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www.facebook.com/recruitmilitary
85,000+ people like our page
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10,000-15,000 unique visitors
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● 8,600+ followers at http://twitter.com/#1/recruitmilitary
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● Get news, insights, and opportunities at

www.linkedin.com/company/recruitmilitary
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A note from Peter
by PETER GUDMUNDSSON

I

n the Icelandic heritage of my family, there is a folk story about
the Christmas Cat. It is said that if one does not wear a new piece
of clothing at Christmas, the ferocious feline will descend from the
mountains to eat the underdressed offender. So, as we attend to the
coming holidays and the promise of a new year at the time of this writing, I am reminded of the importance of newness and fresh beginnings.

At RecruitMilitary, we
are excited about the
launch of our newly
designed website. At
www.recruitmilitary.
com, veteran job
seekers and employers alike will find postings,
resources, and connections that will assist in the
transition to a new civilian career. We are proud
of the new look and organization, and we invite
your feedback.
BREAK THE CHALLENGE DOWN
Job change and civilian transition is a scary
time. Whereas many of us associate the word
“new” with hope, aspiration, and promise,
others see only unwelcome intimidation and
trepidation. But, like any other problem in life,
the big challenge of a job search becomes less
daunting when broken into a series of smaller
tasks. Do you know who you are and what you
offer? Do you know what opportunities are
out there and how you are going to succeed in
landing them?
IN THIS ISSUE
Job searching is a skill that is critical for
success, and reading this issue of Search & Employ® is an important step toward mastering it.
As always, I encourage you to read every article
and advertisement
In this issue, our primary themes are defense
/ aerospace and financial services / insurance.
The defense and aerospace industries are

logical next steps for veterans – and the most
successful transitions accrue to those who take
the time to investigate all prospective employers
thoroughly. There is no short cut to hard work in
this regard.
The financial services and insurance industries are a less obvious choice for some veterans, but a wide array of positions are available
throughout the country in all sorts of functions.
Do not assume that all bankers are tellers, or
that all insurance jobs are in sales. Just about
every business function is present in those
industries, and the skills and attributes that
veterans offer make for great fits.
BREAKING RECORDS
Our DAV / RecruitMilitary All Veteran Job Fairs
continue to break records, as Mary Beth Miller,
our market research coordinator, reports in
this issue. A record average of 44.7 employers
attended the 87 events that we produced from
January through October 2015. And, in response to Mary Beth’s surveys, employers said
that they expected to extend a record average of
123.9 job offers per event.
To find an event near you, visit our website,
scroll down to “JOB FAIRS,” and take it from
there.
Best wishes for a great 2016, and thank you
for serving our country.
Peter A. Gudmundsson
CEO and president, RecruitMilitary
peter@recruitmilitary.com

A bout

RecruitMilitary, the publisher of Search & Employ®, is a
full-service military-to-civilian recruitment firm that connects
job seekers who have military backgrounds with employers,
franchisors, and educational institutions.
Our hiring services are free to men and women of all ranks/
rates and all branches of the service who are transitioning from
active duty to civilian life, veterans who already have civilian
work experience, members of the National Guard and reserves,
and military spouses and other family members.
In addition to publishing Search & Employ®, we produce Veteran Opportunity Expos throughout the United States, operate
a job board and a database of more than 815,000 registered
job seekers at www.recruitmilitary.com, email a monthly jobs
newsletter called The VetTen, maintain a website that carries
links to employers’ sites and careers pages, and conduct direct
recruiting.
All of RecruitMilitary’s senior officers and most of our other
employees have served in the armed forces. RecruitMilitary
was founded in 1998 by Drew Myers, formerly a captain in the
United States Marine Corps.
In 2011, RecruitMilitary received the First Annual Lee Anderson
Small Business Veteran and Military Spouse Employment Award
from the U.S. Chamber of Commerce Foundation’s Hiring our
Heroes program. The program recognized RecruitMilitary as a
specific business that has “gone above and beyond to honor the
sacrifices our military families make in their service to our nation.”
In 2012, RecruitMilitary received the first annual One More
Way Award from The Sierra Group Foundation. The foundation established the award to recognize people or companies
whose support results in awareness of, and job opportunities
for, people with disabilities. The Sierra Group Foundation (www.
thesierragroup.com/foundation.htm) is a non-profit organization
whose mission is “to drive up employment for people with dis-

abilities, including veterans.”
In 2013, RecruitMilitary’s website won a User’s Choice Award
from Weddle’s (www.weddles.com), a publisher of guides and
directories that focus on the employment-related area of the
Internet. The awards are a result of a year-long annual survey
conducted by Weddle’s to recognize “the elite of the online
employment industry.” The judges are recruiters and job seekers
who have used the sites.
In 2013, RecruitMilitary was a finalist for the Capital One
Award for Small Business Veteran and Military Spouse Employment – an award bestowed by the U.S. Chamber of Commerce
Foundation’s Hiring Our Heroes program.
In 2014, RecruitMilitary’s website again won a User’s Choice
Award from Weddle’s.
In 2014, Mashable named RecruitMilitary to the “Sweet
Sixteen” in its Most Social Small Business Contest. Mashable
(http://mashable.com) is an independent online news site dedicated to covering digital culture, social media, and technology.
In 2014, the online publication Small Business Trends
(www.smallbiztrends.com) named RecruitMilitary one of “30
Businesses that Are Rocking Social Media.” The publication
selected our weekly Facebook feature “Find a Job Friday” for its
approach to connecting veterans with jobs in real time.
The Society for Human Resource Management (SHRM) has
designated RecruitMilitary as a Preferred Provider of Professional Development Credits (PDC’s). RecruitMilitary holds a
General Services Administration (GSA) contract in the category
of Human Resource Services. The GSA is an independent
agency of the United States government.
RecruitMilitary is a member of the International Association
of Employment Web Sites, and is accredited by the Better
Business Bureau. Company headquarters are in Loveland, Ohio
(Greater Cincinnati).

Surf your way to a job with digital
Search & Employ
®

by mike francomb

W

e publish Search & Employ® bimonthly in print and as a digital
replica of the print magazine – and digital S&E can serve as a
surfboard to a great job-finding adventure for veteran job seekers.
You can access the digital version of this issue and past issues from http://
recruitmilitary.com/resources/search-employ. This link also offers keywordsearchable articles going back two years.

ì
LIVE LINKS
All of the URL’s that appear in the ads, articles, directories, and research
guides of the print magazine are live links in digital S&E. So you can surf
straight from digital S&E to the linked corporate and government websites, documents, etc.
In our directories, we list employers, franchisors, and educational institutions that have done a
large amount of business with us recently. Their relationships with us are proof positive that they
are interested in doing business with veteran job seekers. In the research guides, we list sources of
background and employment information on the industries and occupations that are associated with
the themes.
Transition counselors, veteran employment representatives, and recruiters for all kinds of organizations strongly advise job seekers to conduct research on industries, occupations, and companies that
interest them. Our directories and research guides can help veteran job seekers get started with this
essential work.

Build your career with Eaton,
and build power management
solutions that keep the world moving
more efficiently, reliably and safely.

ì
SURF TO OTHER THEMES
Each issue has two editorial themes, or topics, that are the subjects of articles, directories, and research guides in that issue. The themes of the issue you are reading are financial services / insurance
and defense / aerospace. But what if your interests lie elsewhere? Thanks to digital publishing technology, you can surf to issues that have other themes, then take off from there.
The themes of the previous issue, November-December 2015, were Law Enforcement/Security
and Information Technology/Telecommunications.
A link to that issue:			
http://rmvets.com/SE47dig
Links to pages that carry its research guides and directories:
Law Enforcement / Security Directory		
http://rmvets.com/SE47led
Law Enforcement / Security Research Guide
http://rmvets.com/SE47ler
Information Technology (IT) Directory		
http://rmvets.com/SE47itd
Telecommunications Directory		
http://rmvets.com/SE47itd
IT/Telecommunications Research Guide		
http://rmvets.com/Se47itr
Links to earlier issues:
September-October 2015 – themes: Healthcare and Retail.
Issue:					
http://rmvets.com/SE46dig
Healthcare Directory:			
http://rmvets.com/SE46hed
Healthcare Research Guide			
http://rmvets.com/SE46her
Retail Directory				
http://rmvets.com/SE46rtd
Retail Research Guide			
http://rmvets.com/SE46rtr

If you are searching for a career with a company that values the training and experience that veterans
bring, then Eaton is your ideal company. Military professionals at Eaton are part of an organization that
focuses on providing power management solutions to global customers while doing business right.

Search and apply at www.eaton.com/MilitaryCareers
Eaton is a global power management company. We help customers manage power, so buildings,
airplanes, trucks, cars, machinery and entire businesses can do more while consuming less energy.
As an integrated global company, we are unified in our commitment to powering business worldwide.

July-August 2015 – themes: Transportation/Logistics and Manufacturing.
Issue					
http://rmvets.com/SE45dig
Transportation / Logistics Directory		
http://rmvets.com/SE45tnd
Transportation / Logistics Research Guide
http://rmvets.com/SE45tnr
Manufacturing Directory			
http://rmvets.com/SE45mnd
Manufacturing Research Guide		
http://rmvets.com/SE45mnr

Our products and the employees who design and build them are part of making a difference in the
world every day. If you’re ready to do something that matters, to do it well and to be encouraged
and rewarded for doing it, then Eaton is the place for you.
Eaton is an Equal Opportunity & Affirmative Action Employer, minority/female/disabled/protected veteran.

May-June 2015 – themes: Energy/Utilities and Education.
Issue					
http://rmvets.com/SE44dig
Energy / Utilities Directory			
http://rmvets.com/SE44eud
Energy / Utilities Research Guide		
http://rmvets.com/SE44eur
March-April 2015 – themes: Opportunities in Franchising and Opportunities in Government.
Issue					
http://rmvets.com/SE43dig
Franchise Directory			
http://rmvets.com/SE43frd
Franchise Research Guide			
http://rmvets.com/SE43frr
Government Agency Directory			
http://rmvets.com/SE43gvd
Government Employment Research Guide
http://rmvets.com/SE43gvr
Mike Francomb is senior vice president of marketing – candidate services – at RecruitMilitary and a
former captain in the United States Army. Contact him at mike@recruitmilitary.com.
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 E D UCATO R OU TR EACH direc tory 

Thomas F., Student
Veteran. Psychology. Family Man.

EDUCATOR OUTREACH DIRECTORY
The institutions listed below have demonstrated their commitment to the education of veterans by using RecruitMilitary products and services. All of the URL’s below are live links in the digital replica of Search & Employ®. You can
access replicas and PDF’s of this issue and back issues from http://recruitmilitary.com/resources/search-employ.

Become a Union Carpenter or Millwright
Earn while you learn
■ Utilize GI Bill for extra money
■ Earn structured pay and benefits
■

*Combat Engineers & Seabees (May qualify to enter @ the Journeyman’s level)

START YOUR NEXT CAREER TODAY!
CONTACT ONE OF THE UNION HALLS BELOW:

METROPOLITAN REGIONAL COUNCIL OF CARPENTERS

Philadelphia, PA…………………………….. (215) 569-1634
Baltimore, MD………………………………. (410) 355-5555
Washington DC……….……………………. (301) 735-6660
Richmond, VA……...……………………….. (804) 743-7458

or visit www.mrccarpenters.org

UTILIZE
YOUr STRENgths
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Academy of Art University		

www.academyart.edu/military

Academy of Art University embraces the military by transforming aspiring servicemembers into professional artists
and designers with its offerings of AA, BA, BS, BFA, B.Arch, MA, MFA, M.Arch, and CTC degrees and certificates.

Florida Diving Institute 				

http://divestation.com/

The Dive Station is a VA Approved Dive Training Facility. All FDI Instructors are retired or ex-military. Whether you’re
just starting out or are an experienced diver, we can help further your diving career.

Great Lakes Truck Driving School

http://greatlakestruckdrivingschool.com

Great Lakes Truck Driving School is honored to serve our veterans as the nation’s premier CDL, Heavy Equipment
Operation, & Oilfield training facility, with job placement in the transportation, construction, drilling & pipeline industries.

Heavy Equipment College of Oklahoma

www.ok-cc.com/

The Heavy Equipment College of Oklahoma offers one of the most respected heavy equipment training programs in
the country. We offer hands-on training and “real world” experience in the field from our industry leading instructors.

Stratford University

		

www.stratford.edu/discover/military

Stratford University offers fast-track undergraduate and graduate degrees online and on campuses in Baltimore, MD
and Virginia. Founded by a Navy veteran, we are a military friendly school with a Military Student Office on all campuses.

Strayer University

www.strayer.edu/admissions/military/tuition-assistance

Strayer University offers military scholarships & can assist in the use of Tuition Assistance programs & Veteran Benefits.
Get credit for the things you’ve already done & choose from classes online, on campus or both. 1.866.324.5918.

Troy University				

www.troy.edu/

Veteran Adjusting School			

http://vas-trained.com/

Troy University, a proud partner of military service members, veterans, and their families for over 50 years, is consistently recognized as a leading "military friendly" institution. TROY is proud to be a Yellow Ribbon university.
VAS offers a catastrophe insurance adjuster program that puts you in the field in just 3 months. Your military experience is perfect for this lucrative and honorable career. Webinar and hands-on training and great job placement.

Barber School of Pittsburgh			
DeVry University				
Education Corporation of America (ECA)		
Gardner-Webb University			
Texas A&M Engineering Extension Service		
The Art Institutes
			
The University of Arizona – Online			

http://barberschoolofpittsburgh.com/
www.Military.devry.edu
www.ecacolleges.com/
www.gardner-webb.edu/military
http://teex.org/va
www.artinstitutes.edu/
http://uaonline.arizona.edu/

American National University			
American University				
Argosy University				
Auburn University				
Aviation Institute of Maintenance
		
Belmont Abbey College				
Boston College				
Central Michigan University			
CDA Technical Institute				
Colorado State University			
Dallas Baptist University			
George Washington University			
Harvard University				
Heavy Equipment Colleges of America
Heavy Equipment College of Georgia		
Heavy Equipment College of California		
Houston Community College			
Indiana Tech Law School			
Indiana Wesleyan University			
Minnesota State University-Mankato		
National American University			
New York University				
Peak Technical Institute Unexploded Ordnance (UXO)
Southern Illinois University			
The Culinary Institute of America			
The Ocean Corporation				
The Pennsylvania State University			
The University of Alabama, Birmingham		
The University of North Carolina at Chapel Hill		
Touro College				
Unitek College				
University of California, Santa Cruz			
University of Maryland, Baltimore			
University of Minnesota, Duluth			
University of Pittsburgh				
University of the Rockies			
University of Wyoming				
Vanderbilt University				
Wright State University				
Xavier University				

www.an.edu/
www.american.edu 			
www.argosy.edu/
www.auburn.edu/
www.aviationmaintenance.edu
www.bac.edu/
www.bc.edu/
www.cmich.edu/
www.cda.edu
www.colostate.edu
www.dbu.edu/
www.gwu.edu
www.harvard.edu
http://heavyequipmentcollegesofamerica.com/
www.georgiacc.com
www.ccc-north.com
www.hccs.edu/
http://law.indianatech.edu/
www.indwes.edu
www.mnsu.edu
www.national.edu			
www.nyu.edu 		
www.uxoglobal.com
www.siu.edu
www.ciachef.edu/veterans
www.oceancorp.com
www.psu.edu/
www.uab.edu
www.unc.edu
www.touro.edu/departments/veterans-program/
www.unitekcollege.edu/
www.ucsc.edu/
www.umd.edu
www.d.umn.edu/
www.pitt.edu/
www.rockies.edu/
www.uwyo.edu
www.vanderbilt.edu
www.wright.edu
www.xavier.edu/veterans
ba c k i s s ue s | r m v e t s . c o m / s e a r c h e m p l o y

WAR R IORS TH R IVE I N

PSYCHOLOGY.
TROY can help you succeed in counseling and psychology. Our public
university takes pride in giving you the education and personal attention
you need to thrive. Turn understanding others into an exciting career
with a degree from TROY. Do what you love, and be great at it. That’s the
Trojan Warrior Spirit, and it’s alive and well at Troy University.

© 2015 Troy University

Feel it at troy.edu/workingwarrior or call 1-800-586-9771.

Get a free transfer equivalency report of your credits within 48 hours. troy.edu/freein48

Opportunities in Financial Services

© Can Stock Photo Inc. / pressmaster
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Find an Enriching Career

Companies who hire our graduates:
Adobe, BMW, EA Games, Facebook,
Missoni, Pixar, Tesla, and many more!!

Photography / Motion Pictures
& Te l ev i s i o n / A n i m a t i o n
& Vi s u a l E f fe c t s / M u s i c
Production & Sound Design
for Visual Media / Illustration
/ Game Development / Game
Programming / Graphic Design
/ Architecture / Web Design &
New Media / And Many More!

Most of the economists surveyed
by the National Association for
Business Economics (NABE;
http://nabe.com) in the fourth
quarter of 2015 forecast real
gross domestic product (GDP)

and commodities markets.
In addition, huge Wall Street
companies are hiring highly
qualified college graduates very
quickly, before even good-sized
financial firms can get to those
candidates. Such speed was not
seen during the recession.
Some of the hottest careers right
now include financial analysis
manager, senior compliance analyst, and senior auditor. Accounting
clerks and billing and collection
staff are also still in demand.

Scan this code to see a video
about Prudential’s commitment
to our Veterans.

} WHAT YOU NEED

Workers in financial occupations
usually have at least a four-year
college degree. A bachelor’s degree in business administration or
a liberal arts degree with business
Continued on Page 34

GLOSSARY


Auditors review financial records
to make sure that the records
are accurate.
CASL®, ChFC®, and CLU®
are professional designations
issued by the American College
of Financial Services.

Academy of Art University
Founded in San Francisco 1929
888.680.8691
academyart.edu
Yellow Ribbon Participant

Commodities traders
deal in contracts for bulk
quantities of substances
such as metals, crude oil
and other energy sources,
raw materials, agricultural
products, and livestock
and meat.

Visit www.academyart.edu to learn more about total
costs, median student loan debt, potential occupations
and other information. Accredited member WSCUC,
NASAD, CIDA (BFA-IAD, MFA-IAD), NAAB (B.ARCH*,
M.ARCH), CTC (C a l i fo r n i a Te a c h e r C re d e n t i a l ) .
*B.ARCH is currently in candidacy status.

Compliance analysts
work to ensure that their
companies’ business practices
comply with federal, state,
and local regulations.
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growth between 2 percent and
3 percent over the next four
quarters. Many of the economists
fear a weak second half of the
year, with GDP closer to 2 percent
growth.

The economists also predict
nonfarm payroll growth above
200,000 jobs per month through
the end of 2016. The unemployment rate is expected to decline to
4.7 percent by the fourth quarter.
Financial industry insiders are
still cautiously optimistic about
the hiring outlook for companies
in that industry. Financial firms
are likely to be on the lookout
for fixed-income traders, along
with players in the high-yield and
distressed debt markets. Risk
managers also will continue to be
popular with recruiters in 2016,
as firms remain sensitive to potential losses caused by market volatility and credit exposure. Other
experts predict robust hiring on
trading desks, particularly in the
fixed-income, foreign exchange,

Search jobs.prudential.com and get ready to turn
the leadership skills you learned in the military
into a civilian career.

S:11.5”

Student Character Design by Duy Nguyen
School of Game Development

Nobody knows for sure, but most experts
believe the economy of the United States
will be slightly better in 2016. Granted, only
pockets of some industries are going gangbusters,
but the situation looks good overall. Experts expect
2.6 percent economic growth in 2016, and they
predict that business spending will stay steady. They
expect housing starts to be up, and the unemployment rate is projected to average 4.8 percent in
2016. Inflation will be up, but that can be good or
bad, depending on who is doing the talking. At the
very least, 2016 should look very much like 2015.

JOIN OUR RANKS.

Data model. One definition is:
A set of rules for defining and
organizing data needed and
created by business processes.
A business commonly designs a
data model before creating
a database involving the data.

Fixed-income traders deal with
investments such as bonds that
provide a return as fixed payments
of interest, followed by the return
of the principal (the amount of the
original investment) when the bond
matures.

Hedge funds are private
funds that are open to investors
that meet certain regulations –
depending on the type of fund,
the investors can be “accredited
investors,” “qualified clients,”
or “qualified purchasers.”

Derivative is a financial instrument
whose value depends on, or
is derived from, one or more
underlying assets. Examples of
underlying assets include stocks,
bonds, loans, currencies, and
commodities.

Foreign exchange (forex) traders
deal in currencies of different
countries, trading one currency
for another—for example,
trading United States dollars
for Japanese yen.

High-yield traders deal
with bonds that pay much higher
interest than higher-quality bonds
(called investment-grade bonds),
but which have a relatively high
risk of default.

Gross domestic product (GDP)
is the output of goods and services
produced by labor and property
located in a particular place – for
example, in the United States. GDP
defined this way is also referred
to as “nominal GDP,” to contrast it
with “real GDP,” which is nominal
GDP adjusted for inflation.

Mutual fund is an investment
vehicle that pools money from
many investors to buy securities.

Distressed-debt traders deal with
bonds that are selling at a much lower
price than the principal; investors say
that such bonds are selling at much
lower than “par value.”
Financial analysts guide
businesses and individuals in
making business decisions.

Trading desk is a desk
within an organization
where securities are bought
and sold.
Trust is a legal entity that holds
assets for the benefit of a specific
person, group of people,
or organization.
Voice of the Customer (VOC).
A perception of a customer’s
needs and wants, determined
by questioning the customer,
analyzing how the customer
presents itself to the public,
and analyzing the customer’s
activities.

Risk managers evaluate
and control business risks.
Securities include stocks,
bonds, and derivatives of stocks
and bonds.
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The Henry M. Jackson Foundation
for the Advancement of Military Medicine, Inc.

