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Introduction
 For this second edition, we maintain the objective to present a 

generic description of the credit markets in Mexico and Colombia 

from the perspective of the borrower in the non-financial private 

sector (consumer loans, small companies and housing loans). Trying 

to transmit, also, the potential of its development through the 

incorporation of the existing technological advances for the 

digitalization in economy.

   Based on the report "Fintech América Latina 2018: 

Growth and Consolidation", prepared by the Inter-

American Development Bank, Mexico and Colombia 

occupy the second and third place in the ranking of 

countries with the largest number of fintech ventures 

in the region, each with 273 and 148 companies, 

respectively. Both markets have experienced a 

massive increase in the number of such companies, 

over 52% and 76% respectively, since the 2017 

edition of the same report. This growth presents 

ample opportunities for innovation that support 

financial inclusion. Latin America continues to grow 

and concentrate the attention of international 

investors – investment of 180 million dollars by 

Tencent in Nubank, Free Market assuring 750 million 

dollars in investment of Paypal, 220 million dollars 

received by Rappi – to name a few. Likewise, the 

SoftBank Group launch of a 5 billion dollars fund for 

investments in LATAM technology companies 

foretells a lot of activity for 2019. 

   The application of artificial intelligence, the analysis 

and processing of large volumes of data (Big Data), 

blockchain and machine learning, among other 

advances, become key factors in strengthening 

efforts to ensure greater and better financial 

inclusion; At the same time they favor the 

development of business and products that enhance 

innovation, transparency and efficiency in costs and 

time.
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  According to The Global Findex Database 2017, Mexico 

counts for 3% of the total of 1.7 billion people who, 

worldwide, still do not have access to financial services. 

Only 37% of the adult population has a bank account. In 

the case of Colombia, the percentage is 46%. Meanwhile 

 two thirds of adults who do not access financial services 

(globally), have at least one mobile phone, which presents 

itself as a potential way of integration, incorporation and 

access. In October 2018, the International Monetary Fund 

together with the World Bank, presented a guide with 

recommendations for regulators and the international 

community, in which they urge governments to take 

advantage of the benefits of incorporating and promoting 

progress enabled by the digital economy.

  

In the specific case of Mexico, the country has been at the 

forefront, becoming an international benchmark, both for 

its National Policy on Financial Inclusion and the creation 

of the National Council for Financial Inclusion (CONAIF) as 

well as for adopting totally innovative standards to 

regulate financial technology institutions through its 

"Fintech Law" promulgated in March 2018. Colombia, in 

addition to leading the inclusion ranking, also ranks first in 

terms of governance and support policies for financial 

inclusion in Latin America.

The high development of innovation in the financial 

services sector, regulatory efforts and current business 

conditions together with existing infrastructure – all 

position Colombia and Mexico as highly attractive 

investment ecosystems and a way to guarantee universal 

access to quality financial services.



Mobile phone and  
broadband penetration

   Mexico is one of the countries with the highest penetration of mobile telephony. By the end of 

2018, some 121.8 million active mobile telephony lines were registered in Mexico, representing 

a teledensity of 94.4% (1.4% higher than that registered in our previous report). That is, of every 

100 inhabitants of the country, 94 have a mobile line. Users of mobile broadband services 

(based on an analysis conducted by Promtel), reach 82.7 million, with teledensity of 67% .  

   In Colombia, based on the latest available version of the Quarterly ICT Bulletin (prepared by 

the Ministry of Information and Communications Technologies), the number of subscribers to 

mobile telephony surpassed 63.4 million lines, equivalent to a penetration of 127.3%, estimated 

on a population of 49.6 million people. Regarding users of Mobile Broadband services, these 

were close to 11.2 million, representing teledensity close to 18%. 

   We share below a description of the profiles of Mexican 

and Colombian Internet users, including quantitative and 

qualitative data of interest, such as distribution of users 

based on age, gender, NSE and time spent on internet. 

   As of January 2019, Mexican Internet users account for 

67% of the population, just over 86 million people. In the 

case of Colombia, Internet users comprise 68% of the 

population, about 34 million people. 

   Colombia is the second country in Latin America in 

terms of Internet connection time, with a time of 9 hours a 

day. While Mexico ranks in 4th place, Argentina ranks 

third in the ranking, with an average of 8 hours and a 

minute. 

As can be seen, the distribution based on gender does not 

reflect large differences in terms of representation, with 

51% of the total in both countries corresponding to the 

female sex. 

