
���������� www.iamovers.org

VOLUME XLIII                                     The Journal of the International Association of Movers  November/December 2011 

CONNECT. COLLABORATE. ELEVATE.
IAM 49th Annual Meeting Recap



THE PORTAL      •   November/December 2011    •      Volume XLIII

 

2011–2012 EXECUTIVE COMMITTEE

PRESIDENT
Terry R. Head

CHAIR
Jeffrey Coleman
Coleman World Group

VICE CHAIR
Margaret (Peg) Wilken 
Stevens Forwarders Inc.

GOVERNING MEMBERS AT LARGE

Brandon Day 
Daycos

Tim Helenthal 
National Van Lines, Inc.

Jan Moore 
BINL, Inc.

Michael Richardson 
Senate Forwarding Inc.

CORE MEMBERS REPRESENTATIVE

Jackie Agner 
Puget Sound International, Inc. 

President & Publisher
  Terry R. Head
General Manager/Portal Advertising 
  Belvian W. Carrington Sr.
Director, Government & Military Relations 
  Charles L. White
Director, Communications & Member Engagement  
  Janet Cave Seely
Programs Manager   
  Brian Limperopulos
Manager, Operations 
  Jamila Kenney
Manager, Member Services 
  Julia O’Connor
Member Services Associate 
  Lanee Johnson
Layout/Design/Editor: Joyce Dexter

The Portal is published bimonthly by 
the International Association of  
Movers (IAM), 5904 Richmond Hwy., 
Suite 404, Alexandria, VA 22303. 
Phone: (703) 317-9950. Fax: (703) 
317-9960. E-mail: info@iamovers.org. 
Website: www.IAMovers.org. Send 
subscriptions, advertising and editorial 
material, and changes of address to: 
International Association of Movers 
(IAM), 5904 Richmond Hwy., Suite 404, 
Alexandria, VA 22303.

TABLE OF CONTENTS

4 IAM 49th ANNUAL MEETING 
 8th Annual Santa Fe Fun Run for Breast Cancer Research (4) • Connecting and 
 Collaborating as only IAM Members Can! Elevating the Art of the 2012 49th Annual 
 Meeting / Janet Cave Seely (6) • Casino Night Sponsors (12) • 2011 Annual Meeting 
 Sponsors (20) • Passing the Torch (28) • 2011 Exhibitors (29) 

40 IAM Young Professionals (IAM-YP)
 Comments on the IAM-YP from the Chair and Vice Chair / Amy Nilson and Amy Brewer (40)
 Making Connections in Denver / Brian Limperopulos (41) • 2011 Alan F. Wohlstetter
 Scholarship Recipients (45) • Mixing It Up: IAM-YP at the Lucky Strike Lanes (46) 
 
49 Portal Profiles / Joyce Dexter
 49   LACMA Comes of Age as New President Takes Up the Gavel
 51   Wells Fargo Insurance Services USA Mines for Gold at IAM

54 Security

56 Maritime/Ocean Shipping

57 Military/Government Update
 Denver Gathering Draws Record Number of U.S. Government Participants /
 Charles L. White

61 Trucking and Intermodal Services

62 Business and Economic News

63 Going Green

65 TechNotes
 
78 Washington Update / Jim Wise, PACE, LLP Government Relations
 

FEATURES

the portal

DEPARTMENTS
55 Coming Up in The Portal
66 Industry News
76 Welcome New Members

79 Portal Advertising
80 Advertisers Index
80 Industry Calendar

Cover: Artist Joseph Riché created this bold sculpture from metal shipping containers to capture Denver’s 
vibrant transportation history. In May 1859, Denver residents donated land in order to secure the region’s 
first overland route, offering daily service for “passengers, mail, freight, and gold.” By Joseph Riché. 2009, 
from the Collection of the City and County of Denver, Colorado; photo by Patti Hallock.

3 HEADLINES / Terry R. Head
 A Grand Success!

CORE MEMBERS REPRESENTATIVE AT LARGE
Douglas Finke 
Sterling International

IAM-YP REPRESENTATIVE
Amy Nilson 
Nilson Van & Storage

GENERAL COUNSEL EMERITUS

Alan F. Wohlstetter 

CORE MEMBERS MANAGEMENT BOARD

AFRICA 
Mathieu Dunod 
AGS Frasers

Eric Beuthin 
Worldwide Movers Uganda Ltd.

CENTRAL & SOUTH AMERICA & CARIBBEAN 
Cliff Williamson 
Transpack Argentina, S.R.L.

Thomas Schmidt  
Mexpack International Removals

EASTERN & SOUTHEASTERN ASIA 
Yogesh Thakker 
21st Century Relocations

Lars Iversen 
Santa Fe Relocation Services

EUROPE 
Marc Smet 
Gosselin Group NV

Robin Hood 
Arrowpak International

MIDDLE EAST & NEAR ASIA 
Ajay Bhalla 
Leader Freight Forwarders

Eran Drenger 
Ocean Company Limited

NORTH AMERICA 
Edward T. Wickman 
Wickman Worldwide Services, Inc.

Arthur Drewry 
Taylor International

OCEANIA 
Marilyn Sargent 
Aloha International Moving Services, Inc.

George Cooper 
Australian Vanlines



HEADLINES

TERRY R. HEAD
IAM President

A Grand Success!

Well, another IAM Annual Meeting has come and gone. From my perspective, it is an 
event that is years in the making, culminated by 12 months of earnest planning and 

hard work by the staff. Yet, it is over in a quick four or five days. 
 I trust that you have returned home safely and are diligently developing the personal 
contacts made during the trade show and the variety of networking and social events. No 
doubt you have also shared with your staff and put into practice the information you gained 
through our numerous educational panel presentations and the Knowledge Lab sessions. 
 Onsite feedback from attendees, as well as the comments we gleaned from the post-
conference survey, indicate that the overwhelming majority of participants would declare the 
2011 IAM Annual Meeting in Denver, Colorado, a grand success.
 I have to admit that we took a bit of a risk in 2008 when we chose Denver as an Annual 
Meeting venue. It was not a city IAM/HHGFAA had utilized before; nor was it a place many 
of our members had previously visited in the normal course of their business or to attend 
other industry-related conferences. 
 Prior to and during the registration I was a little concerned to find that some attendees 
initially didn’t understand the city’s appeal when a few members commented, “Denver holds 
no interest for me,” or asked, “What does Denver have to offer?” There is nothing worse 
than throwing a party and then having no one show up. Therefore, I was especially grate-
ful some of those same skeptical members made a point of telling me and my staff that they 
were glad they came.
 If you were there, then I think you now have a much better appreciation for Denver 
and the surrounding area. Further, most attendees seemed quite pleased with the conference 
schedule and program format. I was very satisfied to see the numerous positive comments on 
the level of customer service they received from both IAM staff and the support personnel 
at Hyatt Hotels. And having great weather for the majority of conference didn’t hurt when it 
came to setting a positive tone.
 I do acknowledge that our September dates were an issue, since ongoing business meant 
that some members couldn’t bring along as many people as usual. However, Denver’s uncer-
tain fall weather was a factor, prompting us to be cautious in our planning. 
 Just for the record, I think we made the right call, since I was recently advised by a 
member that had we held the conference over our typical mid-October dates temperatures 
would have been in the forties and there would have been two inches of snow on the ground. 
 Next year, 2012, is a big one for IAM. It will be the Association’s Golden Anniversary 
and the 10th year anniversary of the Alan F. Wohlstetter Scholarship Fund. Both organiza-
tions have achieved quite a lot since their founding and certainly have much to celebrate.
 If you were there with us in Denver, thank you for coming—it was great sharing this 
unique experience with you.
 To those members who weren’t, do plan to join us next year. It promises to be an event 
that no one will want to miss!



IAM 49TH ANNUAL MEETING

8th Annual Santa Fe Fun Run for Breast Cancer Research

By Robert Cormier, Director, Sales & Marketing—Asia Pacific, Santa Fe Group

It was another hot day for the annual 
Breast Cancer Research Charity Fun Run 

held on Sunday, September 11, in Denver. 
There was a great turnout and a buzz of 
excitement leading up to this year’s event, 
as several competitive runners had decided 
to join the mix and go for the record!
  There were no disappointments this 
year, as four runners broke the previous 
record and finished in less than 20 minutes 
despite the altitude, heat and sun in Denver 
on the day of the fun run. The overall 
men’s winner, who is not surprisingly in 
the under 39 category, was Josh Petzel 
with Graebel in Denver with a record time 
of 19:07. He had a big advantage of being 
on home turf, but surprisingly was closely 
followed by Brian Goldstein from Phoe-
nix Transport, Jose Marrero of Suddath, 
and Steven Brown of Grace.
  In addition, the overall women’s 
winner was once again Lisa Drewry with 
Taylor International, who also broke the 
previous women’s record with a time of 
21:56. It should be noted that she is also 
in the age 39 and under category, not that 
most of us have ever beat that time in our 
prime! 
  It was really a great day out and we 
appreciate the continued support for the 
Annual 5K Charity Fun Run. We never 
forget that the primary reason for our 
annual event is to raise awareness and 
money toward a very worthwhile cause, 
breast cancer research. The Santa Fe 
Group would like to give special thanks 
once again to our team of volunteers who 
continue to help support this event: Laura 
and Renata Busettini of Vinelli & Scotto, 
and Tina Borba and Dawn Fontano of 
Crown. In addition, we thank all those who 
participated or contributed to this event 
through participation or donations, as we 
were able to raise over US$17,000 for the 
Johns Hopkins Breast Cancer Research 
Fund during this one-day event, which 
was followed by the Red Horse cocktail  
reception. 
  We hope to see you all at the 9th An-
nual event next year, which will be held on 
the day before the start of the IAM Annual 
Meeting in 2012. 

And they’re off!
Josh Petzel was the over-
all men’s winner.

YP Board Member Brian  
Goldstein came in second.

The team from Santa Fe, sponsors of the event.

Lisa Drewry was the overall 
women’s winner, posting a 
remarkable time of 21.56.



Team IAM-YP wore pink logo bandannas in support of breast cancer awareness.
IAM’s own Brian Limperopulos 
came in 9th this year.

Above:
Checking the results

At left: Industry scribe 
Colin Quarrington photo-
graphs the race for FIDI 
Focus as Rolf Lamers of 
Kings International looks 
on.

Three runners pause for a break after the race.

Santa Fe CEO Lars 
Lykke Iversen nears 

the finish line.



Connecting and Collaborating as Only IAM Members Can! 
Elevating the Art of the 2012 49th Annual Meeting

By Janet Cave Seely, Director, Communications & Member Engagement

IAM’s 49th Annual Meeting was new to 
Denver this year, and the mile-high city 

did not disappoint: “Welcome IAM” flags 
lined the front entrance of the host hotel, 
the Hyatt Regency, and the electronic 
billboard at the Colorado Convention 
Center displayed an impressive rendering 
of the IAM conference logo, lighted for 
the nearly 2,000 meeting attendees—and 
all passersby—to see. There were also 
impressive sights to see from the hotel 
windows: One could look out across the 
city, to the State Capitol building, Coors 
Field baseball stadium, the glass-walled 
Convention Center and its iconic 40-foot-
tall blue bear peering into the windows, 
and—most impressive of all—the majestic 
Rocky Mountains in the distance. There 
were also interesting sculptures dotted 
around the downtown area: brightly col-
ored metal shipping containers stacked in 
precarious ways, a tribute by artist Joseph 
Riché symbolizing Denver’s connection 
via commerce and culture to the rest of the 
world (see cover).
  The theme of the Annual Meeting 
—“Connect. Collaborate. Elevate.”—
succinctly captured both the focus of IAM 
as an association and the essence of the 
Annual Meeting for all members. At this 
gathering of companies and individuals 
who provide moving and related services, 
there is one shared objective: to meet and 
connect with other members, to collaborate 
in business dealings, and to elevate their 
businesses by the potential new partner-
ships that result. 

Sunday: Getting a running start
Members poured into Denver and the 
conference hotels, the Hyatt Regency 
(host hotel) and the Grand Hyatt. Those 
who arrived on Sunday had their choice 
of attending a number of pre-confer-
ence festivities, including participating in 
the Santa Fe Group’s 8th Annual Breast 
Cancer Research 5K Charity Run/Walk 
(page 11). For the first time, the IAM 
Young Professionals group participated in 
the run as a team. IAM-YP board mem-
ber Brian Goldstein (Phoenix Transport) 
led the pack, coming in at second place 
with a time of 19:37, and IAM Programs 

Manager Brian Limperopulos crossed the 
finish line in ninth place, with a time of 
21.43. Later, those who accepted PAIMA’s 
invitation to IAM members to attend their 
conference-closing Wild, Wild West Party 
put on their best cowboy hats and boots and 
spent the evening eating, dancing, and tak-
ing photos in the Wild West costume booth. 
  The event with the lowest profile but 
perhaps the biggest finish was the first 
IAM Annual Meeting motorcycle ride. The 
brainstorm of Tom Vesperman (Trans Inter-
national Moving & Shipping, Girraween, 
NSW, Australia), a group of 33 like-minded 
motorcycle enthusiasts from Australia, 
Ireland, New Zealand,  South Africa, the 
United States, and the United Kingdom, 
spent Sunday riding in the nearby moun-
tains. Then about 5 p.m., the participants—
some in eye-catching cars, including a red 
Porsche and a Ford Mustang convertible, 
and the rest on Harley Davidson bikes—
roared into the Hyatt Regency driveway 
wearing I’AM A REBEL hats and enthusi-
astically planning a second annual “World 
Ride” at the IAM 50th Annual Meeting in 
2012. To see a video of their Denver ride, 
go to http://www.youtube.com and search 
IAM World Riders.  If you’d like to join 
next year’s event in Washington, DC, watch 
for more information early next year.

