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A note from Peter
by PETER GUDMUNDSSON

W

Surf your way to a job with digital
Search & Employ®

Squared

by MIKE FRANCOMB

elcome to the July-August issue of RecruitMilitary’s
Search & Employ®. The featured industries of this issue
are transportation/logistics and manufacturing.

Of all the disciplines
of war and the
military, logistics
is one of the most
fundamental. The
Chinese philosopher
of war Sun Tzu
(544-496 BC) said that “the line between
disorder and order lies in logistics.” And
what is true of war – and planning for war
– is also true of civilian economic activities.
As a result, the economy of the United
States has an endless appetite for veterans
who understand logistics, or supply chain
management as it is sometimes called in the
business world.
And there is more good news for veterans:
Nearly every job in the U.S. military teaches
insights into transportation and logistics. In
fact, there simply no better training ground
for a career in transportation and logistics
than our military. So veterans should be
confident as they dialog with companies
that are hiring in these fields.
●●●

WELCOME BACK, MANUFACTURING

of our country’s willingness and ability to
make physical things had been rising to the
level of a natural security threat. As Thomas
Jefferson wrote in 1816, “Experience has
taught me that [domestic] manufactures are
now as necessary to our independence as
to our comfort.”
But even beyond the transportation/
logistics and manufacturing industries,
opportunities continue to abound for highquality veteran talent. The issue of Search
& Employ®, like every other issue, is chock
full of ads from companies that are eager
to meet, interview, and hire you. There has
simply never been a better time to be a
veteran looking for career opportunity in the
United States of America.
At our all-veteran job fairs, for example,
employers are literally lining up to get a shot
at learning how veterans can solve their
human capital needs. So figure out what you
want to do, learn to market yourself, get to
our events, register in our database (www.
recruitmililtary.com), and network, network,
network.

Virtually unheralded by our media,
manufacturing jobs have been returning
to North America after many years of
outsourcing to countries with lower labor
costs. This is a great relief: The degradation

Best wishes,
Peter A. Gudmundsson
CEO and President, RecruitMilitary
peter@recruitmilitary.com

About

RecruitMilitary, the publisher of Search & Employ®,
is a full-service military-to-civilian recruitment firm that
connects job seekers who have military backgrounds with
employers, franchisors, and educational institutions.
Our hiring services are free to men and women of all ranks/
rates and all branches of the service who are transitioning
from active duty to civilian life, veterans who already have
civilian work experience, members of the National Guard and
reserves, and military spouses and other family members.
In addition to publishing Search & Employ®, we produce
Veteran Opportunity Expos throughout the United States,
operate a job board and a database of more than 780,000
registered job seekers at www.recruitmilitary.com, email a
monthly jobs newsletter called The VetTen, maintain a website that carries links to employers’ sites and careers pages,
and conduct direct recruiting.
All of RecruitMilitary’s senior officers and most of our other
employees have served in the armed forces. RecruitMilitary
was founded in 1998 by Drew Myers, formerly a captain in
the United States Marine Corps.
In 2011, RecruitMilitary received the First Annual Lee Anderson Small Business Veteran and Military Spouse Employment
Award from the U.S. Chamber of Commerce Foundation’s
Hiring our Heroes program. The program recognized RecruitMilitary as a specific business that has “gone above and
beyond to honor the sacrifices our military families make in
their service to our nation.”
In 2012, RecruitMilitary received the first annual One
More Way Award from The Sierra Group Foundation. The
foundation established the award to recognize people or
companies whose support results in awareness of, and job

opportunities for, people with disabilities. The Sierra Group
Foundation (www.thesierragroup.com/foundation.htm) is a
non-profit organization whose mission is “to drive up employment for people with disabilities, including veterans.”
In 2013, RecruitMilitary’s website won a User’s Choice
Award from Weddle’s (www.weddles.com), a publisher of
guides and directories that focus on the employment-related
area of the Internet. The awards are a result of a year-long
annual survey conducted by Weddle’s to recognize “the
elite of the online employment industry.” The judges are
recruiters and job seekers who have used the sites.
In 2013, RecruitMilitary was a finalist for the Capital One
Award for Small Business Veteran and Military Spouse
Employment – an award bestowed by the U.S. Chamber of
Commerce Foundation’s Hiring Our Heroes program.
In 2014, RecruitMilitary’s website again won a User’s Choice
Award from Weddle’s.
In 2014, Mashable named RecruitMilitary to the “Sweet
Sixteen” in its Most Social Small Business Contest. Mashable
(http://mashable.com) is an independent online news site
dedicated to covering digital culture, social media, and
technology.
In 2014, the online publication Small Business Trends
(www.smallbiztrends.com) named RecruitMilitary one of “30
Businesses that Are Rocking Social Media.” The publication
selected our weekly Facebook feature “Find a Job Friday”
for its approach to connecting veterans with jobs in real time.
RecruitMilitary is a member of the International Association
of Employment Web Sites, and is accredited by the Better
Business Bureau. Company headquarters are in Loveland,
Ohio (Greater Cincinnati).

S

Away

earch & Employ® is available both in print and as a digital replica
of the print magazine, and digital S&E can serve as a surfboard to
a great job-finding adventure for veteran job seekers. You can access the digital version of this issue from http://rmvets.com/SearchEmploy.
This is the seventh issue that we have digitized. In addition, the digitized
issues and all other issues going back to 2008 are accessible as PDF’s
from the above link. We will continue to make PDF’s available for job
seekers who prefer that format.

®

●●●

LIVE LINKS
All of the links that appear in the ads, articles, research guides, and listings of the print version are
live in digital S&E. So you can surf straight from digital S&E to the linked corporate and government
websites, documents, etc.
The listings in S&E include the advertisers index, research guides, and directories. Some special
detail: In the directories, we list employers, franchisors, and educational institutions that have done
a large amount of business with us recently. Their relationships with us are proof positive that they
are interested in doing business with veteran job seekers.
Transition counselors, veteran employment representatives, and recruiters for all kinds of organizations are almost universal in advising job seekers to conduct research on industries, occupations, and specific companies that interest them. By compiling and publishing research guides and
directories, we help veteran job seekers get started with this essential work.

“After 22 years serving my
country and retiring as an
Army Ranger, I was looking
for my next opportunity
to lead. I found it at First
Command, building a
successful career helping
military families get their
financial lives squared away.”

●●●

ARTICLES ON OTHER SUBJECTS
Each issue of Search & Employ® has two editorial themes, or topics, that are the subjects of
articles, research guides, and directories in that issue. So the six yearly issues of this bimonthly
publication have a total of 12 themes.
The themes of the issue that you are reading are transportation/logistics and manufacturing. Thanks
to digital publishing technology, you can surf to issues that have other themes, then take off from there.
The themes of the previous issue, May-June 2015, were Energy/Utilities and Education.
A link to that issue is			
http://rmvets.com/SE44dig
Research guide and directory links for that issue are:
Energy/Utilities Directory			
http://rmvets.com/SE44eud
Energy/Utilities Research Guide		
http://rmvets.com/SE44eur
Links to earlier issues:
March-April 2015 – themes: Opportunities in Franchising and Opportunities in Government.
Issue					
http://rmvets.com/SE43dig
Franchise Directory			
http://rmvets.com/SE43frd
Franchise Research Guide			
http://rmvets.com/SE43frr
Government Agency Directory		
http://rmvets.com/SE43gvd
Government Employment Research Guide
http://rmvets.com/SE43gvr
January-February 2015 – themes: Financial Services/Insurance and Defense/Aerospace.
Issue 				
http://rmvets.com/SE42dig
Financial Services/Insurance Directory		
http://rmvets.com/SE42fsd
Financial Services/Insurance Research Guide
http://rmvets.com/SE42fsr
Defense/Aerospace Directory		
http://rmvets.com/SE42dfd
Defense/Aerospace Research Guide 		
http://rmvets.com/SE42dfr
November-December 2014 – themes: Law Enforcement and Information Technology/Telecommunications.
Issue					
http://rmvets.com/SE41dig
Law Enforcement Directory			
http://rmvets.com/SE41led
Law Enforcement Research Guide 		
http://rmvets.com/SE41ler
Information Technology (IT) Directory		
http://rmvets.com/SE41itd
Telecommunications Directory		
http://rmvets.com/SE41ted
IT/Telecommunications Research Guide
http://rmvets.com/SE41itr
September-October 2014 – themes: Healthcare and Retail.
Issue 					
http://rmvets.com/SE40dig
Healthcare Directory 			
http://rmvets.com/SE40hed
Healthcare Research Guide 			
http://rmvets.com/SE40her
Retail Directory 				
http://rmvets.com/SE40rtd
Retail Research Guide 			
http://rmvets.com/SE40rtr

To learn more about John’s
story, visit firstcommand.com/
johndebusk.
CALL 877-601-5783
TO GET YOUR NEXT CAREER
SQUARED AWAY.
John DeBusk
1SG, US Army (Ret)
Advisor since 2011

●●●

ARTICLES FROM OTHER ISSUES
In addition, keyword-searchable articles going back several years – and content that has not
appeared in print/digital S&E – are accessible at http://search-and-employ.com. For example, here
is a link to a law-enforcement article that appeared in the November-December 2013 issue: http://
search-and-employ.com/a-veteran-success-james-d-browning/
You can also search our job board from http://search-and-employ.com, and you can use that site
to find RecruitMilitary Job Fairs near you. Best of luck in your job search, and thank you for serving
in the armed forces of the United States.

Hear John’s story now using the

Mike Francomb is senior vice president of marketing – candidate services – at RecruitMilitary and a
former captain in the United States Army. Contact him at mike@recruitmilitary.com.
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● educ a t o r o utre a c h direct o r y ●

EDUCATOR OUTREACH DIRECTORY
Academy of Art University		

www.academyart.edu/military

Academy of Art University Embraces the Military by Transforming Aspiring Servicemembers into Professional Artists
and Designers with its offerings of AA, BA, BS, BFA, B.Arch, MA, MFA, M.Arch, and CTC Degrees and Certificates.

Drexel University Online			

www.Drexel.com/MilitaryFriendly

Drexel University is amongst the rare group of schools with no cap on veteran enrollment through the Yellow Ribbon
Program. With over 100 online programs, Drexel is the distinguished university of choice for our nation’s armed forces.

Education Corporation of America (ECA)		

The Art Institutes

		

http://artinstitutes.edu/

The Art Institutes system of schools is a leading provider in creative education. Through guidance and technology,
we foster and facilitate an inspiring community of creativity in the areas of Design, Media Arts, Fashion, and Culinary.

www.trident4education.com

http://heavyequipmentcollegesofamerica.com

Troy University				

www.troy.edu

		

www.indwes.edu/

		

www.stratford.edu/mso

IWU offers over 80 programs in Indiana, Ohio, Kentucky and online. We are a Full Yellow Ribbon program participant, and offer discounts for active duty and spouses. Military credits also accepted.

Stratford University

www.strayer.edu/military-benefits

Strayer University offers military scholarships & can assist in the use of Tuition Assistance programs & Veteran Benefits. Get credit for the things you’ve already done & choose from classes online, on campus or both. 1.866.324.5918.

Trident University International 		

As military-friendly schools, we understand the unique challenges that come with the transition to civilian life. With
3 locations, we offer heavy equipment training often needed to compete for high-paying entry-level positions.

Indiana Wesleyan University

Strayer University 		

www.ecacolleges.com

ECA schools Virginia College and its Culinary Institute, Golf Academy of America, Ecotech Institute, and New England
College of Business offer certificate courses and associate, bachelor’s, and master’s degrees on campus and online.

Heavy Equipment Colleges of America

The institutions listed below have demonstrated their commitment to the education of veterans by using RecruitMilitary products and services. All of the URL’s below are live links in the digital replica of Search & Employ®. You can
access the digital magazine as well as PDF’s of this issue and back issues from http://rmvets.com/SearchEmploy.

Stratford University offers fast-track Undergraduate and Graduate degrees online and on campuses in Baltimore, MD
and Virginia. Founded by a Navy Veteran, we are a military friendly school with a Military Student Office on all campuses.

Trident is a leading online university offering 17 degrees and over 80 concentrations in Business, Education,
Health Sciences, and Information Systems at the bachelor’s, master’s, and doctoral levels.

Troy University, a proud partner of military service members, veterans and their families for over 50 years, is consistently recognized as a leading “military friendly” institution. TROY is proud to be a Yellow Ribbon university.

Utah Valley University School of Aviation Sciences

www.FlyUVU.com

UVU stands out as a top choice for honored veterans seeking an excellent safety record, rigorous flight training, and
great career placement. UVU operates one of the safest and most advanced training aircraft fleets in the world.

Veteran Adjusting School			

www.VAS-Trained.com

VAS offers a Catastrophe Insurance Adjuster Program that puts you in the field in just 3 months. Your military experience is perfect for this lucrative and honorable career. Webinar and hands on training and great job placement.

Aviation Institute of Maintenance
		
Broward College				
Bryant & Stratton College			
DeVry University				
Duquesne University				
Embry-Riddle Aeronautical University

www.aviationmaintenance.edu
www.broward.edu/LINCS
www.bryantstratton.edu/Admissions/Military.aspx
www.Military.devry.edu
www.duq.edu
http://worldwide.erau.edu/military/

Heavy Equipment College of Georgia		
Heavy Equipment College of California		
Heavy Equipment College of Oklahoma		
New Horizons Computer Learning Centers		
Orlando Medical Institute			
Unitek College				

www.georgiacc.com
www.ccc-north.com
www.ok-cc.com
www.newhorizons.com
www.orlandomedicalinstitute.com
www.unitekcollege.edu/

Academy College				
American University of Integrative Sciences		
American University				
Auburn University				
Boston College				
Builder's Academy				
Cae Simuflite, Inc				
California College San Diego			
Cambridge Business Institute			
CDA Technical Institute			
Century College				
Cincinnati State Technical and Community College
Coast Flight Training				
College of Instrument Technology			
Colorado Christian University			
Colorado State University			
Columbia Southern University			
Connecticut School of Broadcasting		
Cook Street School of Culinary Arts		
Culinary Institute of America			
ECPI University				
eIntern					
Ferris State University				
Florida National University			
Follett Corporation				
Franklin Township Community School District (Indianapolis)
Gardner-Webb University			
George Washington University			
Grand Canyon University			
Hagerstown Community College			
Heavy Construction Academy			
Heritage Institute				
Hillsborough Community College			
Indiana Tech Law School			
Institute for Defense & Business			
Institute of World Politics			
International Diving Institute			
International Schools - Truck Driving Academy
ITT Technical Institute				
Ivy Tech Community College			
Kennesaw State University			
Las Positas College				
LaSalle Learning Center			
Legends Real Estate School			
Lincoln Technical Institute			
Lone Star College System			
Loyola University Maryland			

www.academycollege.edu/
www.auis.edu/
www.american.edu
www.auburn.edu/
www.bc.edu/
www.buildersacademy.com/
www.caesimuflite.com
http://cc-sd.edu
www.cambridge-edu.com
www.cda.edu
www.century.edu
www.cincinnatistate.edu
http://iflycoast.com/
www.cit-la.com/
www.ccu.edu
www.colostate.edu
www.columbiasouthern.edu
www.gocsb.com
http://cookstreet.com/
www.ciachef.edu/veterans/
www.ecpi.edu/military
www.eintern.com/
www.ferris.edu
www.fnu.edu
www.follett.com/contact
www.ftcsc.k12.in.us
www.gardner-webb.edu/military
www.gwu.edu
www.gcu.edu/Admissions/Military-Students.php
www.hagerstowncc.edu

Medical Sales College			
Milestone Technical Institute			
Minnesota State University-Mankato		
Mooseheart Child City and School		
My Computer Career				
National Personal Training Institute		
NetCom Learning				
New England Culinary Institute			
New England Tractor Trailer Training School		
New York Film Academy			
New York University				
North American University			
North Central Texas College			
Northwestern University			
Peak Technical Institute Unexploded Ordnance (UXO)
Redstone College 				
Roger Williams University			
Sanford Brown College			
Sinclair Community College			
Southern Methodist University			
St. Michael's Learning Academy			
Texas A&M Engineering Extension Service		
Texas Tech University Health Sciences Center
The College of Westchester			
The InfiLaw System				
The Landing School				
The Learning Center				
The Ocean Corporation			
The Pennsylvania State University		
The University of North Carolina at Chapel Hill
Touro College				
Training To You Inc.				
Troops to Teachers				
Union Institute and University			
University of California Santa Barbara		
University of California Santa Cruz		
University of Maryland, Baltimore			
University of Pittsburgh, Katz EMBA Worldwide
University of the Potomac			
University of the Rockies			
University of Wyoming			
Vista College				
Washington University in St. Louis			
Webster University				
William James College			
Wright State University			
Xavier University				

www.medicalsalescollege.com
www.milestoneinstitute.com/
www.mnsu.edu
www.mooseheart.org
http://mycomputercareer.com
www.NPTIFitness.com
www.netcomlearning.com
www.neci.edu/
www.nettts.com/
www.nyfa.edu/veterans/
www.nyu.edu
www.na.edu
www.nctc.edu
www.northwestern.edu
www.uxoglobal.com
www.redstone.edu
www.rwu.edu
www.sanfordbrown.edu/dallas
www.sinclair.edu/
www.smu.edu
www.stmichaelslearningacademy.com/
http://teex.org/va
www.ttuhsc.edu/
www.cw.edu/
www.infilaw.com
www.landingschool.edu/
www.tlclasvegas.com
www.oceancorp.com
www.psu.edu/
www.unc.edu
www.touro.edu/veterans
www.trainingtoyou.com
www.proudtoserveagain.com/
http://www.myunion.edu/military/
www.ucsb.edu/
www.ucsc.edu/
www.umd.edu
www.katz.pitt.edu/military
https://potomac.edu/
www.rockies.edu/
www.uwyo.edu
www.vistacollege.edu
www.wustl.edu
www.webster.edu
www.mspp.edu/veterans
www.wright.edu
www.xavier.edu/veterans
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trident4military.com

★

OPPORTUNITIES IN TRANSPORTATION AND LOGISTICS ★

STEER YOUR CAREER
RIGHT DIRECTION

Build your career with Eaton,
and build power management
solutions that keep the world moving
more efficiently, reliably and safely.

IN THE

There is a truckload
– or a boatload – or a carload
– or a cargo – of opportunity
for veterans in the transportation
and logistics industries.
With the United States economy
picking up speed, there are more
trucks on the highways, more trains
on the track, more ships and boats
on the waterways, and more planes
and helicopters in the air.
All of that means, of course,
more jobs. And in many areas,
the current workforce is nearing
retirement. There will be
a fair-sized exodus from the rail
industry over the next decade,
for example. Many truck drivers are
also reaching retirement age.

●●●

TRUCK TRANSPORTATION
In this industry, businesses contract with trucking and warehousing companies to pick up,
transport, store, and deliver a variety of goods.
The industry includes general freight trucking,
specialized freight trucking, and warehousing
and storage.
Technology is changing how the industry is
working. Truckers can communicate with companies in real time. Drivers receive point-ofsale data to ensure that their customers keep
their inventories up. This information also helps
truckers use the space in their trucks very efficiently. And customers can track and trace their
shipments, receive shipment-delay alerts, and
receive invoices electronically.
Although the trucking industry lost 150,000
jobs when the 2008 recession hit, the demand
for drivers has increased every year since then.
The industry is looking to fill 200,000 jobs yearly and 1 million positions by 2025.
The Bureau of Labor Statistics (BLS), a part of
the United States Department of Labor, expects
employment in heavy and tractor-trailer truck
driving occupations to increase 11 percent from
2012 to 2022, about as fast as most occupations. As the economy grows, the demand for
goods will increase, and more truck drivers will
;

Common Carrier j Any carrier
engaged in the interstate
transportation of persons/property
on a regular schedule at published
rates, whose services are for hire
by the general public.
Container j (1) A “box,” typically 10
to 40 feet long, which is used primarily for ocean-freight shipments. For
travel to and from ports, containers
are loaded onto truck chassis or onto
railroad flatcars. (2) The packaging,
such as a carton, case, bucket, drum,
bin, bottle, bundle, or bag, in which
an item is packed and shipped.

Inbound Logistics j The movement
of materials from suppliers and
vendors into production processes
or storage facilities.
Intermodal Transportation j Transporting freight by using two or more transportation modes such as (a) truck and
rail or (b) truck and oceangoing vessel.
Less-Than-Truckload (LTL) Carriers
Trucking companies that consolidate and transport smaller (less than
truckload) shipments of freight by
utilizing a network of terminals and
relay points.
j
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be needed to keep supply chains moving. The
BLS predicts there will be 192,600 job openings
in this occupation between 2012 and 2022; see
http://www.bls.gov/emp/ep_table_102.htm.
Many people leave the profession because of
the lengthy periods away from home and the long
hours of driving, so there are always openings. In
addition, the industry needs new drivers each year
to replace those who retire. Drivers tend to be older than the average American worker, with only 17
percent of today’s drivers 34 years old or younger.
Nearly 51 percent are 45 or older. Another factor is
the introduction of regulations that make it harder
for some drivers to get the credentials they need
to drive particular cargo. All of this should sound
like opportunity to veteran job seekers.
Opportunities for diesel service technicians
and mechanics also look good, especially for
applicants who have formal post-secondary
training. And growth in truck transportation and
warehousing should lead to added employment
in office and administrative support. Trucking
companies will need more dispatchers, stock
clerks, and shipping, receiving, and traffic clerks.
Opportunities for people who have information
technology skills should be excellent.

●●●

year 2014 was good, with companies gaining
due to the bigger need for container transport.
The rail industry is expecting more business in
intermodal freight, in large part because the use
of electric-powered cranes has led to more efficient handling at the terminals. Freight railroads
have made major investments in intermodal
equipment, facilities, and infrastructure. Those
investments include $25.5 billion spent in 2012,
and there has been more since. Meanwhile, intermodal volume increased from 3.1 million containers and trailers in 1980 to 12.3 million units in
2012. That trend is expected to continue.
There are three types of railroads: freight, passenger, and urban transit (subway and light rail).
Freight railroads transport billions of tons of
goods to destinations within the United States
and to ports to be shipped abroad. Passenger
railroads deliver millions of passengers and longdistance commuters to destinations throughout the country. Subways and light-rail systems
move passengers within metropolitan areas and
their surrounding suburbs. All of these modes of
rail transportation require employees to operate,
oversee, and assist in rail operations – including
workers in yards where railcars are inspected,
repaired, coupled, and uncoupled.

RAIL TRANSPORTATION
Business is picking up on the rails, too. The

If you are searching for a career with a company that values the training and experience that veterans
bring, then Eaton is your ideal company. Military professionals at Eaton are part of an organization that
focuses on providing power management solutions to global customers while doing business right.

Search and apply at www.eaton.com/MilitaryCareers
Eaton is a global power management company. We help customers manage power, so buildings,
airplanes, trucks, cars, machinery and entire businesses can do more while consuming less energy.
As an integrated global company, we are unified in our commitment to powering business worldwide.
Our products and the employees who design and build them are part of making a difference in the
world every day. If you’re ready to do something that matters, to do it well and to be encouraged
and rewarded for doing it, then Eaton is the place for you.

CONTINUED ON PAGE 16

Eaton is an Equal Opportunity & Affirmative Action Employer, minority/female/disabled/protected veteran.

GLOSSARY OF LOGISTICS TERMS ;

Logistics j The process of planning,
implementing, and controlling procedures for the efficient and effective
forward and reverse flow and storage of goods, services, and related
information from the point of origin
to the point of consumption to meet
customers’ requirements. This definition includes inbound, outbound,
internal, and external movements.
Outbound Logistics j The process
related to the movement and storage of products from the end of the
production line to the end user.

Reverse Logistics j A specialized
segment of logistics focusing on
the movement and management
of products and resources after the
sale and after delivery to the customer. Includes product returns for repair
and/or credit.
Supply Chain j The material and informational interchanges in the logistical process, stretching from acquisition
of raw materials to delivery of finished
products to the end user. All vendors,
service providers, and customers are
links in the supply chain.

Third-Party Logistics Provider
j A firm that provides multiple
logistics services for use by
customers. Preferably, these services
are integrated, or “bundled” together
by the provider. These firms facilitate
the movement of parts and materials
from suppliers to manufacturers,
and finished products from
manufacturers to distributors and
retailers. Among the services which
they provide are transportation,
warehousing, cross-docking,
inventory management, and freight
forwarding.
b a c k i ssu e s

Truckload (TL) Carriers
Trucking companies that move
full truckloads of freight directly
from the point of origin
to the destination.

j

★★★

From a glossary published
by the Council of Supply Chain
Management Professionals
at https://cscmp.org/research/
glossary-terms
★★★
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DARRELL BOGAN

all pHOTOs courtesy of con-way truckload, inc.

© 2014 Accenture. All rights reserved.

CON-WAY TRUCKLOAD:

TRUE  TO THE
★ ★ ★ ★ ★ ★

TROOPS

www.con-way.com/truckload
		
true2blue.com/military/

A GOOD HOME

Con-way Truckload, a subsidiary of Con-way Inc., provides

     AT

time-definite, dry-van, full-truckload transportation services throughout
the United States – with extensive coverage of Mexico and service
for Canada. Con-way Inc. is a $5.8 billion diversified freight transportation
and global logistics company based in Ann Arbor, Michigan.
Con-way Truckload has 3,350 employees.
Of those, 2,900 are company drivers and
dedicated owner-operators piloting a fleet of
2,900 tractors and 8,000 trailers. Con-way
Truckload provides solo, team, and dedicated
trucking operations. With a workplace
culture built on respect for employees and
recognition of their professional skill and
expertise as keys to success, Con-way
Truckload strives to deliver value-added
services that help Fortune 500 businesses
achieve supply chain goals.
Bert Johnson is vice president of human
resources at Con-way Truckload, responsible
for human resources, recruitment, safety, and
communications. “Overall, I am tasked with
balancing the need to recruit talent, making
sure that we are compliant to all government
regulations, and ensuring we have the safest
driving fleet on the road today,” he said.
The company has open positions in many
areas, but what it needs most is to put men
and women behind the wheels of its trucks.
“As with many organizations,” said Johnson,
“we have a variety of career opportunities at
Con-way Truckload, from skilled to unskilled
positions and exempt to nonexempt within
a wide range of departments – finance, HR,
safety, operations, sales, etc. Our company’s
greatest need is attracting safe and qualified
professional over-the-road drivers.”
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The company supports veterans and is
interested in hiring many more. “Con-way
Truckload has always been committed
to supporting servicemembers through
employment opportunities; and we feel it
is our duty, as a company and as citizens,
to provide for our veteran employees and
their families while these citizen-soldiers
are on active military deployment,” he said.
“Currently, 16 percent of Con-way Truckload’s
total employees are military veterans.”
Con-way Truckload does a lot to support its
employees who have military backgrounds.
“We have a variety of programs and policies
to support veteran employees, including a
guaranteed job when the employee returns
from deployment,” said Johnson. “Also, a
pay differential, meaning while a driver is
deployed, Con-way Truckload will pay the
difference between military pay and what a
driver was previously making.”
The company also has an apprenticeship
program for veterans who would like to start
a career in trucking. The program allows
veterans to use their GI Bill benefits to
supplement their income during the first year
of employment. During that year, new drivers
must reach a series of skills-qualification,
training, and safe-driving performance
milestones as a condition of continued
employment.