  The millennials, have great representation in terms of the 

percentage of Internet users. In Mexico, 70% of Internet users 

are under 34 years old, while in Colombia about half, 46%.
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Colombia Mexico

82,7 
million of 

bandwidth services

11,2  
million of 

bandwidth services

86  
millon 

internet users

34  
millon 

internet users

9  
hours/day 
on internet

8  
hours/day 
on internet 

51%  
are women

46%  
34 years old or less 

63,4  
million of  

active mobile lines  

121,8  
million of  

active mobile lines 

Internet users profile

51%  
are women

70% 
34 years old or less

Source:  Own elaboration based on MINTIC & Asociación de Internet Mexico data



Social Media and e-commerce

    Users in both Colombia and Mexico are quite active in terms of using social networks, 

spending there most of their internet connected time or 83.8% and 87.8% respectively.  

   In Colombia, women predominate slightly, 

representing 51% of all Internet users.

There are close to 34 million active users (more than 

83% of the population) registered on social platforms 

during the second and third trimesters of 2018. They 

allocate an average of 3 hours and 31 minutes a day to 

their use, which positions them in second place in the 

Latin American ranking.

   This connection is made mainly through smartphones 

(75% of adults). The main activities at the time of 

connection, from this type of devices, are a) watching 

online videos (93% of users), b) using messaging systems 

(92%), c) using maps (80%), d) online gaming (62%) and, 

e) online banking (52%). Each user has an average of 10.5 

accounts open on social networks. The five most used 

social networks are: YouTube 96% (where 200 million 

videos are viewed daily), Facebook 93% (with 32 million 

active accounts), WhatsApp 89%, Facebook Messenger 

and Instagram 73% and, Twitter with 60% of the 

participants.
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Source: Own elaboration based on Hotsuite data. 
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Most popular social networks among 
users 

the following actions: a) watching online videos (92%), b) 

using messaging systems (91%), c) using maps (81%), d) 

online gaming (66%) and, e) online banking (52%).

On average, each inhabitant has 10.3 accounts in social 

networks. The most used one is YouTube, covered by 

95% of users, followed by Facebook (93%, with more 

than 85 million accounts in Mexico, which makes it the 

fifth largest country by users worldwide), WhatsApp 

(87%), Facebook Messenger (74%) and Instagram (64%)  

Mexico

   As in Colombia, the predominance of females 

is maintained, since 51% of Internet users are 

women. Mexico has 88 million active users of 

social networks, which represent 67% of the 

population. The country ranks fourth in the Latin 

American ranking of time on social networks, 

with an average connection time of 3 hours 12 

minutes. In Mexico, 72% of adults connect to the 

Internet from a Smartphone to perform   



  In Colombia, the distribution by gender among e-

buyers is also equal between men and women 50%. The 

average age of the buyers is 35 years, with a 

homogeneous distribution between age groups: a) 18 to 

24 years, 22%, b) 25 to 35, 25%, c) 36 to 45, 26%, and d) 

46 to 55, 27%.

   Regarding the socio-economic level, the distribution 

reflects a concentration of 61% in the lower income 

category, followed by 34% with the average socio-

economic level and the remaining 5% high. Also, 

regarding the geographical distribution of e-buyers, we 

find that 94% is concentrated in urban areas, and 6% in 

rural areas.

   Based on the Payment System Report - 2018, prepared 

by the Central Bank of the Republic of Colombia, in 2017 

bank transfers made by individuals (3% of the total) 

reached a daily gross average payment value of COP 

99,000 million. Of the total of these transfers, 93%, re 

performed for an amount less than COP 50,000. In this 

period, an average of 1.3 million daily debit and credit 

card transactions were recorded, while for transfers and 

checks, the average was COP 769,640 and 55,669 

respectively.
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Colombia

50%  
are women

47%  
under 35 years

SES

Low
61 %

Medium
34 %

High
5 %

Geographical Area

Rural
6 %

Urban
94 %

44 M  
purchases

51,1 B 
COP

For the same period, as stated in the 4th Digital 

Transactions Study: eCommerce & Recaudo Colombia 

2016- 2017, the number of digital transactions reached 44 

million for a value of COP 51.1 billion. Likewise, the 

average value of the purchase ticket was COP 221.763 

(debit in bank account) and COP 334.411, (credit cards).

Source: Own elaboration based on Hotsuite data. 

E-buyers profile - Colombia
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55%  
under 34 years

130 M 
 purchases

87.7K 
millions MXN

E-buyers profile - Mexico

Source: Own elaboration based on Hotsuite data. 
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16 %
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69 %
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14 %

Urban
86 %

Mexico

   Regarding the profile of the Mexican online buyer, we 

observe that women (51%) and men (49%) share an 

closely equal role. By age, 55% of the total number of 

buyers is less than 34 years old. Presenting an age 

distribution that responds to the following detail: a) 18 to 

24 years, 26%, b) 25 to 34, 29%, c) 35 to 44, 21%, d) 45 to 

54, 13% and, e ) 55 onwards, 11%.

