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No part of this manual may be reproduced or transmitted in any form or by any means, electronic or mechanical, 

including photocopying, recording or any information storage and retrieval system, without written permission from 

the author. Toolshop® and Universal Blueprint® are registered trademarks. Unauthorized use of these names or any 

copyrighted text or graphics are prohibited by law. 
 

Throughout this manual, you will see the following abbreviations: 

AG = Action Guide 

Adv = Advisor (Coach) DSP =  Direct Service Provider(s) (Advisors & Group Facilitators) 
GF  = Group Facilitator 
IP  =  Intellectual Property 

JSG =  Jump Start Guide (2018 short book title) 
PT =    Parents Toolshop®  
PTC =  Parents Toolshop® Consulting 
RTLeaders = Relationship Toolshop® Leaders 
RT or RTITI =  Relationship Toolshop® International Training Institute, LLC  
S&P =      Standards and Practices 
TPT = The Parents Toolshop® (Original 2000 book title) 
UB® = Universal Blueprint®  
 

This Standards and Practices Manual and any pre-acceptance orientation resources (i.e. The Leader Inquiry 

resources) provide details about what each training program provides and each party’s responsibilities and deadlines 

during the training process and active certification period.  

This manual is not written in stone. It is constantly being reviewed and updated as people ask questions the 

committee has not before answered or clarified. Rather than individually negotiate each decision, the S&P 

committee decides on a standard uniform policy that would be equitable to all current and future Relationship 

Toolshop® Leaders — while maintaining and protecting the quality assurance guidelines to which the committee has 

a primary commitment.  

At the time of initial application and in their annual reactivation report, Leaders confirm their understanding of and 

commitment to follow all Leader policies described in the most current S&P Manual. Once a tuition payment has 

been made, compliance by both parties (RTITI and the trainee) is expected. Whenever S&P updates are sent to all 

leaders (often with any changes highlighted), those policies go into effect and there is an opportunity for all leaders 

to ask questions and get clarifications of the new policies. Once that opportunity has been provided, whether a leader 

chooses to participate in those discussions, compliance with the then-current polices is expected without additional 

signatures of confirmation or past agreements. 

So, you have graduated from a Toolshop® training program and see how what you learned would be 

so valuable for other people to know --- especially people who have the special relationship type or issue 
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you do. You understand how to apply Toolshop® concepts and the PASRR Formula to the Top Ten 

Biggest Challenges people experience when they have these special relationship types and/or issues. 

You are willing to share what you know so RTITI can create a supplementary Action Guide for people 

like you.  

Great! You don’t have to be a certified RT Leader to do that! Just let us pick your brain and review 

what we do with the gold we mine. In other words, we’ll do all the writing and development and then let 

you review it before we release it.  

Obviously, you will be able to share this resource, to reach out to other people in your “niche.” To 

provide any direct service, such as coaching or training, however, would require Toolshop® leader 

certification, but it is optional. Most of all, at this step, we’d just love for you to share with us what you 

know so we can reach more people and support them in applying Toolshop® teachings and tools to their 

lives. So learn more about what Content Contributors are and do, by reading this section of the S&P 

Manual. 

 

WHAT IS A TOOLSHOP® “CONTENT CONTRIBUTOR” (CC)? 

Children and adults are first and foremost human beings. All Toolshop® core teachings show how to 

build positive relationships with those whom parents or adults interact, while preventing or responding to 

common, universal challenges that can arise in those relationships. Some special issues and challenges 

arise depending on the type of people, relationship or challenge involved.  

 

Our goal is to provide complementary niche-specific resources for our books and programs that teach the 

universal core Toolshop® concepts and tools. There are literally dozens of possibilities (see image below) 

and no one person could be an expert in all of them. So we need everyone’s help in collecting ideas, 

examples, applications and stories.  

 

Until we see a need for a newly-written niche-specific curriculum or book, for which we need a RT Niche 

Expert to be a co-author, we are collecting ideas about how the different tools apply to different types of 

people and relationships, stories/examples, and the “Top Ten Common Challenges” of each.  

 

When we collect enough content related to a “niche,” we can create an Action Guide, possibly even 

niche-specific bonuses, references, stories, examples, and practice exercises. Although Jody will often be 

the initial author (compiler/editor) of these Action Guides, she will happily acknowledge those who 

contributed content for them.  

 

Then, we can reach out to people in that audience, to introduce them to our core teachings and offer more-

customized teachings, examples, stories and solutions to them. People in that niche can become DSPs, 

who use (Advisors/Coaches) or teach (GFs) Toolshop® concepts and applications to these special 

populations, using the core standardized/universal curricula + niche-specific Action Guides. 
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WHO CAN BE A CONTENT CONTRIBUTOR? 

