’m pretty fortunate to be here, exactly 
where I am now today, and you kind of can’t get 
there without those highs and lows.

Just really taking care of my body is critical. You 
know people ask me like, “So what are you going 
to do when you’re done being a pro?” And it’s 
like, “I’m going to go snowboard.” There’s never 
been like this endgame of like, “Let’s put it all on 
the line and beat up your body and be a pro as 
long as possible and then you can retire.” For me, 
there’s a time when I won’t be getting a paycheck 
to snowboard, but that will not change my going 
out and snowboarding on a daily basis.

Sustainability Today: You established 
yourself in the sport of snowboarding well 

before today’s technology was in play. Can 
you tell us what this road has been like? How 
has tech enabled you to go further, deeper, 
and higher?

JJ: Tech brings some convenience on a lot of 
fronts. The technology and the equipment we’re 
using, the technology in being able to read the 
snow also helps. It’s still hard to get out of a 
warm sleeping bag and go and climb up these 
mountains. To properly read the mountains you 
have to be really connected with the mountains, 
so in some ways tech really helps. 

Like for me, when I go into the mountains, I 
am going into a portal, and that is a spot to turn 
technology off. And occasionally there’s 
scenarios, whether it’s mapping or getting 
weather reports from a satellite device or what 
have you, where tech definitely helps, but it 
doesn’t replace common sense and being 
connected with the mountains.  ■

To access the extended video interview or how you 
can get involved with Protect Our Winters, please 
visit www.innotechtoday.com/protectourwinters

Photo: Scott Serfas-Red Bull Content Pool
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NEIL 
DEGRASSE 
TYSON 

By John Gaudiosi

Neil deGrasse Tyson has 
conquered books, radio, 
television, and even movies, 
showcasing his scientific 

prowess throughout. And now, the world-
renowned astrophysicist is making a foray into 
the gaming world. He’s partnered with 
developer Big Red Button Entertainment to 
create a new PC and virtual reality game, 
Space Odyssey. The project recently passed a 
Kickstarter funding round of over $350,000 
and is currently in full development. Tyson, 
who came up with the idea for the game that 
will blend science with traditional gameplay, 
talks about his venture into science and 
gaming in this exclusive interview.

Sustainability Today: Can you explain 
how real science plays a part in this game? 

Neil deGrasse Tyson: One of my guiding 
edicts is drawn from Mark Twain, who said, 
“First, get your facts straight; then distort 
them at your leisure.” This is how movie 
producers should do it, if they’re about the 
science. Do you get the science right and then 
use your imagination to go beyond that, and 
distort them in the proper foundations that 
you were given? I see the laws of the universe 
as liberating on the creative mind, not as 
constraining it. There was a biologist 
philosopher named J.B.S. Haldane who said 
the universe is not only stranger than we have 
imagined; it may be stranger than we can 
imagine. So, I see Space Odyssey as landing in 
what is otherwise a very rich landscape of 
highly entertaining, highly challenging games, 
but you will get to apply laws of physics. So, 
you come for the entertainment, but you stay 

for the science literacy. We spend so much free 
time playing games, but also time we should 
have [spent] studying or working. So at least 
Space Odyssey will allow you to come away 
more deeply and more insightfully connected 
to what science is and how and why it works, 
and the full operations of nature.

Sustainability Today: There’s a huge 
number of gamers today, and 25 percent of 
them are over 50. How are you developing 
this game for a diverse audience? 

NdT: That’s a very important question 
because when we design museum exhibits we 
have the same challenge. I’m also director of 
the Hayden Planetarium at the American 
Museum of Natural History, and the challenge 
is “Here’s a family with kids, parents, and 
grandparents.” Some like science and some 
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don’t. What is the balance of information that 
intersects such that everybody gets something 
meaningful out of it? If the kids are curious, as 
most kids age 7, 8, and older are, they’re old 
enough to start questioning whether an adult is 
correct in what they say. So there’s no reason 
why a game couldn’t reach that age group 
because there are certain laws of physics that are 
a little more accessible than others. So you end 
up playing the game with the command of 
nature that is commensurate with your life 
experience, and as your life experience in the 
game grows, you then bring on more and more 
tools at your disposal and you’ll know how to 
use them for your own benefit, how to use  
them to block others and their efforts if it’s  
a conflict zone.

Sustainability Today: What are your 
thoughts on virtual reality?

NdT: It’s been said that a planetarium 
experience was the very first virtual reality thing 
ever, and of course that would have been before 
virtual reality came to us via goggles or any other 
headset. I’m still not completely certain what the 

future of virtual reality as currently conceived will 
be. I don’t claim sufficient expertise for that 
uncertainty to carry any weight at all. With regard 
to virtual reality, it’s more just my personal 
skepticism based on casual consumerism. There 
are occasions where there is value to experience 
something as a group, and of course with gaming 
where there are other gamers and all you need are 
goggles, I get that. But, at the end of the day, I just 
wonder whether it’s the same kind of hopeful 
thing as 3D was in the movie theaters back in the 
1950s, with its revival in recent decades. But now 
it’s not every movie that’s in 3D as they had 
predicted even just five or 10 years ago, so I just 
wonder if it’s something that will have the staying 
power that people imagine for it. But, regardless, 
we want to put a stake in that space.