   Unlike the case of Colombia, in the case of Mexican e-

buyers, there is a concentration of 69% in the average 

socio-economic level, registering 16% as low level and 

the remaining 15% within the high category. There is also 

a clear predominance of buyers from urban areas 86%, 

over 14% coming from rural areas in Mexico.

   

   According to data from the Bank of Mexico, for the 

period January to September 2018, purchase requests by 

credit card and debit card reached 204 million 

transactions, for an equivalent of MXN 138 billion. Of 

those that were approved more than 130 million 

operations, for an amount of MXN 88 billion, 63.8%. 

What represents an average ticket of MXN 675.

   Meanwhile, for the period January to December 2017, 

271  million authorization requests were processed for 

purchases made online, for a total of MXN 220 bn. Out of 

this number of requests 64% were approved, mounting 

to 174 million authorized purchases, for a value of MXN 

130 billion.

51%  
are women



Financing structure and credit portfolios: 
Colombia and Mexico.

Both in the case of Colombia and Mexico, commercial banking concentrates a high percentage of credit portfolios. We 

present below a summary of the composition detail of the balances in the net loan portfolio published by: the Central 

Bank of Colombia and the Bank of Mexico.

 How is the credit market, private sector, in Colombia and Mexico? 
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Colombia

   Based on the "Financial Markets Report. Week 11 of 

2019 ", published on March 13, 2019 by the Bank of the 

Republic, Colombia; the balance of the net portfolio of 

the Financial System by credit modality in local currency 

as of March 1, 2019, amounts to COP 410 billion. Those 

that are distributed as follows: a) commercial credit COP 

208 billion (51%), b) consumer credit COP 126 billion 

(31%), c) adjusted mortgage portfolio COP 64 billion 

(15%) and, d) microcredit COP 12 billion (3%).

Colombia

3 %
15 %

31 %
51 %

Commerce
Consumer
Mortgage
Microcredit

Mexico

      According to the "Report of Monetary 

Aggregates and Financial Activity" for the month 

of January 2019, prepared by the Bank of 

Mexico, the balance of financing granted by 

commercial banks in the fourth quarter of 2018 

amounted to MXN 6,660 billion.

Corresponding 70.1%, 4.669 billion, to the private sector. 

Likewise, the balance of the current credit portfolio of 

commercial banks to the private sector, in January 2019, 

was MXN 4,441 billion, distributed as follows: a) MXN 

1,010 billion, allocated to consumer credit (23%), b) MXN 

823 billion, to housing (19%), c) MXN 2,515 billion, were 

destined for credit to non-financial companies and 

individuals with activity business (56%) and, d) non-bank 

financial intermediaries, MXN 93 billion (2%).

   In relation to the financing granted by the development 

bank, as of January 2019, it presented a balance of MXN 

1,687 billion; of this amount MXN 601 billion of pesos 

corresponded to financing channeled to the private 

sector, which translates into a 35.6% share of the total.

Mexico

2 %
19 %

23 %
56 %

Commerce
Consumer
Mortgage
Non-bank financial



    In recent years, at the international level, the processes of inclusion and financial integration have 

been developed in a large proportion in the vertical of access to credit. This is also the case of 

Colombia and Mexico. The developments of the digital economy make it possible to satisfy an 

increasing proportion of the population. It becomes imperative then to meet those who seek credit, 

in order to develop personalized offers that efficiently serve their needs.
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Demographic profile in Colombia

    Based on the askRobin statistics for the first quarter of 

2019, we observe that men constitute the majority 

portion of the applications, representing 59% of the total. 

When we analyze the distribution based on the age 

group, we observe that millennials, (people who adapt 

easily and quickly to changes, characterized by 

hyperconnection and the need for immediacy), are the 

most active age group, comprising 63% of users. 

Followed in scale by the baby boomers, who total 26%. 

Relegating to the third place the centennials, (generation 

that has grown with the presence of technology since its 

early years, considered as digital natives) with 11%.

   From the analysis of the information on academic 

training reached, it appears that 72% of users have 

secondary education, 15% have education at the tertiary 

level and 13% have only completed primary education.

   Finally, regarding the degree of bankization, measured 

based on the holding of an account opened in a financial 

institution, we find that 65% of users (for the reference 

period) have a transactional account in a regulated 

financial institution.

