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WELCOME + Meet the Sponsorship Fulfillment Team

. . SUSTAINABLE
Riley Scherer & Marissa Flores BRANDS

o 415.626.2212 e 209.480.2838
e rscherer@sustainablebrands.com e mflores@sustainablebrands.com



Ask any questions you may have in the sidebar. SUSTAINABLE

We'll be answering in real time and/or will be able to
respond to offline questions post-webinar
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Resource Microsite
Reminders & Deadlines
Press & Media Calendar
Community Passes
Activation Hub Overview
Best Tips & Tricks

Q&A
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Look no further than our One-Stop Shop: Resource Microsite

Find these items updated in real time!

e Exhibitor Kit - NOW AVAILABLE
o Online Ordering - HERE

e Vendors

e Floorplans

e Latest Announcements
e Deadlines

e Schedules

e Tips for Success

o To be reviewed in the Activation Hub Overview

SUSTAINABLE
BRANDS


https://events.sustainablebrands.com/sb18vancouver/activation-hub-participant-microsite/
https://s3.amazonaws.com/sbweb/docs/SB'18+VAN+Exhibitor+Guidelines.pdf
https://s3.amazonaws.com/sbweb/docs/LSS+-+Levy+Online+Instructions.pdf
https://secure.levyshow.com/cgi-bin/lolo_exh.pl
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Friendly Reminders:

e Register
o Book Hotel: Deadline = May 15th
o housing@sustainablebrands.com or call +1 704.419.8431
e Onboarding Call
e Print deadline = May 4th


https://events.sustainablebrands.com/sb18vancouver/hotels/

CUSTOMS BROKER - DNS

DEADLINE: MAY 4th

e Want to confirm the items you want to ship Internationally will get b
past customs?

o Contact our Customs Broker - DNS to help guide you in the
do’s and don’ts of what you can ship prior to arriving onsite.

e NOTE: Contact in advance!

OFFICIAL SUPPLIER

Telephone: 604-681-5132

Fax: 604-681-2601
o) DAVIDSON & SONS E-mail
CUSTOMS BROKERS LTD events@davidsonandsons.com
N\Y EVENT LOGISTICS SERVICES

SHIPPING & CUSTOMS BROKERAGE SERVICES


https://s3.amazonaws.com/sbweb/docs/D%26S+Exhibit+Transportation+%2B+Customs+Forms+(SB'18)+(1).pdf

Press + Media Calendar Available On Microsite

SUSTAINABLE
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e Editorial Interview -
o Deadline: April 30th

e Upcoming Press Release - Event Highlights
o Deadline: May 5
o Have you sent a finalized 20-30 words on what you will be discussing
in your space, to be used in marketing materials?

e Print Deadline
o Deadline: May 4th
o Sponsors with advertising any updated logos (vector, eps file)


https://docs.google.com/spreadsheets/d/e/2PACX-1vSah_UEJa9WMGexxjIN4Gol-st7_gKJ6AeqG8jrkzhFflhfOxPEBdRoT7pDyNPVe0hIXXvQMnePhMF1/pubhtml
https://docs.google.com/forms/d/e/1FAIpQLSdWpdiZr1hHadzoubvsY7qH_t8v5O-NykMefl6y49KAEdSPdQ/viewform

Blog Post
o Deadline: May 14th

Launches for Opening Day Release
o Deadline: May 25

Press + Media Partners List
o Released May 28

Q’s to
media@sustainablebrands.com
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mailto:media@sustainablebrands.com

Invite Key Stakeholders to Join

You in Vancouver!!

Community Pass Info & Share
Page

$395 value to share complimentary with your
customers, prospects, partners, and other key
people in your network!