Sustainability Today: Where does VR fit 
into the overall Space Odyssey franchise that  
you’re building?

NdT: We have very real VR opportunities in 
this instance, which will serve dual purposes. It’s 
to stake a claim in that space literally and 
figuratively, but also it allows us to start building 

assets that we know will have value in the PC 
game itself. It would not make sense if there was 
not an overlap of these two exercises. It needs to 
be deep and it needs to be real and it needs  
to be palpable.

I’m sort of making this up at this early stage, but 
you can imagine we would have full data sets for 
some of these planets and you would go check it 
out first in a VR experience. That would be more 
of a recon mission. Then coming out of the VR 
experience you would then enter the gaming 
world itself, where you build and explore and 
create and fight, whatever are the parameters set 
up for where you’re going and why. 

Now it could morph to be something more 
significant, but right at this moment that’s how 
I’m imagining it. And, by the way, I’m quite 
responsive to others who are deeply in the 
gaming community whose expertise has been 
brought to the table on this because my primary 
role in this is to bring the scientific and 
educational sensibilities and expertise that I’ve 
gleaned. I’m not programming the computers. 
I’m not the gaming wizard. We used Kickstarter 
to ask gamers if they were interested in 
supporting this idea. 

Sustainability Today: How are you reaching 
out to other scientists for Space Odyssey?

NdT: I don’t claim full expertise in all these 
branches of science. I’ve also brought the Star 
Talk All-Stars in for this game, who are fellow 
scientists from different fields that have the 
expertise to talk about these topics. In our stable 
of scientists we have anthropologists, 
primatologists, neurologists, neurophysicists, 
and planetary geologists. They will all be tapped 
to contribute in their own particular expertise 
and infuse the game with the scientific detail 
that it needs and requires in our vision.  ■
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Neil deGrasse Tyson takes players to a myriad of unique worlds ripe for exploration.

“MODULUS DOES EVERYTHING”
— CE PRO MAGAZINE

“THE BOX A/V GEEKS 
HAVE BEEN WAITING FOR”

— AUSTIN AMERICAN STATESMAN

“AN ALL-IN-ONE ANSWER
to everything home theater needs. 

ere is nothing like it on the market, 
a completely original product”

— RAVE PUBLICATIONS

“WE CAN’T BELIEVE
nobody has done this before. Mark our

words, this one’s a legacy maker”
— INNOVATION & TECH TODAY

“TOP TECH AWARD”
— COMPUTER AMERICA

“A REVOLUTIONARY MEDIA HUB
that’s almost too good to be true”

— SOUND & VISION

The reviews are in! Everyone loves our new
M1 Media Server with one input, one remote,

DVR, Blu-Ray/DVD/CD player, networked movie server, 
streaming video and music, global search, and blazing fast 

commercial skip. Learn more at getmodulus.com

http://www.getmodulus.com


WINTER 2017  |  SUSTAINABILITY TODAY     27 

In 1989, she got her first acting role at the age of 12. In 2000, she earned a BS 
from UCLA in Neuroscience. In 2007, she finished her doctorate, which examined 
the role of oxytocin and vasopressin in OCD. And in 2010, she returned to acting, 
with the opportunity to play a neuroscientist on TV’s biggest sitcom. Oh, and she’s 
also a mother of two.

It’s hard to imagine that these feats could all be accomplished by one person. But, 
for Mayim Bialik, who plays neurobiologist Dr. Amy Farrah Fowler from The Big 
Bang Theory, it came naturally. In addition to her acting and science career, she’s 
also a known feminist and STEM advocate. We had the opportunity to speak to 
Bialik about her journey through science and acting, as well as the state of STEM in 
today’s world.

Sustainability Today: You are a strong 
supporter of increased STEM education. 
How do you think our society’s attitude 
toward science has changed since your 
formative years?

Mayim Bialik: We talk about STEM in the 
first place, and that’s huge progress! I think 
our world has become so much more tech-
prominent, and so it’s much more a part of the 
vernacular. And we are introducing it – as we 
should – earlier and earlier to kids, which is 
necessary! 

Sustainability Today: What are some ways 
you’ve scratched your scientific “itch” 
since returning to acting?

MB: I can’t avoid being drawn to science in 
the news; it just is part of me to want to know 
more. I read a bit, but not as much as I’d like. I 
am a lactation educator counselor, which 
actually typically involves explaining anatomy 
and physiology as well as some attachment 
theory, so that’s nice! And also being with my 
kids and teaching them neuroscience, which I 
started as a monthly thing last year. 

Sustainability Today: When did you first 
fall in love with science, and how did that 
fit into your early career as a child actor?

MB: I was 15. Cell biology. I was on set 
getting my education during Blossom and, as a 
woman raised to believe we don’t have to 
choose one thing to be, I instantly knew I 
wanted to pursue it after I was done with my 
contract. 

