
STRATEGIC PLAN   
 

   
 

 

 

 

 

7-1 Paper: Metrics for Innovation 

 

Nick Roy  

Southern New Hampshire University 

MBA-580-Q2734 Innovation/Strategy High-Performance Organizations 23TW2 

 

 

 

 

 

 

 

 

 

 

Author Note  

In partial fulfillment for the course requirements MBA 580 Innovation and Strategy in 

High Performance Organizations.  

 



STRATEGIC PLAN  2 
 

   
 

Abstract 

Measuring innovation and creativity within organizations presents a unique challenge. 

While business metrics provide quantitative insights into certain outputs and processes, truly 

evaluating an organization's culture of innovation requires a deeper qualitative lens. These 

intangible, cultural elements are what drive sustainable growth through novel ideas and 

continuous improvement. Yet fostering such a culture can seem abstract without specific goals or 

benchmarks. In this post, I seek to parse the relationship between common business metrics and 

the nurturing of an innovation culture. By examining data from two toy companies, INAGG Inc. 

and AMMB Inc., we can analyze how metrics like active products, R&D spending, and patent 

counts may correlate with—or diverge from—a culture where creativity flourishes across 

departments and over time. The aim is to move beyond surface measurements to understand 

what organizational factors most effectively cultivate breakthrough thinking and continual 

reinvention.  
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Metrics for Innovation 

Evaluating a company's creativity and innovation poses a considerable challenge for 

business leaders. While traditional business metrics shed light on decision outcomes, they may 

fall short in capturing a company's culture and innovative capacity. In this report, we will explore 

the pros and cons of using specific metrics to assess innovation, unveiling their crucial role in 

measuring a company's essence. Prepare to dive into an engaging exploration of how to 

effectively evaluate a company's creativity and innovation. 

Measuring a company's innovation prowess often involves gauging the number of active 

products. While a higher count can hint at a creative and forward-thinking culture, it doesn't 

guarantee their desirability or effectiveness. Imagine a company brimming with plans for various 

product launches, yet lacking insights into market demand, resulting in lackluster reception. 

Hence, it becomes crucial to assess product quality, market acceptance, and overall effectiveness 

before deeming this metric a reliable indicator of a company's innovative potential. 

R&D budgets are another widely used metric to assess a company's innovation 

capabilities. Higher R&D budgets suggest a higher focus on innovation. However, the lack of the 

requisite organizational structures and processes required to manage those budgets effectively 

can lead to suboptimal innovation outcomes, limiting the effectiveness of this metric. 

Nonetheless, a carefully designed and managed R&D program can offer promising results, 

creating the groundwork required for cutting-edge innovation. 

A company's innovation success and potential for financial growth can be assessed by 

examining the percentage of sales generated by new products introduced within the past four 

years, as well as the number of new products launched during that period. These factors gauge 

not only the company's ability to meet market demand but also the quality and effectiveness of 



STRATEGIC PLAN  5 
 

   
 

its innovations. However, it is important to note that this metric provides only one aspect of 

evaluating a company's creative and innovative culture, and its results may not always be 

consistent. 

Throughout this paper, I will emphasize the need to view metrics as guidance rather than 

gospel. While they offer a promising framework for innovation evaluation, they should be used 

in conjunction with other indicators to gain a comprehensive understanding. By doing so, we can 

gain insights into a company's innovative initiatives, foster a thriving culture, and drive sustained 

growth. 

Evaluating a company's innovation culture, success, and potential can be done by 

considering two key factors: the employee time dedicated to experimenting with new products 

and the number of patents granted in the last four years. These factors shed light on the 

company's creative environment and its focus on innovation. 

Employee experimentation plays a crucial role in fostering new ideas and innovations 

within an organization. It allows for the emergence of fresh perspectives and fuels creativity. On 

the other hand, the number of patents can provide insights into the company's level of 

innovation, although it may not always be an accurate indicator. 

However, quantifying the benefits of employee experimentation poses a challenge. The 

advantages brought about by such activities are often vast and unmeasured, making their 

quantification elusive. 

 

By examining both the employee time spent on experimentation and the number of 

patents, we gain a deeper understanding of a company's innovation culture, its track record of 

success, and its potential for growth. This multifaceted approach provides a more comprehensive 
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and engaging analysis of an organization's capacity to innovate (Lee, 2014). 