T

PHOTOS COURTESY OF HENRY M. JACKSON FOUNDATION

| www.hjf.org

 John w. lowe, president and ceo of hjf (center) at the 2014 international management conference.

he Henry M. Jackson Foundation for the Advancement of Military Medicine, Inc. (HJF)
answers the needs of the military medical community by offering a full range of services,
including proposal development, research and program support, and administrative
services. HJF serves as a link between military researchers and the private medical
sector. It supports research and education at the Uniformed Services University of the
Health Sciences (USU) in Bethesda, Maryland, and throughout the military medical
community. By shouldering as much of the administrative burden as its clients require, HJF helps
researchers and clinicians maintain their scientific focus.
The Foundation is named in honor of the late
United States Senator Henry M. “Scoop” Jackson
(D-Wash.), who sponsored the legislation that led
to its founding.
HJF is headquartered in Bethesda. Its employees
work in 28 states, the District of Columbia, Canada, Germany, Japan, Kenya, Nigeria, South Africa,
Tanzania, Thailand, Uganda, and Mozambique.
HJF has supported overseas research programs
for more than 20 years.
The organization’s revenues reached $414 million
in fiscal 2014. HJF has approximately 2,450 employees, nearly 90 percent of whom work side-by-side
with military medical researchers in the field.
HJF has about 250 open positions that cover a
wide range of research support work. Many are scientific in nature, but others are in management, administration, and information technology.
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A Veteran and a Leader

John W. Lowe is the president and CEO of HJF,
and a retired colonel in the United States Army.
He started working for HJF in 1988, and became
president and CEO in 1990. He was previously a
program director, and he started the HIV (AIDS)
Research Program.
As an Army lieutenant, Lowe served in the 7th Infantry Division in Korea and as a medical-evacuation
helicopter pilot in the United States and Germany.
He later served as the executive officer to the
Army surgeon general; and, from 1980 to 1983,
he commanded the 44th Medical Brigade based
at Fort Bragg, North Carolina. His last active-duty
assignment was chief of staff of the 7th Medical
Command, U.S. Army Europe. He retired after 31
years of service.
Because of Lowe’s military experience, he under-

●●●

Fighting on the Health Front
Julie Pavlin, MD, has a short, unofficial
title at the Henry M. Jackson Foundation for The
Advancement of Military Medicine, Inc. (HJF), and
a longer, official one. “In general, senior clinical
investigator,” she said. “More officially, research
area director for emerging infectious diseases
and antimicrobial resistance (EIDAR); and deputy
research area director for HIV at the Infectious
Disease Clinical Research Program (IDCRP),
which is part of the Department of Preventive
Medicine and Biostatistics at the Uniformed Services University of the Health Sciences (USU).”
Pavlin is also a veteran of the United States Army.
She served for 21 years on active duty and for 3
years in the Army Reserve, retiring as a colonel.
The IDCRP was founded in 2005 under an
agreement between the USU and the National
Institute of Allergy and Infectious Diseases (NIAID). The work of the program, executed through
a clinical research network, has a direct impact
on force readiness by advancing clinical practice
and informing health policy for military personnel.
In collaboration with partners from the Department of Defense (DoD), academia, government,
and industry, IDCRP supports a clinical research
portfolio within the Military Health System. From
observational, longitudinal cohort studies to
field-based interventional trials to evaluation of
the long-term health outcomes, IDCRP conducts
protocols that address critical knowledge gaps in
the control and prevention of infectious diseases
in the military.
Pavlin’s responsibilities? “I coordinate the
research projects in the EIDAR area – which
include contingency studies in case there are

cases of emerging diseases such as Ebola or
MERS-Coronavirus or a new outbreak strain of
influenza,” she said. “For HIV, we run the Natural
History Study – which is celebrating its 30-year
anniversary next year – where we follow HIVinfected military and beneficiaries to mitigate
complications of HIV and HIV treatment, improve
treatment outcomes and management of disease, and prevent new infections.”
Pavlin started working at HJF in 2011, after she
retired. “I originally was hired through HJF to be
the deputy director of the Armed Forces Health
Surveillance Center (AFHSC),” she said, “and
moved to IDCRP in April 2015.
“I was a medical corps officer with training in
preventive medicine, public health, and virology.
I worked mostly in the research and education
areas. I was at the U.S. Army Medical Research
Institute of Infectious Diseases early in my career, where I developed new training methods,
including satellite broadcasts, to train medical
personnel to recognize, prevent, and treat disease agents that could be used in biological terrorism or warfare.
“At the Walter Reed Army Institute of Research,
I developed new health-surveillance systems that
would allow public health professionals to have
an early indication of a disease outbreak and provide situational awareness to health workers to
help detect, prevent, and control diseases. I also
worked with the Department of Defense’s Global
Emerging Infections Surveillance and Response
System (GEIS) to help set up disease-surveillance
programs internationally with foreign partners for
respiratory infections, gastrointestinal infections,
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cine is at the heart of all we do,” said Lowe. “Our
veterans understand this commitment to mission, and their commitment inspires us all.”
The organization targets veterans when positions are open. “We have great success in hiring veterans,” said Lowe. “These employees are
putting their experience and skills to work in an
atmosphere of mission commitment and work
excellence.”
HJF also likes to hire military spouses. “We make
special efforts to hire veterans by participating in
many veteran recruitment events, especially in the
Washington, D.C., area, where the majority of our
employees work,” said Lowe. “We are also a partner in the Military Spouse Employment Partnership,
and are committed to recruiting, hiring, promoting,
and retaining military spouses in portable careers.”
Support for veterans goes beyond the organization’s walls. “HJF is a member of the Montgomery
County Veterans Collaborative,” said Lowe. “The
organization includes dozens of veteran groups
in Maryland who work together to serve all veterans with job, health, and financial support.”
Lowe believes that veterans will want to work
for an organization that directly supports the military. “Our focus on advancing military medical research makes HJF a natural fit for individuals who
have benefitted directly from the scientific work
we support,” he said. “We are honored to welcome America’s veterans to our employee team.”

JULIE PAVLIN
sexually transmitted infections, and febrile [associated with fever] and vector-borne diseases like malaria.
“I then worked at the Army laboratory (Armed
Forces Research Institute for Medical Sciences)
in Bangkok, Thailand, doing more GEIS work, and
then I also was – and still am – an associate professor at USU.”
Pavlin likes that she is able to continue the work
she started in the military. “It’s a little easier for
someone with my educational background (MD,
PhD, MPH) to find civilian opportunities that relate
to what I did in the military,” she said. “However,
specifically, the military gave me opportunities in
global health and emerging infectious diseases –
at the laboratories in the U.S. and overseas – that
directly shaped my experiences in infectious-disease research and surveillance. I interacted with
many other federal, state, and local governments
in public health – and still work with them today.
So it was a natural fit when I retired to work at
HJF – which was helping AFHSC, whose mission is
to provide health-surveillance information to promote, maintain, and enhance the health of military
and military-associated populations.”

Advice for Servicemembers/
Veterans
She encourages active-duty servicemembers with
medical backgrounds to explore every education
opportunity they can while still in the military. “Anyone in the medical field – whether a nurse, doctor,
medic, lab technician, X-ray tech, etc. – absolutely,
positively take advantage of the educational opportunities that the military can offer you,” she said.
“Not just undergraduate and graduate programs,
but technical and other programs that will advance
you in the field. Those certifications have a direct
correlation with what is needed in the civilian side
in getting jobs in the same career field.
“The required certifications aren’t made up by
the military. They are mandated through federal
and state licensing boards. So you’ll already have
those done and ready when you start your civilian
job search.”
Servicemembers should also take advantage of
opportunities to work with other entities. “I learned
a lot of management skills, including working in international environments and how to partner with
federal, local, and foreign governments,” said Pavlin. “In my current job, we are a partnership with
the National Institute of Health – working together
to find better treatment and prevention for infectious diseases that particularly affect the military.
Every agency is very different in how they operate,
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Answering the Needs
of the Military
Medical Community

stands very well how valuable veterans can be.
“We believe veterans offer a unique combination
of skills, knowledge, and commitment to service
that helps ensure the success of HJF and our clients,” he said.
Veterans are already a significant part of the
HJF work force, and the organization is looking to
increase that impact. “Last year, we conducted a
survey of our employees, asking them about their
veteran status,” said Lowe. “This was a voluntary
survey. Approximately 7 percent of our employees
voluntarily identified themselves as veterans.”
There are many reasons HJF would like to increase the number of veterans in the organization. “While veterans have discipline and experience in command-and-control structures, we find
that the military’s emphasis on leadership, critical thinking, and problem-solving skills results in
a confident employee that brings integrity and a
unique perspective on teamwork to HJF,” he said.
A background of working well on teams is also
valuable. “Veterans bring a knowledge of the
military and many skills gained during their military service to HJF,” said Lowe. “They understand
the importance of planning and executing those
plans. They treasure teamwork, and that is incredibly important in serving our clients. None of
us can do it alone. We need to work together.”
The objective at HJF should appeal strongly to
veterans. “Our mission to advance military medi-

and being able to understand that and navigate
these differences helps tremendously.”
Pavlin has also found that the military’s can-do
attitude leads to success in the civilian workplace.
“It makes me think about a prior boss who transitioned to a civilian position after retirement,” she
said. “He told me that he was amazed how different
things were – because people who worked for him
would complain that they didn’t want to do a certain
job or work with a certain person, etc., and that in
the military, you saluted and moved on and got the
job done. I think that attitude always helps. You may
not like certain parts of your job or how things need
to get done, but you can get it done and become a
very valued member of the team. That’s not to say
you can’t provide suggestions on how to do it better,
but the right attitude will help every time.”
According to Pavlin, the mission of HJF should appeal to veterans who want to continue to serve their
country and their fellow servicemembers. “HJF’s
mission is to advance military medicine – to help
improve the ability to care for those in harm’s way
through a variety of programs – and doing so directly affects the lives of all veterans,” she said. “So
working for this organization, you are helping all of
DoD and veterans to get better health outcomes.”
She encourages veterans with diverse backgrounds to consider her organization as a place
to work. “We don't just need people with technical
or clinical backgrounds. We need strong resource
managers, logisticians, program managers, site
managers, information technologists, etc. – people
with knowledge of how the military works, who know
the people, the system, and yes, the bureaucracy,
and have a strong desire to help improve the health
of servicemembers and veterans worldwide.”
Pavlin encourages servicemembers and veterans to be aggressive when they start looking for
civilian careers. “Highlight the training and experiences you have when looking at positions,” she
said. “Even if you don’t have requisite training, use
your experiences to say you can do the job while
you pursue training. Some places will even offer to
send you for training.
“And look at jobs a level below what you want,
and consider taking that at an organization that
you know has the kinds of positions you want, and
get the experience there and pursue outside training if needed and grow in that organization. It’s
always easier to find a job when you have a job.
Don’t let your skills and experience stagnate. Do
anything that gives you even more experience that
will make you just that much more competitive
with your next job search.”

Bring your talent and passion to a global
organization at the forefront of business,
technology and innovation. Collaborate
with diverse, talented colleagues and
leaders who support your success. Help
transform organizations and communities
around the world. Sharpen your skills
through industry-leading training
and development, as you build an
extraordinary career.
Accenture is hiring 5,000 US veterans and
military spouses by 2020. Join Accenture
and discover how great you can be.
Visit accenture.com/military
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Opportunities in Defense

How to get a job

with a defense contractor

●
●

Be a United
States citizen.
Almost all high-paying U.S.
defense contracting jobs
are held by U.S. citizens.
© Can Stock Photo Inc. / fabian19

1

Play Some “D” for Uncle Sam
You can probably retire your salute and might be looking forward to putting your uniform in mothballs.

But just because you are leaving active duty, you do not have to stop serving your country. If wearing
different clothes every day to work sounds pretty good, but you still want to do your patriotic duty,
check out the defense industry. It is looking for people like you – men and women who already
understand the military and its missions.
Defense jobs offer excellent salaries, and
the mission of a defense contractor or agency
often offers a lot of interaction with active-duty
military. Even better, because new contracts
are approved all the time, defense-related jobs
open up on a regular basis.
A quick peek at a few defense contractors’ websites will show that they are always looking to hire

qualified personnel – even when the economy
seems stuck in third gear. Plus, there are opportunities within the government that are a good fit
for skills and experiences acquired in the military.
It is no secret that businesses throughout the
country value those skills, but the defense sector
will be especially attractive to those who still
want to do their patriotic duty.

Retiring and separating servicemembers will
have a leg up when applying for defense jobs,
because nearly every job with a defense contractor or the Department of Defense (DoD) requires
a security clearance – something you likely
already have as a servicemember. And this is
where a boost in pay comes in. The average

The top 10 Defense Government Contractors in Fiscal Year 2015
1 } Lockheed Martin
	Corporation
$26,705,758,242
2 } The Boeing Company
$13,131,107,371

3 } Raytheon Company
$11,199,122,799
4 } General Dynamics
	Corporation
$10,717,547,427

5 } Northrop Grumman
	Corporation
$6,116,809,286
6 } United Technologies
	Corporation
$6,034,868,138

Continued on Page 32

October 1, 2014 to September 30, 2015

7 } L-3 Communications
Holdings Inc.
$4,549,419,059
8 } BAE Systems plc
$3,761,101,671

9 } Humana Inc.
$3,303,115,613
10 } Huntington Ingalls
Industries Inc.
$2,939,687,362

Get a security
clearance.
Nothing is in more
demand within the U.S.
defense contracting
community than someone
with a security clearance.
The good news for you is
that one of the easiest
ways to get a security
clearance is through
military service.

2

●

Network.
It’s true all over
the civilian job world – it’s
who you know. There are
very few people who get
a job with a defense
contracting firm without
knowing someone in the
business. Make sure you
attend job fairs, sign up on
websites where contractors
discuss contracts, and
talk with contractors on
military bases. Tell them
you are looking for a job
in the defense contracting
world. If you can, check in
with them once in a while
to see whether they are
hiring.

3

●

Tailor your resume.
All the regular
resume rules apply, but if
a job appears to support
military operations directly,
make sure you list your
military experience in
detail. If the job you
are targeting does not
directly support military
operations, focus on your
skills and knowledge.

4

●

Be a problem
solver.
Emphasize your
problem-solving skills
because those will
translate into nearly
every job in the defense
industry. Make sure you
include at least one
example in your resume
or cover letter, and be
prepared to cite several
examples during a job
interview.

5

●

Serve in the
U.S. military.
The good news is that
if you are reading this
article, you likely can
already check off this
requirement. Most U.S.
defense contracts are
managed by former
military officers,
commonly lieutenant
colonels or equivalent.

6

●

Know your
stuff. You must
establish technical
credibility. While it is true
that former battalion
commanders typically
are the program managers
for defense contracts,
it is also true that former
sergeants are typically
doing the more detailed
work.

7

●

Be willing
to relocate.
If you do not care about
your location, then you will
have a much easier time
finding a job working in
the defense-contracting
arena.

8

www.usaspending.gov

Hiring
America’s
Heroes

At COX, we connect people to the things they love.
Now we’d like to connect with you.
We have made a commitment to actively attract, develop and retain Veterans who
have honorably served. We appreciate the unique skills and experience you bring to
our organization. We can put your military training and leadership skills to work.

Career advancement opportunities
can be hard to find

UNLESS YOU WORK AT MSC
Nearly half of MSC’s workforce is former military. That’s because we require similar skill sets and expertise
as we provide logistical support for the U.S. military. Our civilian careers provide job security combined with
hands-on training and career advancement opportunities. This combination will take your career further,
faster than you thought possible. When you include federal benefits, paid leave, a flexible career path and the
camaraderie that comes with life at sea ... now you have a career worth keeping. Learn how our opportunities
can align with your military background by contacting one of our recruiters. Take Command of Your Career.
®

www.sealiftcommand.com

View a full list of current career opportunities at

www.coxenterprises.com
F L E X B E N E F I T S • L I F E I N S U R A N C E • 4 0 1 k P L A N • PENSION PLAN • DISABILITY • PAID VACATION
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MSC is an equal opportunity employer
and a drug-free workplace.

1-877-JOBS-MSC (562-7672)

info@sealiftcommand.com

MERCK IS
COMMITMENT
Committed to improving lives
through innovative prescription
medicines, vaccines, and
biologic therapies, Merck is a
global health leader. We invest
billions of dollars in research
and development to address
a multitude of conditions,
including infectious diseases,
diabetes, maternal health and
cancer. Achieve lasting, positive
change. Support our Mission.
Work with Merck.
Merck is proud to be a military friendly
employer, providing veterans with meaningful
opportunities in a range of professional areas.

WORK FOR THE GREATER GOOD.
WORK WITH MERCK.

recruitMilitary

OPPORTUNITY EXPOS

How to Work a RecruitMilitary Opportunity Expo

T

here are
opportunities all
over the room
at RecruitMilitary
Opportunity Expos
— job opportunities
with employers,
opportunities to
go into business
for yourself with
franchisors who value
your ability to get the
job done, and opportunities to advance your
education via online and on-campus learning.
How do you find the opportunities that are best
for you? Below are some tips on interviewing
with recruiters at a military-to-civilian job fair.
Dress for the part. If you are on active duty
or you are attending the event on a reserve or
National Guard drill day, wearing your uniform
is great. In all other cases, you should wear the
same civilian outfit that you would wear at a
one-on-one interview at an employer’s place of
business. And that should be a business suit
or, at the very least, a business casual outfit,
complete with jacket.
Stay enthusiastic if a recruiter asks you to email

by ROBERT WALKER

your resume to his/her company. The recruiter
will not be brushing you off. In fact, being
asked for the email will be a good sign. Many
companies require their recruiters to gather
resumes by email: (1) to obtain HR information
as required by law; and (2) so they can direct
desirable job seekers to different departments.
Try to get to all of the booths, even those that
may not seem as if they have any opportunities
for you. An employer’s name or its primary
industry does not necessarily indicate what
openings the company is trying to fill. For
example, a drugstore chain may be recruiting
for positions in transportation/distribution or
accounting.
Even if you are not going to the event to
discuss continuing your education, talk with
the recruiters at the booths for educational
institutions. Today’s institutions deliver
learning opportunities in many ways other
than traditional, full-time, daytime classes on
a campus. A few minutes of conversation may
lead to an unexpected continuing-education
solution that is right for you.
Another factor to consider: Most of the
educational institutions at our events are always
on the lookout for people to go to work for them.

If you have a high level of knowledge on almost
any subject and you think you might have a
talent for teaching and/or designing courses,
talk with the recruiters.
I have similar advice for job seekers who
have not been thinking of going into business
for themselves. Franchise opportunities are
available in a tremendous variety of fields.
Arranging for financing may be easier than you
think, with surprising discounts available to
veterans. Stop by the franchisors’ booths—one
of them may very well have a plan that matches
your interests and your situation.
Memorize your story. Before you go to
employers’ booths, create some talking points.
Put together a 30-to-60-second “story” about
yourself that includes some of your successes
and areas of interest. Be ready to discuss how
your military experience relates to the civilian
workplace. You should also prepare yourself for
a long, detailed interview—employers have hired
people on the spot at our events.
Robert Walker is vice president of sales
at RecruitMilitary and a veteran of the United
States Army. He is available at robert.walker@
recruitmilitary.com.

merck.com/careers

Testimonials of Job Seekers at Recent Events
Merck is an equal opportunity employer.
Minority/Female/Disability/Veteran –
proudly embracing diversity in all of its
manifestations.



COLUMBUS / NOVEMBER 5

PITTSBURGH / OCTOBER 22

CINCINNATI / OCTOBER 8

NEW YORK / SEPTEMBER 17

These events provide excellent opportunities for both professional and
nonprofessional veterans to enhance
both their careers and their lives.
– Marine Corps
■ It was great that this opportunity was
provided to local veterans looking for
post-military employment. – Army

The recruiters were awesome to
answer the questions of both current
active duty and vets. – Marine Corps
■ As I came in from out of town because
I am relocating to the area, this was a
great opportunity to get my resume out
in the local job market. – Army

Great opportunity to network and
become familiar with opportunities for
vets. – Coast Guard
■ Great preparation videos and recommendations before the fair. – Air Force

■ Awesome! This rocked. I was hired
on the spot by Home Depot. Thank you
sooo much. – Marine Corps
■ I was able to meet face to face with people I had previously spoken to on the phone
regarding career opportunities. – Army

SAN JOSE / OCTOBER 29

■

■ Because of this event, I’ve secured
three job interviews with the potential of
two more, all from great, reputable tech
companies! – Army
■ Being able to meet with recruiters
face-to-face is invaluable. I had my
resume forwarded to three hiring managers within a week. – Navy

■

■ Three out of the five companies I targeted
have contacted me. Thank you! – Air Force
■ Potential applicants were assessed
by the folks at the booths for suitability,
which was a great plus. – Army

CHARLOTTE / OCTOBER 29
■ Great turnout and notification about exhibitors, especially links to current job postings for prior research purposes. – Army
■ Great atmosphere, friendly people.
– Marine Corps

OKLAHOMA CITY / OCTOBER 22
It was awesome to get some great
leads! – Army
■ RecruitMilitary went way beyond the
call of duty to make sure that I was
prepared for the employers at the fair.
I don’t see how you can improve an
already outstanding program. – Army
■
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BALTIMORE / OCTOBER 1

NASHVILLE / SEPTEMBER 17

Having different companies at your
doorstep providing needed jobs to be filled
is awesome for veterans. – Army
■ Everyone was very positive and
interested in my background. In fact, I
had an interview with a hospital at this
job fair! – Navy Reserve

■ As a result of attending, I have been
hired to work in the solar energy field.
– Army
■ The fair and the online resources provided exactly the information I needed
to truly understand the jobs I was
interested in. I walked away knowing
exactly where I should invest my efforts.
– Air Force

■ The communication and planning of
the event were top notch. I particularly
liked that the exhibitor list was available
ahead of time. – Air Force
■ I walked out with two scheduled
interviews and several solid leads. And
as an experienced civil engineer, I am a
bit of a niche candidate. – Navy

AUSTIN / OCTOBER 15

KANSAS CITY / SEPTEMBER 24

RIVERSIDE / SEPTEMBER 17

I had an interview by the following
day, a job offer in less than a week.
– Army
■ It’s a good place to see which companies place a value on and desire to hire
veterans. – Air Force

Be confident and have a resume
ready to hand over. I secured two interviews from this job fair. – Navy
■ I was very pleased with the willingness to hire and the positive attitude of
everyone involved with the career fair.
– Army Reserve

■

MINNEAPOLIS / OCTOBER 15
■

■

MILWAUKEE / OCTOBER 29

■

CHICAGO / OCTOBER 8
I got several interviews. Thanks for
looking out for me and my fellow veterans.
– Marine Corps
■ Wide range of hiring companies, educational opportunities, and entrepreneurial
possibilities. I highly recommend to vets
of all ages and all backgrounds. – Army
■

ATLANTA / OCTOBER 8
■ Good opportunity to meet hiring reps
face to face. – Army
■ Vendors were pleasant and approachable. – Army

■

Great resource for job hunting and
sometimes on the spot employment.
– Marine Corps
■ Good variety and amount of employers. Very
well organized and orchestrated. – Air Force

HOUSTON / SEPTEMBER 10
The job fair was very informative and
loaded with exciting exhibitors. It was by
far the best job fair I have been to. – Navy
■ It was my first and all who participated,
attended, and organized were incredibly
professional. – Army
■

PHOENIX / SEPTEMBER 24
■ I was able to secure two interviews
within a week of the fair along with multiple other opportunities. – Air Force
■ I had three interviews and got a job!
Thanks. – Army

COLUMBIA / SEPTEMBER 24
The webinar prior to the event was
very helpful and gave me some guidance when it came to presenting myself
at the job fair. – Marine Corps
■ It was well organized and the vendors
provided a lot of information. Great
job! – Army
■

MIAMI / SEPTEMBER 10
Prior to, we were properly briefed as to
what was to come, who were the participants, and what they had to offer. – Army
■ I was impressed with the selection
of employers and how eager they were
to provide information, not only about
employment with the company, but about
veterans’ benefits in general. – Navy
■
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JANUARY 2016

14
14
21
21
28

San Antonio, TX
Tampa, FL
Oklahoma City, OK
Sacramento, CA
Raleigh, NC

FEBRUARY 2016

4
4
11
11
18
18
18
25
25

Atlanta, GA
Riverside, CA
Baltimore, MD
Nashville, TN
Phoenix, AZ
Richmond, VA
New York, NY
Dallas, TX
Miami, FL

MARCH 2016

3
3
10
10
24
24
31
31

San Diego, CA
New Orleans, LA
Houston, TX
Jacksonville, FL
Washington, DC
Pittsburgh, PA
Columbus, OH
Philadelphia, PA

APRIL 2016

7
7
7
14

Austin, TX
Boston, MA
Cleveland, OH
Louisville, KY

14
21
21
28
28

Veteran Opportunity Expos
Denver, CO
Chicago, IL
Orlando, FL
Orange County, CA
Minneapolis, MN

MAY 2016

5
5
12
12
12
19
19
26
26

Charlotte, NC
Oakland, CA
Omaha, NE
Norfolk, VA
Dallas, TX
San Antonio, TX
Milwaukee, WI
New York, NY
Cincinnati, OH

JUNE 2016

2
2
9
9
16
16
16
23
23
23

Baltimore, MD
Seattle, WA
Colorado Springs, CO
Phoenix, AZ
Detroit, MI
Los Angeles, CA
Houston, TX
Atlanta, GA
Washington, DC
Dayton, OH

21 Sacramento, CA
21 Tampa, FL
28 Columbus, OH
AUGUST 2016

4
4
11
11
18
18
25
25
25

Raleigh, NC
San Diego, CA
New Orleans, LA
Philadelphia, PA
Louisville, KY
Richmond, VA
Dallas, TX
Birmingham, AL
Denver, CO

SEPTEMBER 2016

1
1
1
8
8
15
15
15
22
22
22
29

Boston, MA
Cleveland, OH
San Antonio, TX
Miami, FL
Houston, TX
New York, NY
Nashville, TN
San Jose, CA
Columbia, SC
Phoenix, AZ
Kansas City, MO
Cincinnati, OH

JULY 2016

OCTOBER 2016

7 Indianapolis, IN
7 Hartford, CT
14 St. Louis, MO

6
6
6

Chicago, IL
San Francisco, CA
Atlanta, GA

13
13
13
20
20
20
27
27

Baltimore, MD
Austin, TX
Minneapolis, MN
Pittsburgh, PA
Oklahoma City, OK
Riverside, CA
Milwaukee, WI
Charlotte, NC

NOVEMBER 2016

3
3
10
10
10
17
17
17

Columbus, OH
Washington, DC
Los Angeles, CA
St. Louis, MO
Norfolk, VA
Seattle, WA
Dallas, TX
Philadelphia, PA

DECEMBER 2016

1
1
1
8
8
8

Houston, TX
San Diego, CA
Jacksonville, FL
Indianapolis, IN
Las Vegas, NV
Orlando, FL

t

EXPO INFO

} WHO WILL BE THE EXHIBITORS?
A wide variety of exhibitors
attend our events — corporate
employers, law-enforcement
agencies and other government
employers, franchisors, and both
campus-based and online educational institutions.
The corporate employers are

engaged in construction, defense
} DO I HAVE TO PRE-REGISTER?
contracting, e
 nergy production,
No, but I recommend that you do
5-28-15
manufacturing, security, transpor-Revision
so – Date:
for three
reasons:
tation and logistics, engineering,
1 | HELP YOUR BUDDIES PreRevision
phase: 4AS
healthcare, finance, insurance,
registering prevents the lines at
information technology, retail,
our
registration
Client Job #: N/A desk from building
and home services, to name just
up, especially during the early
a few industries.
LOB hours of the events.
Their recruiters interview for all
2 | HELP US Pre-registering helps
McGuffi
n Job #: BHB3998
kinds of jobs: salaried, hourly,
us evaluate the effectiveness of
and part-time; professional and
our event
m
 arketing
which,
in
Document
type:
Quarter– Pg.
Horz.
technical.
turn, helps us boost the turnout
of veteran
seekers
– which,
Size: Trim
size:job
4.79”
x 5.25”
} WILL THE LINES BE LONG?
in turn, makes our events more
Military
At most booths, at most events, Publication:
attractiveRecruit
to employers
– which
no. The events run for four hours
means more job openings to
Inks: 4CP
– from 11:00 a.m. until 3:00 p.m.
discuss at the events.
– and average about 6½ job
HELP YOURSELF When you
Bleed:3 |none
seekers per exhibitor. Lines are
pre-register, you immediately join
Director:ofKV
usually longest immediately after Creative
our database
815,000+ veteran
an event opens at 11:00 a.m.,
job seekers, which is continually
Creative Lead(s): LR
and they taper off significantly
being searched by employers.
by around 1:00. But I need to tell Account Exec(s): TK
you this: Sometimes, a long line
forms at one or two booths when Notes:
To pre-register, go to www.
an event opens, and the lines
recruitmilitary.com, and scroll
are still there when the event
down to the Job Fairs picture.
officially closes. This is often the
Click on Job Seekers under the
case for large, high-profile depicture. On the resulting page,
fense contractors that are hiring.
select a city on the map. ClickBut the recruiters almost always
ing on that city will take you to
stay over and talk with everybody
a registration page for the next
in line. So it comes down to: Who
event there.
wants the jobs?
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Take advantage of our wide range of global career opportunities and the
chance to work with industry-leading technologies. In fact, there's really no
limit to how far you can go at Iron Mountain.
Search and apply at www.ironmountain.com

u

THE OVERALL SCENE
} WHERE DO YOU START?
Your first stop at a RecruitMilitary
Opportunity Expo will be a registration desk where you will fill out a
brief form (unless you have preregistered) and receive a list of the
organizations— called “exhibitors”
— that have booths at the event.
At many of our job fairs, organizations present pre-event seminars
on subjects such as “Understanding Education and Your Career
Plans,” “Become Your Own Boss,”
and “Five Steps to Informed
Financial Transition.” The seminars
usually begin at 10:00 or 10:30.
The Opportunity Expo itself
begins at 11:00. When you enter
the actual Opportunity Expo area,
you will see many closely spaced
exhibitor “booths”— tables and
various displays. At the booths,
recruiters who represent the
exhibitors will talk with you.

