






 

 

 

 

 

 

 

 

 

  



















 

 

 

 

 

 

 

 

 

  





























 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  















 

 

 

 

 

 

 

 

 

  





















 

 

 

 

 

 

 

 

 

  















 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  









 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  





















 

 

 

 

 

 

 

 

 

  















 

 

 

 

 

 

 

 

 

  









 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  















 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  











 

 

 

 

 

 

 

 

 

  













 

 

 

 

 

 

 

 

 

  





































 

 

 

 

 

 

 

 

 

  







 

 

 

 

 

 

 

 

 

  



City of Fayetteville Advertising and Promotion Grant

1. Name of organization: Fayetteville Firefighters’ Association, IAFF - Local 2866

a. Name of event: “Fayetteville Firefighters Hero Half Marathon and 1 mile”

b. Tax status: 501(c) 3 non-profit organization

c. Tax ID number: 52-1269596

2. Contact: Kyle Martin, Firefighter 

a. Address: 2306 N. Hidden Creek Dr. Fayetteville Arkansas 72704

b. Phone number: 479-530-9906 

c. Email: kmartin1808@gmail.com

3. The purpose of the annual Hero Half Marathon and 1 Mile is to raise awareness and funds to support 
various Northwest Arkansas-based charity and non-profit organizations, and to provide an event that 
encourages Fayetteville families, community members, and visitors to be active. The local charities that 
will benefit from the event include: The Cow Paddy Foundation, Fayetteville Public Education 
Foundation, Movies in the Park, Arkansas Special Olympics, Muscular Dystrophy Association, 
Fayetteville Firefighters Scholarship Fund, and Camp Sunshine. Funds generated by the race will help 
sustain and expand these local organizations that meet a need in our community, make Fayetteville a 
better place to live, and attract visitors to our city. In addition to supporting charitable organizations, the 
event will include a fire-safety-awareness fair hosted by the Fayetteville Fire Department’s Fire 
Marshal’s Office and 9/11 memorial event.

 

4. The event will be held on October 10th, 2015. October is an ideal time to host the race because it is 
National Fire Safety Month, and the weather should be cooperative. The date’s proximity to the 
anniversary of terrorist attacks on 9/11/2001 will be an appropriate outlet for our community to 
remember how essential this civic department is to protecting our community in times of need. 

 

5. The event will be based at Fayetteville Fire Station One at 303 W. Center, between West Ave., and Locus 
St.. The racecourse will access Fayetteville’s Greenway Multi-use Trail System.

 

6. The Fayetteville Firefighters' Association, IAFF - Local 2866, was formed in January of 1982 with a 
97% membership rate, which we still maintain today. Our parent organization, The International 
Association of Firefighters, was established in 1918. This association has accomplished many things 

mailto:kmartin1808@gmail.com
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over the years, from working with National Fire Protection Association (NFPA), to lobbing for benefits 
that protect IAFF firefighters all over the Nation. Our Local chapter has performed many different 
fundraisers throughout the years to raise money for charities we endorse, and to promote the positive 
image of the Fayetteville Firefighters' Association. Past fundraisers included the “MDA Boot Drive,” 
and the “Bike Blues and BBQ Poker Run.” In the last 5 years, Local 2866 raised $150,000 for MDA 
with “MDA Fill the Boot Drive” . We use our funds to sponsor local events like Movies in the Park and 
Fayetteville youth sports. We also created a scholarship fund that supports local members' children in 
attending college. In the past, the Fayetteville Fire Department has had limited programming to promote 
Fire Safety Month and remember 9/11; however, the desire to do so has always been present. The Hero 
Half Marathon and 1 mile will be an event to help us accomplish these objectives and promote a spirit of 
national perseverance and pride. 

 

7. The event will draw runners and additional spectators from up to a 1000 mile radius of Northwest 
Arkansas. Racers from out of state or cities far from Fayetteville will likely reserve hotel rooms for the 
event. Last year’s event drew participants from New York, Florida, Texas, Oklahoma and Missouri. With 
our online registration we added a survey to gather information on distanced traveled to event and 
intended plans of overnight stay. Our Host hotel information was also attached to our website. To 
encourage overnight stays in Fayetteville we are hosting a pre race dinner event. To encourage out-of-
state runners, the other IAFF locals around the nation have already been advertising our race on their 
news bulletins. 

8. The race will be identified with the Historic Downtown Fayetteville Square, including the beautiful 
parks and multi-use trail system connected to the area. Fayetteville Fire Department, in hosting the 
event, wants to promote itself as a protector of Fayetteville’s resources and citizens. With the addition of 
charitable giving, promotion of fire safety, and 9/11 remembrance, an extremely positive image is 
created for the organization, the event, and the city. 