Credit seekers profile - Colombia 

59% 
 men

63% 
millennials

65%  
bank account 

holders

93% 
smartphone

75% 
 high school 

93% 
Android



52% 
women

52% 
millennials

51%  
bank account 

holders

96% 
smartphone

78% 
 high school

94% 
Android
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      For the same period of analysis, Mexico, women 

have been the most active in terms of loan applications 

representing 52% of the total. As in the case of Colombia, 

millennials are the most active, covering 52% of users. A 

volume 24% lower than the one released in the fourth 

quarter of 2018. While the baby boomers represent 32%; 

experiencing an increase of 12% compared to 20% in the 

previous period. In the case of the centennials, there is 

an increase of 400% in relation to the October - 

December 2018 quarter, totaling 16%.

   In terms of academic training, the distribution is similar 

to the case of Colombian users. Observing a high degree 

of users with secondary education 78%, followed by 12% 

that has primary education. Similarly, the minority 

portion is occupied by those who have tertiary 

education, representing 10%

For this quarter, the results appreciated in the previous 

period are maintained, since the askRobin user 

percentage that owns a bank account is 51% of the total.

   In both countries there is a clear domain in the channel 

of access to the search for offers. The "Smartphone" is 

the preferred of 96% of Mexican users, while in the case 

of Colombia the number is 93%. Similarly, Android leads 

the preferences of search engines, concentrating 93% of 

the total in Colombia and 94% in Mexico.

Demographic profile in Mexico

Credit seekers profile - Mexico 
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Behavioural aspects

    There are some interesting insights on the behavior of 

the users looking for credit, as seen on three graphs 

below Colombia represented by the darker columns at 

the left. The first one shows week-to-week number of 

credit requests.in an average month. It appears that 

there is very little fluctuation or seasonality in the level of 

activity, although there is a small peak in week two and 

the fourth week of a month tends to be slightly slower. 

   

    The second graph shows daily variations in the level of 

activity for an average week. As one would have 

expected, the working days are more active, retaining a 

stable level. A slight decrease can be observed on 

Fridays, followed by a drop on Saturdays and Sundays.

   Finally, in the third graph, in which the interactions are 

exposed on a 24-hour basis, we observe that the 

distribution of the applications reflects a normal day-

night activeness cycle, were most of the activity takes 

place during the hours of 9 am to 2 pm.

Source:  Own elaboration based on data from askRobin 
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  In the case of Mexico, in the first graph, we observe a 

homogeneous rhythm of activity, with a lowest level in 

week three and the maximum  reached in week two. 

This behavior is similar to that reported in the previous 

edition of the barometer, where the minimum activity 

was recorded in week three, but the maximum in week 

one.

   The weekly average activity reaches its peak on 

Monday, staying homogeneous until Friday. Registering a 

steep drop, almost 40%, during Saturday and Sunday. 

This trend is also manifested in the information released 

during the fourth quarter of 2018.

   In the third graph, we can see that, as in previous 

periods, the distribution of applications presents a 

normal cycle, with the highest activity observed 

between 9 a.m. and 12 p.m.

Mexico



   The qualitative aspects most valued by credit applicants 

include factors such as: customer service (service quality, 

digital), omnichannel access to services, recognition of the 

time value of users, the development of electronic banking 

(frictionless banking), reduction of transaction costs, 

availability of smart and customized solutions, fraud 

prevention  (e.g. charges not recognized for unused 

consumption) and measures against theft or identity theft.

Value proposition in financial services

13

What do users value?

Colombia

3 %

79 %

3 %

15 %

Time of approval
Bad customer service
Excessive amount of conditions
Hidden fees

Mexico

6 %

61 %
3 %

29 %

Source:  Own elaboration based on data from askRobin 

During March 2019, we asked our clients about what are 

the four most conflicting aspects when applying for a loan? 

In the graphs that we share below we can see the results 

for Colombia and Mexico. In both cases, the main cause of 

discomfort for those seeking credit is related to the 

excessive number of conditions or requirements, when 

applying for a loan.

The concern for fraud. 

  In Colombia 1,3 million complaints were filed with the 

Financial Supervisory Authority in 2018, 66% of them related 

to banks. The common problems highlighted included: a) 

insufficient attention to the consumer or poor service (17% of 

the total), b) incorrect transaction charges (15%) and c) 

breach or modification of contractual aspects (10%). 

   As was discussed in the previous edition of the Barometer, 

a particular need of users lies in cybersecurity – issues of 

unauthorized withdrawals and purchases, unrecognized 

payments and unjustified commissions, among others.  

This is illustrated by the number of frauds reported to 

the financial services consumer protection authority 

CONDUSEF.  During the 9 months of 2018, there were 

5.4 million claims registered in Mexico, for a total value 

of MXN 14.0 billion. 