MOUNTAINEERS CLIMB TOGETHER.

When one
career ends,
another begins.

Transition into a great career with us.
There’s a wide range of career opportunities
at all levels for military veterans. After all,
your discipline and approach to teamwork
make you a great candidate.
Visit bmo.com/careers.
Follow BMO Harris
BMO Harris Bank N.A. Member FDIC
BHB3998 4AS RecruitMilitary_QP4C.indd 1

| 17
® AM
J A N U A R Y + F E B R U A R Y 2 0 1 6 Search
& Employ
5/29/15
10:27

Do you enjoy a fast-paced environment where you can help people every day? Are
you a problem solver who puts the customer’s needs ﬁrst? If so, then you’ll ﬁnd the
perfect ﬁt at The Home Depot.

Now Hiring:
General Warehouse Associates
Sales/Customer Service Associates
Cashiers
Operations: Lot & Freight
Retail Merchandisers (Day/Night)
To apply, visit:

Now is the time.
THIS is the place.

work4homedepot.com/searchandemploy
Variety of Beneﬁts options | 401(k) | Performance Bonuses
The Home Depot is an Equal Opportunity/M/F/Vet/Disabled
Employer. Available positions may vary by location. Bilingual
candidates are encouraged to apply.

Search Home Depot Careers:

INTERVIEW Q&A } PART 6
by MIKE ROLLINS

Retail Interview
THIS IS THE SIXTH IN A SERIES OF ARTICLES IN WHICH I WILL PROVIDE
QUESTIONS THAT ARE TYPICAL OF JOB INTERVIEWS, ALONG WITH ANSWERS
OF THE KIND THAT VETERANS SHOULD PROVIDE. BETWEEN EACH QUESTION
AND ITS ANSWER, I WILL MAKE A COMMENT OR TWO.
} BACKGROUND

Helen, the veteran
hiring specialist for a
regional chain of sporting-goods stores, is interviewing Paul for the position of store manager.
He is currently the manager of an ice cream shop.
Helen has read Paul’s resume and understands
that he has the necessary qualifications.
The interview began with basic questions like
those in part 1 (http://rmvets.com/q-a-1 on the
RecruitMilitary website) and part 2 (http://rmvets.com/q-a-2) of this series.
Helen: What do you think are the most important duties of a store manager?
Helen is interested in what Paul mentions first.
Paul: Basically, satisfy the customers and make
a good profit. On the satisfaction side, keep the
associates who interact with customers motivated. I would make sure that they engage with the
customers in a helpful and cordial manner. And
I would ask them to give me customer feedback
on our product offerings and our prices. On the
profit side, I would make sure the associates go
beyond helping the customers and work to close
sales – again, in a cordial way.

Helen: How do you lead people?
Helen is looking for a good blend of camaraderie and authority.
Paul: In civilian life, I always lead the same
way I did in the Army – beside my people, yet
above them. In this case, I would work alongside
the sales associates for a significant amount of
time every day. I would work with customers just
as the associates do. I would correct problems
immediately – but not openly unless absolutely
necessary. In my current job, when there is a
problem, I take the employee off the sales floor.
We go to the back office and discuss the problem
– so the other associates don’t know what’s
going on.
Helen: How would you handle dissatisfied
customers?
Helen wants to make sure that Paul would not
be too conciliatory.
Paul: If a customer complains about defective
product, I would ask to see the product. ln my
experience – based on when I worked in the
general merchandise store mentioned in my
resume – most customers don’t lie about misus9.75 in.So, if the product has not obviously
ing a product.
been abused, I would replace it. If I have some

doubt, and the product is expensive, I might offer
to sell the customer another copy of the product
for what store paid for it.
If a customer complains about an employee, I
get a full explanation from the customer. But I do
not comment in any way that might imply that I
agree with the customer. If there is anything I can
do to make the situation good from a business
perspective, I do it. An example of that would be
to find a product the customer wants or explain
how a product works.
Helen: How would you deal with an insubordinate employee?
The word around town is that this store has had
insubordination problems with local athletes who
have worked there.
Paul: In a military manner. Your store can’t
put up with even a little insubordination. It can
spread like wildfire among the associates. And,
of course, some customers who overhear stuff
might get the idea that anything goes, including
petty theft. So, one warning – and a pretty stern
one. As far as finding replacements is concerned,
I would be on the lookout for signs of disrespect – toward me or others – during the hiring
process.
Helen: How would you make sure that customers have a satisfactory experience in the store?
Helen wants Paul to tell her something beyond
“by providing good service.”
Paul: I have long thought that, in retail, just
as in the military, communication is everything.
So I would always gather information from the
customers and dispense information to them. I

would also train the sales associates to do the
same. One example would be to ask good customers specific questions about the store. When
you are looking for a particular product, it is easy
to find? Do we have enough product variety? Do
our associates have good product knowledge?
On the dispensing side, it might be something
as simple as helping a customer pick out a
baseball glove for a child. Taking into account the
size of the hand, the age of the child, how much
use the glove will get, and so on. I would also
tell customers about seasonal shipments that
will be coming in. All the new golf equipment, for
instance.
Helen: How would you increase sales volume?
Helen wants to hear that Paul has thought a
great deal about the job.
Paul: I think a store like this must live or die
on product variety and product knowledge – and
customer loyalty. I want it to become a rite of
passage for parents to come in here to buy their
kids’ first baseball glove or soccer ball or golf
clubs. It’s no secret that you can buy a lot of the
stuff that is sold here in a general merchandise
store and online. And, yes, you can get it for a
little less in some places. But are you buying the
most suitable product? That is where our product
knowledge would come in.
Helen: What would you do if three out of the six
sales associates on a shift called off sick?
Helen is testing Paul’s resourcefulness.
Paul: I would always have a team of part-timers
I could draw on. In the Army, I learned the value
of always having somebody in the command

chain who can step up in an emergency. When I
hired a new person, either full-time or part-time,
I would make it clear that I might have to ask
that person to come in or work different hours or
longer hours on very short notice.
I would also try to make an arrangement with
the managers of the other stores closest to this
one. We have an arrangement at the ice cream
shop. There is a candy store in same next block
and a bakery in the next block. We have used
one another’s people in emergencies.
Helen: What if you had to be absent unexpectedly?
Paul needs to assure Helen that he would not
leave the store in jeopardy.
Paul: Again, my Army experience comes into
play. In the store, I would always have a person
on my shift who was the equivalent of an executive officer. That person would not have the title
of assistant manager, because she would not
ordinarily run a shift. And when I was absent, she
might not necessarily step in for me. For example, I might have the evening assistant manager
take my place, and the other person take his
place. And to make sure we had thorough coverage, I would always have three or four people on
track to become assistants.
Helen: Suppose you were the interviewer. What
would you look for in an applicant for sales associate?
Paul needs to remember the insubordination
and volume questions.
Paul: I would go again to product knowledge. I
think it would be a lot better for the store to hire

people who know the products – or are very interested in learning, than to lean toward individuals
with local or regional athletic reputations. I would
say knowledgeable, eager, coachable people.
Helen: How did you handle a very tough problem as a manager?
Helen is interested creativity and persistence.
Paul: A couple years ago, someone drove a car
through the big window in the front of the ice
cream shop. We had to close the entire front of
the store, but the back – where we make the ice
cream – was perfectly OK. We still had power,
so we could make product. In my Army days,
I learned how to think under pressure. I knew
in this case we would be OK, because we had
our basic resources. I thought and thought, and
finally came up with something.
The woman who ran the candy store let me set
up a picnic table out in front. I put up a sign on
the table, “Drive-Through Ice Cream Specials,”
and we took some menus out there. A couple
of us took the orders at the table, and then we
texted them to the shop. The customers thought
it was great, and they were very patient and
understanding.
Helen: What would you do to motivate a new
sales associate?
Helen is interested in how involved Paul would be.
Paul: Help the person get a bunch of sales right
away. Assuming that the person had learned the
basics of processing a sale and knew the layout
of the store, I would have him or her wait on the
first customer who came in the door. I would
engage in the conversation only as much as nec-

essary to keep the sale on track. After the sale
was made, I would coach the associate.
I would keep doing this, giving the new associate one opportunity after another, for the first
week. Then, I would continue the coaching, ask
the associate how he or she is doing every day,
and so on.
} NOW IT’S YOUR TURN.

For practice:
1 | Read the first question below and my comment.
2 | If you have a recording device, record an
answer immediately – playing the role of Paul.
Do not think long before answering, because
you would not want to do that during an actual
interview.
3 | Go through all of the questions in this manner.
4 | Listen to yourself.
5 | Type out an improved answer to each question. Take plenty of time with this step. Do some
research on the Internet if necessary.
6 | Repeat Step 5 until you are satisfied with
your answers.
If you do not have access to a recording device,
type out your first answers as rapidly as you can,
then go to Step 5.
Besides managing the store, how would you
contribute to our corporation as a whole?
Helen wants to know that Paul would be the
corporation’s “eyes and ears” in his area, keeping upper management informed of customer
opinion, buying trends, etc.

We discussed a couple emergency situations. Would you be available 24-7-365?
The company wants a manager who would
come through in emergencies – but who also
values work-life balance.
How do you measure employee performance?
Helen is looking for some math – but not all math.
How did you handle your last termination of
an employee?
Helen is checking to see whether Paul used
generally accepted practices to ensure a fair and
legal separation.
How do you think our stores can continue to
compete effectively against mail-order houses
and Internet businesses?
Helen is interested in whether Paul has much
interest in business strategy. She is evaluating him as an eventual upper-management
candidate.
Mike Rollins is vice president of sales at RecruitMilitary and a veteran of the United States Navy.
Contact him at mike.rollins@recruitmilitary.com.
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FIND YOU
REGISTER NOW

recruitmilitary.com

Self-discipline. Honor. Integrity.

5.25 in.

The values with which you served your
nation can now serve your community.
Whether you served a month ago or years ago, we invite you to
put your experience to work as a Financial Advisor. We’ll provide
everything you need to run your own ﬁnancial practice, including
the office space, equipment, paid training and the support you
need to be successful. You’ve already proven you can do the rest.
Learn more at www.edwardjones.com/forces.

www.edwardjones.com/forces
We are an equal opportunity employer.

Edward Jones does not discriminate on the basis of race, color, gender, religion, national origin, age,
disability, sexual orientation, pregnancy, veterans status or any other basis prohibited by applicable law.

20 | Search & Employ ® J A N U A R Y + F E B R U A R Y 2 0 1 6

ba c k i s s ue s | r m v e t s . c o m / s e a r c h e m p l o y

m o re ar t i c l e s | s e a r c h - a n d - e m p l o y . c o m

J A N U A R Y + F E B R U A R Y 2 0 1 6 Search & Employ ® | 21

FARMERS INSURANCE® CONTINUES TO EXPAND
BUSINESS OPPORTUNITIES AND SUPPORT
FOR NEWLY AND SOON-TO-BE
TRANSITIONING MILITARY MEMBERS
Farmers Insurance, one of the nation’s
largest multiline insurance groups,
is continuing to build on its commitment
to veterans and current members of the
armed forces with ongoing recruitment
campaigns, as well as new initiatives
designed to make learning about Farmers
even more inviting to those military
members who recently joined the civilian
workforce or are preparing to do so.
22 | Search & Employ ® J A N U A R Y + F E B R U A R Y 2 0 1 6

Chance to Own Your Own Business
As a growing enterprise, Farmers continues to
actively seek and recruit veterans interested in
becoming agency owners.
“Farmers understands that many women and
men who have military backgrounds have the
talent, discipline and leadership skills to become
successful business owners and we are committed to sharing this opportunity with those veterans interested in exploring entrepreneurship,”
said Luisa Acosta-Franco, vice president and
head of recruitment marketing and field support
for Farmers Insurance. “We are proud that many
individuals with successful military careers have
chosen to join Farmers as agency owners, with a
significant number being military veterans.”

A Recognized Leader
in Supporting
Military Families
Without much fanfare, Farmers has established itself as a top military-friendly employer
with the insurer recognized as a top 150 military employer and a top 50 military spouse
employer, as designated by MilitaryFriendly.
com. Additionally, Farmers signed a statement
of support with the Department of Defense
office of Employer Support of the Guard and
Reserve (ESGR), committing to seek ways to
increase opportunities for Guardsmen, Reservists and Veterans. During the holidays,
Farmers employees and agency owners write
and send holiday cards to wounded veterans.
ba c k i s s ue s | r m v e t s . c o m / s e a r c h e m p l o y

Among the latest efforts to help support transitioning military members, Farmers recently
announced a new collaboration with Team Rubicon and a campaign to collect gently used or
new suits to support those transitioning veterans who may need civilian attire for their job
interviews.
Announced in early November, Farmers Insurance and Team Rubicon, an El Segundo-based,
international nonprofit organization that unites
veterans with first responders to provide emergency response services, launched a unique
collaboration that will integrate the skills of
America’s veterans into the insurance group’s
robust disaster response efforts.
Beginning with the aftermath of the next major disaster — whether fire, hurricane, tornado
or earthquake — Team Rubicon will supplement
Farmers’ on-the-ground relief efforts by offering
Farmers customers assistance in the areas of
home repair and debris management, such as
securing properties to prevent looting, searching for valuables and tarping roofs to alleviate
further damage. Team Rubicon will also support local authorities as requested with disaster
readiness, relief, recovery and search and rescue missions. With up to 100 veterans at a time
deployed to an affected area, Team Rubicon will
provide disaster relief services to the local community while working with Farmers.
In the aftermath of an event, the bulk of critical
first-response activity is “people-first.” Safety-related precautions like cutting power, searching
for missing people and controlling access to the
area are at the top of local authorities’ priorities. While the critical, “people-first” efforts are
underway, there generally are too few resources
available to help people mitigate further property damage. It can take weeks for contractors to
gain access to a property to effectively remove
debris or trees, to secure tarps to roofs that stop
weather-related elements from doing further
damage or simply to board up lesser damaged
homes to prevent looting. Team Rubicon will
work alongside Farmers to help customers by
taking quick action that protects their property
for the long-term.
Farmers Insurance has long been at the forefront of response efforts to help those with
losses caused by fires, hurricanes, tornadoes
and earthquakes. From the Farmers National
Catastrophe Center in Olathe, Kansas, the
claims organization monitors weather patterns
on a 24/7/365 basis, and this enables them
to be among the first insurance groups on the
ground when something happens. In short,
Farmers emergency response professionals
can mobilize hundreds of agents, adjusters and
volunteers to one of their Mobile Claims Centers (MCCs) or Customer Care Vehicles (CCVs)
to communities in need. Once there, Farmers
employees and agents provide hot meals, sundries, high-speed Internet access and phones
to customers and non-customers alike, while
m o re ar t i c l e s | s e a r c h - a n d - e m p l o y . c o m

TEAM
RUBICON

ALL PHOTOS COURTESY OF FARMERS INSURANCE

Latest Initiatives to Support
Transitioning Heroes – Team Rubicon
and Suits for Soldiers

expediting claims processing for customers.
Beyond being the first insurance group to arrive
and often the last to leave, Farmers even goes
back. Hundreds of Farmers employees and
agents have volunteered thousands of hours of
labor to rebuild homes in Joplin, Missouri and
Sea Bright, New Jersey. Farmers also quite literally “wrote the book” on pre- and post-disaster
recovery best practices (available at www.disasterrecoveryplaybook.org).
“Farmers has a long-standing reputation as being the first insurance group on the ground when
something happens, but we also have a deep
commitment to military veterans. Our collaboration with Team Rubicon uniquely merges the two
in a way that will benefit our customers during
their time of greatest need,” said Roy Smith, president of Personal Lines for Farmers Insurance.
“Farmers strives to provide mission-centered
work that veterans can identify with, contribute to
and become passionate about. And, that means
that Farmers is a place where veterans can lead
— whether as an agency owner, an employee, or
as a crucial member of a disaster response team
— because their skills are valued.”
Another campaign to support veterans, Suits
for Soldiers was also launched in November as
a month-long effort to collect more than 5,000
suits to aid transitioning military members. Conducted in collaboration with the Department of
Defense Transition Assistance Program (TAP)
and other military and veterans organizations,
hundreds of Farmers agency owners in several
eastern states collected suits and other professional business attire for both women and men.
Farmers locations in Maryland, New York, New

SUITS FOR
SOLDIERS
Jersey, Georgia, Connecticut and Pennsylvania
participated in this endeavor, which is set to be
expanded into a national initiative later in 2016.

Corporate Careers Also Available
As a military-friendly employer, Farmers also
recognizes that some transitioning military veterans may also be interested in traditional corporate employment opportunities. The skills,
flexibility and solution-oriented mindset of those
with military experience have often proven to be
great assets for those ready and willing to undertake a new challenge as a Farmers professional.
Understanding that adjusting to the civilian

work culture can be challenging, Farmers also
provides specialized on-boarding for newly hired
veterans and encourages them to get involved
in one of its employee networks, such as the
Military Support and Assistance Group.

Ready to Learn More?
Those interested in learning more about the
opportunity to own their own businesses as an
agency owner are encouraged to visit the beafarmersagent.com web site. Those wishing to
obtain additional information about career opportunities as Farmers employees should visit
farmers.com/careers.
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VETERAN FRANCHISING

Franchises and Veterans
are Good Matches

T

here’s been chatter in the mainstream press that
franchisors are targeting veterans – and that
this is a bad thing.
Really?
My own observation is that some franchises can
be excellent matches for veterans who want to run
their own businesses.
Of course, success depends on the individual veteran who undertakes the opportunity. A study released by Franchise Grade last year indicates that
healthy franchisors do a pretty a good job selecting
franchisees and putting them on the path to success. Franchise Grade (www.franchisegrade.com)
is a company that compares and grades franchise
systems for their investment value.

ì
OUTPERFORMING OTHER BUSINESSES
It is no secret that the overall economy has not
been welcoming these past few years. This is especially so for people whose work experience is
outside the business world – obviously including
veterans. Franchises, however, have been doing
well, particularly when you compare them with
their corporate peers.

One reason for their success: They deliver products and services that cannot easily be outsourced.
Barbershops and beauty shops, gyms, restaurants,
and senior care franchises provide direct services
that cannot be provided over the phone by someone who does not even see the customer.
Franchise Grade studied franchise systems with
at least 25 sites that had been operating for at
least seven years. Here is what it found for the period from 2008 to 2013, which overlaps with the
Great Recession:
● Franchises grew an average of 1.5% each year.
● Franchises labeled as “healthy” grew by 4.1%
each year.
● The number of new franchise locations grew by
nearly 14%, in no small part because of the availability of smart, skilled people looking for opportunities.
Healthy franchisors are the ones that have figured out what works.
● They focus on long-term growth, not a quick buck.
● They define geographic territories for franchisees to avoid intercompany competition.
● They do not pay much attention to fads, but focus on steady trends.
● They require franchisees to have a certain
amount of financial reserves, and are ready to
work with them to get over hurdles.

© Can Stock Photo Inc. / Antonio_Diaz

by DAVID E. OMHOLT

● They conduct in-person site visits, particularly
during the first two years.
Of course, some franchise businesses run into
problems. Nothing in life is guaranteed; certainly
veterans understand this.
Franchise Grade also examined turnover among
franchises, a factor that measures activities and
changes. The number-one reason for turnover
was not termination at any time during the study
period. It was transfers, which accounted for 39%
of all turnover activity, and dominated turnover for
each year.
Terminations, which accounted for 23% of turn-

Both focus on training, reviews, and striving to exceed expectations.
Sport Clips is a good example. Its founder, Gordon
Logan, trained as an engineer and flew C-130’s for
the United States Air Force before joining PriceWaterhouse. He later worked in the spa industry.
As Logan and his wife saw traditional barbershops
disappear, they recognized a lack of services for men
and boys. They opened their first Sport Clips shop in
1993, and began franchising it two years later.
Sport Clips has a strong infrastructure that includes online and in-person training at a five-day
boot camp, and a thorough orientation program.
Because sites are spread out, franchisees often
help and even mentor each other, rather than view

over activity, was high in 2009 and dropped steadily each year. Smaller numbers of activity were seen
in non-renewals and reacquisition of a franchise.
Finally, there is a category called ceased operations, which includes abandoned franchises and
inactivity. This was the second-most common
cause of turnover, and was unsteady over the
study period. Ceased operations are most common in home-based franchises.

one another as competition. As a result, turnover
from site closures is nearly zero for Sport Clips.
In a 2013 interview with Nasdaq, Logan explained
that the company tests all new products and services in its 25 company-owned stores before they
go to franchises. “We don’t compete with our team
leaders [franchise owners],” he said, and “we
aren’t in the business of selling things [to them].”
Healthy franchises like Logan’s have a system in
place that sets up franchisees for success. Follow
the system, and you will do well.
Maybe this is what separates franchise owners
from other self-employed entrepreneurs: Franchise owners are comfortable working within systems that have proven successful. Veterans cer-

tainly appreciate the fact that systems that have
been tested can stand and deliver.
And both franchisors and veteran franchisees
can, and do, identify opportunities for improvement. They are like Hap Arnold: Look at what you
have and make it better.

ì
VETERAN OWNERSHIP MAKES GREAT SENSE
Franchise founders are entrepreneurs. But unlike
many of their peers, they are eager to share the
business models they create.
Sure, the founders earn money – some retire with
millions of dollars – by franchising their ideas. But
these ideas had to be successful to thrive. Smart
franchisors want to see their creations flourish in

the greater community. And because veterans appreciate models that work, it makes sense to seek
them out as potential franchisees.
Moreover, a lot of franchises can be purchased for
modest amounts, an appealing prospect for many
veterans. While there are franchises that require
$100,000 or more to open, there are plenty to be
found for less than half that amount. I have uncovered
a couple that can be started for less than $1,000.
Keep in mind that service franchises are much
less expensive than food-oriented ones, which require larger physical brick-and-mortar locations
and need a lot of inventory. There is a tax-service
franchise that can be started for as little as $800. A
well-known travel franchise can be started for under
$11,000.
Most franchisors require an investment of
around $30,000. Many work with financial lenders
and banks to ease the path for franchisees. Some
lenders work specifically with veterans and services such as our own Veteran Franchise Centers.
Franchisors also cut through a lot of the red tape
that leaves many independent business owners in
tangles. In addition, large franchise chains can afford to hire lobbyists and advocates in Washington
to keep an eye on potential laws and regulations and
make sure their industry has a place at the table.