Con-way Truckload
also works directly with
the United States Army
to recruit employees
through a program
called Army PaYS.
This is a partnership
between the Army and the U.S. business
community to help the Army attract, train,
and deploy talented people who want
to serve their country and secure future
success once their Army service is complete.
“We have relationships with the Transition
Assistance Program and One-Stop Career
Centers throughout the country, to help
recently separated military personnel find the
right job, program, or opportunity to start or
continue their training,” said Johnson. “We
also regularly support military-focused nonprofits, including Wreaths Across America,
Holy Joes Cafe, and others.”
Johnson believes that the core values of
the military align with those of Con-way
Truckload. “We see a high level of discipline,
commitment, and work ethic from our veteran
employees,” he said. “They are missionoriented, and most have the mindset of ‘100
percent mission success,’ an attitude that
we share when providing safe and excellent
service to our customers.”
Johnson also believes that the company
should support those who put their lives on
the line for their country. “We strongly feel
that providing our servicemembers with
employment opportunities and training is
just the right thing to do,” he said. “They put
their lives at stake to protect and serve our
country, and Con-way Truckload believes that

BERT JOHNSON
it is our responsibility to support them.”
Veterans are able to utilize what they
learned in the military at Con-way Truckload.
“Skills gained during military service are
transferable and complementary for a career
in truck driving,” said Johnson. “Our military
employees are already used to documenting
their work, regularly checking in, working odd
hours, and being meticulous about safety.”
Making the transition from the military to
Con-way Truckload should be fairly easy,
given the servicemember’s background and
the company’s culture. “There are also many
work and lifestyle similarities that make the
transition from active military to a career
with Con-way Truckload a smooth one,”
said Johnson. “Culturally, the values learned
in the military are very similar to Con-way
Truckload’s core values. Operationally, we
are highly structured and organized, and
teamwork is critical. Most importantly, safety
and excellence are our highest priorities.
We’ve found that all of these aspects match
up well with the skills and training of our
military employees, giving them the greatest
opportunity for a successful and rewarding
career.”
b a c k i ssu e s
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on-way Truckload driver Darrell Bogan did not expect
to be selected for the honor of driving one of two new True to the Troops
tractor-trailers during the month of May. When he learned that his employer
had chosen him, he was thrilled.

“It was such an honor,” said Bogan, a
member of the National Guard for nearly
seven years. “It’s not like I talk about the
military much, but I shared my experiences
with a former student, and he nominated
me. I was surprised to be chosen, but it’s
such an honor to drive this truck.”
Bogan and Tomy Fox, the other veteran
chosen, drove the trucks during May,
which was Military Appreciation Month. At
a ceremony in Joplin, Missouri, that month,
Con-way showed off the two tractor-trailers
wrapped with graphics designed to honor
the United States military and its members.
Joplin Mayor Michael Seibert proclaimed
May 1 “Con-way Truckload True to the
Troops Day.”
“I was in the National Guard for more than
six years, from February 1984 to 1990,”
Bogan said. He left as a specialist. “I was
trained in combat communication and
tactical wiring. I joined the military because
where I lived at the time there were no jobs.
So military was the answer for me.”
He is thankful for what the military taught
him. “It made me a better person,” Bogan
said. “I became more disciplined. It helped
develop my personality. Driving a truck
m o re a rticles | s e a r c h - a n d - e m p l o y . c o m

can be challenging, but what I learned in
the military helped me be ready for it. I’m
better with people and can stay calm under
pressure.”
Bogan believes that veterans like himself
will find a good home at Con-way Truckload.
“I've been a driver for Con-way Truckload for
almost seven years and loving it,” he said.
“Con-way is the only truck-driving job I ever
had. Previous jobs I had were dead-end jobs.
I talk to a lot of truck drivers, and they like
what I have to say about Con-way. I always
try to talk veterans into driving with us.”
Bogan said that even those veterans who
never thought about driving a truck will find
it to be a rewarding career. “They should
give it a try,” he said. “They will be surprised.
I’m proud to drive for this company because
they support the military and they support
me. I think Con-way is a great company to
work for. They treat me better than I could
have imagined.”
Whether it is at Con-way Truckload or
elsewhere, Bogan has some simple advice
for veterans. “Be happy,” he said. “Take your
time, and find that perfect job that works for
you and your family. That could be at Conway. They truly appreciate the military.”

Be greater than.
Bring your talent and passion
to a global organization at the
forefront of business, technology
and innovation. Collaborate with
diverse, talented colleagues and
leaders who support your success.
Help transform organizations
and communities around the world.
Sharpen your skills through
industry-leading training and
development, as you build
an extraordinary career.
Accenture is hiring technology
professionals. Join Accenture and
discover how great you can be.
Visit accenture.com/military today.
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Keep pressing on
FOLLOW YOUR PATH TO A CREATIVE CAREER

At The Art Institutes system of schools, we value the service of our military and veteran
students and their families. We’re committed to supporting you through your education
and helping you reach your goals.
In the military you learned leadership, discipline and commitment. Bring these skills to
our creative community and achieve your goals. The Art Institutes proudly support the
“Principles of Excellence” and the “8 Keys to Veterans Success”. Our programs are
flexible and allow you to get an education on your schedule. We also help you explore
the financial aid options available to you.
Programs at The Art Institutes are approved for veterans’ benefits and Department of
Defense tuition assistance. The Art Institutes also offer unlimited participation in the
Yellow Ribbon Program for eligible veterans.

Learn more at: ArtInstitutes.edu
*Financial Aid available to those who qualify
Since The Art Institutes is comprised of several institutions, see aiprograms.info for program duration, tuition, fees, and other costs, median debt, federal salary data,
alumni success, and other important info.
The Art Institutes is a system of over 50 schools throughout North America. Programs, credential levels, technology, and scheduling options vary by school and are
subject to change. Several institutions included in The Art Institutes system are campuses of South University or Argosy University. Administrative Office: 210 Sixth
Avenue, 33rd Floor, Pittsburgh, PA 15222. © 2014 The Art Institutes International LLC. Our email address is csprogramadmin@edmc.edu.
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TRANSPORTATION
AND LOGISTICS DIRECTORY
The transportation and logistics companies and agencies listed below have demonstrated their commitment to
recruiting veterans by using RecruitMilitary products and services. We encourage men and women with military
backgrounds who are interested in careers in transportation and/or logistics to consider these organizations. All
of the URL’s below are live links in the digital replica of Search & Employ®. You can access the digital magazine
as well as PDF’s of this issue and back issues from http://rmvets.com/SearchEmploy.

YOUR NEW MISSION:
FROM PROTECTING AMERICA
TO BUILDING AMERICA
Three-week basic and advanced courses
provide training on Wheel Loaders,
Excavators, Bull Dozers and Backhoes.
You can also choose three week courses in
Cranes • Ready Mix Trucks • Class A CDL Trucks

VA APPROVED

YOUR VA BENEFITS COVER:
• School tuition and fees
• Monthly housing allowance
• Books and supplies stipend

Call Today Toll Free 1-888-879-9492
THREE CONVENIENT SCHOOL LOCATIONS
Heavy Equipment College of California – Stockton,CA
Heavy Equipment College of Oklahoma – Oklahoma City
Georgia College of Construction – Atlanta, GA
Learn more at www.HeavyEquipmentCollegesofAmerica.com
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FOUR COLOR

Amtrak				
BNSF Railway			
Con-way Truckload			
CSX Transportation			
FedEx				
Groendyke Transport, Inc.			
Military Sealift Command 			
Republic Services			
TravelCenters of America 			
United Parcel Service			

www.amtrak.com/careers
www.bnsf.com/careers/military
www.true2blue.com
www.csx.com/index.cfm/working-at-csx/
http://careers.van.fedex.com/
www.groendyke.com
www.sealiftcommand.com
http://republicservices.jobs/
www.tatravelcenters.com
https://ups.managehr.com/military.htm

AC Transit				
American Armored Transport			
Berger Transfer			
Bunzl Distribution USA, Inc.			
Butler Transport, Inc.			
C.R. England Inc.			
Canadian Pacific			
Cape Air				
Capstone Logistics			
Celadon Trucking Services, Inc.		
CHEP				
Chicago Transit Authority			
CN Railway				
Comcar Industries			
Con-way Freight			
Core-Mark Holding			
Cummins Inc.				
Cypress Truck Lines, Inc.			
DHL Express				
DynCorp International			
Enterprise Holdings			
FedEx Ground			
FirstGroup				
GATX Corporation			
Genesee & Wyoming			
Georgia Department of Transportation		
Glazer's Distributors			
Ingram Barge Company			
Interstate-Truckway, Inc.			
Kelley Trucking Inc.			
Kintetsu World Express			
Lakefront Lines, Inc.			
Legion Logistics, LLC			
Lily Transportation Corporation		
Logistic Services International, Inc.		
Loomis, US				
McAllister Towing			
McLane FoodService			
MTA New York City Transit			
MV Transportation			
Nordco				
Norfolk Southern Corporation		
OmniTRAX				
Penske				
Petro Truck Stops			
PlaneTechs, LLC 			
Railserve				
Roadmaster Drivers School 			
Rush Enterprises, Inc.			
SAIA LTL Freight			
Schneider National, Inc.			
Silver Eagle Distributors			
Sunbelt Rentals, Inc. 			
Sunset Logistics, Inc.			
Tesla Motors, Inc.			
Total Quality Logistics			
Transport Corporation of America, Inc.		
TTX Company				
Two Marines Moving			
Union Pacific Railroad			
United Petroleum Transports			
United Rentals, Inc.			
Venezia Inc.				
XPO Logistics 			

www.actransit.org/careers/
www.goaati.com/
www.bergerallied.com
www.bunzldistribution.com/careers.asp
www.butlertransport.com
www.CREngland.com/Vets
www.cpr.ca/en
www.capeair.com/jobs
www.capstonelogistics.com/careers.aspx
www.driveceladon.com
www.chep.com
www.transitchicago.com/careers/
www.cn.ca
http://joincomcar.com/military
http://www.con-way.com/en/careers/veterans
http://www.coremark.com/careers/join-our-team
www.cumminsengine.com
http://cypresstruck.com/job-opportunities.html
http://www.dhl-usa.com/en/careers.html
www.dyn-intl.com/careers/overview/
http://go.enterpriseholdings.com/career-home.html
http://careers.fedex.com
www.firstgroupcareers.com/en/
www.gatx.com
www.gwrr.com
http://www.dot.ga.gov/Pages/Employment.aspx
http://glazers.com/careers/
www.ingrambarge.com/
www.truckwayleasing.com/index.asp
www.kelleytruckinginc.com/careers.htm
www.kweusa.com/
www.lakefrontlines.com
www.legion-logistics.com/join-us
www.lily.com/careers/
www.logistics-intl.com/
www.loomis.us
http://mcallistertowing.com/AboutMcAllister/EmploymentOpportunities.aspx
www.mclaneco.com/careers
www.mta.info
http://careers.mvtransit.com/
http://www.nordco.com/Careers/Search-Openings.htm
www.nscorp.com/nscportal/nscorp/Job_Seekers/
www.omnitrax.com/
http://penske.com/careers
http://www.ta-petro.com/careers
www.planetechs.com/apply
www.railserveinc.com/jobs.html
www.roadmaster.com/
www.rushenterprises.com/careers.aspx
www.saia.com/
www.schneiderjobs.com/
https://silvereagle.com/
http://careersatsunbeltrentals.com/military-recruitment/
www.sunsetlogistics.com
www.teslamotors.com/careers
http://jobs.tql.com/home
www.transportamerica.com
http://ttx.com/careers.aspx
www.twomarinesmoving.com/join-our-team
https://up.jobs/
www.otl-upt.com/drivers
www.unitedrentals.com/en/our-company/careers/military-veterans
www.runforv.com
http://www.xpo.com/carriers
b a c k i ssu e s
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DRIVE LIKE A
CHAMPION.
Penske is now hiring CDL drivers to join its
internationally renowned Penske Logistics Team.
We offer a variety of shifts and customers, as well
as an outstanding benefits package. Best of all, we
assign you to routes that allow you to return home
daily. When driving for us, you won’t be on the road
for days, you’ll return home everyday — to your family
... to your normal daily routine ... to your
very own bed.

Apply today!
855-CDL-PENSKE
GoPenske.com/drivers

Do you enjoy a fast-paced environment where you can help people every day? Are
you a problem solver who puts the customer’s needs ﬁrst? If so, then you’ll ﬁnd the
perfect ﬁt at The Home Depot.

Now Hiring:
General Warehouse Associate
Residential Sales Associate
Merchandising Execution Associate
To apply, visit:

work4homedepot.com/searchandemploy

Now is the time.
THIS is the place.

Variety of Beneﬁts options | 401(k) | Performance Bonuses

The Home Depot is an Equal Opportunity/M/F/Vet/Disabled
Employer. Available positions may vary by location. Bilingual
candidates are encouraged to apply.

Search Home Depot Careers:

OPPORTUNITIES
TRANSPORTATION & LOGISTICS

First Group is comprised
of community-oriented,
passionate leaders - that
keep our customers at the
heart of everything they do.
Edward “Mike” Lemons is an Operations
Supervisor at West Phoenix Valley Metro
facility. Each and every day, he brings
experience from his years in public
transportation, as well as his leadership
from 5 tours overseas in the U.S. Army, to
the passengers and staff in Phoenix.
Do you have this level of commitment to
your community?

Join the First Group team!
www.firstgroupcareers.com

CONTINUED FROM PAGE 6

wide will cause more jobs to be created than
there will be people interested in filling them.

The BLS expects employment in most railtransportation occupations to decline 3 percent from 2012 through 2022. Although the demand for rail transportation will rise, increased
productivity could stifle job growth. However,
actual job openings will be higher due to an
older work force that is nearing retirement age.
Salaries vary by job in the railroad industry.
Salaries for conductors or yardmasters average $52,400, according to the BLS.

●●●

●●●

WATER TRANSPORTATION
The movement of huge amounts of cargo and
passengers over U.S. waters and the oceans
depends on water-transportation workers
known as merchant mariners. Those workers
operate and maintain civilian-owned deep-sea
merchant ships, tugboats, towboats, ferries,
barges, offshore supply vessels, cruise ships,
and other waterborne craft on the oceans, the
Great Lakes, rivers, canals, and other waterways, as well as in harbors.
The BLS projects that employment in water
transportation will grow by 13 percent over the
2012-2022 period. This is about as fast as average for other occupations. Job growth will
stem from increasing tourism and a rise in offshore oil and gas production. Employment will
also grow in and around major port cities due
to increasing international trade.
Excellent job opportunities are anticipated
over the next decade as the need to replace
workers, particularly officers, will generate
many job openings. High turnover, retirements,
and growth in the level of trade occurring world-

TRANSPORTATION & LOGISTICS

able career path, it was a challenge to narrow in
on a position that was a good fit and combined
my interests, skills, and experience. It was a bit
overwhelming.”
However, her military experience had prepared
her. “I found that standing duty – whether as
command duty officer, squadron duty officer, or
battle watch captain – provided the best experience for my first full-time position,” she said. “In
each of these military positions, vast amounts of
disparate information are flowing, and you have
to pick out what is important, and then decide
what to do with it. In my current position, and
previously as watch officer, it is essential that
you know who to go to, rather than try to answer
questions on your own.”
She has this advice on resume preparation:
“The purpose of a resume is to get an interview, not to showcase all that you have done in
the military. You can reveal more of that during
the interview. Hiring managers are looking for
specific skills and experience, and those are
outlined in the position description. With electronic keyword searches in talent management
systems, you need to cover words in their job
announcement in order to get a human to look
at your resume – which would ultimately lead to
an interview.”
Avery also pointed out that, even if a job description does not match what a veteran did
in the military, the job competencies may very
well match. “For example, there may be a job

CONNIE AVERY
PHOTO COURTESY OF fedex

announcement for a program analyst,” she said.
“While your job may have been division officer
or department head, the job description may
offer clues that indicate that your job running a
division actually translates to a program analyst
position. FedEx was very helpful with this. The
human resources team distributed a list of their
job titles at a local job fair, and then broke down
by service the types of jobs that a veteran may
have held, that align with FedEx jobs.”
Veterans also need to know how to tell other
people about their skills. “A veteran is normally
punctual, pays attention to appropriate attire,
has a high situational awareness, and gets projects done on time – all valuable attributes of
a good employee,” she said. “Your specialized
skills will be just as valuable, once you find the
right position. Keep in mind you will need to
point out these benefits to the hiring manager,
because it is likely that person has not served.”
Avery believes that FedEx is more familiar with
military life than most companies. “FedEx was

founded by a veteran, Fred Smith,” she said. “The
company values many of the same attributes that
are in military culture. FedEx has its Veteran’s Affinity Group and Military Relations Team. I have
found mentors in fellow veterans, both in and
out of my particular job field. In a new place, in
a new town, it is very good to have an instant
connection. My veteran colleagues have made
my transition to a corporate position more comfortable. I sometimes make a Navy reference, or
say a phrase that I end up having to explain – unless I am lucky enough to be in the company of
a fellow veteran. Even so, FedEx is an excellent
corporation valuing military experience.”
She advises servicemembers to take advantage of every educational opportunity they have

in the service. “I recommend that transitioning
veterans take advantage of certification programs prior to leaving active duty,” she said.
“Education is important, but there is a growing emphasis on certifications, such as Project
Management Professional or Certified Information Systems Security Professional. Look into
professional associations in your field to learn
about the latest certifications. Also, align your
professional lingo with your desired industry
and trade. You want to be able to speak the
same language as potential employers. You can
do that through trade publications and certifications. Lastly, network, network, network. You will
discover more positions, learn corporate lingo,
and continue to grow professionally.”

Army Reserve Mechanic Succeeds
at SUNBELT RENTALS
wWw.SUNBELTRENTALS.com
WWW.CAREERSATSUNBELTRENTALS.COM/MILITARY-RECRUITMENT

➕

Sunbelt Rentals serves a wide variety of
customers – from weekend do-it-yourselfers to
commercial enterprises and municipalities. The
company has about 550 stores in 45 states
as well as locations in Canada. Sunbelt Rentals has than 8,000 employees and annual revenues of $3 billion. Company headquarters are
in Fort Mill, South Carolina.
The company is always looking for mechan-

ics, customer-service representatives, technicians, CDL drivers, inside and outside sales
representatives, service managers, and safety
managers. There are also openings in accounting/finance, information technology, legal,
product development, marketing, fleet management, human resources, and recruiting.
CONTINUED ON PAGE 20

Navy Helicopter Pilot Succeeds
at FEDEX CORPORATION
wWw.fedex.com

F

companies. The company also has an inhouse mentoring group.

edEx Corporation provides transportation, e-commerce, and business
services to consumers and businesses
worldwide. The company serves 220 countries
and territories. It has annual revenues of $47
billion and employs more than 325,000 people.
FedEx Services needs individuals with backgrounds related to marketing, finance, information technology, and audit. That includes
experience with web technologies, databases,
development of project standards and deliverables, programming/coding, business analysis, project management, and field-based
technical support; and/or a strong understanding of risk assessment, control analysis, and
audit methodology.
In 2012, the company formed a Military Relations Team (MRT); the team meets monthly to
discuss ways to help transitioning veterans enter the corporate world. MRT also participates
in physical and virtual military career fairs and
hosts informational career sessions for military
transition centers worldwide.
In addition, an affinity group is available to
veterans working at all of FedEx operating
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AIR TRANSPORTATION
Commercial airlines fly millions of people
across the country for business and pleasure.
Air transportation also represents the fastest
way to move most types of cargo over long
distances. There is a consistent demand for airservice careers because the air-transportation
industry tends to be stable.
The BLS expects jobs for airline and commercial pilots to stay nearly flat between 2012
and 2022. Low-cost regional airlines and nonscheduled aviation services will provide the
most job opportunities. Pilots seeking jobs at
the major airlines will face strong competition.
Jobs for flight attendants will decline 7 percent during that time, according to the BLS.
Also, college degrees are becoming expected
of candidates for jobs as flight attendants.
The BLS expects opportunities for pilots and
flight engineers to be the best among regional
and low-cost carriers. College graduates and
former military pilots can expect to have the best
job prospects. Opportunities will continue to exist for pilots who work for air-cargo carriers because of the increase in global freight demand.
The outlook is also be favorable for aircraft
and avionics equipment mechanics and service
technicians, reflecting the likelihood of fewer entrants from the military and a large number of retirements. However, mechanics and technicians
will face more competition for jobs with large
airlines, because the high wages and travel benefits that these jobs offer generally attract more
qualified applicants than there are openings.

OPPORTUNITIES

A VETERAN SUCCESS ● CONNIE AVERY
Connie Avery served in the United States
Navy for 22 years, retiring as a commander.
She was a helicopter pilot by trade, and held
a number of other positions including battle
watch captain in the Pentagon, crisis action
team leader, joint operations chief, command
duty officer, and legislative liaison.
At FedEx, Avery is a senior communications
specialist. She fields media calls for sensitive
situations, proactively prepares communications regarding major corporate issues, and
creates and leads drills that test internal and
external communications.
She also serves as a board member and
communications officer for veterans, and volunteers on the FedEx Services Diversity and
Inclusion Executive Steering Committee. She
attends career fairs as a member of the MRT.
Avery joined FedEx in 2014.
Avery found the transition to civilian life “both
exciting and intimidating.” She said that “having
spent my entire adult life learning and living
the military culture, and following a predict-
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NATURAL•LEADER

Since World War I, Goodyear® has helped keep the U.S. Military rolling, and that tradition continues today. We are proud to be named
one of the G.I. Jobs 2014 Top 100 Military Friendly Employers®, and we need experienced veterans like you to keep us rolling.
Visit goodyear.com/careers to explore opportunities and apply today.

©2014 The Goodyear Tire & Rubber Company. All rights reserved.
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OPPORTUNITIES
FOR HEROES

If you are energetic, enthusiastic,
thrive on the challenge of a fastpaced work environment, and are
looking for a rewarding career,
we would like to talk with you.

WE OFFER:
• Competitive Pay
• Full-Time Employment
• Education Assistance
• 401(k) Retirement Savings
• Paid Leave
• PPO Health Care
• Prescription, Dental,
Vision Options
• Life & Disability, Business Travel,
Supplemental Life Insurance

www.ta-petro.com
VISIT US AT RecruitMilitary EXPO:
Aug 27 • Birmingham, AL | Sep 3 • San Antonio, TX | Sep 24 • Kansas City, MO
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U.S. Army Veteran
Leads the Way as a
Coverall Franchised
Business Owner.

PHOTO COURTESY OF SUNBELT RENTALS

Members of our team are
dedicated to improving the
quality of “life on the road” for
the professional driver and the
traveling public.

PETER DUPONT

CONTINUED FROM PAGE 17

Sunbelt Rentals is a partner of the Wounded
Warrior Project; the company provides equipment for Wounded Warrior events.
A VETERAN SUCCESS ● PETER DUPONT
Peter DuPont spent eight years as a light
wheel vehicle mechanic in the United States
Army Reserve, including six months of active duty for Operation Enduring Light at Fort
Drum, New York. He is now a profit center
manager for Sunbelt Rentals in Latham, New
York. He manages employees, fleet, budget,
safety, and other business details. DuPont began working for Sunbelt Rentals in July 2012.
He has since remodeled the store – and profits have risen.
DuPont credits his fellow soldiers with leading him to his first post-military career opportunities. “I was given a few opportunities due to
soldiers at my reserve center who put in a recommendation for me with the company where
they were currently working,” he said. “Using
the network of people you know, military or
civilian, is a powerful tool.”
He encourages everyone to take advantage
of educational options. “The best advice I can
give to active soldiers is to become as diverse
as possible during your service,” he said.
“Take every opportunity available to take additional training, change jobs, strive for promotions, and/or become an officer. The more you
can expose yourself to, the more well-rounded
you will be, and attractive to potential hiring
companies.”
He said his military training helped him land
a position at Sunbelt: “My background in mechanics helped to bolster my qualifications
when applying with Sunbelt Rentals.”
A personal attribute that DuPont acquired in
the military also helps him in the civilian world.
“The most important thing I took away from
my time in the military is confidence,” he said.
“Knowing I was capable to complete the challenges of basic training, advanced individual
training, and the duties the Army threw at me
gave me the confidence to know I was capable
of any challenge the civilian world could present me. The challenges of a career pale in comparison to lying face down in a hasty foxhole, in

the rain, at 3 a.m., after a 20K rucksack march.”
DuPont said that Sunbelt Rentals is “the definition of a veteran-friendly employer – for many
reasons. First, there are branches all over the
country. Wherever you live, I can assure you
there is a Sunbelt close by. Second, there is a
variety of job opportunities to fit a wide range
of skill sets. If you are looking to work as a mechanic or truck driver, or in administration, sales,
or management, Sunbelt will have something
to suit you. Third, they do a very admirable job
of supporting, recognizing, and promoting veterans all across the country.”
He advises job seekers use a variety of tools.
“Use the Internet,” he said. “Employers today
all seem to rely heavily on internet-based resumes to find candidates. Put your resume on
as many career websites as possible, sign up
for job alerts, and apply to any and all that you
like. Also, if there is a position you really want
to go after, make sure you write a cover letter,
and then personally deliver your resume to the
company’s office.”
What about interviewing? “I also highly recommend taking a class or reading a book on
interviewing,” said DuPont. “Being someone
on the other side of the hiring desk, I can tell
you first hand there are many candidates I
will not consider because they didn’t do the
important simple things for the interview, such
as be on time, dress for the job, have a copy
of the resume, do a little research on the company, have a pen and paper to write notes,
and have a few prepared questions to ask the
interviewer about the job.”
DuPont is confident that veterans can succeed at Sunbelt Rentals. “Don’t be afraid to
take an entry level job to get your foot in the
door,” he said. “This company has a great network to move up the ladder and/or change positions for employees who work hard and want
to advance their career.”
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Like many other military veterans, everything Martel Brown does, or has done,

Martel Brown
US Army Veteran
Coverall Franchised Business Owner

meets the definition of commitment. After all, he spent seven years in the Army,
is coming up on 27 years of marriage and has been a business owner for
15 years. After seven years of active duty, the time had come to move forward,
out of the military and into the business world. But what would he do?
How would he make the transition from veteran to new husband, father and
working man?
Fresh out of the service, Martel worked part time for a friend who owned
a franchised commercial cleaning business and realized he could do this on
his own with the right opportunity and support. He found both in Coverall.
“I chose Coverall without hesitation,” said Brown. “After researching other
commercial cleaning franchisors, I felt Coverall offered more support and
training with a smaller investment.”

