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A Word From Ian Renton
Thank you for requesting our free report. Label printing is a very specialist subset of the printing 
industry and as a result there is very limited information on the subject. This is why I have 
written this report. I want to make you better informed before you make your purchase, whether 
small or large.

The two biggest mistakes you can make in label printing are to pay much more than you 
need to by choosing the wrong supplier or to purchase the wrong labels that are not designed 

specifically for your requirements.

By reading this bonus report, I am sure you will be able to avoid both problems. There have been many times 
when we have been asked to assist because a customer has either paid too much or the label is not the right 
quality for the purpose it was required to perform.

Below is your free report where you can receive five design tips for your custom labels. With labels used on 
several products, it is important that you get the design done in an expert fashion. 

Free Report FROM RENTON’S LABELS
 

1. Basic Product Label Design Tips
A well designed product label can achieve important objectives:  it reinforces brand identity; it describes the 
product; it entices customers; it stands out from competitors on the shelf and gets the company’s message 
across. Adhering to certain design principles when creating a product label can lead to successful branding for 
a business and, ultimately increase the products perceived value and establishing relationships with customers, 
and in the long run increasing sales.

The following tips can help you design the best label for your products.

- Choose your fonts wisely: Keep your fonts clear and legible. Font styles, colours and sizes will directly 
impact the customers’ impression of your brand. Don’t settle for the typical fonts like Arial or Times New Roman. 
Choose a font that will help the product stand out, or one that captures the personality of the product. 

- Keep it simple: Simplicity makes your design easier to recognise and remember, and has a greater chance 
of achieving timelessness. 

- Take into account the colour of your product label against the colouring of the packaging. You want your 
label to stand out rather than have a negative impact on the product. 
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Example: Here is a good use of patterns and colours against the wine 
bottles. Mas Romani label designed by Gabriel Morales.

- Another idea is to use professional graphics such as drawings, 
vectors or photographs as a way of drawing consumers’ attention. 
iStockphoto and Vectorstock are  good online sources where you can find 
professional images to add to your label.

- Appropriate Size and Shape: 
Cut out and test a draft label against 
your product to decide on size and 
shape. An unusual shape will easily 
gain attention, differentiating itself  
from your competitors, although it 
can be more costly when printing. 
That does not mean a well designed 

rectangular label will not do the job. It’s a matter of deciding if a custom 
shaped label will correlate to your company’s branding.  

Example: Two Beers Brewing Company, have brought the famous 
mountain ranges of their state to their beer packaging, creating a label that 
is shaped like a mountain.

2. Getting The Right Colours For Your Custom Labels

When designing custom labels, one of the most important things to consider is the colours of your labels. You 
want the colours on your labels to stand out. To do that, firstly you must consider what you are sticking your 
labels onto. Are you sticking your custom labels on white paper, different coloured products, transparent surfaces 
such as glass or something else? For maximum impact, the colours printed on your labels should contrast well 
with the surface they are printed on.

Naturally, you must consider what you wish to print on your custom labels? Do you want to include your 
company name and logo on your labels? In this case, you will obviously include your company colours as they 
appear. Similarly, you will want your products to appear in their actual colours.

Most labels are printed on permanent white gloss label stock. For these labels text should be printed in strong 
dark colours such as black, red or blue. Lighter pastel colours such as yellow are ineffective as text on a white 
label.

Next, you want to make sure you get your colours as you want them. Many custom labels are now printed 
digitally to avoid preparation costs such as film and printing plates. The downside is that colour matching in 
digital label printing is close but never exact.

You must be aware of the difference between RGB 
and CMYK printing. Most digital colour printers 
today (including your little desktop inkjet) print 
in CMYK (Cyan-Magenta-Yellow-K = Black), 
also known as four colour process. However, all 
computer monitors display colour as RGB (Red-
Green-Blue). Now if you create your file as RGB, 
the colour is going to look different when printed 
on a CMYK printer, so it is always a good idea to 
create your artwork as CMYK.