 

Is the number of active products an indicator of innovation, or an indicator of whether the 

innovation is incremental or discontinuous? 

When assessing a company's innovative capabilities, one of the metrics that often comes 

up in discussions is the number of active products they have in the market. However, while it can 

be tempting to use this metric as a shorthand for the level of innovation within the company, it's 

not always that simple. 

Before we go any further, let's start by defining what we mean by active products. These 

are products that are currently on the market and generating revenue for the company. 

Incremental innovation is when a company makes small improvements to an existing product, 

while discontinuous innovation is when a company comes up with a completely new product that 

disrupts the market. 

Now, back to the question at hand: is the number of active products an indicator of 

innovation? The answer is yes and no. On the one hand, having a large number of active 

products can indicate that the company is doing a good job of consistently delivering new 

products to the market and staying ahead of their competitors. As in the case of INAGG, Inc., 

they have 12 active products to AMMB, Inc. 6. On the other hand, it could also indicate that the 

company is playing it safe and focusing on incremental innovation rather than taking risks and 

pursuing more disruptive ideas. For example, INAGG, Inc has a lower R&D budget of $10 

million compared to its competitor AMMB, Inc. This could indicate that INAGG, Inc is taking a 

more conservative approach with innovation (SNHU 2023).  
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So, how can we tell the difference? One way is to look at the nature of the products 

themselves, which we cannot tell from the data in Table 1. Incremental innovations will often be 

improvements or extensions of existing products, while discontinuous innovations will be 

entirely new and different. Another way is to look at the impact that these products have had on 

the market. Disruptive innovations will often completely change the way that people do things, 

while incremental innovations will generally only provide small improvements to the way things 

are currently done. Given the fact that AMMB, Inc has had 35 percent of sales come from new 

products in the past four years could indicate that AMMB, Inc is focused on discontinuous 

innovation and making more of an impact on the market (SNHU 2023). 

It's worth noting that there's no one-size-fits-all answer to this question. The relationship 

between the number of active products and innovation will vary depending on the industry, the 

company, and the specific products in question (Mitzkus, 2024). In some industries, having a 

large number of active products is necessary to stay competitive, while in others, a single 

disruptive innovation can completely upend the entire market. 

 

So, what can we take away from all this? Ultimately, the number of active products a 

company has is only one indicator of its innovative capabilities. It's important to look at other 

factors, such as the nature of the products themselves and the impact they've had on the market, 

to get a better understanding of how innovative a company really is. Bottom line, treat all of 

these metrics in Table 1 as guidance not gospel.  

 

Is research and development (R&D) headcount an indicator of innovation or labor 

efficiency? 
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In today’s highly turbulent business environment, innovation is becoming the backbone 

for any business to be successful. Companies that invest in research and development (R&D) not 

only keep up with the latest trends but also stay ahead of competitors. However, some could 

argue that R&D headcount is an indicator of labor efficiency rather than innovation. In this 

section, we will explore the relationship between R&D headcount and innovation and whether it 

can be regarded as a measure of labor efficiency. 

R&D headcount is an essential component of innovation, but it is not the only factor. 

Great ideas and patents do not necessarily come from a large number of dedicated researchers. 

One company may have a large R&D headcount, but only an average innovation output, such as 

INAGG, Inc. Their R&D headcount is 52 compared to AMMB, Inc who only has 33. AMMB, 

Inc with its R&D headcount of 33 and larger R&D budget of $14 million, indicates that they are 

focusing on more disruptive innovation by hiring only the best and brightest for its R&D 

department to produce groundbreaking research. In other words, in this case, the size of an R&D 

team is not a sufficient for measure of innovation (SNHU 2023). 

However, it would be incorrect to say that R&D headcount has no correlation with 

innovation. When it comes to evaluating any kind of metrics in business, we always say it 

depends because there is no one size fits all when it comes to innovation. In some companies, a 

larger R&D team could provide more resources and expertise to tackle complex issues. More 

people involved in a project allow for more diverse perspectives and ideas. Consequently, the 

chances of innovative breakthroughs could increase and could lead to a groundbreaking new 

product.  However, this is not always the case. Furthermore, a larger R&D headcount also 

indicates a higher investment in research and development, which leads to innovation. However, 

in this case, AMMB, Inc. is more efficient by investing more in R&D by having a smaller team 
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and focusing more on discontinuous innovation. So AMMB, Inc. R&D headcount is an indicator 

of labor efficiency because they are more effective at using their R&D teams to generate 

innovative ideas. A larger R&D headcount as with INAGG, Inc could be an indicator of less 

labor efficiency (or productivity) because it appears they are focusing more on incremental 

innovation. In contrast, companies with smaller R&D teams such as AMMB, Inc. may have 

higher labor efficiency if their researchers are the best and brightest in their fields and have 

access to appropriate resources. 

