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You're listening to the Rockbition Business Podcast episode number four. Today I'm going
to go over five Facebook page do's and don'ts. So stay tuned.  

Hi I'm Nancy Halligan of Rockbition.com and I teach musicians and music venues how to
use digital strategies and platforms to promote their music and shows. I've been a
musician for most of my life and I've even owned a music venue so I bring a unique
perspective to promoting because I can understand what both sides are trying to achieve.
This is the Rockbition Business Podcast.  

Hey there. Thanks for tuning in today. I'm your host Nancy Halligan of Rockbition.com. I
want to talk to you today about Facebook pages and the things you should and should not
be doing to promote your band or music venue. So we're going to go over a quick list of
do's. I'm going to do five of each for today. So the first thing is stop posting on your
personal profile. Out of your I don't know 1000 friends probably 200 of them care about
your band. Is this mean? Maybe you might perceive it to be mean but it's truth. So what
you want to do is create a fan page for your band or your music business. This allows you
to be within Facebook guidelines as well. If your band is going to eventually sell CDs or is
already selling CDs and you're posting on your personal profile it's against the Facebook
Terms of Service. And now I'm sure you're thinking well who cares I'll just get more reach
there. Yeah. You do get more reach there.  

But at the same time anyone who does not care about your band is hiding those posts.
Now the people that you think are seeing them they're not even seeing those posts
anymore. If you do it from a page you're going to be targeting people who actually want to
hear about your band. And this is the most important thing. You're not bothering people.
Think about the last time one of your friends who's selling the new latest and greatest
direct marketing thing hit you up to buy something and you're just like you give them your
money to get rid of them. But then they keep hitting you up and you're not really actually
interested in that product you thought you would do him a favor and buy something to
support them but you're not actually interested in the product so you don't want to keep
hearing about it.  
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That's how some people are going to start feeling about your band if they're not really a
fan. And it's okay if they're not really a fan. You only want people on your band page that
care about your band. This is the way to do it. So create a fan page for your band or your
music venue. Number two is going to be be authentic in your posts. Show personal sides
not only of the musicians but like, I don't know, if you have something going on that you
think people could relate to show it. Your page should not be all about buy my music,
here's my show, buy a ticket, buy this, buy that. Nobody wants to see that either.  

They want to see about you. They care about the people in the band. So show that
personal side of the musicians and if you're a music venue owner show some personal
sides of the owners yourself or your employees. Show that you give a crap about
something else besides selling tickets. I realize selling tickets is important but the more
authentic you are and showing all these different sides the better off and people can relate
to you that way.  

The third thing is going to be post already viral content. So what you wanna do is if you
see something already has like I don't know a million views like for a video or if people
have shared it like 80000 times. Go ahead and post it because it's just going to give you
some good stats too. There is a caveat though. You don't want to share something that
really has nothing to do with your band. I mean if something you just find funny. Okay
that's probably good but if it's something that like really makes no sense as to why it
would be shared on a business fan page, then don't share it because it's not really, it's not
going to make sense to the people that are following your page.  

The other thing you want to do is post with a strategy. So while you're making all these
different types of posts like the already viral content but you also have a show coming up.
Post with some kind of a strategy on when you're going to post. So you want to post like
maybe someone else's content. And this is another thing too. You want to post other
people's content because if it's all you you you you you, Facebook sees that again as you
kind of not caring about anything else but you and I hate to say it like that. 
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 But it's it's kind of like they take you as being selfish in a way. So when you're posting
other people's content you're telling them that you're not just all about you and you're all
about your user experience. So when the people that come to your page they're going to
see different types of content on your page and not just you.  

So the next thing and the best thing here is to check your insights. Go to that insights tab
on your page and it's going to tell you when the people who follow your page are online. So
that's when you want to be setting up your posts for. So when you see that people are on
from say like noon until like 2:00 a.m. Maybe that's like the height of time when your fans
are online. What you want to do is set up your posts to post between that time. If you're
posting at 8:00 a.m. while your fans aren't online then they're probably not going to see it.
You're more likely to get into the news feed if you're posting when they're actually online.  