Many people create their label artwork and then print it out on their inkjet or laser printer, thinking this is how 
their labels will look. But anyone who owns more than one different printer knows that colour can look vastly 
different between printers. If colour is important to you we recommend you request a free colour proof. This way 
you will see exactly what your custom labels will look like when printed on our press.
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3. Here Is A List Of Everything You Need For Your Product Labels

Multinational companies all employ graphic designers who have the skill and experience to come up with the 
best designs for their product labels. However, many small producers and manufacturers will not have the luxury 
of employing designers so they will need to outsource the graphic design of their labels to either an outside 
designer or to a preferred label printing company.

Firstly, let’s look at the main features of product labels. They are as follows:

• Branding, i.e. company logos and colours

• Name and contact details of the manufacturer

• Name of the product, e.g. is it a special category of your main product?

• Size or volume, e.g. number of millilitres

• Ingredients of your product

• Origin of your product, i.e. country grown, country packaged, etc.

• Ideally, include benefits of your product including a catchy phrase or Unique Selling Proposition

• Use by date or warranty information if relevant

• Other relevant information such as product testing results, testimonials, guarantees, references to other  
 marketing, etc.

This information can be easily placed on your product if it is relatively large. For example, a shampoo bottle 
label is sufficiently large and provides ample room to fit all of this information. Many products use two labels, for 
example, a front label that is heavy on branding and imagery, and a back label that contains the finer details of 
the product such as ingredients.

However, what if your product is quite small such as lip balm? It will be quite challenging to fit all of this 
information on your label. Where do you start? Well, surprisingly, the first person you should consult is a lawyer, 
especially if you are selling your products in retail outlets. There are legal requirements such as country of origin 
and ingredients which must be listed on your products.

These legal requirements make the design of your product labels more difficult rather than easier. However, they 
obviously must take top priority. Then, what is the best way to design your product label once you have taken 
care of the legal constraints?

Well, I like to think of the product label as being designed in a similar way to a sales letter but on a smaller 
scale. You do want to use your product labels to attract new customers. Your prospects will have two readership 
paths. Some will want to read all or almost all of the information contained on the label. Others will just want 
to skim your label quickly so you will need compelling headlines which will convince your prospects to buy the 
product.

Once you have made the sale, you will want repeat sales. The obvious solution is to be consistent with your 
design so your customers can easily find your product on the supermarket shelves or at other retail outlets easily. 
This is where a skilled designer is needed. Your product labels must stand out so strong colours are needed. 

4

Email your completed artwork for your product labels to 
info@rentonslabels.com.au or call us on 1-800 736 861 or  
02 9631 2533 for a quotation.

Please advise the size of your labels, quantity required  
and how your labels are to be used.



When choosing colours, you must consider your brand and also that of competitors’ products. A design and 
colour scheme that is unique to your product range will help to differentiate it on the shelf. It is also wise to be 
mindful of complementary colours and good contrast. There are several free online tools available to help you 
develop strong colour combinations.

The final point is the size of your text fields relative to each other, and what the headline or primary text 
contains. If your product is well-known, the brand name is sufficient. Also, if a catchy phrase or brief unique 
selling proposition is attached to the product then this should also be included prominently on the product label.

One thing is certain when it comes to the design of product labels, you will need a skilled graphic designer to 
assist you since the future sales of your products will depend on this.

4. Design Tips For Wine Labels

Wine labels are not just any labels. You need to do a little more than just include some text and the type of wine 
you are selling or giving away as a gift. Whether a gift or a product for sale, the label is really what adds impact 
to the actual wine inside the bottle.

When I searched for wine labels on the internet, I guess I was not surprised to find that there are people who 
actually collect wine labels, just like others collect stamps or coins.

Wine labels really are product labels but you won’t find as much care and attention taken over skincare labels, 
candle labels, cleaning labels, medical labels and other sorts of product labels.

The design of wine labels really is a work of art in itself so it is worth going to some trouble to come up with the 
best wine label design you can possibly get.

Anyway, back to the collectors of wine labels. You can visit http://users.tpg.com.au/palfreyt/ to get some ideas for 
your wine labels.

Often, it is difficult to start with a blank sheet so it can be helpful to start with other designs, not for you to copy, 
but for you to see how others have designed their wine labels.