Connecting is king at the IAM Annual Meeting.



Monday: Swinging open the doors
On Monday, IAM swung open the doors to registration, exhibitor 
setup, and the first networking meetings of the conference. The 
Joint Leadership Breakfast took place early in the morning, 
convening the IAM Executive Committee, the Core Members 
Management Board, and the IAM-YP Management Board. IAM 
staff updated the participants on programs and issues currently 
facing the Association and the Industry. 
  At noon, members streamed across the street to the IAM 
Membership Luncheon, which took place at the Colorado 
Convention Center. After a welcome from outgoing Chair Randy 
Groger (RKG Associates), AFW Scholarship Fund President 
Heather Engel (True North Relocation) announced the six recipi-
ents of the 2011 scholarships (page 45), and recognized the spon-
sors of that’s evening’s Rustlers & Hustlers Saloon, who helped 
make the event a success by sponsoring gaming and card tables 
and bars. Ms. Engel also accepted $30,000 in extremely gener-
ous donations to the fund from four IAM Members and the Hyatt 
Regency Denver (see page 8). In a surprise announcement to the 
membership, Ms. Engel declared that in 2012, in commemoration 
of the tenth anniversary of the Alan F. Wohlstetter Scholarship 
Fund, ten scholarships would be awarded to applicants. In addi-
tion, she announced that the deadline for submitting applications 
and supporting materials would be moved up to May 1, 2012.

  The festivities continued with the induction of four distin-
guished individuals into the IAM Hall of Honor: Richard DeWitt 
of the DeWitt Companies; Dolf Gosselin (deceased) of the Gos-
selin Group; George W. Pasha III of The Pasha Group; and Colin 
Quarrington, public relations consultant and venerable chronicler 
of the moving Industry. Each honoree received a crystal award 
and a certificate of induction. John Burrows and Michael DeWitt 
accepted on behalf of their father, who was unable to attend the 
ceremony. Mark Smet accepted for Dolf Gosselin, who passed 
away in 2007. George Pasha III and Colin Quarrington gave 



memorable speeches about their experiences in the industry and support of IAM.
  President Terry Head wrapped up the luncheon meeting with his “State of the 
Association” report. He highlighted the financial health of the IAM, and the mem-
bership’s global reach—2,436 members in 176 countries. Through data gleaned from 
IAM’s new membership database, he detailed demographics of the member compa-
nies, including the percentage of Core members by continent—Asia took first place 
with 29 percent of Core members, followed by a tie between North America and 
Europe, each with 28 percent of Core members.

AFW Scholarship Donors

Many thanks to the following companies, which made generous Platinum-level contributions to the Alan F. Wohlstet-
ter Scholarship Fund at the luncheon on September 12.

AARE Logistics, LLC • Gridiron Forwarding Company, Inc. • Hyatt Regency Denver
National Forwarding Co., Inc. • Royal Hawaiian Movers

For information on how to donate, please go to www.afwscholarship.org. Make checks payable to Alan F. Wohlstetter 
Scholarship Fund.

"IAM is a great organization and getting this award is very 
special."

—Colin Quarrington, 2001 Hall of Honor Inductee



“It is only through the connections we make and the col-
laborative efforts we put forth—as individual members and 

as an association—that we will be successful in elevating the 
Industry’s image, influence, and overall prosperity.”

—IAM President Terry Head



  In discussing the scope of IAM programs, including effective 
representation of members focused in the military/government 
arena, Mr. Head also informed the membership about IAM’s 
new Code of Ethics Enforcement Policy and a plan to establish 
a Members’ Ethics Council. The policy launches a standardized 
process by which IAM will determine whether to hear ethics 
disputes between members and provide a judgment on those 
cases. The Council will act as a “jury of peers” for members and 
remove staff from making judgments. Other highlights included 
the proactive measures IAM is taking to protect the members 
from adverse customs and governmental regulations.
  The membership luncheon concluded in mid-afternoon 
and members dispersed to the opening of the Exhibit Hall, to 
individuals meetings, and to the opening of the Knowledge Lab, 
which included a popular session for first-time attendees and a 
session on how to spot fakes and counterfeit items. The afternoon 
also included a meeting of the Association’s Executive Commit-
tee and the IAM-YP Board meeting—the first held under the 
group’s new name (page 40).
  Business gave way to pleasure as the Denver sun dropped 
behind the mountains and the much-anticipated opening recep-

tions began. Starting early in the evening, new members, special 
guests, and first-time attendees gathered to meet and greet, 
while the YP group—171 members strong—mingled in another 
location. An hour later all IAM members gathered together in a 
ballroom decorated to reflect the four seasons of Colorado, from 
the green of spring to summer’s aspen trees to autumn hues and 
snow-capped mountains. The four food stations reflected the 
seasons as well, and piano music played in the back-
ground as the members ate, talked, reconnected, and made new 
acquaintances.
  After the receptions concluded, the evening held one more 
exciting event: The Rustlers & Hustlers Saloon opened its 

"This year’s setup has been perfect—
I’m very impressed."

—Ravi Naik, Pickfords





2011 Casino Night 
Sponsors

IAM thanks the following companies, 
which generously sponsored tables at 

the Rustlers & Hustlers Saloon, benefit-
ting the Alan F. Wohlstetter Scholarship 
Fund.

AARE Logistics, LLC
ABBA International Inc.

Arrowpak International Inc.
Atlas World Group International 

Australian Van Lines
BINL, Inc.

Coleman World Group
Crown Worldwide

Daycos
Deseret Forwarding International, Inc.

Dewitt Transportation of Guam 
Executive Relocation International

Gateways International, Inc.
Government Logistics (GovLog)
Gridiron Forwarding Co., Inc.

Jet Forwarding Inc
National Forwarding Co Inc
Puget Sound International

Republic Moving & Storage
Royal Hawaiian Movers
Stevens Forwarders, Inc.

The Pasha Group
Tri-Star Freight Systems

True North Relocation, LLC



doors to the second annual “casino night” fundraiser for the Alan 
F. Wohlstetter Scholarship Fund. A happy and enthusiastic crowd 
turned out to enjoy games of chance—and the chance to win 
valuable raffle prizes. Two “saloon girls” helped pick tickets out 
of a hat and the evening’s big winner was Albert Lopez (Inter-
em), who won a free registration for the IAM 50th Annual Meet-
ing. Other raffle winners were David Escobar (Deseret Forward-
ing International Inc.), Michael Richardson (Baron Worldwide, 
Inc.), and Ian Valentine (Executive Moving Systems, who all 
won Hyatt Hotel room credits.



  The turnout for the Texas Hold ‘Em Poker tournament 
exceeded that of last year, and players once again vied for top 
prizes. Taking first prize was Craig Reilly (DASA International 
Movers—Dubai), who won a free registration for the IAM 50th 
Annual Meeting, and taking second place was Don Goldberg 
(Gridiron Forwarding), who won a two-night Hyatt Hotel room 
credit.
  Once again, the biggest winner was the AFW Scholarship 
Fund, which grossed $20,100 in contributions to provide tuition 
assistance to qualified students attending college anywhere in the 
world. IAM thanks the members who generously sponsored the 
event (see the list of sponsors on page 12) and those who sup-
ported it with their participation. For more details on the scholar-
ship fund, go to www.afwscholarship.org



Tuesday: Connecting is king
Tuesday offered any number of ways for IAM members to pursue 
connections on a grand scale. The day started with a buffet break-
fast, followed by a packed-house Knowledge Lab on automating 
non-temporary storage payment processes, then proceeding to the 
Exhibitors’ Cocktail Reception in the Exhibit Hall. 
  In addition to committee meetings—the Hall of Honor Selec-
tion Committee and the ISA Board Meeting and luncheon—the 
Core Members and YP Members held their annual meetings. 
At the Core Membership Meeting, attendees were welcomed by 
Chair Randy Groger and Jackie Agner, Core Members Repre-
sentative. Following were reports by Doug Finke, Core Mem-
bers Representative At Large, and the Management Board’s 





Regional Representatives, who gave an update on 
their geographical areas and stressed their desire and 
availability to assist Core members with any ques-
tions or concerns. IAM staff, including Terry Head, 
Brian Limperopulos, Janet Seely, and Chuck White, 
updated the members on the Association’s financial 
standing, recapped the status of programs and issues 
of interest to IAM, and encouraged the members 
to contribute news about their businesses and other 
articles of interest to The Portal magazine. 
  The IAM-YP Membership Meeting was con-
vened by Chair Amy Nilson and Vice Chair Amy 
Brewer. Forgoing guest speakers for their meeting, 
the YPs discussed recent changes affecting their 
group, including the name change to IAM-YP, and a 
change in the age limit at which a member may join 
(see details on page 41). They also participated in a 
team-building exercise to benefit charity. The next 
evening the YPs met again for their social mixer at 
Lucky Strike, a nearby bowling alley and lounge (see 
page 62 for pictures).
  Closing out the day’s events, the Knowledge 
Lab hosted another interested crowd for the ses-
sion on how to become certified in the U.S. General 
Services Administration (GSA) program called 
CHAMP, which assists federal employees relocating 
within the U.S. and internationally.



“I’m glad to see the positive changes at the YP-35, now 
called IAM-YP. From a cocktail party it has become a more 
interactive association. It gets us together, to connect with 
other young professionals within the industry. I had so much 
fun, and have already been contacted with business offers. 
Thank you, IAM-YP and its leaders.”

—Iosif (Yo-G) Gozner, Executive Moving Systems

Wednesday: Collaborating to share information
Business sessions were the backbone of Wednesday: A breakfast 
meeting of the AFW Scholarship Board was followed in quick 
succession by panel sessions, Knowledge Labs, and the ISA 
Membership Meeting and ISA Board Meeting.
  The Claims Panel, moderated by Claims Committee Chair 
Peg Wilken (Stevens Forwarders Inc.) convened a panel that 
included representatives from the government/military arena and 
Industry, including Brett Coakley, Attorney-Advisor, Air Force 
Claims Service Center, Kettering, Ohio; Steve Kelly, Chief, Per-
sonnel Claims Branch, U.S. Army Claims Service Center, Fort 
Meade, Maryland; Kevin Spealman, Vice President & General 
Manager, National Claims Services, Broadview, Illinois; and 
Nord Yamauchi, Director, Pasha Quality Assurance Services, The 
Pasha Group.  



  The discussion was wide-ranging, with each panelist sharing 
information and answering questions from Ms. Wilken and the 
audience. There was an extensive discussion about the efforts to 
modify the DPS Claims module in order to make it more efficient 
and user-friendly. Despite much agreement between the Military 
Claims Offices and the Industry about what needs to be done, 
an SDDC representative said not to expect anything soon. The 
upcoming DPS releases are expected to contain small claims-re-
lated fixes, however, including a new “sorting” functionality and 
a change to the “Submit” button required to file the claim.
  Efforts to consolidate the claims business rules were also 
discussed, as were whether/when the claims metrics will be 
utilized in DPS and the increasing problem of mold in shipments. 
(The Claims Panel presentation is available online at http://www.
iamovers.org/alerts.html.)
  Following closely on the heels of the Claims panel was a 
Knowledge Lab on “Building Trust through Cultural Aware-
ness,” a topic certainly of benefit to IAM’s multicultural mem-
bership, and the ISA Membership Meeting. ISA members were 
briefed on the group’s financial status and issues related to ship-
ping household goods in the Atlantic and Pacific lanes. A $75,000 
patronage dividend was recently distributed to 144 participants in 
ISA’s Military/Government group based on their 2010 through-
put. ISA consultant Mario Rizzo updated the membership on 
ongoing efforts to enhance commercial services, highlighting the 
new preferred vendor agreement with S.E.A. Corp. as a com-
mercial service provider. The members also elected a new Board 

"I have been coming to IAM Annual Meetings since 2004. 
Many people come here wanting to find a good agent, and 
it’s a good way to establish and maintain relationships. It is 
very good for our company."

—Charlie Homma, Pacific Link

INTERNATIONAL SHIPPERS ASSOCIATION
2011–2012 Board of Directors

Chair
Mike Cazalet .................................Island Forwarding, Inc. 

Vice Chair
Han Helders ........................................ Crystal Forwarding

Secretary
Adam Hall .....................................Coleman World Group

Treasurer
Mark Nash ....................................EuroUSA Shipping, Inc.