Out of all the claims,  59% correspond to cyber fraud, 

for a value equivalent to MXN 6.9 billion. This represents 

a significant increase of 25%, compared to what was 

reported in 2017. 

At the same time, 96% of the complaints received by the 

CONDUSEF were related to online commerce. The 

claims initiated reached MXN 3.6 billion in value, out of 

which MXN 3.0 billion (83%) were reimbursed.



“Latin America represents one of the last frontiers in the transformation of 

financial services, especially digital credit. Africa has already been 

conquered by the "mPesa" model and Asia has been conquered by the 

WeChat and company. Our region continues to have moderate banking 

levels, where the formal credit product continues to have very low 

penetration. The middle class is doubling in almost all countries and 

traditional banking is still focused on the prime segment. This undoubtedly 

opens up a range of possibilities for FinTech players who want to deliver 

fast, agile and reliable credit solutions to consumers, especially millennials. 

The intelligent use of technology will be the key to ensuring that millions of 

young people, who historically have been excluded or neglected, find in us 

solutions tailored to their needs ".

   “The Colombian Fintech Industry works for financial inclusion, an example of 

this is the Digital Credit. At the beginning, this type of platform was characterized 

by the loan of smaller amounts of money, in which a group of investors gathered 

capital to offer it to people interested in acquiring this type of loan. The main 

advantage of such a model was the attention given to a sector that has 

traditionally been neglected by banks; Nowadays, digital credits are offered to 

micro and small companies that also did not have the attention of traditional 

financial institutions

This model of digital credit in Colombia has allowed the formalization of loans by 

offering transparent solutions to prevent the citizen from going to the credit 'drop 

by drop' (this is the name in Colombia for illegal demonstrations) and at the same 

time achieving a financial inclusion that stimulates the credit history that, under 

other conditions, could be totally invisible to the financial sector.

Online credit companies, in addition to the benefit of agility and few procedures, 

usually offer lower rates than those of other entities”.

Expert view

Juan E. Saldarriaga 
Vicepresidente  

FinTech Iberoamérica
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Erick Rincón Cárdenas 
Presidente 

Colombia FinTech

"The money that is currently in bank deposit instruments (savings and 

investment), would reach to pay up to 10 times the total debt in 

consumption throughout the country.This is the market that can achieve 

the p2p loan by connecting" people who want to invest, and earn good 

returns, with the people they want at the fairest rates. " 

Ruben Chávez 
CEO & Founder  

yotepresto.com



Summary: 
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     The high mobile coverage index, such as the 

high connection rates, represent great 

potential in terms of channeling the supply of 

quality financial services for those who remain 

under-served or, directly, excluded from the 

system.

The virtual content is an integral part of 

the marketing strategy, with special 

emphasis on the use of social networks 

as an efficient alternative to generate and 

maintain intelligent interactions with 

users.

There is a growing appetite for the 

acquisition of goods and services via 

internet; Possibilities and opportunities 

for growth in the volumes and 

amounts of operations carried out 

under the modality "on line".

Millennials continue to be the most 

active group when it comes to seeking 

credit. This group is defined as 

consumers of content and digital 

services par excellence, assigning great 

value to developments in digital 

banking.

There is a great concern on the part of 

consumers regarding fraud. This represents 

a great opportunity for improvement, 

through the implementation of 

technological solutions in cybersecurity.
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10,5  
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3h 31’ 
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34 M 
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35 
average age of 
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44 
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51,1 B 
COP in sales

334 USD 
average ticket  
- credit card

59% 
of credit requests

72% 
high school

63%  
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65% 
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Superintendency  
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66% 
complaints on 
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15% 
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10% 
modification of  

legal terms

75%  
connected via 
smartphone 



Summary: 
Mexico
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Jan a Sep 2018
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     The high mobile coverage index, such as the 

high connection rates, represent great 

potential in terms of channeling the supply of 

quality financial services for those who remain 

under-served or, directly, excluded from the 

system.

The virtual content is an integral part of 

the marketing strategy, with special 

emphasis on the use of social networks 

as an efficient alternative to generate and 

maintain intelligent interactions with 

users.

There is a growing appetite for the 

acquisition of goods and services via 

internet; Possibilities and opportunities 

for growth in the volumes and 

amounts of operations carried out 

under the modality "on line".

Millennials continue to be the most 

active group when it comes to seeking 

credit. This group is defined as 

consumers of content and digital 

services par excellence, assigning great 

value to developments in digital 

banking.

There is a great concern on the part of 

consumers regarding fraud. This represents 

a great opportunity for improvement, 

through the implementation of 

technological solutions in cybersecurity.