Here are ten obvious things that most wine labels should include:

1. Red or white wine

2. Type of wine

3. Year produced

4. Volume in millilitres

5. Alcohol content

6. Brand name for sales purposes or reason for your gift

7. Background information or an interesting story

8. An appropriate picture or design

9. Choice of fonts and point size

10. Choice of colours of text, images and background colours.

By looking at some of these examples, you can also get some lessons in what not to do when designing your 
wine labels. Be wary of dark background colours as dark colours make the text difficult to read.

When selling your wine, the label must be able to be read clearly and at a distance so use short and plain 
headlines that are easy to read. Not everyone will read everything on your wine label.
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5. What Makes A Custom Sticker Stick Out?

Have you ever noticed that when you find a custom sticker on a product, letter or packaging, it grabs your 
attention? In fact, a product may have other bold printing and advertising on it, but a custom sticker will almost 
always draw the eye to it. Why?

There are three reasons. Firstly, a sticker involves more than one of our senses. It involves our sight as well as 
our touch. We notice that it is “sticking up” above the smooth plane of the packaging, and without thinking, we 
run our fingers over its edges. Unconsciously, we want to assure our brain that it is correct in its assessment and 
is not part of the material it is attached to. Conversely, when was the last time you felt the unconscious need to 
run your hand over a piece of paper or plastic that had nothing but printing on it?

Secondly, stickers are a “shape within a shape,” i.e. a circle on top of a rectangular piece of paper, and therefore, 
our brain goes to work reconciling the two opposing shapes. Even if the sticker is a similar shape to what it is 
placed on—such as a rectangular shape upon the rectangular paper—still our brains take notice, and alert us to 
the unusual configuration.

Third, custom stickers, if done correctly, are designed with colours, shapes and fonts that are in direct contrast 
to the surface to which they will be applied. If done with expertise and forethought, these colours, shapes and 
fonts will guarantee that your sticker gets noticed by your potential customers, subscribers or clients.
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BONUS Free Report 

 Ten Things You Should Know Before You 
Purchase Label Printing

1. Terminology
No matter where we work, we are often guilty of using jargon. Label printing is no 
different. There are many terms that are only heard in the label printing industry. 
Here are some terms to help you understand label printing a little more easily.

Adhesive: This is the glue used to make the labels stick to the surface.

Bleed: This refers to the colours running right to the edge of the label.

Butt cut: Labels are printed and cut with square corners.

CMYK: Also known as four colour process printing. The colours, cyan, magenta, yellow and black, are used in 
various percentages to create the final colours of your label.

Copy: This is the text or words on the label.

Die Cut: Labels are printed with rounded corners. Also, there are spaces between the labels. This term also 
refers to unusually shaped labels which are cut to specific size and shape.

Digital Labels: These labels are printed straight from the computer without any need for film or plates.

Gloss: This is when labels have a shiny look to them and is due to the gloss label stock.

Laminate: This is a protective coating that is placed on top of the label to make it more durable.

Matt: This is a dull label stock and is ideal to write on.

Permanent: The label is to be stuck on its surface and is to remain there indefinitely.

Plates: This is the rubber or metal material used to enable the artwork to be transferred to the labels.

Removable: The label is only temporarily placed on its surface and it can be removed easily.

PMS: This is a Pantone Matching System and enables you to choose exact colours for your labels. Such PMS 
colours are not available for digital label printing but the results will be very close.

Polyester: This is a highly durable synthetic material designed to cope with outdoor conditions and extreme 
temperatures. Labels printed on polyester stock are ideal for labels exposed to moisture, chemicals, oils and 
similar substances.

Press Proof: This is an actual printed sample of your label.

Registration: This refers to the quality of the label printing and in particular, how well the colours blend in to 
give the final printed image in full colour.

Reverse print: The label is printed in full colour and the text becomes the same colour of the label, usually 
white.

Screens: This refers to various shadings of the one colour.

Vinyl: This is a durable and waterproof stock that is ideal for outdoor use where adverse weather conditions will 
affect the label.