ì
SATISFIED WITH THE BUSINESS
Look at satisfaction scores among the most successful franchises, and you will find they are high.
Look at poorly-ranked franchises, and satisfaction
is not so great.
Franchise Business Review (http://franchisebusinessreview.com), a market-research firm based in
Portsmouth, New Hampshire, conducts independent surveys of franchisee satisfaction. Leading
its FBR 50 list is a senior care franchise, followed
by a concrete cutting franchise. Number three is a
blinds distributor.
These are entirely different industries. Yet their
franchisees are happiest. Why?
Talking to franchisees, franchise founders, and
plain old research shows that the number-one
satisfaction point is confidence in the franchise.
In second place is a feeling of belonging to something larger than just a business.
What gives a franchisee that feeling? The same
things Franchise Grade identified in healthy franchisors: providing training and support, and a head office that maintains good relations with franchisees.
Finally, I think that the efforts franchisors make
to ensure their franchisees are good matches are
really paying off. Very, very few franchisors take
all comers. Because franchisors are founded by
some of the most creative, entrepreneurial types
around, they take the job of identifying the right
franchisee candidates very seriously.

ì
THINKING LIKE VETERANS
Why do franchisors “go after” or “target” the
military? Because franchisors think like veterans!

David E. Omholt is a franchise advisor with Veteran
Franchise Centers (VFC) – a RecruitMilitary strategic
partner. His company offers a free service to veterans looking to learn more about the franchise buying process and options in the market. Omholt is a
Certified Franchise Executive (CFE) and a frequent
speaker on the subject of franchising on talk shows,
at industry conferences, and on college campuses.
He has been both a franchise licensor and a franchise licensee. Omholt is available at 866-2462884 or david@veteranfranchisecenters.com.
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Spotting Veteran Talent
by KATIE BECKER

“On the night of my high school graduation, I walked off the
graduation field and into my recruiter’s car,” said Jeff Simmons, a 30-year veteran of the United States Army. “I wanted out
of my small town.”

He headed to Knoxville, Tennessee, where
he selected his job
and MOS, and officially
became a soldier the
next day. Originally
from LaFayette, Georgia, near Chattanooga,
Tennessee, Simmons had joined the Army’s Delayed Entry Program at age 16. Today, he serves
as veterans relations specialist, talent acquisition, for McKesson Corporation, a “Fortune 11”
firm. McKesson is a healthcare services company
headquartered in San Francisco.
Simmons began attending DAV / RecruitMilitary All Veteran Job Fairs in 2014, and quickly
experienced strong success hiring salaried and
management personnel. He enjoys his role recruiting veterans because “I’ve been there,” he
said. “I was that arrogant football player in high
school, and you couldn’t tell me anything,” he recalled. “The military will make you or break you.
If it makes you, you will reap unlimited rewards. It
taught me the ‘Team Before Me’ concept.”
Simmons believes that attending RecruitMilitary career fairs has delivered a strong return on
McKesson’s investment. He estimates he has
hired 15+ candidates so far, and he plans to attend more events. He hires candidates from all
types of backgrounds, and has found RecruitMilitary events to be a great source for outstanding
talent. “We don’t usually make offers at events
because we do extensive background checks,” he
said, “but it really helps if I can bring a hiring manager to career fairs so they can meet candidates
in person instead of just reviewing a resume.”

ì
EXTENSIVE MILITARY BACKGROUND

ge.com/veterans

During his years of service, Simmons wore many
hats, serving as a crew chief, helicopter mechanic,
drill instructor, military policeman, Blackhawk helicopter crew chief, recruiter, recruiting commander,
and warrant officer. In 1995, he joined the Army Reserve, and later moved home to Georgia where he
served full-time with the Georgia National Guard.
Working in counterintelligence and interrogation through six deployments to Kuwait, Iraq, and
Afghanistan, Simmons got a firsthand view of
events that captured our nation’s attention. He
served in Saudi Arabia during Saddam Hussein’s
apprehension and remembers the loud cheering
everywhere when his capture was announced.
Simmons successfully recruited for the National Guard, and led the nation in recruiting for six
years. His secret to success was personal contact and accessibility. “I’d give out my cell phone
number and encourage high school kids or their
families to call me if they had questions,” he said.
“They were always surprised that I actually picked
up or called them back.”

ì

JOINING MCKESSON
When it came time for Simmons to retire from
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the military, he
researched companies that had a
good reputation
for hiring veterans. He had been
to RecruitMilitary
events before, and
had networked at
them. One recruiter told him, “I don’t
have
anything
right now, but I’m
going to give your
resume to a friend of mine,” he said.
That friend was Robert Weyer, the talent development manager at McKesson. About 96 hours
later, Simmons had an offer to come to McKesson
and begin working as a contract employee. “That
was a leap of faith,” he acknowledges, but one
that proved worthwhile. Simmons hit the ground
running and outperformed expectations, becoming a full-time employee on September 14, 2015.

ì
A GREAT HIRE
One of Simmons’ favorite hires is Peter Dalstrom, a veteran who transferred from Hawaii
to Colorado. A McKesson hiring manager had
interviewed Dalstrom at a RecruitMilitary job fair
in Denver. “Two hours later, the manager came
out of the interview and said, ‘I got my guy. I don’t
need to look anymore.’”
Dalstrom interviewed once more, and was hired
on the spot. He began as a night shift operations
supervisor, and now leads a team of 12 to 14 people. “He’s a rock star,” said Simmons. And Simmons’ favorite part? “Every now and then I’ll get a
text from him saying things like ‘Dude, I’m loving
my job. Thank you.’ That makes it all worthwhile.”

ì
ADVICE FOR EMPLOYERS
What can employers do better to appeal to veterans? Here is some advice from Simmons:
● Know the Significance of Military Awards.
“Some are for service, and some are for accomplishments,” he said. “If a candidate is in fatigues,
look for skill badges.” Examples include Airborne
Qualified, Air Assault Qualified, Combat Medic,
Ranger, and Expert Infantry badges. “These connote a special skill. They went above and beyond
to get them; they volunteered and spent time and
training to learn those skills.”
Simmons frequently directs civilian recruiters to
Army Regulation 670-1, “Wear and Appearance
of Army Uniforms and Insignia” (http://armypubs.
army.mil/epubs/pdf/r670_1.pdf). The regulation covers all awards, skill badges, and combat
badges.
● Learn how to read a veteran’s resume and decipher it, and take the time to learn job skills from
all branches. “Know what an E-4 is and does, versus an O-5 or an O-6,” said Simmons, “and learn
what ranks put you in charge of what. Also ask if

JEFF SIMMONS
PHOTOS COURTESY OF MCKESSON

they volunteer in their community – find out the
kind of citizen they are.”

ì
ADVICE FOR JOB SEEKERS
What can Veterans do better to appeal to employers?
● Civilianize your resume. “Put your military job
and the civilian equivalent next to it in parentheses,” said Simmons. Examples: platoon sergeant
(supervisor); and commander (manager).
● Look the part. “Take your sunglasses off
your head and act like you’re going to a job interview,” he said. If Simmons sees someone poorly
dressed, he makes a note on his resume.
But he acknowledges that there are exceptions.
“For example, some guys come up to me and apologize for being poorly dressed. Then they explain that
they are on their lunch hour at work. That actually
gives them bonus points in my mind, because it demonstrates that they have situational awareness.”

ì
FURTHERING HIS EDUCATION
In addition to finding and hiring veterans for McKesson, Simmons is putting his GI Bill benefits toward
a bachelor’s degree in applied management from
Grand Canyon University. His military experience and
training have earned him plenty of graduate-level
course credit, which will allow him to earn an MBA in
about 14 months, along with Project Management
Professional (PMP) and Six Sigma certification once
his undergraduate coursework is completed.
Simmons suffers from PTSD – and has been
very open about his battle and the tools he has
used to combat the disorder. “I’m asked all the
time by other vets: ‘Can I get hired with PTSD?’
and the answer is absolutely ‘Yes’,” he said.
McKesson provides professional development
and networking for its veteran employees through
the McKesson Military Resource Group (MMRG).
This coalition delivers networking and mentoring
support to employee veterans across the company, and also provides key input to McKesson business leaders on issues important to veterans.
McKesson additionally sponsors and participates
in a variety of events for the veteran community.
Katie Becker is the staff writer at RecruitMilitary.
Contact her at katie@recruitmilitary.com
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“Not a Bad Way to Start”
by KATIE BECKER

INTEGRITY COMFORT SOLUTIONS } www.integrityair.com
When Johnny Kerr and his team of technicians at Integrity Comfort Solutions signed on to attend their first-ever DAV
/ RecruitMilitary All Veteran Job Fair in Houston, he hoped
to find some promising leads for service technicians. He did
not expect to hire a veteran to begin working just five days
after the event. “The career fair was my first day on duty as
service manager,” he said. “Not a bad way to start.”

JOHNNY KERR

PHOTOS COURTESY OF INTEGRITY COMFORT SOLUTIONS

To learn more visit careers.ti.com

The platform bar is a trademark of Texas Instruments Incorporated. © 2015 Texas Instruments
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The company provides air conditioning installation and repair, heating installation and repair, and air
duct cleaning. Kerr has worked for
the company since 2013 – first as a
service technician and now a service
manager. Integrity Comfort Solutions
has been family-owned since 1980.
The company is located in The Woodlands, Texas, north of Houston.
Kerr knew the type of personnel he
was looking for. When he met United
States Marine Corps veteran David
Miller at the career fair, he said, “I
knew within two minutes that I wanted to hire him.” Kerr himself spent six
years in the Air Force working in civil engineering
squadrons. His service took him around the world
and through two deployments at the beginning
of the Iraq war in 2003. Upon meeting Miller, he
knew right away that he would be an excellent fit
for their company.
Kerr quickly discovered the two had much in common. “We had similar backgrounds, and he had
already worked in our trade,” said Kerr. “He met
all the requirements for us. Since he has come on
board we have been able to let him handle our largest commercial account, and he runs it very well.”
Miller’s background as a Marine also came in
handy. “Veterans understand structure and fit into
it well,” said Kerr. “It’s something that’s critical not
only in the military but also in running a successful
business. That said, being able to adapt to changes is also important. Veterans can also work well
with diverse groups of varying backgrounds. Integrity is important to them, and that’s a character
trait that any business wants in their employees.”
One thing Kerr likes to see on a resume is longevity.
“It’s expensive to bring a new employee on board,”
he noted. “It impresses me when someone has a
strong history of loyalty. We like people who are looking for a home, a future, a career – not just a job.”
Kerr also encouraged veterans to emphasize any
training awards, advanced courses, or top grades
received in training. “Taking on extra duties outside of your MOS also tells me a lot about you,”
he said.
When meeting job candidates face-to-face, Kerr
said, “I want to have a two-sided conversation.
Someone who is well-spoken and who can tell me
their goals and expectations of the company they

work for goes a long way.” He added, “Of course,
having the right skill set and training is important,
but since you will be interacting with customers,
you must also be outgoing, clean-cut, and have the
ability to communicate clearly.”
Kerr pointed out that Integrity is also hiring for
sales roles. “We just really need good people, and
they are hard to find,” he said. “We are willing to
find a place for someone who is the right fit. Overall, the career fair gave us a great return on our
investment. David is the first person we’ve hired
at one of these events, but he won’t be the last.”
A VETERAN SUCCESS | DAVID MILLER

After serving six years in the Marine Corps as a
machine gunner, Miller went to school using his
GI Bill benefits. During his studies, he was able to
apply his HVAC training from Iraq, where he serviced and installed air conditioning for American,
Turkish, and Saudi troops with KBR. In school, he
increased his knowledge on by studying air conditioning, building engineering, refrigeration, and
welding. He also learned to make repairs to boilers
and electrical equipment.
Miller said: “My experience gave me more selfconfidence, a stronger mental attitude, and taught
me how to deal with difficult situations.” He also
credits the Marines with instilling a determination
not to give up on a problem. “I learned that if you
don’t know the answer, you go find it,” he said.
“You won’t find any ‘It’s not my problem’ kind of
attitudes [in the Marines].”
When he arrived at the career fair in Houston,
Miller said he honed in on the Integrity Comfort
Solutions booth “right away.” Now, he is enjoying
his work as an air conditioning service manager. “I
adapted quickly to the environment, and I like the
professional atmosphere,” he said.
Katie Becker is the staff writer at RecruitMilitary.
Contact her at katie@recruitmilitary.com
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They Focus
on the Task

BRIAN COTE

NOT JUST ANOTHER GUARD COMPANY

at Hand
BY KATIE BECKER

A

sk Brian Cote of Installed Building Products (IBP; http://installedbuildingproducts.com) why companies should hire
veterans, and he is quick to tell you:
“They give you peace of mind as a manager,” he said.
“You can give a veteran a job to do, and you don’t
have to worry about whether it will get done or not.
They focus on the task at hand and complete it. You
don’t have to babysit them. They get the job done with
no hassle or complaining. They are also accustomed
to providing quality feedback and you can trust them.”
Cote hopes to attract more veterans to work for
IBP. The company is the nation’s second-largest insulation installer serving the residential new-construction market. IBP also installs garage doors,
gutters, fireplaces, closets and shelving, shower
doors, mirrors, bath hardware, and door locksets
and hardware. IBP is headquartered in Columbus,
Ohio, and has more than 125 locations throughout
the United States.

ì
FROM THE ARMY TO IBP
Cote joined the United States Army in 1980, and
separated 12 years later as a sergeant first class.
“I wasn’t ready for college, and I wanted to serve
my country,” he said. “My father is Korean War veteran, and I felt it was the right thing to do.”
He is a firm believer in networking one’s way up the
ladder of success. He frequently tells veterans, “The
more hands you shake and the more people you talk
to, the better the chance of your getting hired.”
Cote speaks from personal experience. When
he first got out of the Army, he took a job washing
dishes because he had a baby on the way. “I did
what I had to do,” he said. He later met a UPS driver who said the company was looking for seasonal
help over the Christmas holidays. That “temporary” position turned into a driving stint that lasted
for several years. Cote continued to network, and
eventually landed at IBP.

ì
AT THE JOB FAIR
Cote is a versatile player at IBP. He is vice-president of Spray Foam Northeast, and he produces
training and recruitment videos. And there’s more:
In March 2015, Randy Williamson, IBP’s president
of the Northeast Region – whose son is a Marine
– asked Cote to establish a veteran hiring program
for IBP. Cote launched the program that same
month. “Because I didn’t have tunnel vision about
what I wanted to do, I was open to all kinds of opportunities,” he said.
One of his first steps in his new role was to find veteran-recruitment companies to help him search for veteran talent. As a result, he attended RecruitMiltary’s
Veteran Career Fair in Hartford, Connecticut, in July
2015. “It may have been our first event with RecruitMilitary, but it won’t be our last,” he said. “After the
success we had in Hartford, there’s no turning back.”
Cote found the Hartford event to be of high qualm o re ar t i c l e s | s e a r c h - a n d - e m p l o y . c o m
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ity and well put together. “I gave an interview that
aired on television, which provided great exposure
for IBP,” he said. He also received more than 20
solid leads and hired five people. All have begun
work with the company. “It provided a great return
on our investment,” he said.
He also took advantage of any opportunity to
network with other recruiters and veterans, which
he encourages all veterans to do as well. While he
was at the event, he connected with Stand Beside
Them, Inc., a non-profit organization dedicated to
providing employment coaching and mentoring to
returning servicemembers as they reintegrate into
civilian life. Cote gave a talk at one of the organization’s events, and even hired a veteran as a result.

ì
LOOKING TO HIRE
IBP primarily seeks candidates for labor-oriented
positons working on crews to install insulation,
gutters, etc. However, Cote pointed out that the
company is always on the lookout for outstanding
candidates for sales or management roles as well.
He tells veterans, “There is no excuse for not having a job. If a veteran wants to work, they will get
hired. Companies want to hire veterans.”
New hires need not worry about not possessing the
right skill set. “We provide hands-on training and online video training for each role,” said Cote. “It’s just
like in the military where you start out as a private,
except that here you begin as a laborer. But typically,
we find that veterans move quickly up the ranks to
become crew leaders and production managers.”
One IBP veteran said, “I’d never had a job like
this before, so it was a new skill I was learning. But
my trainers really set me up. Now I’m on a regular
crew, and when I get on a job site I know what I’m
doing so I can work with speed and efficiency.”
“We like people to diversify and learn more than
one thing, and there are ten divisions in the company,” said Cote. “The more they know, the more
opportunity they have to move up.”
Veterans need look no farther than Cote himself
as an example of how networking and climbing the
ladder ultimately pay off. Today, he is a respected
member of his company, and is frequently brought
into leadership meetings to weigh in on a variety of
topics. A number of mentors also made an impact
on him over the years. “I had strong platoon leaders, and a good sergeant. I also had strong lieutenants and officers who helped me along,” he noted.
But more than anything, Cote credits his success
to having once been a soldier. “It has made me
who I am today. It gave me confidence and focus,
and taught me everything I needed to know.”

REAL THREAT. REAL JOB. JOIN US.
Visit us at www.mvminc.com and click on
“Careers” to learn more about how to
jumpstart your career in Federal security
services with MVM, Inc.

Dealer Tire is looking for exceptional people to continue
our growth and evolution. If you are an individual who plays
to win and performs with fairness, accountability, and
innovation, please consider a future with us. Dealer Tire is
an international tire, maintenance, and light-repair product
distributor that partners with BMW, Land Rover, Lexus, and
Chrysler, to name a few.
We offer exciting opportunities
across the U.S. in many career
paths, including:
• Supply Chain
• Logistics
• Warehousing
• Sales
• IT
• Accounting
• Program Management

As a part of our strong commitment
to our associates to share the gain,
Dealer Tire also offers:
• Comprehensive medical,
dental, and vision plans
• 401k
• Tuition reimbursement
• Profit sharing

Learn more about our culture, people,
and organization by visiting our website at:

Katie Becker is the staff writer at RecruitMilitary.
Contact her at katie@recruitmilitary.com.
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Are You Tired of
Being Just Another
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Are you searching for a career where you will really make a difference and have
the ability to improve another person’s quality of life? Then consider joining
one of the most recognized and trusted teams in the hearing health care field.
Miracle-Ear is leading the way with innovative hearing-aid products, expert
services and hundreds of locations across the country.

We Are Looking For Individuals With:
Passion to provide extraordinary levels of customer service
The drive to meet sales goals with the ability to apply soft
selling skills
n Strong technical skills to learn and use audiometric
equipment to conduct hearing tests and program
hearing aids
n The skill to enthusiastically demonstrate the benefits
of better hearing
n Problem solving skills and the ability to work
independently
n
n

Explore an Established

Opportunity!

If you are interested in a career in a rewarding and growing industry
please contact us: academy@miracle-ear.com
©2015 Miracle-Ear, Inc.

Opportunities in Defense

16113ROPA

salary for civilian jobs that require security clearances can be $5,000 to $15,000 higher annually
than for similar jobs that do not require clearances.
That difference is greater in places with a higher
cost of living such as Washington, D.C., and its surrounding suburbs, and less for places with a lower
cost of living.
For United States citizens who have security
clearances and work outside the country, the salary difference jumps even more. Over 5.1 million
U.S. citizens hold security clearances (more than
the entire population of Norway); more than 1.5
million of them work for private companies.
Also, education counts. Cleared individuals with
master’s degrees make nearly twice as much as
those with only high school diplomas.
Defense contractors and agencies are eager
to hire veterans not only for their skill sets and
their security clearances, but also their personal
characteristics such as self-discipline, initiative, and leadership. For the veteran, a career in
defense offers interesting work, good pay and
benefits, the prospect of long-term employment,
and an opportunity to continue to contribute to
our country’s defense.
All of that sounds good, but veterans should
not join the industry without understanding that
defense firms are bracing for leaner times, lower
profit margins, and tougher negotiations and
bidding for government contracts. The Pentagon
has been tasked with getting smaller and spend-

Squared

ing less. That has left industry executives with a
growing sense of apprehension about the future,
especially given the end of combat operations
in Iraq, the further withdrawal from Afghanistan,
sequestration, and mammoth federal deficits.
The Pentagon’s efficiency and acquisition
reforms are pressuring companies across the
industry to make their organizations leaner and
to sell off unprofitable units. Many firms will also
have to accept more risk and lower profits on
the shrinking number of defense contracts up
for grabs. Many contractors saw their revenues
flatline or decrease in FY2015, no surprise after
similar numbers in FY2014. Modest declines are
being predicted in most places for FY2016, but
that could easily change according to various
international developments.
But even if the budget does decline and profit
margins come down from expected rates of
around 10 to 12 percent, the overall level of
defense spending will remain high. There is still
a lot of money in defense work, and the positions
are relatively low-risk. Veterans simply need to do
their homework when it comes to picking a firm
to join.
Joining a defense-related government agency is
also an option, one that will likely come with even
better job security. The DoD alone employs roughly
742,000 civilians. The federal government’s job
site is USAJOBS. To search for a job in the DoD,
go to www.usajobs.com. In the Keyword field, type
Department of Defense.

Away

®

“Finding a job is a challenge
for military wives. So finding
a career that allows me to
help military families get their
financial lives squared away
and still have the flexibility to
take care of my family is really
the best of both worlds.”
To learn more about Cheryl’s
story, visit firstcommand.com/
cherylzudell
CALL 877-601-5783
TO GET YOUR NEXT CAREER
SQUARED AWAY.

Cheryl Zudell
Advisor since 2004

Hear Cheryl’s story now using the
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First Group is comprised
of community-oriented,
passionate leaders - that
keep our customers at the
heart of everything they do.
Edward “Mike” Lemons is an Operations
Supervisor at West Phoenix Valley Metro
facility. Each and every day, he brings
experience from his years in public
transportation, as well as his leadership
from 5 tours overseas in the U.S. Army, to
the passengers and staff in Phoenix.
Do you have this level of commitment to
your community?

