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About Me 
- I was born in Philadelphia but live in 

the Bay Area. (Which is why I’m an 

Eagles and Warriors fan).

- When I was 10, I flew a plane in 

Wisconsin.

- I used to have a black cocker spaniel 

named Snoball and he had one eye. 

- I’ve had 4 surgeries- all sports 

related.

- My eyes are hazel and change colors 

depending on what I wear.   



Disclaimer: 

All of these campaigns and executions were made for my 
Creative Concepts and Storytelling class. The campaign for 
100% biodegradable shoes is a fictional product. 



Campaigns and Executions 

1. EcoRunners 

2. Nike Golf 

3. Opti-Free Rewetting Drops Video Storyboard  



EcoRunners 



EcoRunners 
EcoRunners is the first 100% biodegradable shoe. 
After one year the shoes naturally decompose. This 
shoe reduces excess waste from landfills. This 
campaign was designed to spread awareness of the shoe 
and highlight the selling point- being 100% 
biodegradable. 

Executions: 
- Created the name EcoRunners
- Created the tagline: “100% biodegradable. The shoe that won’t 

leave a footprint.” 
- Created Logo: 
- 3 Out of Home ads 
- 1 Experiential 



Bus Shelter 

The shoe will start out as new and then transition to being completely decomposed, 
as shown by the difference in opaqueness.  



Billboard 

This billboard will be up for 365 days. Each day the shoe will change in 
accordance to its rate of decomposition. By the last day, there will be nothing 
on the billboard except the words and the bouquet of flowers.    



Subway 
This ad shows a runner 

running through the 

seasons in their 

EcoRunners. The shoes 

start out as whole and 

then overtime 

completely biodegrade 

and vanish. 



Experiential 
- City clean up 

- Different tents set up 
throughout the city

- Pick up trash for 1 hour 
- EX:  Boston Common, 

Copley, Government 
Center, Fenway… 

- People who participate 
get stickers and scratch 
off coupons
- 50% off product
- Free shoe 
- BOGO shoe 
- Free shipping 

*EcoRunners will be available to try on 
and purchase at the tents* 



Nike Golf 



Nike Golf 
Nike Golf wanted to create a print ad that 
encapsulated Tiger Woods’ comeback after his recent 
win at the Tour Championship. This ad is a play on 
Nike’s first Tiger Woods campaign, “Hello World.” 
This 2 page ad will run in magazines like Sports 
Illustrated, ESPN the Magazine, Today’s Golfer… 

Execution:

- 1 Print Ad



Print



Opti Free Rewetting Drops Video Storyboard



Opti-Free Rewetting Drops 

Opti-Free makes contact solution and rewetting drops 
for those who wear contacts. This video aimed to 
spread awareness for the need of rewetting drops. 
Rewetting drops moisturize the eyes and help prevent 
dry and red eye. This video will run as Hulu or 
Youtube ad.

Execution:

- Storyboard
  



Storyboard 