Custom html upon request

Sa ANCOUVER

Collaborate with the largest global aggregate of
brand innovation leaders.

n ping the future
you a complimentary Community Pase

CLAIM YOUR PASS

Event Detalls:

“We make a living by what we get. we make 3 life by what we give.”
- Sir Winston Ghurchill

SUSTAINABLE
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https://events.sustainablebrands.com/sb18vancouver/hosted-community-pass/
https://events.sustainablebrands.com/sb18vancouver/hosted-community-pass/

. SUSTAINABLE
Pavilions BRANDS

- Floorplan

- Schedule of Program

- Schedule for Activation Hub (AH)
- Tips for Success

- Do’s and Don’ts
- Sustainable Guidelines



Good Workplace

SB International Pavilion

Good Lifestyle

Good Food & Agriculture

Good Travel, Leisure, & Entertainment
Good Technology

Good Finance

Good Retail

Good Cities

Good Fashion & Apparel
Good Materials & Packaging
Good Oceans

Good Growth

Good Supply Chain

SUSTAINABLE
BRANDS




AH FLOORPLAN CONCEPT

id id
b té

ACTIVATION HUB
STAGE + SEATING

SB PAVILION
Sustainable Brands
SB International
Mereka

GOOD LIFESTYLE

-LG
Terracycle

GOOD CITIES

GOOD OCEANS

-21st Century Fox
(National Geographic)

GOOD MATERIALS
& PACKAGING
~vinyl Business
Sustainability Council
(vBSC)

-ECOR

-Braskem

-Keurig
-RecydleBC

GOOD FOOD
~Nestlé

~Farm Journal Media
-Animal Legal Defense
Fund (ALDF)

-US Farmers &
Ranchers Alliance
-FoodMinds

“Eagle protect

~cli

-Salesforce.org

-Nice & Serious

-SB Innovation Open
-iCompli

~Cracking Monkey
-One Tree Planted
-TIDES

-GLOBE

-American Forests
-Avangard Innovative

GOOD
WORKPLACE
~Cupanion

~Porpoise

-Diversey

GOOD FINANCE

-Ernst & Young (EY)

-Canadian Council of Foresters

-Leger

-Trex
GOoD GOOD RETAIL GOOD GROWTH
TECHNOLOGY  -Retail Industry HOST: P&G
o Leadership Council (RILA) -Embedding Project
-APANA riids -Makersite

-Scientific American

GOOD SUPPLY
Ci

-WAP Sustainability
Consulting
~Intertek

-Water for People
-Trex

-Tsc
-Segura/Weir TS

GOOD LEISURE

& TRAVEL

HOST: Living Elements
-Soul Buffalo

-Smarter Sorting
-Starbucks

-CarrotNew York

GOOD FASHION
-Savers|Value Village
-Looptworks.
-Greenstory

-Bank & Vogue

-UNIFI

LEADERSHIP PASS
FOOD COURT

EXECUTIVE PASS

COMMUNIT PASS .

AH STAFF PASS
FOOD COURT

ACTIVATION HUB

ENTRANCE

G | G

ESCALATORS
TO REGISTRATION

Which Pavilion T
does your brand

want to be aligned
with?

Prelim layout

Booth Numbers
COMING SOON!

=D | =8



SB’18 VANCOUVER SCHEDULE

Time

Sunday, June 3

Monday, June 4

Tuesday, June 5

Wednesday, June 6

Thursday, June 7

Friday, June 8

6:30 AM

7:00 AM
7:30 AM

8:00 AM

8:30 AM
9:00 AM

9:30 AM

10:00 AM
10:30 AM

11:00 AM

Morning Activity

Morning Activity

Morning Activity

Morning Activity

11:30 AM
12:00 PM

12:30 PM

Staff Lunch/Meeting

1:00 PM

1:30 PM

Venue | Board
Tour Prep

2:00 PM

2:30 PM

3:00 PM

3:30 PM

4:00 PM
4:30 PM

5:00 PM

5:30 PM
6:00 PM

6:30 PM

INTL Meeting?