9. We are marketing our race as a world class USA Track and Field certified Half Marathon and 
community event. It is a way for locals, visitors, and competitive runners to be active with friends and 
family, support local charities and businesses, increase their awareness of fire safety, and remember 
9/11. To market our race we plan to advertise in national; fitness, emergency services, and civic 
publications. Additionally, our race web page, national running and fitness websites, our charities’ 
professional networks, local billboards, schools and community health meetings, the local and regional 
running community, radio, and signs and posters around town will be utilized. We will receive assistance 
in the form of in-kind donations and sponsorships from local groups and businesses to aid in race 
recognition, as well as financial support for the event. We have a sponsorship proposal, event 
information handout, and press release to use for event promotion.



10. We estimate our marketing costs to be around $10,000 based on the following:

a. Electronic media advertising (radio, websites, Facebook, web page, etc): $4,000

b. Printed advertising in local and national publication: $5,000

c. Posters, flyers, and stickers: $1000

11. Currently, the IAFF local 2866 has limited capital available for such an aggressive promoting and 
advertising campaign, website maintenance, and event trophies and give a ways. A&P funds will help us 
market and implement a high-quality charity race, create a simple evaluation process, and formulate best 
practices for hosting a fun and financially sustainable event. We are requesting $20,000 from the A&P 
Commission. Grant funds will be used for the following:

a. Advertising and Promoting $10,000

b. Graphic Design  $5,000

c. Website Management $2,000

d. Participant trophies and give a ways $2,000

e. Locally Purchased Race Day Materials: $1,000

12. The Hero Half Marathon and 1 Mile meets grant criteria in the following ways.

a. Attraction of visitors and/ or overnight guests: People like to participate in charity races and this 
encourages visitors and residents to make a special trip when they know their entry fees support 
needed community programs and organizations. The race date falls on a weekend, so participants 
visiting from out of town will likely seek accommodations in order to be rested and prepared for 
the race. Fall is a beautiful time in Fayetteville and the Ozarks; runners will come for the race 
and stay to enjoy the city and the surrounding area’s natural beauty. As this will be marketed as a 
family-friendly event, whole families will stay overnight and choose to make their visit a 
multiple day family trip. Our event is unique in that there are very few events that remember 
9/11 in the surrounding area, and therefore will draw many people to the city to join others in 
remembering this day in US history. 

b. Local economic impact: Materials purchased for race promotion and the event will be purchased 
from local businesses wherever the necessary services and products are available. The event host 
local food vendors to serve food to runners, and invite our local race donors and sponsors to set 
up booths to promote and sell their products and services. We will also acknowledge them in our 
promotional race materials, race day commentary, and race t-shirts, all increasing their 
businesses’ visibility. When runners stay, before or after the event, they will likely purchase 
foods and other goods from local businesses along the racecourse and surrounding area.



c.  Repeat business for participants, visitors, and spectators: With the overwhelming positive 
feedback from last year’s participants, spectators, and volunteers, we hope to dramatically 
increase the number of participants and spectator which will results in more dollars spend in 
Fayetteville. When we host a quality event, have a positive community impact, and bring 
customer to local business we help our community thrive. This will ensure our event continues 
sustainably and gains support for years to come.

13. We expect 500 racers, accompanied by additional spectators from Northwest Arkansas, surrounding 
states, and racer from around the country.  The event may draw as many as 100 additional people from 
the Fayetteville area for our Fire safety awareness fair and community event. Altogether, we hope to see 
at least 1000 people involved with the event in the downtown area.

 

14. The potential economic impact1 to:

a. The Fayetteville Firefighters' Association –Our organization will have more money to donate to 
charitable, non-profit organizations by leveraging community support, race participation, and 
sponsorships. 

b. Local business and tourism – Businesses directly and indirectly involved with the race event will 
increase their sales and visibility. The date and duration of the event caters to overnight visitors, 
who will pay for lodging and meals, among other services. Local recreation sites and outdoor 
stores may also benefit from the increase in traffic generated by the race.

c. Local Charities – This event directly expands the financial capabilities of multiple local charities. 
Meals, accommodations, and other purchases made from local businesses will ensure their doors 
stay open, citizens have employment, and money spent stays in Fayetteville so improvements 
can be made throughout the city. 