As with number of active products, labor efficiency also depends on the nature of the 

industry. In some industries such as pharmaceuticals and biotech, R&D headcount is a valid 

measure of innovation. These industries invest heavily in R&D and have many specialized 

researchers in their fields. These companies need a large R&D team as the projects are highly 

specialized and require multiple researchers to complete. 

What would it mean if any of these metrics increased over time? 

Increased Competitive Advantage: If an organization's innovation metrics increased over 

time, it means that they are investing more in new and improved ideas, products, services, and 

processes. This investment results in a competitive advantage over other organizations in the 

industry. The organization gains a reputation for being innovative, attracting customers and 

employees who value innovation. 

Higher Revenue and Profits: When innovation metrics increase over time, it leads to 

higher revenue and profits. The new and improved products, services, and processes generate 

more sales and higher profits, leading to overall financial stability and growth. Moreover, 

innovation helps organizations to reduce costs and operate more efficiently, which further boosts 

their bottom line. 
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Enhanced Employee Productivity and Motivation: Innovation metrics are also an 

indicator of employee engagement and motivation. When organizations invest in innovation, 

they provide their employees with opportunities to develop new ideas and skills. This enhances 

job satisfaction, increasing employee retention and loyalty. Furthermore, employees' ownership 

of the innovation process results in better productivity, as they are invested in the success of the 

organization. 

Positive Impact on Society and the Environment: Innovation that results in more efficient 

and sustainable practices positively impacts society and the environment. For example, increased 

investment in renewable energy sources reduces our carbon footprint and helps address the 

challenge of climate change. Additionally, innovative products and services that solve social and 

ecological challenges improve the quality of life for people, animals, and the environment. 

 

Evaluate and select which company (INAGG, Inc. or AMMB, Inc.) is most likely to have a 

culture that supports innovation and creativity 

From the data in Table 1, you cannot really determine which company has a better culture 

that supports innovation. The difference between INAGG, Inc. and AMMB, Inc. is in their 

innovation philosophy. From the data provided, INAGG, Inc is taking a more conservative 

approach with incremental innovation, whereas AMMB, Inc. is focusing on more disruptive 

innovation. From this data provided, neither company is doing a bad job. If we had full financial 

statements, we could delve deeper to see which one is doing a better job.  

Given this situation, there are some ways that these two companies as well as any 

company for that matter can develop a culture that supports innovation and creativity. However, 

keep in mind that developing a culture takes a considerable amount of time, especially if you are 
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trying to change it. So here are five ways that INAGG, Inc and AMMB, Inc could use non-R&D 

time towards innovation (Arizpe, 2022).  

1. Encourage Cross-Functional Collaboration 

Encouraging innovation is vital in today's dynamic environment. One effective approach 

is to promote cross-functional collaboration with employees from diverse departments to 

collaborate on specific projects. This not only fosters a fresh perspective but also allows staff 

from non-R&D departments to share their expertise and contribute valuable insights. By bringing 

together individuals with different backgrounds and skill sets, organizations can unleash the full 

potential of their teams and pave the way for groundbreaking solutions. 

2. Provide Time for Creative Thinking 

Encourage non-R&D staff to take time to brainstorm and experiment with new ideas. 

Creativity often takes time and patience, which is why providing non-R&D staff with flexible 

schedules and designated time to work on new ideas can help foster innovation. 

3. Reward Risk-Taking Behavior 

Innovation often involves taking risks and pushing boundaries. Companies should create 

an environment where staff members are rewarded for risk-taking behavior, even if their result is 

not immediately successful, but instead has learned from the experience. This approach sends a 

clear message to all non-R&D staff: innovation is important, and trying new things should be 

encouraged. 