Join the First Group team!
www.firstgroupcareers.com

administration courses is suitable, as is a bachelor’s degree in any field followed by a master’s
degree in business administration (MBA). A major
or courses in finance, accounting, economics,
marketing, or a related field serve as excellent
preparation. Experience in sales also is very
helpful.
Additional training may improve a worker’s
chances of advancing to higher-level executive,
administrative, managerial, and professional positions. Financial firms often provide opportunities
for, and encourage employees to take, classes
offered by banking and financial-management
affiliated organizations or other educational institutions. Many classes deal with just one aspect
of finance and banking, such as accounting management, budget management, corporate cash
management, financial analysis, international
banking, or data-processing systems procedures
and management.
The financial industry depends heavily on technology, so an understanding of financial computer
systems and software can greatly improve one’s
advancement opportunities.
} LOOKING AHEAD

According to projections in the Occupational
Outlook Handbook, published by the Bureau of
Labor Statistics (BLS), a part of the United States
Department of Labor, wage and salary employment in the business and financial occupations
will grow by 10 percent between 2012 and 2022,
resulting in more than 500,000 new jobs.
The BLS expects the number of financial analysts
to increase by 16 percent during the period from
2012 to 2022, faster than the average. Factors
contributing to the growth will include the wide
range of financial assets available for trade, the
number of baby boomers (people born between
about 1943 and 1960) reaching retirement age
and therefore seeking advice on retirement options, and the globalization of securities markets.
The number of financial examiners will grow by
about 6 percent during the decade from 2012
and 2022. Budget analysts are expected to
increase at the same rate, which is slower than
average. Personal financial advisors, however,
are expected to increase by 27 percent, much
faster than average. More than 60,000 personal
financial advisors are expected to join the work
force between 2012 and 2022.
} FINANCIAL ANALYSTS

Financial analysts guide businesses and individuals in making investment decisions. They assess
the performance of stocks, bonds, commodity
contracts, and other types of investments.
Financial analysts work for banks, insurance
companies, mutual and pension funds, securities
firms, the business media, and other businesses,
making investment decisions or recommendations. The analysts study company financial
statements and analyze commodity prices, sales,
costs, expenses, and tax rates to determine a
company’s value. They often meet with company
officials to gain a better insight into the firm’s
prospects and management.
Causes of the predicted growth will include
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increases in the complexity of investments, the
global diversification of investments, and the
amount of assets under management. As the
number and type of mutual and hedge funds and
the amount of assets invested in these funds
increase, companies will need more financial analysts to research and recommend investments.
To become a financial analyst, a strong academic background is essential, including courses
such as finance, accounting, and economics. A
Chartered Financial Analyst (CFA) certification or a
master’s degree in business or finance significantly improves an applicant’s prospects.
} FINANCIAL MANAGERS

Almost every firm and government agency
employs at least one financial manager. The duties
include overseeing the preparation of financial
reports, direct investment activities, and the
implementation of cash management strategies.
The duties vary with the managers’ specific titles,
which include controller, treasurer or finance officer,
credit manager, cash manager, risk and insurance
manager, and manager of international banking.
Financial institutions such as commercial banks,
savings and loan associations, credit unions, and
mortgage and finance companies employ additional financial managers. Those personnel oversee
functions that include lending, trusts, mortgages,
and investments; and programs that include sales,
operations, and electronic financial services.
These managers may solicit business, authorize
loans, and direct the investment of funds.
Financial managers play an important role in
mergers, consolidations, and global expansion.
Those areas require extensive, specialized knowledge to reduce risks and maximize profit. Companies are increasingly hiring financial managers on
a temporary basis to advise senior managers on
such matters. In fact, some small firms contract
out all of their accounting and financial functions.
A bachelor’s degree in finance, accounting,
economics, or business administration is the
minimum academic preparation for financial managers. Many employers now require graduates
with a master’s degree, preferably in business
administration, finance, or economics.
The BLS expects employment of financial managers to grow by 9 percent from 2012 to 2022,
which is about average. Regulatory changes and
the expansion and globalization of companies will
increase the need for financial expertise and drive
job growth. As the economy expands, both the
growth of established companies and the creation
of new businesses will spur demand for financial
managers. The best news may be that most financial managers make more than $100,000 a year.
As with other managerial occupations, job seekers are likely to face competition; the number
of job openings is expected to be less than the
number of applicants. Candidates with expertise
in accounting and finance, particularly those
with a master’s degree or certification, should
enjoy the best job prospects. An understanding
of international finance, derivatives, and complex
financial instruments is important. Excellent communication skills are essential because financial
managers must explain and justify complex
financial transactions.
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JUNK REMOVAL
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JOIN THE
MOVEMENT
OWN YOUR OWN BUSINESS
YOU SERVED YOUR COUNTRY
NOW SERVICE YOUR COMMUNITY
EASY TO OPERATE
OPEN FOR BUSINESS IN 8 WEEKS
HIGHLY PROFITABLE
HIRE OTHER VETS

•
•
•
•

We are THE US MILITARY Veteran Brand
Strong Consumer Demand
Customers Love to Support Veteran Businesses
Proven Operating System

•
•
•
•

Generate Income in 8 Weeks
Low Startup Costs
Low Overhead
Own Multiple Territories

Franchises SOLD EXCLUSIVELY TO MILITARY VETERANS & FAMILY MEMBERS
RESPECT | INTEGRITY | TRUST
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It takes dedication to be the best.
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●

Jessica Wilson
Former Corporal, US Army
Helped a growing restaurant
franchise optimize their
employee payment solutions
electronically

Russell Thomas
Former Sergeant, US Marines
PHOTO COURTESY of pnc bank

Created a succession
management program to help
a global insurance leader gain
a competitive edge

INDIA BLUE

jobs.adp.com
*Please select “RecruitMilitary” as
your source when applying.

corporate banking
real estate finance
● asset-based lending
● wealth management
● asset management
For the 12 months ending Sept. 30, 2015, PNC
Bank had revenues of $15,319,000,000. On that
date, it had $232 billion in assets and 53,150
employees.
PNC is headquartered in Pittsburgh, and has retail
operations in 19 eastern states and the District of
Columbia. Principal locations include Atlanta, Baltimore, Chicago, Charlotte, Cleveland, Washington,
Detroit, Louisville, Philadelphia, Raleigh, and Tampa
and West Palm Beach, Florida. The bank has 2,600
locations and about 9,000 ATM’s in its network.
Based on the demographic changes in the workplace – related to the retiring of baby boomers
over the next several years – PNC will need:
● in the technology area, people with expertise
in cybersecurity, mobile-product development, and
platform efficiencies
● in the operations area, people with the ability to
lead teams and innovate more efficient processes
for servicing clients
● in the sales area, people to utilize effective communication skills to help clients manage assets
● in the Strategic Initiatives Office, staff to manage projects effectively
●

Succeed with us.

Proud to work with you and hundreds of
associates like you. Your heroic service to our
country has helped you develop the skills and
qualities that can translate to a great career with
us. We give you the tools you need to succeed, with
continuous opportunities to train and advance.
That can mean flexible work arrangements and
discounted health club memberships – as well
as a full range of reliable, traditional benefits that
start for you on day one. Join ADP and unlock
your career potential.
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“Speaking Up When You See a Better Way”
■

PNC BANK

www.pnc.com + www.pnc.com/en/about-pnc/careers/military.html

PNC Bank, National Association, a member of The PNC Financial Services Group, Inc.,

is one of the largest diversified financial-services institutions in the United States. It provides retail,
business, and residential mortgage banking as well as specialized services for corporations and government entities. The latter services include:

ì
PNC AND THE MILITARY
PNC is committed to attracting and retaining

Satisfaction

COMMITMENT

Making a real difference.
It happens at home too.

DEDICATION

veterans and reservists by creating a welcoming
culture and environment. The company’s values
– performance, respect, teamwork, and integrity –
are all important in its diverse and inclusive workplace, and align with the values held by active and
former military. At PNC, they believe a commitment
to military veterans and reservists is ultimately
good for business.
PNC has a dedicated individual who works on
recruiting servicemembers and veterans. In addition, a section of the company website addresses
employment opportunities for servicemembers
and veterans.
To hire servicemembers, the company has partnered with:
● Veterans Leadership Program
● U.S Chamber of Commerce Hiring Our Heroes
● RecruitMilitary
● Veterans on Wall Street
● Wall Street Warfighters
● Soldier for Life
● Marine for Life
PNC has access to 59 military bases to recruit
servicemembers transitioning to the civilian work
force. The company also has Diversity and Inclusion (D&I) councils in all of its markets. The councils partner with local community organizations
serving servicemembers and veterans.
In recent years, the councils have appointed a
market champion to represent PNC’s Military Employee Business Resource Group, identify local
Continued on Page 38

operation opportunity
Career Opportunities in Utility Maintenance
Osmose professionals inspect, maintain and
rehabilitate aging utility infrastructure
across the country. We’re seeking
mission-focused individuals with
strong leadership skills to enter
our Foreman Training Program.
Osmose Foremen Receive:
• Paid Training
• Competetive wages +
performance bonuses
• Company truck
• Excellent benefits
• Opportunities for advancement
Learn more about Osmose at:

www.osmosehiring.com/veterans
EOE M/F/D/V

Our work? Meaningful.
Our people? Motivated.
Our veterans? Valued.
Quest Diagnostics is the world’s leading provider of diagnostic
testing, touching lives 150 million times each year. We are inspired by
the great responsibility entrusted to us by the health community, and
hire teams that feel the same–passionate, creative people working
together in technology-rich settings and stimulating environments.

INTEGRITY

YOUR FAST TRACK TO SUCCESS

Our commitment to improving lives–combined with our size,
nationwide locations, and robust training and development–has
created a culture that not only appeals to veterans, but makes you
feel valued and welcome.

GATX strives to be recognized as the finest railcar leasing company in the world by our
customers, our shareholders, our employees and the communities where we operate.
Let us help you with your military transition.

In return for your dedication and commitment, we offer a
competitive compensation package, excellent benefits including
401(k) plan with stock match, stock purchase plan and tuition
reimbursement.

The greater good lives on.
Find the motivation and meaning you’ve been
looking for with a career at Quest Diagnostics.

www.questdiagnostics.com/home/about/careers

w w w . g a t x . c o m

Quest Diagnostics is a U.S.-based, publicly-traded, Fortune 500 company (NYSE: DGX) and
an Equal Opportunity Employer (EEO).
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Continued from Page 37

ADVANCE YOUR CAREER

opportunities to help veterans via community
events, and support local active military employees. And with its suppler-diversity program, PNC
identifies and invites veteran-owned businesses
to become part of its supply-chain pool.

WITH THE #1
TREE & SHRUB CARE

A VETERAN SUCCESS } INDIA BLUE

India Blue Served for 10 years on active duty
and is now in her third year of reserve service
in the United States Air Force. She is a technical sergeant and handles command and control
(emergency actions, flight follow aircraft, operational reporting), and training new airmen.
Blue is now a senior loan support analyst at
PNC Bank; she joined the company in August
2015. She helps men and women complete
Servicemembers Civil Relief Act (SCRA) applications by telephone, and she updates loan document records with new information. She has also
helped create new call-center procedures and job
aids for the Servicemembers Operations Center.
Blue knows that people with military experience often see things differently – and that can
be very helpful in a civilian workplace. “I feel that
my ability to think outside the box can be a great
asset to any company,” she said. “Sometimes,
companies continue to do things the same way
they have been doing them for years without
thinking about why things are done that way or
if there are more efficient and effective ways to
complete a process. I believe that speaking up
when you see a better way of doing something
is valuable. In the military, I was taught to speak
up if I have a better way to get a task done – and

COMPANY
IN THE WORLD.
EEO Employer/Vet/Disabled
bartlett.com/careers

We support our American Troops.

Internationally Recognized
Commercial Diver
Certification Program

From Public Affairs to IT
■

The USAA family of companies provides insurance, banking, investments, retirement
products, and advice to 11.2 million current and former members of the United
States military and their families. USAA membership is open to all who are serving
or have received a discharge type of Honorable – and their eligible family members.

COMMERCIAL DIVER

Training Includes:
• Surface Supplied Air
• Remotely Operated
Vehicles (ROV)
• Job Placement Assistance
Upon Graduation

Approved and Regulated by Texas Workforce Commission
Accredited by Accrediting Commission of Career Schools and Colleges
Financial Aid Available for Those Who Qualify
Internationally Recognized Certification Program

PROUDLY
TRAINING
VETERANS
SINCE 1969

HOUSTON, TEXAS

1.800.321.0298 • www.oceancorp.com
Corp-OneThird
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POST 9/11
GI BILL ACCEPTED

• Underwater
Welding
• Underwater
Inspection
• SCUBA
• Mixed Gas

here at PNC they are eager to listen to my input.”
Blue advises servicemembers to take advantage of educational opportunities. “I would suggest they finish their associate’s or bachelor’s
degree if possible before leaving the military,”
she said. “If not, then soon after separating. In my
opinion, military experience doesn’t hold as much
weight in the civilian world as you think it should.
Having my Community College of the Air Force degree in information systems technology was a big
help for me in pursuing a career. Any degree along
with military experience is a winning combination,
and makes securing a job a lot easier.”
Customer service skills also come in handy at
any job. “On active duty, I spoke with customers
on the phone all day, and was responsible for
maintaining a number of records and databases,”
said Blue. “Knowing the importance of attention
to detail and providing excellent customer service
has made my transition to PNC an easy one. As
part of my now routine daily duties, I maintain and
create records and speak with our servicemember
customers. This is something that comes naturally
to me because of my military-based skills.”
Military experience also taught Blue how to
adapt to any situation, something that will pay
off in the civilian sector. “Due to the fact that the
military is a diverse organization and you don’t
stay in one place for too long, I have learned
how to work in any setting and have the ability to
adapt quickly,” she said. “Being in the right place
at the right time is a part of who I am. Just as in
the military, being able to work effectively in a
team, and displaying positive character traits are
also part of PNC’s core values.”

6/27/14 12:12 AM

At USAA, the company signature line is “we
know what it means to serve.” USAA understands, respects, and honors the men and women in our nation’s military and their families who
support them, and is committed to making sure
that at least 30 percent of new hires come from
the military community. USAA takes a holistic approach to hiring veterans and military spouses,
with programs focused on recruiting, transition
assistance, skills development, and retention:
● Through partnerships with organizations such
as the U.S. Chamber of Commerce Foundation’s
Hiring Our Heroes program, USAA actively recruits
veteran talent and hosts veteran job fairs across
the nation.
● The company created VETNet, an employee
resource group that helps veterans and military
spouses transition to a civilian corporate environment. The group also helps civilian employees
understand what it means to serve.
● USAA facilitates skills development for veterans through programs such as Combat-to-Claims

and Veterans for IT (VetFITTM). These programs
train veterans in a skill set, such as claims adjusting or Java programming, to help create a lifelong, meaningful civilian career.
● The company promotes veteran and military
spouse retention through coaching by other veterans and spouses, and by implementing clear
development paths.
● USAA works with third parties – including the
Disney Veterans Institute, the White House’s Joining Forces initiative, and Hiring our Heroes – to
raise awareness and appreciation of the value
and skills veterans and military spouses can
bring to the workplace.

WhEn yOu drivE OvEr-ThE-rOAd fOr XPO,
yOu’ll hAve the resPect And
suPPOrT Of An EnTirE cOmPAny bEhind yOu.
At XPO, our mission is to provide the support you need to help ensure your success. We support our drivers
with fair pay, reliable home time and the respect you deserve. To find out about over-the-road driving
opportunities with XPO, and to become part of a team focused on your success, speak with an XPO recruiter
at (866) 591-2728 or visit WeDriveXPO.com/rm

Call a recru
iter
today.
(866) 591-27
28

A VETERAN SUCCESS } ELIZABETH D’ANGELO

Elizabeth D’Angelo spent four years in the United
States Air Force before separating as a captain. At
Ellsworth Air Force Base in South Dakota and Randolph Air Force Base in Texas, she developed plans
and operational procedures for internal and public

We are proud to be an Equal Opportunity/Affirmative Action employer. All qualified applicants will receive
consideration for employment without regard to race, color, religion, sex, sexual orientation, gender identity, national
origin, disability, veteran or other protected status.

Continued on Page 40
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START YOUR BUSINESS TODAY!
800.537.3371
WWW.COVERALL.COM

®

PHOTO COURTESY of USAA

BE A PART OF IT
WHEN IT
MATTERS MOST

Proudly hiring veterans
who make IT happen.
ELIZABETH D’ANGELO
1

4/3/14
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Looking to take
your talents to
new places?
Launch a
rewarding career
with Air Liquide.

C

M

Y

CM

MY

CY

CMY

K

Air Liquide – world leader in gases, technologies and services for
industry and health – is present in 80 countries with more than 50,000
employees. Oxygen, nitrogen and hydrogen have been at the core of
the company’s activities since its creation in 1902. Air Liquide relies on
competitiveness in its operations, targeted investments, and the
inventiveness of employees to create value over the long term.

http://www.us.airliquide.com/en/careers.html
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Why a Coverall Franchised Business Might Be A Good Fit For You.
Life is full of many opportunities and pursuing the American dream of business ownership is one of them. Like so many military
veterans, you’re probably trying to figure out which step to take next. You know you have the drive and the work ethic to make it
happen. But, you’re looking for the right fit. Which is good, because we’re looking for men and women who have the right stuff.

Join us at njvc.com/veterans
AirLiquideUSA_Search-Employ_May2014_print.pdf

3 Reasons

1. It’s Affordable.
As a military-friendly franchise, Coverall offers U.S. Military Veterans
a discount* on the purchase of a Coverall Franchised Business.

Continued from Page 38

communication of Air Force
news and objectives. She also
served as an advisor for the
base commander and was responsible for building relationships with local communities
and educating them about the
base’s mission.
D’Angelo is now a software
developer and integrator at
USAA. She provides functional and technical guidance
on IT solutions and enterprise
systems software, with a focus on member service applications.
After completing the VetFIT™ internship, D’Angelo
joined USAA full-time in late
2014. During her first year,
she worked on front-end application. Since then, she has deepened her
knowledge of Java, and has progressed to backend development. D’Angelo is also a core member of USAA VETNet Spouse and participates in
Aspire, a group dedicated to encouraging and
supporting women in IT.
“My skill set is in demand,” she said. “All the
positive clichés I used to hear now apply to me.
Still, it wasn’t easy to get to this point. After high
school, college caught me by surprise. I tried to
do it all, but couldn’t keep up, and I lost my scholarship after the first semester.
“While walking around campus, I passed by an
Air Force recruiter. I knew they had ROTC scholarships. I signed up and finished my degree at

2. It’s Structured.
Your Franchised Business will be turnkey with processes and
procedures in place.

the University of New Mexico. After graduation,
I served in the Air Force for four years. However,
finding a job after my time in the Air Force was
a struggle. By then I was a military spouse, and
that often comes with a stigma.”
Success started to come when D’Angelo considered other options. “After being unemployed
for six months, I questioned whether public affairs was the right long-term career choice for
me,” she said. “And I decided to set out on a different path.
“I don’t want to mislead veterans about how
easy it is to switch careers. It’s not. It takes
bravery, focus and tenacity. However, success is
Continued on Page 42
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3. It’s Supportive.
Coverall provides you with the training you need, billing and
collections services and an initial customer base.

“After 15 years in business, my wife and
I look back on the moment we realized
we could do this and laugh to ourselves –
we did it!”

With Coverall, it can be easy to become your own boss.
Visit www.coverall.com to learn more.

Martel Brown, United States Army Veteran
Coverall Franchised Business Owner
(not pictured in advertisement)

This offering is made by prospectus only. See Franchise Disclosure Document for details.
*Discount offered may not be available in all locations and may vary depending on where you
purchase your Coverall Franchised Business. See the Franchise Disclosure Document for details.

This year 2015 marks the 30th anniversary for Coverall
North America, Inc., a leading franchised brand in the
commercial cleaning industry. Today more than 40,000
customers system-wide are serviced by Coverall Franchised
Businesses using the Coverall® Program and Core 4® Process.
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at the corner of

rarely the product of our own volition. The military
taught me determination and to never take short
cuts, so I decided to use the GI Bill to get my MBA.
“For the first time, I started looking for jobs that
were not in public affairs. Systems development
intrigued me, so I gradually pivoted my career
toward technical writing. I accepted job roles to
learn more, eventually joining a training program
to become an IT analyst. I came into my current
role at USAA after spotting an ad for VetFIT™.”
D’Angelo has advice for veterans, especially
women. “Pursue technology – the possibilities
are endless,” she said. “A career in technology
can open endless opportunities, and anyone
can succeed in this industry. Believe in yourself.
Through the VetFIT™ program, I found I was able
to quickly learn Java. Not only was I succeeding
at something I previously thought impossible,

but I was learning a semester’s worth of Java
every week for 12 weeks; a remarkable feat that
speaks to veterans’ high learning agility.”
She also encourages veterans not to get lost
in the crowd. “Don’t be afraid of standing out,”
D’Angelo said. “Both of the career paths I’ve pursued – the military and IT – are male-dominated
fields. If you have an opinion, voice it. Women
can thrive in IT – and USAA and many others
have been recognized for their efforts to support
women in technology careers.
“Also, focus on the mission. The military taught
me to be mission-minded. Today, I work for an organization whose mission is to facilitate the financial security of the men and women of the military
and their families. Even through an internal-facing
role like mine, I’m still able to live out that mission.
Every line of code I write, I know somehow, some
way, is influencing the lives of our members.”

PHOTO COURTESY of veteran united home loans

We’re the neighborhood retailer
that makes health and happiness
simpler, easier and within reach for
everyone. From our stores to our
corporate headquarters, you’ll find that
innovation thrives and incredible career
and growth opportunities await.
TERRY ROBERTS

To apply, visit www.walgreens.jobs

}

Managing a Corporate “Lab” Environment
■

VETERAN UNITED HOME LOANS

www.veteransunited.com + www.veteransunited.com/about/careers

V

Walgreens is an Equal Opportunity Employer and welcomes individuals
of diverse talent and backgrounds. Walgreens promotes and supports
a smoke-free and drug-free workplace.
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eterans United Home Loans is a
national VA lender that financed more
than $5.1 billion in loans in 2014. Its
mission is to help servicemembers
and veterans take advantage of the VA loan benefit earned by their service. The company has
more than 1,800 employees in 21 states. There
are 21 locations within the company’s branch
network, including Clarksville, Tennessee; Savannah, Georgia; Waipahu, Hawaii; San Diego,
California; and Virginia Beach, Virginia. Headquarters are in Columbia, Missouri.
As an online-based mortgage company, Veterans United is continually seeking to fill positions
in its loan origination and technology departments. In 2012, the company received the State
of Missouri Flag of Freedom Award for its efforts
to hire veterans as part of the state’s Show-Me
Heroes Program. In 2015, the company was
among the Achievers 50 Most Engaged Work-

places in North America™ (www.achievers.com),
and ranked number 48 on the 100 Best Workplaces for Women list published by Great Place
to Work® and Fortune (http://fortune.com/bestworkplaces-for-women/).
Veterans United is dedicated not only to educating veterans about their loan benefit, but also
to hiring the veterans they serve. The company
seeks out veterans at career fairs, and its human resources department addresses applications from veterans and military spouses with
priority. There are more than 140 veterans in the
company work force – 8 percent of all employees
nationwide.
The company recognizes the unique skill sets
that veterans bring to the civilian work force. The
work ethic and dedication instilled in them while
in the military, along with their ability to connect
with veterans, helps the company excel in customer satisfaction.
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A VETERAN SUCCESS } TERRY ROBERTS

Terry Roberts served in the United States Marine
Corps for nine years as an aviation maintenance
instructor and aerial gunner, separating as a staff
sergeant. He currently serves as executive vice
president of innovation at Veterans United Home
Loans. He started in this position with Veterans
United in 2012.
Roberts leads team projects and initiatives to
create a better experience for homebuyers. He
oversees a team that streamlines procedures
involved in the mortgage loan process. He manages a corporate “lab” environment to test new
processes and technologies to help employees in
all departments be more successful at their jobs.
Loan officers, assistant loan officers, processing
account managers, an underwriter, and a closer
test new ideas through the entire loan process.
Roberts credits his time in the service for his
self-confidence and respect for others – traits he
feels gave him a competitive edge over his civilian
counterparts when applying for jobs. He believes
that his personal success is determined by how
much harder he is willing to work than his competition.
“It boils down to perspective, perseverance, and
respect,” he said. “All of these attributes influence
my attitude, which influences how others see me. I
also think about all of the challenges I had to overcome during my time in the Marine Corps, and try
to translate them into workplace scenarios.”
Roberts believes strongly in the value of education. “The skills servicemembers learn in the military are only highlighted and strengthened through
education,” he said. “When trying to decide on a
career, or education path, do not limit yourself
to fields centered on your job in the service. Find
what you’re passionate about, and search for careers within those industries. Ultimately, this will
lessen your chances of bouncing from job to job
– because you’ll be happy.”
He said that Veterans United Home Loans is a
good place for veterans to work simply because
they dedicate 100 percent of their efforts to helping other veterans. “There is something special
not only about helping our nation’s veterans
achieve the dream of home ownership, but at Veterans United there are veterans serving veterans.
It solidifies credibility, and it helps with trust. The
company values are the closest thing to my Marine Corps values that I’ve ever seen in the private
sector:
● Be passionate and have fun.
● Deliver results with integrity.
● Enhance lives every day.
He also offered advice for veterans who are interested in positions with Veterans United Home
Loans:
● Be able to demonstrate problem-solving skills.
Provide solid examples of how you used those
skills in the military.
● Be patient and open to change. Do not expect
to start as a coordinator and become a vice president in six months.
● Show confidence, but stay humble.
● Listen. This will be important with something as
simple as a name.
“At my company,” Roberts said, “we are all about
community and being there for one another.”
m o re ar t i c l e s | s e a r c h - a n d - e m p l o y . c o m
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“A Chance to Come Home”
■

FIRST DATA CORPORATION

HTTP://FIRSTDATASALUTES.COM + HTTP://VETERANS-JOBS.FIRSTDATA.COM

First Data is a global leader
in commerce-enabling technology
and solutions. The company serves
more than six million merchant
locations and 3,500 financial
institutions in 118 countries.
First Data processes more than
2,300 transitions every second.
Headquartered in Atlanta, First Data employs
23,000 people worldwide, with operations in 36
countries. In addition to Atlanta, principal U.S.
sites include New York City; Omaha, Nebraska;
Hagerstown, Maryland; Coral Springs, Florida;
and Sugar Land, Texas.
Employment opportunities include positions
in sales, information technology, cyber security,
project management, and finance/accounting –
ranging from entry level to upper management.
Through a company-wide military engagement
strategy called First Data Salutes, the company
provides the military community with access to
career opportunities and education resources,
while offering business solutions to veteranowned businesses.
First Data believes its veterans and military
spouse owner-associates make it a better company. The organization has seen among its own
employees the hard work and loyalty veterans
bring to the workplace. Veterans are natural in-

novators, leaders, and entrepreneurs. They solve
business problems and look for creative ways to
overcome business challenges.
In late 2014, the company launched its own Military Affinity Group (MAG), a company-wide network for First Data’s military-affiliated owner-associates and civilian supporters that is designed
to engage members through community building,
networking opportunities, and professional development. Through the MAG, First Data continues
to encourage participation and engagement in
veteran service organizations and other local organizations that support the military community.
A VETERAN SUCCESS } CHRIS GRAFFAGNINO