Member-at-Large
David McPherson ...................... JK Worldwide Relocation

Managing Director
Terry R. Head .............International Association of Movers

ISA General Counsel
Alan F. Wohlstetter



Chair, Mike Cazalet (Island Forwarding); a new Vice Chair, Han Helders (Crystal 
Forwarding); and a new Secretary, Adam Hall (Coleman World Group).
  IAM professional staff provide administrative support to the International Ship-
pers Association under a management agreement. For more information on ISA visit 
www.isaship.org. 
  Following the morning meetings, attendees flocked to the buffet lunch in the 
Exhibit Hall to visit the 100 sponsors and exhibitors. Then members were off to the 
Knowledge Lab, where Programs Manager Brian Limperopulos discussed IAM’s new 
Code of Ethics Enforcement Policy, enhancements to the Receivable Protection Pro-
gram, and an update of the online Shipper Guides, among other topics.  

  The afternoon gave way to the Military & Government Affairs Panel, with IAM 
Vice Chair Jeff Coleman (Coleman World Group) presiding. The panel brought to-
gether participants from some of the key U.S. Government agencies involved in house-
hold goods moving: Roland Amos, Functional and Requirements Branch Chief, Joint 
Program Management Office for Household Goods Systems (JPMO HHGS), Scott Air 
Force Base, Illinois; John Johnson, Chief, Personal Property Branch, Military Sur-
face Deployment and Distribution Command (SDDC), Scott Air Force Base, Illinois; 
Brian Kellhofer, Traffic Management Specialist, U.S. General Services Administration 
(GSA); Kevin Kennedy, Deputy Director, U.S. Air Force Personal Property Activity 
Headquarters (PPA HQ), San Antonio, Texas; Andrew Neilson, ITGBL Team Leader, 
Transportation and Travel Management, U.S. Department of State, Washington, D.C.; 
and George Thomas, Jr., Chief, Disputes Resolution Branch, Audits Division, U.S. 
General Services Administration (GSA).

2011 ANNUAL MEETING
SPONSORS

Many thanks to the following IAM 
members who have generously 

supported the 49th Annual Meeting 
through sponsorships.

GOLD SPONSORS

Denali Group Inc.
EuroUSA Shipping Inc.
FlatRate International

UniGroup Worldwide UTS

SILVER SPONSORS

DAS Global Services
Enterprise Database Corporation

Globalink Logistics Group
Graebel Movers International, Inc.

Gridiron Forwarding Co., Inc.
iMoveGREEN, LLC

International Wood Industries Inc.
Isaac’s Moving and Storage

MoversPOE
National Van Lines Inc.

S.E.A. Corp.
The Pasha Group

Zuhal Pack International

BRONZE SPONSORS

Air Animal Pet Movers
Baker & Co.

Daycos
DeWitt Moving & Storage

Executive Insurance Services Inc.
Executive Moving Systems Inc.

Five Continent Line, LLC
Jacksonville Box & Woodwork Co.

MoveAssist International Ltd.
Moveware Pty. Ltd.

Reason Global Insurance, Inc.
Republic Moving & Storage Company

Schumacher Cargo Logistics Inc.
Sea and Air International Inc.

Transworld International
Victory Packaging

Whybirds International
YRC Worldwide Inc.



  The panelists touched on a variety of 
issues, including
• The GSA’s new Request for Offer 

(RFO) and rate filing, which was due 
in mid-October and slated to become 
effective November 1; the new Elec-
tronic Billing and Payment process 
that was recently introduced by GSA 
and also slated to become effective 
November 1. [Note: Since the Annual 
Meeting that implementation date has 
been pushed back to May 1, 2012, due 
to a number of unanswered questions 
on the process.]

• An overview of the GSA Audits 
Division and identification of the 
principals who work there; the steps 
in the audit process; and answers to a 
number of frequently asked industry 
questions.

 The general makeup of the U.S. 
Department of State ITGBL program, with 
figures on the number of shipments they 
move and how TSPs are selected.
• A discussion of the overall structure 

of the Air Force PPA HQ and the 
role it plays in the standardization 
of all of the Air Force Joint Personal 
Property Shipping Offices (JPPSOs), 
and a brief mention of the DoD plan 
to regionalize all PPSOs throughout 
CONUS.

• The current state of DPS, the new 
contract that will soon be released for 
the future sustainment and enhance-
ment of DPS, and the enhancements 

planned for DPS through the end of 
the 2011.

• The 2011 Peak Season highs and 
lows;  a brief overview of SDDC’s 
Program Management Review and 
some of the topics it would cover; 
and the Office of the Secretary of 
Defense’s Business Case Analysis 
(BCA) for potentially outsourcing 
DoD moving and the role SDDC 
would play in that initiative.

  Rounding out the day’s business 
sessions was a final panel discussion 
moderated by Fran Vollaro, Senior Vice 
President, Relocation Services Division, 
The Pasha Group. Titled “A PPSO/TSP 
View of DPS,” the panel again included 
participants from both gov/mil and Indus-
try, including TSgt Daniel W. Cormier, 
Non-Commissioned Officer in Charge of 
Quality Assurance, Joint Personal Prop-
erty Shipping Office (JPPSO), Colorado 
Springs, Colorado; TSgt Melissa A. Curry, 
Non-Commissioned Officer in Charge of 
Quality Assurance, Joint Personal Prop-
erty Shipping Office (JPPSO), Colorado 
Springs, Colorado; Reginald Hickmon, 
Branch Chief, Customer Service 
Division, Joint Personal Property Shipping 
Office-Northeast (JPPSO-NE), Chelms-
ford, Massachusetts; Cheryl Garcia, 
Regional Vice President, Government 
Services, U.S. Bank Freight Payment; 
Barbara Johnson, Operations Manager, 
Crystal Forwarding, Carlsbad, Califor-
nia; and Kevin Myers, Director, Military 

Services, Wheaton World Wide Moving, 
Indianapolis, Indiana. 
  The session focused on the use of the 
Defense Personal Property System (DPS) 
from the perspective of both a Personal 
Property Shipping Office and a Transpor-
tation Service Provider, with the intent 
to demonstrate best practices for joint 
success, highlight business rule-related is-
sues that cause confusion and suggest how 
to resolve them, provide momentum for 
ongoing discussion and training through-
out the community, and update discussions 
with lessons learned in Peak Season 2011.
  The day’s business ended with a 
Knowledge Lab session by Adam Lowy, 
founder and Executive Director of New 
Jersey-based Move For Hunger, a non-
profit organization that works with movers 
to pick up unwanted, non-perishable food 
items from those who are relocating and 
deliver the items to local food banks. A 
number of U.S.-based IAM members are 
affiliated with the group, which has col-
lected more than 325,000 pounds of food 
for food banks across the nation. IAM is 
proud to partner with Move For Hunger. 

Editor’s note: Photos from the 
IAM-YP Mixer on Wednesday night 

begin on page 62.



Thursday: Elevating the discussion and 
the camaraderie
The final day of the conference opened 
with breakfast in the Exhibit Hall, fol-
lowed by the Governing Membership 
Meeting. The agenda led off with roll call 
and election of the officers of the Associa-
tion. Jeffrey Coleman was confirmed by 
ballot as Chair of the Association, fill-
ing the seat vacated by Randy Groger. 
Peg Wilken was elected Vice Chair; Tim 
Helenthal was elected a Member at Large, 
and Member At Large incumbents Bran-
don Day, Jan Moore, and Michael Rich-
ardson were reelected to their seats on the 
board. (See the box on the next page for a 
complete listing of the 2011–2012 Execu-
tive Committee.)
  Next were reports from the chairs of 
the standing committees, a review of gov-
ernment and military affairs from IAM’s 
Director of Government & Military Rela-
tions Chuck White, and an update from 
IAM Programs Manager Brian Limpero-
pulos on enhancements to the Receivable 
Protection Program, the introduction of 
IAM Code of Ethics enforcement, encour-
aging the development and leadership of 
Young Professionals in the Association, 
and proactive measures IAM is taking to 
protect members from adverse customs 
and governmental regulations.
  After a break for lunch, the much-
anticipated Special Session was on the 
docket. IAM welcomed the return of Com-
missioner Michael Khouri, U.S. Federal 
Maritime Commission (FMC), Wash-
ington, D.C., who had first spoken at the 
2010 IAM Annual Meeting in San Diego. 
Commissioner Khouri discussed the FMC 
recommendations made in response to 
the Fact Finding Investigation #27, which 
examined potentially unlawful, unfair, or 
deceptive ocean transportation practices 
related to the movement of household 
goods or personal property.  The recom-
mendations focus on how the FMC can 
improve the customer experience through 
enhanced education and what measures 
they can implement to protect the cus-
tomer from falling prey to scams. An 
important aspect of this involves partner-
ing with trade-based associations like IAM 
to communicate these actions and obtain 
critical feedback from industry. In closing, 
Commissioner Khouri emphasized the 
FMC’s commitment to work as a partner 
with the moving industry, and that recent 
FMC initiatives “provide the Commission 



with an opportunity to update and really improve our relationship 
with this important part of the shipping community.”
  Next was a highly anticipated “first” for IAM: the first 
occasion that a speaker from the Office of the U.S. Secretary 
of Defense (OSD) was slated to address the IAM membership. 
Ms. Lisa Roberts, Deputy to the Deputy Assistant Secretary for 
Defense, Transportation Policy, OSD, Washington, D.C., spoke 
to the standing-room only audience on a number of topics. She 
reviewed OSD’s logistics goals, and spoke to OSD’s plans for 
expanding the regionalization of the DOD JPPSOs on a global 
basis in order to consolidate back office functions and standardize 
and streamline processes. Regarding the Business Case Analysis, 

2011–2012 IAM Executive Committee
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Jeffrey Coleman ................................. Coleman World Group
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Margaret (Peg) Wilken ....................Stevens Forwarders, Inc.
Chair, Government & Congressional Affairs Committee
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which will explore the feasibility of outsourc-
ing DOD’s household goods program, Ms. 
Roberts confirmed “there is support across the 
Department to outsource non-core functions.” 
  Last, but certainly not to be missed, was 
the mock courtroom trial “Peak Season: Guilty 
or Innocent,” in which IAM “defendants” 
Craig Crawford (Silver Ridge Forwarding), 
Jim Gaw (Atlas World Group International), 
and Peg Wilken (Stevens Forwarders Inc.), 
squared off against Government “plaintiffs” 
Laura Bernardo, Traffic Management Special-
ist, Joint Program Management Office for 
Household Goods Systems (JPMO HHGS), 
Scott Air Force Base, Illinois; John Johnson, 
Chief, Personal Property Branch, Military 
Surface Deployment and Distribution Com-
mand (SDDC), Scott Air Force Base, Illinois; 
and Kevin Kennedy, Deputy Director, U.S. Air 
Force Personal Property Activity Headquarters 
(PPA HQ), San Antonio, Texas. 
  At issue was what each entity could have 
done to improve the experience of Peak Season 
2011. Because every mock court needs a judge 
to grant a ruling, Charles “Chuck” White, IAM 
Director of Military & Government Relations, 
assumed the role, replete in judge’s robes and 
wig. In the end both the “plaintiffs” and “de-
fendants” accepted a measure of responsibility 
for the Peak Season problems and the judg-
ment was rendered—guilty and innocent, with 
much room for improvement on both sides.





  With working sessions completed and the sun setting 
on the 49th Annual Meeting, IAM members and guests 
were ready to celebrate success at the closing reception, 
dinner, and post-dinner party. The evening began with a 
festive cocktail hour and then proceeded to dinner where a 
cappella singers, jump-rope artists, and Bollywood danc-
ers entertained the guests. Afterward, a rocking band had 
attendees out on the floor and literally dancing in the aisles 
until the evening came to a conclusion. The revelers reluc-
tantly said their goodnights to good friends and good times, 
with promises to meet again next year at the 50th Annual 
Meeting in Washington, DC.





Passing the Torch

Editor’s note: At the 49th Annual Meeting in Denver, IAM members elected a new chair to succeed outgoing Chair Randy Groger. 
Jeffr
years. Groger and Coleman shared their thoughts and visions on what the Association has accomplished in recent years and what lies 
ahead.

Q. How many years have you served 
as IAM Chairman?

A. Four years as chairman and 6 years as 
Vice Chairman

Q. During your time in office, what 
do you consider the biggest changes 
made to the Association?

A. There were many changes, such as 
the creation of the Technology and Com-
munications Committee, building upon 
our leadership in representing the Industry 
in the international program and expand-
ing it into the domestic program as well; 
restructuring the membership where any 
member can participate in governing the 
Association; and of course the most sig-
nificant achievement, the name change to 
the International Association of Movers, 
which now clearly and immediately iden-
tifies what we are and who we represent. 

Q. What do you see as your most sig-
nificant accomplishments during your 
term?

A. No question—the name change [from 
HHGFAA to IAM]. 

Q. You have worked with Jeff Cole-
man on the Executive Committee for 
many years. Do you have any advice 
for him as he assumes the office of 
Chair of the Association?

A. Jeff is a very strong leader with vast 
experience in our industry and on the 
Association’s Executive Committee, and 
he is very familiar with the staff and they 
with him. He has hit the ground running 
and is familiar with all the issues. The 
only thing I would pass along to Jeff, or 
any chair, is something I had to get better 
at during my tenure—that is, recognizing 
the importance of listening to all the com-
mittee members and getting them involved 
in the discussion of issues. 