4. Emphasize Knowledge-Sharing 

Create a culture of continuous learning by encouraging staff members to share 

knowledge. When employees share information with each other, they can learn from each other 
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and build upon each other's ideas. Additionally, this creates an environment of trust, openness, 

and collaboration, all of which are essential elements of an innovation culture. 

5. Set Up Innovation Micro-Teams 

To encourage innovation, establish innovation micro-teams whose sole responsibility is 

to experiment with new ideas. Teams can be made up of staff from different departments who 

are explicitly responsible for coming up with new products or services. These micro-teams 

should be encouraged to experiment, seek out new ideas and push boundaries. 

 

 

 

What are some scenarios in which having more patents would not be a good indicator of an 

innovation culture? 

In today’s business environment that is filled with technological advancements, 

innovation is becoming key to survival in any industry. It is becoming common practice to gauge 

a company's level of innovation by the number of patents they hold. However, is this the right 

approach? Here is one scenario where having a larger number of patents does not guarantee an 

innovation culture. 

Consider a pharmaceutical company that specializes in developing life-saving drugs. This 

company has numerous patents to their name, but they only focus on minor alterations of 

existing drugs, which ultimately achieve the same end goal. Such a company would have a large 

number of patents, but would they truly be an innovative company? No, they wouldn't. Instead, 

they would be a "me-too" company that relies upon incremental advancements of pre-existing 

drugs. 
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In such a scenario, a focus on patents misleads us into thinking of the company as purely 

innovative when it is not. The company may be generating patents, but it is not creating anything 

new or novel. They are merely recycling already successful drugs with a slight twist and gaining 

small-scale profits based on the same (Basulto, 2015). 

 

Discuss the ability, and limitations, of metrics such as the ones in the table and business 

intelligence (BI) to measure the ability of an organization to innovate or support employee 

creativity.  

Metrics are a set of quantifiable measures that help to assess the performance of an 

organization and its various functions. When it comes to measuring innovation, metrics can be an 

effective tool to track progress, identify gaps, and improve overall performance. Some common 

metrics used to measure innovation such as the one’s in Table 1 include the number of patents 

filed, the number of new products launched, and the revenue generated by new products. 

However, it is important to remember that these metrics only provide a partial picture of 

innovation. They do not capture the entire spectrum of creative activities happening within the 

organization. 

Another challenge with metrics is that innovation occurs in various forms and stages. For 

instance, some organizations such as INAGG, Inc. may have a culture of incremental innovation 

as seen in the data provided in Table 1, where small changes are made to their existing products 

or processes, while others such as AMMB, Inc. may be focusing more on radical innovation, 

which involves focusing on the creation of new products or entering new markets. The large 

number of patents for AMMB, Inc, which I mentioned earlier is not a good measure of 

innovation. However, the higher R&D budget, lower R&D headcount, lower number of new 
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products in the past four years, with 35 percent of sales coming from those new products lead me 

to believe that AMMB, Inc. is focused on hiring the best and brightest researchers in their field 

in order to generate groundbreaking new products that will disrupt the industry and make a 

substantial impact on the market.  Metrics that are effective in measuring one form of innovation 

may not be relevant to the other but also depend on the industry and the company because each 

company’s situation is unique. Therefore, it is important to identify the type of innovation that 

matters most to your organization, make sure they are aligned with the company’s mission and 

vision, and develop relevant metrics accordingly so that the metrics are aligned with the 

company’s mission and vision.  

Business Intelligence (BI) has become another valuable tool in recent years to help 

organizations measure their ability to innovate. BI refers to the use of technology to gather and 

analyze data from various sources to make informed business decisions. BI can help 

organizations understand how innovation is contributing to their business goals, identify the 

areas that need improvement, and create actionable insights. For instance, BI can help identify 

gaps in product development processes, highlight areas where employees need more training, 

and track the progress of innovation projects. 

However, just like metrics, BI has limitations too. One of the key limitations of BI is that 

it requires high-quality data to work effectively. If the data being analyzed is incomplete or 

inaccurate, the insights generated by BI will be flawed. Therefore, organizations need to invest in 

quality data management processes to ensure that the data being analyzed is accurate and 

reliable. Another limitation of BI is that it only provides insights into what has already happened, 

which means that it cannot predict the future accurately. To be effective, organizations should 
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use innovation metrics and BI as guidance and not gospel, and use BI in conjunction with other 

tools, such as scenario planning, to forecast potential outcomes (Kumari, 2023).  
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