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ABSTRACT:  
An analysis of the demographics of Colorado’s political pundits reveals consistent and pervasive 
under-representation of individuals whose demographics deviate from the “norm” in Colorado 
politics. White, male Republicans with a bachelor’s degree and a white-collar career are most likely 
to appear on political shows; the farther a pundit deviates from that “norm”, the less likely he or she 
is to appear on television. This study examines the demographics of Colorado’s pundits through the 
lenses of race, gender, political affiliation, age, occupation, and highest level of occupation achieved, 
and finds that that the punditry offers inadequate demographic diversity to offer a representative 
range of political commentary. It then examines the consequences of this broad lack of diversity: not 
only the potential for the continuation of erroneous commentary from self-selected “experts”, but 
also the continuation of a vicious cycle of underrepresentation and the potential to hinder political 
representation at the local, state, and federal levels for years to come.  
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INTRODUCTION 
In a now-famous 2005 study, the Wharton School professor Philip Tetlock reported that political 
pundits are, for the most part, “poorer forecasters than dart-throwing monkeys” (Tetlock, 2005). 
Political pundits-those who appear on mass media to offer political commentary-have become a 
staple on nightly news, political television shows, and talk radio. Yet according to Tetlock’s study, 
they fail to provide accurate commentary. Far from exemplifying the ideal of the original Sanskrit 
term, pandit, which translates to “knowledge owner”, pundits have by and large become a collection 
of self-selected quasi-specialists with little expertise to substantiate their claims. And according to 
this study on the pundits populating Colorado’s mass media, even when their commentary is 
excluded from analysis, they still fail to accurately represent Colorado’s constituents by way of their 
demographics. 
 This study examines the current state of Colorado political television and the pundits 
solicited to comment on the state of political affairs. It specifically asks whether or not Colorado’s 
political television pundits offer adequate demographic diversity to offer a representative range of 
political commentary. It examines the demographics of pundits 
appearing on Colorado political television through the lenses of 
race, gender, age, political party, highest level of education 
attained, and occupation. It hypothesizes that the pundits 
featured on Colorado television will largely reflect the 
demographic majorities in Colorado politics: white, male, 
middle-aged Republicans with college degrees employed in 
politics.  

It furthermore proves that the majority of Colorado’s 
political pundits follow the stated model. 85% of Colorado’s 
pundits are white, 70% are male, 50% are between the ages of 45 
and 64, 95% have earned college degrees, and 95% are employed 
in white collar careers, including nearly 50% in politics. It then 
examines the consequences of this broad lack of diversity: not only the potential for the continuation 
of the vicious cycle of underrepresentation, but the potential to hinder political representation at the 
local, state, and federal levels for years to come. 
 
FINDINGS AND ANALYSIS 
 There is a pervasive lack of diversity in Colorado’s pundit demographics. We may look at 
this faulty representation through several lenses-race, gender, occupation, political party, and the 
highest level of education earned by pundits. But many of the findings draw on several variables at 
once, proving that the farther a pundit drifts from the “norm”, the less likely his or her voice is to be 
heard.  
 Racial minorities are particularly under-represented in Colorado’s punditry, for 85% are 
white. African Americans make up 5% of pundits, Hispanic and Latino pundits another 5%, and 
Asian pundits just over 1%. International commentators of varying nationalities fill in the remaining 
4% gap. White pundits, too, are over-represented in white collar careers. 76% of pundits employed 
in management (CEOs, directors of organizations, and the like) are white-meaning that even racial 
minorities in a top-ranking profession are overlooked in favor of whites in the same position. 

…Even when their 
commentary is 
excluded from 
analysis, [Colorado’s 
pundits] still fail to 
accurately represent 
Colorado’s 
constituents by way of 
their demographics. 
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As far as education, the majority of Colorado’s African American pundits hold a master’s 
degree, while the majority of white pundits hold a bachelor’s, demonstrating that overqualification 
is necessary for minority representation in political punditry. Education and political affiliation 
intersect to bear on representation, too. Even when controlling for the smaller numbers of non-
Republicans represented in this study, Democrats featured on political television are most likely to 
hold advanced degrees in law, while the majority of Independents have earned master’s degrees. 
But Republican pundits-who make up a near majority of Colorado’s punditry-hold just bachelor’s 
degrees, often in politically-unrelated fields.  