Q. What was the greatest challenge 
or issue you faced when you were first 
elected Chair? 

A. The biggest challenge was one of our 
association identity. We knew we where 
much more then a group of forwarders and 
needed a brand that accurately identified 
us. 

Randall Groger, 
outgoing IAM 
Chair

Q. What are the primary issues facing 
IAM as you step down as Chair?

A. Nurturing our brand through expand-
ing services and drawing upon more 
commercial involvement. I attended every 
Core membership meeting while chairman 
and am very encouraged by the organiza-
tion and dedication of the Core Member 
Membership Board. Their worldwide 
reports are both interesting and timely. 
Unfortunately, not enough members attend 
the meetings. I would suggest that the 
report of the CMMB be open to all mem-
bers. The Governing members are missing 
a very significant opportunity to learn 
what is going on in our industry around 
the world.
  The most immediate major challenge 
is of course the potential of outsourcing 
of the DoD Personal Property Program. 
In some respects many feel this could 
be an improvement. However, hidden 
in a third-party contract lurk questions 
about restricted TSP participation and the 
uncertainty of traffic distribution under 
outsourcing. These are issues fundamental 
to the industry’s participation in, and the 
health of, the DoD program. The indus-
try must participate in the Business Case 
Analysis, which is the vehicle for DoD to 
study outsourcing the program. If the in-
dustry is cut out of the process at any time 
or if during that process it appears that we 
are being ignored on the crucial issues, as 
we were on DP3 (aka Families First), we 
must act swiftly and decisively. 



IAM 49TH ANNUAL MEETING 
EXHIBITORS

Air Animal Pet Movers • Appliances & Video Overseas, Inc. • 
Argenvans Transportes Internacionales SA • Asian Relocation 
Association • Atlas International Service, S.A. • Baker & Co. • 

Cahayapack • Cartwright International Van Lines Inc. • Coleman World 
Group • Container Systems Inc. • Continental Movers & Storage Sdn. 
Bhd. • Contour Logistics, Inc. • Corstjens Worldwide Movers Group • 

Custom Movers Services • DAS Global Services • Daycos • Deluxe for 
Business • Denali Group Inc. • DeWitt Moving & Storage • DPS Joint 

Program Mangement Office–Household Goods • E-Movers • Enterprise 
Database Corporation • EuroUSA Shipping Inc. • Executive Insurance 
Services Inc. • Executive Moving Systems Inc. • Felix Relocations (M) 
Sdn Bhd • Five Continent Line, LLC • FlatRate International • Fleenor 
Paper • Gallagher Transport International, Inc. • Globalink Logistics 

Group • Globe Moving & Storage Co. Pvt. Ltd. • Gosselin Group NV 
• Graebel Movers International, Inc. • Gridiron Forwarding Co., Inc 
• GTS Group • IAM Young Professionals • iMoveGREEN, LLC • 

International Wood Industries Inc. • Isaac’s Moving and Storage • ITO 
Moebeltransport GmbH • Jordanian Coast Cargo Services • L.A.C.M.A. 

• LAC Relocations • La Rosa del Monte Express New York • Leader 
Freight Forwarders • Matson Navigation Company • Mesa Systems, Inc. 
• Milburn Printing • MoveAssist International Ltd. • Move for Hunger 

• MoversPOE • Moveware Pty. Ltd. • movingEDU.com • Moving 
Home Company, Ltd. • Mudanjang Bailida Overseas Trading Limited 

• Myanmar Express International Moving Services Co. • National 
Van Lines Inc. • New Haven Moving Equipment Corp. • Ocean Star 
International, Inc. OSI • Orbit International Moving Logistics Ltd • 

Orient Express Forwarding Pte. Ltd. • Orient International Relocations 
• Orphee Beinoglou International Forwarders SA • Pack N Move 
LLC • Packing and Crating Technologies, Inc. • Pack-n-Track • 

Pan American International Movers Association (PAIMA) • P.M. 
Relocations Pvt Ltd. • Prime Transport • Rainier Overseas Movers 

Inc. • RE Transportation Inc. • Reason Global Insurance, Inc. • REB 
Storage Systems International • Reindeer Auto Relocation • Republic 
Moving & Storage Company • R.W. Smith & Co., Inc. • Schumacher 

Cargo Logistics Inc. • Sea and Air International Inc. • Shipco Transport 
• Speedy Moving SRL • SSH Movers, Inc. • Subalipack (M) SDN BHD 

• TechMate International • The Pasha Group • Total Int’l Shipping & 
Moving Co. Ltd. • Totem Ocean Trailer Express, Inc. • Transpo Services 
• Transport Management International Ltd. • Transworld International • 
Transworld Mudancas LTDA • UniGroup Worldwide UTS • Unity Van 
Lines, Inc. • Universal Storage Containers • U.S. Bank • Vanpac Group 
Asia Pte. Ltd. • Victory Packaging • Voerman International BV Moving 
& Relocation Services • Voxme Software Inc. • Wentworth International 

Movers Ltd. • Whybirds International • YRC Worldwide Inc. • Zuhal 
Pack International •

Q.  You previously served as IAM Chair and now are 
returning to that role. In what respects will your focus 
differ this time?
 
A.  My focus will be similar to that of my last term, which is 
to focus on taking care of the business of the Association with 
an emphasis on creating value to our members.  

Q.  What are your primary goals, things you want to 
achieve during your term as Chairman?

A.  My goals are to increase membership, increase member 
equity, and increase the awareness of IAM throughout the 
world.   

Q.  As we look ahead to IAM’s 50th Anniversary celebra-
tion in 2012, what do you regard as the most significant 
issue(s) facing the Association in the near term?

A.  The most significant issue facing IAM is the United 
States Department of Defense Business Case Analysis for 
outsourcing their personal property program.  

Q.  You and Randy Groger have worked closely together 
on the IAM Executive Committee for several years. Are 
there initiatives that he has begun during his term as 
Chair that you expect to build on during your own term?

A.  I plan to build upon the IAM brand that was established 
under Randy’s term.  

Q.  You have been credited with conceiving the Hall 
of Honor, which was launched four years ago. Do you 
believe the HOH has met its original objectives? What 
do you feel is necessary to sustain the program in a way 
that continues to draw wide support in the industry?

A.  I am very pleased that we established the IAM HOH and 
it has exceeded my expectations based on our objectives. I 
think it is an excellent program within IAM. The sustainment 
of the HOH is easy because we have a great hardworking 
selection committee that is committed to the mission, vision, 
values and principles of the HOH, and we have many incred-
ible individuals in the industry whom we need to formally 
recognize and award each year for their contributions to our 
industry. 

Jeffrey Coleman,
incoming IAM Chair



“While e-mail is great, there’s 
nothing better than meeting 
someone face-to-face.”

—Sue Fuchtman, Daycos





2011 ANNUAL MEETING EXHIBITORS



"If you are in the moving industry you 
should be here this week because if 
you aren’t, your competitors will be."

—John Day, Daycos



"We have been exhibing at IAM for 
more than 20 years. It's a great way 
to connect with customers on a daily 
basis. Often we don’t meet them except 
at these conventions, but then we meet 
new lifelong friends." 

—Dannette Yoshimura
Fleenor Paper Company



“I’ve been coming to IAM conferences 
for 10 years now, and that sends a 
message about Jordanian Coast—that 
we’re not just a name in the directory. 
It is good for clients to know that 
someone from Jordanian Coast will 
always be at the meetings. Our IAM 
membership and participation at the 
conference has definitely been money 
well spent.”

—Tarik Diab,
Jordanian Coast Cargo Services



"It was an extremely successful show. 
Not only did we sell a lot of products 
but we made new contacts for future 
business. It’s a great place to make new 
friendships. As always, IAM proved 
again what a wonderful association it is 
for people in the moving industry."

—Robin Leslie, Movers POE

"There are lots of new people here this 
year. I’ve been coming for six years but 
this is the first year I exhibited."

—Cera Birk, Orbit International 
Moving Logistics, Inc.

"I see a global trend for recycling and 
its impact on the moving industry and 
the environment. So far, this is worth 
my trip."

—Dr. Johnson Wu,
LookChina, Inc.





"We have been in the market for six 
years. Acceptance has been very good 
and we’ve had a great reception. We 
are the small guys on the block but this 
is a good way to make a lot of noise."

—Saul Sandoval, SSH Movers, Inc.





www.yp-35.org

Comments from the
IAM-YP Chair and Vice Chair

Wow! How great is it to be a part of the new IAM-YP 
(formerly YP-35) group? So much hard work was 

put into the Young Professionals portion of the 2011 IAM 
Annual Meeting in Denver, and word among the IAM 
members is that it was a true success! Amy Brewer and I 
would like to thank Terry Head, Brian Limperopulos, and 
all of the regional heads and YP “ambassadors” for their 
tireless hard work. We would also like to thank our IAM-
YP members for their incredible participation this year. 
Not only was it an overwhelming amount of fun, but we 
accomplished a great deal this year as well in anticipation 
of our 50th Anniversary IAM Annual Meeting next year in 
Washington, DC. 
  If you thought this year was exciting, 2012 is shaping 
up to be even better thanks to all of the wonderful ideas 
collected at our Breakfast Forum in Denver. Please see the 
exciting comments from our IAM-YP members regard-
ing the success of our Denver conference. If you have any 
questions or comments, or if you just want to talk about 
ideas for next year, please feel free to contact one of us or 
Brian Limperopulos at IAM.
  Thank you again for making our conference such a 
huge success. Let’s plan to break the IAM-YP attendance 
record for the 50th Anniversary in Washington, DC, which 
is the headquarters of our great IAM organization.

Amy Nilson, Chair
Amy Brewer, Vice Chair

Editor’s note: By all measures, the 2011 gathering 
was a great success. On this page and throughout 
this issue, you will find comments from IAM-YP 
members who were impressed by the turnout and 
the substance of this year’s program. If you are 
under 40 years of age and have not yet joined this 
dynamic group, this is a great time to do so. Also, if 
your company is a Governing Member of IAM, it is 
entitled to designate three eligible employees to the 
YP organization at no additional fee—an excellent 
benefit for both your company and the Young Pro-
fessionals who work there.

For more information, visit www.yp-35.org.

“My company, FID International, provided me with an op-
portunity to attend the recent IAM convention in Denver, 
Colorado. This was my first experience participating at the 
IAM meeting. I had a great time meeting other service pro-
viders and vendors. As a young professional, I enjoyed the 
YP events and designated areas where we could meet and 
collaborate. We are a relatively new provider in the industry, 
and the YP events really contributed to the positive experi-
ence I had at the convention. It was my observation that the 
industry veterans didn’t seem to move out of their comfort 
zone to meet the new “small fries,” but I am used to that. 
The team-building event was interesting and entertaining. I 
enjoyed talking with a lot of young people who were excited 
about the industry and appreciated the networking opportu-
nities. The Knowledge Labs at the convention were also very 
informative and interesting. I have already started working 
with several new accounts as a direct result of meeting indi-
viduals at the IAM convention in Denver. 
   “Thank you for your dedication and effort to create a 
conference that was inspiring as well as practical. I look for-
ward to attending again next year.”

—Jacob Mochel
West Coast Solutions

 

“It was a great party, one of the funniest moments of the 
convention! It was nice to decompress for a while, in an in-
teractive atmosphere, seeing old and new friends, and I had 
lots of fun and good laughs bowling! The bowling was a great 
choice for the mixer.”

—Rodrigo Monteiro
Global International Portugal



Making Connections in Denver

By Brian Limperopulos, Programs Manager

The big news to come out of the 2011 Annual Meeting in 
Denver was that the group decided to change our name from 

YP-35 to IAM-YP: The IAM Young Professionals. Adopting the 
new name was a logical decision, because at last year’s Annual 
Meeting the group voted to allow all current members to serve 
until age 40; thus, the former name had become outdated and a 
replacement was necessary to more accurately reflect the organi-
zation’s makeup. 
  In addition, IAM will now allow individuals who are em-
ployees of IAM members to join the IAM-YP up until the age 
of 40. If you know of someone who would benefit from these 
revised qualifications, please encourage them to join!
  Throughout the course of the next year, IAM and the IAM-
YP leadership will rebrand the group with a new logo, tagline, 
and other ideas to create a more recognizable image. We invite 
your input as we move forward with these projects.

