
Comcast Boston 
Rebecca Friedricks  
5 Times Square 
21st Floor 
New York, NY 10036 
 
June 2, 2011 
 
 ATTENTION: Rebecca Friedricks 
 
Dear Ms. Friedricks: 
 

It has come to our attention that the Progressive Change Campaign Committee and Democracy 
for America (“Progressive Change”) has purchased air time on your cable network to run a negative 
advertisement targeting Charlie Bass, Representative for New Hampshire’s 2nd Congressional District 
(“the Advertisement”). The Advertisement is blatantly and wholly false, and has been deliberately crafted 
to mislead and frighten voters about certain provisions in the Republicans’ Budget Resolution for Fiscal 
Year 2012 (“the Budget Resolution”). A similar advertisement has been judged false by PolitiFact, a 
nonpartisan, Pulitzer Prize-winning project of The St. Petersburg Times.1

 

 Thus, because the 
Advertisement conveys messages plainly disproven by fact, on behalf of Rep. Charlie Bass, I respectfully 
demand that your network refuse to air the Advertisement and that no airings of this misleading content 
be allowed on your network. 

 The Advertisement states, in pertinent part, that “Charlie Bass voted to END Medicare.” This is 
completely false. The Advertisement is likely referring to an April 15, 2011 vote in the U.S. House of 
Representatives to pass the Budget Resolution. The Budget Resolution did contain provisions to address 
the future of Medicare. However, there is simply no way to interpret the Budget Resolution, either on its 
face or by its effect, to “end Medicare.” 
 
 The Budget Resolution as approved by the U.S. House of Representatives does NOT end 
Medicare. In fact, the Budget Resolution makes no changes at all to Medicare for current or near retirees, 
as none of the Medicare-related provisions in the Budget Resolution would even take effect until 2022.2 
This fact makes the Advertisement especially misleading, as the woman featured in the Advertisement is 
a current Medicare beneficiary, and would not have her Medicare benefits ended, or even changed in any 
way, under the Budget Resolution. To wit, when reviewing a similar advertisement, PolitiFact concluded 
that while the Budget Resolution would change Medicare, Medicare would not be ended. PolitiFact 
continued to state that “to say Republicans voted to end Medicare, as the ad does, is a major exaggeration. 
All seniors would continue to be offered coverage under the proposal, and the program’s budget would 
increase every year.”3

 
 

                                                           
1 See “Democrats say Republican voted to end Medicare and charge seniors $12,000,” St. Petersburg Times 
PolitiFact, April 21, 2011,  available at http://www.politifact.com/truth-o-meter/.  
2 See “Long-Term Analysis of a Budget Proposal by Chairman Ryan” at page 9, April 5, 2011, issued by the 
Congressional Budget Office, available at 
http://www.actuary.org/pdf/health/Medicare_Financial_IB_Final_111010.pdf. 
3 See “Democrats say Republican voted to end Medicare and charge seniors $12,000,” St. Petersburg Times 
PolitiFact, April 21, 2011,  available at http://www.politifact.com/truth-o-meter/ (emphasis added). 
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Additionally, the Budget Resolution ensures that Americans aged 54 and younger will still have 
Medicare when they retire by implementing a new, sustainable model of Medicare.4 This new version of 
Medicare would actually REQUIRE insurance companies to GUARANTEE coverage for seniors.  On 
April 15, 2011, FactCheck.org, a non-partisan project of the University of Pennsylvania’s Annenberg 
Public Policy Center, unequivocally stated that, under the Medicare plan presented in the Budget 
Resolution, “private insurance companies in the exchange would be required to cover any eligible senior 
who wanted insurance.”5 Additionally, the text of the Budget Resolution report itself states that “Health 
plans that chose to participate in the Medicare Exchange would agree to offer insurance to all Medicare 
beneficiaries – to avoid cherry picking and ensure that Medicare’s sickest and highest-cost beneficiaries 
received coverage.”6

 
 

It bears noting that PolitiFact also pointed out that the Budget Resolution, like all budget 
resolutions, is a non-binding document that does not establish law. A Budget Resolution cannot “end” 
Medicare, or any government program for that matter. In sum, PolitiFact concluded its review of the 
Advertisement by giving the Advertisement an overall rating of “Pants on Fire” – declaring it as false as 
any Advertisement could possibly be. 

 
I’m certain you’ve been on the receiving end of letters like this before. However, I implore you to 

understand that the decision before you today is different. This is NOT an issue of interpretation. This 
Advertisement is nothing more than a malicious attempt to mislead voters by spreading false information. 
Furthermore, similar advertisements by the Democratic Congressional Campaign Committee that stated 
that Republicans “voted to end Medicare” have been pulled by station managers across the country.   

 
It is plainly false to say that Charlie Bass “voted to end Medicare.” In fact, the opposite is true 

and proven by fact – a vote in favor of the Budget Resolution was a vote to protect Medicare for future 
seniors, and a vote to leave Medicare unchanged for current seniors. In creating this deceptive 
Advertisement, the Progressive Change has chosen fear-mongering over fact, obviously in hopes that by 
repeating a falsehood enough times, it will become true. We urge you not to ascent to this political ploy.   

 
 Importantly, this attack by the Progressive Change does not constitute a “candidate use.” Under 
Columbia Broadcasting Sys., Inc. v. Democratic Nat'l Comm., 412 U.S. 94 (1973), and Nat’l 
Conservative Political Action Comm., 89 FCC 2d 626 (1982), your network is not obligated to air any 
advertisements from third parties, such as the Progressive Change, as third parties have no guaranteed 
right of access to air their advertisements on your network.  Thus, broadcasting stations are not protected 
from legal liability for airing a false and misleading advertisement sponsored by the Progressive Change. 
 

Broadcast licensees have a legal responsibility to review and to eliminate any false, misleading, 
or deceptive materials contained in advertising. We urge you to recognize the Progressive Change’s 
blatant disregard for the truth and we respectfully demand that your network refuse to air this false and 
misleading Advertisement. We further request that you reject any attempts by the Progressive Change to 
purchase time for the future airing of this Advertisement because of its material misstatements of fact and 
blatant disregard for the truth of the matter.   

 

                                                           
4 See “Long-Term Analysis of a Budget Proposal by Chairman Ryan” at page 8, April 5, 2011, issued by the 
Congressional Budget Office, available at 
http://www.actuary.org/pdf/health/Medicare_Financial_IB_Final_111010.pdf. 
5 See “Fact Checking Obama’s Budget Speech,” April 15, 2011 (updated April 18, 2011), available at 
http://factcheck.org/2011/04/factchecking-obamas-budget-speech/ (emphasis added). 
6 See House Report No. 112-058, at 105 (2011)(emphasis added). 
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On behalf of Rep. Charlie Bass, I ask that you please contact me at your earliest convenience at 
(202) 479-7072 to advise as to your network’s actions(s) with respect to cessation of the airing of this 
Advertisement. I will contact you later today if I have not heard from you by late afternoon.  

 
Thank you for your prompt attention to this matter.  I will anticipate your immediate response. 

 
     Sincerely, 
 
 
 
 
     Jackie Barber 
     Deputy General Counsel 
     National Republican Congressional Committee 
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