2. What Is The Difference Between Regular Printing And Label Printing?

Most people in business have at some stage had to order business cards or fliers or brochures or catalogues. 
Generally, it is pretty easy to do because the printing company you work with would almost certainly have done 
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the exact same order as yours except for the different artwork.

This is not so when it comes to labels. You can’t just choose A4 or A3 or DL or 
some other standard size as you do in printing, you really do have an almost 
infinite number of sizes you can choose.

Again, when you print regular business cards or brochures, you are almost 
certainly going to produce these items as a rectangle. Rectangular labels are the 
most common shape but you get to choose your shape. 

Circular and oval labels are quite common but you can have special shapes 
for special products. You can make the label into the shape that best fits your 
product. The best example of this is labels for bottles and especially labels for 
wine bottles.

Your regular printer will never ask you, “What are your using your business cards 
for or for what purpose are these catalogues printed? Printing companies do not 
need to ask many questions. The most complex question they are likely to ask 
you is how would you like your brochures folded and are they are being inserted 
by hand or by machine into envelopes?

The most important question your label printer must ask you is how are you 
going to use these labels. Are they merely stuck on paper or are they exposed 
to heat, cold temperatures or the weather and also what surface are the labels 
affixed to? These are vital questions since if the wrong stock is used the labels 
become worthless. There are different label stocks needed for different purposes.

When ordering brochures, they can be delivered flat or folded but when it comes to labels, you have lots of 
options. Also, labels can be prepared in different ways. Your labels can be printed on rolls, printed in sheets and 
printed in a certain way as to enable your machine to affix the labels.

Most labels have the glue on the back of the label but occasionally the glue is on the printed side of the label. 
This happens when labels are printed on the inside of windows. One we are all familiar with is car registration 
labels which are always stuck on the inside of the car but appear visible from the outside. As an aside, in 2013 
car registration labels were discontinued in New South Wales.

The biggest difference between general printing and label printing is in the number of options you have. Your 
label printer must be good at asking questions and have a sound technical knowledge. Your label printing 
supplier should be a reputable company which specialises in label printing. Most importantly, you must get the 
right label for the right purpose.

3. What Is The Best Stock For My Custom Labels?

The primary reason for buying anything is to get value for money. To do this, you only want to pay for what you 
need. Well, it is no different when you order your custom labels. Choose a label stock that is what you need but 
no more.

Many labels are printed on a white gloss or matt paper stock with permanent adhesive (we use Raflatac which 
is most suited for our label printing press but there are hundreds of other brands with the same properties). 
Examples are labels that are used once and will be discarded shortly after use. These include address labels, 
labels for business use from account stickers to change of bank account details. These labels are permanent but 
are commonly stuck on paper or cardboard or other items where the labels will not be exposed to weather or any 
other harsh conditions.

The next type of label is used on a similar stock but is not permanent. It is simply a removable label. The stock 
is the same but the adhesive is different so the label can be removed easily. These removable labels are used on 
important legal, accounting and insurance documents. Sign here stickers are always on removable label stock. 
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Durable Product Labels

For product labels, often a stronger label stock is needed. One type of stock is called 
WLK 202. They are ideal for glass or plastic bottles. WLK 202 is a commonly 
used digital stock for some types of wine labels. It has a stronger adhesive than the 
standard paper stocks and is water resistant. That means the labels will not slip or 
move after application. They are not completely waterproof but can be immersed in 
ice without disintegrating.

However, for a label to survive extreme temperatures, usually cold, and also 
maintain its look when exposed to the weather then three types of plastic labels are 
recommended. Vinyl, polypropylene (PP) and polyethylene (PET) labels are more 
durable. They are resistant to tearing and can withstand extreme cold and extreme 
heat. They typically require special equipment and printing methods as they do not 
normally print well with conventional ink and some digital methods.

These stocks are very strong, durable against most weather conditions and lightfast 
(some up to 3-5 years). The conditions with which the label is exposed to will 
determine which label and which finish will be most suited. To preserve the ink/
printing longer a lamination or varnish can be added. This is a clear finish that seals 
the ink/printing. These types of stocks are more suited for outdoor use and include car 
bumper stickers, window labels and warning labels on chemical bottles.