“

After 15 years in
business, my wife
and I look back on the
moment we realized we
could do this and laugh
to ourselves – we did it!”

Today, along with his wife and business partner, Brown relies on the
dedication and discipline he learned in the Army to help him run his business,
MTB Services LLC, based in York, South Carolina.

Learn how you can start a Coverall Franchised Business today.
Coverall offers Military Veterans a 10% Discount*.

800.537.3371

www.coverall.com

REGISTER FREE
recruitmilitary.com
❘

rmvets.com/searchemploy

*Qualified Veterans receive a 10% discount on the initial franchise fee on the purchase of a Coverall Franchised Business.
© 2015 Coverall North America, Inc. This offer is made by prospectus only. See Franchise Disclosure Document for details.

®

Ingersoll Rand Hires Veterans

At Ingersoll Rand, we honor and value the service of our
military veterans – and we understand how armed forces
service can translate to a successful civilian career. Your
experience, strategic thinking and commitment to
excellence make you an extraordinary candidate for a
career at Ingersoll Rand. We know this firsthand; we have
a strong community of veterans across the organization
leading Ingersoll Rand toward premier performance. I
encourage you to learn more about us and our family of
brands. You will find we are an organization that at its
core values: integrity, respect, teamwork, innovation and
courage.
Working for Ingersoll Rand means working for one of the world’s most innovative
diversified industrial companies – where employees inspire progress every day for our
customers, our communities and one another.
We offer competitive benefits and employee programs, many designed with our
veterans in mind.

Michael W. Lamach
Chairman and CEO

Ingersoll Rand is an EEO/AA/M/W/D/V Employer. We welcome and encourage diversity in our workplace.
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TRANSPORTATION & LOGISTICS

From F-15 Maintenance
for the Air Force to Success at UPS
https://upsjobs.managehr.com/

➕

https://ups.managehr.com/military.htM

UPS is the world’s largest package delivery company and a provider of supply chain and
freight services. The company’s core focus is the
distribution of goods—and the information that
accompanies those goods. UPS also provides
supply chain-management services, including
warehousing, distribution, and consultation – in
addition to freight-forwarding, brokerage, and
financial services.
Its Supply Chain Solutions® operation provides
forwarding and logistics services in more than
175 countries and territories. These services
include supply chain design and management;
domestic and international air freight; ocean, rail,
and ground freight; transportation network management; customs brokerage; and mail services.
UPS Freight® provides long-haul truckload and
less-than-truckload services in the United States,
Canada, Guam, Mexico, Puerto Rico, and the
U.S. Virgin Islands.
The company’s ground, air, and international
network includes facilities such as UPS Worldport®
in Louisville, the largest fully automated package-handling facility in the world; the Chicago
Area Consolidation Hub in Hodgkins, Illinois;
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and air hubs in Shenzhen, China, and Cologne,
Germany.
George Casey, one of the company’s founders,
was a United States Navy veteran of World War
I. Since then, three other veterans have become
CEO’s of UPS. The company now employs nearly 24,000 veterans; on any given day, about 900
employees are on military leave.
A VETERAN SUCCESS ● TROY MCCULLUM
Troy McCullum joined the Air Force at age 19
and served four years, separating as a senior airman. His main responsibilities in were scheduled
and unscheduled maintenance tasks on the F-15
fighter jet. Now, he is an air maintenance manager with UPS. He manages work on the various
types of aircraft and the repairs of discrepancies
found on aircraft within the Louisville International Airport operation. He also participates in projects for improving operational efficiency, and ensures that supervisors and technicians complete
training to meet Federal Aviation Administration
(FAA) and UPS requirements.
McCullum joined UPS in 1997. He was promoted to full-time supervisor in the Air District,

UPS employees unload a cargo shipment off ramp. PHOTO COURTESY OF UPS

Worldport Operation in 1999 and aircraft maintenance supervisor four years later. In 2009, he
became the aircraft maintenance manager.
In 2013, he became a committee member and
treasurer of the Veterans Business Resource
Group (BRG). He helped host and lead several
events in Louisville in 2014 and 2015. These
included “Mayor Give A Day,” an event that included beautification projects at VA Hospital
and Volunteers of America facilities.
The decision to add more veterans to the UPS
workforce has many UPS’ers cheering, especially

McCullum. “I’m grateful that UPS has taken the
stance to hire 50,000 returning vets,” he said.
McCullum said that he brought back some very
valuable skills he learned in the military. “The
military focuses on high integrity, hard work,
dedication, and service before self,” he said.
“In developing those traits, you don’t really see
the changes until you are catapulted into a role
where you are required to use them. It wasn’t
until I came to UPS and went into management
that I started to see how much the company and
the military mirror each other.”
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Navy Sonar Tech
Succeeds at NORDCO

From Staff Sergeant
in the National Guard
to Success at
LEGION LOGISTICS, LLC

wWw.nordco.com

N

ordco supplies North American
Class 1 railroads, regional and shortline railroads, and public transit systems. The company also serves industries that
rely heavily on rail transportation, including the
port authority, agriculture, mining, chemicals,
and energy industries.
Nordco helps the railroad industry build, improve, maintain, and inspect its track infrastructure and move rolling stock. The company
designs and produces new roadway work
equipment, rebuilds equipment, and offers machinery repair, machine parts, rail inspection
systems and services, wheel and axle inspection systems, and railcar movers.
The company believes that veterans make
great employees. A large portion of the employees in its Rail Services and Inspection
Technologies business unit are veterans. One
of Nordco’s 2015-2016 initiatives is to focus on
hiring more veterans.
A VETERAN SUCCESS ● RICH SCHLEGEL
Rich Schlegel spent nine years in the United
States Navy before separating as a petty officer,
first class. His main responsibilities were as a sub-

WWW.LEGION-LOGISTICS.COM
➕ http://JOINTHELEGION.COM

Rich Schlegel working on a wheel carriage assembly for one of Nordco’s rail flaw detection vehicles.
PHOTO COURTESY OF NORDCO

marine sonar technician. Now he is a field service
engineer with Nordco, focusing on production,
troubleshooting, installations, and customer service. He joined Nordco in 2014.
Schlegel said that his military technical training led to his first civilian job opportunity. He
advises servicemembers to keep their certification records because they will come in handy in
the civilian world.
He also recognizes that his success started in
the Navy. “The military established a baseline
knowledge of certain traits and now I can build
from that,” he said.

He also learned to be ready for anything: “To
be in the military, you have to be very flexible;
and being accustomed to that has helped.”
There are two reasons Schlegel believes
veterans will enjoy working at Nordco: “Good
benefits and opportunities for hard-working
individuals.”
When it comes to finding a post-military job,
Schlegel encourages servicemembers to take
chances. “Don’t be scared to take a risk,” he
said. “Look for a position that you would be
comfortable with, given your skill set – and
climb the corporate ladder from there.”

Legion Logistics is a third-party logistics provider based in Florence, Kentucky. The company
connects customers with products to ship with carriers who can ship them. Legion serves the Continental United States, Canada, and parts of Mexico.
In 2014, Legion had more than $25 million in sales;
the company currently has 60 employees.
The company occasionally hires for support positions in accounting, marketing, and IT. Legion’s
greatest need is for problem-solvers who will build
their own customer portfolios and service those
customers throughout the shipping process.
Legion actively hires veterans, attending veteran job fairs and partnering with groups such
as Hiring Our Heroes. The company values veterans because they work hard both independently and as team members – and they can
think quickly on their feet. Legion is co-owned
by a service-disabled veteran, and it currently
employs several veterans.
CONTINUED ON PAGE 28

COMMITMENT

DEDICATION
INTEGRITY

YOUR FAST TRACK TO SUCCESS
GATX strives to be recognized as the finest railcar leasing company in the world by our
customers, our shareholders, our employees and the communities where we operate.
Let us help you with your military transition.

w w w . g a t x . c o m
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A VETERAN SUCCESS ● LEVI PAPAI
Levi Papai spent 12 years in the Army National Guard, serving as a staff sergeant. He
was at times a platoon sergeant, squad leader, NCO in charge of fire support planning,
and training NCO. He is now vice president of
operations at Legion Logistics. He is responsible for employee training, claims, contract
reviews, and facilities maintenance. Papai
joined the company in 2011. He began his
career in sales – with just four other people.
The military gave Papai the chance to be
a leader, and he has turned that opportunity into civilian success. “Being in charge
of a remote outpost with 28 soldiers and
millions of dollars in equipment gave me a
springboard into the operations world and
the record-keeping necessary to keep it all
in line,” he said.
He encourages servicemembers and veterans not to be complacent. “Fight for every
promotion and school you can possibly get
into,” he said. “I know the saying is don’t
volunteer for anything in the Army, but that
saying is for the people who are just happy
where they are. If you want to move forward,
you have to take action.”
Plenty of what he learned in the military has
paid off in his civilian career. “The ability to
lead quietly and confidently, and to own my

Infantry Scout
Succeeds at INGRAM
MARINE GROUP
wWw.INGRAMBARGE.com

LEVI PAPAI
PHOTO COURTESY OF LEGION LOGISTICS

mistakes and have a workable solution in
place have been important,” he said.
What else has helped? “Always being early
for work, seeing the job through to completion, knowing when to ask for help, and having the ability to lead a very diverse group of
people and identify which style works best
for the situation.
He finds the work environment at Legion
beneficial to those with military experience.
“The atmosphere is built on a clear chain of
command,” he said, “but with the latitude to
solve your own problems and run your business how you see fit.”
Servicemembers should value their military

experience, according to Papai. “Do not look
at the time away from the civilian work force
as a disadvantage,” he said. “Approach it
with the knowledge that your skills, on-thejob experience, and worldview can bring
something totally new to your employer and
actually give you that something different
employers are looking for to drive their company forward.”
Veterans interested in working at Legion
should show how they can improve the company. “Walk in with a plan, know what we do
ahead of time, and show how you will be able
to not only succeed in our current state but
be able to push us to the next level,” he said.

Ingram Marine Group is a bulk commodity transporter on America’s inland waterways. The organization
started out in 1946 as a small, family-owned business
and has grown into the largest dry cargo carrier and
one of the top chemical carriers on the rivers.
The company’s commodity portfolio includes coal, aggregates, grain, fertilizer, ores, alloys, steel, and chemicals.
In addition, Ingram’s Custom Fuel Services operates 12
floating fueling stations on the Mississippi and Ohio River
systems and provides diesel fuel and supplies. Triangle
Fleet provides ship anchorage services in Louisiana.
Company headquarters are in Nashville; and there
are office and fleet locations in Paducah, Kentucky;
Pittsburgh; St. Louis; and Reserve, Louisiana.
The company operates on 4,500 miles of inland waterways. Its fleet includes more than 140 towboats ranging up to 10,500 horsepower, and nearly 5,000 barges.
Ingram Marine Group currently has more than 2,300 associates – about 1,800 work aboard towboats and the
others work at shore locations providing support.
Ingram’s biggest HR need is finding associates who
have a strong work ethic and are looking for a career.
CONTINUED ON PAGE 30

We’ve Got
Your Six
Finding your place after serving your country may
seem tough. But your training has made you
resilient, adaptive and ready for your next move.
At Xcel Energy, we’re powering an energy future
that requires your mission-driven skills, discipline
and integrity. And we’re backing you 100% with

WE KNOW GREAT ENERGY SOURCES
WHEN WE SEE THEM
We know that you understand the commitment it takes
to get the job done if you’ve served in our country’s
military. That’s why we take pride in being a militaryfriendly employer.

transition tools and personal support from over
1,400 vets that work here. Make your move now.

Explore the possibilities today.
xcelenergy.com/Military

Learn more at
CenterPointEnergy.com/military
or Apply Online at
CenterPointEnergy.com/careers

© 2015 Xcel Energy Inc.

©2015 CenterPoint Energy 92336
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The company currently has many veterans,
Guard, and reservists in its work force and is actively looking for more. Its recruiters participate
with efforts of the Army Career and Alumni Program (ACAP) and attend career fairs.
Ingram has found veterans to be dedicated,
hardworking, detail-oriented, and able to adapt
and overcome. There are several parallels between being in the military and working aboard a
towboat, including a culture that is built strongly
upon camaraderie and safety. The company also
has a clearly defined promotion structure, so that
associates can move up through the ranks after
completing a set list of tasks and requirements.
While working through those requirements, the
company takes an associate’s military experience into account. An individual can move more
quickly based upon his or her years of military
service and proven work ethic.
A VETERAN SUCCESS ● BROCK WOOLEY
Brock Wooley spent almost four years in the
United States Army before separating as a specialist. His main responsibility was as an infantry
scout. At Ingram, he is the safety, training, and
environmental senior coordinator. He is responsible for ensuring compliance with industry and
Coast Guard regulations on company vessels
and providing company associates with the
training and tools needed to minimize risk on the

job and return home safely.
Wooley joined the company in 2010. He began as
a deckhand trainee aboard a towboat, and quickly
worked his way up through the ranks. He engaged
in mentor relationships with several vessel captains, and earned the role of senior leadman.
Wooley is a third generation river worker. His
grandfather was an Ingram towboat captain, and
his father also worked aboard Ingram towboats.
Brock Wooley was well on his way to becoming
a second mate when an opportunity arose in the
safety department on shore, and he was promoted to his current role.
He said that his career growth and success are
due largely to his staying true to the Army values –
loyalty, duty, respect, selfless service, honor, integrity, and personal courage. “I carried an Army values card in my pocket every day for several years,
and I looked at it quite often,” he said. “Aside from
that, I feel that trying my best to live by all of those
values not only helped me with my first job outside
the military, but every job after that, and also in life.
It eventually helped in my career move at Ingram.”
Wooley believes that what servicemembers
learn in the military will help them transition into
civilian life and find the right career. “The discipline, adaptability, interpersonal skills, focus, and
attention to detail gained through one’s military
experience will not only help them transition
back into civilian life, but excel in their career path
of choice,” he said. “If you have a specific path
you are planning to take later on as a civilian, you

The American flag flying high
above Ingram vessels
on the Mississippi River.

Supporting Our Heroes

PHOTOS COURTESY
OF INGRAM MARINE GROUP

may look into transitioning into a similar MOS to
familiarize yourself with the job/career path.”
The skills that Wooley acquired in the military
built him to succeed. “They were the source of
my drive and focus to excel, no matter what the
task,” he said. “Everything in the military is about
utilizing teamwork to complete the mission/task
with a high level of success. Failure is not an option; adaptability and personal fortitude are two
major characteristics to achieving success.”
The military way of life has also continued to help
him. “It plays a very big role in achieving success,”
he said. “It helps me with my personal accountability, leadership, confidence, and interpersonal
skills in working with individuals from diverse ethnic backgrounds, beliefs, and ideologies.”

Wooley finds a lot of similarities between the
military and Ingram. “The teamwork atmosphere
– there’s a true sense of brotherhood/sisterhood
– and they’re very family- and safety-oriented,”
he said. “Ingram also offers many opportunities
for advancement with veteran incentives, and
they have a training program that goes above
and beyond.”
Wooley has plenty of advice for veteran career
hunters: “Sell yourself and don’t settle; you know
yourself better than anyone. Set high expectations and goals for yourself, and continually strive
to achieve them. Always work on your weaknesses so that one day you can add them to your
strengths. Plus, say what you mean, mean what
you say, and do what you say you’ll do.”

I am Touro. I am a Veteran.

Davey proudly supports the men and women who
protect and serve our country. Join our team today!
We are looking for veterans ready to contribute and
lead in our team environment.
To learn more, visit
Davey.com/MilitaryCareers
or call 800.445.8733

Q UA L I T Y A S S U R A N C E

I N F O R M AT I O N T E C H N O LO G Y

ENGINEERING

We’re Thinking 50 Years into the Future

For Admissions Inquiries Contact:
Vincent Polletta
212-463-0400 ext.5177

.................................................
For Advisement Contact:
COL (Ret) Geoffrey Slack
Director of Veterans Affairs
631-665-1600 ext.6317

CHRISTINA CHERRY
“If you want a school where they really care about you, Touro is
the place for you,” says Christina. A former Navy Seabee, Christina
earned her Bachelor of Science degree in Business Management at
NYSCAS. A member of Sigma Beta Delta International Business Honor
Society, she is currently employed by the Veterans Administration.
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Use your veteran’s educational benefits
www.touro.edu/veterans
Proud Participant in the Yellow Ribbon Program
There’s a Special Place for Veterans
and Service Members at Touro!
Touro is an equal opportunity institution
For Touro’s complete Non-Discrimination Statement, please visit www.touro.edu
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At Strategic Systems Programs, we’ve been managing our Nation’s most successful missile system for 60 years
Today, we are looking to the future. We’re evolving and modernizing
this critical security resource to meet the challenges of the next 50 years…
and we need your help to get us there. We’re looking to expand our
program management team with a diverse workforce to provide
critical skillsets. Fresh ideas. Innovative approaches.

Looking for a new opportunity? Consider making our future…
part of your future plans. Join us.
Become a civilian member of the U.S. Navy’s most successful
Program Management Team.
www.ssp.navy.mil
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From the Marine Corps to Success
at TESLA MOTORS, INC.
wWw.TESLAMOTORS.com ➕ WWW.TESLAMOTORS.COM/CAREERS/VETS

T

esla Motors is a California-based
company known for producing premium
electric vehicles and batteries. Company
headquarters are in Palo Alto, California. Vehiclemanufacturing facilities are in Fremont, California,
and the company produces batteries in Sparks,
Nevada. Tesla operates globally, with roughly
10,000 employees in locations throughout the
United States, Canada, Western Europe, the United
Kingdom, China, Japan, Hong Kong, and Australia.
Tesla has a dedicated U.S. Veterans Recruiting team. Career opportunities at Tesla include
production associates, production supervisors,
equipment maintenance technicians, and equipment maintenance supervisors within the manufacturing department.
Veterans are strong performers at Tesla because
they bring discipline, dedication, and a mission-oriented attitude to their work. The work environment
at Tesla is fast-paced and engaging; employees
participate hands-on as part of a larger community
supporting the company’s single mission.
A VETERAN SUCCESS ● STEVEN SUBLETTE
Steven Sublette separated from the United
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States Marine Corps after nearly 10 years of
service. His main responsibilities were aviation
electronics I-Level repair, COMSEC, martial arts
black belt instructor, and security manager.
Sublette joined Tesla Motors in the paint department in November 2014. He proved himself
a valuable player as he pushed through high-intensity periods and temporarily switched assignments within the factory to help achieve targets.
He earned a promotion after just four months on
the job. Now he is a lead equipment maintenance
technician on the plastic injection molding and
assembly team. He maintains and repairs robots.
“Throughout my time in the Marines, I was
given the opportunity to learn electronic repair
and troubleshooting, as well as leadership skills,”
he said. “These skills were noticed by Tesla, and
they reached out to me for a technical role within
the company.”
He encourages servicemembers to learn as
much as they can in the military. “Take full advantage of all training offered,” Sublette said.
“Courses like cardiopulmonary resuscitation
and first aid may seem like they wouldn’t be
needed in the civilian sector, but everything you

STEVE SUBLETTE
PHOTO COURTESY OF TESLA MOTORS

have learned can be added to.”
The skills that Sublette developed in the Marines not only helped him get the job at Tesla,
but also helped him get promoted. “Electrical
theory and troubleshooting skills have helped
with electrical problems, but also hydraulic and
digital logic issues,” he said. “This has enabled
me to be competitive with other technicians here
at Tesla and advance quickly.”
And he learned about more than electrical issues
while serving his country. “The work ethic associ-

ated with the military is definitely appreciated by
the civilian sector,” he said. “The simple things like
showing up on time and following instructions correctly really impress people with a sense of professionalism and desire to succeed.”
Sublette believes veterans fit in well at his
company. “Tesla has a veteran task force, a
group of like-minded veterans that meet up regularly and brainstorm events, fundraisers, gear,
CONTINUED ON PAGE 36
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Ready for Your
Next Challenge?
Where teamwork is second nature and the unexpected is just part of the job.
Who are we?

We are the world’s largest oilfield services company.
Working globally—often in remote and challenging
locations—we invent, design, engineer and apply
technology to help our customers find and produce
oil and gas safely.

Who are we looking for?

We need motivated former service personnel to join
us as field specialists and maintenance technicians.
You will bring a range of experience and transferrable
skills. You will demonstrate a passion for delivering
service quality at the highest standards in whatever
you do and wherever you do it.

What do we offer?

n A global network of 5 purpose-built learning centers

ensures we provide unmatched professional training
and development.
n Hundreds of operating locations in the USA; on any
given day you will face challenges you never expected,
and opportunities to deliver excellence for our clients.
n No limits for the ambitious and those who want to
learn and grow. We develop talented leaders who have
the hunger to continue their growth with Schlumberger.
Our generous benefits package includes 401K, medical
and life insurance. Read more and apply online at:
carees.slb.com/military

careers.slb.com/military

1

Based on Fortune 500 ranking 2011. Copyright © 2015 Schlumberger. All rights reserved.

Schlumberger is an equal employment opportunity employer. Qualified applicants are considered without regard to race,
color, religion, sex, national origin, age, disability, status as a protected veteran or other characteristics protected by law.

Your Skills and
Experience Matter
“ When I left the military
and joined civilian life,
I was surprised at how
easily I adapted.
Leadership, honesty,
integrity and many of the
skills I developed in the
military were transferrable
to oilfield services. In
the military I was used to
responsibility, staying calm
under pressure, and I was
diligent and prepared to work
long, hard hours. Teamwork
was second nature.
Schlumberger actively seeks
military veterans because
of the unique combination
of qualifications and
qualities we have. When
Schlumberger took me on
nearly 10 years ago, I didn’t
know what to expect, or even
if I was going to be good at
it. All I knew was that I was
going to give it 100%.”
Read James’ story here:
careers.slb.com/military

A TRUE YELLOW
RIBBON UNIVERSITY
USE YOUR BENEFITS ONLINE
AT AN ELITE, HISTORIC UNIVERSITY

Drexel University is committed to innovative online education for
veterans and their families, and is devoted to ensuring a world-class
education for servicemen and women. Drexel collaborates with over
2,500 organizations for co-op and partner programs.
DREXEL MILITARY BENEFITS:
• Over 140 online programs
• Annual “Military Friendly School®”
• Personal military benefits advisor and
enrollment counselor
• Uncapped Yellow Ribbon enrollment for
qualified veterans
• Degree alignment to career goals
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TRANSPORTATION & LOGISTICS

CONTINUED FROM PAGE 32

and support for our fellow veterans and team
members,” he said. “The support system here
at Tesla feels unique, because it isn’t a clique
that you have to be invited into. Anyone can
join the task force and work alongside the VP
of manufacturing or the VP of human resources
to make Tesla a better place to work. We have
already done 5k races, a shooting range trip,
and recently planned and executed a Wounded
Warrior fundraiser.”
He encourages veterans to take the right job, not
necessarily the first job offered. “Know what you
are worth, don’t take the first job that is offered to
you and become complacent.” he said. “Send inquiry letters to large organizations explaining your

skill set and desire for employment at their company. It takes 15 minutes to write a letter that can
easily translate into an opportunity to achieve the
career of your dreams. Be diligent, and don’t let
the first ‘no’ be the end of your search.”
As for working at Tesla, Sublette said to talk to
a fellow veteran. “Call our Veterans Recruiting
Team,” he said. “The team consists of veterans
working for veterans; they will evaluate your skill
set and give you several starting points here in
Tesla. Once you are in, the sky is the limit. Attending additional training and advancement
through the company is encouraged, so although you might start as an associate, you can
easily move into other departments like maintenance and engineering as the education and
skill set is achieved.”

Empowering Veterans
Through Meaningful
Employment
U.S. Department of Veterans Affairs (VA) values
Integrity, Commitment, Advocacy, Respect and
Excellence—I CARE. These values define our culture
and strengthen our dedication to those we serve.
Weare proud of the diversity of our workforce
and proudly employ over 112,000 Veterans.

LEARN MORE:

DREXEL.COM/MILITARYFRIENDLY
QUESTIONS?
Contact your military enrollment counselor:
military@drexelelearning.com | 877.215.0009
GI Bill ® is a registered trademark of the U.S. Department of Veterans Affairs (VA). More information about
education benefits offered by VA is available at the official U.S. government website at www.benefits.va.gov/gibill.
PHOTO COURTESY OF MCALLISTER TOWING

Navy Quartermaster Succeeds
at MCALLISTER TOWING
wWw.mcallistertowing.com
McAllister Towing works with liner and
tanker fleets, docking, undocking, and otherwise
assisting with vessels. The company has 12 locations along the East Coast – from Portland,
Maine, to San Juan, Puerto Rico – and a fleet of
more than 75 vessels.
McAllister offers careers for personnel with previous sea-going experience and individuals who
work in related transportation, engineering, equipment maintenance, logistics, or supply management fields. The company is seeking experienced
captains, mates, and engineers for the vessels.
McAllister also needs port engineers, crewing
managers, operations managers, call-center managers, crane operators, and purchasing agents.
The company values the unique skills, training and
leadership that veterans have gained from their military experience; McAllister is committed to hiring
both newly transitioning personnel and veterans.
A VETERAN SUCCESS ● J. ELLIOT WESTALL
Captain J. Elliot Westall served in the United
States Navy, retiring as a chief quartermaster after 20 years. His main responsibilities were tug
master, harbor pilot, and landing craft air cushion
(LCAC) craft master.
He is now vice president and general manager
at McAllister Towing. He is responsible for the
overall management of the company’s Virginia
operations.
He joined McAllister in 2003 as a captain
36 | Search & Employ ® J U LY É A U G U S T 2 0 1 5

aboard harbor tugs. In 2004, he became site
manager for the company’s liquefied natural gas
(LNG) facility. He became operations manager of
Virginia in 2005, and was promoted to his current position in 2007.
Westall’s military career was a perfect preface
to his civilian one. “All of my experience as a navigator and subsequent training as tug master on
to becoming a harbor pilot conveyed to the commercial industry, once I was licensed through
USCG,” he said.
He said that servicemembers should get started on preparing for civilian careers before leaving the military. “Prepare early,” he said. “More
than a year ahead of separation might be inadequate if certifications are required. Obtain
credentials prior to separation, and seek out the
departments needed for transcripts to present
to USCG early, as there’s no real avenue once a
servicemember is out.”
Westall loves to hire veterans because he
knows what he is getting. “I’ll always hire veterans because I know what they come equipped
with,” he said.
He has this advice for veteran job seekers who
are meeting employers for the first time: Be flexible, and be yourself. “Don’t bring your military
bearing with you, as it can turn off potential employers who don’t understand why you have it. I
was told to soften the edges of my military persona because it turns some civilians off. And it’s
all because they simply don’t understand why
we act the way we do.”
b a c k i ssu e s
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If you are a Veteran seeking employment,
career readiness services or assistance
with applying for a VA career opportunity,
contact VESO at 855-VA4Vets.

