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Objectives
￮ Explain the power of a story
￮ Describe how storytelling 

improves your personal 
brand

￮ List the structure of a story
￮ Identify effective examples of 

storytelling on social
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What’s a Story
An account of past events in 
someone's life
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The Power of a Story
- Storytelling is the new advertising
- People have evolved to be 

storytellers
- People respond to emotion

- If instagram influencers want to 
be successful online they need to 
relearn the basics of storytelling 
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People Respond to 
Emotion

8



Statistics on 
Storytelling 

Brands use stories:
- *Apple
- Facebook
- KFC

Public Figures use stories:
- *Ed Sheeran 9Forbes, “Benefits of 

Storytelling”
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Who Uses Stories 
-Presenters on Ted Talks
-Authors
-Pixar 
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Who Uses Short 
Stories

-Influencers
-Speakers
-Humans of New York
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Storytell on Social 
Media 
- Identify who you are 
- Clarify why you are here
- Show where you want to go 
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Storytell via 
Photography
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Evolution of Personal 
Branding

- 1997: Tom Peters article

- 2013: Gary Vaynerchuck “Jab, 
jab, right hook”

- 2018: Gary Vaynerchuck, 
“Crushing it”
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Storytelling Builds 
Your Personal Brand 

-Leave people wanting more

-But how?
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Forms of Storytelling
- Reading
- Writing
- Voice
- Photography
- Video
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Writing 
- Best sellers-

- JK Rowling 
- Mel Robbins
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Audio 
Top Sellers:
- Pat Flynn
- John Lee Dumas
- Amy Porterfield 
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Photography
Rachel Paul’s career
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Video
Sadie’s full time job
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Casey Neistat 
Example

Vlogger
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How to Tell a Story
- ...Once upon a time?
- Does a story have rules?
- Can I break the rules?
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Elements of 
Storytelling
- Setting
- Characters
- Conflict
- Solution
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Exercise: Recall a 
Memory 

- Childhood memory
- Romantic partner
- Friend
- Family 
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Personal Story
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Story With Video
Ed Sheeran 
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Story With Words + 
Image
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Story Spine: Pixar 
Framework 
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Once upon a time… Setting 

Every day… Character 

One day… Conflict

Because of that… Conflict

Because of that… Conflict

Until finally… Solution 
“To Sell is Human” by Daniel Pink 



Story Spine Example 
Once upon a time there was a widowed fish named Marlin, who was 
extremely protective of his only son, Nemo.

Every day Marlin warned Nemo of the ocean’s dangers and implored him 
not to swim far away

One day in an act of defiance, Nemo Ignores his fathers warnings and swims 
into the open water.

Because of that he is captured by a diver and ends up in the fishtank of a 
dentist in Sydney

Because of that Marlin sets off a journey to recover Nemo, enlisting the help 
of other sea creatures along the way

Until finally Marlin and Nemo find each other, reunite and learn that love 
depends on trust. 43



Instagram Caption
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Instagram Caption
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Question I’m inspired by this story from the Steve Jobs. Have you heard it?

Story “When Steve Jobs was C.E.O. of Apple, he got fired from his own 
company and was pissed as heck! With a desperation to come 
back on top, he diligently worked with Pixar, who eventually got 
acquired by Apple. Once he was back at Apple, he continued to 
work hard and he eventually became C.E.O once again, but this 
time to leave a legacy of close to almost a trillion dollar company.”

Call to 
action

Checkout his book (link in bio) affiliate link 



How to Use the Power 
of a Story in Your 
Captions
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Question

Story

Call to action
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Another Example
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Question What’s the last networking event/meeting that you attended? 
Comment below. I’m going to tell you a story. 

Story Once upon a time there was an introverted Dietitian named 
Tammy who struggled with putting herself out there. She wouldn’t 
sign-up for in-person events and she struggled with making 
connections online. 
Tammy constantly messaged me asking for advice. One day 
Tammy commented on one of my posts and asked me to address 
networking for introverts in a post. I reached out to Dietitian's who 
identify as introverts and asked them for additional tips. 
In addition to taking small steps to push outside your comfort 
zone...

Call to 
action

Link in bio for info on our course
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Ed Sheeran
https://youtu.be/CTufwCG8Xeg
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Limited Time Offer
http://bit.ly/RDSYMPOSIUM
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http://bit.ly/RDSYMPOSIUM


54



55



Course Curriculum 
Part 1: Learn the the proven framework for how to tell stories 

with specific examples. 