4. What Determines The Price Of Label Printing?

Unlike the cost of regular printing, there is no set price for label printing as almost every order is different. There 
are also a number of ways of printing labels. Basically, you are paying for the use of the machinery and the 
paper stock. Here are eight things to consider.

1. Size: Is it a standard size? If not, you may have to pay more. The larger the label, the more expensive it 
will be. Price is generally dependent of the total volume of label stock used.

2. Shape: Most labels are die-cut to a particular size so if you were to order a label in an unusual shape, this 
could be done but the die will be expensive. Renton’s Labels actually has a digital die-cutter to create a label 
into any size but it is a bit slower so it will mean that you are paying a little more for the use of the machine 
but this is more than compensated by the elimination of the cost of an expensive new die.  A die is simply the 
outline of the label.

3. Stock: The paper stock can vary according to the type of stock. Generally, the least expensive stock is 
white matt or gloss stock. The most expensive stock is vinyl label stock which is designed for outdoor use and 
can maintain its colour for up to seven years. This includes labels on cars and windows and even, buses.

4. Machine Usage: You will be required to pay for the use of a machine. If it is a complex machine that 
requires plates and preparation, then this could amount to several hundred dollars.  A smaller digital label 
printing machine still requires some set–up time but it is minimal so this set–up fee could be less than $100. 
You will still be required to pay for the time needed to receive and check your artwork and confirm the price.

5. Quantity: The quantity of labels affects the price in two ways. Firstly, more stock is needed for longer runs 
and secondly, it will take longer to produce on the machine.

6. Delivery: Unless you collect the labels in person, you will be required to pay for delivery. If you are quoted 
free delivery, then that simply means the price for delivery is factored into the price for your labels.

7. Colours: If your labels are printed in full colour in the traditional manner with four plates, then this is 
factored into the final price of your labels. This means you will be paying for these plates and you effectively pay 
a price for each colour. If your labels are printed digitally, i.e. without the need for plates, then the price will be 
the same for printing in one colour as four colours. You should receive a small discount for printing in black only.

8. Overheads: All label printing companies must recover the cost of the overheads so the rent, the number of 
staff, the size of the company are all factored into the price. Small businesses tend to have an advantage here as 
they have lower overheads and tend to run more efficiently.
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5. The Benefits Of Getting Your Labels Laminated

Laminated labels are labels that come with a protective layer of clear film. This is also known as an over-
laminate. The most common finish is a gloss finish. This can really make the labels stand out and appear very 
shiny. Matt finishes and textured finishes are alternative types of laminate. Lamination is an inexpensive method 
of adding more protection to the labels but there is the added benefit of altering the look of the labels.

If the label is rather dull since it has been printed on matt label stock, then gloss lamination can make the label 
appear shiny and improve its visual appeal.

Alternatively, lamination can lessen the impact of a label printed on a gloss label stock. For example, a barcoded 
label printed on gloss label stock can actually be easier to scan if a matt laminate is added over it.

The most common reason to laminate your labels is to provide extra protection. An extra layer of film over the 
printed label will protect the ink and hence, increase its durability. If the label is going to be handled regularly, 
then the extra layer of protection provided by lamination will preserve the colours on the labels for a longer 
period of time. Basically, lamination prevents the base stock and the ink from degrading through everyday 
handling.

Lamination would be effective if labels were required on a telephone which is used every day. However, for 
labels stuck on the back of a computer, then lamination would be unnecessary since the actual label would not 
be handled on a regular basis.

Limitations Of Laminated Labels

In summary, laminated labels are a low cost alternative to providing 
increased durability of your labels. In some cases lamination can be a less 
expensive alternative to vinyl labels as they can provide some protection 
against liquids and some outdoor conditions. They can also provide limited 
ultraviolet protection. However, for long term outdoor use, vinyl labels are 
recommended. The inks used for vinyl decals are guaranteed UV proof and 
will continue to remain vibrant for many years. In fact, vinyl labels can 

withstand most weather conditions for up to seven years. This is something that is beyond the capabilities of 
regular laminated labels. 