IAM-YP at the IAM Annual Meeting
In keeping with our theme—“Not Just A Cocktail Party 
Anymore…”—the IAM Young Professionals (IAM-YP) accom-
plished much at the Annual Meeting this year. With more than 
170 members in attendance, the group had an impressive pres-
ence at the meeting. 
  The group kicked off the week by organizing a run/walk 
team for the Santa Fe Annual Charity 5K Race. This event is a 
fundraiser for the Johns Hopkins Breast Cancer Research Fund 

and the YPs were happy to donate both energies and money to 
this worthwhile cause. Our very own IAM-YP Eastern and South-
eastern Asia Representative, Brian Goldstein, very nearly won the 
race by placing second. 
  The following day, the YPs assembled for the IAM-YP 
Welcome Reception, which is always a great time to connect 
with old friends and meet new members. This year, the Welcome 
Reception was held in the new IAM-YP Members’ Networking 
area that was set aside explicitly for YPs during the whole Annual 
Meeting. We trust that this will become a permanent feature that 
we can offer to the YPs in future annual meetings.
  Tuesday was the big day in the IAM-YP schedule. It began 
early, with the IAM-YP Brainstorming Buffet Breakfast session 
where IAM-YP members were briefed on all IAM-YP activities 
from the past year and what is on the agenda for the coming 12 
months. Following this presentation, YPs were given the oppor-
tunity to reflect and provide feedback on the initiatives that the 
IAM-YP leadership and IAM staff are pursuing for the group. 
This was a very fruitful discussion and was intuitively followed 
by a lively debate as to what should be the main purpose of the 
group as we move into the future, with special emphasis on lead-
ership development and facilitation of networking opportunities.
  With respect to leadership development, over the next year 
IAM staff, with guidance from the IAM Executive Committee 
and the IAM-YP leadership, will look to implement a mentor-
ship program as well as establish a Young Movers Leadership 
Summit. The Summit will convene the leaders of each of the 
industry’s youth-oriented groups in order to determine the best 
way to develop the next generation of industry leaders and iden-
tify issues and possible solutions that the industry will have to 
address in the future. Over the past year, IAM has also enhanced 
leadership opportunities for YPs through the inclusion of at least 
one “young professional” on each of the IAM’s standing commit-
tees. 
  In terms of networking, we expanded the number of net-
working events at the Annual Meeting from three to seven this 
year in response to member feedback in 2010. Additionally, IAM 
plans to leverage social media technology to enable members 
to communicate more regularly and productively throughout 
the year. The YPs maintain a Facebook group but we expect to 
augment that to a much greater extent in the future. As you can 
see, IAM seeks to satisfy both of these desires and continue to 
enhance the value of IAM-YP membership. 
  Later that day, the YPs reconvened for their 2011 Annual 
Meeting. At that gathering, IAM members voted to change the 
organization’s name from YP-35 to IAM-YP (IAM Young Profes-
sionals). Once that piece of business was finished, the YPs were 
randomly divided into different groups for a teambuilding event 
to see which one could build a solar-powered oven from scratch 

“The IAM-YP group was very visible during the recent IAM 
conference in Denver. Outside of the customary networking 
events, it was nice to see and hear that the programming for 
the group has expanded into leadership- and knowledge-
building events. Although I have attended many IAM/ 
HHGFAA conferences, it is only recently that I have had a bit 
more experience in dealing with several of the YP members 
and their companies.
  “I am very impressed by the knowledge base held within 
this young group, the aggressive stance toward business 
development, and the wide cross section of countries repre-
sented. We are convinced that the new generation working 
within this group is poised for leadership roles in our indus-
try; further, our team will now take advantage of opportuni-
ties to develop future leaders in our organization using the 
IAM-YP platform.”

—Jim Gaw, Atlas World Group International 



powerful enough to heat up a cookie. Once completed, the solar-
powered ovens were donated to charity. The event promoted in-
novative problem-solving and enhanced communication between 
members. Based on feedback received so far, members enjoyed 
this positive experience, particularly the opportunity to meet 
people that they would not have ordinarily talked with during the 
meeting. 
  On Wednesday, the YPs got together for their annual social 
mixer, which has become a highly anticipated tradition. This year, 
the group walked through the rain to Lucky Strike Lanes to try 
their hand at some bowling. All in all, it seemed that everyone 
had a great time.
  In sum, IAM is happy to report that the IAM-YP events 
program was a complete success this year. More than 40 new 
members signed up over the course of the week and we had 171 
members in attendance when all was said and done. The future 
looks bright for this group! 

“I would like to thank Camila Colmenares for inviting me 
to the YP social mixer at Lucky Strike. I had a fantastic time 
among my YP friends and colleagues. The atmosphere and 
energy were great and I look forward to attending future 
events.”

—Alex Lopez, Paramount Transportation Systems, Inc.



ALAN F. WOHLSTETTER SCHOLARSHIP UPDATE

The Alan F. Wohlstetter Scholarship Fund is the cornerstone of the IAM Scholastic 
Assistance Program, which is aimed at promoting and supporting individuals in 

higher education related to the areas of transportation and logistics. Donations (by 
major annual giving levels) to the Alan F. Wohlstetter Scholarship Fund received dur-
ing the last 12 months are as follows:

Platinum ($5,000 or more)
AARE Logistics, LLC

*Gridiron Forwarding Company, Inc.
*Hyatt Regency, Denver

   National Forwarding Co., Inc. 
  Royal Hawaiian Movers

Gold ($2,500–$4,999)
ABBA International

Daycos
DeWitt Transportation Services 

of Guam
Gateways International, Inc.

The Pasha Group
James Thompson Jr. (Crown  Worldwide) 

   (in memory of James Thompson Sr.)
Wagler Integrated Logistics, LLC

Silver ($1,000–$2,499)
Approved Forwarders, Inc.
Arrowpack International

Atlas World Group International

BINL, Inc.
Blonde International, Inc.

Cargo Express (Saipan) Inc.
Classic Forwarding, Inc.
Crystal Forwarding, Inc.

Deseret Forwarding International, Inc.
Executive Relocation International, Inc.

Interstate International
Interstate Van Lines, Inc. 

Jet Forwarding, Inc.
Puget Sound International, Inc.

Stevens Forwarders, Inc.
Tri-Star Freight Systems

True North Relocation, LLC

Bronze ($500–$999)
*”B” Transfer

Baltic Forwarding, Inc.
Cartwright International Van Lines

Rick and Judy Curry

In Kind or Other
M. Dyer & Sons, Inc.

*Denotes contributions made since the previous issue of The Portal was published.

Join this prestigious list of contributors by sending your contribution TODAY! For 
more information on how to donate, please go to www.afwscholarship.org. Make 
checks payable to Alan F. Wohlstetter Scholarship Fund.

Alan F. Wohlstetter Scholarship Fund
5904 Richmond Highway, Suite 404

Alexandria, VA 22303
Phone: (703) 317-9950  • Fax: (703) 317-9960

The Board of Directors of the Alan F. Wohlstetter Scholarship Fund urges 
you to consider a contribution or donation to the Scholarship Fund as part of 
your year-end tax strategy or as you formulate your company budget. Please 
advise your employees that scholarships are available to qualified candidates 
of any IAM company worldwide. For further information, visit

 www.afwscholarship.org

“The YP program is really looking up 
and living up to its name in recent times 
and I for one am glad to see the strides 
we’re making.
  “I have been attending the conven-
tion for five years now and 2011 was 
the best in terms of the organization 
and activities of the YP. One of the 
highlights was definitely our YP meeting 
(and our team being the winners of the 
team-building challenge, of course!). 
I believe this is the first one that has 
truly fostered teamwork and personal 
interaction beyond superficial introduc-
tions and exchanging business cards. 
Also, the session was well thought out 
and planned in a way that encouraged 
participation and camaraderie. It was a 
shame that it was not better attended, 
but if this is the standard by which we 
will continue, there is no doubt in my 
mind that next year’s YP meeting will 
definitely have larger numbers. (My 
sister, who is also a member of YP but 
was not able to attend this year, also is 
impressed by what she learned of the 
meeting and activities and is looking 
forward to attending next year.)
  “The fact that YP is also generally 
growing in terms of membership num-
bers and active and connected mem-
bers is also encouraging to me and I am 
really proud to be a member. This opin-
ion was shared for the most part by my 
YP colleagues, and positive feedback 
was also relayed by many members of 
the wider IAM with whom I interacted, 
so this is most encouraging.
  “I must also compliment our new 
co-coordinator, Brian Limperopulos, 
who has been a great influence and 
liaison in taking us to another level and 
allowing us to earn some respect in the 
general IAM population. Our image 
has definitely improved and we have 
matured for sure under Amy and Amy’s 
executive leadership, so they are also to 
be commended. Kudos to you!
  “I am definitely looking forward to 
meeting up with the YP family at my 
next convention.” 

—Karl Greaves
Michael Greaves Associates 

(Barbados) Inc.



Going to University? 
Apply to IAM for tuition assistance anywhere in the world!

Scholarship applications are now being accepted from qualified individuals 
enrolled at an accredited college or university worldwide.

This year, the Alan F. Wohlstetter Scholarship Fund will celebrate its 
10th anniversary by providing TEN scholarships of $5,000 each 

to assist the employees of IAM member companies 
and their dependents with college tuition. 

This benefit is also available to Student Members of IAM.

The deadline for submitting applications is May 1, 2012. 

Supporting documents are required, so start early. 
All application materials must be submitted together.

The AFWSF board selects recipients based on the merit of each applicant. 

For more information on eligibility, requirements, 
and application instructions, go to 

www.afwscholarship.org  



Going to University? 

www.afwscholarship.org  

2011 Alan F. Wohlstetter Scholarship Recipients

On the fi rst day of the 49th Annual Meeting, at the IAM 
Membership Luncheon, the Alan F. Wohlstetter Scholarship 

Committee made three important announcements. First, it named 
the six individuals who each were awarded $5,000 scholarships 
in 2011 (see below). Next, the Committee announced that in 
2012, in honor of the tenth anniversary of the Alan F. Wohlstet-
ter Scholarship Fund, the number of scholarships awarded would 
increase from six to ten. 
  Most important for those who wish to apply for one of the 
ten scholarships in 2012, the deadline for submitting an applica-
tion and supporting materials has been moved up to May 1, 2012. 
For more information on the AFW Scholarship Fund and how to 
apply for tuition assistance, go to www.afwscholarship.org.

David Bardebes, who holds an undergraduate degree in busi-
ness, has worked for Crown Worldwide Group in New Zealand 
for 13 years. He has served as area manager and regional man-
ager, and was selected as one of 20 Crown employees globally to 
attend the fi rst Crown Leadership program, which he completed 
in 2010.
  David is pursuing a master’s degree in business administra-
tion from the University of Waikato in Hamilton, New Zealand. 
“I believe the MBA I have selected, with its focus on the leader-
ship skills required for a senior management role, will show me a 
great deal that I don’t know,” he wrote in his AFWSF application. 
The course work, including governance, sustainability and ethics, 
and leadership, transformation, and growth, “are key to running 
any sustainable, long-term company,” he says, and therefore key 
to his career goal at Crown: “To hold a general manager or coun-
try manager role dealing with all aspects of leading a business 
and adding value.”

Lorie McBrien has worked in the relocations/transportation 
industry since 1999; she joined Crown Relocations in 2010 as 
its director for new business development, household goods, in 
Huntington Beach, California. A Global Mobility Specialist certi-
fi ed by the Employee Relocation Council, she also has served on 
the board of the Southern California Relocation Council since 
2008, and is currently enrolled as a senior at Northern Arizona 
University (NAU), working to complete her bachelor’s degree in 
business administration. 
  As a single parent and sole provider, Lorie delayed her 
pursuit of further education and instead focused on working 
full time and putting her child through college. But she never 
gave up on her dream. With encouragement from her son, Lorie 
enrolled at NAU and is eagerly looking forward to May 2012: 
The AFW scholarship award “is very precious to me,” she says, 
“because it is enabling me to graduate at the same time as my 
son.” McBrien’s career goal is to advance further within the ranks 
at Crown Relocations, “more specifi cally, to an executive level 
position in the area of Client Services.”

Chloe Murphy credits her father, the president of Pac Global 
Insurance Brokerage, with greatly infl uencing her career path; 
indeed, her career goal “is to create a legacy by following in the 
footsteps of my father, ultimately carrying on his position in the 
company.” 

  Chloe has worked in the Pac Global offi ce for three years, 
and “every day I fi nd out something new about another country, 
language, culture,” she wrote in her scholarship application. 
“The idea of pursuing communication on an international level is 
something I have always wanted to achieve.” She is currently a 
business major at Loyola Marymount University in Los Angeles, 
California. With an emphasis on entrepreneurship and interna-
tional business, her studies give her an opportunity “to pursue any 
career connected to the transportation industry. I not only want 
insight into this industry, I also want to embrace its ties to people 
from all over the world.”

Amit Thakker is currently employed full-time at 21st Century 
Relocation, the company managed by his father and uncle for 
more than two decades. It was hearing them discuss the “nuts and 
bolts of the operations they were engaged in” that drew him to a 
career in the industry.
  Amit is enrolled at Nottingham University Business School, 
University of Nottingham, in a master’s degree program in 
logistics and supply chain management. Study in this fi eld is 
timely, he says, and the program will provide him with the tools 
to “design and successfully operate worldwide networks.” After 
completing the program, Amit’s immediate goal is to use the 
knowledge and experience he has gained by applying it to his 
family business.

Alexa Valentine is in her third year of study at Santa Clara Uni-
versity in Santa Clara, California. The daughter of an employee 
of Rainier Overseas Movers, located in Seattle, Washington, 
Alexa is a declared major in fi nance and minor in international 
business. Her courses include economics, international fi nance, 
international trade, and the global and cultural environment of 
business; she is also enrolled in the business school’s honors 
program, which offers advanced courses.
  Alexa worked for three years as an administrative assistant 
at Rainier Overseas. Now concentrating full time on her studies, 
she recently joined a professional business fraternity, participated 
in a student internship abroad in the summer, and is studying in 
Spain this fall. “To learn how business is conducted in a different 
culture will broaden many new perspectives,” she said.