Part 2: Learn how to tell stories via different mediums with case 

studies highlighting various forms of storytelling 

Part 3: Identify which public figures master elements of 

storytelling via various mediums on Instagram 
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Course Curriculum 
Part 4: Learn how to storytell native to your feed and style with 

examples and case studies

How to story tell on Instagram offers a step by step guide teaching 

you how to tell a story using the written word, video, and photography 

all Instagram. 
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"Before taking Libby's Story Telling course, I didn't know how to speak to my social 

media audience. Her course taught me how to speak to my avatar to focus on my 

target audience, as well as share stories that create conversation. My engagement 

has tremendously grown since understanding how to speak with my followers. Before 

taking her course, I wasn't reaching my audience on a personal level. Learning how 

to effectively story-tell, as well as recognize what kind of posts engaged with my 

audience the most, I was able to increase my engagement and followers.

After completing this course I was able to increase my engagement, followers, and 

gain new clients for my private practice."

-- Gisela Belen Bouvier, MBA, RDN, LDN, Founder of Mindfully Intuitive Nutrition
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Limited Time 
Offer-50% off initial 
price

http://bit.ly/RDSYMPOSIUM
*Expires October 3rd 
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http://bit.ly/RDSYMPOSIUM
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The End
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White
Is the color of milk and 
fresh snow, the color 
produced by the 
combination of all the 
colors of the visible 
spectrum.

You can also split 
your content

Black
Is the color of coal, 
ebony, and of outer 
space. It is the darkest 
color, the result of the 
absence of or 
complete absorption 
of light.
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In two or three 
columns

Yellow

Is the color of gold, 
butter and ripe 
lemons. In the 
spectrum of visible 
light, yellow is 
found between 
green and orange.

Blue

Is the colour of the 
clear sky and the 
deep sea. It is 
located between 
violet and green 
on the optical 
spectrum.

Red

Is the color of 
blood, and 
because of this it 
has historically 
been associated 
with sacrifice, 
danger and 
courage. 
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A picture is worth 
a thousand words

A complex idea can be conveyed 
with just a single still image, namely 
making it possible to absorb large 
amounts of data quickly.
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Want big impact?
Use big image.
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Use 
diagrams 
to explain 
your ideas
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Lorem 
ipsum 

congue

Lorem 
ipsum 

Lorem 
ipsum 

Lorem 
ipsum 



And tables to 
compare data
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A B C

Yellow 10 20 7

Blue 30 15 10

Orange 5 24 16



Maps

our office
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89,526,124
Whoa! That’s a big number, aren’t you proud?
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89,526,124$
That’s a lot of money

100%
Total success!

185,244 users
And a lot of users
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Our process 
is easy
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Let’s review some 
concepts

Yellow

Is the color of 
gold, butter and 
ripe lemons.

Blue

Is the colour of 
the clear sky and 
the deep sea.

Red

Is the color of 
blood, danger 
and courage. 
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Yellow

Is the color of 
gold, butter and 
ripe lemons.

Blue

Is the colour of 
the clear sky and 
the deep sea.

Red

Is the color of 
blood, danger 
and courage. 



You can insert graphs from Google Sheets 73

http://www.google.com/sheets/about/


Mobile 
project

Place your screenshot here
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Show and explain your 
web, app or software 
projects using these 
gadget templates.



Place your screenshot here
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Tablet 
project

Show and explain your 
web, app or software 
projects using these 
gadget templates.



Place your screenshot here
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Desktop 
project

Show and explain your 
web, app or software 
projects using these 
gadget templates.
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Thanks!
Any questions?
You can find me at
￮ @username
￮ user@mail.me



Credits
Special thanks to all the people who 
made and released these awesome 
resources for free:
￮ Presentation template by 

SlidesCarnival
￮ Photographs by Unsplash

78

http://www.slidescarnival.com/
http://unsplash.com/


SlidesCarnival icons are editable shapes. 

This means that you can:
● Resize them without losing quality.
● Change line color, width and style.

Isn’t that nice? :)

Examples:
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Now you can use any emoji as an icon!
And of course it resizes without losing quality and you can change the 
color.

How? Follow Google instructions 
https://twitter.com/googledocs/status/730087240156643328

✋ ❤

 and many more...
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https://twitter.com/googledocs/status/730087240156643328