Lamination is used primarily in two cases –

• Where the customer is seeking a certain finish that only lamination can provide, e.g. an extra glossy 
surface achieved through the use of gloss laminate or a rough, frosted finish achieved through the use of matt 
laminate.

• Where the customer requires an extra layer of durability or protection. Laminate is advisable when the 
label is going to be handled regularly e.g. we laminate labels that were going to be stuck onto phone handsets. It 
prevents the base stock and the ink from degrading through everyday handling. It can also provide waterproofing 
and even weatherproofing in some cases, as a lower cost alternative to vinyl. However, vinyl is still strongly 
recommended for long-term outdoor use as the inks used for vinyl decals are also guaranteed UV proof and will 
continue to stay vibrant for years.

6. When Are Vinyl Labels Recommended?

Advertising is important, some say vital, to every business. From the simple name of your company to creating 
marketing slogans and images, telling the world who you are and what you do is essential. One of the basic 
ways to achieve recognition is by displaying a durable label or sticker on a shop or vehicle window. That method 
of identification and promotion is used by millions.

Of course, getting the right typeface style, colour and size for the words on your strong adhesive labels and 
stickers is important but once the design has been created, the printing begins. That’s where you need the 
experts.
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You see, shop and car windows are constantly under the glare of harsh rays of sunshine, so it’s important to 
have a label or sticker that endures. Its colour and appearance must be strong and retain its vivid and attractive 
appearance. That can be done and the solution is vinyl labels and stickers.

Strong adhesive labels that stand up against most conditions

At Renton’s Labels, we can print stickers and labels on vinyl that can last as long as seven years. Because of the 
high quality of vinyl used, your stickers are waterproof and are able to withstand extreme temperatures of heat 
and cold. Our vinyl labels are perfect for any containers or packaging where durability is important.

We can take your artwork or create material unique to your business. We use a particularly strong adhesive 
and the vinyl is app-taped, making for easy application. We offer a fast turnaround, all Australian printed vinyl 
labels and stickers, and free advice to help you promote your business in the best possible way. Contact Renton’s 
Labels today for all your strong adhesive vinyl sticker needs.

7. Everything You Need To Know About Wine Labels

The development of digital label printing technology has made personalised wine a popular gift at weddings, 
corporate functions and at Christmas time. Rather than promote a major winery and their brand, you can 
promote your business or your wedding or any other special occasion.

Before you think about the wine labels to use, you should choose your wine. Unlabelled wine has actually been 
available in Australia since the 1960s. Most reputable liquor outlets will sell cleanskins in sealed cartons of 6 or 
12 bottles. The cartons must display a label that meets the legal requirements as defined by Australian law.

The size of your wine label is the next thing to consider. Of course, the size will depend on the shape of the wine 
bottle you have chosen. Here at Renton’s Labels, we have four standard sizes for wine labels. They are:

• Rounded 98mm x 140mm 
labels for regular wine bottles.

• Rectangular 99mm x 139mm 
labels also for regular wine 
bottles

• 65mm x 140mm for tall thin 
wine bottles

• 66mm x 54mm for mini wine bottles.

We can also print a different size or you can actually print two labels, one on the front and one on the back but 
this is more expensive to do it this way.

Possibly, the most important part of the wine label is the type of paper that you use. Wine labels need to be 
durable since they are often left on wine bottles for several years, even decades. However, your gift is likely to be 
consumed quite quickly. Wine bottles are not refrigerated for a lengthy time, nor are they exposed to the weather 
so vinyl labels are not necessary but wine bottles are frequently immersed in ice so regular paper labels are not 
acceptable either.

We use WLK 202 label stock, recommended by the wine industry specifically for wine bottles. These labels have 
a stronger adhesive than other labels and have been tested and proven for recycled bottles and any surfaces 
affected by condensation.
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Wine labels can be printed in a matt or gloss finish. We recommend a gloss finish as the shinier labels do more 
justice to the colours in the wine labels.