Chris Graffagnino served in the United States
Army from 2008 to 2013, separating as a sergeant. In 2010, he was deployed with his unit
to Afghanistan. “My main responsibility in Afghanistan was to operate on a small team,”
Graffagnino said. “I did a lot of risk assessment;
working with different types of intelligence collectors who would provide me with information on
the battle space prior to missions.”
During the summer of 2010, a rocket-propelled
grenade (RPG) blast launched his body more than
30 feet and knocked him unconscious. The side
of his body and legs were peppered with shrapnel. During the evacuation, the truck transporting Graffagnino and his squad leader ran over an
improvised explosive device (IED). He was later
awarded the Purple Heart.
For someone who had grown up with dreams
of becoming a police officer, he was forced to re-

think both his life and career. With the support
of the Wounded Warrior Project (WWP) Warriors
to Work program, a WWP recruiter helped him to
find a job as an intelligence analyst with a major
insurance company on their global security team.
Once he settled into the new position, he quickly
realized that if he wanted to advance in the corporate world he needed to finish his college degree.
While working full-time, he completed his bachelor’s degree from SUNY Empire State College,
with a focus on international relations. His company then offered him a new role with greater
responsibility, and moved him to Houston, Texas.
Graffagnino found that he missed his family
back in the New York City area, so when he received an email from a First Data military recruiter, Keri Barnes, about an opening in the Jersey
City office, he knew he needed to find out more.
To make the decision and transition to First Data
even easier for Graffagnino, the recruiter found
a job that matched Graffagnino’s wife’s professional experience as well.
“I’d like to think that First Data was the saving
grace of my career,” Graffagnino said.
Graffagnino began working at First Data in July
2015, based out of the Jersey City office. He currently leads the incident and crisis management
program on the Enterprise Business Continuity
team. “This position opens a lot of doors and
there is room to grow my career within First Data,”
Graffagnino said.
Now, in addition to working full-time, he is also
pursuing an MBA at his alma mater. “When I came
home from Afghanistan, my life really changed,”
Graffagnino concluded. “I had to change my
dream of being in law enforcement, but the military gave me the enduring, never-waver type of
spirit. And First Data gave me and my family a
chance to come home.”
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Resilience and Perseverance
■

WELLS FARGO

www.wellsfargo.com + WWW.WELLSFARGO-VETERANS.JOBS/JOBS
https://blogs.wf.com + http://stories.wellsfargobank.com

WELLS FARGO & COMPANY IS A NATIONWIDE, DIVERSIFIED, COMMUNITY-BASED FINANCIAL SERVICES COMPANY WITH $1.8 TRILLION IN ASSETS. THE COMPANY WAS FOUNDED IN 1852, AND IS HEADQUARTERED IN SAN FRANCISCO. IT PROVIDES BANKING, INSURANCE, INVESTMENTS, MORTGAGE,
AND CONSUMER AND COMMERCIAL FINANCIAL SERVICES THROUGH 8,700 LOCATIONS, 12,800
ATM’s, THE INTERNET, AND MOBILE BANKING. WELLS FARGO HAS 265,000 TEAM MEMBERS IN 36
COUNTRIES. THE COMPANY SERVES ONE IN THREE HOUSEHOLDS IN THE UNITED STATES.
Wells Fargo ranked number 30 in Fortune’s list
of the largest companies in the United States.
At the end of second quarter 2015, Wells Fargo
ranked fourth in assets among U.S. banks, and
was the world’s second most valuable bank by
market capitalization. In 2014, Wells Fargo was
named “Most Respected Bank” by Barron’s
magazine, “Most Admired” among the world’s
largest banks by Fortune magazine, and “Best
U.S. Bank” by The Banker magazine.
Wells Fargo is committed to hiring and retaining
military veterans, veterans with disabilities, and
active military personnel. In 2012, the company
pledged $35 million over three years to support
its Military Affairs Program, which provides housing, career transition, and financial education to
veterans and their families. This pledge was fulfilled within two years with donations of over $49
million. In 2014, Wells Fargo made an additional

commitment: To hire 20,000 veterans by 2020.
The company’s career services include attracting, hiring, and supporting veteran team members. Wells Fargo sources and attracts veteran
job seekers via RecruitMilitary’s job board and
many others. In addition, the company attends
150 military-to-civilian hiring events annually.
From January 1, 2015 to October 1, 2015,
Wells Fargo hired 1,087 veteran team members. The company currently employs more than
7,800 people who have self-identified as veterans, including over 170 active servicemembers
on leave. The top jobs among the veteran team
members include private client group (PCG)
financial advisor, personal banker, teller, mortgage consultant, and wealth brokerage services
(WBS) financial advisor. Most of the veterans
hired by Wells Fargo work in North Carolina, California, Texas, Minnesota, and Iowa.
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A VETERAN SUCCESS } SHANTAE JOSEPH

Shantae Joseph spent a little over five years
in the United States Air Force, separating as a
senior airman. Her main responsibility in the
military was as a paralegal. She is now a human
resources partner at Wells Fargo. She started
working at the organization in 2012, and has received numerous awards from the company.
Joseph credits her military experience with preparing her for success in the civilian sector. “The
experience of being one of the youngest Air Force
members to be assigned to my first duty station,
and being assigned as a security police augmentee were instrumental in finding my first civilian
opportunity,” she said. “Resilience and perseverance are what I learned through both experiences.
“When I left the military, it was bittersweet, and
I moved to a city where I did not have family of my
own – very unfamiliar territory as well as attempting to gain employment within a field in which I
thought I had extensive experience. It was very
challenging. But I did not give up. I took an unconventional approach by visiting a staffing firm for
employment. The military taught me to stand firm
and to represent myself as a professional. Thus,
I was offered a full-time permanent position one
week later for the staffing firm; not one of their
clients. It was a true surprise, and so began my
civilian career.”
Joseph also said that while building military
support networks is important, it is crucial to
do the same outside the military. “I would ab-

Wear the Star. Drive Your Career.

SHANTAE JOSEPH

PHOTO COURTESY of WELLS FARGO

}
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solutely encourage anyone who is a paralegal
in the Air Force to get connected to the civilian
sector as much as possible,” she said. “I would
recommend joining a [work-related] social group
outside of work hours. This will help them to truly
gain an understanding of what employers look

Republic Services is looking for passionate, dedicated veterans
to join our network of over 32,000 employees serving 14 million
customers and over 2,700 communities across the United States.
Join us and help make a positive impact on your community,
your environment and your world.

www.republicservices-veterans.jobs

EOE Minorities/Females/Protected Veterans/Disabled

Continued on Page 46

You’ve got
what it takes
Providence is calling.

Calling All Veterans. Continue Your Commitment.
We’re in search of highly skilled, disciplined and mission-driven people. In other words, a veteran.
At Providence we honor you, the men and women who served our country, and value your military experience.
We currently have opportunities in:
• Nursing
• Pharmacy
• Therapy
• Finance

• Human Resources
• Information Technology

• And many more!

and we’re hiring. In fact, we’ve hired over 22,000 veterans since 2009,
and we’d love for you to join the Kroger team!
See what the Kroger Co. Family of Stores can offer you.
Go online today at kroger.com/Careers
Proud partners of the uso
The Kroger Co. Family of Stores has raised more than $8.5 million for the USO since 2010 - all in support of the USO’s
many programs and services benefitting our troops, their families and veterans.

Use your Military Occupation Code to search for current opportunities at

www.Providence-veterans.jobs
Answer the Call.
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Are you having difficulty
translating your
military experience
for civilian employers?
Have your resume written or
reviewed by our experienced
military transition specialists.
Low rates, quick turnaround.
Serving veterans from all officer
and enlisted ranks of all
branches of the service.
“The RecruitMilitary writing service was the
best thing I could have done to improve
my chances of getting a job offer.”
– Pamela H., E-4, United States Army

Connecting military veterans and employers nationwide

Let Us Help You

Sign up at
recruitmilitary.com/resume-writing
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Continued from Page 45

for in a civilian paralegal. Networking will be the
key for those who elect to leave the military and
keep the same career. My last recommendation
would be to attend school while you are in the
military. It is not easy due to the demands of the
work – and military schooling, which comes first.
But, it is worth the reward in the end.”
Joseph joined the Air Force when she was
18 years old, and learned a lot very quickly. “I
learned extensive computing skills, research capabilities, investigative techniques, courtroom
procedures, and so much more,” she said. “The
skills I learned in the military set the foundation
and path to where I am today.”
Her Air Force education involved a lot more
than technical skills, however. “I learned discipline, commitment, adaptability, and how interact with leadership at all levels,” she said. “All of
these skills have been enhanced over the years
through different experiences, and help me to
do my job today.”
Joseph appreciates that her company understands the value of military veterans. “Wells
Fargo is committed to serving, employing, and
retaining veterans,” she said. “At Wells Fargo, we
believe each of our team members offers something extraordinary and recognize the impact
military experience can make in our work environment. I am an example of this commitment. You
will find a culture that is very similar to the armed
forces – structured, team-oriented, collaborative,

and challenging.”
Joseph recommends that servicemembers
who are considering leaving the military plan far
in advance. “My advice would be to prepare for
separation months before getting out,” she said.
“The military offers great services for military
members. However, it is very important for them
to network with the local community in which they
intend to reside, join the local chamber of commerce, get connected to a local veteran services
organization for volunteer and employment opportunities, join LinkedIn – connect with fellow
Veterans and ask for assistance with building
your ‘brand’. Get connected!”
As for finding a job at Wells Fargo, Joseph said
it is important to speak the same language. “I
would advise my fellow veterans to read through
job descriptions that align to your existing skill
set and education,” she said. “Once you have
reviewed the job descriptions and titles, begin
reformatting your resume to align with the verbiage our company utilizes.
“The Wells Fargo website does an exceptional
job of providing a resources to separating military personnel. The site also provides veterans
an opportunity to explore job titles that are a
match to their military service. Finally, I would encourage my fellow veterans to browse LinkedIn
and connect with other Wells Fargo veterans. We
are all willing to help them navigate our process,
and ensure they are targeting the right opportunities that align to their career goals.”
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by joseph pennington

the Civilian
Work Force
1 | Determine your career goals. Deciding,
even in a general way, what you really want to do
next and what it takes to achieve this goal will
help you focus your search. This decision should
take into account a realistic assessment of your
talents and attributes, education level, prior experience, and career preferences. Ask yourself:
● Do I want a career similar to my military
specialty, or do I want to take the opportunity to
explore a new path? A person who served in a
communications or public affairs unit might, for
example, decide to go into sales and marketing. A
platoon leader might opt for a career in management. An MP might be drawn toward law enforcement, a high-tech analyst to cybersecurity, and a
weapons or ordnance specialist to a career with a
military contractor.
● If entering a new field, will I need further education and certification or licensing? If so, can I
start working toward these goals, perhaps online,
while still in the service?
2 | Plan ahead, and manage your expectations. Finding the right fit for your new civilian
career will take time, energy, and a proactive
approach. So it is important to manage your expectations. Do not expect instant results, and do
not get discouraged if you do not find the perfect
opportunity early in the search.
Having a sound plan of action up to six months
before your discharge date can help you stay
on track and remain positive. And, if you have a
spouse and/or family’s needs and preferences to
consider, planning ahead can help manage their
expectations and reduce the stress of the upcoming transition. Questions you and family members
may want to answer include:
● Can we be flexible about my post-military job
location?
● How much income will I need to generate to
maintain my or my family’s lifestyle?
● Would I consider initially taking a lower-paying
job with greater opportunity for career advancement over a higher-paying position with little
chance to move up?
● Am I willing to spend some time in a training
program, if required by a specific employer for
which I would like to work?
3 | Prepare a smart, strategic resume.
Tailoring your resume for the job you are seeking should be a top priority. Many transitioning
servicemembers make one of two mistakes:
Either they load the resume with incomprehensible military jargon, leaving the recruiter totally
m o re ar t i c l e s | s e a r c h - a n d - e m p l o y . c o m
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Five Tips for Joining

Here are five practical tips
for transitioning and veteran
job seekers in today’s
challenging and highly
competitive job market.

1

INCREDIBLE
The success of any mission begins with great people.
That’s why Spectra Energy actively recruits men and
women who have served or are serving in our
C

confused, or they over-civilianize it and neglect to
focus on reasons why their military service givesM
them an advantage and sets them apart from Y
other potential hires.
CM
Many employers report that they value veterans
MY
highly because of their leadership skills, strong work
ethic, and commitment to accomplishing goals. CY
Employers also cite favorable character traits such
as integrity, discipline, reliability, and being a teamCMY
player. Your task in writing a persuasive resume K
that stands out is to make an employer’s recruiter
believe that the skills and experience you gained in
the military would bring great value to the company.
4 | Be active in your search and prepared to
start your new career quickly. Do not expect to
send out a handful of resumes and then sit back
and watch the offers roll in. Make an effort to get
your resume into the hands of every recruiter who
is hiring in your preferred field.
Job fairs are a great way to get in front of numerous employers in just a couple of hours. At such
events, do not hesitate to speak with recruiters
who may have training programs for careers outside
your previous experience or military field of expertise. They may be able to offer you a new career
path that you never knew you were qualified for.
You should plan to start your new career soon
after discharge. Most employers are eager to work
with transitioning servicemembers who can begin
work within a couple weeks of their discharge date.
5 | Find employers that want to find you.
Many employers, large and small, are specifically
interested in hiring returning veterans. For example,
the insurance company where I serve as national
military program manager seeks returning veterans
to apply for positions in sales, marketing, recruiting,
administration, and management. We participate in
numerous military job fairs around the country, and
work with recruiters at federal agencies and private
organizations. Through these recruiting efforts,
we have successfully hired more than 2,500 new
veterans since 2010. In 2015, 39 percent of our
new hires have military affiliations.
Joseph Pennington (USN Retired) is national military program manager for Combined Insurance
Company, an ACE Group company. Combined
Insurance (www.combinedinsurance.com) provides individual supplemental accident, disability,
health, and life insurance products.

HELP
RECRUITERS
FIND YOU
REGISTER NOW

nation’s military. The work we do – moving
energy safely and reliably – is
mission-critical. We value your service,
your sacrifice and your ability to deliver
with excellence.
Join an incredible team. To learn more
about Spectra Energy’s career
opportunities and benefits, visit

spectraenergy.com/careers.

We want you for our care team
Our patients deserve the best care. Your training and commitment to
selfless service will help us provide the care they need to thrive. Epic
Health Services is a leading provider of pediatric skilled nursing and
therapy services, as well as a variety of adult home health care services.
We are seeking qualified, compassionate and dedicated
professionals to join our team!
CAREER OPPORTUNITIES NATIONWIDE
Sales professionals/executives
Entry level management
Registered nurses
Licensed vocational nurses
Therapists
Registered dietitians
Administrative/clerical
Distribution and warehouse professionals
Revenue and billing professionals
Executive leadership

Epic serves patients in 17 states.
Join our team today to provide
enhanced care to deserving patients
across the country!
CONTACT
Leah Nicholls
Veteran Liaison and
Talent Acquisition Manager

214-466-1382 or
866-915-5274
Leah.Nicholls@epichealthservices.com
17480 North Dallas Parkway
Suite 127 | Dallas, TX 75287

recruitmilitary.com
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A Passion to Work with Seniors
SUNRISE SENIOR LIVING }

Sunrise Senior Living has delivered senior care

PHOTO COURTESY OF SUNRISE SENIOR LIVING

services for more than 30 years. Today, it operates more
than 300 facilities throughout the United States, Canada, and the United Kingdom. Company headquarters
are in McLean, Virginia. Sunrise provides:
● independent living
● assisted living
● memory care for people with Alzheimer’s and other
forms of memory loss
● nursing services
● rehabilitative services
Sunrise communities encourage residents’ independence. And through the Sunrise Signature Experience,
residents get the special touches of home, from a community cat and dog to homemade meals.
Veterans are in high demand at Sunrise. The company
values military experience because it often translates into
an excellent work ethic. Veterans are punctual, passionate about people, and have a get-the-job-done attitude.
A VETERAN SUCCESS | JOSEPH DECOLA

Joseph DeCola joined the United States Marine Corps
right out of high school. He served for four years, separating as a corporal. His main responsibilities were as a
rifleman and guard.
He is now an executive director at The Fairfax, a Sunrise community in Fort Belvoir, Virginia, for retired officers from all branches of the service. DeCola joined the
organization in 1990.

WWW.SUNRISE-CAREERS.COM

After leaving the military, DeCola worked for a very
small company. He enjoyed the work, and stayed with
the company for three years. But the company was so
small that there was no room to grow. So he made a
move to Sunrise Senior Living.
DeCola discovered that he enjoyed working with people while in the military. He was stationed at a Marine
Barracks in Washington, D.C., and often worked with
the public. That was the beginning of what developed
into a passion to work with seniors.
He said that joining the Marines at an early age was
the best thing that could have happened to him. He
formed habits that would interest every employer –
for example, looking sharp, being on time, following
through on commitments, and having the confidence to
get a job done. Spending time in the service gave him
a great work ethic, an ability to be a team player and a
leader, and a strong desire to learn.
DeCola has some advice for job seekers:
● Before looking for a job, discover what you are passionate about and what type of jobs would match your
passion.
● Look for a career by starting at the largest companies with the most opportunities.
● Do not discount trying because you lack some education or technical skills. Many employers such as Sunrise will give an opportunity to a veteran with the right
personal qualities, and then teach the necessary skills
to support ongoing development.

Advance your career
Joe’s Penn State degrees positioned him for success. As a veteran, he secured a job
in the finance industry—largely, he believes, because of his Penn State education.
“It has already started to open doors for me!” he said.
Position yourself for success. Choose from more than 100 career-enhancing online
programs at a top-ranked, nationally recognized university committed to serving
military and veteran students.

{ }
NO

Joe Bloise,
U.S. Army Veteran

APPLICATION

FEE

Bachelor of Science in Business
Master of Business Administration

Visit our website to learn about application fee
waivers for associate and bachelor’s degrees through
Penn State World Campus.

Learn more at worldcampus.psu.edu/military
U.Ed.OUT 16-0268/16-WC-0518/war/mlc
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FINANCIAL SERVICES AND INSURANCE DIRECTORY
The financial services and insurance firms and agencies listed below have demonstrated their commitment to recruiting veterans by using RecruitMilitary products and services. We encourage men and women with military backgrounds
who are interested in careers in financial services or insurance to consider these organizations. All of the URL’s below
are live links in the digital replica of Search & Employ®. You can access the digital magazine as well as PDF’s of this
issue and back issues from http://recruitmilitary.com/resources/search-employ.
Combined Insurance			
Edward Jones (AKA Jones Financial)		
Farmers Insurance			
First Command Financial Planning		
First Data Corporation			
JP Morgan Chase			
New York Life			
PNC Bank				
Prudential Financial, Inc.			
USAA				

www.combinedinsurance.com/
www.edwardjones.com/index.html
www.farmers.com/careers/veterans-resources/
www.firstcommand.com/hiring-our-heroes.htm
www.firstdata.com/en_us/about-first-data/careers-home/commitment-to-our-veterans.html
www.chase.com/online/military/military-jobs.htm
www.newyorklife.com/careersforvets
www.pnc.com/en/about-pnc/careers/military.html?
www.prudential.com/veterans
www.usaa.apply2jobs.com/profext/military_recruiting.html

ACCC Insurance Company			
Aflac				
AIG Financial Network			
American Family Insurance			
American Income Life Insurance Company		
Anthem, Inc.				
Axa Advisors, LLC.			
Baldwin & Lyons			
Bank of America			
Blackrock Financial Management, Inc.		
Blue Cross and Blue Shield of North Carolina		
BMO Harris Bank			
Capital One				
Charles Schwab			
Citibank				
Citizens Bank				
City National Bank			
Colonial Life				
COUNTRY Financial			
Deutsche Bank			
Discover Financial Services			
Dollar Bank				
Enterprise Bank & Trust			
Fidelity Investments			
Fifth Third Bank			
First Bank				
Foresters Financial Services, Inc.		
GC Services				
GEICO				
H & R Block				
Hoopis Financial Group			
Humana				
ICON International, Inc.			
Johns Hopkins Health System			
Kaiser Foundation Health Plan of the Mid-Atlantic States, Inc.
KeyCorp				
Liberty Mutual Insurance Group		
Mass Mutual Financial Group			
MB Financial				
Metlife, Inc.				
National Life Group			
Nationwide Insurance			
NextGear Capital			
NISA Investment Advisors, L.L.C.		
Northwestern Mutual Financial Network		
OneAmerica Financial Partners, Inc.		
People Helping People Insurance Agency		
Premiere Credit of North America LLC		
ServiceLink				
State Farm Insurance			
Sterling National Bank			
SunTrust Bank				
Sutherland Global Services			
Synchrony Financial			
TCF Bank				
TD Bank, NA				
The Hartford Financial Services Group Inc.		
Tinker Federal Credit Union			
TransUnion LLC			
Unique Writers				
U.S. Bank				
Veterans United Home Loans			
Washington National Insurance Company		
Wells Fargo				
Western & Southern Financial Group, Inc.		

https://drivewiththeeagle.com/Full/Main.aspx
www.aflac.com/
www.aig.com/home_3171_411330.html
www.amfam.com/
www.ailla.com/
www.antheminc.com/
www.ah.axa-advisors.com/
www.baldwinandlyons.com
http://militarytransition.bankofamerica.com/
www.blackrock.com/
www.bcbsnc.com/
www.bmo.com/nesbittburns/careers
www.capitalonecareers.com/military/translate
www.schwab.com/
https://online.citi.com/US/Welcome.c
www.citizensbank.com/
www.cnb.com/index.asp
www.coloniallife.com/
www.countryfinancial.com/
www.db.com/index_e.htm
www.discover.com/company/
www.dollarbank.com/
www.enterprisebank.com/
www.fidelity.com/
www.53.com/
www.firstbanks.com/
www.forestersfinancial.com/
www.gcserv.com/
www.geico.com
www.hrblock.com/
https://www.massmutual.com/connect-with-us/agencies/hoopis-financial-group
www.humana-veterans.com/about-hvhs/careers/
www.icon-intl.com
www.hopkinsmedicine.org/johns_hopkins_healthcare
https://healthy.kaiserpermanente.org/html/kaiser/index.shtml
www.key.com
www.libertymutualgroup.com/insurance-careers
www.massmutual.com/
www.mbfinancial.com/
www.metlife.com/careers/working-here/veterans/index.html?
www.nationallife.com
www.nationwide.com/
www.nextgearcapital.com/
www.nisa.com/
www.northwesternmutual.com/
www.oneamerica.com/
www.thephpagency.com/
www.premierecredit.com/
www.svclnk.com/
www.statefarm.com/careers
www.snb.com/
https://jobs.suntrust.com/content/military/
www.sutherlandglobal.com/
www.synchronyfinancial.com/
www.tcfbank.com/
www.tdbank.com/
www.thehartford.com/careers/job-opportunities-military-veterans
www.tinkerfcu.org/
www.transunion.com/
www.uniquewriters.com/index.cfm/uw-home/
http://proudtoserve.usbank.com/
https://vu.com/
www.washingtonnational.com/individuals
http://wellsfargo-veterans.jobs/jobs/
www.westernsouthernlife.com/careers/military/default.asp
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We rank leadership
and dedication highly.
You’ve served our country. Now build your
career with SunTrust.
Visit jobs.suntrust.com/content/military/

© 2014 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. How can we help you shine? is a service mark of SunTrust Banks, Inc.
SunTrust is an equal opportunity employer and does not discriminate in recruitment, hiring, training, promotion, or other employment practices based on race, color,
gender, religion, national origin, age, disability, veteran status, sexual orientation or any other classification protected by applicable laws. SunTrust supports a diverse
workforce, including through its Affirmative Action Programs. SunTrust intends to ensure a safe and productive work environment consistent with the Drug-Free
Workplace Act of 1988, including through drug testing as a condition of employment.

78815_ST_Military_Ad_r3.indd 1
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FLORIDA DIVING
INSTITUTE
PADI CAREER
DEVELOPMENT CENTER

ASS
IRST CL

F

FREE

G
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Approved for Veterans Training

Professional Dive Master Course

Professional Dive Instructor Course
Technical Diver/Instructor Course
Rebreather Instructor Course

Keith A. Mattson
26 Years PADI Course Director
Orlando Florida

800-282-3328
407-423-4734
email: KAMFDI@aol.com
www.divestation.com

Fax 407-849-1427
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 D E F ENSE AND AE ROSPACE di r ec to ry 

At Molina, we love hiring veterans!