Sustainability Today: Do you think that 
The Big Bang Theory and particularly your 
character have helped to acclimate viewers 
to the idea of choosing science as a career?

MB: I suppose so. It’s the highest-rated  show 
and we depict scientists having careers, love 
lives, and social interactions that are positive. 
That’s a whole picture of life as a scientist!

Sustainability Today: How important is it 
that the show portrays science and those 
who work in it in an accurate way?

MB: Well, David Saltzberg is in charge of a 
lot of that. And sometimes we have to cut 
corners for TV’s sake…visuals need to show 
up on camera in an engaging way. But our 
writers are a pretty smart bunch. And, thanks 
to the internet, a lot of things we all need to 
know are at our fingertips! 

Sustainability Today: You’ve discussed 
moving away from a scientific career due to 
your own needs as a parent, and, obviously, 
your eventual shift back to acting. What 
steps do you think the scientific 
community could take in general to allow 
more qualified people to be involved 
without causing them to sacrifice other 
vital aspects of their lives?

MB: Well, the realization I came to was that 
I could not physically be in two places at once. 
I could not care for my infants the way I 
wanted to and also pursue a post-doc. Some 
of those decisions may always be there for 
women in particular to make. In theory, a full-
time mother’s assistant (nanny) in the lab 
with me all day would have been swell, but 
that’s a very expensive solution!

Places to safely pump and have time with 
your baby would be great if it was more 
institutionalized. [Doing] maternity and 
paternity leave the way many northern 
European countries do it would help. 

These are hard things to implement, but my 
hope is one day they can happen.  

Sustainability Today: Are you 
comfortable being a role model or 
ambassador for the scientific community 
due to your unique status as both an 
accomplished scientist and celebrity?

MB: I guess. It’s hard because I am not a 
practicing neuroscientist and I respect my 
field so much. I don’t want to capitalize on it, 
as it were. But I just wrote Girling Up, and that 
book has a lot of science for young girls, so I 
feel like if I can use my celebrity for that, it’s 
great. 

Sustainability Today: Someday, the cast of 
The Big Bang Theory will take their final 
bow. When that happens, do you anticipate 
continuing to act, or are you eyeing an 
eventual shift back to science?

 MB: I can’t really take a position after being 
out of the field for so long. I imagine I will 
continue to find ways to be an advocate while 
still being a public celebrity, as it were. And I 
am looking to make more YouTube videos 
about science as well for my channel. 

Sustainability Today: Is it more difficult 
to maintain attention on STEM education 
within a particularly divisive political 
climate?

MB: With a president who consistently 
questions the scientific method, it’s harder 
right now.  ■

I’M A  
SCIENTIST 
AND  
I PLAY ONE 
ONTV

By Gerry Strauss

26     SUSTAINABILITY TODAY  |  WINTER 2017

The Big Bang Theory’s Mayim 
Bialik on being a scientist, both 
on-screen and off. 

presented by



http://www.stratford.edu


30     SUSTAINABILITY TODAY  |  WINTER 2017

What Makes for The Good Life?
By Alex Moersen

Sustainable Brands takes a look at what makes the good life

Living the good life seems to a be a universal 
aspiration. However, it’s often viewed as a fairly 
abstract concept. How does one achieve the good 
life? Is one person’s version the same as another’s? 
Well, these are the questions that Sustainable 
Brands began to pursue last year with their three-
year global initiative “The Good Life.” The first  
step in their initiative was to attempt to actually 
define what living the good life looks like to a 
variety of people. 

In 2017, Sustainable Brands, in partnership with 
the Harris Poll and supported by Ketchum, 
conducted a study on what The Good Life means 
to people today. The results show that while 
societal goals change and adjust with each 
generation, people, in general, have similar 
opinions on what helps build an ideal life 
experience. In general, there are a few concepts that 
the majority of Americans can agree on. According 
to the study, 71 percent say that their view of The 
Good Life differs from their parents. 66 percent say 
that “living a healthy, balanced life” is important to 
them. 76 percent say that The Good Life requires 
making a difference for others. And 80 percent are 
loyal to brands that help them live The Good Life, 
meaning that consumers invest in companies that 
they feel help them achieve their ideal experience. 

While it may be easy to assume that people base 
the value of their living on money and status, there 
appears to be a shift towards balance and 

connections. While 26 percent of participants 
claimed that “money and status” is the most 
important element to their life, 36 percent ranked 
“balanced simplicity” and 28 percent ranked 
“meaningful connections” as the most important 
elements of life. 

These ideals are consistent across many 
demographics. Across generations (34 percent of 
millennials, 35 percent of Gen Xers, and 38 percent 
of Baby Boomers), balanced simplicity is 
consistently ranked as the most important aspect in 
defining The Good Life. Even across gender and 
political lines, participants agreed on the 
importance of simplicity. 37 percent of men and 35 
percent of women, as well as 34 percent of 
Republicans and 38 percent of Democrats, all 
agreed that balanced simplicity is vitally important 
to having a fulfilling life. This shows that the 
pursuit of the good life is remarkably consistent 
across the board.