Finally, you can design your wine labels. You can mention your special occasion but importantly you should 
describe the wine inside the bottle accurately as this is, of course, the main feature of personalised wine bottles.

8. How To Get A Barcode For Your Product Labels

One of the most commonly printed labels is a barcoded label. It is recorded on almost all products sold at a 
retail level. It is not essential to have a barcode on your product but without it, most likely you will not be able to 
sell your products in large retail stores.

The technical name for a barcode is the Global Trade Item Number (GTIN). It is simply a number represented by 
vertical lines of different widths to uniquely identify different products. A scanner then reads the barcodes and a 
computer is able to retrieve the data for that product.

The great advantage of barcodes is that it reduces the possibility of human error. It is also faster. Not all products 
are barcoded in your local supermarket. Fruit and vegetables are typically entered manually. You will notice the 
extra time it takes to process these unbarcoded items.

It is not your label printer’s responsibility to source barcodes for you. You will need to go to a barcode provider 
and make sure you comply with current legislation. Here is one of the leading barcode providers in Australia.

Before you begin, you will be allocated a number to go on the barcode. Firstly, you will need to contact GS1 
Australia at to get your GS1 company prefix. Then you can start assigning identification numbers to your 
products.

Important Rules for Barcode Labels

There are three things to remember when printing barcoded labels. If you do not do these things, then it is likely 
that your barcode will not scan properly.

1. Always make sure the background is white, the preferred background colour of your label. The vertical 
lines are usually black but dark blue is also acceptable.

2. The size of the label must be large enough to scan. The minimum size is about 22mm x 17mm. In fact, 
when given your barcode, you can print your label from 80% to 200% of the actual barcode provided.

3. Always choose a reputable label printer such as Renton’s Labels. Poor printing of your barcode will mean 
that your product will not be able to be scanned.

9. What Does The Law Say About Food Labels?

When designing product labels, your main goal is to get your product recognised on the supermarket shelf. For 
the consumer that wants to examine your product carefully, you can provide information for the consumer which 
may include the following:

• Product brand and associated logo and colours

• The name of the manufacturer
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• The product category

• Size of the product such as number of grams in a box or millilitres in a bottle.

• A company or product slogan which highlights the benefit of the product.

• Other information such as testimonials or even references to other marketing.

However, when it comes to food labels, you are required by law to provide much more information to the 
consumer. Local food producers and manufacturers as well as importers are bound by the Australia New Zealand 
Food Standards Code.

These standards come under the Legislative Instruments Act 2003. These Standards are on the Australian 
Comlaw website.

The Food Standards Code actually has four standards of code for producers and manufactures to comply with. 
These are:

Chapter 1 – General Food Standards

Chapter 2 – Food Product Standards

Chapter 3 – Food Safety Standards (Australia Only)

Chapter 4 – Primary Productions Standards (Australia Only)

There is no shortage of rules and that is fair enough because governments have an obligation to protect its 
people from unhealthy food. As consumers, we should also feel comfortable that there are strong regulatory 
bodies watching over the food we consume.

So what are the implications for food labels?

According to Food Standards Australia New Zealand (FSANZ), food labels must include the following:

1. Nutritional information. This includes how much energy measure in kilojoules, protein, total fat, saturated  
 fat, carbohydrate, sugar and salt is in a product.

2. Ingredients. E.g. How much mango is in a mango yoghurt? Also, ingredients must be listed in order of  
 weight from the highest to the lowest.

3. Allergies. Any products such as peanuts which may cause allergic reactions must be noted.

4. Use-By date.

5. Storage requirements. E.g. Is refrigeration necessary? Should the product be kept frozen?

6. Information on food additives.

Despite these strict rules, there are a number of circumstances in which food labels are not required. Here is a 
list of most of these:

a) Unpackaged food such as fresh meat, fruit, vegetables and nuts

b) Food sold in a restaurant

c) Food cooked on the premises. E.g. bread at a bakery

d) Food packed in the presence of the customer. E.g. at a take-away shop

e) Visible packaged fruit and vegetables except bean sprouts

f) Food delivered at the customer’s request, e.g. pizza

g) Food sold at a fundraising event, e.g. at a school fete

It is the responsibility of the food producers rather than the label printing or packaging company to be up-to-date 
with the legal requirements of food labelling. There is a lot to be learned before food labels can be designed.

