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Online Tithing: 
Frequently asked questions, honest answers, and 
straight talk about money, fees, and cost. 
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Rocket Donations: 
What all do I get? 

DIGITAL GIVING 
PLATFORM 

è Digital giving/payment 
processing solution 

è Web/Cloud-based 
application (laptop, desktop) 

è Mobile Enabled (Android, 
iPhone, iPad, Kindle, etc.) 

è There is no “software to 
install” 

è People can donate in 3 
clicks, and make recurring 
donations in 4 clicks in less 
than one minute!  

è Takes all major credit and 
debit cards 

è Text-to-give feature (live 
February 2016) 
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+ 

SPARK DIGITAL 
GIVING STRATEGY 

è Digital giving LAUNCH 
strategy (average church 
launches in 5 days), including 
launch coaching videos, 
sermon outlines and notes, 
giving talks, emails, letters, 
graphics, thank-you notes, etc. 

è Digital giving SEASONAL 
strategy (5x per year, for the 
life of the account), including 
coaching videos, ads, slides, 
giving talks, emails, sermon 
notes, finance resources, etc. 

è 5 seasons: New Year, Spring, 
Summer, Fall, & Holiday 

è All resources are focused 
on digital giving 

 

 

 

CONCIERGE 
PROGRAM 

è Concierge assigned to 
your church 

è Coaching on how to use 
the technology 

è Lifetime support 

è Success coaching the 
first 6 months (monthly 
coaching call) 

è Road map on how to use 
all of the SPARK resources 



 
 

online 
tithing 

Why are digital donations 
so important? 

1

#1: TO RECOVER DONATIONS 
YOU ARE MISSING 

✔ 70+% of all transactions in the United 
States are done on a debit or credit card. 

✔ Checks and cash are in severe decline  

✔ The average church should have 35-
50% of their donations digitally to be in 
step with the donors’ financial transaction 
patterns 

✔ If you don’t have an effective digital 
strategy, you are MISSING donations 

✔ Recent Church Study: 1,200 person 
church with outdated digital giving 
platform and no strategy.  40% gave zero 
dollars in 2015.  Tracked through F-1 
Management Tool. 

#2: TO GAIN GREATER 
CONSISTENCY ACROSS THE 

DONOR BASE 

✔ The average donor misses at least one 
tithe per year, but most churches agree it 
is more like 2-3 tithes per year. 

✔ People go on vacation, are sick or 
simply forget their check book.  Usually, 
churches do not recover those forgotten or 
missed tithes. 

✔ If those donors schedule a recurring 
donation for the same time each month, 
then you won’t miss the tithe. 
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✔ Recent Church Study: 2,100 person 
church with up to date digital giving 
software, but no communication 
strategy. 73% of the donor base could 
not sustain back-to-back-to-back 
months of giving (90 days / 3 month 
blocks). Meaning, only 27% of their 
congregation gave in 3 consecutive 
months. 

#3: RECURRING DONATIONS 
PROVIDE BUDGET 

STABILITY 

✔ If you get digital participation, you 
will often see a total increase in 
annual giving (from people who were 
previously giving little to none or 
inconsistent due to checks and cash.  
More total dollars come in!).    

✔ But, if you can convert a portion of 
that participation to recurring 
donations, it will truly impact the 
operating budget. 

✔ For example: if you get $300K in 
digital donations each year but NONE 
are recurring…then you can’t “plan” 
on those donations, you have to keep 
asking, asking, asking.  If a third were 
on recurring schedules, it would be 
$100K per year or $8,333 in monthly 
predictable donations. 
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 Transaction Fees: 
Won’t we lose tons of money? 

1

No, you’ll lose EXPONENTIALLY more 
money when you’re dependent on cash 
and checks. For example… 

Let’s say Joe and Jane Smith give $5,000 
annually to your church. They do this 
by writing a monthly tithe check of 
approximately $400 (rounded down 
from $416). 

If the Smiths MISS ONE single donation 
check annually, how much money does 
the church miss out on? (Answer: $400) 

If the Smiths MISS TWO donation 
checks annually, how much money 
does the church miss out on? (Answer: 
$800. No, it’s not a trick question). 

If the Smiths made RECURRING 
DIGITAL DONATIONS, what do you 
think the annual fees would be on their 
$5,000? (Answer: $154). 

          (www.RocketDonations.com) 
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The point is this: BY RELYING ON CASH 
AND CHECKS (WHICH ARE LESS THAN 
20% OF ALL TRANSACTIONS TODAY), 
CHURCHES ARE LOSING SIGNIFICANT 
AMOUNTS ON AN ANNUAL BASIS. 