This is just the first step to understanding what 
The Good Life means to people today and how 
brands can help them live their aspirations.  
There will be more to come out of Sustainable 
Brands and The Good Life, and to see first hand 
how brands are redesigning their products and 
services to meet the changing vision of The Good 
Life, check out Sustainable Brands ‘18 in  
Vancouver this June 4-7th.   ■
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The Good Life ideals are amazingly consistent 
across many demographic markers including; 
generation, gender, and even political ideology.
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underwater for months at a time can bring 
unique challenges. “Technology doesn’t like salt 
water, as it turns out,” Orlowski explained. “For 
Chasing Ice, the challenges were the cold 
weather and cold conditions. Here, it was 
keeping things waterproof.” The challenge 
needed an equally complicated solution. The 
team had special waterproof camera systems 
designed by another Boulder company, View 
Into The Blue. The system involved an 
underwater dome with an automatic windshield 
wiper to keep the glass clean. In the end, they 
only lost two cameras during the entirety of the 
project, well worth the beautiful images they 
were able to capture.

The more they filmed and invested in the 
cause, the more they realized how widespread 
and dire the situation was. “We were getting 
alerts that all these different parts of the planet 
were bleaching,” he explained. “We knew that 
we couldn’t go everywhere at the same time…
So we did a callout where we were asking scuba 
divers or underwater photographers to shoot 
images in their own reef and document what 
was happening and share that with us.” In the 
end, they received 150 different submissions 
from 50 different countries. “These are just 
citizen-scientists,” he continued. “These are just 

scuba divers. These are individuals who cared 
about the reef, that could go out to their 
backyard and document. So, it was this huge 
global effort to share this story.”

Chasing Coral took over three years to shoot, 
requiring 500+ hours underwater and the 
support from 500 people from various locations 
around the world. While the documentary may 
prove disheartening at times, that’s not the main 
takeaway. The reefs can still recover. They’re 
being attacked with heat and other stressors, but 
global temperatures can still be stabilized and 
reduced – although fast action is still required. 
Due to the existing momentum of global 
warming, even if all countries stopped emitting 
fossil fuels today, it would continue to warm for 
a period of time, with optimistic projections at 
around 40 years. Orlowski himself is quite 
hopeful: “I am optimistic for a number of 
reasons. The youth get it. The youth know 
what’s going on, so that’s hugely encouraging. 
On top of it, the solutions to this are already 
here. They’re already taking hold. In many cases, 
the solutions are cheaper than the existing status 
quo. We’re seeing these shifts happen in such a 
positive way and such a fast way. It’s just a matter 
of will we enable, will we enact these solutions 
faster than the destruction that we’re seeing.”  ■

By Alex Moersen

“ U.S. researchers believe  
worst event on record is 
ending but fear coral won’t 
recover in time before  
oceans warm again.” 

So read the subtitle of an article 
published by The Guardian in June, 2017. 
Other headlines read similarly. “Great Barrier 
Reef ‘cooking and dying,’” read CNN only a 
couple months prior. “Worst-ever coral 
bleaching event continues into fourth year,”  
read another. Partial credit to these headlines 
could be attributed to media sensationalism,  
but there is no denying that there is something 
going on beneath our oceans. Something that 
has warranted adjectives such as “shocking”  
and “catastrophic.” 

Bleaching happens when corals are stressed by 
changes in their conditions, such as temperature, 
sunlight, or nutrient intake. They expel the 
symbiotic algae living in their tissue, causing 
them to turn completely white. That whiteness is 
essentially the bone structure of the coral, now 
revealed by the expulsion of the algae that was 
previously living on it. Bleaching causes coral to 
be more susceptible to disease, and, while many 

reefs can recover from an incident of bleaching, 
many others die completely. The increasing 
anthropogenic warming of the Earth has caused 
corals to bleach at unprecedented levels, often 
never to recover. According to the ARC Center 
of Excellence for Coral Reef Studies, a 
700-kilometer region in the northern part of the 
Great Barrier Reef lost two-thirds of its shallow-
water corals in 2016. The New York Times 
reported that 22 percent of the entire reef was 
lost that same year.

Jeff Orlowski is a documentary filmmaker from 
Boulder, CO who caught on to this 
phenomenon a few years ago. His first 
documentary, Chasing Ice, followed 
environmental photographer James Balog on his 
mission to capture images of glaciers and tell a 
visual story of the Earth’s changing climate. By 
deploying time-lapse cameras throughout the 
Arctic, James Balog and The Extreme Ice Survey 
Team were able to capture a multi-year record of 
the world’s receding glaciers. Only a short time 
after the release of Chasing Ice, Orlowski was 
approached by Richard Vevers, founder of The 
Ocean Agency, who noticed something strange 
happening to coral reefs. They were bleaching 
and dying, turning from bright vibrant colors to 
a pure white, eventually decaying completely. 

Reefs that were once teeming with life were now 
completely barren. Orlowski and Vevers  
joined together to show the world this very 
hidden problem.