(1-855-824-8387)
www.vaforvets.va.gov

m o re a rticles | s e a r c h - a n d - e m p l o y . c o m

J U LY É A U G U S T 2 0 1 5 | Search & Employ ® 37

OPPORTUNITIES
TRANSPORTATION & LOGISTICS

Army Combat NCO Succeeds
at ENTERPRISE HOLDINGS

highest honor given by the U.S. government to
employers that support their employees’ service
in the National Guard and Reserve.
Enterprise has found that veterans bring a high
level of loyalty, teamwork, and commitment that
translates well into the company culture. Enterprise values their leadership experience and their
ability to take on new challenges successfully.

wWw.go.enterpriseholdings.com/MILITARY/
Enterprise Holdings owns and operates
the Enterprise Rent-A-Car, National Car Rental,
and Alamo Rent A Car brands; and is affiliated
with Enterprise Fleet Management. The company’s services include car rental and car-sharing,
commercial truck rental, corporate fleet management, and retail car sales. Enterprise holdings is
headquartered in St. Louis.
The company operates a global network of
more than 8,600 neighborhood and airport locations in over 70 countries. Through its regional
subsidiaries, the company operates over 6,000
fully staffed offices in the United States – all
within 15 miles of 90 percent of the U.S. population. Enterprise Holdings and its affiliates own
and operate more than 1.5 million vehicles globally. The company has annual revenues of $17.8
billion and over 83,000 employees.
Each year, Enterprise hires thousands of men
and women into its management training and
management internship programs. Other opportunities include jobs as customer service
representatives, administrative support workers,
and automotive technicians; and positions in accounting/finance and IT.
Enterprise’s commitment to the military goes
back nearly six decades. The company is named

CLEVELAND LOVE JR.
PHOTO COURTESY OF ENTERPRISE HOLDINGS

after the United States Navy aircraft carrier USS
Enterprise (CV-6), aboard which company founder Jack Taylor served as a Navy pilot during
World War II. Today, veterans or reservists make
up nearly 10 percent of Enterprise’s total workforce. Enterprise pays the salary differential for
employees on active duty, so they continue to
receive full pay during their service.
In 2005, Enterprise received Five-Star recognition in the Employer Support of the Guard and
Reserve (ESGR) Statement of Support Program,
and was recognized with the Secretary of Defense Employer Support Freedom Award, the

A VETERAN SUCCESS ● CLEVELAND LOVE, JR.
Cleveland Love, Jr., served in the Army for 12
years, separating as a staff sergeant. During active duty, he was a squad leader, leading troops
into combat in both Iraq and Afghanistan. His
last position was as an operations non-commissioned officer responsible for planning and
executing missions, and ensuring the safety of
1,200 soldiers.
Love is now an area rental manager, responsible for the development of more than 65
employees. Love joined the organization as a
management trainee in 2008 and rose quickly
through the ranks to oversee eight home-city locations and one airport branch.
Love’s time in the military helped pave his road
to civilian success. “My experience working in
a team and leading by example in the military
made the transition to my new role at Enterprise
easy,” he said.
Love advises servicemembers to take advantage of all the career-finding resources that the
military offers. “I would recommend connecting

with some career counselors and getting resume training before separating from the military,” he said. “Both are great services that you
have access to prior to getting out.”
He can point out specific military skills that help
him regularly at Enterprise. “My ability to adapt
to change was a skill I mastered in the military,”
he said. “Being able to make decisions on the fly
was needed in combat situations. I have to do
both here at Enterprise Holdings on a daily basis. I attribute my success at Enterprise partly to
the military, because the military values the discipline and effort it takes to complete missions.
I developed great work ethic, pride, and discipline – all attributes that Enterprise values and
rewards. I draw on my experience from being a
leader in the military and motivating my troops to
achieve high results.”
Love believes that the company’s dedication to
cultivating leaders will attract veterans. “We utilize a chain of command and make the teamwork
atmosphere very fun and friendly,” he said. “We
put a lot of effort and ownership into leadership
training, which in turn empowers lower-level employees to take on new challenges. Both Enterprise and the military make it a priority to prepare
for the next generation of leadership.”
When veterans are looking for their next challenge, Love encourages them to cast a wide net.
“Don’t limit your options,” he said. “Consider all
job opportunities, and don’t confine yourself to
what you did in the military.”

HELP TRUE VALUE® RETAILERS BE THE
BEST HARDWARE STORE IN TOWN
Join a company that values the best. We are seeking talented individuals who
possess strong leadership and critical thinking skills to support the future growth
of our company. A great example is Michael Cygan who leads True Value’s Indirect
Procurement Strategic Sourcing Team.
In his job, Mike uses the valuable skills he learned as an infantry platoon leader
and company executive officer while assigned to the Army’s 1st Armored Division
in Germany. True Value’s cultural beliefs line up well with the military’s values, making
for an easy transition and a great sense of comradery within True Value Associates.

TRANSPORTATION & LOGISTICS
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Internationally Recognized
Commercial Diver
Certification Program

POST 9/11
GI BILL ACCEPTED
COMMERCIAL DIVER

Training Includes:

From the Army to Success
at GENESEE & WYOMING
http://wWw.gwrr.com

G

enesee & Wyoming (G&W) owns or
leases 120 freight railroads worldwide
– organized in 11 operating regions,
with 7,700 employees and more than 2,500
customers. G&W’s nine North American regions
include 41 states and four Canadian provinces.
Those regions have 113 short line and regional
freight railroads with more than 13,000 trackmiles. G&W subsidiaries provide rail service at
more than 40 ports in North America, Australia,
and Europe; and perform contract coal loading
and railcar switching for industrial customers.
The company’s railroads have 281 self-identified veterans as employees, 29 percent them in
supervisory or other leadership roles. G&W actively recruits veterans through job boards and
job fairs. In addition, G&W has an active member on the American Short Line and Regional
Railroad Association (ASLRRA) Veterans Recruitment Committee. This group supports and
informs exiting military personnel about career
opportunities in the short line railroad industry,
and provides it members with tools and information they can use to recruit and hire veterans.
G&W has found that veterans possess skills,
competencies, and work experience that transfers well to rail operations. Veterans are used to
working in teams, have solid leadership skills and
a strong work ethic, are reliable, and are used to
working safely in outdoor environments and/or
around heavy equipment. Each of the company’s
railroads offers a family-friendly, small-company
environment focused on safety and teamwork.
A VETERAN SUCCESS ● KIRK BEDFORD
Kirk Bedford spent five years in the United States
Army before separating as a sergeant. His railroad
career began in January 1995, the month after he
finished his military service. Now, he is general manager of the California Northern Railroad Company,
headquartered in Davis. He oversees the execution
of the railroad’s operations plan, which includes
short- and long-term planning, assessment of new
business opportunities, and customer service.
“Each day brings something different,” Bedford
said. “You’re not stuck doing something repetitively day in and day out. It certainly keeps your
mind fresh.”

If you are interested in finding out about our company and the opportunities
available to you at True Value, visit us online at TrueValueCompany.com.
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Army veteran
Kirk Bedford
is general manager
at California Northern
Railroad Company.
PHOTOS COURTESY OF
GENESEE & WYOMING

He admits that it took him a while to get out
of military mode after leaving the Army, but also
acknowledges that his years in the military contributed heavily to his success at G&W. “One of
the more important skills you learn in the military
is attention to detail,” he said. “That same skill is
crucial in the rail industry, since safety and customer satisfaction both depend on how closely
you pay attention to every aspect of the operation. I’ve seen first-hand several veterans – men
and women, younger and more seasoned –
adapt well to the industry.”
Bedford also believes that a railroad career
requires a great deal of commitment and discipline, characteristics adopted throughout an
often challenging tenure in the military. “Sometimes, you work in 120-degree weather, in heavy
rain, or in below-freezing temperatures,” he said.
“It takes a lot of discipline to do the job correctly
under those conditions so that no one is hurt
and customers can continue to rely upon you to
deliver their freight. Even on a normal day, you
have to stay completely focused on the job at
hand. One mental lapse or loss of attention can
lead to severe injuries or major damage.”
Safety is Bedford’s primary concern as general
manager. In fact, his greatest accomplishment is
that no one who has ever worked for him has ever
been injured on the job. “G&W railroads do a phenomenal job keeping people safe,” Bedford said.
“I’m proud to be a part of an organization that truly
focuses on the well-being of employees.”
That sense of care for employees creates a family atmosphere at the California Northern and the
rest of G&W’s railroads, according to Bedford.
“Just a month ago, I sat and chatted with G&W’s
CEO about children and grandchildren,” he said.
“It was very much like the camaraderie felt when I
was a soldier in a division, battalion, or unit.”
What does he recommend to veterans coming
home and looking for a civilian job? Look for a
position that is dynamic and stimulating. He also
encourages veterans to look for jobs that match
their Military Occupational Specialties – to make
the transition to civilian work easier. Finally, Bedford urges networking, especially with other veterans who may be able to recommend a job that
will be a good fit.

• Underwater
Welding
• Underwater
Inspection
• SCUBA
• Mixed Gas

• Surface Supplied Air
• Remotely Operated
Vehicles (ROV)
• Job Placement Assistance
Upon Graduation

Approved and Regulated by Texas Workforce Commission
Accredited by Accrediting Commission of Career Schools and Colleges
Financial Aid Available for Those Who Qualify
Internationally Recognized Certification Program

PROUDLY
TRAINING
VETERANS
SINCE 1969

HOUSTON, TEXAS
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We Want You
www.careers at healthnet.com
Hiring veterans is a smart business decision
because these are people that are innately
driven, mission-focused and work well
in a team environment.
— James Ferguson, Health Net’s
MFLC Deputy Director, and
veteran of the Marine Corps.

www.hnfs.com
Find us on facebook:
healthnetfederalservices

Dealer Tire is looking for exceptional people to continue
our growth and evolution. If you are an individual who plays
to win and performs with fairness, accountability, and
innovation, please consider a future with us. Dealer Tire is
an international tire, maintenance, and light-repair product
distributor that partners with BMW, Land Rover, Lexus, and
Chrysler, to name a few.
We offer exciting opportunities
across the U.S. in many career
paths, including:
• Supply Chain
• Logistics
• Warehousing
• Sales
• IT
• Accounting
• Program Management

As a part of our strong commitment
to our associates to share the gain,
Dealer Tire also offers:
• Comprehensive medical,
dental, and vision plans
• 401k
• Tuition reimbursement
• Profit sharing

Learn more about our culture, people,
and organization by visiting our website at:

Your Research GuidE to A CAREER IN

TRANSPORTATION OR LOGISTICs
I ENCOURAGE JOB SEEKERS to use this guide to learn about the transportation and logistics segments of
the economy and job opportunities in those segments. All of the URL’s below are live links in the digital replica of Search &
Employ®. You can access the digital magazine as well as PDF’s of back issues from http://rmvets.com/SearchEmploy.
EMPLOYMENT / OUTPUT TABLE
The Bureau of Labor Statistics (BLS), a part of the United States Department of Labor, has published projections
on employment and output for the Transportation and Warehousing sector of the economy for the years from 2012
through 2022; visit www.bls.gov/emp/ep_table_207.htm.
INDUSTRY SUBSECTORS
The Transportation and Warehousing sector includes 11 subsectors: and, on an “Industries at a Glance” page for each
subsector, the BLS describes the nature of the subsector; provides workforce statistics – employment and layoffs,
extended mass layoffs, employment by occupation, projections, earnings, and earnings by occupation – presents data
on work-related fatalities, injuries, and illnesses; provides industry-specific pricing information; and discusses workplace
trends in terms of numbers of establishments and productivity. The subsectors and the URL’s of their pages are:
(1) Air Transportation		
www.bls.gov/iag/tgs/iag481.htm
(2) Rail Transportation		
www.bls.gov/iag/tgs/iag482.htm
(3) Water Transportation		
www.bls.gov/iag/tgs/iag483.htm
(4) Truck Transportation		
www.bls.gov/iag/tgs/iag484.htm
(5) Transit and Ground Passenger Transportation		
www.bls.gov/iag/tgs/iag485.htm
(6) Pipeline Transportation		
www.bls.gov/iag/tgs/iag486.htm
(7) Scenic and Sightseeing Transportation		
www.bls.gov/iag/tgs/iag487.htm
(8) Support Activities for Transportation		
www.bls.gov/iag/tgs/iag488.htm
(9) Postal Service		
www.bls.gov/iag/tgs/iag491.htm
(10) Couriers and Messengers		
www.bls.gov/iag/tgs/iag492.htm
(11) Warehousing and Storage		
www.bls.gov/iag/tgs/iag493.htm
OCCUPATIONS
Another BLS publication, the Occupational Outlook Handbook, has 11 chapters on transportation and material moving occupations: air traffic controllers,
airline and commercial pilots, bus drivers, delivery truck drivers and driver/sales workers, flight attendants, hand laborers and material movers, heavy and
tractor-trailer truck drivers, material moving machine operators, railroad occupations, taxi drivers and chauffeurs, and water transportation occupations. Each
chapter covers the nature of the work, work environment, how to qualify for the occupation, pay, job outlook, and similar occupations. Links to the chapters
are at: www.bls.gov/ooh/transportation-and-material-moving/.
INDUSTRY ASSOCIATIONS
Industry associations are an excellent source of jobs information. Most of the websites listed below have linked lists of their corporate members, and most
of the members’ websites have “jobs” or “careers” pages. Many of those pages list job openings.
American Association of Port Authorities		
www.aapa-ports.org/About/CorporateMembers.cfm
American Bus Association		
www.buses.org/For-Travelers/Find-ABA-Members
American Moving and Storage Association		
www.moving.org/promovers_az.asp
American Short Line and Regional Railroad Association		
www.aslrra.org/our_members/Railroad_Members/
American Trucking Associations works through a federation of state associations. To search for a state association, visit: www.truckline.com/Sites.aspx
The American Waterways Operators
		
http://americanwaterways.com/about/awo-member-companies
Association of American Railroads		
https://www.aar.org/Pages/AboutUs.aspx?t=aarmembers
Coalition for America’s Gateways and Trade Corridors		
www.tradecorridors.org/about
Driver Employer Council of America 		
http://decausa.org/about/directory/
Global Cold Chain Alliance		
https://gcca.connext.io/#/
Institute of International Container Lessors		
www.iicl.org/about/members.cfm
International Warehouse Logistics Association		
www.iwla.com/members-site/
Material Handling Industry of America		
www.mhi.org/members
National Customs Brokers and Forwarders Association. of America, Inc. 		
www.ncbfaa.org/Scripts/4Disapi.dll/4DCGI/directory/Member/index.html?MenuKey=members
National Defense Transportation Association, corporate members: 		
www.ndtahq.com/membership_corp_members.htm
National Tank Truck Carriers		
www.tanktruck.org/about/membership/carriers-member-directory
United Motorcoach Association, operator members in the United States: 		
https://netforum.avectra.com/eweb/DynamicPage.aspx?Site=UMA&WebCode=OrgResult&FromSearchControl=Yes&FromSearchControl=Yes
MAGAZINE RACK
To learn about the issues, the major players, and the general buzz in transportation and logistics, I suggest that you read magazines and view media
websites on the subject. Most of the magazines are available both in print and online.
Publication / Site
Publisher			
Link
Air Transport World
Penton 			
http://atwonline.com/
American Trucker
Penton			
http://trucker.com/magazine/issue
Automotive Fleet
Bobit Business Media			
www.automotive-fleet.com
Aviation Week
Penton			
http://aviationweek.com
Aviationpros.com
Cygnus Business Media			
www.aviationpros.com/
Bulk Transporter
Penton			
http://bulktransporter.com
Business Fleet
Bobit Business Media			
www.businessfleet.com
Commercial Carrier Journal
Randall-Reilly Publishing Co. LLC		
http://read.dmtmag.com/t/27141
Fleet Owner
Penton			
http://fleetowner.com
Food Logistics
AC Business Media Inc.			
www.foodlogistics.com/publication/index.jsp?pubId=1
Heavy Duty Trucking
Bobit Business Media			
www.truckinginfo.com
Inbound Logistics
Thomas Publishing Company			
www.inboundlogistics.com/cms/index.php
Logistics Management
Peerless Media LLC, Div. EH Publishing
www.logisticsmgmt.com/
Marine Log
Simmons-Boardman Publishing Inc.		
www.marinelog.com/
Mass Transit
Cygnus Business Media			
www.masstransitmag.com
Material Handling & Logistics
Penton			
http://mhlnews.com/
Metro
Bobit Business Media			
www.truckinginfo.com
Modern Materials Handling
Peerless Media LLC, Div. EH Publishing
www.mmh.com
Overdrive
Randall-Reilly Publishing Co. LLC		
http://read.dmtmag.com/t/27142
Progressive Railroading
Trade Press Media Group, Inc.			
www.progressiverailroading.com
Railway Age
Simmons-Boardman Publishing Inc.		
www.railwayage.com
Reverse Logistics Magazine
Reverse Logistics Association			
www.rlmagazine.com/
School Bus Fleet
Bobit Business Media			
www.schoolbusfleet.com
School Transportation News
STN Media			
http://stnonline.com
Supply & Demand Chain Executive
AC Business Media Inc.			
www.sdcexec.com
Supply Chain Digest
Supply Chain Digest			
www.scdigest.com/
The Trucker
Target Media Partners			
www.thetrucker.com/
Transport Topics
American Trucking Associations, Inc.		
www.ttnews.com/index.aspx
Work Truck
Bobit Business Media			
www.worktruckonline.com

by rick jones

Rick Jones is vice president of sales at RecruitMilitary and a former master gunnery sergeant in the United States Marine Corps.
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FOLLOW YOUR OWN
MARCHING ORDERS.
During your military service, you developed a set
of highly effective leadership skills and talents.
Now you’re ready to put everything you learned
to use in a civilian career.
At Prudential, we’re committed to providing
veterans with the opportunities and the
professional environment they need to flourish
in civilian life. Find out how we can help you.
LEARN MORE AT
JOBS.PRUDENTIAL.COM

Scan this code to see a video about
Prudential’s commitment to our Veterans.
© 2015. Prudential, the Prudential logo, the Rock symbol and Bring Your Challenges are service marks of Prudential Financial, Inc. and its related entities, registered in many
jurisdictions worldwide. Prudential is an equal opportunity employer. All qualified applicants will receive consideration for employment without regard to race, color, religion,
sex, sexual orientation, gender identity, national origin, genetics, disability, age, veteran status, or any other characteristic protected by law. EEO IS THE LAW. Prudential
Financial, Inc., Newark, NJ. Prudential is an Employer that participates in E-Verify.
0260261-00004-00
A4522

2_Veteran Marching Orders_S&E_10.5x12.indd 1

5/28/15 4:46 PM

OPPORTUNITY EXPOS

MERCK IS
COMMITMENT
Committed to improving lives
through innovative prescription
medicines, vaccines, and
biologic therapies, Merck is a
global health leader. We invest
billions of dollars in research
and development to address
a multitude of conditions,
including infectious diseases,
diabetes, maternal health and
cancer. Achieve lasting, positive
change. Support our Mission.
Work with Merck.
Merck is proud to be a military friendly
employer, providing veterans with meaningful
opportunities in a range of professional areas.

WORK FOR THE GREATER GOOD.
WORK WITH MERCK.
merck.com/careers

Merck is an equal opportunity employer.
Minority/Female/Disability/Veteran –
proudly embracing diversity in all of its
manifestations.

Testimonials of Job Seekers
★ at Recent Events ★

HOW TO WORK A RECRUITMILITARY

OPPORTUNITY EXPO

T

here are
opportunities all
over the room at
RecruitMilitary Opportunity
Expos — job opportunities
with employers,
opportunities to go into
business for yourself with
franchisors who value
your ability to get the job
done, and opportunities to
advance your education via
online and on-campus learning.
How do you find the opportunities that are best
for you? Below are some tips on interviewing with
recruiters at a military-to-civilian job fair.
Dress for the part. If you are on active duty or
you are attending the event on a reserve or National
Guard drill day, wearing your uniform is great. In all
other cases, you should wear the same civilian outfit
that you would wear at a one-on-one interview at an
employer’s place of business. And that should be a
business suit or, at the very least, a business casual
outfit, complete with jacket.
Stay enthusiastic if a recruiter asks you to email
your resume to his/her company. The recruiter will
not be brushing you off. In fact, being asked for the
email will be a good sign. Many companies require
their recruiters to gather resumes by email: (1) to
obtain HR information as required by law; and (2)
so they can direct desirable job seekers to different
departments.
Try to get to all of the booths, even those
that may not seem as if they have any opportunities
for you. An employer’s name or its primary industry
does not necessarily indicate what openings
the company is trying to fill. For example, a
drugstore chain may be recruiting for positions in

by ROBERT WALKER

SAN ANTONIO

transportation/distribution or accounting.
Even if you are not going to the event to discuss
continuing your education, talk with the recruiters
at the booths for educational institutions. Today’s
institutions deliver learning opportunities in many
ways other than traditional, full-time, daytime
classes on a campus. A few minutes of conversation
may lead to an unexpected continuing-education
solution that is right for you.
Another factor to consider: Most of the educational
institutions at our events are always on the lookout
for people to go to work for them. If you have a high
level of knowledge on almost any subject and you
think you might have a talent for teaching and/or
designing courses, talk with the recruiters.
I have similar advice for job seekers who have
not been thinking of going into business for
themselves. Franchise opportunities are available
in a tremendous variety of fields. Arranging for
financing may be easier than you think, with
surprising discounts available to veterans. Stop by
the franchisors’ booths—one of them may very well
have a plan that matches your interests and your
situation.
Memorize your story. Before you go to
employers’ booths, create some talking points. Put
together a 30-to-60-second “story” about yourself
that includes some of your successes and areas
of interest. Be ready to discuss how your military
experience relates to the civilian workplace. You
should also prepare yourself for a long, detailed
interview—employers have hired people on the spot
at our events.

WHO WILL BE THERE?
Your first stop at a RecruitMilitary
Opportunity Expo will be a registration desk where you will fill out a
brief form (unless you have preregistered) and receive a list of the
organizations— called “exhibitors”
— that have booths at the event.
When you enter the actual Opportunity Expo area, you will see many
closely spaced exhibitor “booths”—
tables and various displays. At the
booths, recruiters who represent
the exhibitors will talk with you.
●●●

WHO WILL BE THE EXHIBITORS?
A wide variety of exhibitors
attend our events — corporate
employers, law-enforcement
agencies and other government
employers, franchisors, and both
campus-based and online educational institutions.
The corporate employers are
engaged in construction, defense
contracting, energy production,
manufacturing, security, transportation and logistics, engineering,
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/ MAY 7

● Down to earth and informative.

Friendly atmosphere made it all the
better. – Air Force
● Extremely professional, positive

experience. – Navy

OAKLAND

/ MAY 7

career and 18 years in the high-tech industry, this job fair presented me with
endless possibilities. – Air Force

/ MAY 7

● Excellent opportunity to meet and

network with potential companies and
fellow veterans. – Navy
everyone from junior enlisted to field
grade officers. – Air Force

/ APRIL 30

● Everyone was friendly and gave

ideas on how to do things, whom to
call. – Army
● It was well run and well staffed.

– Army and Air Force

OXNARD

/ APRIL 30

● Keep it going!!! – Navy

CHARLOTTE

/ APRIL 23

me prepare for what to expect at
the event. The coordinators were
extremely helpful and engaging.
– Marine Corps
● I had promising discussions

with several exhibitors who asked me
to apply for positions. I’m expecting
interviews from at least two. – Navy

●●●

WILL THE LINES BE LONG?
At most booths, at most events,
no. The events run for four hours
– from 11:00 a.m. until 3:00 p.m. –
and average about 8½ job seekers
per exhibitor. Lines are usually
longest immediately after an event
opens at 11:00 a.m., and they taper
off significantly by around 1:00. But
I need to tell you this: Sometimes,
a long line forms at one or two
booths when an event opens, and
the lines are still there when the
event officially closes. This is often
the case for large, high-profile
defense contractors that are hiring.
But the recruiters almost always
stay over and talk with everybody
in line. So it comes down to: Who
wants the jobs?

DO I HAVE TO PRE-REGISTER?
No, but I recommend that you do so
– for three reasons:
u HELP YOUR BUDDIES Preregistering prevents the lines at our
registration desk from building up,
especially during the early hours of
the events.
v HELP US Pre-registering helps
us evaluate the effectiveness of
our event marketing – which, in
turn, helps us boost the turnout of
veteran job seekers – which, in turn,
makes our events more attractive to
employers – which means more job
openings to discuss at the events.
w HELP YOURSELF When you preregister, you immediately join our
database of 780,000+ veteran job
seekers, which is continually being
searched by employers.

CHICAGO

/ APRIL 23

● It was great to see jobs posted

on the job board, and then follow up
during the event. – Army
● The job fair was a great experience.