DEFENSE AND AEROSPACE DIRECTORY

Do work you can believe in, where you can make an impact. At
Molina Healthcare, a Fortune 500 company dedicated to helping
those who need it most. We’ve taken care of low-income families
for over 30 years. And we’re proud to hire veterans.

The defense and aerospace firms and agencies listed below have demonstrated their commitment to recruiting veterans by using RecruitMilitary products and services. We encourage men and women with military backgrounds who are
interested in careers in defense and/or aerospace to consider these organizations. All of the URL’s below are live links
in the digital replica of Search & Employ®. You can access the digital magazine as well as PDF’s of this issue and back
issues from http://recruitmilitary.com/resources/search-employ.

Rewards & benefits include:
•

Competitive pay

•

Medical, dental & vision benefits

•

Bonus program

•

401(k) and more!

Apply today! And get notified when Molina
has new career opportunities! Text MOLINA to
55469. For a complete list of open positions, visit
our website.

MolinaHealthcare.com/Careers

46378CORP1114
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BAE Systems			
General Dynamics			
L-3 Communications			
Lockheed Martin Corporation		
Military Sealift Command
		
Northrop Grumman Corporation
P3i, Incorporated
		
Raytheon
			
Tec-Masters, Inc.
Vinnell Arabia			

www.baesystems.com/en/careers/careers-in-the-us
www.generaldynamics.com/careers
www.l-3com.com/careers/transitioning-military.html
www.lockheedmartinjobs.com/military.aspx
www.msc.navy.mil/
www.northropgrumman.com/Careers/MilitaryVeterans/Pages/default.aspx
www.p3i-inc.com
http://jobs.raytheon.com/en/transitioning-military
www.tecmasters.com/
www.vinnellarabia.com/

AAR Aircraft Services			
Academi LLC				
Accenture 				
Advanced Testing Technologies, Inc. 		
Air Comm Corp			
Alsalam Aircraft Co.			
Ausley Associates Inc			
Aviall, Inc				
Ball Aerospace & Technologies Group		
Bell Helicopter Textron Inc.			
Booz Allen Hamilton Inc.			
CASS				
Central Intelligence Agency			
Charles F. Day & Associates, LLC		
CTS International			
Cubic Defense Applications Inc.		
Cyberspace Solutions			
DDL OMNI Engineering Corp.			
Defense Contract Management Agency 		
DRS Technologies			
DynCorp International LLC			
Edac Technologies Corporation			
Elliott Aviation, Inc.			
Embraer Aircraft Maintenance Services, Inc.		
Exelis Inc.				
General Atomics			
General Dynamics Mission Systems		
Goodyear				
Gulfstream				
Harter Aerospace			
Honeywell				
Insitu				
Jet Aviation				
KS International - Sallyport Global Holdings Inc.
Kwajalein Range Services			
King Aerospace			
MacAulay Brown			
McKean Defense Group			
Mission Essential Personnel, LLC		
Nextant Aerospace			
OBOR Digital				
Olgoonik Development LLC			
OT Training Solutions			
Parker Hannifin Aerospace Group		
Performance Aircraft			
PlaneTechs LLC			
Pratt & Whitney			
Precision Aviation			
Qinetiq North America, Inc.			
ReadyJet, Inc.				
Remote Imagery Technologies, Inc.		
Rolls-Royce Corporation			
Seaward Services, Inc.			
Sentek Global				
Serco North America			
Sotera Defense Solutions			
SSI				
Texas Pneumatic Systems			
The Boeing Company			
Tri-County Aerospace, Inc.			
UTC Aerospace Systems			
Vencore, Inc.				
Western Jet Aviation			
Woodward Mpc Inc.			
Yulista Holding, LLC			

www.aarcorp.com/
www.academi.com
www.accenture.com/military
www.attinet.com
www.aircommcorp.com/employment-opportunities
www.alsalam.aero/
http://ausley.us/careers/
www.aviall.com
www.ballaerospace.com/
www.textron.com/careers/military/index.php
www.boozallen.com/careers/find-your-job/military
www.cass.aero/
www.cia.gov/careers/military-transition
www.cfday.net
www.ctsinternational.com/jobs.aspx
www.cubic.com/careers
http://cspacesol.com/
www.ddlomni.com
www.dcma.mil
www.drs.com/careers/transitioning-military/
www.dyn-intl.com/careers/overview/
www.edactechnologies.com/careers.html
www.elliottaviation.com/
www.embraer.com/en-US/pessoas/Pages/default.aspx
www.exelisinc.com/careers/Pages/Transitioning-Military.aspx
www.ga.com
www.generaldynamics.com/careers/career-paths/veterans/
www.goodyear.com/careers
www.gulfstream.com/
www.harter.aero/index.html
www.honeywell.com
www.insitu.com
www.jetaviation.com/
www.sallyportglobal.com
www.krsjv.com/Pages/CareersNew.aspx
http://kingaerospaceinc.com/
www.macb.com/index.php/careers/transitioning-military/
http://mckean-defense.com/
www.missionep.com
www.nextantaerospace.com/
http://obordigital.com/government/submit-a-resume-2/job-listings/
http://chc.tbe.taleo.net/chc04/ats/careers/jobSearch.jsp?org=OGLOONIK&cws=1
http://ottrainingsolutions.com 		
www.parker.com/portal/site/PARKER/
www.performanceacs.com
www.planetechs.com/veteran-job-openings
www.pw.utc.com/Careers
www.precisionaviationgroup.com/
www.qinetiq-na.com/careers/
http://readyjet.com/join-our-team
www.riti.us
www.rolls-royce.com/careers.aspx
www.seawardservices.com
http://sentekglobal.com/
www.serco-na.com/careers/veteran-jobs
www.soteradefense.com/
http://groupssi.com
www.txps.com
http://jobs-boeing.com/transitioning-military/
www.tcaerospace.com/
http://utcaerospacesystems.com/
www.vencore.com
http://westernjetaviation.com/
www.woodward.com
www.yulista.com/careers.html
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GET YOUR ADRENALINE PUMPING
When you sign up with the National Guard, you’ve put adventure in your
sights.You’ll train in marksmanship, navigation, and leadership. And you’ll train
in one of 200 career fields, ranging from munitions to intelligence to ground
defense to jobs in administration, medicine, and aviation.

Here are some of the benefits we offer:
• A monthly drill paycheck for your part-time service
• Money for college, including student loan repayments
• Low-cost health and life insurance

Programs and Benefits Subject to Change

WHEN EVERYTHING IS AT ITS WORST,
YOU’RE AT YOUR BEST.
We’ve built our reputation on restoring homes and buildings damaged by water,
fire, and storms. But our most important job is restoring hope.
Restoration 1 offers qualified military veterans a $10,000 discount off their franchise fee.
We’re looking for heroes like you! Become a Restoration 1 Franchise Owner today!
Visit Restoration1Franchise.com or call 800.993.0803.

“THE SAME CORE BELIEFS AND TRAITS YOU POSSESS –
TEAMWORK, LOYALTY, DEDICATION, AND ATTENTION TO DETAIL – ARE THE SAME
QUALITIES PRACTICED AT RESTORATION 1. IF YOU’RE A LEADER, FIND OUT HOW YOU
CAN TRANSITION FROM A MILITARY CAREER TO A SUCCESSFUL CIVILIAN.”
- ERIK MENENDEZ, FRANCHISE OWNER

©2015 Restoration1. All Rights Reserved.
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RESEARCH GUIDE
by JASEN WILLIAMS

YOu can’t hide a great OppOrtunitY!
We are the leading provider of short-term consumer loans since
1994, with over 1,000 locations nationwide. We have immediate
openings in: Alabama,
PMS363Arizona,
PMS2757California,
PMS363 Florida, Georgia,
35% Screen
Illinois, Louisiana, Missouri, New Mexico, South Carolina, Texas
& Virginia.

Community
of aAmerica
Military personnel haveLoans
dedication and
work ethic that is

Narrow
second to none, and we’dHelvetica
love to
have you on our team. Our
people are our most important asset. We strive to build our team
by encouraging professional growth and development through
successful training, coaching and mentoring.
Geometric 706

We have the following positions available:
• Sales Representatives
CLA CORPORATE Logo

• Branch Managers
• Area Mangers
We are not a commission based organization.

We Offer:
Advancement
Opportunities
Paid Vacation and
Holidays
Medical, Dental
and Vision Insurance
Life and Disability
Insurance
401K Program

Paid Sick and
Personal Days
On-the-job, Online
and Classroom
Training
Competitive
Compensation
Rewards &
Recognition

For immediate consideration contact the corporate
recruiter by phone 1-800-820-2886
or via email careers@clacorp.com
Visit our website:
www.consumerloancareers.com

Supporting Our Heroes

YOUR RESEARCH GUIDE TO A CAREER

in FINANCIAL SERVICES
or INSURANCE

I ENCOURAGE JOB SEEKERS to use this guide to learn about financial services and insurance and the job opportunities in those fields. All of the URL’s below are live links in the
digital replica of Search & Employ®. You can access the digital magazine as well as PDF’s of
this issue and back issues from http://recruitmilitary.com/resources/search-employ.
EMPLOYMENT / OUTPUT TABLE
The Bureau of Labor Statistics (BLS), a part of the United States Department of Labor, has
published projections on employment in the Finance and Insurance sector of the economy
for the years 2014 through 2024; visit www.bls.gov/emp/ep_table_207.htm. That sector
has an NAICS (North American Industry Classification System) code of 52. For an explanation of NAICS codes, see “Your Guide to Industrial and Occupational Employment Statistics” in this magazine.
INDUSTRY SUBSECTORS
The BLS describes the Finance and Insurance sector on an “Industries at a Glance” page at http://www.bls.gov/iag/tgs/
iag52.htm. That page provides various statistics, including employment, unemployment, and openings, hires, and separations; employment by occupation; earnings by occupation; and numbers of establishments.
The Finance and Insurance sector has five subsectors:
Monetary Authorities – Central Bank (NAICS 521)			
www.bls.gov/iag/tgs/iag521.htm
Credit Intermediation and Related Services (NAICS 522)		
www.bls.gov/iag/tgs/iag522.htm
Securities, Commodity Contracts, and Other Financial Investments and Related Activities (NAICS 523)
						
www.bls.gov/iag/tgs/iag523.htm
Insurance Carriers and Related Activities (NAICS 524)		
www.bls.gov/iag/tgs/iag524.htm
Funds, Trusts, and Other Financial Vehicles (NAICS 525)		
www.bls.gov/iag/tgs/iag525.htm
The Real Estate and Rental and Leasing sector consists of three subsectors:
Real Estate (NAICS 531)				
www.bls.gov/iag/tgs/iag531.htm
Rental and Leasing Services (NAICS 532)			
www.bls.gov/iag/tgs/iag532.htm
Lessors of Nonfinancial Intangible Assets (except Copyrighted Works) (NAICS 533)
						
www.bls.gov/iag/tgs/iag533.htm
OCCUPATIONS
Another BLS publication, the Occupational Outlook Handbook, has 20 chapters on Business and Financial Occupations,
a “major group” with an SOC (Standard Occupational Classification and Coding Structure) code of 13-0000. Each chapter
covers the nature of the work; the work environment, qualifications, pay, job outlook, similar occupations, and contacts for
more information. The chapters are accessible from www.bls.gov/ooh/business-and-financial/home.htm.
There are two related chapters on Management Occupations (SOC 11-0000), accessible from www.bls.gov/ooh/management: Compensation and Benefits Managers, SOC 11-3111; and Financial Managers, SOC 11-3031.
There are four related chapters on Sales and Related Occupations (SOC 41-0000), accessible from www.bls.gov/ooh/
sales: Cashiers, SOC 41-2011; Insurance Sales Agents, SOC 41-3021; Real Estate Brokers and Sales Agents, SOC 419020; and Securities, Commodities, and Financial Services Sales Agents, SOC 41-3031.
There are four related chapters on Office and Administrative Support Occupations (SOC 43-0000), accessible from www.
bls.gov/ooh/office-and-administrative-support: Bill and Account Collectors, SOC 43-3011; Bookkeeping, Accounting, and
Auditing Clerks, SOC 43-3031; Financial Clerks, SOC 43-3000; and Tellers, SOC 43-3071.
PROFESSIONAL ASSOCIATION
The American Institute of CPAs® (AICPA) website has a “Career Paths” section (www.aicpa.org/Career/CareerPaths/Pages/
CareerPaths.aspx) for men and women who are considering careers as certified public accountants. There are separate pages
for high school students and college students. My advice to transitioning and veteran military who have big packages of GI
Bill benefits available to them would be to read everything. And do not be put off by the fact that the path to CPA certification
is lengthy; many people make good money in financial services while studying for their CPA exams. Also at the AICPA site are
sections on five work areas: accounting, academia, corporate accounting, government, and nonprofit.
INDUSTRY ASSOCIATIONS
The Financial Services Roundtable website has a page of linked logos of 89 member companies at http://fsroundtable.
org/members/.
The Insurance Information Institute (III) website at www.iii.org has links to several pages that can help veterans learn
about the insurance industry. Those pages include a glossary at www.iii.org/services/glossary and a directory, at www.iii.
org/directory, that contains links to insurance associations in the 34 categories listed below. Also on the directory page are
search boxes for state departments of insurance and private state organizations – e.g., Nebraska Association of Insurance
and Financial Advisors (NAIFA).
(1) Actuarial/Accounting
(2) Adjusters
(3) Agents and Brokers
(4) Alternative Markets
(5) Auto/Auto Insurance
(6) Automation and Claims Services
(7) Aviation
(8) Community Development
(9) Crime/Fraud
(10) Crop Insurance
(11) Educational Organizations
(12) Financial Services Industry Organizations
(13) Flood Insurance
(14) Government
(15) International
(16) Legal Issues and Services
(17) Life/Health Insurance Industry Organizations

(18)
(19)
(20)
(21)
(22)
(23)
(24)
(25)
(26)
(27)
(28)
(29)
(30)
(31)
(32)
(33)
(34)

Marine and Ground Transportation
Medical Malpractice/Professional Liability
Nuclear Energy
Professional
Property Insurance Plans
Property/Casualty Insurance Industry Organizations
Regulatory/Legislative Organizations
Reinsurance
Research and Ratings Organizations
Risk Management
Safety/Disaster Mitigation
Surety, Financial Guaranty and Mortgage
Surplus Lines Organizations
Title Insurance
Travel Insurance
Weather
Workers Compensation

Davey proudly supports the men and women who
protect and serve our country. Join our team today!
We are looking for veterans ready to contribute and
lead in our team environment.
To learn more, visit
Davey.com/MilitaryCareers
or call 800.445.8733

Training Approved for
VA Education Benefits
RECRUIT FIRE ACADEMY
FIRE PROGRAMS
TOWER TECHNICIAN I

CERTIFIED SAFETY
& HEALTH OFFICIAL
CNC MACHINISTS

The time has never been better for military veterans to further their training. The Texas A&M Engineering
Extension Service (TEEX) is committed to helping veterans make the best choices possible while attaining
the maximum assistance, guidance, and support using the GI Bill and other programs. Qualifying veterans
may use GI Bill benefits for certain TEEX programs.

TO LEARN HOW TO USE YOUR BENEFITS GO TO TEEX.ORG/VA
Texas A&M Engineering Extension Service
200 Technology Way • College Station, TX 77845-3424

877.833.9638

ARMY

µ MARINE CORPS µ NAVY µ AIR FORCE µ COAST GUARD

Many of the association sites have sections that explain what their members do. For example, the Reinsurance Association of America site has a series of articles, “Fundamentals of P/C [Property and Casualty] Reinsurance,” beginning at www.
reinsurance.org/Fundamentals/.
Another III publication, the Online Insurance Handbook (www.iii.org/publications/insurance-handbook), is a guide to the
insurance industry for reporters, policymakers, students, insurance company employees, and regulators. The guide provides
explanations of auto, home, life, disability, and business insurance, articles about insurance issues, a glossary, and directories.
Jasen Williams is vice president of agency relations at RecruitMilitary and a veteran of the United States Marine Corps.
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UNEXPLODED ORDNANCE
EMERGENCY
MEDICAL SERVICES
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RESEARCH GUIDE

Military
Transition
Program
INSTITUTE

FOR

by RICK JONES

Application Deadline: May 2, 2016
www.idb.org/veterans

We will help you find a job you are
truly passionate about.
The mission of the IDB Military Transition Program is to help you
eliminate the obstacles encountered during the transition between
military and civilian careers and to obtain a job with higher earning
potential shortly after program completion.
Our proactive team of faculty, administrators, corporate and
program allies, and mentors provide you with the training,
education, resources, and credentials you need to create a smooth
progression into your new career.

in defense or aerospace

I

ENCOURAGE JOB SEEKERS to use this guide to learn about the defense and aerospace industries and the job opportunities available in them. All of the URL’s below
are live links in the digital replica of Search & Employ®. You can access the digital
magazine as well as PDF’s of this issue and back issues from http://recruitmilitary.
com/resources/search-employ.

DEFENSE & BUSINESS

SHORT TERM GRADUATE BUSINESS
CERTIFICATE PROGRAM

YOUR RESEARCH GUIDE TO A CAREER

INDUSTRY ASSOCIATIONS
One excellent source of jobs information is a contractor group, the National Defense
Industrial Association (NDIA; www.ndia.org). Its National Defense Mega Directory (http://
nationaldefensemegadirectory.com) lists products and services in 13 categories:
(1) Aviation
(2) C4ISR*
(3) Combat Gear
(4) Environment and Energy
(5) Homeland Security
(6) Logistics, Transportation, and Manufacturing
(7) Maritime Systems
(8) Modeling, Simulation, Testing, and Training
(9) Professional Services and Consulting
(10) Research and Development
(11) Space and Missile Defense
(12) Vehicles
(13) Weapons and Ammunition

U.S. Department of Veterans Affairs (VA) values
Integrity, Commitment, Advocacy, Respect and
Excellence—I CARE. These values define our culture
and strengthen our dedication to those we serve.
We are proud of the diversity of our workforce
and proudly employ over 112,000 Veterans.

* Command, Control, Communications, Computers, Intelligence, Surveillance, and Reconnaissance
In addition, there is a listing of Small Business Classifications, which include Veteran-Owned and Service-Disabled
Veteran-Owned.
The listings are quite detailed. For example, the Aviation category contains 13 listings:
(1) Air Defense
(2) Air Traffic Control
(3) Aircraft (fighters, bombers, transports, tankers, trainers)
(4) Airframes
(5) Armor
(6) Avionics
(7) Composites
(8) Engines / Turbines and Components
(9) Fuels, Lubricants, Oils, and Waxes
(10) Guidance Systems / Seekers
(11) Low Observables
(12) Robotics
(13) Unmanned Aerial Vehicles
Each listing is a link. Clicking on a listing pulls up a list of companies that make the product or perform the service,
and the company lists contain links to their websites. Most of the sites have “careers” pages.
Another contractor group, the Aerospace Industries Association, has similar links. Go to www.aia-aerospace.org, click
on “Membership” and then “Our Members.”
MAGAZINE RACK
To learn about the issues, the major players, and the general buzz in defense and aerospace, I suggest that you read
magazines and media websites on the subjects. Most of the magazines are available both in print and online.

PROGRAM PARTNERS:

Institute for Defense and Business • 1250 Environ Way • Chapel Hill 27517
MTP Program Office: 919.969.8008
54 | Search & Employ ® J A N U A R Y + F E B R U A R Y 2 0 1 6

Empowering Veterans
Through Meaningful
Employment

Publication / Site		
Publisher			Link
AirMaintenance Update	Alpha Publishing Group		
http://amumagazine.com/
Armed Forces Journal		Sightline Media Group		
www.armedforcesjournal.com
Aviation Week & Space Technology	Penton			
www.aviationweek.com/
Avionics			Access Intelligence, LLC		
www.aviationtoday.com/av
Defense Electronics		Penton			
http://defenseelectronicsmag.com/
Defense News		Sightline Media Group		
www.defensenews.com/
Defense Systems		
1105 Media, Inc.		
www.defensesystems.com/Home.aspx
General Aviation News		
Flyer Media, Inc.		
www.generalaviationnews.com/
Geospatial Intelligence Forum
KMI Media Group		
www.kmimediagroup.com/gif
Ground Combat Technology
KMI Media Group		
www.kmimediagroup.com/gct
Intelligent Aerospace		PennWell Corporation		
www.intelligent-aerospace.com/index.html
Military & Aerospace Electronics	PennWell Corporation		
www.militaryaerospace.com/index.html
Military Logistics Forum
KMI Media Group		
www.kmimediagroup.com/mlf
Military Medical / CBRN Technology KMI Media Group		
www.kmimediagroup.com/mmt
Military Training Technology
KMI Media Group		
www.kmimediagroup.com/mtt
National Defense		National Defense Industrial Assn.
www.nationaldefensemagazine.org/Pages/default.aspx
Navy Air / Sea PEO* Forum
KMI Media Group		
www.kmimediagroup.com/npeo
Powered Sport Flying Magazine	Sport Aviation Press		
www.psfmagazine.com
Rotor&Wing		Access Intelligence, LLC		
www.aviationtoday.com/rw
SIGNAL			AFCEA International		
www.afcea.org/content/?q=signal
Special Operations Technology
KMI Media Group		
www.kmimediagroup.com/sotech

If you are a Veteran seeking employment,
career readiness services or assistance
with applying for a VA career opportunity,
contact VESO at 855-VA4Vets.

(1-855-824-8387)
www.vaforvets.va.gov

* Program Executive Office
Rick Jones is vice president of sales at RecruitMilitary and a former master gunnery sergeant in the United States
Marine Corps.
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IT OPPORTUNITIES

West Virginia
wants you!
Prior Military Service
combines with
National Guard Service
to earn a 20 year
Retirement

WEST VIRGINIA

1-800-642-3619

by LISA MILLER

YOUR GUIDE TO INDUSTRIAL AND OCCUPATIONAL

EMPLOYMENT STATISTICS

I am Touro. I am a Veteran.

V

eteran hiring leaders strongly advise job seekers to do
a lot of research before applying for employment. One
aspect of job research is employer-specific – check employers’ websites, search the Internet for comments on those
employers, talk to people who work for them, etc.

For Admissions Inquiries Contact:
Vincent Polletta
212-463-0400 ext.5177

.................................................

Another aspect is field-specific. What is the employment situation in the field
that interests you? What are the prospects for employment? Is the field growing? Is the pay good, and will it get better?

For Advisement Contact:
COL (Ret) Geoffrey Slack
Director of Veterans Affairs

WHAT IS THE FIELD?
ì

You can think of “the field” in either of two ways – as an occupation or as an industry. So, if someone
says that he or she is interested in “a job in information technology,” that could mean:
● working in an IT occupation for a company that is in the IT industry – for example, as a systemssoftware research engineer for a manufacturer of computer hardware
● working in a IT occupation for a company that is not in the IT industry – e.g., as a web developer/
designer for a manufacturer of sporting goods
● working in a non-IT occupation for a company that is in the IT industry – e.g., as a financial analyst
for a producer of software

631-665-1600 ext.6317

CHRISTINA CHERRY

TERMS AND CODES
ì

In my view, most job seekers should research both the occupations and the industries that interest
them. And when the research turns to statistics, job seekers need to understand how certain terms and
numerical codes are used.
Search & Employ® cites occupational and industrial employment statistics compiled by the Bureau
of Labor Statistics (BLS), a part of the United States Department of Labor. For occupational statistics,
the BLS uses a system of names and numerical codes called the Standard Occupational Classification
and Coding Structure (SOC; www.bls.gov/soc/major_groups.htm). For industrial statistics, the BLS
uses the North American Industry Classification System (NAICS; www.census.gov/cgi-bin/sssd/naics/
naicsrch?chart=2012).

“If you want a school where they really care about you, Touro is
the place for you,” says Christina. A former Navy Seabee, Christina
earned her Bachelor of Science degree in Business Management at
NYSCAS. A member of Sigma Beta Delta International Business Honor
Society, she is currently employed by the Veterans Administration.

