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80% of people delete an email if it doesn’t look good on their mobile
device. (H DENAITNA ATHREBIZERRINZNA—)LH
Ho7-5 80% D ANTHELTUESD)- litmus.com

ESTLED EHIAETDEI BRI HDDTIL?

WHY RESPONSIVE DESIGN?

of emall opens are on mobile Studies hawe found that pecple look of people delete an emall if it
devices, yet many emails are only ot their phones an average of 150 doesn’t look good on their mobile
designed for deskiop viewing, Text times a day. These brief interactions device

ts often difficult 1o read, details in mean that you must focus on getting

images ara hard 10 see, and links YOUF pOINt BCross quickhy.

are Impossible to click on mobile,

80% D ADHELTUESLOHHEER

tH{8l: The How-To Guide to Responsive Email Design | Litmus
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47% of email opens are on mobile devices, yet many emails are only

designed for desktop viewing. Text is often difficult to read, details in

images are hard to see, and links are impossible to click on mobile.(A—
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Avlin Ahmet's second entry in her serie
"Cooking with Nene" is a feartwarming .
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Really Good Emails ) =
Recurly Mews [e—— ey
INSIDER
‘Welcome to Readerrr
Type & hit enter 10 search T .
Activation 0 E \..
Alerts
Announcement L aio Pom el S e i i e

Fealred Product
New Artiche
MNewsheiter
MNotic
Dnboarding
Here it comes!
Your onder has shipped

| ord Reset

Product Sale

Product Update

Promotion : T
. Where is it?
Feceipt
Track progress ssing this LS mamber, which will b
Retention g
Social
Support
Suneey r P .
Your order is heading

bm thin addeana.

Transactional

Really Good Emails
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+ Really Good Emails
« HTML Email Design Gallery - Campaign Monitor
+ Email-Gallery : Newsletter Examples & Email Design


http://reallygoodemails.com/
https://www.campaignmonitor.com/gallery
http://www.email-gallery.com/
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New Zealand Red Cross

+NEW ZEALAMDREDCROSS

Helping at home & abrosd Donate

3 years in
Christchurch

We are now In tha fourth year of
sarthquake recovery and are committed to
continuing cur support of all Cantabrians
o thiss jourmy. Whe wers thers in the
eginning and will stay to the end.

=+ Wmch the vdeo

Life after Typhoon Haiyan

Fourtean-year-okd Rona Mae is standing -
at ihe place whire her house wsed to be z
Ipeafiore Typhoon Haiyan hit the Philippines
on B November last year.

Her home In Tacloban is now submenged
in the acean, and her grandmather and an
aunt ane among the 1,700 peopie still

[ >
New Zealand Red Cross
New Zealand Red Cross D A—)VIZ, — R 2L ELADIER T TV &R AR /-

T, 25 iPhone D&% Media Query MF X 57 /N ATiL 1 DD 7
Y7 I ALY VU TR R INDD TR IS SITEUER A,
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UNICEF

unicef &

Rena vatten och radda barns liv
Idag ar det Virdsvatiendagen. Darfar vill " 4

vi uppmarksamma aif dver 1 400 bamn
dir varje dag pa grund av smulsigt
vatten. Tillsammans kan vi dndra pa
det. Kop vatienreningstabletier i

A 1] 0 idag

Frederick Amarilla (bilden) &r atta ar och
bodde | Rawis Anibnng i Filippinerna nar
tyforen drog in | november. Hans by
lotalférsiGrdes. Fler an 1,7 miljoner barn
blev hemldsa och vattensystemen slogs
ut helt, Behovet av rent vatten var
enormt. Risken var stor att barmen skulle
drabbas av uttorkning pa grund av diarré, eller andra livshotande
sjukdomar som kolera.

UNICEF kédmpar dver hela varlden, bade langsikligt och i kalastrofer, fér
alt se till att barn ska fa rent vatten. Tack vare det har Frederick fait vara
frisk. Men manga fler barn méaste fa tillgang till rent vatien.

RENA VATTEN NU

Viinliga halsningar

UNICEF

15

UNICEF D A=)Vt . EEOEFIZTF AN B)AFE /2 TINVERTY AT
G, ZAUL AR T AVTIETDEFM/NINTERREINET N, LFEIHBA
DD RIXIIRS>TNET,



72 Responsive Email Z20D 7 16

Volunteer Park Cafe

6.51' 19,;_!

New Website & Gift Cards Online

Volunteer Park Cafe

Volunteer Park Cafe D A—)L i, NRVEEIEZ KU T 1 ATLATHRERINZT Y
TINVEBAEYTY , ZWERSHEE RN INAY— 74V TR TEZ NI NS
I TA=IV DR OHAMILENEEZET,
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Pencil Case

Introducing Pencil Case for i0S
Available now in the App Store. Free,

We're excited to annaunce the releasa of Pencil Case for iDS!

As a member of the beta we hope you'l find the app a useful addition to Pencil
Pencil Case

Pencil Case DA =)L, T VD EHMHD A=)V TS, Bifli 1 hSLTHYD, A
=74V TR TMOBEEHDFT A, ZDOA—)L T, 8D iPhone IZ7 =
A—av GIF Wb TEY, —BEHZIEXbNET,
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J3 Ravintolat

Pp——

Syksylld Lounasta ja Kokousta Makasiinilla - Tule
Nauttimaan!

J3 Ravintolat

J3 Ravintolat D A—)UE, A A= ZFIENIZHIU H U2 AZAIVTT, My T H KR
— MR, RIZXNB L 2 T MBI A=V DFRERR T,
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Good Ul Newsletter

Learning From A Failed Idea

<< Tast First Name ==, | wanted to share a real failed variation with you
from a recant experiment we've just run. We thought we had everything
covered but as the a'b test showed, we were just dead wrong. We deal
with such failures regularly as part of what we do, and as clicha as it

sounds, il teaches us and our clients quite a bit ...

The 1est was setup with the primary inent of raising email signups for one clien in a iittle
funnel and so we quickly created three variations 1o go agains! an existing landing page.
We came up with variation G which we named the Bonus Gift. Within it, we did a bunch of
thifgs wi Gertaingy thought wene an irpeovemant. 1) We frimed one of of thi: beneits as
8 gift that a parsan could receie afer providing their email asdress. 2) This gift had an
cloment of curiesity as it wirsnt procisely clear on what it was, 3) We had some social
proaf in the foem of 1estimonials. 4) We repeated the call 1o action at the baltam af the
page. 5) We aven tried 10 add some credibility with a phone numbar, a profile ploture and
a physical address. Five days into the test, the G variation was down -42% in refative
tarms (inconclusively) as compased io the control and so we pulled the plug on it while
keeging other variations running.

Sa whal went wrong? We think this hint of poor performance was broughl on by a lack of
a basic alement needed on a sucosstul landing page. That is, there was na cloar grotiem
defnilion COMBined With how & PAnCUIAT ACHON Might Nelp & person resaive it. The page
lwcked a chomr benefit. The control did have the uppaer hand as it suggested o 1each

Good UI Newsletter

Good ULl DA =)VIZ, VT WZBaT LT ARNZNTD A=) T, ZDA—=)VE
T—T WA TIRNTIRERL div BREF S5/ ORWT YA NIB->THEY,
A= T NNAART AT T DA =)V 7547V M, Web A—)IVREENTRT
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