“Out of sight, out of mind” is the subconscious 
attitude of many towards climate change. Such 
was the case with the coral reefs. The bleaching 
and dying was happening underwater, 
something that very few people in the world 
were able to observe. Where there was a hidden 
problem, Orlowski saw something he described 
as both “beautiful and devastating.”  
As he explained to me, “By being able to 
showcase both the beauty and the horror of 
what’s happening in the oceans right now, we 
knew there was ripe material for a film.” The 
beauty shows the world that the ocean deserves 
saving, while the horrors prove that the ocean 
needs saving.

So, Orlowski, Vevers, and a team of 
divers, scientists, and photographers  
set out to capture one of the most 
pressing – and underestimated – 
consequences of climate change. The goal 
was similar to that of Chasing Ice: capture the 
long-term effects of global warming with time-
lapse cameras. However, leaving cameras 

Beauty and Horror 
Chasing Coral director 
Jeff Orlowski reveals the 
veiled consequences  
of climate change 

Bottom Left/Top Right: Director Jeff Orlowski had to employ 
a variety of high-tech cameras in order to capture the 
vastness of this environmental event. Top Left: A before and 
after representation of a once healthy reef that succumbed 
to bleaching.

If present rates of destruction are allowed to continue, 

60 percent of the world’s coral reefs will 

be destroyed over the next 30 years  
(World Wildlife Fund)

Counting only the economic value of fisheries, 

tourism, and shoreline protection, the costs of 

destroying 1km of coral reef ranges between 

US$137,000-1,200,000  
over a 25-year period (World Wildlife Fund)

The world has lost roughly half of its 

coral reefs in the last 30 years (Independent UK) 

Scientists expect that more than 90 percent 
of corals will die by 2050 (Independent UK)

Researchers have identified nearly 4,000  

kinds of fish and tens of thousands of 
invertebrates that thrive and depend on some 

800 types of known coral. (Reefs at Risk)

Many U.S. coral reefs were alive and thriving centuries 

before the European 
colonization of the nearby shores. Some 
reefs are even older than our old-growth redwood 
forests (NOAA)

At 4,270 years old, the deep-water black coral 
(Leiopathes sp.) is the oldest living skeletal-accreting 
marine organism known (LLNL). The oldest giant 

sequoia is only about 3,200 years old (LA Times)
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Rethinking  
Our Plastic 
Planet
By Anthony Elio

Examining the environmental dangers of plastics and the international 
startups that could revolutionize three forms of it. 

You start your day by brushing your teeth with 
a plastic-handled toothbrush. You pack your 
lunch and insert it into a plastic container, 
including some disposable silverware. You pick 
up a soda in a plastic bottle, carrying it around in 
a plastic bag. 

This may not be your exact routine, but parts 
of it may sound familiar. And there’s many 
reasons for that. Plastic is cheap, malleable, and 
easy to manufacture. In fact, according to the 
IEA World Energy Outlook 2014, it only costs 
slightly over two cents to manufacture a single 
water bottle. 

However, the financial cost of plastic is by no 
means the issue. It’s the environmental cost that 
truly makes plastic a controversial material. 
Currently, 50 percent of plastic – which will take 
anywhere from 500 to 1,000 years to biodegrade 
– is used just once and then thrown away. 
Additionally, plastic has proven harmful to many 
living creatures, as oceanic plastic kills one 
million seabirds each year, along with 100,000 
sea animals. In fact, according to The Washington 

Post, over half of the world’s sea turtles have 
ingested plastic in one way or another, which 
kills them by damaging and blocking their 
intestines, as well as due to the toxic chemicals 
contained in the material. While this number is 
daunting, it is dwarfed by the approximately 90 
percent of seabirds that have ingested plastic. 

Additionally, recycling plastic is slowly 
becoming a less economically friendly practice. 
In fact, in 2016, Business Insider reported that 
recycling was actually becoming more expensive 
than the actual manufacturing of plastics.  
This has led to many companies favoring  
newly manufactured plastic rather than  
recycled materials, damaging the recycled 
material market. 

Three of the largest offenders of plastic waste 
come in the forms of cutlery, plastic bags, and 
disposable water bottles. Plastic cutlery, 
commonly found in fast food and casual dining 
restaurants, is commonly used once before 
ending up in a landfill. In order to combat this 
unsustainable practice, France has made positive 

steps to reduce this impact, looking to ban 
plastic forks by the year 2020. 

Water bottles constitute another infamously 
unsustainable use of plastic, as nearly a million 
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are purchased every minute, with environmental 
impact some compare to that of climate change. 
The industry also shows no signs of slowing 
down, with a 2016 report predicting that the 
plastic water bottle industry would grow to over 
$10 billion dollars by the year 2024. 

Plastic grocery bags may be one of the most 
notorious manifestations of the material, 
especially when it comes to environmental 
impact. This is partially due to the large volume 
in which the materials are produced, as currently 
over 380 billion plastic bags and wraps are used 
in the U.S. each year. Unfortunately, plastic bags 
are often disposed of incorrectly and can 
eventually end up in the ocean.