OCCUPATIONS
ì

The SOC lists 23 “major groups” of occupations. The major groups are divided into 97 “minor groups”;
which, in turn, are divided into 461 “broad groups.” The latter consist of 840 “detailed occupations.” In
the following discussion, I use computer-related occupations as examples.
The groups and occupations have six-digit codes. The highest-level codes consist of two digits other than
zero, followed by four zeroes. In the next level down, a non-zero digit replaces the first zero. This pattern
continues, with successive digits other than zero representing successively narrower classifications.
● First two digits: major groups, which include Computer and Mathematical Occupations, SOC 15-0000.
● Third digit: minor groups. SOC 15-0000 consists of two minor groups: SOC 15-1100, Computer
Occupations; and SOC 15-2000, Mathematical Science Occupations. NOTE: SOC 15-1100 has an extra
non-zero digit because that occupation was changed from “Computer Specialists,” which had an SOC
code of 15-1000.
● Fourth and fifth digits: broad groups. SOC 15-1100 consists of six broad groups: SOC 15-1110, Computer and Information Research Scientists; SOC 15-1120, Computer and Information Analysts; SOC 15-1130,
Software Developers and Programmers; SOC 15-1140, Database Administrators and Network Architects;
SOC 15-1150, Computer Support Specialists; and SOC 15-1190, Miscellaneous Computer Occupations.
● Sixth digit: detailed occupations. SOC 15-1150 consists of two detailed occupations: SOC 15-1151,
Computer User Support Specialists; and SOC 15-1152, Computer Network Support Specialists.

Q UA L I T Y A S S U R A N C E

Use your veteran’s educational benefits
www.touro.edu/veterans
Proud Participant in the Yellow Ribbon Program
There’s a Special Place for Veterans
and Service Members at Touro!
Touro is an equal opportunity institution
For Touro’s complete Non-Discrimination Statement, please visit www.touro.edu

I N F O R M AT I O N T E C H N O LO G Y

ENGINEERING

We’re Thinking 50 Years into the Future

INDUSTRIES
ì

NAICS is a 2- through 6-digit hierarchical classification system, offering five levels of detail. Each digit in
the code is part of a series of progressively narrower categories, and the more digits in the code signify
greater classification detail. The first two digits designate the economic sector, the third digit designates
the subsector, the fourth digit designates the industry group, the fifth digit designates the NAICS industry,
and the sixth digit designates the national industry. The 6-digit level allows for the three countries participating in NAICS – the United States, Canada, and Mexico – each to have country-specific detail.
In the discussion below, I use Information categories as examples.
● Two digits: sectors, which include NAICS 51, Information.
● Three digits: subsectors. NAICS 51 consists of six subsectors: NAICS 511, Publishing Industries
(except Internet); NAICS 512, Motion Picture and Sound Recording Industries; NAICS 515, Broadcasting
(except Internet); NAICS 517, Telecommunications; NAICS 518, Data Processing, Hosting, and Related
Services; and NAICS 519, Other Information Services.
● Four digits: industry groups. NAICS 517 consists of four industry groups: NAICS 5171, Wired Telecommunications Carriers; NAICS 5172, Wireless Communications Carriers (except Satellite); NAICS
5174, Satellite Telecommunications; and NAICS 5179, Other Telecommunications.
● Five digits: NAICS industries. NAICS 5179 consists of one NAICS industry of the same name and an
NAICS code of 51791.
● Six digits: United States industries. NAICS 51791 consists of two United States industries: NAICS
517911, Telecommunications Resellers; and NAICS 517919, All Other Telecommunications.

At Strategic Systems Programs, we’ve been managing our Nation’s most successful missile system for 60 years
Today, we are looking to the future. We’re evolving and modernizing
this critical security resource to meet the challenges of the next 50 years…
and we need your help to get us there. We’re looking to expand our
program management team with a diverse workforce to provide
critical skillsets. Fresh ideas. Innovative approaches.

Looking for a new opportunity? Consider making our future…
part of your future plans. Join us.
Become a civilian member of the U.S. Navy’s most successful
Program Management Team.
www.ssp.navy.mil

FINANCE/BUSINESS

P R O G R A M / M A N AG E M E N T A N A LYS T

A D M I N I S T R AT I V E

Lisa Miller is a national account executive at RecruitMilitary. Contact her at lmiller@recruitmillitary.com.
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Special Section for Veteran hiring leaders
THE SURVEYS SAY:OUR CAREER FAIRS WORK!

W

e have the results
of post-event
surveys for the 87
Veteran Opportunity Expos
that we produced from
January through October
2015, and the numbers are
great. After each event, we
email two surveys – one
to exhibitors and the other
to the job candidates who
attended.
Exhibitors at our events
include corporate employers, law-enforcement agencies and other government
employers, franchisors, and educational institutions. Candidates include men and women who are
transitioning from active duty to civilian life, veterans
who already have civilian work experience, members
of the National Guard and reserves, and military
spouses and other family members.
● There were 4,534 exhibitors at the 87 events, an
average of 52.1 per event.
● The exhibitors included 3,893 employers. The average of 44.7 employers per event is an all-time record.

by MARY BETH MILLER

● There were 28,775 candidates at the events, an
average of 6.3 per exhibitor, 7.4 per employer, and
330.7 per event.
● The employers expected to conduct from 20,542 to
33,935 interviews as a result of exhibiting, an average of
5.3 to 8.7 per employer and 236.1 to 390.1 per event.
● 57.3% of the candidates who responded said that
they expected to secure interviews as a result of their
attendance.
● The employers expected to extend 10,782 job
offers, an average of 2.8 per employer and an all-time
record of 123.9 per event.
Other exhibitor results, in terms of “percent favorable”:
● overall event experience 95.1%
● return on investment 94.6%
● likelihood of participating in a future event 91.8%,
an all-time record
● quality of candidates 92.3%
● number of candidates 91.0%
● pre-event communications 97.2%
● on-site support 97.1%

Mary Beth Miller is market research coordinator at
RecruitMilitary. Contact her at marybeth@recruitmilitary.com.

Off to Another Record-Breaking Year
We are pleased to report that Search & Employ® is already on its way to a third consecutive record-breaking
year. The issue that you are reading contains 43 pages of paid advertising, compared with 38½ pages in the JanuaryFebruary 2015 issue, 29¾ in January-February 2014, and 28¾ the year before.
The year 2015 was the best ever for paid advertising, at 272 pages, compared with 242¾ in 2014 and 169½
in 2013.
We thank all of our advertisers for helping Search & Employ® help men and women with military backgrounds
find outstanding civilian jobs, business-ownership opportunities, and continuing education programs.

Industry-Specific Segments of the Database of Job Candidates at www.recruitmilitary.com
Segment

Number of
Registrants

Future Work Interests selected

Aerospace / Defense

54,247

Aerospace/Defense, Aviation, Aviation Maintenance, Avionics

Construction

47,101

Construction, Engineering - Civil, General Labor, HVAC, Landscaping, Plumbing, Skilled Labor/Trades

Education

54,871

Education, Training/Instruction

Energy / Utilities

36,199

Energy/Utilities, Environmental, Mining

Financial Services / Insurance

41,923

Accounting/Auditing, Banking/Financial Services, Finance, Insurance

Healthcare

45,576

Biotech/Biomed, Health Care, Medical/Healthcare, Nurse, Pharmaceutical, Sales - Medical

Hospitality

46,424

Food Service, Hospitality/Hotel/Leisure, Restaurant, Sports/Recreation

Information Technology
/ Telecommunications

98,927

Electronics Technician, Geospatial, IT, IT - Databases, IT - Executive Management, IT - Hardware,
IT - Network/LAN/WAN, IT - Other, IT - Project Management, IT - Sales, IT - Security, IT - Software,
IT - System Administration, IT - Systems Analysis, IT - Systems Engineer, IT - Testing Q/A,
IT - Web Development, Satellite, Security - Network Management, Telecommunications

Law Enforcement

69,131

Law Enforcement

Manufacturing

37,949

Engineering - Industrial, Enginering - Quality, Manufacturing

Transportation / Logistics

100,768

Distribution/Shipping, Inventory, Logistics - Supply, Logistics - Transportation,
Merchant Marine/Maritime, Supply Chain, Transportation, Warehouse

When candidates register, we ask them – but do not require them – to select their future work interests from a list of 127 industries and occupations. Not all candidates
select an interest, but each candidate may select up to 10 of them. On average, they make roughly 3.5 selections – but a candidate is highly likely to select related
interests in a given segment. The 11 segments listed in the table consist of 62 of the 127 available interests. Many of the remaining 65, even when combined with related
interests, do not have enough registrants to displace any of the 11 segments in the table. Other interests not listed in the table – for example, Management/Supervision
and Administrative/Clerical/Support – have large numbers of registrants, but are not industry-specific.
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Testimonials of Exhibitors
at Recent Events



COLUMBUS / NOVEMBER 5
■ Event Coordinator Doug Turner was
amazing with customer service helping out
not only the employers, but motivating those
veterans and families to prove themselves.
Left me speechless.
■ I was very impressed with the organization
of the event, communication throughout the
process, and the data that RecruitMilitary
was able to share.
SAN JOSE / OCTOBER 29
Great environment and very high caliber
candidates.
■ Very organized and well managed event!!
The candidates that attended the career fair
were excited and prepared to be there.

ATLANTA / OCTOBER 8
■ Phenomenal event with top caliber candidates. Executed flawlessly.
■ Great leads and the staff helped out the
whole way.
CINCINNATI / OCTOBER 8
I was very impressed that someone on site
was aware of the roles offered by each company and was directing specific candidates to
specific companies based on their skill set.
■ The DAV / RecruitMilitary folks are all very
passionate about helping veterans find jobs.
There was a great pride of ownership with
the event.
■

■

MILWAUKEE / OCTOBER 29
■ Professional, well organized, inviting.
Great, personable staff on site. We anticipate
an excellent return on our investment.
■ I really appreciated the attentiveness of
the coordinator who ran the event, the overall
look and feel of the facilities, the quality of
the organizations that were present, and the
engagement level of the candidates.
CHARLOTTE / OCTOBER 29
I appreciated the level of professionalism demonstrated by RecruitMilitary Event
Coordinator Robert Walker. His interaction
with career fair attendees and vendors was
exceptional.
■ Way better than other career fairs and
military events I’ve been to.
■

PHOENIX / SEPTEMBER 24
Better prepared and better advertised
than others. Organizers definitely took
concern in the event.
■ Everyone was professional and very friendly.
The candidates were prepared and very good.

OKLAHOMA CITY / OCTOBER 22
The quality and number of applicants /
candidates that I have come to expect at
your events is very beneficial to me in my
recruiting needs.
■ The event is more professional than
other general job fairs that I have attended
in the past. The communication for the
event is better and the organizers are more
supportive.

COLUMBIA / SEPTEMBER 24
We were looking to fill two positions in our
West Columbia office. Both were filled from
your job fair!
■ Very good event. We will sign up for next
year / next time in Columbia.

MINNEAPOLIS / OCTOBER 15
■ The RecruitMilitary events are well attended by serious applicants. Many other
career fairs we participate in have too many
people who are not serious job seekers.
■ There are more people willing to come up
to the booth and discover opportunities than
at other job fairs.

CHICAGO / OCTOBER 8
Great! This job fair set the bar.
■ Much better quality of candidates than
other job fairs.
■

by ELIZABETH STETLER

Meet Our New Colleagues

In the past few months, we have added six experienced individuals to our RecruitMilitary team. Our
new colleagues are filling positions in marketing, sales, and support services. Each of them brings
an extensive background and an interesting history to our company. We are happy to introduce them
to our readers – and all of us look forward to working with you.
Sam Carlson
/ Support Services
Account Coordinator
Sam served four years
as an artillery fire direction controller for the
United States Marine
Corps. During his time in service, he was stationed in
Kaneohe Bay, Hawaii. He also got to travel to places
such as Japan, Thailand, Philippines, Australia, and
the other islands of Hawaii for training purposes.
He was born in a refugee camp in the Philippines and was adopted by an American family at
six months old. Between both
his biological and his adopted
families, he has 10 brothers
and sisters. His biological family
is Cambodian, and they live in
various parts of California and
Arizona. His adopted family lives
in the greater Cincinnati area.
After the military, Sam worked
CARLSON
for the Arizona State University
veterans department and then, after moving back
to Cincinnati, at Maximum Communications, a call
center. He recently graduated from the University of
Cincinnati with a BA in English literature and a minor
in organizational leadership.
He enjoys being active: playing co-ed softball, flag
football, basketball, and tennis. He also spends a
great deal of time outdoors, hiking and camping. He
loves his hometown teams – the Cincinnati Reds and
Bengals. He also follows the University of Cincinnati
Bearcats, both for basketball and football. Sam is a
martial arts instructor.

■

PITTSBURGH / OCTOBER 22
■ Quality event with quality results. Great
return on the investment.
■ Very informative, smooth process. Brought
in people that are willing and ready to work.

AUSTIN / OCTOBER 15
Best in class. I feel that your organization
is so dedicated to the military that it shows
in and away from these events.
■ Good event and good people. Military
people are responsible and reliable.

KANSAS CITY / SEPTEMBER 24
Event / on site coordinator was outstanding and extremely motivated to make the
event a success for everyone. He was
amazing!
■ Those seeking employment seemed better
prepared than at other job fairs and had
questions about employment and how to
apply at our organization.
■

■

■

■

BALTIMORE / OCTOBER 1
Event ran seamlessly. Exhibitors were well
taken care of and our recruitment needs
were met.
■ This is our second RecruitMilitary fair . . .
hired one veteran from the first fair and hope
to hire at least two more from the second fair.
■

Special Section for Veteran hiring leaders

NEW YORK / SEPTEMBER 17
■ Really appreciated all of the support from
the staff and allowing us to do different
things to promote our company.
■ Candidates were eager and excited to talk
about opportunities with us.
NASHVILLE / SEPTEMBER 17
■ As a government law enforcement
agency, this expo gave us highly qualified
participants.
■ There was a wide level of skill sets that
came through making for good selection.
RIVERSIDE / SEPTEMBER 17
Went like clockwork. I like that. Very dynamic.
We will attend as many events as possible.
■ By far the best turnout in this area.
■

HOUSTON / SEPTEMBER 10
Being a vet, I wish I would have had this
experience.
■ Good turnout, good location, good skill
sets available for what we typically hire for.
■

MIAMI / SEPTEMBER 10
Really believe the ROI is tremendous.
■ If you are looking to hire veterans, this is
the place to be.
■
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Junior Chancay
/ Account Executive
Originally from Ecuador, Junior
served in the Marine Corps for 20
years. He started his military career as an administrative assistant,
but spent most of his service as
a career recruiter. As a recruiter,
Junior was recognized for his ability not only to hit his “sales” goals, CHANCAY
but also for his ability to bring
strong candidates into the Corps.
After retiring from the Marines in 2015, Junior
was hired as the general manager of CV Windows
and Doors of Riverside, California. He learned of
RecruitMilitary through Joe Langella, a RecruitMilitary
account executive who served alongside Junior in the
Marines.
Junior’s home of record is New York City, but he currently resides with his wife and children in Temecula,
California. He loves all types of sports and is a
die-hard New York Giants, Knicks, and Yankees fan.
He enjoys outdoor activities such as deep sea fishing,
mountain biking, and hiking with his family. He also
volunteers with his family for Habitat for Humanity
and for veterans on military installations. He is fluent
in Spanish and is Green Belt trained and certified in
Lean Six Sigma.
A fun fact about Junior: He was a member of a citybased dart league in Harrisburg, Pennsylvania, and
won two league championships. Both times, Jimmy
Buffet's "Margaritaville" was playing when he threw
the winning dart.
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Mariela O'Leary
/ Account Executive
Mariela served in the Marines
for 4 years. Originally from Brazil,
she is fluent in Portuguese and
Spanish, which proved instrumental
while working as an international
business consultant for her startup, iglobalbusinessconsultant.com.
This firm helped companies in both O'LEARY
the professional and business sectors create growth and expansion into international
markets.
In addition to her start-up, Mariela has also
worked with United Postal Service, the University of
California San Diego (UCSD), sports-supplement and
sportswear-related companies, and the sports-training
equipment firm SKLZ.
In January 2014, she started up a fitness studio
called Elite Performance Fitness, which she sold in
July 2015. She is also master nutrition consultant
certified and master trainer certified with the International Sports Science Association.
Mariela’s home of record is Mississippi, but she currently resides with her family in Lemoore, California.
Sharing her household are her husband, her four
children, her little brother from Brazil, and her dog,
Julius. She holds a BA in marketing and an MBA in
international business from UCSD.
Reena O’Brien
/ Public Relations Director
Reena brings 15 years of media
experience to RecruitMilitary,
having worked at the ABC stations
in Orlando and Atlanta. She has
held roles as assignment editor,
manager of coverage and content,
and senior executive producer;
and she has extensive experience O'BRIEN
developing, implementing, and
executing communication strategies.
She also worked for the U.S. Army Recruiting Command as the social media manager and served as
the director of communications for the Florida Department of Environmental Protection.
Reena speaks both French and Hindi and holds a
bachelor’s degree in organizational management from
Palm Beach Atlantic University. Some of her hobbies
include cooking, spin and barre classes, hot yoga, and
paddle boarding. She is also a major fan of college
football and cheers for the Florida State Seminoles.
Reena lives in Fort Knox with her husband, who
serves in the Army.
Marianne Fields
/ Email Marketing Specialist
Marianne is an experienced marketing technologist with a 19-year
track record of using marketing data
and software to drive both offline
and online transactional revenue.
She has strong expertise in managing database systems, leveraging
customer service efforts, and lead- FIELDS
ing marketing campaigns.
Marianne holds a bachelor’s degree in organizational leadership, with a concentration in communications, from Northern Kentucky University.
She lives in Fayetteville, Ohio, with her partner of 12

years, Tim, and her stepdaughters Taylor and Whitney.
She also has two dogs, Fiddle, whom she inherited
from her grandmother, and Zoe. She loves to read,
especially classic fiction, and has an appreciation for
anything in the color of purple.
A fun fact about Marianne: For over four years, she
worked on the crew for her uncle’s hot air balloon
operation in Ohio.
Erinn Whitehead
/ Marketing Coordinator
Erinn holds a degree in journalism
with a focus on advertising from
The Ohio State University. Before
joining the RecruitMilitary team,
Erinn was the associate director
of convention services for the
Nashville Convention and Visitors WHITEHEAD
Bureau, where she handled the
marketing, housing, staffing, and transportation for all
the events booked in the city from 1996 to 1999.
Before working for the city of Nashville, Erinn was
retail marketing manager for the Greater Columbus
Convention Center from 1993 to 1996. There, she
handled all onsite marketing for the center and acted
as a liaison between upper management and the
retail shop in the center.
She currently lives in the greater Cincinnati area
with her husband and her two teenage daughters, but
she has also lived in Columbus (twice), Indianapolis
(twice), Nashville, and Seattle. She loves to do anything
fitness-related: running, biking, and working out. Since
2006, she has been a certified personal trainer and fitness Instructor and teaches spinning, yoga, boot-camp
fitness classes, and TRX exercises. In addition to all
things fitness, Erinn also enjoys going to art shows.
Elizabeth Stetler is associate editor and production/
circulation manager of Search & Employ® and a
veteran of the United States Army. Contact her at
estetler@recruitmilitary.com.

database Snapshot
Database of registered job seekers
at www.recruitmilitary.com
on November 25, 2015
716,170 } Registered searchable candidates
RANK
91.9% } Enlisted personnel
7.1% } Commissioned Officers
1.0% } Warrant Officers
ETHNICITY
59.1% } Caucasian
23.7% } African-American
9.8% } Hispanic
2.2% } Asian
1.1% } Native American
4.1% } Other
GENDER
83.4% } Men
16.6% } Women
ACTIVE SECURITY CLEARANCES
55,218 } Secret
2,956 } Top Secret
9,669 } Top Secret/SCI Individual has
a Top Secret Clearance and is cleared
to access Sensitive Compartmentalized
Information (SCI)
277 } L-DOE Clearance granted by
the United States Department of Energy
344 } Q-DOE Clearance granted by
the United States Department of Energy;
more difficult to obtain than L-DOE
252 } ISSA Industrial Security Staff
Approval
HIGHEST EDUCATION LEVEL
22.8% } High School
24.9% } Beyond High School
7.9% } Professional Certificate
13.8% } Associate’s Degree
21.6% } Bachelor’s Degree
8.7% } Master's Degree
0.4% } Doctor's Degree
SERVICE BRANCH
47.0% } Army
21.2% } Navy
16.3% } Air Force
14.3% } Marines
1.2% } Coast Guard

Need financial services /insurance candidates?

WE’VE GOT ‘EM!
We have great news for recruiters who
are working in financial services / insurance, one
of the themes of this issue. Almost 42,000 of
the registered and searchable candidates in our
database at www.recruitmilitary.com selected a
future work interest related to that theme when they
registered. The database consists of job candidates
who are transitioning from active duty to civilian life,
veterans who already have civilian work experience,
members of the National Guard and reserves, and
military spouses and other family members.
Certain industry-specific segments of the database
have become so large that we can think of them as
commercially viable databases unto themselves.
Financial services / insurance and the 10 other segments listed in the table on page 58 are the largest.
The numbers of registrants represent the candidates
who, when they registered, selected one or more work
interests in the respective rows. So, for example, a
candidate who selected both “Accounting/Auditing”
and “Banking/Financial Services” counts as one reg-

by LARRY SLAGEL

istrant in the “Financial Services/Insurance” segment.
For most HR needs, employers doing business in
the 11 segments need search no further than www.
recruitmilitary.com. For example, the “Manufacturing” segment is one of the smallest listed; but
for an industry that is always trying to find good
workers, 37,949 men and women with military
backgrounds constitute a treasure of talent.
Employers can also use our segments for targeted
marketing. We can send out emails advertising an
employer’s job openings, inviting candidates to an
employer’s booth at a DAV / RecruitMilitary All Veteran Job Fair, inviting candidates to an employer’s
hiring event, etc. In addition, the continuing growth
of our database provides us with steady stream of
fresh candidates to invite to our job fairs – and to
receive our monthly jobs newsletter – The VetTen.
Larry Slagel is senior vice president of sales at RecruitMilitary and a former captain in the United States
Marine Corps. Contact him at larry@recruitmilitary.com.
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55 	Veteran Employment Services Office

www.vaforvets.va.gov

24 	Veteran Franchise Centers

www.veteranfranchisecenters.com

42

Walgreens

www.walgreens.jobs

56

West Virginia Army National Guard

www.wv.ngb.army.mil/contact.aspx

39

XPO Logistics (Formerly Con-way Truckload)

WeDriveXPO.com/rm
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what
to do
after a
20-year
military
career
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CRAIG JONES

a

fter A 20-yeAr cAreer in the nAvy, i retired AS commAnder.
i’m now mArried with two children And living
in virginiA BeAch, vA.

When I was in the service, I really liked working
with people. When I retired, I wanted to continue working with people, but also to be more
in control of my time. Going from a Surface Warfare Officer where you’re training for combat
and sailing on the high seas to working in a suit
and tie is a big shift in mentality and processes.
I had to prepare for that shift, so I really thought
“what do I want to do?” That’s what I encourage
anyone who’s within 12 months of separating or
retiring from the service to do. Make a list, like I
did. I wanted:
● To help people do things they wouldn’t be
able to accomplish on their own.
● To stay connected to the military and in some
way help current active-duty servicemembers.
● More control and flexibility over my job.
● More time to spend with my family.
● To do something I believed in. I didn’t just
want a job. I wanted to have the same feeling I
had while serving my country in the Navy.

I talked about it with my wife. Because of our
experience with First Command as clients, she
mentioned becoming a Financial Advisor as an

option. The Financial Advisor role appealed to
me because it would let me by my own boss, and
I would get to keep working with military folks.
Financial advising may not be for you, but
there are plenty of jobs available that can keep
you connected to the military. In addition to
making your “what do I want to do?” list, there
are many other factors to consider when leaving the military:
● Do you have the money to make the weeks
or months transition to your new position or to
start your own business?
● Are you comfortable getting out and meeting new people? Are you socially active in your
community? If so, then take advantage of that.
Network!
● Do you believe in what you’re going to do?
Whether it’s selling a product, building a bridge
or designing software, really believe in it. Don’t
just pick a job. Try to make it a career.
● Do you have your spouse’s support? Make it
a family decision. Working in the private sector is much different than working for the U.S.
military.

● Does the position you are applying for offer training or mentorship programs? Do your
homework to find out how much/what kind of
help you’ll get from your new employer.

Finally, have confidence in your own abilities.
Many of the skills you’ve learned and certifications you’ve received in the military can be
transferred to a civilian career.
First Command highly values the work ethic,
leadership skills and personal accountability
forged in military service. Through our Squared
Away™ initiative, we have committed to recruit
more than 2,100 military veterans and spouses
over five years. To learn more about career
opportunities as a First Command Financial
Advisor, visit www.wehireleaders.com or talk to
a First Command Recruiter at (877) 601 5783.
c Craig Jones
First Command Financial Advisor

YOUR NEXT MISSION
Seventy Seven Energy proudly enlists veterans and military
spouses across our alliance of affiliates. As a RecruitMilitary Veteran
Hiring Leader, we equip you with dynamic experience, challenging
opportunities and technical training to advance your career. There’s
strength in our numbers — be a leader among our ranks today and
command the U.S.’s energy-independent future.

77nrg.com