15. In order to hold an environmentally acceptable and sustainable event, the local IAFF will implement 
numerous initiatives. We will rely more on electronic advertising than on print media. The poster and 
signage purchased last year will modified for this year’s event and reused for years to come. Racer’s 
number bibs, cups at aid stations, and all drink containers will be recyclable. Like last year, our main 
event will have portable solar arrays for powering PA system, vendor booths, and children activities. We 
will also have volunteers for trash collection, and to sweep the race course after the race to ensure we 
leave it clean. All trash collected on race day will be sorted and recycled. All of the purchases made for 
race day such as equipment, electronics, or signage will be reused for the next annual event.

1



16. If A & P funding is not secured, much of the proceeds raised during the event will be used to cover race 
expenses instead of being donated to the charitable non-profit organizations we support. We will have a 
smaller turnout than expected, and therefore bring fewer people to Fayetteville for the event. To 
accomplish a successful race without A&P funding, we would need to rely primarily on donations and 
sponsorships for promotion and marketing. A&P funding would help us establish larger sponsor 
relationships, strengthen our infrastructure, and market the event effectively. More importantly, the 
funding would ensure an impact on the charity organizations that we support, and a positive economic 
impact to the city of Fayetteville. 

17. Commission funds will be matched primarily with in-kind donations, financial sponsorships, and staff 
and volunteer hours allocated to the project.

18. Attached 



Hero Half Marathon 2014 Money In and Out

Date Check Sponsorship & Registiration Money

5/13/14 Deposit Planet Fitness $200.00
6/19/14 Deposit Max Mahler $500.00
6/19/14 Deposit Progressive Trail Design $250.00
6/19/14 Deposit HSG Partners - Slim Chickens $200.00
6/19/14 Deposit Fayetteville Advertising & Promotions $800.00
7/18/14 Deposit Thorton Enterprises $200.00
7/18/14 Deposit Chenal Restoration $300.00
8/11/14 Deposit Agler Golf LLC $200.00
8/11/14 Deposit Hogue Law Firm PLLC $500.00
8/20/14 Deposit Ozark Natural Foods $250.00

10/10/14 Deposit McBride Distributing $500.00
10/24/14 Deposit HHM T-Shirt SalesHHM T-Shirt Sales $305.00
10/24/14 Deposit FOP Donation $100.00
10/24/14 Deposit Allied Storage DonationAllied Storage DonationAllied Storage Donation $75.00
11/10/14 Deposit Specialized Real Estate Group $250.00
11/13/14 Deposit Registration Money from Race Wizard $10,537.56

Total Inflow $15,167.56

Total Cash Outflow $9,586.78

Total Cash Onhand $5,580.78

Net Profit (1/2 of Total Cash) $2,790.39



Hero Half Marathon 2014 Money In and Out

Date Check Expenditures

3/13/14 1331 K. Martin (reimbursement flyers) $37.29
4/30/14 Visa Kinkos (flyers) $68.15
5/27/14 Visa FedEx Office $50.29
7/17/14 1352 Michael Mahler (HHM Website) $800.00
7/17/14 1353 K. Martin (reimbursement flyers) $64.46
8/12/14 Visa NWA Sign Shop (Banners & Flyers) $1,810.88
8/13/14 1358 J. Knight (reimbursement) $21.24
8/21/14 Visa Facebook Advertasing $255.51

9/3/14 1359 City of Fayetteville (cleanup deposit $500) $0.00
9/3/14 1360 Fayetteville Parks & Rec (cleanup deposit $250) $0.00
9/3/14 1361 K. Martin (background check for ABC Permit) $25.00
9/3/14 1362 ABC Control Permit $50.00

9/18/14 Visa Creative Awards (Ribbons & Medals) $1,382.85
9/18/14 Visa Fire Ax Trophies (Top Finishers) $366.74
9/18/14 Visa Sign Planet (Stand up sign) $164.63
10/1/14 Visa Race Bibs $111.52
10/3/14 Visa Downtown Bentonville Inc. (Oktoberfest) $30.00
10/2/14 6533 Potty House (Portable Outhouse Rentals) $354.96
10/3/14 6532 Space Walk of NWA (Bounce House) $138.44

10/17/14 Visa Pizza for packet stuffers $27.78
10/18/14 Visa Race Day Supplies $149.90
10/18/14 6534 Paycheck for FPD Officer #1 (Required Security $100) $0.00
10/18/14 6535 Paycheck for FPD Officer #2 (Required Security $100) $0.00
10/18/14 6536 Brock Entertainment (DJ) $250.00
11/11/14 1373 Sign Planet T-Shirts $2,590.10

12/3/14 1375 Image One T-Shirts $587.04
1/15/15 1379 Fraizer Insurance (Race Day Insurance) $250.00

Total Cash Outflow $9,586.78
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