With recycling becoming more expensive and 
plastic waste continuing to pile up, one new idea 
is beginning to gain steam: changing the material 
itself. International startups have begun focusing 
their energy on changing the way we eat food, 
drink water, and carry groceries, and could 
forever change how we look at using plastic. 

One of these companies is Bakey’s Edible 
Cutlery, a startup that debuted in 2010. The 
company, which launched in India, looks to 
change the way we eat food on the go. Using a 
baked mixture of sorghum, rice, and wheat 
flours, Bakey’s creates forks and spoons you can 
consume at the end of your meal. Coming in 
flavors such as savory and sweet, the spoons 
could exponentially reduce the amount of 
wasted plastic cutlery, which tends to be a single-
use plastic. 

Skipping Rocks Lab is another company 
looking to improve upon a commonly wasteful 
form of plastic. The London-based company has 
created Ooho, a spherical liquid container 

composed of natural materials. Made of plants 
and seaweed, the Ooho container is completely 
edible after usage and biodegradable after four to 
six weeks. Add in the fact that the material is 
actually cheaper than plastic, and we could be 
seeing the next major shakeup in sustainable 
materials.

Finally, EnviGreen is showing promise in 
revolutionizing the environmentally dangerous 
plastic industry. Looking to find a biodegradable 
replacement for plastic, the company is 
manufacturing everything from trash bags to 
aprons made of their alternative material. 
Interestingly enough, this plastic is created with 
fairly simple ingredients: vegetable waste, 
vegetable oil derivatives, and natural starch. One 
of the greatest aspects of this material is its lack 
of effect on living creatures, as they are 

completely edible and harmless to animals. The 
bags are also completely chemical-free, even 
utilizing organic paint for the exterior printing.

A world without plastic may be nearly 
impossible considering how much the material 
has become a part of everyday life. However, 
with sustainable alternatives like the ones we’ve 
been looking at, it’s not impossible to imagine 
life with a much smaller plastic footprint:

You unwrap your lunch from its biodegradable 
bag. After finishing your meal, you devour your 
fork and spoon, enjoying its complementary 
taste. You wash it down with water from a fully 
biodegradable spherical bottle, consuming it as 
well. You leave the lunchroom, and get on with 
your day ignoring the trash can and recycling bin 
along the way.  ■

Left: Based in London, the Skipping Rocks team is 
looking to to rethink water bottles with Ooho! Right: 
100% composed of plants and seaweed, Ooho is 
completely biodegradable and even edible. 
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By Anthony Elio

A detailed look at Jane 
Goodall, the influential 
primatologist we are 
happy to name our 
Person of the Year.

2017 has seen plenty of ups and downs 
throughout the world. Times seem incredibly 
dark for some, with a divided country and an 
increasing sense of distrust regarding issues that 
could affect the planet forever. However, one 
person went above and beyond to keep alive 
feelings of positivity, hope, and giving to the 
world: Jane Goodall. Known best for her 
extensive research in the field of wild 
chimpanzees, Jane Goodall’s fascinating career 
and commitment to improving the world make 
her an obvious choice as Innovation & Tech 

Today’s official Person of the Year for 2017. 

Born in 1934, Goodall grew up with a special 
place in her heart for animals, which would 
eventually grow into her career path. According 
to Livescience, she was reported missing at the age 
of four, only to be found in a henhouse, watching 
the animals and discovering how they laid eggs. 
Eventually, an invite from a family friend would 
be the catalyst for a trip to Africa, which would 
begin her life’s work of studying chimpanzees.

What made Goodall’s work memorable was 
how it challenged so many preconceived notions 
of science. Upon her entry into the field, there 
was still not very much research on chimpanzees, 
let alone their relation to human beings. Rather 
than attempt to study them from afar, Goodall 
got up close and personal with the creatures, 
allowing her to understand their behaviors and 

emotions, providing a springboard for her 
extensive research. This led to a number of 
groundbreaking discoveries, such as the fact that 
chimpanzees use tools, something previously 
believed to be exclusive to humans. This 
discovery, which led to more research on the 
relationship between humans and chimpanzees, 
was called “one of the greatest achievements of 
20th-century scholarship” by paleontologist 
Stephen Jay Gould.  

However, there are still many achievements the 
general public may not be aware of. In addition to 
her extensive work as a primatologist, Goodall 
also helped to redefine how we view 
conservation. She founded the Jane Goodall 
Institute in 1977, an extension of her own beliefs 
and commitment to the enviornment. In addition 
to assisting her chimpanzee research, the 
Institute also aids in two very important pillars 

Jane Goodall and infant chimpanzee Flint reach out to touch each other's hands. Flint was the first infant 
born at Gombe after Jane arrived. With him she had a great opportunity to study chimp development—and 
to have physical contact, which is no longer deemed appropriate with chimps in the wild.   
(National Geographic Creative/ Hugo van Lawick)

P E R S O N  O F  T H E  Y E A R  2 0 1 7 : 
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of its founder’s beliefs: protecting chimpanzees 
in the wake of rapidly declining populations and 
addressing the predicament of deforestation. In 
1991, Goodall co-founded Roots & Shoots, 
collaborating with youth in 100 countries to 
encourage them to embrace their dreams for a 
bright future for the planet and its inhabitants. 