7:00 PM

7:30 PM
8:00 PM

8:30 PM

Board/Staff Dinner

9:00 PM

Deep-Dives (8)

Sponsored | Birds of a
Dinners Feather

BO (8)
{80 mins)

Bo (8)
{80 mins)

BO (8)
(75 min)

Sponsored | Birds of a
Dinners | Feather

9:30 PM

10:00 PM

10:30 PM

Board/CEQ
Reception

11:00 PM

11:30 PM

12:00 AM

After Glow

After Glow

BO (8)
{80 mins)

Bo (8)
{80 mins)

BO (8)
(75 min)

SB Gather

BO (8)
(60 mins)

Bo (8)
(20 mins)

Board &
Staff Party

After Glow

Advisory Board
Meeting

SUSTAINABLE
BRANDS




ACTIVATION HUB OPEN MONDAY (6:00 -
7:30pm)

TUESDAY (12:00 - 7:00pm)

WEDNESDAY (12:00 - 7:00pm)

THURSDAY (12:00 -
3:00pm)

8:00am - 6:00pm
Activation Hub exhibitor setup

12:00 - 1:30pm Lunch
Standard AH

12:00 - 1:30pm Lunch
Standard AH

12:00 - 1:30pm Lunch
Standard AH

INNOVATION LABS PT 1
1:30 - 2:00pm
Subj matter expert

2:00 - 3:00pm Part 1
Facilitated Innovation Lab ‘re-defining
good life’ in each pavilion

INNOVATION LABS PT 1
1:30 - 2:00pm
Subj matter expert

2:00 - 3:00pm Part 2
Facilitated Innovation Lab ‘re-defining
goad life’ in each pavilion

INNOVATION LABS PT 2
3:30 - 4:00pm
Subj matter expert

4:00 - 4:45pm Part 1

Facilitated Innovation Lab
‘re-designing the good life’ in each
pavilion

INNOVATION LABS PT 2
3:30 - 4:00pm
Subj matter expert

4:00 - 4:45pm Part 2

Facilitated Innovation Lab
‘re-designing the good life’ in each
pavilion

1:30 - 2:45pm Activation
Hub Open & Sponsored
Content

4:45 - 6:00pm Activation Hub Open
Sponsored Sessions

4:45 - 6:00pm Activation Hub Open
Sponsored Sessions

6:00 - 7:30pm
Activation Hub Opening Night Reception
. Standard AH, Lounge/pavilion
sponsors host content, connecting
with exhibitors in AH

6:00 - 7:00pm

Activation Hub Cocktail Happy Hour
. Standard AH
. Cash Bar

6:00 - 7:00pm

Activation Hub Cocktail Happy Hour
° Standard AH
° Cash Bar

3:00pm - onward
Activation Hub exhibitor
tear-down

SUSTAINABLE
BRANDS



Anchor Host

(@)
(@)

O

e 15x15' lounges
10’x10’ booths
e 6'x6 tabletops

e Find an overview of
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SUSTAINABLE BRANDS CONFERENCE 2018

JUNE 4 -7, 2018

15'x15’ space Vancouver Convention Center West
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https://events.sustainablebrands.com/sb18vancouver/activation-hub-participant-microsite/#1520971234143-1e80b740-1991

Innovation Labs

75 mins each

June 5

Part 1 (a): 1:30 - 2:45
Part 1 (b): 3:30 - 4:45
June 6

Part 2 (a): 1:30 - 2:45
Part 2 (b): 3:30 - 4:45

Innovation Labs = workshops taking place in the
Activation Hub

Participants:

o  SB Facilitators: BBMG, SustainAbility,
Forum for the Future, Futerra

o  Note takers: to produce reports from each
lab post-event (see 2017 here)

o Exhibitors/Sponsors: in specific pavilion

o Attendees: interested in collaborating on
challenge questions and participating in the
workshop

o Designers: design-thinking students

Tap the collective knowledge and wisdom of nearly 3,000
sustainability professionals through a facilitated and
moderated Design Thinking process.