Brandy Wagner has been working part-time since she was 15 
years old, and even as a high-school student has always had the 
drive to advance as far as she could wherever she worked. She 
currently attends Northern Virginia Community College and 
working part-time at RE/MAX Allegiance Worldwide Reloca-
tion in Woodbridge, Virginia. Brandy, who is paying her own 
way through college, plans to use her AFW scholarship award to 
transfer to the University of Mary Washington (Fredericksburg, 
Virginia) to complete her bachelor’s degree. 
  Brandy started with RE/MAX in the real estate division and 
since then has worked in multiple departments. “I am currently 
working with the international relocation of government employ-
ees and am enjoying the learning experience.” She hopes to grow 
within RE/MAX Allegiance Worldwide Relocation and become a 
move coordinator, and to own her own business one day.



Mixing It Up:
IAM-YP at the Lucky Strike Lanes

“As a third-time attendee, I have always enjoyed the time 
spent catching up with my fellow YP members at the IAM 
Convention. This year, it was a pleasure to meet new mem-
bers at the YP opening event, which was a nice change of 
pace. I noted that the YP booth was quite active when I was 
able to pass by between meetings—packed with smiles and 
fresh energy. The turnout of YP members at the Santa Fe Fun 
Run/Walk was also very encouraging! I’m very much look-
ing forward to seeing the rest of our YP crew (and any new 
members, too) at the events in 2012 in DC!”

 —Crystal L. Kaphaem, Sea & Air International, Inc.



“YP is always a place where you 
get to see old friends and meet lots 
more! It was a great beginning for 
the new era IAM-YP. Can’t wait for 
next year.”

—Maria Andrea Rodriguez
ABC Cargo Logistics S.A.



BOOST YOUR COMPANY’S PROFILE
With One Smart Move

There’s no way to put a price on your 
company’s reputation. You’ve earned 
it, through years of providing reli-
able service, and by building strong 
relationships, both with your custom-
ers and with your colleagues in the 
industry.

Now, you can see to it that you and 
your company are recognized as 
leaders within our profession by 
upgrading your IAM membership to 
Governing status.

IAM Governing Membership is de-
signed for those companies with the 
experience and the desire to speak for 
the industry as a whole. Your guidance 
will help us as we focus our strategy 
in the years ahead. And in return, 
IAM offers you the recognition you’ve 
earned. Plus the access to informa-
tion and contacts that you, as industry 
leaders, expect.

And that’s not all. Governing members 
are entitled to an array of benefi ts
available to no other IAM members, 
including:

���Two listings—alphabetical and 
geographical—in IAM print and 
online Membership Directories

���Three company contacts listed in 
each directory

�� Discounted Early Bird Annual 
Meeting registration rate for all of 
your company’s attendees regard-
less of when they register.

���10% discount on regular Exhibitor 
Fees at the Annual Meeting

���Three subscriptions to The Portal
magazine (six issues per year)

���25% initiation discount for Receiv-
able Protection Program (RPP)

���Appointment of three qualifi ed 
representatives to participate in the 
Young Professionals (YP-35) group 
at no additional fee

�� Voting rights on all matters with an 
impact on Governing Members

And, current Core Members 
upgrade to Governing status 
with no initiation fee. All 
together, you’ll get benefi ts 
worth more than $2,400 by 
upgrading your membership 
now!

To Upgrade Your Membership 
or to learn more, go to
www.IAMovers.org today!

UPGRADE your IAM membership – and your access – 
and pay no initiation fee!

IAM Portal blue ad.indd   1 5/17/10   3:33:06 PM



PORTAL PROFILE
LACMA Comes of Age as

New President Takes Up the Gavel

By Joyce Dexter, Portal Editor

Those of us who have been around for many years no doubt 
remember when applying for membership in the Latin 

American & Caribbean Movers Association required getting 
the support of companies (that is, competitors) in their home 
country. As a result, LACMA was a tight-knit group. 
 All that has changed now, thanks to a generation of leaders 
focused on inclusion and growth. Moreover, LACMA’s doors 
have opened even wider, with the election of its first woman 
president, Laura Ganon.
  Now the chief executive officer of Brazil-based FINK 
Group, Ganon began her career in transportation as a representa-
tive for coffee buyers at major companies (including Folgers, 
among others). In that role, she contracted ocean freight and 
logistics services to handle commodities shipments. Ultimately 
she opened companies in Ecuador and Colombia as well. Then 
she was invited by Transroll (a shipping line of the FINK Group 
at the time) to be a director in their commercial department and 
she then joined the FINK Group. Years later, officials realized 
they needed someone to be responsible for standardizing opera-
tions at FINK; until then, the various offices were working almost 
independently. A dozen years ago, Ganon eventually was offered 
a partnership in the division that handled moving, fine arts, and 
logistics for events, a role in which she leveraged her knowledge 
of ports, terminals, and customs processing.
 “Brazil is booming, and the economy is stable,” she said 
during an interview at IAM’s 49th Annual Meeting in Denver. “I 
have a passion for the company and the work—it’s like a hobby, 
something I really enjoy.” 
  Ganon points out that her company’s successive generations 
of owners have always been closely connected with the evolu-
tion of the organization she now heads. Paul Richard Klien, the 
current owner of FINK, was the founder of LACMA and his son, 
Thomas, was the youngest president of the association. During its 
40-year history, LACMA has matured in its scope and vision, and 
is committed to building on its strengths and talents. Also, says 
Ganon, LACMA and its operations are completely transparent.
  “The conditions for acceptance into LACMA are very clear,” 
she explained. “A company must have a warehouse and must 
have been in business for at least four years. Five sponsors are 
required, but they can be any LACMA members, not just compa-
nies from the same country. Now, we are more concerned about 
the financial stability of the applicant and the quality of service. 
Membership is not something the board can vote for or against 
without a clear reason and there is no blackballing. If a company 
meets the criteria, they are in.” 
  Vendors and others who provide services to LACMA mem-
bers are also welcomed as members in the association. So far, 
Ganon has met with resistance to her desire to include relocation 
companies as members as well (albeit without voting powers), 
but she recognizes that some things will take time to accomplish. 
Currently LACMA has  234 members, and thanks to its robust 

retention and recruitment efforts, it receives about five applica-
tions each year.
  During Ganon’s seven years on the LACMA board, leaders 
have been comparing the association’s membership criteria with 
those of other industry groups and she is satisfied that the current 
requirements are fair and inclusive. Asked about her goals for 
her two-year term, she said, “I don’t have to change our statutes 
or make changes for their own sake. It simply isn’t necessary 
to make something different out of an association that has been 
managed very well so far. In fact, in my first column as president 
in the LACMA magazine, I wanted to settle expectations. In my 
opinion, there is no need to change statutes. We need to act with 
respect to training and working with government agencies.”
  The new LACMA president sees a need for the organization 
to foster an environment of cooperation. “We should be more ac-
tive at an organizational level with respect to customs authorities 
and syndicates,” she said. “For example, recently air shipments 
to Sao Paulo were taking 30 days to clear customs and most 
companies didn’t dare complain for fear of retaliation against 
their company. So we communicated with all our Brazil mem-
bers and suggested that we work with the customs chief to find 
solutions. The commissioner responded well to our overtures, 
and now we, as LACMA, are becoming known to the people we 
deal with. We’re asking our members to send us the names of 
officials of these agencies in their countries so we can send them 
the magazine and get them involved and close to LACMA.” By 
encouraging a closer relationship, Ganon believes, the association 
can help make the customs process smoother, and less onerous 
and unpredictable.
  LACMA as an organization has long been known for its fo-
cus on training, a philosophy Ganon wants to expand upon. “We 
used to have a board member who loved to teach,” she recalled. 
“He was very effective, but he left is company as well as the in-
dustry, and we lost him. We have decided to establish a LACMA 
training team, and are asking for volunteers we can teach to 
become trainers for the courses. This will enable us to offer more 

“It makes me crazy to see people 
reinventing the wheel. Why 
should we be doing the same 
things separately? I can’t look at 
any nonprofit as competitive. It is 
a matter of all of us trying to make 
ourselves and the industry stron-
ger. If we have things in common, 
let’s talk.”

—Laura Ganon, newly elected
President of LACMA



programs. LACMA’s secretariat is outsourcing people to provide 
training, and we are also creating an educational fund that will be 
supported by LACMA, as well as by members ´ donations.”
 Ganon realizes that LACMA will have the difficult task of al-
tering the mindset of some members, particularly with respect to 
investing in training for their employees. “I want to try to change 
the culture that we still see in Latin America, in this respect,” 
she says. “Many companies are inclined not to invest in training 
because they think they will pay for educating employees only to 
have them leave after they are trained. My own thinking is that 
instead, these companies need to understand how to retain their 
employees, how to make them want to stay.”
  Besides the packing and management courses LACMA also 
offers 15-day online sales and logistics courses.  Companies that 
put all their employers through LACMA training will receive a 
special pin.
  “LACMA online courses are offered at an extremely low cost 
to its members,” says Ganon, with the added bonus that employ-

ees don’t even have to leave their desk. “We are not after profit at 
all,” she added. “We need PGP funds to cover our insurance, but 
otherwise our money is used to benefit our members.” (Editor’s 
note: PGP—LACMA’s Payment Guarantee Program—which 
compensates for unpaid invoices among association members in 
the event a company declares bankruptcy or its LACMA mem-
bership is terminated, is similar to IAM’s Receivable Protection 
Program.)
  Ganon is eager to explore ways to work with other industry 
associations to develop LACMA’s training programs. “It makes 
me crazy to see people reinventing the wheel,” she said. “Why 
should we be doing the same things separately? I am in a dialog 
with FIDI to cooperate on training. I can’t look at any nonprofit 
as competitive. 
 “It is a matter of all of us trying to make ourselves and the 
industry stronger. If we have things in common, let’s talk.”
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Wells Fargo Insurance Services USA Mines for Gold at IAM

By Joyce Dexter, Portal Editor

Any movie or TV watcher with a taste 
for cowboy fare will recognize the 

name Wells Fargo, a 150-year-old com-
pany with a long history that began in the 
Gold Rush days, when horse-driven stage-
coaches loaded with gold traversed the 
American West. Since 1905, Wells Fargo 
has also been a prominent player in the 
banking industry, beginning with its first 
branch in San Francisco and now enjoying 
a presence worldwide.
  A decade ago, the company acquired 
Accordia and other insurance brokerages; 
with those combined assets, Wells Fargo 
Insurance Services USA, Inc. is now the 
fifth largest brokerage in the world and the 
largest bank-owned brokerage, weighing 
in at $16.5 billion in premiums annually. 
With 9,200 insurance professionals in 200 
offices in 37 states, Wells Fargo has cap-
tured a vast insurance market, including 
80 percent of Fortune 1000 companies. It 
specializes in property, casualty, employee 
benefits, personal lines, and life products. 
IAM members, however, know Wells 
Fargo as a provider of transportation insur-
ance services.
  Michael Fitzpatrick, vice president 
of Wells Fargo’s Transportation Services 
Division, and Scott Fuhrman, vice presi-
dent of transportation services, drew from 
their experience with another broker to 
begin what they call a “boutique operation 
in a large company” four years ago, when 
they set up the division. At the time, they 
were the only two people at Wells Fargo 
nationwide who were dedicated to moving 
and storage insurance products. 
  Wells Fargo’s relationship IAM has 
proven to be a valuable one, according 
to Fitzpatrick and Fuhrman, who were 
interviewed by The Portal in September 
at the Association’s 49th Annual Meeting 
in Denver. “A major benefit of being an 
IAM member is our ability to attend IAM 
meetings,” said Fitzpatrick. “We have 
face-to-face contact with people. This is 
the best industry gathering—everyone is 
here, and it’s a good time to develop and 
strengthen our customer relationships, as 
well as educate our clients on hot topics 

Scott Fuhrman and Michael Fitzpatrick of Wells Fargo Insurance Services USA

 “A major benefit of being an IAM member is our ability to attend IAM meetings,” 
said Fitzpatrick. “We have face-to-face contact with people. This is the best indus-
try gathering—everyone is here, and it’s a good time to develop and strengthen 
our customer relationships, as well as educate our clients on hot topics in the 
industry. We like to have a presence here.”