So a real quick recap of the do's is create a fan page for your band. Be authentic in your
posts. Post already viral content. Post with a strategy and check your insights for those
best posting times.  

Now we'll get into the don'ts. Do not post on your personal profile. I already said this once
but I'm going to say it again. Don't post on your personal profile so when you make a post
on your fan page is it okay to share it to your personal page? Sure. Just don't share every
single post just to get the views. You want to post things on your personal profile that you
think a majority of your friends are going to appreciate. Maybe they like it if it's a new
song. Sure go ahead and do that but just be careful that you're not doing it all the time
because like I said people are going to start hiding your posts and they also start thinking
that it's kind of spammy. So you just want to be careful with that.  

My second don't is do not participate in share for share, follow for follow or like for like
chains. They do nothing for you. All that happens when you do that is you get a bunch of
people that don't care again. I mean if you're doing it in these chains I suppose if it's all
bands doing it. OK. But I still don't think it's okay because if those bands aren't really into
your band they're not going to interact with your page. 
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  And that's what causes your engagement to go down. That's what causes your reach to
go down. It's what causes you to not get into the news feed. So you want to make sure
that whoever is liking your page and commenting on your page and following your page
and sharing things on your page that they're all actually engaged with your page that they
like your music. Those are the best people to have. They're going to be your raving fans.  

So the next thing and this is going to sound contradictory. Don't post viral content. Now
wait a minute Nancy you just told us to post viral content what are you talking about?
What I'm talking about is kind of what I already did say is that you don't want to post stuff
that's completely irrelevant to your page. If it doesn't make sense why you would post it,
then don't post it. Because it just serves to confuse the fans on your page. So what is this?
Why are you sharing this? If there's like a funny video going around. OK that's probably on
the side of OK. Just make sure that whatever you say with it just is clear that you just
thought it was funny and thought it was you would share it. But if it's something I don't
know maybe it's a viral video for I don't know. I don't know one of them stupid fight videos
that goes around. That makes no sense to share on a band page. Nobody cares. Your fans
do not care. I mean some of them might. Sure. There's always going to be some people
that think it's funny or whatever they're doing watching those videos. But for the most part
it makes no sense why a band is or a music venue is sharing a post like that has nothing
to do with your business. So don't do it.  

So tip number four is to be don't post randomly. And what I mean by that is don't go on
and set up a post for like 8:00 a.m. tomorrow morning and then like 6:00 p.m. the
following day and then, Oh I think going to post at midnight the next day like it's so
random no one knows when to look for when you're going to be posting. This goes along
with the do of posts with a strategy. If you're checking those insights for those best
posting times and you're being consistent with when you post then people know when to
look for a post. For instance say you post something every week say Monday at 2:00 p.m.
people will get used to that and they'll see it and then they'll be like oh I usually see a post
at about 2:00 p.m. from so-and-so.  
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Let me go check their page and they're likely to come to your page and look for it which is
really awesome because they're coming to your page which means engagement and reach
for you. So along with not posting randomly you don't want to post tons of posts. So you
shouldn't be going in there and like post 8 a.m., 8:05, 9 a.m., 10 a.m. 10:35. You don't want
to be posting that much per day. Those posts are going to get lost and they're probably
not meaningful. So again this goes back to the post for the strategy. Be strategic with
what and when you post and be consistent with it.  

So quick recap of the don'ts: don't post on your personal profile, don't participate in share
for share, follow for follow, or like for like chains, don't post viral content, don't post
randomly and don't post tons of posts. Be strategic with what and when you post. So that
is all for this week. Now get out there and rock your ambition. See you next time.  

Thanks for listening to this podcast episode. I hope you find it helpful. Head on over to
RockbitionBusinessPodcast.com/subscribe. Sign up to get the latest info about the
podcast.  

http://rockbitionbusinesspodcast.com/subscribe