I appreciated the assistance
in recommendations and willingness
to explain things. – Marine Corps

DENVER

/ APRIL 16

● I received positive feedback from

the exhibitors and have received
numerous contacts. – Air Force
● This was by far the best job fair

that I have attended. – Army

BOSTON

5	Columbus, OH
5	Los Angeles, CA
5 Washington, DC
12	Norfolk, VA
12	St. Louis, MO
12	Seattle, WA
19	Dallas, TX
19	Philadelphia, PA
DECEMBER 2015

3	Houston, TX
3 Jacksonville, FL
3	San Diego, CA
10 Indianapolis, IN
10	Las Vegas, NV
10	Orlando, FL
JANUARY 2016

14 	San Antonio, TX

FEBRUARY 2016

4 	Atlanta, GA
4 	Riverside, CA
11 Baltimore, MD
11 	Nashville, TN
18 	Phoenix, AZ
18 	Richmond, VA
25 	Dallas, TX
25	New York, NY
25	Miami, FL

28	Orange County, CA
28	Minneapolis, MN
MAY 2016

5 	Charlotte, NC
5 	Oakland, CA
12 	Omaha, NE
12 	Norfolk, VA
12 	Dallas, TX
19 	San Antonio, TX
19 	Milwaukee, WI
26	New York, NY
26 	Cincinnati, OH
JUNE 2016

3 	San Diego, CA
3 	New Orleans, LA
10 	Houston, TX
10 Jacksonville, FL
24 Washington, DC
24 Pittsburgh, PA
31 	Columbus, OH
31 	Philadelphia, PA

2 Baltimore, MD
2 Seattle, WA
9 Colorado Springs, CO
9 	Phoenix, AZ
16 	Detroit, MI
16 	Los Angeles, CA
16 	Houston, TX
23 	Atlanta, GA
23 Washington, DC
23 Dayton, OH

APRIL 2016

JULY 2016

7 	Austin, TX
7 Boston, MA
7 	Cleveland, OH
14 	Louisville, KY
14 	Denver, CO
21 	Chicago, IL
21 	Orlando, FL

7 Indianapolis, IN
7	Hartford, CT
14	St. Louis, MO
21	Sacramento, CA
21 Tampa, FL
28 	Columbus, OH

MARCH 2016

AUGUST 2016

4 	Raleigh, NC
4 	San Diego, CA
11 	New Orleans, LA
11 	Philadelphia, PA
18 	Louisville, KY
18 	Richmond, VA
25 	Dallas, TX
25 Birmingham, AL
25 	Denver, CO
SEPTEMBER 2016

1 Boston, MA
1 	Cleveland, OH
1 	San Antonio, TX
8 	Miami, FL
8 	Houston, TX
15	New York, NY
15 	Nashville, TN
15 	San Jose, CA
22	Columbia, SC
22 	Phoenix, AZ
22 Kansas City, MO
29 	Cincinnati, OH

20	Oklahoma City, OK
20 	Riverside, CA
27 	Milwaukee, WI
27 	Charlotte, NC
NOVEMBER 2016

3 	Columbus, OH
3 Washington, DC
10 	Los Angeles, CA
10 	St. Louis, MO
10 	Norfolk, VA
17 	Seattle, WA
17 	Dallas, TX
17 	Philadelphia, PA
DECEMBER 2016

1 	Houston, TX
1 	San Diego, CA
1 Jacksonville, FL
8 Indianapolis, IN
8 	Las Vegas, NV
8 	Orlando, FL

OCTOBER 2016

6 	Chicago, IL
6 	San Francisco, CA
6 	Atlanta, GA
13 Baltimore, MD
13 	Austin, TX
13 	Minneapolis, MN
20 	Pittsburgh, PA

■

EXPO INFO ■

organizations like the DAV
and RecruitMilitary available
for all veterans and families.
– Marine Corps
● In the 5 or so fairs that I have

attended, this was what my first
experience should have been.
– Air Force Reserve

❘

Are you having difficulty
translating your
military experience
for civilian employers?
Have your resume written or
reviewed by our experienced
military transition specialists.
Low rates, quick turnaround.
Serving veterans from all officer
and enlisted ranks of all
branches of the service.
“The RecruitMilitary writing service was the
best thing I could have done to improve
my chances of getting a job offer.”
– Pamela H., E-4, United States Army

/ APRIL 9

● I am extremely excited to have

To pre-register, go to www.
recruitmilitary.com and use the
“Upcoming Job Fairs” map to select
a city. Clicking on that city will take
you to a registration page for the
next event there.
b a c k i ssu e s

what are the expos? RecruitMilitary Veteran
Opportunity Expos are all-military job fairs that are
enhanced to include franchisors and educational
institutions, in addition to corporate and government employers. The events are free to men and
women who are transitioning from active duty to
civilian life, veterans who already have civilian
work experience, members of the National Guard
and reserve forces, and military spouses and other
family members.

2 Boston, MA
3	Cleveland, OH
3	San Antonio, TX
10	Miami, FL
10	Houston, TX
17	New York, NY
17	Nashville, TN
17	Riverside, CA
24	Columbia, SC
24	Phoenix, AZ
24 Kansas City, MO

NOVEMBER 2015

14 Tampa, FL
21	Oklahoma City, OK
21 	Sacramento, CA
28	Raleigh, NC

into something I’ve never done
before. The job fair was a great way
to connect with an employer. – Army

Robert Walker is vice president  of sales
at RecruitMilitary and a veteran of the United
States Army. He is available at robert.walker@
recruitmilitary.com.

●●●

1 Baltimore, MD
1	Cincinnati, OH
8	Atlanta, GA
8	Chicago, IL
15	Austin, TX
15	Minneapolis, MN
22	Oklahoma City, OK
22	Pittsburgh, PA
29	Charlotte, NC
29	Milwaukee, WI
29	San Jose, CA

● I’m changing careers, venturing

● The pre-event information helped

healthcare, finance, insurance,
information technology, retail, and
home services, to name just a few
industries.
Their recruiters interview for
all kinds of jobs: salaried, hourly,
and part-time; professional and
technical.

9 Indianapolis, IN
9	Hartford, CT
16	Portland, OR
16	St. Louis, MO
23	Sacramento, CA
23	Philadelphia, PA
30	Columbus, OH

SEPTEMBER 2015

● There was something there for

MINNEAPOLIS

OCTOBER 2015

6	Raleigh, NC
6	San Diego, CA
13	New Orleans, LA
13 Tampa, FL
20	Louisville, KY
20	Richmond, VA
27	Dallas, TX
27 Birmingham, AL
27	Denver, CO

panies. – Army
● Coming from a 20-year military

ORLANDO

JULY 2015

AUGUST 2015

● I liked the variety of different com-

The Overall Scene
●●●

recruitMilitary Veteran Opportunity Expos

rmvets.com/searchemploy

Connecting military veterans and employers nationwide

Let Us Help You

Sign up at
recruitmilitary.com/resume-writing
m o re a rticles | s e a r c h - a n d - e m p l o y . c o m
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EXPLORE YOUR
CREATIVE SIDE
NOW ENROLLING FOR FALL 2015!

© Can Stock Photo Inc. / cteconsulting

opportunities in manufacturing

The Challenge:

INCREASE

EFFICIENCY

Transitioning?

If the word “manufacturing” makes you think of giant factories full of grimy, noisy machines tended by multitudes of
workers in overalls and hard hats, you need to update your thinking. Yes, there are still some plants like that in the United
States, but they are becoming rarer and rarer as technology and specialized training take over the factory floor. There are
fewer workers on the floor these days, and the factories of tomorrow will have even fewer.

Choose from 30 Art &
Design Programs taught
ONLINE or in San Francisco!
Companies Who Hire
our Graduates:
Adobe
BMW
DreamWorks
EA Games
Facebook

Jaguar
Missoni
Pixar
Tesla
& many more!

Student Design by Pei Zhang
School of Game Development

Yellow
Ribbon
Approved

Academy of Art University
Founded in San Francisco 1929

888.680.8691 // academyart.edu
Visit www.academyart.edu to learn more about total
costs, median student loan debt, potential occupations
and other information. Accredited member WSCUC,
NASAD, CIDA (BFA-IAD, MFA-IAD), NAAB (B.ARCH*,
M.ARCH), CTC (California Teacher Credential).
*B.ARCH is currently in candidacy status.
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But manufacturing jobs are not vanishing. They
are just changing. Opportunities are increasing
in support occupations – marketing, information
technology, delivery, etc. Educational requirements are changing as well. It will take at least
a two-year degree – and probably soon, a fouryear degree – to work on tomorrow’s high-tech
factory floors. As a result, salaries will be higher.
What is behind all this change? The continuing
challenge for manufacturing companies to create
processes and equipment to help them produce
goods more efficiently than their competitors.
In 2014, manufacturers contributed $2.09 trillion to the United States economy, according
to the National Association of Manufacturers
(NAM). This figure has risen steadily since 2009,
when manufacturers contributed $1.73 trillion.
Manufacturing accounts for 12 percent of the
nation’s gross domestic product (GDP). And for
every $1 spent in manufacturing, another $1.37
is added to the economy – the highest multiplier
effect of any economic sector.
Manufacturing supports an estimated 17.6 million
jobs in the United States – about one in six privatesector jobs. More than 12 million Americans – 9
percent of the work force – are employed directly
in manufacturing. In 2013, the average manufacturing worker in the United States earned $77,506
annually, including pay and benefits. The average
worker in all industries earned $62,546.
U.S. manufacturers are the most productive in
the world, far surpassing the productivity of any
other major manufacturing economy, leading to
higher wages and higher living standards. In the
United States, manufacturers perform more than
three-quarters of all private-sector research and
development (R&D). Taken alone, manufacturing
in the United States would be the ninth-largest
economy in the world.
And we should continue to be in great shape, at
least in the near future. Since the recession, U.S.
manufacturing growth has outpaced that of other
advanced nations. Over the last five years, more
than 800,000 manufacturing jobs have been created in our country. One contributing factor is energy.
U.S. manufacturing companies continue to have access to cheaper energy than those overseas.
In late 2013, the Economic and Statistics Administration (ESA), a part of the U.S. Department of Commerce, analyzed the earnings of new hires relative
to incumbent workers in both manufacturing and
non-manufacturing. The agency found that new
hires in the manufacturing sector earn more than
new hires in other industries and have done particularly well since the recession began. At the end of

2011, the manufacturing earnings premium for new
hires stood at about 38 percent. Since the recession began, real average earnings for new hires in
manufacturing grew 3.5 percent, while earnings of
incumbents in manufacturing grew about 2.4 percent. Over the same time, real earnings for hires in
other industries were flat, and earnings for incumbents in other industries declined.
Some Americans will be surprised by this good
news. They have become accustomed to seeing
manufacturing jobs go overseas. But in recent
years, some key American manufacturers have
either brought jobs back from Asia and Latin
America or have decided not to export the jobs

in the first place.
Manufacturers have discovered the value of
bringing production closer to the point of sale,
where their employees can engage more directly
with customers and adapt quickly to changes in
the market. Other factors include rising salaries in
China; new labor, environmental, and safety regulations abroad; and the higher cost of energy required to ship products halfway around the world.
But the jobs that are returning will not look
much like the jobs that left. The old assembly line
is mostly gone. Manufacturing workers will need
to be smarter and better trained to get the best
jobs in the industry.

FORD MOTOR COMPANY

IT’S YOUR FUTURE...

Every Decision Matters
www.corporate.ford.com/careers.html
www.corporate.ford.com/careers/transitioning-military.html  

F

ord Motor Company manufactures or distributes automobiles across
six continents; its automotive brands
include Ford and Lincoln. The company has
66 plants and 194,000 employees worldwide.
It provides financial services through Ford Motor Credit Company. Company headquarters
are in Dearborn, Michigan.
Ford sees a talent shortage in specific skill
sets and is seeking, for example, powertrain
engineers with electrification skills, software
developers with engineering and manufacturing expertise, and automated-driving engineers. These positions require unique skill sets
that draw heavily on science, technology, engineering, and mathematics (STEM) skills.
The company’s founder, Henry Ford, started hiring veterans in 1919, long before most other companies recognized the value that veterans can
bring to the work force. The company is currently
experiencing its highest volume of hiring in over
a decade, and looks to continue to hire veterans.
The company attracts veterans by attending
career fairs, tailoring resources to veterans –
e.g., a veteran portal on Ford’s career website
– and leveraging its veteran-employee group
in reaching out to referrals and participating as
company representatives at recruiting events.
Ford values the knowledge and expertise that
veterans gain during their time in the military.
● Their experience provides them with great
technical skills, and it instills leadership qualities that enable them to excel in just about every division of the company.

● They have an accelerated learning curve –
the ability to learn new skills and concepts.
● They enter the workforce with identifiable and
transferable skills, proven in real-world situations.
● They are excellent leaders, trained to lead
by example as well as through direction, delegation, motivation, and inspiration.
● They also know the dynamics of leadership
as part of both hierarchical and peer structures.
● They understand how teamwork functions
in supporting their colleagues while achieving
the overarching corporate objective.
● They have learned to work side-by-side
with people who are diverse in race, gender,
geographic origin, ethnic background, religion,
and economic status as well as mental, physical, and attitudinal capabilities.
● They understand tight schedules and limited resources; and how to accomplish priorities
on time, in spite of tremendous stress.

A VETERAN SUCCESS ■ ERIN MEADOWS
Erin Meadows has served her country for 25
years. She is currently a master chief petty officer
in the United States Navy Reserve, where she
has experience as a paralegal and a recruiter.
Her responsibilities include reviewing qualifications of paralegals and sailors who are interested
in becoming Navy paralegals, ensuring that new
paralegals receive proper training, and advising
regional senior enlisted on new recruits. She was
promoted to master chief in 2014.
CONTINUED ON PAGE 48
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Let Us Help You Succeed
The AMVETS Warrior Reintegration Project features several
programs to help veterans re-adjust back into civilian life:
• Warrior Transition Workshops
• AMVETS Career Centers
• Healing Heroes

www.AMVETS.org/WarriorReintegrationProject

BEST

Dr. Steve Grice, Alumnus
● M A N U F A C T U R I N G direct o r y ●

Business Professor. Father of four.

ONLINE PROGRAMS

MANUFACTURING DIRECTORY
The manufacturing companies listed below have demonstrated their commitment to recruiting veterans by
using RecruitMilitary products and services. We encourage men and women with military backgrounds who are
interested in careers in manufacturing to consider these firms. All of the URL’s below are live links in the digital
replica of Search & Employ®. You can access the digital magazine as well as PDF’s of this issue and back issues
from http://rmvets.com/SeachEmploy.
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AdvancePierre Foods			
Air Liquide America Corporation		
Alcoa, Inc.				
Eaton Corporation			
Endress+Hauser Inc.			
Goodman Manufacturing 			
Goodyear Tire & Rubber			
Ingersoll Rand			
Nestle Purina			
Texas Instruments			

www.advancepierre.com
www.us.airliquide.com/en/careers.html
www.alcoa.com/careers
www.eaton.com/MilitaryCareers
www.us.endress.com/careers
www.careersatgoodman.com
www.goodyear.com/careers/
http://careers.ingersollrand.com/
http://nestlejobs.com/
http://careers.ti.com/

Acushnet Company			
Alcon				
Altria Group, Inc.			
American Augers, Inc.			
Apex Tool Group			
Applied Materials			
ArcelorMittal USA			
Archer-Daniels-Midland Company		
Bayer Corp				
Beam Global Spirits & Wine, Inc.		
Caterpillar				
Cincinnati Incorporated			
Cintas Corporation			
Crest Steel Corporation			
Crown Holdings			
Crown Lift Trucks			
Dairy Farmers of America, Inc.			
DH Pace				
EFJohnson Technologies			
Fontanini				
Ford Motor Company			
General Electric Company			
Georgia-Pacific LLC			
Haworth Inc.				
Hormel Foods Corporation			
John Morrell Food Group			
Johnson Controls Inc.			
KAO Corporation			
KBA North America, Inc.			
Keihin North America			
Kellogg Company			
Kimberly Clark			
Koch Industries, Inc.			
Mazak Corporation			
McCormick & Company, Inc.			
Merck				
Mettler-Toledo AutoChem, Inc.			
Michelman, Inc.			
Mylan, Inc.				
Niagara Bottling, LLC			
Parker Hannifin Corporation			
Peddinghaus Corporation			
PepsiCo				
Peterson Manufacturing			
Pilot Chemical Company			
Plastipak Packaging, Inc.			
Poly-America L.P.			
Raytheon				
Ryerson Corporation			
Salvagnini America, Inc.			
Solar Turbines Incorporated			
Standard Textile			
Sundek Decorative Concrete			
Swihart Industries			
Tektronix				
Terex Corporation			
The Coca-Cola Company			
The Wornick Company			
The Wrigley Company			
Tokyo Electron America, Inc.			
Toyota Material Handling, USA, Inc.		
Toyota Motor Engineering			
Trinity Industries, Inc.			
TriQuint Semiconductor			
Zumar Industries, Inc.			

www.AcushnetCompany.com
www.alcon.com
www.altria.com/
www.americanaugers.com
www.apextoolgroup.com
www.appliedmaterials.com
www.arcelormittal.com
www.adm.com/militaryrecruiting
www.career.bayer.com/en/career/index.html
www.beamglobal.com/careers/career-opportunities
www.caterpillar.com/careers
www.e-ci.com
www.cintas.com/careers/hiring-focus/military.aspx
www.creststeel.com/careers
www.crowncork.com/about/about_job_seekers.php
www.crowncincinnati.com/
www.dfamilk.com/
http://dhpace.com/
www.efjohnsontechnologies.com/about/careers
www.fontanini.com
http://corporate.ford.com/careers.html
www.ge.com/veterans
https://www.gp.com/Careers/Search-for-a-job
http://haworth.com/
www.hormelfoods.com/Careers/MilitaryRecruitment/Military-Recruitment
http://johnmorrellfoodgroup.com/careers/employment-listings
www.jci.com
www.kaobrands.com/careers/
www.kba.com
www.kipt-inc.com
www.kelloggcompany.com
www.careersatkc.com
www.kochcareers.com
https://www.mazakusa.com/about-mazak/careers/
www.mccormickcorporation.com/Career-Center.aspx
www.merck.com/careers/home.html
http://us.mt.com/us/en/home/site_content/hr/career_start.html
www.michelman.com/Careers/
www.mylancareers.com/
www.niagarawater.com
www.parker.com/careers
www.peddinghaus.com/Employment.asp?pID=9998_Employment
www.pepsicojobs.com/en
www.pmlights.com/
https://www.pilotchemical.com/about/careers
www.plastipak.com/careers/
www.poly-america.com
http://jobs.raytheon.com/
www.ryerson.com/Our-Company/Careers/
www.salvagnini.com
http://mysolar.cat.com/cda/layout?m=107252&x=7
www.standardtextile.com/careers/job-openings
www.sundek.com/careers
www.swihartindustries.com/open-positions.html
www.tek.com/careers
www.terex.com
www.coca-colacompany.com/careers/
http://wornick.com/about/employment
www.wrigley.com/global/careers.aspx
www.tel.com/careers/careercenter/index.htm
www.toyotaforklift.com/
www.toyota.com
https://www.trinitycareers.com/
www.triquint.com/careers
www.zumar.com/
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TROY makes it possible to balance your responsibilities and career goals. Earn a graduate
degree in management, criminal justice or public administration in a limited residency
format. Get to know your professors and classmates over a kick-off weekend, then work
with them online until you meet again for a wrap-up weekend before graduation.
Limited residency means unlimited opportunity. That’s the warrior spirit,
and it’s alive and well at Troy University.

© 2015 Troy University

Feel it at troy.edu/workingwarrior or call 1-800-586-9771.

opportunities in manufacturing
Ford’s Veterans Network Group, enable
veterans to share best
practices and help
each other and company management with
respect to the value
and importance of hirERIN MEADOWS
ing veterans.”
The master chief said
that servicemembers should take advantage of
every opportunity before leaving the military.
“Take advantage of traditional and non-traditional educational opportunities available in the
military,” she said. “Each affords the chance of
setting yourself apart from others competing for
the same positions.”
Meadows encourages veterans to find a new
career at Ford. “Go for it,” she said. “One of the
qualities veterans possess is adaptability. In business, change is a constant. While change can be
unsettling, veterans know they can and will get
through it.
“As the economy struggled, so did many companies. Ford focused on getting back to the
basics and supporting its key priorities. The
company’s success demanded our full attention.
That is like any day in the military. Every decision
matters, the right thing must always be done,
and we often had to do more with less. Everyone
dedicated themselves to their assignments and
stayed focused.”

CONTINUED FROM PAGE 44

Meadows joined Ford Motor Credit Company in
2001. As a senior paralegal, her responsibilities
include ensuring that compliance-related reports
are accurate and provided to senior management.
She knows what makes veterans stand out to civilian employers. “Most qualities instilled in military
personnel are relatable in civilian life,” she said.
“Ones that set veterans apart include promptness,
dedication, accountability, and a can-do attitude.”
To those who may not know what they want to
do post-military, she suggests her own specialty.
“I encourage people to consider becoming paralegals,” she said. “It’s one of the few ratings for
which completing schooling leads directly to the
completion of a college degree in the related
field of civilian work.”
Meadows believes that the military and civilian
working worlds are not much different. “The basic skills expected of military personnel are essentially the same skills and abilities that civilian
employers expect,” she said.
The military taught her never to underestimate
herself. “The high standards, level of commitment, and adaptability I gained have served me
well in civilian employment,” she said. “Serving
in the Navy has taught me to never underestimate my ability or that of a team, and to reinforce
high expectations. These attitudes and characteristics set veterans and reservists apart in the
workplace. Employee resource groups, such as

We respect
your service.
And we put it to work.

We recognize the invaluable skills and experience that you have
gained from serving for your country. That’s why we want to be
your first choice in a new career outside the military. Canadian
Pacific offers rewarding careers, competitive pay and benefits,
and advancement opportunities.
For information on our military program and opportunities
to work at CP, visit our Careers section at cpr.ca
G.I. Jobs 2014 Top 100 Military Friendly Employer

Discover the Amgen Difference
As You Accept Your Next Mission
At Amgen, nothing’s more important than helping patients
worldwide as they fight cancer, cardiovascular disease,
inflammatory and neurological disorders, and other
serious illnesses.
This mission requires a special team, and we believe that
veterans can contribute unique leadership skills, experience,
and a passion for service to our organization. That’s why
we foster a work setting dedicated to inclusion, respect and
individual responsibility so everyone can reach their
full potential.

Whether you’re discovering the latest breakthrough in unlocking
the potential of biology or working in manufacturing, compliance,
logistics or any multitude of areas that all contribute to the
delivery of Amgen products to our patients, you can be part
of the team that puts patients first.

If you’re ready to take on your next mission, join us.

amgen.com/careers

Amgen is an Equal Opportunity employer and will consider all qualified applicants for
employment without regard to race, color, religion, sex, sexual orientation, gender
identity, national origin, protected veteran status, or disability status.
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HAWORTH INC.

Analysis, Organization, Method
www.haworth.com/
www.haworth.com/bottom-nav/join-haworth/careers
Haworth Inc. manufactures a wide variety of workplace products, including seating,
storage products, moveable walls, raised-access
flooring, and technology products that enhance
collaboration and creativity. The company serves
markets in more than 120 countries through a
global network of 650 dealers and 6,000 employees. In 2014, Haworth had net sales of $1.8
billion. The company was founded in 1948. It is
still family-owned and privately held.
Haworth believes that its values resonate strongly with veterans. The company’s value set includes:
● demonstrating respect for customers and
employees
● striving for Integrity
● continuing to learn and improve
● achieving business results
Historically, Haworth has had a vibrant veteran
population. And in recent years, the company
recognized a need to re-energize its recruiting
efforts and outreach to servicemen and -women.
One of Haworth’s latest efforts is the Veteran
Explorer program, which seeks unemployed or
underemployed veterans for paid career-building
rotations at Haworth. Each candidate participates
in three job rotations of 10 weeks each. At the
end of the program, the veteran either transitions
into a full-time job at Haworth or is placed in another job by a non-profit talent-development organization. Veteran rotations are available in human resources, information technology, logistics,
customer service, marketing, and engineering.
Haworth also provides participants with an interviewing and resume-writing workshop, networking with executive leadership, and special events.
In addition to this program, Haworth attends veteran job fairs and local community events.
The federal government has created a veteranpopulation benchmark of 7.2 percent per location. Haworth recognizes that it will take time to
reach this benchmark. But in 2015, the company
set an aggressive goal to increase its veteran
population by 1 percent per U.S. manufacturing
location, with incremental increases in subsequent years. Haworth’s goal is to offer a veteran-friendly work environment, write its position
descriptions to include veteran equivalencies,
create a Veteran Employee Resource Group,
and form more community partnerships.
A VETERAN SUCCESS ■ TIM HODGES
Tim Hodges served in the United States Navy
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for 26 years, retiring as a commander. He was
an intelligence officer in the Navy. Now, he is a
program manager with Haworth, in charge of
managing an Air Force furniture-systems contract
whose annual cost exceeds $7 million. He joined
the company in 2014.
Hodges made good use of his educational
options while in the Navy. “I took advantage of
the military’s tuition assistance program, and
earned my master’s degree while on active
duty,” he said. “In addition, I sought out military
counselors who provided help in translating my
military resume into a civilian resume.”
He puts his background in intelligence to use
at Haworth. “Intelligence is an analytical process, an organizational process, and a methodical process,” he said. “I use all three of these attributes daily in my civilian job here at Haworth.”
His military experience helps him with the
pressures of the job. “I think it has helped me
remain calm when others on the job are frantic and stressed out,” he said. “I served a year
in Afghanistan; and so I try and remember that,
no matter how stressful or hard my job is during
the day, I will go home at night and be with my
family. Or I could go somewhere and be alone
for a while. Or I could take a walk outside the
building.”
What advice does Hodges have for veterans?
“I would advise them to take advantage of as
much as possible of what the military offers. For
example, educational benefits, job-search programs, military-to-civilian resume translators,
etc. I would also advise them that, wherever
they are working, to make sure and get out in
the local area and meet people. Getting a civilian job is all about who you know, with a little of
what you know thrown in.”
When it comes to resumes, Hodges says this:
“Make sure that your military assignments and
job responsibilities are clearly defined and explained. Do not try and impress civilians with
acronyms and trying to impress them with how
much you know in the military. Guess what?
You will not impress them. You’ll only lose what
could be an excellent opportunity. Be humble.”
He also encourages veteran job seekers to
dress for success. “Dress in business clothes,”
he said. “My first job when I got out of the Navy
was in a suburb of Washington, D.C., and I saw
a lot of men wearing military uniform shoes with
suits and ties.”

BARTLETT.
BECAUSE UPWARD MOBILITY
IS PART OF OUR NATURE.
For over 100 years, we’ve made trees, shrubs—and our people—thrive.
Ours is an entrepreneurial culture in which new ideas are welcomed and decisions
are shared—not handed down. We provide a highly-competitive compensation
package, continuing education and generous benefits, including medical/dental/life
insurance, 401(k) and more. And we encourage our employees to succeed both in
and out of the workplace. Consider a career with Bartlett Tree Experts.
Where growth happens everywhere you look.