—Michael Fitzpatrick, Wells Fargo Insurance Services USA

Wells Fargo Transportation Products and Services

•  Shipper’s interest
•  Errors and omissions
•  Warehouse legal liability
•  Commercial automobile
•  Motor truck cargo and cargo liability
•  General liability
•  Environmental liability
•  Excess and umbrella liability
•  Directors and officers liability
•  Workers’ compensation
•  Property insurance



in the industry. We like to have a presence here. 
We know who the most successful companies 
are and they are always our target market, but we 
walk around, have meetings with people, and sell 
relationships. 
  “A large portion of our new business comes 
from IAM companies,” Fitzpatrick added. 
“People who know us from working at their for-
mer companies are often looking for competitive 
products on the insurance side.” 
  Wells Fargo provides marine cargo cover-
age for general commodities and forwarders, 
and a large portion of the division’s activity is 
claims settlement. “We are the last stop in an 
international move,” Fitzpatrick explained. “For 
example, with ocean shipments there’s always 
the potential for something to go wrong. If that 
happens, we give customers a pleasant experi-
ence through an international company in marine 
claims with 200 agents and a worldwide pres-
ence. That means claims are handled locally. 
The security that Wells Fargo offers gives clients 
confidence that we will be around.”
  That concept has paid off, said Fitzpatrick. 
The company markets its products and services 
with a combination of strategies that include 
advertising in association publications, presence 
at association gatherings, customer referrals, and 
membership in IAM, LACMA, and other profes-
sional organizations. 
 With the security that comes from brand 
recognition, said Fuhrman, clients are assured of 
constant communication. “If they aren’t happy, 
we’ll know and will deal with it immediately. 
As a result, we have a 98 percent retention rate. 
We are a tech-based company and have devel-
oped our own proprietary program that can give 
customers access to claims on a 24/7 password-
protected basis. Claims service has become our 
Cadillac,” Fuhrman added. 

IAM’s Got Talent!

Colleagues of Pat Belson, moving division manager, Bridge Worldwide 
Relocations in  Shanghai, China, have long enjoyed a good laugh thanks to 
Belson’s comic strips, which until now have had limited exposure in Bridge 
Worldwide newsletters. Beginning with this issue, The Portal is pleased to 
introduce Belson’s talents to a broader readership. Enjoy!



Are You Taking Full Advantage of Your IAM Membership?

For the past year we’ve told you about the added value of up-
grading your membership to a higher level (see page 64). But 

did you know that there are advantages that you can enjoy at any 
level of membership? For example:
• You have opportunities to connect with new business 

partners and service providers from your region and around 
the world at the industry’s premier event, the IAM Annual 
Meeting and Trade Show. Nearly 2,000 representatives of 
IAM Member companies located in more than 170 countries 
worldwide come together each year seeking to establish 
relationships with companies just like yours—and nothing 
launches and cultivates an effective, mutually beneficial 
relationship like face-to-face contact.

• Members receive regular communications on timely issues, 
including security and customs regulations alerts and up-
dates, through the ePortal and eGov/Mil newsletters, weekly 
e-mail blasts, and IAM’s bimonthly magazine, The Portal—
the industry’s most widely read publication. 

• By participating in the Receivable Protection Program—
available ONLY to IAM members—you can safeguard your 
company against lost revenue.

• IAM keeps you up to date on country-specific requirements 
and restrictions for import of international household goods 
shipments through the Commercial Shippers Guides.

• You enjoy the strength of numbers IAM offers. Your Asso-
ciation is your advocate on Capitol Hill, at U.S. government 
agencies and military services, the European Union, and 
IAM is your voice at government/industry forums, meetings, 
and hearings. IAM leverages the half-century of relationships 
it has built with stakeholders to represent your interests.

  For more information on IAM membership benefits you may 
not be aware of, visit www.IAMovers.org.

Agarwal Packers, which recently joined IAM, was a first-time 
participant at the Governing Membership Meeting during the IAM 
49th Annual meeting in Denver, Colorado. Flanking IAM President 
Terry R. Head are Ajay Goel (left), the company’s senior vice presi-
dent (relocation), and Chairman and Managing Director Ramesh 
Agarwal.



SECURITY

 TSA to Move Cargo Screening Deadline

The U.S. Transportation Security Administration has decided 
to push back its December 31 deadline for 100-percent 

screening on cargo bound for the U.S. The news comes from a 
press release issued by The International Air Cargo Association, 
which was also verifi ed by Brandon Fried, executive director of 
the U.S. Airforwarders Association. He called the TSA’s decision 
“no surprise.”
  “The TSA issued [the decision] to us two days ago under 
secure cover. They basically told us, ‘We’re sending you some-
thing you can’t talk about,’” said Fried, who let members of the 
Airforwarders Association know of the TSA’s change of heart, 
which he said is now “pretty much common knowledge.”
  Fried thinks the decision was made because the TSA has had 
a diffi cult time verifying the security screening procedures of for-
eign entities. He said TSA offi cials are going to tell Congress and 
members of the air transport community that they were overly 
optimistic about their initial deadline.
  TIACA Chairman Michael Steen noted, “We fully recog-
nize [the TSA’s] intention to enhance existing air cargo security 
programs, but it is showing the foresight to listen to, and work 
with, the industry toward this objective,” he said in a statement. 
“This is the result of TSA requesting comment from the air cargo 
industry on the feasibility of a December 31, 2011, deadline and 
its careful consideration of the advice it received.”

  In an e-mail to Air Cargo World, the TSA’s Jim Fotenos 
wrote, “After careful consideration of the industry’s comments 
and a thorough examination of the unique challenges facing 
international cargo screening, TSA has decided not to implement 
the proposed deadline. TSA will continue to work closely with 
our private sector and international partners to improve air cargo 
security and continue to adapt our risk-based screening protocols 
to address evolving threats.”
  TSA offi cials have yet to set a new deadline.

SOURCE: Air Cargo World

Full cargo 
screening will 
not take effect 
on December 
31 as originally 
planned.
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COMING UP IN THE JANUARY/FEBRUARY 2012 ISSUE OF

the portal
A LOOK AT PACKING, WRAPPING, 

CONTAINERS, AND CRATING

Recent years have brought rapid developments in the packing, wrapping, and crating methods 
and products that are part of the daily fabric of the moving and storage industry. Too often, the 
innovations of companies that provide these products and services have been in the background. 
However, during the 49th IAM Annual Meeting in Denver it was clear that IAM members are 
keenly interested not only in what’s new in vendor-supplied goods; they also want to know 
what vendors are doing to address environmental concerns in an industry that historically has 
generated significant waste.

In the January/February 2012 issue of The Portal, we will turn the spotlight on IAM member 
companies that support the industry with packing, wrapping, containers, and crating products, 
with special attention to innovations that promote the health of the environment. 

As a supplier of these products and services, you are invited to participate in this issue by 
submitting an article for inclusion in The Portal. Specifically, we’d like to know:

• What products/services does your company offer?
• How long have you been in this business? Please provide a brief history of your company.
• What has changed over the years in terms of your approach to manufacturing, as well as to 

the products you provide? What are you doing to reduce your carbon footprint?
• Are your products recyclable/reusable?
• How do your products benefit your customers?
• What distinguishes your products from similar ones offered by competitors?
• What else would you like IAM members to know about your company and its products?

Suggested length is 500 to 1,000 words, and photos are welcome. If you prefer not to prepare an 
article, you may submit responses to the questions above and we will edit them and include the 
information in an overview or staff-written piece. Send your contribution to

Joyce Dexter (joycedexter47@comcast.net)

and

Janet Seely (janet.seely@iamovers.org)

The deadline for submissions and photos for the January/February issue is 
December 2, 2011. 

comingup.indd   1 10/28/11   8:44:04 AM



MARITIME/OCEAN SHIPPING

Report: Small Container Ships 
Face Challenges

Container ships with capacities of 1,000–2,000 20-foot 
equivalent container units face uncertain cargo demand and 

growing competition from larger vessels, DVB Bank’s Research 
and Strategic Planning unit said.
  This sub-sector “will have difficulty in defending its market 
share in the uncertain economic environment from the increasing 
number of larger-capacity vessels that will be delivered in the 
market over the next couple of years,” DVB said in a report on 
the market outlook for small container ships. The report said the 
global fleet of “handy-size” ships with capacities of 1,000-2,000 
TEUs totals 1,277 vessels with 1.8 million TEUs total capacity.
  Of these, 1,175 ships are on identifiable trade routes—785 on 
intra-Asia or other regional routes, mostly 372 on north-south or 
secondary east-west services and 18 on primary east-west trade 
routes. These smaller ships face difficulty from mid-size vessels 
being pushed into regional trade routes.
  “The accommodation of larger-capacity vessels such as 
super post-Panamax and post-Panamax vessels in the short-haul 
regional trades will continue to have a dampening effect on the 
handy-size sub-sector,” the report said.
  About two-thirds of the handy-size container ship fleet is 
controlled by independent owners, mostly German interests. 
Current orders for 1,000-2,000-TEU ships total 143,000 TEUs of 
capacity, about 8 percent of the current handy-size container ship 
fleet.
  Of the 29 container ships scrapped in the first nine months 
of the year, 13 were in the 1,000-2,000-TEU range. Additional 
scrappings could help bolster rates, the report said.
  Seventy-three handy-size container ships are over 25 years 
old and are candidates for scrapping, the report said.

SOURCE: Journal of Commerce

South Carolina Ports Launch 
Clean-Truck Program

As part of larger efforts to develop clean-truck programs 
throughout the Southeast, the South Carolina State Ports 

Authority (SCPA) has launched a voluntary program to help truck 
owners replace older trucks with newer, cleaner rigs.
  The Seaport Truck Air Cleanup Southeast program, or 
STACS, provides truck owners who are frequent port users a 
financial incentive to replace pre-1994 model trucks with 2004 or 
newer models
  While Charleston’s program is the first to launch in the 
region, the SCPA is working with the Coalition for Responsible 
Transportation and the Environmental Defense Fund to develop a 
regional truck program that would cover ports across the South-
eastern United States.
  Eligible truck owners can get a $5,000 incentive, plus the 
scrap value of their pre-1994 truck, to use toward the purchase of 
a newer, cleaner truck.
  The program differs from clean-trucks programs at other 
ports in that it is voluntary. At other ports, such as Los Angeles-
Long Beach, the clean trucks program denies access to terminals 
by trucks that are over a certain age, forcing port drayage compa-
nies to replace them.
  The incentive for the STACS program is funded by the 
SCPA, along with the South Carolina Department of Health and 
Environmental Control through a grant from the Environmental 
Protection Agency. STACS will help make upgraded equipment 
attainable and financially viable for all truck owners, both compa-
nies and independent owner-operators.
  “Newer trucks can reduce operating and maintenance costs, 
while also reducing emissions. It’s a practical solution for im-
proving air quality and enhancing the flow of commerce,” said 
SCSPA Executive Director Jim Newsome.
  According to a recent truck survey, about 2 percent of the 
trucks that frequent the port are 1993 or older model years. Based 
on EPA estimates, moving from 1993 or older trucks to 2004 or 
newer trucks will reduce emissions by about 60 percent. Also, 
newer equipment uses less fuel, which reduces operating costs.
  In June, the Coalition for Responsible Transportation, the 
Environmental Defense Fund, and U.S. Environmental Protection 
Agency announced the launch of the EPA SmartWay Drayage 
Program at a press conference in Charleston. The drayage pro-
gram is a partnership between stakeholders including major na-
tional retailers, trucking companies, port communities, environ-
mental groups and the U.S. EPA to reduce harmful air emissions 
from port drayage trucks.

SOURCE: JOC.com



MILITARY/GOVERNMENT UPDATE

Denver Gathering Draws Record Number of U.S. Government Participants

By Charles L. White, IAM Director of Government & Military Relations

The 2011 IAM 49th Annual Meeting was a huge success from 
the U.S. government and military perspective. This year’s 

event drew the greatest government and military participation 
ever at an IAM function, with more than 30 representatives from 
DoD and other U.S. agencies in attendance.
  Those attendees included representatives from the General 
Services Administration (GSA), GSA Audits, U.S. Department 
of State (DOS), the Federal Maritime Commission (FMC), the 
U.S. Army Military Surface Deployment & Distribution Com-
mand (SDDC), the Office of the Secretary of Defense (OSD), 
U.S. Transportation Command (USTC), U.S. Air Force Claims 
Service Center, U.S. Army Claims Service, USTC’s Joint 
Program Management Office for Household Goods Systems 
(JPMO HHGS), U.S. Navy, Air Force Personal Property Activity 
Headquarters, Joint Personal Property Shipping Office Colorado 
Springs (JPPSO-COS),  Joint Personal Property Shipping Office 
Northeast (JPPSO-NE), and the Joint Personal Property Shipping 
Office San Antonio (JPPSO-SA).
  Most of those individuals also were active participants at 
the meeting. Many were panelists on the Military & Government 
Affairs panel, the Claims panel, the Industry/Government panel 
(“A PPSO/TSP View of DPS”), and the “Here Comes the Judge” 
panel, held during the Special Session. Representatives from 
OSD and the FMC were featured speakers during Thursday’s 
Special Session. All of the government attendees were also avail-
able during the meeting for one-on-one discussions with individ-
ual IAM members. This interaction provided many opportunities 
for the exchange of ideas and information between IAM members 
and some of our industry’s largest clients.
  Much of the discussion that took place focused on a num-
ber of topics that are of critical importance to the membership 

involved in U.S. government business. Just a few of the topics 
presented during the Annual Meeting were:
• The Business Case Analysis currently being conducted to 

determine the feasibility of outsourcing the U.S. Department 
of Defense (DOD) personal property (HHG) program.

• The ongoing SDDC Program Management Review (PMR) 
which is aimed at finding ways to improve the current De-
fense Personal Property Program (DP3).

• The initiative to bring an electronic billing and payment 
process to DOD’s Non-Temporary Storage (NTS) program

• The Defense Personal Property System (DPS) and the time-
lines for upgrades/improvements to this critical system.