 

We recognize that each person we inform, train or support is an expert --- about their children and those 

with whom they have relationships. Yet, not every person we train or support is an “expert” in parenting, 

relationships, or the UB® and its tools. Even though the UB® can be used in any challenge in any 

relationship, no one person can be an expert in all these topics. So by compiling comments and examples 

of how others have used our teachings and tools, and sharing them with others, we can reach many more 

people and provide more customized answers and solutions to the challenges they face. 

Anyone who read a Toolshop® resource or attended a class that teaches the Universal Blueprint® 

system can be a content contributor. Therefore, a Content Contributor could be: 

● Parents/People in that niche (i.e. single parents, parents of special needs children, couples, 

teachers, etc.) 

● Professionals who serve that niche, such as: 

○ Members of parent or family life education association. 

○ Joint Venture Partners or affiliates who serve these niches through their own business, 

with their own complementary programs, resources, or services. 

There are many ways you can help us provide more and better content to those we reach, without being a 

certified leader or RT Expert, who are the only people authorized to co-author Toolshop® resources, in 

collaboration with Jody Johnston Pawel, LSW, CFLE. Here are some examples: 

-          Stories, Examples & Class assignments: When you take a Toolshop® class or do practice 

exercises in our Action Guides, we often ask for your ideas and examples of how you have used what you 

learned. If you were sitting in a class, everyone would benefit from your experiences. So we would like to 

share your stories or examples to help others who use our future resources or programs. We won’t use 

your name and you don’t have to be responsible for writing it. We just want to collect examples of 

applications of the UB® in real-life situations and be able to share it, so we can help more people. 

-          Testimonials: whether on an evaluation form, blog post comment, thank-you note, or comment 

after a workshop, countless people tell us how much they love our teachings and often have near-

miraculous results using them! When others are deciding whether to invest their time and resources in our 
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programs or resources, the benefits or results they could get are usually the most important factor they 

consider. They expect us to say positive things, but when they see testimonials (especially videos) about 

the results others have achieved, it helps them feel more confident in deciding to learn from us. We 

always collect testimonials, then choose to use those that fit our resources. We will always get your 

permission to use your testimonial and how you want to be identified. (Your real name and state/country 

are the most sincere and meaningful.) If you share anything particularly personal or confidential, you can 

review an edited version for your approval, before we use it. If it is long, we reserve the right to edit for 

brevity and grammar, without getting permission and committing to not changing the meaning. 

-          “Content Contributors”: Our goal is to provide niche-specific Action Guides as a complementary 

resource for books and resources that teach the UB® and universal core Toolshop® concepts. These 

Action Guides offer additional information about the Toolset topics (i.e. parenting styles, self-esteem, 

discipline, etc.) and the Top Ten challenges that might be specific to a particular population. Although 

Jody will often be the initial author (compiler/editor) of these Action Guides, copyrighted by RTITI, we 

will happily acknowledge those who contributed content for them. People in that niche can then become 

DSPs, who use (Advisors/Coaches) or teach (GFs/Trainers) Toolshop® concepts and tools and their 

applications with these special populations. 

- Advisors and GFs (DSPs) may be “Content Contributors” or participate in brainstorming 

sessions for niche-specific resources being developed where there isn’t a RT Expert. (Example, niche-

specific Action Guides to supplement a universal standardized resource/program, like PT’s T.I.P.S. or 

RT’s F.I.R.S.T. courses.) There is no need for an entirely new curriculum, yet there is a need for DSPs in 

that niche, who could provide coaching, training support calls/webinars, and existing Toolshop® 

workshops to people in that niche. Any niche customization would be mostly verbal, with any changes to 

handouts/PowerPoints being minor and pre-approved. Anything beyond changing the name of the niche 

(i.e. adding the word “divorced” or “single” or “step-”) that changes or adds new content must be done in 

collaboration, cooperation or at least approved by Jody, as the original contents’ copyright owner.) 

 

 

HOW DOES BEING A “CONTENT CONTRIBUTOR” WORK? 

 

Step 1.  Someone reads a Toolshop® resource or attends a Toolshop® program that teaches the UB® and 

the universal core Toolshop® content and tools.  

 

Step 2.  That person submits a CC journal, class assignments or book practice exercises, questions, 

and/or testimonials, or responds to surveys or an invitation to become “Content Contributor,” 

which might be worded like this: 

 

 “As you read this Toolset chapter and think about how you can apply what you learned to your children, 

family, or relationship. What ideas or questions do you have? Is there anything unique about your 

children (i.e. special needs, age, etc.), family (i.e. divorced parent, parent of multiples, non-US culture, 

etc.), or adult relationships (business, couples, etc.) that you think might need special considerations or 

about which you’d like additional information? 