For the life of your trees.
PLEASE CONTACT NOEL DUBAK AT NDUBAK@BARTLETT.COM
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TEKTRONIX

Common Ground for Veterans
www.tektronix.com
www.tek.com/careers   

F

or more than 65 years, engineers
have turned to Tektronix for test,
measurement, and monitoring solutions to solve design challenges,
improve productivity, and reduce time to market.
Tektronix produces test equipment for engineers
focused on electronic design, manufacturing,
and advanced technology development. The
company has locations throughout the United
States. Headquarters are in Beaverton, Oregon.
The company traces its roots to the electronics revolution that followed World War II. In
1946, the year after the war ended, the company’s founders, C. Howard Vollum and Melvin
J. “Jack” Murdock, invented the time-based
triggered oscilloscope. Today, company products include – in addition to oscilloscopes –
spectrum analyzers, signal generators, logic
and protocol analyzers, power analyzers, and
video-waveform monitors.
Tektronix has a military recruitment strategy
within its service organization, targeting formally
trained and experienced calibration technicians
from all branches of the military. The company
offers relocation assistance for many positions.
Tektronix values veterans because:
● They possess a good work ethic and sense

of discipline, are adaptable to change, quick to
learn, and experienced at managing people or
job functions.
● They are good leaders; they understand
accountability and learn to adapt to overcome
obstacles.
● They come out of the military with training
and hands-on experience that often is directly
related to the job they will be performing.
A VETERAN SUCCESS ■ DAVE MERRIS
Dave Merris served in the United States Air
Force for 31 years, retiring as a senior master
sergeant. He joined Tektronix in 2009 and
is now an application engineer manager. His
team is responsible for determining calibrationservice pricing and capabilities for 23 labs
across the country.
“My first civilian job was directly related to my
military position,” he said. “Both were calibration technician roles, working on some of the
same types of equipment.”
Many of the skills learned in the military
quickly become habits. “The military taught me
skills that are helpful in my civilian job, such as
a strong work ethic – motivated, loyal, and mission-focused,” he said. “I was taught that if you

are on time, you’re late – and that the job must
be done right the first time, on time, every time,
or someone could get hurt. These skills have
become habits for most servicemembers.”
“I also developed interpersonal skills. I
learned that the team is stronger than the individual, and effective communication with
superiors and co-workers are imperative. I
developed my leadership skills early in my
military career, which fostered a confidence in
my leadership abilities that is directly transferable into my current civilian job requirements.
As a deployed servicemember, I had to work
complex problems and find solutions that may
not be covered in a manual. These problems
required the ability to quickly analyze the situation and take the initiative to correct them.”
Merris believes that veterans will find the culture at Tektronix familiar. “A large majority of the
technicians and management have prior military
experience and still display that way of thinking,”
he said. “There is some common ground for vets.”
He encourages servicemembers to utilize all
the military has to offer them while they are still
in the service. “I would advise future veterans
to take full advantage of the tuition assistance,
and get their degree early in their career,” he
said. “Also, take advantage of any and all the
additional training offered by the military. Not
only is it adding tools to their toolbox, but it’s
free. Seek roles of responsibility. Volunteer
for projects that will enhance their leadership,

planning, and organizing skills.
“Learn to communicate. Volunteer to give
briefs to commanders or teams to develop oral
communication skills. Take military leadership
courses. Leadership courses will help sharpen
management skills and provide structured guidance on building current skills. Obtain required
licenses and certifications before leaving the
military. It may be easier to attain a corresponding civilian license or certification while still in
the military, and a lot cheaper in some cases.
“Lastly, be confident in the training received in
the military. A lot of folks transitioning into the
civilian sector have anxiety about being able to
adapt because they are specialized in a specific area or industry, and the military has been
their life for the past four years at a minimum.”
Merris also believes it is a good idea to find
a mentor outside the military. “A civilian mentor in their field can help them keep abreast of
trends outside the military, including information that can also help guide their career inside
the military,” he said.

NEED
RESUME
HELP?
recruitmilitary.com/resume-writing

It takes dedication to be the best.

Succeed with us.
Jessica Wilson
Former Corporal, US Army

Homes & Land is North America’s
leader in real estate marketing
For over 40 years Homes & Land has connected top real estate
professionals with homebuyers and sellers. Our Publishers provide both
print and online products, including our flagship Homes & Land magazine.
Homes & Land has an established
tradition of innovation including:
» First national network of real estate magazines
» First company to post real estate listings on the Internet
» Real estate’s best integrated marketing package

We appreciate your service.
To the right candidate, we
offer a rewarding future with
tremendous income
potential.

Franchises are
available in select
markets. For more
information contact
Patrick McGroder:

888-827-2883
HomesAndLand.com/Franchise
50 | Search & Employ ® J U LY É A U G U S T 2 0 1 5

Helped a growing restaurant
franchise optimize their
employee payment solutions
electronically

Russell Thomas
Former Sergeant, US Marines
Created a succession
management program to help
a global insurance leader gain
a competitive edge

Proud to work with you and hundreds of
associates like you. Your heroic service to our
country has helped you develop the skills and
qualities that can translate to a great career with
us. We give you the tools you need to succeed, with
continuous opportunities to train and advance.
That can mean flexible work arrangements and
discounted health club memberships – as well
as a full range of reliable, traditional benefits that
start for you on day one. Join ADP and unlock
your career potential.
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HORMEL FOODS CORPORATION

The Sand Reminds Him
www.hormelfoods.com
www.hormelfoods.com/Careers/MilitaryRecruitment/Military-Recruitment
Hormel Foods Corporation is a multinational manufacturer and marketer of
food and meat products for consumers throughout the world. Products include hams, bacon, sausages, franks, stews, chili, hash, pepperoni, party trays,
shelf-stable microwavable entrees, and salsa.
The company has about 20,500 employees, 63
percent of whom have been with the company
for five or more years. Company headquarters
are in Austin, Minnesota. Also in Austin are the
company’s flagship plant and its research and
development division. Hormel Foods also has
major manufacturing facilities in Algona, Iowa;
Alma, Kansas; Atlanta; Fremont, Nebraska; and
Stockton, California. The company sells products
in all 50 states through a direct sales force assigned to offices in major cities. Their efforts are
supported by sales brokers and distributors.
Transitioning from a military career to one in
business can be challenging, and the company
tries to help make that transition rewarding for
veterans. Hormel Foods has a companywide
veterans/military employee resource group,
the Hormel Military Veterans Engagement
Team (HMVET). The group provides assistance
to former and current military members and
their families as they integrate into the Hormel
Foods culture, while providing a platform
for continued camaraderie throughout their
careers at the company.
A VETERAN SUCCESS ■ JARED LEE
Jared Lee is a human
resources coordinator
at Osceola Food in
Iowa. He served in the
United States Marine
Corps for six years as
an ammunition technician, earning the rank
JARED LEE
of sergeant, and was
forward-deployed
twice in support of Operation Iraqi Freedom.
During his first tour, Lee was part of a 100-person provisional rifle platoon attached to an
Army infantry unit that provided base security
at Al Taqaddum (TQ), Al Anbar Province. During his second tour, he was assigned as an ammunition technician for HQ&S Battalion, 2nd
Marine Logistics Group, also at TQ. Other leadership roles included squad leader, platoon
sergeant, and company training NCO.
He joined Hormel Foods in April 2010, after
graduating from the University of South Carolina with a bachelor’s degree in interdisciplinary studies.
Lee’s military experience not only helped him
land a career after his Marine service, it also
helped him complete his education. “In the
Marines, I learned the values of hard work,
perseverance, adaptability, and overcoming
challenges,” he said. “These helped me earn
my bachelor’s degree while working full time,
which led to a career with Hormel Foods. I still
use these values daily.
“I encourage everyone to put forth the effort
m o re a rticles | s e a r c h - a n d - e m p l o y . c o m

necessary to earn a degree – whether occupational or professional. This almost always advances your career potential. However, it’s not always
necessary for a management position at Hormel
Foods. Military work ethic and principles also
allow many of our team members to enjoy the
same benefits of employment at Hormel Foods
while working in production or other skilled positions, such as quality control or maintenance.”
The leadership skills Lee developed in the
Marine Corps are still helping him on a daily basis. “Few of my military job skills are usable in
my current position, but almost all of the leadership skills are useful,” he said. “The greatest
benefit for me is being able to deal with stress.
The Corps placed me in situations that required
acting quickly and decisively under pressure to
complete the mission. I learned to accept the
responsibility of my decisions and actions, and
to support the reasons why I made those decisions. This skill has been essential to my career
at Hormel Foods. As a reminder, I keep a small
jar of sand from the beach of Iwo Jima on my
desk. No matter how hard the obstacle, I can
persevere to the end and achieve the goal.”
Lee believes the military gave him the confidence to succeed. “I tend to be introverted,”
he said. “The military helped boost confidence
in my abilities and pushed me to come out of
my shell. However, the military is not the only
experience that shaped who I am today – my
upbringing, beliefs, college, and other work experiences all contributed. My advice: Be who
you are, and use your military skills to your advantage in the civilian workplace.”
The Marine veteran was able to fit into the
culture at Hormel Foods with no problem. “Our
leadership structure is conducive to employees with a military background,” he said. “I easily transitioned into the company’s culture of
responsibility and integrity.”
He encourages men and women to go above
and beyond while they are in the military.
“Make yourself employable,” he said. “Take
college courses, earn certificates, attend military leadership courses, and push yourself to
exceed the status quo. Also, learn how to prepare an excellent resume and how to answer
interview questions. Most military installations
provide these services for transitioning vets.”
When it comes to landing a position at Hormel
Foods, Lee said veterans should be prepared
to sell themselves. “Explain to the recruiter
and/or interviewer how your skill set is relevant
to the position for which you applied,” he said.
“Hormel Foods looks at what you have done or
learned as an indicator of what you will do, not
what you think you would do. Prepare stories
and examples that highlight your experience,
work ethic, and skill set.”
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RESEARCH GUIDE

We want you for our care team

Your Research GuidE to A CAREER IN

manufacturing

▼

Our patients deserve the best care.
Your training and commitment to service will help us provide the
care they need to thrive in life. Epic Health Services is a leading
provider of pediatric skilled nursing and therapy services, as well
as a variety of adult home health care services.
We need sales professionals, sales executives,
client service coordinators, registered nurses, licensed
vocational nurses, physical therapists, occupational
therapists and speech-language pathologists.

Epic serves patients in six states, including Texas, Pennsylvania,
Massachusetts, New Jersey, Delaware, and Missouri.

Contact us at
214-466-1382 or toll-free at 866-915-5274
careers@epichealthservices.com
Scan to hear why
Epic employees
love their job!

1349 Empire Central | Suite 1050 | Dallas, TX 75247
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Looking to take
your talents to
new places?
Launch a
rewarding career
with Air Liquide.
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Air Liquide – world leader in gases, technologies and services for
industry and health – is present in 80 countries with more than 50,000
employees. Oxygen, nitrogen and hydrogen have been at the core of
the company’s activities since its creation in 1902. Air Liquide relies on
competitiveness in its operations, targeted investments, and the
inventiveness of employees to create value over the long term.

http://www.us.airliquide.com/en/careers.html
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encourage job seekers to use this guide to learn about job opportunities in manufacturing. All of
by jasen williams
the URL’s below are live links in the digital replica of Search & Employ®. You can access the digital magazine
as well as PDF’s of back issues from http://rmvets.com/SearchEmploy.
INDUSTRY ASSOCIATION
The National Association of Manufacturers has a wealth of information at its site, www.nam.org. For information
on job openings, you can access thousands of company websites via a list of more than 225 industry associations
in that organization’s Council of Manufacturing Associations. That list is linked to the associations’ sites. Most of
those sites contain links to the manufacturing companies that are members of the associations. And most of the
company websites contain “jobs” or “careers” pages. To access the list of associations, start at www.nam.org,
then navigate: Alliances > Council of Manufacturing Associations > Member Organizations.
EMPLOYMENT / OUTPUT TABLE
The Bureau of Labor Statistics (BLS), a part of the United States Department of Labor, has published projections
on employment and output for the Manufacturing sector of the economy for the years from 2012 through 2022;
visit www.bls.gov/emp/ep_table_207.htm.
INDUSTRY SUBSECTORS
The Manufacturing sector includes 21 subsectors: and, on an “Industries at a Glance” page for each subsector,
the BLS describes the nature of the subsector; provides workforce statistics – employment and layoffs, extended mass layoffs, employment by occupation, projections, earnings, and earnings by occupation – presents data on work-related fatalities, injuries, and illnesses; provides industry-specific pricing information; and discusses workplace trends in terms of numbers of establishments and productivity. The subsectors and the URL’s of their pages are:
1. Food Manufacturing:			
www.bls.gov/iag/tgs/iag311.htm
2. Beverage and Tobacco Product Manufacturing
www.bls.gov/iag/tgs/iag312.htm
3. Textile Mills				
www.bls.gov/iag/tgs/iag313.htm
4. Textile Product Mills			
www.bls.gov/iag/tgs/iag314.htm
5. Apparel Manufacturing			
www.bls.gov/iag/tgs/iag315.htm
6. Leather and Allied Product Manufacturing		
www.bls.gov/iag/tgs/iag316.htm
7. Wood Product Manufacturing 		
www.bls.gov/iag/tgs/iag321.htm
8. Paper Manufacturing			
www.bls.gov/iag/tgs/iag322.htm
9. Printing and Related Support Activities		
www.bls.gov/iag/tgs/iag323.htm
10. Petroleum and Coal Products Manufacturing		
www.bls.gov/iag/tgs/iag324.htm
11. Chemical Manufacturing			
www.bls.gov/iag/tgs/iag325.htm
12. Plastics and Rubber Products Manufacturing		
www.bls.gov/iag/tgs/iag326.htm
13. Nonmetallic Mineral Product Manufacturing		
www.bls.gov/iag/tgs/iag327.htm
14. Primary Metal Manufacturing		
www.bls.gov/iag/tgs/iag331.htm
15. Fabricated Metal Product Manufacturing		
www.bls.gov/iag/tgs/iag332.htm
16. Machinery Manufacturing			
www.bls.gov/iag/tgs/iag333.htm
17. Computer and Electronic Product Manufacturing
www.bls.gov/iag/tgs/iag334.htm
18. Electrical Equipment, Appliance, and Component Manufacturing www.bls.gov/iag/tgs/iag335.htm
19. Transportation Equipment Manufacturing		
www.bls.gov/iag/tgs/iag336.htm
20. Furniture and Related Product Manufacturing
www.bls.gov/iag/tgs/iag337.htm
21. Miscellaneous Manufacturing		
www.bls.gov/iag/tgs/iag339.htm
PRODUCTION OCCUPATIONS
Another BLS publication, the Occupational Outlook Handbook, has chapters on production occupations, including assemblers and fabricators;
bakers; food and tobacco processing workers; machinists and tool and die makers; metal and plastic machine workers; painting and coating workers;
printing workers; quality control inspectors; semiconductor processors; slaughterers, meat packers, and meat, poultry, and fish cutters and trimmers;
welders, cutters, solderers, and brazers; and woodworkers. Each chapter covers the nature of the work, work environment, how to qualify for the
occupation, pay, job outlook, and similar occupations. The chapters are accessible from www.bls.gov/ooh/production/home.htm.
MAGAZINE RACK
To learn about the issues, the major players, and the general buzz in manufacturing, I suggest that you read magazines and view media websites on
the subject. Most of the magazines are available both in print and online.
Publication / Site		
Publisher			
Link
Assembly Magazine		
BNP Media			
www.assemblymag.com
Automation World		
PMMI Media Group		
www.automationworld.com
Automotive Industries		
Automotive Industries Ltd.		
www.ai-online.com
Beverage Industry		
BNP Media			
www.bevindustry.com
Chemical Processing		
Putman Media, Inc.		
www.chemicalprocessing.com
Flow Control			
Grand View Media Group		
www.flowcontrolnetwork.com
Food Manufacturing		
Advantage Business Media		
www.foodmanufacturing.com
Food Processing		
Putman Media, Inc.		
www.foodprocessing.com
Hydrocarbon Processing		
Gulf Publishing Company		
www.hydrocarbonprocessing.com
Industrial Heating		
BNP Media			
www.industrialheating.com
Industry Week			
Penton Media, Inc.		
www.industryweek.com
Manufacturing Business Technology
Advantage Business Media		
www.mbtmag.com
Manufacturing Engineering		
Society of Manufacturing Engineers
www.sme.org/manufacturingengineering
Manufacturing Global		
White Digital Media		
www.manufacturingglobal.com
Manufacturing Today		
Phoenix Media Corporation		
www.manufacturing-today.com
Manufacturing.net		
Advantage Business Media		
www.manufacturing.net
MetalForming Magazine		
Precision Metalforming Association
www.metalformingmagazine.com
Packaging Digest		
UBM Canon			
www.packagingdigest.com
Paper, Film & Foil Converter		
YTC Media Inc.			
www.pffc-online.com
PaperAge				
O’Brien Communications, Inc.		
www.paperage.com
Petfood Industry		
WATT Global Media		
www.petfoodindustry.com
Pharmaceutical Manufacturing		
Putman Media, Inc.		
www.pharmamanufacturing.com
Plastics News			
Crain Communications, Inc.		
www.plasticsnews.com
Printing Impressions		
NAPCO Media			
www.piworld.com
Processing				
Grand View Media Group		
www.processingmagazine.com
Quality Magazine		
BNP Media			
www.qualitymag.com
Reliable Plant			
Noria Corporation		
www.reliableplant.com
Textile World			
Billian Publishing, Inc. 		
www.textileworld.com
The Fabricator			
FMA Communications, Inc.		
www.thefabricator.com 		
Woodworking Network		
Vance Publishing Corporation		
www.woodworkingnetwork.com
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He likes the personal nature of his current company. “Thompson & Johnson is a great place to
work for veterans because they treat you like a
person and not just a number,” he said.
A VETERAN Success■ DOUG BARTON
Barton recommends that veterans use all
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When one
career ends,
another begins.

hompson & Johnson Equipment
Co., Inc. is a second-generation familyowned company serving the materialhandling industry. Lines of equipment include
Toyota, Crown, and Clark forklifts; Hawker
industrial batteries and chargers; Advance
sweepers and scrubbers; and Bobcat products. The company has four locations in New
York State – Syracuse, Albany, Binghamton
and Elmira – and 130 employees with an average tenure of 12 years. Thompson & Johnson has more than 1,000 customers in the
warehousing, distribution, and manufacturing
fields. The company was founded in 1954.
Thompson & Johnson recognizes the importance of military service and complies with all
federal and state regulations relating to military
leaves of absence, encampment, and temporary military duty.

Transition into a great career with us.
There’s a wide range of career opportunities
at all levels for military veterans. After all,
your discipline and approach to teamwork
make you a great candidate.
Visit bmo.com/careers.
Follow BMO Harris
BMO Harris Bank N.A. Member FDIC
BHB3998 4AS RecruitMilitary_QP4C.indd 1

pepcoholdings.com
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WE SALUTE
YOUR ENERGY.
Pepco Holdings, Inc., an Equal Opportunity and Affirmative Action
Employer, is one of the largest energy delivery companies in the
Mid-Atlantic region, serving approximately 2 million customers in
Delaware, the District of Columbia, Maryland and New Jersey.
Our commitment to diversity is reflected in our history as well as our
future. Employing a diverse workforce helps us provide greater value to
our customers and the communities we serve. It’s a tradition we’re proud
of and a commitment we’ll continue to honor for years to come.
Learn more and apply today at www.pepcoholdings.com/careers.

Jasen Williams is vice president of agency relations at RecruitMilitary and a veteran of the United States Marine Corps.
b a c k i ssu e s
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At Molina, we love hiring veterans!
Do work you can believe in, where you can make an impact. At
Molina Healthcare, a Fortune 500 company dedicated to helping
those who need it most. We’ve taken care of low-income families
for over 30 years. And we’re proud to hire veterans.

Rewards & benefits include:
•

Competitive pay

•

Medical, dental & vision benefits

•

Bonus program

•

401(k) and more!

Apply today! And get notified when Molina
has new career opportunities! Text MOLINA to
55469. For a complete list of open positions, visit
our website.

MolinaHealthcare.com/Careers

46378CORP1114

E A R N YO U R D E G R E E AT I W U
• Over 80 programs
• Available in Indiana, Ohio, Kentucky & Online
• Military credits accepted
• Full Yellow Ribbon program participant
• Discount for active duty and spouses

indwes.edu
866.498.4968
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FROM MOTOR SERGEANT
	TO BRANCH MANAGER

SCOTT-MACON EQUIPMENT ★ Www.SMEQUIPMENT.COM

Founded 41 years ago, Scott-Macon Equipment sells, rents, and services lifting equipment,
primarily cranes, in the Gulf Coast area. The
company is a distributor of Terex rough-terrain,
all-terrain, and conventional crawler cranes, as
well as boom trucks, telescopic material handlers,
and aerial work platforms. It is also a dealer of
Broderson industrial carry-deck and rough-terrain
cranes, Tadano/Mantis hydraulic crawler cranes,
and component manufacturers such as Cummins,
Greer, Scania, and Johnson. The company has
eight offices in Texas, Louisiana, and Oklahoma.
Scott-Macon Equipment has a strong history of
recruiting veterans, with all branches well represented. Veterans are a great fit at the company
for a variety of reasons. Their leadership training
and experience translate well to providing leadership in the organization. Customers are often in
a time crunch; having the experience to handle a
variety of pressure-packed situations is essential.
A Veteran Success■ MICHAEL FISHER
Michael Fisher served in the United States
Army for 20 years before retiring as a staff sergeant. His main responsibility was as a motor
sergeant/platoon leader.
Now he is branch manager for Scott-Macon
Equipment in Corpus Christi, Texas. He sees that
his various departments are adequately staffed,
finds and develops business opportunities, and
ensures that equipment at the branch is efficiently used and inventoried.
“My experience in the military was very important in helping me get to where I am today,” said
Fisher. “In the military, I was in charge of men and
equipment. My job now is very similar in that aspect. During my time in the military, I also took
college courses for automotive degrees. This
helped me with the technical knowledge background that has been invaluable to me in my
roles as service and branch manager.”
Fisher also said that it is important to have more

Scott-Macon Equipment service technicians servicing a
crane from their fleet. PHOTO COURTESY OF SCOTT-MACON GROUP

than technical knowledge. “I also believe that
the attitude and sense of responsibility that the
armed services instill are absolutely essential to
getting me to where I am today,” he said. “Here at
Scott-Macon Equipment, providing great service
and getting various jobs done timely is important for our success. It is who we are. The values I learned in the military definitely helped me
develop these traits. I believe that Scott-Macon
Equipment understands this, and knows that it
can find these traits when recruiting military. This
makes what we do and what we stand for a great
fit for veterans looking for civilian opportunities.”

HIS MILITARY SKILLS
ARE PAYING DIVIDENDS
CARBON STEEL INSPECTION, INC. ★ Www.CARBONSTEELINSPECTION.COM

C

arbon Steel Inspection, Inc. (CSI)
has been serving the refining, chemical, and power-generation industries for
more than 20 years. The company tests components such as shell and tube heat exchangers, condensers, heaters, boilers, furnaces, and process
piping. CSI conducts business all over the United
States and in Canada and overseas. Company
headquarters are in Pittsburgh, and CSI also has
offices in La Porte, Texas; and Oakley, California.
According to CSI, veterans are great employees because they demonstrate a strong work
ethic, commitment, leadership, and self-discipline. They work well in teams, interact well with
customers, and project a good image. And they
have a lot to offer by way of communication and
technical skills.

gin a path towards certifications and
licensing before your ETS date. Everyone has a degree nowadays; get
a certification that sets you apart
from the others.”
Calhoun knows that the leadership skills he developed in the Air
Force are paying dividends now.
“In the Air Force, I received extensive formal as well as non-formal
leadership training,” he said. “I also
have real-world application of the
principals learned in the classroom,
including leading men in severely
austere combat situations. I believe that this skill set is the most
predominant reason that CSI hiring
officials placed me in this position. I
have been able to use this skill set
to provide CSI with the leader that
it needed to effectively align its employees and direct them in achieving the goals of the company.”
He also had a chance to develop
his management skills in the Air
Force. “The military placed me in a
management position very early on
in my time with them,” he said. “As I
continued to progress through the
ranks, I was given more and more
management duties, often managing multiple projects at one time.
CSI had a strong desire for me to
display my management capabilities, and I have since applied those
skills to gather resources and use
them effectively in daily business
operations.”
His ability to focus – also learned
in the military – has been beneficial
at his company. “CSI recognized
that my military background provided me with a level of focus and determination that cannot be taught in
a college classroom,” said Calhoun.
“Hiring officials recognized that I
had the previous experience they
needed to keep employees and
myself focused on company goals
and objectives.”
“Another major reason that I was
hired by CSI was due to the level of

professionalism that I would bring
to the company – professionalism
that had been learned while conducting my duties as a JTAC. I was
often required to speak with officers
far above my pay grade to assist in
making military command and useof-force decisions. The ability to remain professional in all settings has
allowed me to properly communicate and interface with CSI’s clients
in a way that reflects well upon CSI.
“With the Air Force motto ‘Integrity first, service before self, and
excellence in all that I do’ being
instilled in me for the previous seven years, CSI hiring officials knew
from the start that I was exactly
what they needed.”
The atmosphere and work tempo
at CSI is something that will appeal
to veterans, according to Calhoun.
“The job scope and work days are
ever-changing,” he said. “Much like
a military combat unit, we often find
ourselves in one of two scenarios:
‘Hurry up and wait’ or ‘Plan, plan,
plan.’ Then the plan gets changed
last minute. We have to remain fluid
and flexible, and be ready to go at
the drop of a hat. Combat veterans
that are used to this type of atmosphere tend to do very well here.”
Calhoun wants veterans to be
flexible in their post-military job
searches. “First and foremost, understand that being in a true combat position in the military provides
you with very little qualifications in
the civilian sector, other than law
enforcement and private security
contracting,” he said. “Begin your
search early. Use Recruit Military’s
resume-writing service. They will
correlate your military experience
into a language that civilian employers can understand. Attend
Recruit Military Job Fairs in your
area. Swallow your pride and don’t
be afraid to start at the bottom of
the totem pole. You will rise above
your peers with lightning speed.”

A Veteran Success■ C. TAYLOR CALHOUN
C. Taylor Calhoun spent seven years in the
United States Air Force and the Air National
Guard before separating as a staff sergeant.
His main responsibility in the military was as a
joint terminal attack controller (JTAC) – from a
forward position, a JTAC directs the action of
combat aircraft engaged in close air support
and other offensive operations.
Calhoun is now the Gulf Coast regional manager for CSI. He joined the company in early 2014.
For those who are still in the military, but thinking about getting out soon, Calhoun recommends pursuing all educational options prior
to entering the civilian world. “Utilize education
benefits to the fullest extent possible,” he said.
“Find a trade that you are interested in, and beb a c k i ssu e s
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Hiring
America’s
Heroes

Team Fishel has been
a contractor for the
design, installation,
and maintenance
of gas distribution
systems for more
than thirty years.
Today, they serve
customers on both
the distribution and
transmission sides
of the natural gas
industry.
PHOTO COURTESY OF
TEAM FISHEL

APPLYING FISHELOSOPHY

TEAM FISHEL ★ HTTP://YOURTEAMFISHEL.COM

Team Fishel specializes in utility construction
and network installation services for gas, electric, telecom,
broadband cable TV, municipality, and commercial end users. Based in Columbus, Ohio, the company has 1,800 teammates working out of 32 offices in 13 states from Virginia to
California. The company is family-owned, and has been in
business for 79 years.
The company is always looking for qualified teammates.
Previous utility-construction experience is a plus, and Team
Fishel looks for candidates that demonstrate the company’s
principles, known internally as “Fishelosophy”: trust, integrity, respect, honor, commitment, fire in the belly, and hustle.
Team Fishel has found that men and women who join the
company after military service demonstrate Fishelosophy
every day. They are accustomed to working in difficult environments where safety and teamwork are critical, and they
understand that work should be done right the first time.
A Veteran Success■ SAL PADULA
Sal Padula served in the United States Marine Corps for
four years, leaving active duty as a corporal. His primary
duty was as a squad leader in motor transport.
Padula joined Team Fishel in 1995 as a laborer, and he advanced rapidly. He was promoted to crew leader in 1997,
foreman in 1998, supervisor in 2000, and division manager
in 2003.
In 2008, he advanced to his current role as area manager
of the San Diego office. He manages his own profit center,
develops customer relationships, coaches teammates, and
promotes Team Fishel in the local market.