Therefore, Republicans, on average, have achieved the lowest education level of their 
occupational peers; yet on average, we hear political opinions from them the most. From these 
statistics we can infer that while most true experts and specialists can be classified as “pundits”, 
there are many pundits who cannot-and should not-be classed as experts. 

As far as gender, women are drastically underrepresented as a group. Yet for pundits who 
face the “double bind” of being both female and racial minorities, the odds of being invited onto 

political television are stacked even higher. White women are 27 
times more likely to be featured than African American, Asian, or 
Hispanic and Latino women. Compare that statistic, also, to the 
fact that men of color are twice as likely to be featured as women 
of color. In fact, the representation of women of color is so low 
that while you’ll see one white woman for every two white men, 
you will see over a hundred male pundits before you ever see an 
African American or Asian woman. Women of color with 
advanced degrees, especially Democrats, are the binary opposite 
of the “norm” in punditry. The farther a pundit deviates from the 
norm, therefore, the less likely he or she is to be heard on mass 
media.  

What does all of this mean? It means that the voices 
privileged to be heard on political television are just that: 
privileged, in one sense or many. Data show that the average 
political pundit is a middle-aged white Republican male holding 
a college degree and employed in a white collar profession. Data 
show that whites are heard with greater frequency than people of 

color-and, therefore, that whites are heard over people of color. Men are heard with greater frequency 
than women, and are therefore heard over women. Republicans are heard over any other political 
party. White collar workers are heard over lower classes; white pundits with just four-year degrees 
are heard over minorities with graduate degrees or PhDs; and those between the ages of 45 and 64 
are heard over the young and the old.  
 What are the consequences of this consistent under-representation of racial and ethnic 
minorities, women, lower-income earners, the young, and the old? As Christy la Pierre writes in her 
essay “Mass Media in the White Man's World”: 
 

In American society, by reproducing the ideological hegemony of the dominant white 
culture, the mass media help to legitimate the inequalities in class and race 

Yet for pundits who 
face the “double 

bind” of being both 
female and racial 

minorities, the odds of 
being invited onto 

political television are 
stacked even higher… 

The farther a pundit 
deviates from the 

form, therefore, the 
less likely he or she is 
to be heard on mass 

media.  
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relations…Television confers status on those individuals and groups it selects for placement 
in the public eye, telling the viewer who and what is important to know about, think about, 
and have feelings about. Hence, those who are made visible through television become 
worthy of attention and concern; those whom television ignores remain invisible (La Pierre, 
1999). 

 
This is equally true in the specific case of televised punditry. Whether intentionally or not, both the 
news and mass media socialize the public to view race, gender, and societal groups in a certain light 
by normalizing the individuals who appear most frequently. In this way, the news and mass media 
“teach" the public about racial and ethnic minorities and societal groups, such as women and the 
elderly. And media is capable of “teaching” viewers about the social roles and characteristics of 
those who appear on television (Greenberg and Atkin, 1978; Harwood and Anderson, 2002). The 
pervasive lack of diversity of Colorado’s pundits, then, demonstrates at least two things. First, 
political television socializes viewers into assumptions that minorities are less suited to offer 
expertise and commentary than the Colorado political mainstream: white, educated, upper-crust, 
middle-aged Republican males. Such exposure further validates and reinforces television casting 
decisionmakers’ biases against a diverse punditry (Fujioka, 1999), fueling a cycle of under-
representation. 

Second, because mass media plays an influential role in shaping how we think about and 
engage with race in our everyday lives, a lack of minority 
representation on political television provides implicit messaging 
to minorities that there is no place for them on political television-
or in politics at all. Nearly 50% of political pundits in this study, 
after all, are political representatives or policy analysts. Research 
shows that mass media has a particularly powerful impact on 
both self-perception and on perception of individual potential 
(Aubrey, 2006; Milkie, 1999; Shrum, Wyer, and O’Guinn 1998). 
The lack of representation on political television has the potential 
to be far more damaging than simply curbing a well-rounded, 
representative political dialogue. It has the potential to deter 
racial and ethnic minorities, women, lower-income earners, and 
the elderly from running for office-thereby increasing political alienation of minority groups and 
limiting descriptive representation at the local, state, and federal level (Graves, 1999; Pantoja and 
Segura, 2003). 

