


Hi, I'm Cory! I'm a designer who specializes in branding management
and collateral work for literary works, entertainment industries, and
businesses whose goals could benefit from a bit of narrative design. If
you have a story you want told to your audience, I'll make sure to tell it

the way you want!

| think all brands have their own stories to tell to their audiences, but |
primarily work with smaller businesses, particularly the literary and
entertainment industries.



Washington Department of Health (DOH)

What happens when |
quit smoking?

One Day

Three Days

1 year-5 years

n by half.

Learn more at https://doh.wa.gov/you-and-your-family/tobacco/how-quit.

This is a class project made for the Washington
DOH, who wanted to teach its viewers (particularly
younger viewers) about the process of recovery
from smoking. To do this, they asked for a digital
infographic they could put on their website.

This infographic is a good example of why storytell-
ing is important in brand design. Note the storytell-
ing elements present in the infographic--there is a
clear beginning and end visually, with important
attention brought to the information present.




ASHHO Organization

This is a class project made for Washington State’s ASHHO Organization, a nenprofit dedicated to aiding
marginalized communities through food. They wanted a newsletter that could educate new clients,
recurring customers, volunteers, and anyone else interested in ASHHO about new events, their work,
and their future goals. Story-based design is especially important for businesses on a mission, such as
ASHHO.

These are the front and back pages of a newsletter | designed for them.
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Buhay Kombucha

This class project was made for Buhay
Kombucha--a small business with a
focus on health and natural ingredients.
It struggled to find a place among
bigger kombucha businesses, and
needed a brand design that would help
it stand apart from its rivals.

These mockups were made to focus on
the core elements of Buhay Kombucha
company--a focus on wholesome Ingre-
dients and vibrant, healthy colors. |
designed all three of the labels, as well

as both mockups.




This class project is a sodal media mockup made for the Boston Terrier Rescue of East Tennessee, a
company dedicated to rescuing and rehabilitating dogs--espeaally Boston terriers--and bringing
them to their forever homes. This sodal media mockup—-induding a profile, a header, and an event
banner--was made to advertise BTRET's Spring Has Sprung event, an adoption festival for families to
learn more about BTRET s goals, have fun, and meet and adopt their deogs. In addition to conveying
the missions of businesses and nonprofits, storytelling is also an important part of advertising.

| also have a tri-fold brochure that takes storytelling further by also advertising their goals, adoption
policies, and donation strategies.



Dog of the Day
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This tri-fold brochure, another class project made for BTRET, that takes storytelling further by adwver-
tising the business in a more general manner. This brochure is made for new customers to learn
more about BTRET s goals, adoption policies, and donation strategies, as well as advertising their
new recipes at BTRET's Chow Bowl and their dogs through the Dog of the Day segment.



Corinne Herrington
Graphic Designer

(+1) 360-742-9846
cherringtondesigns@gmail.com
www.chdesigns.com
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