While her impressive career spans many 
decades, 2017 brought with it a new wave of 
admiration for Goodall’s work, as seen with the 
theatrical release of Jane. The film, officially 
released on October 20, 2017, chronicles 
Goodall’s long career, utilizing over 100 hours  
of footage that has never been seen before. Kept 
in the National Geographic archives for over 50 
years, the footage provides visual insight to her 
story, detailing her incredible life in the world of 
conservation and primatology. 

The film itself was in great hands, as Jane was 
directed by Brett Morgen, best known for his 
work on 2015’s Cobain: Montage of Heck 
(chronicling the life of Nirvana singer Kurt 
Cobain) and 2002’s The Kid Stays In The Picture 
(a look at the career of Paramount producer 
Robert Evans). 

The official premiere of the event, which 
featured red carpet appearances by stars such as 
Howie Mandel and Jane Lynch, was a perfect 
reflection of Goodall’s influence throughout her 
career. As actress and author Jamie Lee Curtis said 
in an interview with Innovation & Tech Today, 
“There’s a wow factor to her and her work and her 
passion… not a lot of people in my life have had 
that impact on me.” 

Beyond the influence of Goodall’s work, many 
stars also gave insight into how the film itself will 
inspire those in the audience. On what people will 
take from the documentary, actress Jane Lynch 
told Innovation & Tech Today, “the wonderful 
research she’s done on the behavior of primates 
and how they’re so very close to us. There’s a lot 
for us to learn…I don’t think anybody has that 
much research or is responsible for that much 
knowledge for this particular area of wildlife. ”

And, even after decades of hard work, Goodall is 
still as committed to improving the role of 
humans in the world as ever. As Goodall said 
herself at the film’s premiere, “How bizarre that 

this intellectual species is destroying our planet. 
And we need to get together and make things 
different. And I hope this film will inspire people 
to join together to try and make that happen 
quickly.” In an uncertain time when protecting the 
planet has been a large point of contention, the 
iconic primatologist’s words ring true now more 
than ever. 

Goodall’s work has no doubt been revolutionary 
to the wildlife community and inspirational to the 
general public. It’s this dedication to sustainability, 
environmentalism, and wildlife conservation that 
makes Innovation & Tech Today proud to 
announce Jane Goodall as the official Person of 
the Year for 2017. While nobody quite knows 
what 2018 will bring, the spirit of hope, passion, 
and caring that Jane Goodall provides will 
continue to inspire.  ■

Top Row: A young Jane Goodall poses for a picture in 
her school uniform. David Greybeard was the first 
chimp to lose his fear of Jane, eventually coming to her 
camp to steal bananas and allowing Jane to touch and 
groom him. As the film Jane depicts, Jane and the 
other Gombe researchers later discontinued feeding 
and touching the wild chimps. 2nd Row, Jane Goodall 
and Hugo van Lawick during their wedding. Jane 
watches as Hugo van Lawick operates a film camera. 
3rd Row, Jane formed a close bond with young Fifi. 
"Flint" peeks into a tent at Jane Goodall. Final Row: (left) 
Director, Writer, and Producer Brett Morgen (right) 
Composer Phillip Glass
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Vancouver’s 
Values 

Hosting over 500 events each year, the 
Vancouver Convention Centre is a staple of the 
downtown Vancouver area. The 466,500 square 
foot Convention Centre features a large focus on 
dynamic sustainable practices, making it the 
perfect site for events such as the upcoming 
Sustainable Brands Vancouver event and 
SIGGRAPH 2018.  

Taking place June 4-7, Sustainable Brands’ 
2018 Vancouver event is a celebration of 
sustainable practices on a corporate level. The 
event looks to spread awareness of sustainable 
campaigns to different brands while celebrating 
companies that have adjusted to the modern era 
of environmental friendliness.

This collaboration makes perfect sense, as, in 

addition to the convention center’s use of a black 
water treatment plant to reuse water, their six 
acre roof also features a unique design that 
doubles as an insulator. The complex itself has 
also recently been awarded as the world’s very 
first double LEED platinum convention center. 

According to David Fiss, Sustainable Brands’ 
executive producer of live events, the company’s 
ISO certification “demonstrates a commitment 
to integrating sustainability into our planning 
process, engaging all stakeholders, and focusing 
on continual improvement year after year.” This 
commitment will help make the 2018 

Sustainable Brands event an amazing celebration 
of sustainable practices in a fittingly sustainable 
place.

And Sustainable Brands isn’t the only example 
of innovative events coming to the Vancouver 
Convention Centre. From August 12-16, the 
SIGGRAPH 2018 Computer Animation 
Festival, focusing on the future of everything 
from animation to gaming and more, will bring 
its emphasis on the tech of tomorrow to the 
massive complex. Whether you’re interested in 
sustainability, advanced tech, or both, these are 
two events you won’t want to miss. 