In his book “Ethnic Ironies: Latino Politics in The 1992 Elections”, Rodolfo O. de la Garza 
writes that “No cultural representation can offer access to the ‘truth’ of what is being represented, 
but what such representations do provide is an indication about how power relations are organized 
in a society” (1996). Clearly, Colorado’s power relations are organized in a way to benefit those 
already in power-not to extend some of that power to those left or right of the political norm.   
 
METHODOLOGY 
This study catalogued demographic data from 633 pundit appearances on Colorado political 
television between January 1, 2014 and June 20, 2016. Pundits were defined as guests appearing on 

…A lack of minority 
representation on 
political television 
provides implicit 
messaging to 
minorities that there is 
no place for them on 
political television-or 
in politics at all. 
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Figure 1 

a television show for the purpose of offering a narrative or opinion; show hosts were excluded. If a 
show solicited the same pundit for several appearances, each incidence was catalogued as a separate 
appearance. Each pundit’s demographic information was recorded for the following categories: 
gender, race, age, political party, highest level of education attained, and occupation. The 
classification brackets for each category (omitting unused categories) are as follows (see Figure 1): 
 
 

Gender Race Age Political Party Education Occupation 

Male White 18-24 Republican High school Management 
Female African American 25-34 Democrat AD Government 
Other Hispanic/Latino(a) 35-44 Independent BA Politics/Policy 
 Native American 

and Alaska Native 
 

45-54 Unregistered MA (stand-in 
for MBA, MD, 
MS) 

Business, Financial, 
and Economics 

 Asian and Pacific 
Islander 

55-64 Unaffiliated JD (stand-in 
for LL.B.) 

Legal 

 Other 65-74 Other PhD Philanthropy 
  74+   Architecture and 

Engineering 
     Community and 

Social Services 
     Education/Research 
     Arts, Design, 

Entertainment, 
Sports, and Media 

     Protective Services 
     Farming, Fishing, 

and Forestry 
     Sales and Related 
     Life, Physical, and 

Social Sciences 
     Advocacy 
     Military 
     Organized Religion 

 
This study’s gender, race, age, party, and education brackets are drawn from verified survey 

batteries used in ANES studies. The occupation brackets are drawn from the Bureau of Labor 
Statistics 2010 Standard Occupational Classification (SOC) system, the most recent system available, 
which was adapted slightly for relevance. For example, the five specific occupations most common 
to the pundit demographics recorded in this study are: politician; CEO/Director; journalist; lawyer; 
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Figure 2 

and college professor. The corresponding brackets are: Politics/Policy; Management; Arts, Design, 
Entertainment, Sports, and Media; Legal; and Education/Research. 
 Political television shows are here defined as expressly political television shows airing 
content regarding politicians, legislative issues, and local, national, or global political events. Each 
is aired on local stations or Colorado-specific online news outlets. Nationally syndicated shows 
airing on local television were excluded, as were news shows lacking a consistent political segment 
or feature. The shows from which pundit data was drawn are as follows (see Figure 2): 
 
 

SHOW BROADCAST ON: 
The Aaron Harber 
Show: Colorado 
Business News 

KCDO-TV Channel 3; Online 

The Aaron Harber 
Show: Colorado NOW! 

KCDO-TV Channel 3; Online 

The Aaron Harber 
Show: 2014 Colorado 
Republican Governor's 
Race 

KCDO-TV Channel 3; Online 

Aspen Institute Grassroots (Channel 12) 
Balance of Power 9News (KUSA) 
Deliberate 
Conversations 

Boulder8 

Devil’s Advocate By the Independence Institute, CPT12 
None of the Above  Grassroots (Channel 12) 
Politics Unplugged Denver7 

 
Demographic data were collated from a variety of sources and cross-referenced across each 

platform to ensure accuracy. The majority of demographic data were sourced from Colorado voting 
registration databanks, biographies, publicly available profile pages, public records, and captions 
provided from the television shows or pundits themselves. The nature of these data is inherently 
difficult to verify, for the majority of a pundit’s personal information is self-reported. In all possible 
cases, data were validated across multiple platforms. In the case that a data point could not be 
substantiated, it was screened out from data collection rather than including erroneous information. 
 This study utilized the data analysis software STATA in order to examine the effect of 
demographic intersectionality on the frequency of pundit appearances. Findings weighted with a 
probability of 0.1 or below were considered valid for this study. Raw data may be accessed in a 
separate appendix.  
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