The Marine veteran said that a lot he learned in the military helped him land a civilian career, but his education went
well beyond technical skill. “Many of the skills I learned in
the military helped me find my first civilian opportunity,” he
said, “but what were most important in keeping it were the
characteristics instilled in me during my time in the military.
The traits, attitudes, and characteristics that companies are
seeking in new employees are sometimes hard for them to
find.”
Padula said that servicemembers should plan for their
post-military careers well before they plan to leave active
service. “Don’t wait until the last minute to start thinking
about and planning for civilian life,” he said.
The company’s core values are one reason Padula believes veterans will like what they find at Team Fishel. “We
hold our core values near and dear, and offer many opportunities for advancement to those who excel, work hard at
what they do, and display the desire to go further,” he said.
Padula also believes that veterans should not just look for
jobs that fit the technical skills they learned in the military.
“The advice I would give is to not fixate only on what you
were trained to do in the military,” he said. “If you can and
want to apply those skills in the civilian job market, great.
But if not, there are countless companies that are looking
for employees with the traits, characteristics, and work ethic
of our military men and women – and would be more than
happy to teach them the skills needed to perform their job.”
As for working at Team Fishel, Padula said veterans need
to be on their game. “Apply, be persistent, follow up, and be
prepared when called for an interview,” he said.

At COX, we connect people to the things they love.
Now we’d like to connect with you.
We have made a commitment to actively attract, develop and retain Veterans who
have honorably served. We appreciate the unique skills and experience you bring to
our organization. We can put your military training and leadership skills to work.

View a full list of current career opportunities at

www.coxenterprises.com
FLEX BENEFITS • LIFE INSURANCE • 401k PLAN • PENSION PLAN • DISABILITY • PAID VACATION
C o x E n t e r p r i s e s , I n c . i s a n E q u a l O p p o r t u n i t y F e m a l e / M i n o r i t y / D i s a b l e d / Ve t e r a n E m p l o y e r
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VETERAN FRANCHISING
franchisees. An example could be setting a
certain revenue goal in the first three months,
finding a better way to complete and track
quality control, or finding cheaper suppliers.
Just as in the military, these short- and longterm goals help drive motivation – while all
members of the team follow clear, regimented
processes.

We rank leadership
and dedication highly.
You’ve served our country. Now build your
career with SunTrust.
© CANSTOCK PHOTO INC. / MAXKABAKOV

●●●

Visit jobs.suntrust.com/content/military/

by david e. omholt

© 2014 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. How can we help you shine? is a service mark of SunTrust Banks, Inc.
SunTrust is an equal opportunity employer and does not discriminate in recruitment, hiring, training, promotion, or other employment practices based on race, color,
gender, religion, national origin, age, disability, veteran status, sexual orientation or any other classification protected by applicable laws. SunTrust supports a diverse
workforce, including through its Affirmative Action Programs. SunTrust intends to ensure a safe and productive work environment consistent with the Drug-Free
Workplace Act of 1988, including through drug testing as a condition of employment.
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Make your next career move...
A business of your own!

Maybe it’s time to take control of your future.
One way to accomplish that goal
is to own a franchise.
Let us help you – we provide a FREE franchise
matching service for Veterans. No Cost – No Obligation.

To get started, visit our website:

VeteranFranchiseCenters.com
56 | Search & Employ ® J U LY É A U G U S T 2 0 1 5

well, and be able to lean on them for support
and guidance when needed.
So if you join the thousands of other veterans who have invested in franchises recently,
there is a high chance that some of them will
be among the many comrades with whom
you will share your experiences and form
bonds.

T

Five Similarities
between
Franchising
and the Military

he challenge of finding the right
civilian career after years of military
service can be difficult. But veterans can use their military training
to advantage. They have been trained within
a tight set of rules to serve and protect their
country at any cost, and they have developed
skills in process-following, problem-solving,
and teamwork. So if they seek a civilian work
environment that closely resembles a military
setting, they can set themselves up for successful and rewarding careers.
While nothing in a normal business environment can truly represent the unfathomably
dangerous and challenging situations faced
by many military personnel, franchising
closely resembles the military in several ways.
From structure, systems, and processes to
goal-oriented missions, problem-solving
under pressure, and close-knit relationships,
franchising is a close replica of the military.
And thousands of veterans have transitioned
into franchising in recent years.

the rights to various franchisees to operate
individual locations. While each franchisee
operates like a sergeant overseeing his or
her team, the franchisee still follows the rules
and carries out the responsibilities outlined in
the franchise agreement.

●●●

SIMILAR GOAL ORIENTATION
Franchising also mirrors the military
in its goal-oriented approach. Like that
of most other small businesses, the main goal
of a franchise is long-term profitability. And
to achieve that goal, the franchisee needs to
complete a series of immediate and shortterm missions. This goal orientation helps
break the journey down, piece by piece, to
ensure that the details of running the business are well taken care of.
For starters, setting simple initial goals – and
achieving them efficiently – is key for new

1

SIMILAR STRUCTURE
At the core of the franchise model’s
success is its unique structure, which resembles that of a military unit. In the military,
there is a clear chain of command with welldefined responsibilities, assignments, and
duties. There are rules to be followed, and
consequences for those who fail to follow
them. These rules exist, of course, to ensure
maximum success.
In franchising, the franchisor – acting as a
central command – owns the brand, but sells

4

SIMILAR PRESSURES
The problems faced in franchising
cannot possibly compare with those of
military combat. But they can be similar – very
complex and requiring quick thinking and
quick action.
Veterans are well prepared for such problems. They react to unforeseen circumstances
calmly and effectively, and quickly find solutions to the problems at hand. Their reactions
can prevent major breakdowns in operations,
customer service, supply chain management,
and quality control, heading off long-term
business damage.

David E. Omholt is a franchise advisor with
Veteran Franchise Centers (VFC) – a RecruitMilitary strategic partner. His company offers
a free service to veterans looking to learn
more about the franchise buying process and
options in the market. Omholt is a Certified
Franchise Executive (CFE) and a frequent
speaker on the subject of franchising on talk
shows, at industry conferences, and on college campuses. He has been both a franchise
licensor and a franchise licensee. Omholt is
available at 866-246-2884 or david@veteranfranchisecenters.com.

●●●

5

TIGHT CAMARADERIE
But the greatest similarity between
franchising and the military may be one
of camaraderie. A franchise, like a military
unit, can operate like a big family – with franchisees often calling one another for advice.
In addition, it is common for franchisees to
have relationships with their franchisors as

HELP
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Geometric 706

CLA CORPORATE Logo

Take
charge

2

of your
job
search.

●●●

3

rmvets.com/searchemploy

Helvetica Narrow

• Area Mangers

SIMILAR SYSTEMS AND PROCESSES
In franchising, a set of well-established processes helps ensure widespread success across all individual franchise
locations. In the military, a successful mission
is attainable when all personnel meticulously
adhere to all commands.
Tied-and-true processes are at the heart of
a franchise system. The franchisee learns the
processes, and then becomes responsible
for ensuring that his or her employees are
trained to operate within these systems as
efficiently as possible. When a system is fully
optimized, franchisees are much more likely
to reap the rewards of their investment.
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We are the leading provider of short-term consumer loans
since 1994, with over 1,000 locations nationwide. We have
immediate openings in: Alabama, Arizona, California, Florida,
Georgia, Illinois, Louisiana, Missouri, New Mexico, South
PMS363
PMS2757
PMS363
Carolina, Texas & Virginia.
35% Screen
Our people are our most important asset. We strive to build
our team by encouraging professional growth and development

We are not a commission based organization.

We Offer:
Advancement
Opportunities
Paid Vacation and
Holidays
Medical, Dental
and Vision Insurance
Life and Disability
Insurance
401K Program

Snelling supports your transition from a military career to the job of
your future by helping you determine what the next right job is.
Whether you seek career placement or need time to explore what’s
available, Snelling provides the services, tools and expertise
necessary to achieve your goals.

www.snelling.com

800.411.6401
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Paid Sick and
Personal Days
On-the-job, Online
and Classroom
Training
Competitive
Compensation
Rewards &
Recognition

For immediate consideration contact the corporate
recruiter by phone 1-800-820-2886
or via email careers@clacorp.com
Visit our website:
www.consumerloancareers.com
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QUITE FRANKLY . . .

looking for. I can do anything. Call me tonight after eight because I have a lot going on, and
that’s when I can take your call.

The fourth of a series of articles

The message made me laugh, so it was welcome from that standpoint. But its informality and
presumption were astonishing. “Hey dude” is not the right way to address anyone professionally. And if you call someone, you should at least mention what position you are calling for.
Then telling me to call after 8 p.m. was a real losing proposition. I have a family; and when
I leave the office by 6 p.m., I have already worked a 10- to 11-hour day. The job seeker is the
one who needs to make the scheduling accommodations – at least until the hiring process has
reached the job-offer stage.

by MIKE FRANCOMB

I

HAVE BEEN WITH RECRUITMILITARY since 1998, the year the
company was founded. In that time, I have worked in a variety of
roles, including recruiting, sales, and marketing. Down through
the years, I have heard a lot – and read a lot – about the problems
encountered by veterans as they go about the job of getting a job.
In many cases, the problem has more to do with the job seeker’s understanding of, attitude toward, and/or approach to the job market than
conditions in the market itself. In this article series, I will cite examples of
what I have heard and read. Then I will respond, quite frankly.

●●●

EMAIL MANNERS
Another communications sticking point for me and many other hiring managers is the form of
email. I have mentioned this in previous articles, but it still astounds me: I receive introductory
and thank-you emails that are filled with text-messaging lingo. This is an immediate turn-off;
and in my eyes, a virtual eliminator for an applicant.
Additionally, an applicant should not use the “Read Receipt” option. An applicant who does
this is telling me that I cannot be trusted to do my job.
I understand that the applicant wants to know that I received and read the email. However,
the applicant needs to trust me. I encourage all job seekers to trust that people who say they
are hiring actually want to hire. In our own case, if you have presented yourself well, you will be
contacted – because we want to hire great people!

I have been actively recruiting recently to fill a couple positions on our team at RecruitMilitary.
I have advertised the positions on various websites, and I have attended our own career fairs
as a recruiter.
It has been a while since I have done recruiting work – I have had the good fortune of being
able to do other things to help our company grow over the last few years. So working on this
project for the last six weeks or so has served to remind me that many veterans have a gap in
their understanding of how to engage effectively in a job search.
I have experienced actions that have given me the immediate impression that the individual
standing in front of me – or the individual who has applied online – is a “no” for us. The individual has created this impression without knowing it and is likely thinking that he or she has
made a positive impression.
Because I am a veteran myself and I understand veterans, I thought it would help to share
some actions that led me to conclude quickly that certain veterans were not right for us. As
they say, a first impression is a lasting impression.

●●●

SUMMING UP
As veterans, we have to learn the language and ways of the civilian world. And regardless
of whether we like the ways of that world, we have to accept them if we want to find and hold
good jobs.
Quite frankly, when you are looking for a job, it is not the time to march to the beat of your
own drum.
Mike Francomb is senior vice president of marketing – candidate
9.75 in.services – at RecruitMilitary
and a former captain in the United States Army. Contact him at mike@recruitmilitary.com.

●●●

Currently, we are interviewing for the following
opportunities throughout the US:

•
•
•
•

Food Service Supervisors
Food Service Directors
Warehouse Workers
Warehouse Managers

TAKE OFF THE PACK
The heading “Take Off the Pack” comes from our Cincinnati career fair last May. At that event,
a recently transitioned soldier approached me. He had taken the time to get a nice suit, but he
was wearing a neon green tie with a maroon shirt. This created an odd look, to say the least.
But what surprised me more was that he was wearing his military-issue pack on his back. The
pack still had the dirt and grime from training and deployments. As I watched this young veteran engage with other recruiters, I could see that some of them seemed uncomfortable with
the perception he was giving.
As a veteran job seeker, you need to understand that this veteran’s appearance would lead to
questions of how well he would be able to make the transition. Wearing a suit is the right thing
to do when out seeking a job, but the shirt and tie should be conservative – a white or light
blue shirt, and I would recommend a red tie. Leave the pack in the car. Go to career fairs and
interviews with just a notebook or portfolio.

As an industry leader in the delivery of food and commissary
services, Trinity Services Group is committed to building career
paths for our Veterans. We value the experience and skills that
you have acquired while serving our Country... and would be
proud to have you serve on our winning team. We Offer:
• Competitive Pay
• Excellent Benefits
• Full & Part-time Schedules
• Nationwide Career Opportunities

YOU SERVED AMERICA’S TEAM…

Now Join Ours!
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The platform bar is a trademark of Texas Instruments Incorporated. © 2015 Texas Instruments

The values with which you served your
nation can now serve your community.
5.25 in.

www.TrinityServicesGroup.com

To learn more visit careers.ti.com

Self-discipline. Honor. Integrity.

●●●

IF ALL ELSE FAILS
When you see a position posted online, and the posting includes instructions about how the
employer would like you to apply, follow those instructions. The employer puts those instructions into the job posting for a reason – they are essential elements of that particular employer’s hiring process. The instructions may not make sense to you as an applicant, but you have
to trust that there is a method to what you perceive as their madness.
In my own job posting, I asked candidates to send an email with a cover letter and resume,
and I provided my direct email address. Yet several individuals tracked down our phone number and called me directly. To make matters worse, although the messages they left indicated
that they wanted to talk with me, they gave me no information that led me to believe they were
qualified for the job.
Quite frankly, I do not have time to talk with candidates who are not qualified for a position I
am trying to fill. And there is absolutely zero chance that I will call anyone who has not followed
directions on how to apply for the position. If a person cannot follow instructions before being
hired, I don’t think I would ever be able to get him or her to follow instructions on the job.

We appreciate those who have
served to secure us a brighter
future, and we welcome you
to continue to build a better
tomorrow here at TI. Come
be a part of a global company
where we believe in pushing
the limits of what’s possible
and redefining technology.
Learn more about our career
opportunities and why you
belong here.

Whether you served a month ago or years ago, we invite you to
put your experience to work as a Financial Advisor. We’ll provide
everything you need to run your own ﬁnancial practice, including
the office space, equipment, paid training and the support you
need to be successful. You’ve already proven you can do the rest.
Learn more at www.edwardjones.com/forces.

●●●

DON’T MAKE IT BAD
A job seeker’s phone messages must sound professional. Someone I had met at the Cincinnati career fair left a message for me a few days ago. He had been a possible candidate for me,
but his message took him out of contention. In fact, I was actually shocked by the message,
which went something like this:
Hey dude, we met at the career fair last week, and you mentioned the positions you had
open. I want to talk further with you about that because I know I’m perfect for what you are
b a c k i ssu e s
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www.edwardjones.com/forces
We are an equal opportunity employer.

Edward Jones does not discriminate on the basis of race, color, gender, religion, national origin, age,
disability, sexual orientation, pregnancy, veterans status or any other basis prohibited by applicable law.
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Interview Q&A
by MIKE ROLLINS

Part 3

Sales Interview
THIS IS THE THIRD OF A SERIES OF ARTICLES IN WHICH I WILL
PROVIDE QUESTIONS THAT ARE TYPICAL OF JOB INTERVIEWS,
ALONG WITH ANSWERS OF THE KIND THAT VETERANS SHOULD
PROVIDE. BETWEEN EACH QUESTION AND ITS ANSWER, I WILL MAKE
A COMMENT OR TWO.

BACKGROUND
Dorothy, the veteran hiring specialist in a
company’s human resources department, is
interviewing Joseph for a sales position. The
district HR manager, the district sales manager,
and Dorothy have read Joseph’s resume. All
agree that he has the necessary qualifications.
The interview began with basic questions like
those in parts 1 and 2 of this series.
Part 1 appeared in of our March-April 2015
issue. The following URL will take you to that
page in the digital replica of Search & Employ®:
http://rmvets.com/SE43iqa. Part 2 appear in our
May-June 2015 issue, and is available at http://
rmvets.com/SE44iqa.

Dorothy wants to know whether Joseph is
strongly attracted to highly productive aspects
of sales.  

Dorothy: What do you find attractive about
sales?

Dorothy: Do you think of yourself as mainly a
farmer or a hunter?

Joseph: Building volume, always building volume. I am attracted by the social aspect because
I am gregarious and I enjoy conversation. Also,
the intellectual content – educating the customers and leads. But building volume, constantly
surpassing my personal bests, is what makes
me go. I learned that approach in the Army – in
the physical training, the marksmanship, and
everything else. I figured that if I kept surpassing
my own personal best, I wouldn’t have to worry
about what the other guys were doing.

You fought for US.
Now we’re ﬁghting for YOU.
Republic Services is
actively recruiting veterans.
Learn more about our
competitive salary and
beneﬁts package today.
RepublicServices.jobs

Republic Services is an alcohol and drug-free workplace
and conducts pre-employment drug testing.
EOE Minorities/Females/Protected Veterans/Disabled
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Joseph is applying for a job as a hunter, a
salesperson who primarily brings in new customers. However, he should also leave an impression that he is adept at farming – increasing
sales to established customers. Why? Because,
in the future, this position or another position
with this company might call for some farming.
Joseph must be truthful with Dorothy – and with
himself; if he is not primarily a hunter, he should
not have applied for this job.
Joseph: A hunter of big game – who will
settle with a high volume of smaller game if he
absolutely has to. That said, I make it a practice
to touch base at least twice a year with all the
contacts that are still around at the accounts that
I brought in. I check with our own people who
are working the accounts before I do that.
Dorothy: What is your routine for working the
phone?
Dorothy is interested in the content of Joseph’s
conversations, the duration of his calls, the gaps
between calls, and Joseph’s record-keeping
procedure. The question is very open-ended so,
to keep his answer from running too long, Joseph needs to focus tightly on his strong points
Joseph: Let me say first that all of my prospects are people who have responded to our
marketing pieces or something on our website,
so I don’t have to do a whole lot of heavy lifting
up front. So when I make contact, I try to get a
sense of the potential volume of business right
away. Depending on what I get, my next step
can range all the way from a quick, low-volume
transaction to an extended conversation leading
to drafting a proposal off-line and setting up an
appointment for an in-person sales call.
Over the years, I have become pretty efficient at
typing in my notes as I talk, so I get back on the
phone right away. Around four in the afternoon,
I will take 15 or 20 minutes to go back over my
records for the day, just to see whether anything
fresh occurs to me. That’s a routine I developed
when I was doing the administrative work that
shows up in the Army part of my resume.
Dorothy: Would you give me a couple examples of your most effective ways of closing
a sale?
Dorothy wants to know whether Joseph
proceeds to the close methodically and at a
good pace. Because Dorothy did not specify a
type of sale – e.g., a quick transactional sale or
a comprehensive sale made in person – Joseph
must make a choice.    
Joseph: If I sense that my best bet is to close
something low-volume on the phone, I will
describe our most suitable product and explain
how that product will meet the prospect’s need.
I don’t push for an immediate decision, but I do
say how quickly we could draft the deal and
make delivery. Then I give our base price and
ask whether I should figure the total amount.
That has been pretty effective for me.

On a major in-person call with a big proposal,
unless the prospect wants to see everything up
front, I will dole out the various elements one
or two at a time and get a tentative assent. So,
in effect, I am getting a sequence of “mini-closings,” even though nothing is formalized until we
talk everything through at the end.
This is similar to what I did in the Army when I
was in charge of vehicle maintenance. I would
tell a soldier part of what I wanted done, then
test for comprehension before going on to the
next part. That was pretty effective for me.
Dorothy: Let’s get back to that phone conversation. How often do you ask directly for the sale?
Dorothy is interested in more than a number.
She wants to know what Joseph says before he
asks for the sale each successive time.
Joseph: After I figure the total price, if I don’t
get an immediate OK, I will ask in an informal
manner – “Are we good to go?” or “Shall we
do it?” – something like that. When I get a
“no,” half the time the prospect wants more
information. I make it a policy to provide more
than enough, then ask, “Does that give you
what you need to know?” I may go through that
routine again, but I never ask more than three
times. Either the prospect really doesn’t have
much of a need, or the contact is hesitant to
make a decision. If I sense it is the latter, I ask
for another name or I tell my contact that I can
follow up in a couple days.
Dorothy: What about a “no” or a hesitation
based on price?
This is a big test for Joseph. Is he a reflexive
price slasher / discounter? Not good if he is.
Joseph: I should have said earlier that I am
always selling value, and we are awfully hard to
beat when it comes to value – if it’s presented
right. In our case, I can put together good value
calculations based on product reliability and
durability. If I get a strong budget objection, I
usually go into give-to-get mode. We offer good
dollar-volume discounts and extended payment
terms, so I add on more products and then tell
the prospect his savings per unit per month.
Sometimes, I top it off by rounding the total
down a little to a nice even number. But I never
compromise our price table.

port staffs do on a regular basis. So essentially
I make my best presentation, and I don’t worry
about what the other guys are doing – just like
in the Army.
Dorothy: What kinds of prospects are the hardest for you to sell?
Dorothy wants to hear that Joseph recognizes
his own shortcomings – a good indicator that he
would be straightforward in dealing with sales
management. She is not especially interested in
any particular type of prospect.
Joseph: With me, it’s not so much the prospects – meaning the kinds of companies – as it
is the kinds of contacts. Down through the years,
I have had problems with contacts that are very
passive on the phone. I am basically a personto-person conversation guy, so when I get
dead silence or “OK” or “uh-huh” on the phone,
sometimes I’m not very effective. The best way
I have dealt with such people has been to get
them talking about their needs.
Dorothy: At what point do you take a prospect
off your list? Other than when the prospect has
gone out of business or something like that. Or
when the prospect is obviously not serious.
The district sales manager happens to be
almost fanatical about persistence. But for all
Joseph knows, the manager is fanatical about
paring down the sales queue. The best advice
is for Joseph to level with Dorothy.
Joseph: Well, time is money. But if I know it’s a
good prospect, I won’t let it go. I will fish around
for a better contact and invest a little extra
research time. I may also move the prospect
down a few notches in my line-up. I have had
a few of those classic cases where a prospect
has been doing business with the competition
for years and I happen to call at a time when
there is some dissatisfaction in the ranks. I
believe in hanging on, basically – those experiences just give me reinforcement.
That approach also comes from my Army
days, when I had to work with the personnel
and materiel at hand.
Dorothy: On one of your in-person calls,
did you ever have a make a major change of
course?

Dorothy: How about selling against the competition?

Dorothy is looking for flexibility, product knowledge, and an ability to work under pressure.

The main competitors of Dorothy’s company
are good companies with good products. Joseph should know this, based on his research.
So he should not come across as an attack dog.

Joseph: Yes, a couple years ago. I was asked
to put together a proposal for a rehab project
involving a dozen old apartment buildings. The
prospect asked me to quote on replacing all
the doors and windows. All the buildings were
alike, so the project manager just walked me
through one building, and then she gave me a
set of plans.
I presented my proposal the next week, and
then the project manager drove me around the
entire site. I saw that the driveways and most

Joseph: When the name of a competitor
comes up, I don’t downgrade them. When you
downgrade a company that your prospect has
been using, in a sense you are downgrading
your prospect. I will stress the service I can provide and what our product specialists and supb a c k i ssu e s
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of the other concrete surfaces were in terrible
shape. I asked about that. She said they were
going to talk to a couple contractors about
pouring new concrete everywhere.
So I immediately got out our brochure for our
paver products – those are stone and brick and
concrete shapes for driveways, walkways, patios, and so on. I explained how really attractive
we could make the whole area look. She liked
the idea. So I worked half the night and presented a fresh proposal the next morning. I was
able to work up some deep discounts because
so many dollars were involved with the pavers
and windows and doors. I got the contract.
●●●

NOW IT’S YOUR TURN.
For practice:
u Read the first question below and my
comment.
v If you have a recording device, record
an answer immediately – playing the role of
Joseph. Do not think long before answering,
because you would not want to do that during
an actual interview.
w Go through all of the questions in this
manner.
x Listen to yourself.
y Type out an improved answer to each
question. Take plenty of time with this step.
z Repeat Step 5 until you are satisfied with
your answers.
If you do not have access to a recording
device, type out your first answers as rapidly as
you can, then go to Step 5.
How do you react when you put a lot of effort
into a proposal and then get turned down
cold?
Dorothy wants to hear about a courteous
follow-up some time later asking what he
could have done better. Also, evidence of selfanalysis.

A seat for you.

Join the People for Process Automation
• Industry Leader: We supply products, solutions and services for
industrial process measurement and automation
• Opportunities: Whether you are an experienced professional or
are just beginning your career - you will always find a variety of
opportunities at Endress+Hauser
• Locations nationwide: 5 US regional offices (IN, TX, CA, NC, PA)
• Best-in-class benefits: Excellent benefit package intended to
protect the health and livelihood of employees and their families;
competitive compensation with bonus opportunities for all positions

Find your seat: www.us.endress.com/careers

Endress+Hauser, Inc
2350 Endress Place
Greenwood, IN 46143
888-ENDRESS

UTILIZE
YOUr STRENgths

What visuals do you use in a major in-person
presentation?
Dorothy is looking for a good mix of visuals
and personal salesmanship.
What was your biggest mistake during a
sales call?
Joseph needs to lay out the embarrassing
details, then explain what he did to correct his
mistake.   
In your jobs where a large part of your sales
were seasonal, how did you invest your time
during the sales cycle?
Dorothy is especially interested in what Joseph
does to get off-cycle business.       
How have you worked to resolve account
conflicts with your sales colleagues?
Dorothy wants Joseph to tell her that, when he
spots a potential conflict, he refers the matter to
his manager.
Mike Rollins is vice president of sales at RecruitMilitary and a veteran of the United States Navy.
He is available at mike.rollins@recruitmilitarycom.
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A BLUEPRINT FOR SUCCESS

ST. MICHAELʼS LEARNING ACADEMY ★ www.stmichaelslearningacademy.com

S

t. Michael’s Learning Academy (SMLA), located in Houston, is a private,
certificate-granting school that provides industry-specific training for
veterans and dislocated workers. The training covers SAP enterprise
application software and other business subjects, medical subjects, and computer networking. SMLA also provides other career services such as resumewriting workshops and mock interviews.

