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Reporting on polls is no different from reporting on any other 

information we give readers. Polls must be thoroughly vetted, be determined 

to have been done well, and be free from bias in both the questions asked 

and the conclusions drawn. Keeping poorly done survey research from 

influencing and informing our news coverage is just as important as 

including and passing on to readers good survey research. If we get it wrong, 

we've not only misled our readers, but also damaged our credibility. This 

holds true for polls on every topic used in every section of the paper.  

 

Survey research published or cited in The Times should for the most 

part meet the standards of the News Surveys department for disclosure, 

sampling, methodology, reliability and unbiased content. While the use of 

well-done polls by outside organizations is acceptable, New York Times 

polls are preferred when both are available. When a poll that does not meet 

Times's standards but is significantly impacting the news or changing the 

dynamic of a campaign and cannot be ignored, it can be cited. This should 

be done in a way that makes clear to readers that the poll's methodology or 

question wording etc. raises doubts about the poll's reliability. It's best to 

check with someone in News Surveys.  

 

Our aim in any poll story is to give readers a sense of where the 

general public stands on the issues of the day and to make note of any shifts 

in opinion. Sometimes those changes are fleeting, sometimes they are the 

beginning of a trend and sometimes they are another point on a graph that 

has already begun a clear trend one way or another.  

 

In recent years, polls have become ubiquitous. Whatever or whomever 

the product, point of view or candidate, there is a poll in support. There are 

polls conducted over the telephone, on the Internet, through the mail, in 

shopping malls and on street corners. Sometimes a computer-generated 

voice asks the questions; sometimes it is a real person.  

 

Not all polls are created equal and polling can be a tricky business. 

Poll results can be easily influenced by many factors including the wording 

and ordering of questions and the way the poll's respondents are chosen. 



 

Polls – both those that meet our standards and those that do not – may 

be used in larger discussions of the polls themselves as long as it is clear to 

readers that some of the polls may not be valid measures of opinion.  

 

As polls have proliferated and have become an ever-greater fixture of 

political reporting, The Times has expanded its coverage of them. 

Sometimes polls form the central basis of a news story; sometimes they 

provide point of reference or bolster a particular argument; sometimes on the 

Web we present a broad range of polling data to give users a full portrait of 

the ways in which public opinion is being surveyed.  

 

The world of polling is currently in the midst of significant change, 

and The Times has begun a process to review its polling standards. While 

the process is ongoing, the paper will be making individual decisions about 

which polls meet Times standards and specifically how they should be used. 

As technology changes, we expect there will be multiple methods for 

capturing public opinion; we also fully expect that there will continue to be a 

proliferation of polls that do not meet our standards. (A copy of the 

standards released in May 2011 is available online.) 

 

News Surveys is available to consult with editors and reporters before 

polls are published and should vet all polls that are used as the central and 

secondary sources for news stories. 

 