 

Please send us your ideas, questions, success stories, and/or questions. We are here to support you! 

<<Send an email to support@RelationshipToolshop.com to request details about submission 

requirements for stories, Action Guides, the CC Journal, and CC section of the S&P manual, which includes 

details about the terms, compensation, etc.) 

http://rt-leader.s3.amazonaws.com/s-and-p/ContentContributorJournal.doc
mailto:support@RelationshipToolshop.com
http://rt-leader.s3.amazonaws.com/s-and-p/ContentContributorJournal.doc
http://rt-leader.s3.amazonaws.com/s-and-p/02-SP_2016_PartII_SPmanual-ContentContributor.pdf
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The instructions on what to submit may include: 

● Success stories and testimonials of how they applied UB®/tool(s) and the results they got. 

● Chapter (Toolbox/Toolset) Notes from reading a “generic/universal” PT/RT resource and any 

special issues or applications of that topic/tool that might be specific to that niche. (CC Journal) 

● Top 10 Common Challenges for that niche and a solution. Someone may submit one or more, in 

the form of a story or a PASRR Formula responses, using the Decision-Making Worksheet or the 

“Choose Your Own Solution Hintbook,” (which is provided as part of the T.I.P.S. Graduate 

Bonus Resources on PT.com or RT.com after logging into your membership account). 

 

They sign/approve a Content Contributor agreement, which will include (but might not be limited to) the 

following terms: 

● CCs agree that all content contributed becomes the intellectual property of RTITI. 

● CCs give RTITI the right to use/edit the contributions to create new Toolshop® 

resources/programs that RTITI owns/publishes/manages/distributes. 

● Attribution will be given to contributors in resources in which their content is used. 

○ The CC’s name may be mentioned in stories or applications of the UB® and its tools, 

with their permission to use their identity or a fictional name. 

● CCs can leverage (mention) their role as a “CC,” but can’t teach the UB®, Toolshop® teachings, 

or start a Toolshop® business or business that could potentially compete with a Toolshop® 

business. They must be an Active RTLeader with the proper license for such desired activities as: 

Advisor to coach, GF to teach, Expert to write new programs/resources that teach the UB® or 

Toolshop® tools that are proprietary IP of RTITI. (See below for more information.) 

● Compensation: 

○ There is no compensation for testimonials or story submissions, other than attribution. 

○ If a significant amount of content from one specific CC is used within a niche resource, 

the CC will be acknowledged as a content contributor. 

○ Compensation for submitting expert niche information may include a commission on 

sales of that resource , waiving the extra “per niche” fee on certification and license 

renewal fees, or a discount on RTLeader certification tuition equivalent to the amount of 

content contributed.  

     For example, CCs not seeking future Expert status may be offered a discount on 

Advisor certification, based on how much content they contributed or whether they also 

helped with tasks like editing, which saves the company from hiring for such assistance, 

but there is no standard discount. If an S&P member thinks there should be standard 

discount criteria based on tasks CC does & the discount it earns, that/those members can 

propose a written standard discount schedule to the committee for review/discussion and 

executive approval. Here is just one idea of what kind of formulas may be used by Jody 

or the committee:  

■ CC is someone who gives ideas for at least 90% of the entire toolset/toolbox 

system = 25% 

■ CC who does this and contributed PASRR solutions to 2+ common niche issues 

= 50% 

■ CC who does all the above and actually helps edits & format = 100% comped in 

http://rt-leader.s3.amazonaws.com/s-and-p/ContentContributorJournal.doc
http://parentstoolshop.com/lessons/congratulations-graduate
http://parentstoolshop.com/lessons/congratulations-graduate
http://relationshiptoolshop.com/ptc-courses/tips-online/online-tips-grad-congrats/
http://relationshiptoolshop.com/ptc-courses/tips-online/online-tips-grad-congrats/
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○ All promised content must be delivered by the CC, received by RTITI and approved as 

“complete” before any discounts, service trades or other forms of compensation are 

issued by RTITI. 

 

All content co-created through collaboration is developed using a cloud document system, like Google 

docs. If we ask people to do all editing on the google/shared doc system, then all edits are visible, the 

most current, and it prevents problematic issues around delivery. IF someone doesn’t use cloud drive 

sharing, it must be delivered to RTITI and its receipt acknowledged. If receipt is not acknowledged, it’s 

their responsibility to contact us. 

 

No RTLeader Certification is needed to do any of the above steps. 