SMLA is identified as a Tier 1 school by the Department of Defense (DoD), and is approved by
the DoD Military Spouse Career Advancement
Accounts (MyCAA) program to offer certification
programs/training to military spouses. SMLA recently secured a memorandum of understanding with Fort Hood and is currently offering SAP
classroom training to soldiers.
SMLA is accredited by the Southern Association of Colleges and Schools Council on Accreditation and School Improvement (SACS CASI);
and approved by the Texas Workforce Commission – Career Schools and Colleges; the Texas
Veterans Commission; the Texas Private School
Accreditation Commission (TEPSAC); Workforce
Solutions; DARS (Department of Assistive and
Rehabilitative Services); and SAP University Alliance.
The school strives to recruit veterans as students due to their motivation, discipline, commitment to serving, leadership skills, and willingness to learn.

A Veteran Success■ KATHY MACKIE
Kathy Mackie retired as a sergeant first class
after 22 years in the United States Army. She is
now an employment and student services specialist at SMLA.
“My main responsibilities as an Army station
commander included all aspects of ensuring the
smooth operation of my assigned Army recruiting station,” said Mackie. “I directly supervised
the station’s assistant center commander, the
future soldier leader, and members of the engagement team.”
In her recruiting role at SMLA, Mackie does
more than just get new soldiers in the door. She
also makes sure they are set up for success in
the Army. And she serves as a liaison between
the school and employers by helping students
with their job searches.
Mackie joined SMLA in August 2014. Since
then, she has helped set up and coordinate networking initiatives with partners such as Dress
for Success, Career Gear, American GI Forum,

Goodwill, the Lotus Project, the Military Spouse
Corporate Career Network, and the Women’s
Veteran Business Center.
Mackie is quick to say that her Army experience has paid off in the civilian sector. “My experience and training in the Army prepared me to
meet challenges skillfully and generate positive
change,” she said. “I am a detail-oriented professional with in-depth experience in HR, recruiting,
customer service, and work force development.
I use my communication and management skills
on a daily basis in providing students a strategic
blueprint for their job search. I firmly believe in
the concept of networking and effective communication within the community with other
veteran-service organizations.”
What would Mackie recommend to a servicemember who is getting ready to find a career
outside the military? “I would advise the person
doing what I did in the military,” she said. “First,
start deprogramming from the military language
terminology by becoming immersed into the civilian community and learning the language of
your desired field of employment. Set goals, be
prepared for setbacks, be self-aware, and thrive
now. Become flexible and think out of the box.
Know your weaknesses and strengths. Pay more
attention to your strengths and build on them;
make the necessary adjustments toward your career. Know your path and know your truth.”

Former Army Sergeant First Class Kathy Mackie provides
guidance for soldiers at Fort Hood.
PHOTO COURTESY OF ST. MICHAEL'S LEARNING CENTER

Her time in the military helped hone Mackie’s
personal skills. “I have always had a strong work
ethic,” she said. “The military nurtured that work
ethic and brought balance, order, and a system
of organization for daily usage.”
Mackie enjoys working at SMLA because she
can serve the military. “My experience at SMLA
has been great – assisting in fact-finding missions, brainstorming, and blueprinting to bring
the best SAP training for soldiers and family
members to Fort Hood,” she said. “My personal
mission lines up with SMLA’s in providing the
soldiers and veterans the SAP training that will
set them apart in the job market.”

You’ve got
what it takes
and we’re hiring. In fact, we’ve hired over 22,000 veterans since 2009,
and we’d love for you to join the Kroger team!
See what the Kroger Co. Family of Stores can offer you.
Go online today at kroger.com/Careers
Proud partners of the uso
The Kroger Co. Family of Stores has raised more than $8.5 million for the USO since 2010 - all in support of the USO’s
many programs and services benefitting our troops, their families and veterans.
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HIRING HEROES
TODAY

To our veterans: Thank you for your service and protection.
At Seventy Seven Energy, we take great pride in hiring our
nation’s veterans. Qualified as a Veteran Hiring Leader by
RecruitMilitary, we value military backgrounds by recognizing
skills and experience acquired as a service member. We are a
mission focused, safety conscious environment with structured
roles, challenging opportunities, career growth and execution
excellence. There’s strength in our numbers — explore our
rewarding careers and join our community of veterans.

77nrg.com

Airstreams students
gain experience on a
campus training tower
in Tehachapi, California.
PHOTO COURTESY OF
AIRSTREAMS RENEWABLE, INC.

Keep the Drive Alive
AIRSTREAMS RENEWABLES, INC. ★ HTTP://WWW.AIRSTREAMS.COM

Airstreams Renewables, Inc., is a nationally accredited training institute for people who
are interested in the wind, oil, natural gas, and
communication tower industries – and who like
a challenge. The institute reports a career placement rate consistently above 70 percent. Airstreams has 40 employees, 34 percent of them
from the military. Most of the veteran employees
are regional recruiters or instructors, and most of
the students are veterans. The main campus is in
Tehachapi, California, between Bakersfield and
Edwards Air Force Base.
A student Success■ barry bitsui
Barry Bitsui spent eight years as a field wireman in the United States Marine Corps. Barry
heard about Airstreams at the veterans office in
Chinle, a community in northeastern Arizona. At
first, he was skeptical about the program. He had
a wife and six children to support and had previous dead-end jobs and a failed trade school experience. Nevertheless, he enrolled – and succeeded.
Bitsui feels that the blend of lectures and
hands-on instruction at Airstreams moved his
training along more rapidly than would have
been the case at a two-year community college.
He graduated from Airstreams in November
2014, and now works as a quality assurance au-

ditor at Flotek Solutions, a telecommunications
company in St. Augustine, Florida.
“I now live by this code of honor that I have
developed through trial and tribulations,” he
said. “Keep the drive alive to your destination
of hopes and dreams. Never doubt that you can
make it.”
A student Success■ steve summers
Steve Summers spent 12 years as a communications specialist in the United States Army. He first
heard of Airstreams at a job fair at Fort Campbell.
There, he met Grant Johnston, vice president of
business development at Airstreams.
He recalls having serious doubts about attending Airstreams, thinking it was too good to
be true. But he loved every moment of school
and greatly values all the safety procedures that
were taught. Any questions he had were answered promptly and in detail.
Summers graduated from Airstreams in February 2014. He is currently working as a telecommunication tower technician at Jacobs, Inc.
He constantly brags about the safety training
he received at Airstreams. “I use the knowledge I
learned at Airstreams every day,” he said. “Check
your equipment. Safety is huge. Listen to what
the instructors teach. If it wasn’t for Airstreams, I
wouldn’t be where I am now.”

SPREADING POSITIVE MESSAGES
THE ART INSTITUTES ★ HTTPS://www.ARTINSTITUTES.EDU

T

he Art Institutes is a system of
more than 50 schools throughout North
America. Students can earn a certificate,
an undergraduate degree, or a graduate degree. The schools offer degree programs in
design, media arts, fashion, and culinary arts.
The schools offer classes at campuses
throughout the United States and online; some
of the schools allow students to blend campus
and online learning. The Art Institute of Pittsburgh – Online Division’s fully online degree
programs give students the freedom to log into
their classes any time. The students can interact with their classmates and professors from
anywhere in the world. The schools offer flexible learning options because they understand
that frequent relocations and deployments can
make it difficult for military students to pursue
their educational goals.
The Art Institutes values the skills that its
student-veterans have learned in the military,
including leadership, discipline, and self-motivation.
Most military training courses have been
evaluated for academic credit by the American
Council on Education (ACE). The schools will
evaluate a veteran’s Joint Service Transcript or
corresponding official service transcript to determine whether they can award college-level
credit for prior learning.

A successful grad ■ eric schwartz
Eric Schwartz served in the United States Navy
for four years as a hospital corpsman. In 2013,
he earned a bachelor of fine arts, digital film
and video from The Art Institute of Portland. He
is now a creative services producer for KDRV
News Watch 12 in Medford, Oregon. He is responsible for conceptualizing, producing, and
delivering commercials.
Schwartz said that his career challenges his
creativity, and that he learns something new
each day. “What I enjoy most about my career
is never knowing what will come next,” he said.
Reaching people on a personal level is one of
the most rewarding parts of his career. “There
are projects that aren't out to make a name
brand or a lot of money, but help to spread positive messages that are meant to help out local
communities,” he said. These include a ‘You Can
Play’ video for Portland State University Campus
and a Habitat for Humanity video.
How did his education help prepare him for
his creative career? “It gave me the knowledge,
skills, and teamworking abilities that I need and
use every day,” he said.
Schwartz recommends that current students
take risks and challenges that others won’t. “If
things are not how you imagined they would be,
find a new way to look at them,” he said. “Tackle
every job with a positive attitude.”

Honor. Courage.
Commitment. Integrity.
Your character works.
ge.com/veterans
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Special Section for Veteran hiring leaders
THE SURVEYS SAY: OUR CAREER FAIRS WORK!

W

e have the
results of
post-event
surveys for the 32
Veteran Opportunity Expos that
we produced from
January through
April 2015, and the
numbers are great.
After each event, we
email two surveys –
one to exhibitors and
the other to the job
candidates who attended.
Exhibitors at our events include corporate
employers, law-enforcement agencies and
other government employers, franchisors,

by MARY BETH MILLER

database Snapshot
Database of registered job seekers at
www.recruitmilitary.com on June 1, 2015
694,981 / Registered searchable
candidates
RANK
91.9% / Enlisted personnel
7.1% / Commissioned Officers
1.0% / Warrant Officers
ETHNICITY
59.7% / Caucasian
23.4% / African-American
9.6% / Hispanic
2.2% / Asian
1.1% / Native American
4.0% / Other
GENDER
83.5% / Men
16.5% / Women
ACTIVE SECURITY CLEARANCES
58,392 / Secret
3,253 / Top Secret
10,517 / Top Secret/SCI Individual has
a Top Secret Clearance and is cleared
to access Sensitive Compartmentalized
Information (SCI)
215 / L-DOE Clearance granted by
the United States Department of Energy
278 / Q-DOE Clearance granted by
the United States Department of Energy;
more difficult to obtain than L-DOE
192  /  ISSA  Industrial Security Staff
Approval
HIGHEST EDUCATION LEVEL
22.7% / High School
25.1% / Beyond High School
7.9% / Professional Certificate
13.7% / Associate’s Degree
21.6% / Bachelor’s Degree
8.6% / Master's Degree
0.4% / Doctor's Degree
SERVICE BRANCH
46.8% / Army
21.2% / Navy
16.5% / Air Force
14.3% / Marines
1.2% / Coast Guard

and educational institutions. Candidates
include men and women who are transitioning
from active duty to civilian life, veterans who
already have civilian work experience, members of the National Guard and reserves, and
military spouses and other family members.
● There were 1,580 exhibitors at the 32
events, an average of 49.4 per event.
● The exhibitors included 1,359 employers,
an average of 42.5 per event.
● There were 10,946 candidates at the
events, an average of 6.9 per exhibitor, 8.1 per
employer, and 342 per event.
● The employers expected to conduct from
7,087 to 11,702 interviews as a result of exhibiting, an average of 5.2 to 8.6 per employer
and 221 to 366 per event.
● 58.7% of the candidates who responded

said that they expected to secure interviews
as a result of their attendance.
● The employers expected to extend 3,813
job offers, an average of 2.8 per employer
and 119 per event.
Other exhibitor results, in terms of “percent
favorable”:
● overall event experience 97.1%
● return on investment 96.8%
● likelihood to participate in a future event 93.6%
● quality of candidates 93.3%
● number of candidates 92.6%
● pre-event communications 97.7%
● on-site support 97.9%
Mary Beth Miller is market research coordinator
at RecruitMilitary. Contact her at marybeth@
recruitmilitary.com.

Changing of the Guard
by PETER GUDMUNDSSON

T

his May, Sarah Small began to transfer
her duties as circulation and production
manager of Search & Employ® to Elizabeth Stetler, who recently joined our
team. Sarah started with RecruitMilitary in 2010
as an account executive on the sales team. She
moved to online support in 2011. Later that year,
she added the magazine responsibilities to her
workload. In January 2015, she was promoted to
digital marketing manager, responsible for our
client outreach campaigns.
On May 12, I had the pleasure of awarding
Sarah with the company’s first ever “High Five”
award, recognizing her exceptional effort,
contributions, and impact in her dual positions
of marketing and publishing. Her dedication and
attention to detail are exemplary, and her ability
to perform multiple roles with such precision
is laudable. We are thrilled that she is moving
forward in our company and grateful to have her
as a team member.
Sarah Small is an Army brat who was born in
Fort Sill, Oklahoma, and grew up in Cincinnati.
She graduated from Ball State University in
Muncie, Indiana, with a degree in organizational
communications and sociology. Sarah and her
husband, a firefighter, live in the Cincinnati area
with their Great Dane, Daphne, and cat, Delilah.
In her spare time, Sarah enjoys DIY crafting,
home decorating, touring local breweries, and
going on walks with Daphne. She also likes traveling, gardening, and crossword puzzles.

Meet Elizabeth Stetler

I am pleased to announce that Elizabeth Stetler
has joined the staff of RecruitMilitary as assistant
editor/production and circulation manager
of Search & Employ®. She is a veteran of the
United States Army, where she served as a
counterintelligence agent until 2008. Her duties
included conducting investigations, educating
military and civilian personnel on force-protection related issues, and editing and proofread-
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SARAH SMALL

ELIZABETH STETLER

ing Army intelligence reports before they were
disseminated through the field.
This past May, she received a master of arts
degree in English and comparative literature
from the University of Cincinnati. During her
time as a graduate student, she also taught five
classes of undergraduate English.
At RecruitMilitary, Elizabeth’s responsibilities
will include:
● As assistant editor, writing and editing
articles for the magazine, two newsletters that
we email to job candidates, and various other
content.
● As production manager, logging in all of the
advertising orders for the magazine and one of
the newsletters, and logging in and checking all
advertising materials.
● As circulation manager, working with current
recipients of the magazine, and contacting others who might want to receive it.
Elizabeth writes short stories in her spare time.
And in addition to being a wordsmith, she is also
an artist; she enjoys painting and design of all
kinds. Among her other favorites are gardening,
animals and nature, antiques, and what she calls
“artisan-made anything.”
She lives in Kentucky with her husband, who
is also an Army veteran, and her two-year-old
daughter.
Peter Gudmundsson is CEO and president of
RecruitMilitary and a former officer in the United
States Marine Corps. Contact him at peter@
rectruitmilitary.com.

●●●

TESTIMONIALS OF EXHIBITORS
AT RECENT EVENTS
NORFOLK / MAY 14
■ Top drawer! Well run and an excellent opportunity for
those who take advantage of it.
■ The veterans who attended, more often than not, were
engaging and represented themselves and their skill-sets well.
DALLAS / MAY 14
■ I have been to many military job fairs, but this one is at
the top of the pile. We saw some great candidates.
■ Fantastic event. Exceeded all my expectations from past
experiences with career fairs.
LAS VEGAS / MAY 14
■ Very well attended, as are all the RecruitMilitary job fairs.
Very nice facility.
■ An important avenue for connecting veterans with
employers.
SAN ANTONIO / MAY 7
■ We have had better success with RecruitMilitary over
other general career fairs or even ones on the base.
■ We have more contacts from this event than any other
event we attend.
OAKLAND / MAY 7
■ Great event. Among the best.
■ An excellent way to connect candidates with excellent
career opportunities.
ORLANDO / MAY 7
■ The event coordinator was great and the candidates were
very well rounded and prepared for the work force.
■ I have been to many events and I feel this one was full of
great applicants with credentials we are looking for.
MINNEAPOLIS / APRIL 30
■ Love the demographic info on the website. Very warm
greeting upon arrival and great service.
■ Our contact at RecruitMilitary guided the process for us.
Meeting vets was an incredible experience.
OXNARD, CALIFORNIA / APRIL 30
■ By far better than other job fairs.
■ I can see huge potential if this becomes a regular event
and everyone knows to expect it.
CHARlOTTE / APRIL 23
■ It was great! We have 25 veterans in the process of being
hired with our company.
■ Excellent planning, fantastic location, great support,
candidate levels were across the board and fit many different
areas of our business.
CHICAGO / APRIL 23
■ The veterans in attendance were well prepared and had
valuable experience.
■ I was impressed with the organization and the communication provided before the event.
DENVER / APRIL 16
■ I’ve been in this recruiting event many times, and every
time the support is fantastic.
■ Your staff and venues are excellent; very professional. You
always have a good mix of employers and resources.
BOSTON / APRIL 9
■ Candidates were well prepared. Great press prior to the
event.
■ It was a great event with a lot of good candidates. Easy
set-up, and everyone was very welcoming and informative.
CLEVELAND / APRIL 9
■ The quality of this event far exceeds other events I have
attended.
■ Very good – well attended – good space for the employers – plenty of room to speak to the candidates.
AUSTIN / APRIL 2
■ This was my first military event, but it was top of the line
compared to general fairs that I have attended.
■ Many more applicants present, and more qualified applicants, than at other job fairs.
LOUISVILLE / APRIL 2
■ I would return in a heartbeat.
■ Everyone was so friendly, helpful, and kind. I have always
had a pleasant experience with RecruitMilitary and hope to
continue our relationship with this fine organization.
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Special Section for Veteran hiring leaders
RecruitMilitary and Convoy Schedule Workshops on Veteran Employment
by ELIZABETH STETLER
Employers know that veterans have a lot
to offer, including:
● dedication
● professionalism
● leadership and teamwork
● integrity
● discipline
But some employers may not know how to
engage fully with their veteran employees to
create an environment that will retain veteran
talent. And it is not always clear how to make
the best use of veteran employees.
To help employers retain their veteran
employees and make the best use of their
talents, RecruitMilitary is pleased to announce a series of three employer workshops beginning in August. We will conduct
the workshops in partnership with Convoy
Veteran Hiring Solutions of San Francisco, a
company that was founded by Liz McLean, a
former officer in the United States Air Force.
At each workshop, McLean and our RecruitMilitary staff will provide a half-day of training.
The workshops will focus on what we consider to be the five most critical aspects of a
veteran employment strategy:
1. how to simplify a veteran-employment
program
2. how to know what roles to create for
veterans
3. the secret to communicating with veterans
4. the single key item that will make your
company veteran-friendly/marketable
5. how to measure success at the end of a
hiring event
In each case, a DAV/RecruitMilitary All
Veterans Job Fair will take place in the same

city on the day following the workshop. The
workshop schedule:
● August 26 – Dallas
● September 1 – Boston
● September 30 – Cincinnati
RecruitMilitary CEO Peter Gudmundsson
said that, “for years, employers have asked
us for guidance in conducting their veteran
hiring initiatives in the most effective manner.
These workshops are the first step in a larger
initiative to not just serve, but educate, our
employer clients.”
●●●

A UNIQUE PARTNERSHIP

McLean graduated from the Air Force
Academy in 2006, and obtained her master’s
degree in industrial organizational psychology from the University of West Florida. She
served in the Air Force for five years as a
logistics readiness officer.
She has worked in corporate HR with Booz
Allen Hamilton, CACI, and Hewlett Packard;
and has worked with individual staffing agencies to create programs and collaborations
between veterans and employers. She currently writes for the Task & Purpose news site
for veterans and speaks before employee
and veteran audiences.
McLean was working in corporate HR
when she first noticed an opportunity with
companies’ veteran hiring, recruiting, and
sustainability practices. She was alarmed that
many companies were not taking the time to
understand the backgrounds of the resumes
that were coming in and were, instead, immediately rejecting them. Then she began
to hear rumblings from companies that did
not understand the return on investment for
veteran hiring.
She realized that change was needed –

and that education
was key. And so in
December 2014 she
founded Convoy.
McLean learned of
RecruitMilitary when
she transitioned
out of the service.
She recognizes our
mission and hers
LIZ MCLEAN
as being similar.
McLean says that
RecruitMilitary is “very real and down to earth.
They have the best interest of the veteran at
heart, but understand the reality of making it
about having a new career – not just checking
the box. I think the leadership is very strong
and drives from experience and passion. I am
very selective on where I align myself, and I
know many who have been happy with the
RecruitMilitary services.”
●●●

THE NEED-TO-KNOW

McLean believes that, while some companies seem to have a strong grasp on utilizing
their veteran talent and creating a veteranfriendly environment, the needs of the work
force are constantly changing. And the term
veteran-friendly is a highly subjective one. Is
veteran-friendliness an attitude or something
more concrete? McLean believes it is a little
of both. And with Office of Federal Contract
Compliance Program (OFCCP) audits occurring, checking a box just isn’t the same as
meeting compliance levels.
According to McLean, employers can create
an effective hiring program only if they understand the talent that they are bringing in.
And by breaking down common misconceptions that civilians have about the military, an

employer can increase its veteran population
and show the community that it is making
a valiant effort to create a veteran-friendly
environment. Employers need to learn the
following essentials to develop an effective
hiring program for veterans:
● veteran skills translation
● understanding a veteran’s background
● marketing to veterans
● proper onboarding of veterans
● military cultures and values
● understanding the different branches of
service
● understanding ranks and grades
● recognizing of job titles and positions
● learning useful military terms
If McLean could offer only one piece of
advice to a company looking to employ more
veterans, it would be this: “Ensure you are
fostering an environment that understands
how to best utilize veteran talent. Merely hiring
a certain number of veterans does not mean it
will necessarily be a good experience for them,
or that they will be retained in the company.
Creating a veteran-friendly company requires
acceptance, education, and an understanding
of the background of your employees.”
Gudmundsson adds, “To attract, appreciate, and retain high-quality veteran talent,
companies need to educate themselves on
best practices. We look forward to helping
our clients with that process.”
For more information on the workshops,
contact Larry Slagel, our senior vice president
of sales, at larry@recruitmilitary.com.
Elizabeth Stetler is assistant editor and production/circulation manager of Search & Employ® and a veteran of the United States Army.
Contact her at estetler@recruitmilitary.com.

FRANK LEHARDY JOINS
RECRUITMILITARY SALES STAFF
by LARRY SLAGEL
I am pleased to announce that we have
added Frank LeHardy to our sales staff
as a national account executive for the
western region. LeHardy served in the
United States Navy for 20 years, retiring
as a commander in 2006.
He started his Navy career as a helicopter pilot on the East Coast, serving in
squadrons HS-1 and HS-5, deploying on
the carrier USS Dwight D. Eisenhower
(CVN-69). In 1993, he transferred to San
Diego, where he was stationed with
helicopter squadrons HS-10 and HS-2,
deploying on the USS Constellation (CV64). He also deployed on the USS Essex
(LHD-2) and USS Nimitz (CVN-68).
LeHardy spent three years at SEAL
headquarters as the Naval Special
Operations Forces (SOF) director for the
War on Terrorism.

After retiring
from the Navy,
he worked
in business
development
for Department
of Defense contractors selling
high-tech communications.
FRANK LEHARDY
Most recently,
he was a senior
account manager for Motorola Solutions.
LeHardy holds a master of arts degree
in national security affairs/strategic
planning from the Naval Postgraduate
School and an MBA from the University
of Phoenix.
Larry Slagel is senior vice president of
sales at RecruitMilitary and a former captain in the United States Marine Corps. He
is available at larry@recruitmilitary.com.
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OUR VETERAN AND THEIR VETERANS
Rick Jones, vice president of sales at RecruitMilitary and a military veteran, took time out from a May 15 visit at Colonial Electric Supply (www.colonialelectricsupply.com), King of Prussia, Pennsylvania, to have his picture taken with 11 of the company’s veteran-employees. Jones is a former mastery gunnery
sergeant in the United States Marine Corps.
Shown are, left to right, front row: Carmello DelValle, Army; and Jose Lemus, Marine Corps; second row: George Millison, Marine Corps; Richard Welsh,
Army and Army National Guard; Tyler Childress, Army; Richard Hollowniczky, Army National Guard; Jones; George Burchard, Marine Corps; and James
“Mookie” Wilson, Army; back row: Daniel Johnson, Army; Ken Capaldi, Navy; and Jay Smith, Navy.
Colonial Electric Supply, an electrical distributor, has provided electrical products, service, and technical support to professionals and consumers for more
than 100 years. The company serves Pennsylvania, New Jersey, Delaware, Maryland, and New York. Colonial Electric has a 400,000-square-foot customerservice center, 17 regional locations, 300 employees, and 40 delivery vehicles.
RecruitMilitary’s Professional Services Team has been supporting Colonial Electric’s veteran-recruitment efforts. As a result, the company has hired 10
veterans since the summer of 2014.
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CRAIG JONES

A

fter a 20-year career in the Navy, I retired as Commander.
I’m now married with two children and living
in Virginia Beach, VA.

When I was in the service, I really liked working
with people. When I retired, I wanted to continue working with people, but also to be more
in control of my time. Going from a Surface Warfare Officer where you’re training for combat
and sailing on the high seas to working in a suit
and tie is a big shift in mentality and processes.
I had to prepare for that shift, so I really thought
“what do I want to do?” That’s what I encourage
anyone who’s within 12 months of separating or
retiring from the service to do. Make a list, like I
did. I wanted:
● To help people do things they wouldn’t be
able to accomplish on their own
● To stay connected to the military and in some
way help current active-duty servicemembers
● More control and flexibility over my job
● More time to spend with my family
● To do something I believed in. I didn’t just
want a job. I wanted to have the same feeling I
had while serving my country in the Navy.

I talked about it with my wife. Because of our
experience with First Command as clients, she
mentioned becoming a Financial Advisor as an

option. The Financial Advisor role appealed to
me because it would let me by my own boss, and
I would get to keep working with military folks.
Financial advising may not be for you, but
there are plenty of jobs available that can keep
you connected to the military. In addition to
making your “what do I want to do?” list, there
are many other factors to consider when leaving the military:
● Do you have the money to make the weeks
or months transition to your new position or to
start your own business?
● Are you comfortable getting out and meeting new people? Are you socially active in your
community? If so, then take advantage of that.
Network!
● Do you believe in what you’re going to do?
Whether it’s selling a product, building a bridge
or designing software, really believe in it. Don’t
just pick a job. Try to make it a career.
● Do you have your spouse’s support? Make it
a family decision. Working in the private sector is much different than working for the U.S.
military.

● Does the position you are applying for offer training or mentorship programs? Do your
homework to find out how much/what kind of
help you’ll get from your new employer.

Finally, have confidence in your own abilities.
Many of the skills you’ve learned and certifications you’ve received in the military can be
transferred to a civilian career.
First Command highly values the work ethic,
leadership skills and personal accountability
forged in military service. Through our Squared
Away™ initiative, we have committed to recruit
more than 2,100 military veterans and spouses
over five years. To learn more about career
opportunities as a First Command Financial
Advisor, visit www.wehireleaders.com or talk to
a First Command Recruiter at (877) 601 5783.
c Craig Jones
First Command Financial Advisor