If 50% of your donors miss even one tithe 
per year, the results are drastic. 

Check and cash tithes that are lost (whether 
weekly, bi-weekly, or annually) are 
exponentially greater than the transaction 
fees. 

DON’T MISS THIS: Churches will stress over 
trying to save $154 in transaction fees on 
Joe and Jane Smith, while they give up 
$400+ annually on missed donations. 
Multiply these same scenarios across the 
donor base, and it’s VERY easy to see that 
the reliability of digital giving far outweighs 
the small cost of transaction fees. 



 
 

+ 
How much 
does this 
cost? 
$99 per month is the 
subscription cost to have 
access to everything 
(digital giving platform, 
SPARK campaign, SPARK 
seasonal strategy 
coaching/resources, and  
concierge service). 

$18 per month is the bank 
processing fee (this is for 
our bank host, First 
American Bank, to process 
all transactions securely). 

• Funds are sent to the 
church bank 
account the next 
business day 
(industry average is 
3-5 days). 
 

• This fee is ONE 
TIME per month. 
Whether the church 
does 50 transactions 
or 5,000, it’s still $18 
(it is NOT per 
transaction). 

The transaction fees are 
2.99% + .30 cents per 
transaction (roughly $3.30 
on a $100 donation, for 
illustration). 
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Rocket Donations: 
“It’s too expensive!” 

1

Actually, not a lot has to happen for Rocket 
Donations to return on your investment and 
help your church. 

For instance, if you get ONE donation of 
$150 each month (just one!), the entire 

platform is paid for! 

For example, $150 donation… 

$18 bank fee 
$99 subscription 
$5 transaction fee (rounded up) 
= you still have $28 

The entire platform is covered (plus some) 
with just one donation. 

*Please note…this is just an illustration. You 
do NOT have to pay subscription fees and 
bank fees on EVERY donation. The only fee 
that per transaction is 2.99% + .30 cents. 

The fixed monthly costs that do not change 
are the $99 subscription and the $18 bank 
processing fee. 
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“IT’S STILL TOO EXPENSIVE!” 

Compared to what? 

Most churches have “big money” decisions 
and goals. For example: 

$ Hiring more staff 
$ Church buildings 
$ Renovations 
$ More outreach 
$ Launching missionaries 

But those same churches will fail to 
implement the method of payment that’s 

provided by most organizations worldwide. 
And they’ll neglect offering their church a 
way to give that’s in line with ALL OTHER 

daily transactions! 

They refuse to invest $100 bucks per month 
in technology, strategy, and communication 
resources needed to successfully execute 
digital tithing and achieve their big money 
goals. 

(www.RocketDonations.com) 
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“Let’s use a free service like PayPal and do it ourselves.” 

For over a decade, we’ve coached 10,000+ churches. 

On average, we consult 150-200 churches per month on digital giving. 

What we’ve learned is that churches that go this route will sustain a 
mediocre “strategy” for 30-60 days. Then the wheels fall off. 

One key reason: Pastors don’t have time to do it. 

“Let’s find a volunteer to manage it.” 

These key leaders often don’t have the experience or knowledge to 
design, execute, and follow through on a sustainable digital strategy. 

Handing off a free service with no strategy is NOT worth saving a 
thousand bucks annually, especially if you want to achieve long-term 
financial results and big-money objectives. Instead, lock arms with 
a partner that has a decade of experience with thousands of 
financial coaching success stories! 

“Why isn’t ACH part of your strategy?” 

ACH became popular 10-15 years ago when digital giving wasn’t 
even possible. It represents fewer than 18% of all transactions 

The debit card is the new ACH. Young people have no idea what 
their routing and account numbers are.   

ACH is difficult to set up compared to today’s cards, and even harder 
to cancel. 

“What should anchor our digital giving strategy?” 

Don’t let small segments like ACH drive your plan. If 70% of all 
transactions happen using debit and credit cards, then push your 
strategy around that. 

In our experience, churches that try to do it all (emphasize too many 
options) end up losing focus on debit/credit card action. Don’t lose 
focus on the #1 way to increase giving in your church! 

Small Thinking: 
+ Small thinking: “I just don’t like transaction fees.”  

+ Big thinking: “The average church member misses donations at least once or twice a 
                  year. If they set up monthly recurring donations, we’ll get way ahead.” 



 

 

 Vendors are an 
expense.  

Partners are an 
investment. 

WE are a true 
partner! 

+ 
Incentive Programs & Discounts 
For churches that truly want to take action and make 
digital giving work for them, often there are incentive 
programs available. 
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