 

Step 3.  Jody and/or the Niche RT Expert compiles the content to create supplemental niche-specific 

Toolshop® resources, such as Action Guides, which may include: 

● Toolbox/Toolset notes 

● Top 10 challenges & solutions 

● Bonuses,  

● Recommended resources, 

● 1:1 or Group coaching with certified Toolshop® Advisors from that niche, 

● Live or on-line support and/or training program w/ Toolshop® GFs from that niche, 

● Facebook (or other platform) discussion group for that niche, moderated by active licensed 

Advisors or GFs in that niche. 

● … And more! 

 

PT/RT LEADER CERTIFICATION is required if a CC: 

● Serves clients in that niche or has a passion to serve clients in that niche, and wants to provide 1:1 

& Group coaching in applying the UB® to that niche or moderate a FB discussion group for that 

niche, by becoming a Certified Toolshop® Advisor.  

● Wants to be a trainer for the program and use the universal resources/programs + niche Action 

Guides, by getting GF certification.  

● Wants to co-author NEW niche-specific resources/ programs with Jody, that blend the UB® 

and Toolshop® teachings with their expertise about that niche, by becoming RT Experts.  

  

Anyone wanting to “use” Toolshop® content outside of RTITI or for a business or purpose not 

related to, involving, or authorized by RTITI must follow these ethical and legal guidelines: 

-          Properly cite the Toolshop® resource from which they learned the idea or content they are sharing 

or conveying as the original source, whether quoting it or paraphrasing it in their own words. It is 

unethical, illegal and a copyright violation not to do so consistently and correctly. 

-          The content cannot include the proprietary UB® system, in whole or part, or be used in an attempt 

to replicate or create a similar system, even if it’s only “inspired” by the UB®, written in totally-unique 

terms and/or includes other information, content or references.  

Here’s why: 

 It has taken us decades to research, develop and test the UB®; it’s a proprietary system like 

nothing offered anywhere else. It is trademarked and is the cornerstone of our brand and Unique Service 

Position. Any other similar “system” that is “confusingly similar” to the UB® creates a trademark 
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violation, which also is illegal and unethical. Therefore, we want any system/ tools developed from the 

UB®, however “original” the imitation, to be exclusively offered through RTITI and its licensed leaders. 

 The UB® system in itself is a content organizational system that provides a structure for filing 

additional ideas that can be found elsewhere. While the other ideas may be from other sources (which also 

should be ethically cited), if they are organized in a similar order and used as part of a similar decision-

making/problem-solving process/plan/system, then it is plagiarism and a violation of RTITI/Jody’s 

intellectual property rights to create something so similar. The market value of the UB® has been 

estimated by nearly a dozen independent business and marketing consultants and several IP attorneys as 

being in the “multi-million dollar” range. Therefore, IP violations related to the UB®, especially 

unauthorized imitations, could result in devastatingly costly legal fees and penalties. 

 We’ve found that no matter how experienced and skillful a professional or Toolshop® leader is, 

there is room for error or to not explain it accurately, if Jody isn’t part of the authorship process. So if it’s 

not explained fully, as a system, with each tool and part, in the most current, updated way, the system 

won’t get as good of results as the original UB®. Therefore, we don’t want others trying to piece it apart 

or try to teach or explain the parts or whole without the proper training and ongoing support and updates. 

 

 

---------------------------------------------------------------------------- 

 

 

To continue reading the Standards & Practices Manual, go to: http://relationshiptoolshop.com/leader-

training/applicant-info/leader-applicant-information/ and click the link for other sections: 

Part I: Introduction 
Part II: Content Contributor (Non-Leader Opportunity) 
Part III: Universal Leader Policies  
Part IV: Advisors 

Part V: Group Facilitators  

A. Group Facilitators: Private Consultant providing training programs to the Public 

B. Group Facilitators: Employees of Non Profit Organizations providing Toolshop® training programs to their 

own clients  

C. Speaker Bureau Policies 

D. Trainer-Of-Trainer Certification Process 

Part VI: Certified Relationship Toolshop® Expert 

 

Jody Pawel, the author of The Parents Toolshop® and founder/President of Relationship Toolshop® International 

Training Institute, and the Standards & Practices Committee hope this manual has answered any questions you 

have about being a Relationship Toolshop® Leader. If you have any further questions or concerns, feel free to 

contact the Standards & Practices Committee at S&Pcommittee@RelationshiopToolshop.com or (937) 748-4541. 

 

 

Ambris 

Publishing 

http://relationshiptoolshop.com/leader-training/applicant-info/leader-applicant-information/
http://relationshiptoolshop.com/leader-training/applicant-info/leader-applicant-information/
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