Attendees will have a choice between sitting in a breakout
(panel speaking to audience) and collaborating in a workshop
(innovation labs)

Goal: how the SB audience is addressing redesigning the
good life in different product sectors by
collaborating/scrumming on different challenge questions

SUSTAINABLE
BRANDS


https://s3.amazonaws.com/sbweb/docs/sb-enabling-the-good-life-11-sector-trends-opportunities-from-sb17detroit.pdf

INNOVATION LABS

White Board option
(white board area = 96" x 48”)

SUSTAINABLE
BRANDS




INNOVATION LABS



e Anchor Sponsor space

(@)
(@)

15'x15’ sponsor space
(4) 6x6 tabletops to provide to
sponsor’s partners

[ innovators/changemakers/non-profit

S
Educational space = innovation
lab (final tbd)

] Room for 30 seated (rounds of 8,

etc.)
° Other option =
benches/picnic tables, etc.

[ 1-2 flat screens + laptop hookup

[ 2 speakers + 1 handheld OR ‘silent
disco headsets’

No-Carpet

e« Anchor Host visibility:

(@)

Opportunity to use innovation
lab space during
lunch/reception times
Opportunity to be involved in
facilitated innovation lab

6'x24’

STAINABLE
:I;x1 5



EXAMPLES OF LOUNGES

SUSTAINABLE
BRANDS




15x15 lounge space:
e 15x15' footprint
e 2,6 skirted tables available
upon request
e 4 chairs available upon
request
e No carpet

15x15 lounge visibility:
e Schedule sessions in pavilion in
standard AH times
e Sessions marketed in event
mobile app, microsite + printed
program

SUSTAINABLE
BRANDS




EXAMPLES OF LOUNGES

DANONEWRVE IS THE LARGEST PUBLIC BENEFIT CORPORATION IN

SUSTAINABLE
BRANDS
“Itis my belief that ten years from now it wij"* ~ 8 B d to
'inconceivable to do busv’n%ny other wayl_: v T h . & g 5

’”A - o : Better Brands



10’x10" GOOD LIFE BOOTH EXHIBIT 4

SUSTAINABLE
BRANDS
10x10 space:

8’ back, black drape
e 3’ black side drape
e 6’ skirted table

e 2 chairs

10x10 visibility:
e Logo visibility on pre-event
and onsite materials
e Bioinapp
e NOTE: no scheduled
sessions in printed
program etc.

FREEMAN




EXAMPLES OF 10’X10’ BOOTHS

The
Bett



EXAMPLES OF 10’X10’ BOOTHS -

The Bridge to
Better Brands

=
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EXAMPLES OF 10°’X10" BOOTHS

4

SUSTAINABLE
BRANDS

WHY Go0oD3607

Global Reach

$8B Donated

15 Top 10

f



6'x6" TABLETOP BOOTH

6x6 space: ggiLASEABLE
e 8 back, black drape »

e no side drape
e 4’ skirted table
e 2 chairs

6x6 visibility:

e Logo visibility on pre-event and
onsite materials

e Bioinapp
NOTE: no scheduled sessions in
printed program etc.

&' X6 DRAPE

FREEMAN



EXAMPLES OF 6’X6" BOOTHS

SUSTAINABLE
BRANDS

The Bridge to
Better Brands



EXAMPLES OF 6’X6" BOOTHS

SUSTAINABLE
BRANDS
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Do’s & Don’ts

SUSTAINABLE
- Do Rent Carpet BRANDS

- Do Rent Power/Electrical -
- Do you know which Pass types + lunches are available to you + your team?

- Do you know if you're admissible to Canada?

- Do engage attendees with purposeful giveaways or activities

- Do have signage that is clean, easy to read, and speaks to 1) who you are 2) how attendees &
brands can partner with you

- Don’t wait: Contact Customs Broker - DNS for shipping

- Don’t forget: CUSTOM SIGNAGE



https://s3.amazonaws.com/sbweb/docs/ECORGraphicsPricing_452018.pdf

SECURITY

o Do keep an eye on your items!