Source: http://www.foodstandards.gov.au/
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10. You Must Follow Product Safety Laws When Designing Cosmetic Labels

When designing cosmetic labels, you obviously want your product to stand out on the supermarket shelf, local 
pharmacies and other retail outlets. Many consumers will want to examine your product thoroughly so some of 
the information on the label would include the following:

• Brand name and logo and relevant colours

• The manufacturer’s name

• The type of product

• Size of the bottle or tube or container. This is usually measured in millilitres.

• Company slogans or brief benefits of the product

• Additional marketing information such as testimonials or celebrity endorsements.

Before designing your cosmetic labels, you may wish to contact or even join The Australian Society of Cosmetic 
Chemists. This organisation “promotes the theory and practice of the science and technology of cosmetics, 
toiletries and perfumery.”

However, to be absolutely certain you comply with the law with regards to labelling your cosmetic products, you 
should consult the website of the Australian Competition and Consumer Commission (ACCC). Firstly, the ACCC 
on this website page, http://www.productsafety.gov.au/content/index.phtml/itemId/971654, states that:

“cosmetic and toiletry products are substances or preparations intended for placement in contact with any 
external part of the body, including the mouth and teeth, for the purpose of:

• altering the odours of the body

• changing the appearance of the body

• cleansing the body

• maintaining the body in good condition

• perfuming the body

• protecting the body.”

The ACCC also states on this same page that cosmetic and toiletry products must be labelled in the following 
way in order to comply with the guidelines set down by the ACCC.

• “Product ingredient information should be available to consumers at the point of sale.

• The listing of product ingredients is required on the container or on the product itself, if not packed in a  
 container.

• Where the container or the product is of a size, shape or nature that prevents ingredient labelling by  
 any of the above methods, the mandatory information standard requires the display of information to  
 allow consumers to be informed.

• The labelling of ingredients on cosmetics and toiletries such as make-up, deodorant or moisturiser usually  
 appears on the packaging or outer casing of the product for consumer knowledge.
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• When listing ingredients, the ingredients need to appear in descending order calculated by either mass or  
 volume.

• Alternatively, the mandatory standard allows for the listing of ingredients in the following way:

1. ingredients (except colour additives) in concentrations of 1 per cent or more in descending order by   
 volume or mass

2. followed by ingredients (except for colour additives) in concentrations of less than 1 per cent in any order

3. followed by colour additives in any order.

• The mandatory information standard does not require the listing of the quantity or percentage of each  
 ingredient.”

It is the responsibility of the manufacturers of cosmetic and toiletry products to comply with the rules set down 
by the ACCC rather than label printing companies. The important thing to remember is that you need a label of 
the appropriate size with vibrant colours that will blend in well with the container or bottle or tube containing 
your product. Then, it is simply a matter of identifying your product and selling the benefits of your product 
within the legal constraints set down by the ACCC. 

Generally for cosmetic labels, there are two types of label stock we use. For products such as make-up and 
lipstick where exposure to moisture is unlikely, we recommend regular white gloss label stock with laminate.

However, for products such as shampoo which are likely to be exposed to water, then we recommend synthetic 
labels with a laminate covering. We use the WLK202 label stock, the same stock we use for wine labels. 
Generally, we do not recommend going to the extra cost of printing vinyl labels which are weatherproof can 
withstand harsh weather conditions for up to seven years.

Now, I know there is a lot of information to take in but it is all important. You must know all of this or employ 
a reputable label printing company who does know all of this information. Renton’s Labels has been providing 
stickers and labels to businesses and individuals since 1964. When you order from Renton’s Labels, you will 
receive personalised service and an unmatched 120% Money Back Guarantee.

As promised, I have another bonus for you below. Designing your label is a real skill and I trust you have found 
this free report very helpful, especially if you require product labels. An outstanding label provides a great first 
impression and increases sales of your products. Renton’s Labels helps you do both. 
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