Canada’s Epicentre for 
Cybersecurity

As a leader in cybersecurity, 
CyberNB is proud of our 

collaboration with Blue Spurs and 
the Department of Education and 
Early Childhood Development in 

the advancement of IoT training for 
high school students.

CyberNB congratulates  
Blue Spurs for winning the  

Global Amazon Web 
Services City on a Cloud 

Innovation Award.

Be a part of  
Canada’s Epicentre  
for Cybersecurity! 

To learn more,  
visit www.cybernb.ca

“All In” at 
Greenbuild

“All In.” This was the theme of the 2017 Greenbuild 
expo, the world’s largest conference and expo 
dedicated to sustainable building. And the conference 
definitely lived up to the slogan. With over 18,000 
attendees, 550 exhibitors, and 93 countries 
represented, the expo works to bring together 
industry leaders and experts as well as newcomers to 
the industry. And, with prestigious speakers like 
President Bill Clinton and Neil deGrasse Tyson, it’s 
easy to understand why Greenbuild is so popular. 

Tyson wrapped up the conference on the final night, 
delivering a poetic and inspiring presentation on the 
relationship between the natural and built 
environments. To highlight this, he explained 
“Manhattanhenge,” a term he coined to describe the 

moment when the setting sun aligns perfectly with the 
Manhattan grid. He invoked the words of Carl Sagan, 
asking audiences to cherish this pale blue dot that we 
inhabit. The night before saw Clinton discussing a 
variety of policies in the vein of sustainability. And, 
despite recent political friction in the realm of 
sustainability – dropping out of the Paris Agreement, 
for instance – his stance was hopeful. Clinton 
emphasized the need for everyone to come together in 
the face of adversity. Aside from those big names, 
Greenbuild also saw presentations from George 
Bandy, VP of Sustainability for Mohawk, and Mahesh 
Ramanujam, president and CEO of the U.S. Green 
Building Council. 

In the face of political strife and environmental 
struggles, Greenbuild had an air of hope for a better 
future. However, it also carried a charge – one that 
claimed that, if we are to preserve our home, we need 
to be all in.
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Indeco Gives a New Kind of Power to Cryptocurrency
True to its name, currency is in a constant state 

of change. From cash and checks to Venmo and 
credit cards, how we use money has undoubtedly 
evolved throughout the years. Lately, the most 
intriguing iteration is that of cryptocurrency, a 
digitally focused form of capital. This new 
method of exchanging funds has been popular 
because of its ability to transcend geographic 
boundaries, eliminating exchange rates. And, with 
the value of the cryptocurrency Bitcoin rapidly 
increasing, the market has encouraged other 
players to enter the game. 

Indeco, for instance, looks to bring an essential 
driving factor to the industry: fundamental asset 
value. Indeco’s main form of currency, the 
indecoin, represents a new form of realism for 
cryptocurrency. Unlike Bitcoin, which is 
completely intangible, each indecoin stores a 
value of a solar power capacity watt. This is due to 
the fact that, upon purchase, the funds used for an 
indecoin will go into developing solar power 
capacity. Because of this, not only are you 
investing in a sustainable energy source, your 
value will also fluctuate with the ever-growing 
market of solar energy, which the International 

Energy Agency called the fastest-growing global 
energy source in 2016. 

With the currently intangible world of 
cryptocurrency still struggling to make it to the 
mainstream, a new concept such as indecoin is 

needed now more than ever. With the forward-

thinking concept and sustainable mindset set 

forth by this new currency, there’s good reason 

that Indeco refers to indecoin as the 

“#woketoken.”  ■

Is Maple Syrup 
the Most 
Sustainable 
Sweetener?

The sugar industry has been under significant 
pressure in recent years to undergo a 
transformation. Because of the incredible volume 
of resources required to farm and process 
sugarcane, many are wondering if it’s possible to 
have something natural that’s both sweet and 
sustainable. 

This has compelled some to look toward an 
American classic: good old maple syrup. For 
instance, unlike sugar harvesting, which requires 
cane fields to be chopped down before any sugar 
can be gathered, maple syrup production only 
requires tree tapping, which doesn’t do any 

permanent harm. As Steve 
Anderson, CEO of longstanding 
company Anderson’s Maple 
Syrup, said, “We do less damage 
tapping a tree for 30 years than 
what one broken limb would 
do.” 

Adding to Anderson’s point 
was Dave Chapeskie, executive 
director of the International 
Maple Syrup Institute. “Healthy 
maple forests provide the 
foundation for sustainable 
maple syrup production, and 
these forests have been managed 
sustainably for generations,” said Chapeskie. 
“Today’s maple producers are even better 
equipped with knowledge of the science and the 
best practices necessary to maintain healthy and 
productive forests for future generations.” 

What’s more, advocates like Anderson and 
Chapeskie claim that, in a time when high-

fructose corn syrup is a major sticking point of 
healthy dieting, traditional maple syrup 
represents a positive alternative. “Pure maple 
syrup contains over 54 antioxidants and several 
compounds that are similar to compounds used 
in fighting cancer cells,” Anderson mentioned, 
while adding, “and it tastes awesome on ice 
cream!” 
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