(@)

(@)

BE AWARE OF THEFT!

Please be aware to keep belongings securely
stored and keep a sharp eye.

If you do need to report a theft or issue, please
contact the Sponsorship Fulfillment team
immediately via phone or text

The Activation Hub will be closed and doors
monitored by security after hours - if you
require additional security, you can find how to
purchase in our exhibitor kit

SUSTAINABLE
BRANDS
'he Bridge to




EVENT MOBILE APP

_ SUSTAINABLE
Complimentary Attendee lead BRANDS

mobile scanning avail with export _
- abilities to all attendees +

L ———

sponsors via ‘Mesh’ in our event
mobile app!

e Post Activities (similar to
facebook)!

e Connect with Attendees
(access to full attendee list
and in app messaging)!

e Schedule Sessions

e AVAILABLE: 2 weeks prior
to the conference™*



http://www.mesh-app.co/

Examples from 2017

(Ve VBRIV TUE, JUNE7TH  WED, JUNE 8TH  THU, JUNE 9TH

TIME

7:00pm — 8:30pm

7:00pm — 9:00pm

Various (see app for
details)

7:00pm — 9:00pm

COMPANY

Sustainable Brands
/ SB Lounge,
Lounge A

Hosted by Nestlé in
the Activation Hub
Toyota / Paradise

Terrace

BASF / BASF
Lounge, Lounge D

SESSION NAME

Celebrate SB’s 10 Year Anniversary: Our community is 10 years old, and we want to hear
from you! Get your thoughts captured on video - tell us about your journey, what you're
most proud of, how the SB community has been a part of it, and what you see for the next
10 years of sustainability in your space

Activation Hub Opening Night Reception

Toyota Ride & Drive: Toyota is offering test drives of its hydrogen fuel cell Mirai and Prius
Hybrid at the Ride & Drive Lounge, and while you’re there, check out a demo of the new i-
ROAD. Consult the SD16 app for details.

Let’s talk: How can we work together to innovate for tomorrow? BASF creates chemistry
for a sustainable future. We invite you to join us as we reimagine what is possible.
Together, let’s reimagine human mobility, rethink the city and urban development,
innovate for sustainable homes and offices of the future and work to meet the food and
nutrition needs of growing populations. At the BASF conversation hub, you will learn more
about how BASF is activating our purpose by minimizing the impacts of our own
production and product use, enhancing product and process safety and innovating for the
products of the future. We encourage you to bring us your key challenges and we will
explore how we can create chemistry to solve them together.

**15’x15’ or major level and above receive programming

SUSTAINABLE
BRANDS



- Examples/ Activities:
Poet, custom jewerly stamp/bag stamp, corn hole, raffle off
services, photo booth with fave UN SDG, VR, pop-up shop
Appetizers/catering/drinks in booth

Meet & greet with innovators/CEOQ etc.

- Go Big - masseuse, service dogs, etc!

- Giveaways:

- Glass water bottles, wooden bookmarks, lightly branded
notebooks, USB sticks with content uploaded, power chargers,
stress balls,

- flashlights, bottle opener, map of local hikes, travel bags/pouches

- Eco promo is a good fit for basic essentials

**Serving product restrictions: RE: Food/beverage/snack
- Must be related to a product or service you provide.
- Please contact us with g’s

SUSTAINABLE
BRANDS




SUSTAINABLE
S’S BRANDS

2018 Sustainable Brands Vancouver
Vendor Guidelines for Acceptable Materials &

Zero Waste Participation Agreement

Find out if your items are susty approved

REVIEW + SIGN

More Q’s: Contact Lindsey Arrell at larell@denverconvention.com



https://s3.amazonaws.com/sbweb/docs/SB'18+Activation+Hub+Pariticpant+Sustainbility+Guidelines++Agreement.pdf
mailto:larell@denverconvention.com