• A review of the 2011 DOD Peak Season and the strategies 
which will be used during future Peak Seasons.

• How a company can get approved to do work in the GSA 
Centralized Household Goods Traffic Management Program 
(CHAMP) and with the U.S. Department of State.

• Current issues being handled by the GSA Audits Division.
• The current DOD claims landscape and the future of DPS 

Claims module.
  It is easy to see that there are a myriad of important issues 
that service providers are dealing with in the U.S. government 
environment and the 2011 Annual Meeting was the place to find 
the most current information and answers.
  With next year’s 50th IAM Annual Meeting taking place in 
the nation’s capital, Washington, DC, we expect that there will be 
an even larger turnout of U.S. government attendees next year. 
Many of the issues facing our membership will be reaching a fe-
ver pitch in coming months, so plan to be in the one place where 
you can interact directly with all of the key decision makers for 
all of the U.S. government household goods programs.



Fraser Assumes Command of 
USTRANSCOM 

By Bob Fehringer, USTRANSCOM Offi ce of Public Affairs 

Air Force Gen. William M. Fraser III took command of the 
U.S. Transportation Command in a recent ceremony. Secre-

tary of Defense Leon Panetta presided as Fraser became the 10th 
USTRANSCOM commander. 
  Army Gen. Martin E. Dempsey, Chairman of the Joint 
Chiefs of Staff, was the fi rst to speak at the ceremony and lauded 
the efforts of U.S. Transportation Command.
  “The foundation of our profession is trust,” said Dempsey. 
“What you do for our armed forces enables that trust to occur…
we are the only military in the world that if we call for some-
thing…if we need something on the battlefi eld, we’re going to 
get it. And nine times out of 10, it will get there because of 
TRANSCOM.”
  Panetta acknowledged TRANSCOM’s accomplishments 
under Gen. Duncan J. McNabb’s command. “USTRANSCOM 
directs a truly extraordinary and unceasing effort to sustain our 
operations around the globe,” he said. “[It’s] a logistics enterprise 
that I believe is unmatched in scale and unequaled in effective-
ness. Together with your components, you are the backbone of 
our military, the support structure upon which everything else 

hinges. Under General McNabb, this command has faced one of 
the most demanding periods in history, and it has excelled.”
   Fraser entered the Air Force in 1974 as a distinguished 
graduate of the Texas A&M University ROTC program. His op-
erational assignments include duty as a T-37, B-52, B-1, and B-2 
instructor pilot and evaluator. Fraser has commanded an opera-
tions group and two bomber wings. His staff duties include tours 
on the Air Staff, Joint Staff, and Joint Strategic Target Planning 
Staff at Offutt Air Force Base, Nebraska.
  He has also served as chief of the Nuclear Requirements Cell 
at Supreme Headquarters Allied Powers Europe, chief of staff for 
U.S. Strategic Command, Assistant to the Chairman of the Joint 
Chiefs of Staff and the 34th Air Force Vice Chief of Staff, Head-
quarters U.S. Air Force, Washington, D.C. Fraser has extensive 
wartime, contingency and humanitarian relief operational experi-
ence. During Operation Enduring Freedom he led an intelligence 
fusion organization that provided direct support to the warfi ghter.
In assuming his new command, he said, “These are challenging 
times, but this is also an amazing time to be a part of TRANS-
COM because with challenges come opportunity, and every 
individual in this command…has the opportunity to make a real 
difference. It’s not the planes, it’s not the trains, the ships or the 
trucks that make things happen…it is the people.”

For more information on the IAM Receivable Protection Program,  
check the “Frequently Asked Questions” on the back of this sheet. 

Direct specific questions to rpp@iamovers.org • To join RPP, visit the RPP website for an application

The Receivable  
Protection Program:

Enhanced Financial Security  
for Your Company

You do your best to protect your company, and then  
the unexpected happens: Your partners or clients —  

your fellow IAM members — are having difficulty paying  
their bills and you’re left holding the invoices.  

What do you do?

Now in its fourth year, IAM’s Receivable Protection Program 
(RPP) safeguards companies like yours from IAM members in 
financial difficulty. Much like an insurance program, the RPP 
protects IAM members in their business dealings with other 

members. You need only join the program to be covered.

RPP

Enhanced Dispute Resolution Process… 
Including Notification of Alleged Debtors

IAM takes an active role in mediating and resolving 
payment issues between members, contacting the slow 
payer and negotiating a payment timeline. Through the 
RPP, IAM will also work with the slow payer if they too 
have outstanding invoices with IAM members. Only after 
mediation is exhausted, the slow payer is added to a list 
of alleged debtors.

As an RPP participant, each month you will receive a 
list of alleged debtors who have cases pending with the 
Association.

Stop the bad debt before it starts. Join RPP to receive 
the list of debtors and to use IAM’s mediation services 
to solve your slow-pay problems. For added security, 
seek out other RPP members as business partners. 
RPP members are designated in the IAM Membership 
Directory with a special RPP logo.

File a Claim through the  
Receivable Protection Program  

to Recoup Lost Revenue

As an RPP member, if you think 
another IAM member might declare 
bankruptcy or go out of business, you 
can file a claim through the program 
and receive reimbursement for unpaid 
commercial invoices.

Do you currently have an invoice 
dispute with a fellow IAM member? 
Contact IAM Programs Manager Brian 
Limperopulos at brianl@IAMovers.org 
to see if IAM can assist in recovering 
money owed from another IAM 
member.

Armed Services Must Work Together to Absorb Cuts

U.S. Defense Secretary Leon Panetta toughened up his rheto-
ric in a recent speech to the Association of the U.S. Army in 

Washington, where he again was on the offensive over cuts to the 
Pentagon’s budget.
 “The Department faces the imperative of cutting more than 
$450 billion over the next 10 years,” Panetta said. He had just 
one word for those who propose “draconian cuts,” particularly 
those the Pentagon might incur if the defi cit reduction super com-
mittee fails to reach an agreement: “Nuts.”
 Panetta vowed to avoid excessive military reductions, say-
ing, “it will not happen on my watch.”
 He spoke of the need to build a fl exible force to combat 
complex threats; the need to support veterans; and the challenge 
of absorbing steep budget cuts. In order to survive an era of 
“extraordinary fi scal pressure,” Panetta said, the services must 
combat “parochialism.”
 Panetta vowed never to “break faith” with service members 
and their families. “You will get what was promised to you. 

That is my fi ght, that is my duty—to watch your fl ank, to fi ght 
to make sure that you’re protected and that you have all the 
resources you need to do the job.”
 However, Panetta also admitted that “we must make efforts 
to control” personnel costs, “or else we will be forced to make 
deeper cuts in force structure and modernization.” He said his 
approach “will aim to grandfather benefi ts when I can in order to 
implement reforms.” 
 Budget cuts are inevitable, and will shape the military as 
it moves forward, Panetta said. He called upon the three ser-
vice branches to work together to absorb the cuts, rather than 
fi ght over every last dollar. “We absolutely cannot allow budget 
pressures to force the services into parochialism and program 
survival mode,” Panetta said. “Going forward, my expectation is 
that our military leaders will do what’s best for the entire force, 
not just what’s best for their own service.”

SOURCE:  National Journal/Government Executive Magazine
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FREQUENTLY ASKED QUESTIONS

Question: What is the Receivable Protection Program?

Answer: The Receivable Protection Program (RPP) is a type of insurance policy that protects 
IAM members when doing business with fellow IAM members. For RPP participants, IAM will 
mediate on your behalf to encourage prompt payment of unpaid invoices, as well as assist 
you in recovering unpaid funds stemming from commercial invoices owed to you by an IAM 
member that goes out of business or declares bankruptcy.

Question: Who is eligible to join the Receivable Protection Program?

Answer: Any Governing, Core, or Supplier member in the Association may sign up for the 
RPP. (Governing members receive a 25% discount on the initiation fee when signing up.)

Question: I heard that you can only claim for invoices stemming from commercial 
shipments. Is this true?

Answer: U.S. Department of Defense and U.S. Department of State shipments are not 
covered under the RPP.

Question: Are there any other benefits to becoming an RPP Participating Member?

Answer: Yes. On May 1, 2011, IAM implemented the Invoice Dispute Resolution Process. With 
this new feature in place, IAM will follow up on any invoice dispute brought to them by RPP 
members once an invoice is 3 months old (90 days) – regardless of the amount of the invoice. 
For non-RPP IAM members, IAM will follow up on invoice disputes on their behalf but only if 
the amount outstanding meets or exceeds $10,000 U.S. Dollars.

Also, on the first of each month, IAM circulates a List of Alleged Debtors only to RPP 
members.

Question: How does a company become designated an Alleged Debtor?

Answer: As part of the Invoice Dispute Resolution Process, IAM staff conducts a step-by-step 
procedure by which the slow-paying company is contacted and given ample time to pay the 
outstanding invoice. Additionally, IAM staff will work with the debtor company in the event 
they may be waiting for payment from other IAM members. If all attempts to resolve the 
dispute fail, however, the slow-paying member will be identified as an Alleged Debtor and 
placed on the list.

Question: How do I become a member in the RPP?

Answer: Contact any IAM Staff member to obtain an RPP application, or join online by going 
to www.iamovers.org/rpp.html for more details on the program and an application form.

RPP



TRUCKING AND INTERMODAL SERVICES

FMCSA Launches U.S.-Mexico 
Trucking Program

The U.S. Department of Transportation recently approved 
one Mexican trucking company’s request to operate on U.S. 

highways but placed a second carrier’s plans to join a cross-
border trucking pilot project on hold pending a safety review. 
Transportes Olympic, a Monterrey-based carrier, completed a 
safety audit to become the first Mexican trucking company to re-
ceive Federal Motor Carrier Safety Administration permission to 
operate beyond the U.S. commercial border zone. That triggered 
the suspension of the last of the $2.4 billion in retaliatory tariffs 
Mexico placed on U.S. products in 2009 after Congress killed a 
Bush-era cross-border trucking program. Half those tariffs were 
suspended this summer.
  The suspended tariffs will be eliminated entirely when 
Mexican truckers are able to gain U.S. operating authority similar 
to that held by Canadian truckers, who may haul international 
freight to and from the U.S. but not U.S. domestic cargo. Another 
Mexican carrier, Grupo Behr of Baja California, will have to 

wait to join the program until regulators review objections raised 
against its application by the Owner-Operator Independent Driv-
ers Association and the Teamsters union.
  The OOIDA and Teamsters pointed out that Grupo Behr’s 
vehicle out-of-service rate and maintenance scores were worse 
than the U.S. average. Advocates for Highway and Auto Safety 
noted the carrier had 40 vehicle violations in the last two years.
  “Based on the information provided by Advocates, OOIDA, 
and Teamsters, the agency is conducting additional reviews of 
Grupo Behr’s inspections and vehicles,” the FMCSA said in an 
October 14 Federal Register notice.
  “As a result, the Agency will not issue long- haul operating 
authority to Grupo Behr until such time as this review is com-
plete,” said the FMCSA. However, it passed Transportes Olympic 
and issued long-haul U.S. authority to the company.
  Three U.S. trucking companies, Plastic Express of Califor-
nia, A&R Transport of Illinois and Stage Coach Cartage & Distri-
bution of Texas, have been granted permits to haul international 
cargo in Mexico, the Mexican Embassy in Washington said.

SOURCE: Journal of Commerce



BUSINESS AND ECONOMIC NEWS

Manufacturing Jobs to Shift from China to U.S., Report Says

By John D. Boyd, Associate Editor, The Journal of Commerce Online 

A big shift of manufacturing from China to the United States 
and other parts of North America will create up to 3 mil-

lion U.S. jobs in coming years, according to a study from Boston 
Consulting Group. The report says labor costs in China are rising 
so fast, while U.S. productivity continues to climb, that the cost 
advantage of sourcing many types of goods production in China 
is rapidly shrinking.
  “Factor in shipping, inventory costs and other consider-
ations,” and for many types of goods “the cost gap between 
sourcing in China and manufacturing in the U.S. will be mini-
mal,” according to the report.
  The report, titled Made in America, Again, cites various ex-
amples of companies already shifting work back to the U.S. and 
says that process will quickly speed up.
  The move of jobs and production back to this country is 
often called “re-shoring,” and some organizations are promoting 
policies to spur greater returns of factory jobs from overseas. In 
just five years, BCG said, “the total cost of production for many 
products will be only about 10 to 15 percent less in Chinese 
coastal cities than in some parts of the U.S. where factories are 
likely to be built,” before counting shipping costs.
  But the report said ocean shipping rates have risen in recent 
years, mainly because of spiking bunker fuel prices since the 

depths of the recession in 2009, while a shortage of container 
port capacity projected in 2015 and a falloff in shipbuilding could 
push rates higher.
  The authors said the steady appreciation of China’s currency 
against the U.S. dollar is another factor raising the cost of goods 
made there, while trade disputes continue over many products 
made in China and the ocean supply chain is subject to threat of 
disruptions.
  BCG said several southern U.S. states “will turn out to be 
among the least expensive production sites in the industrialized 
world.” Mexico is also getting some of the output shifting from 
China, and can deliver goods into the U.S. in one or two days 
compared with 21 by ocean. But BCG officials said Mexico 
would not benefit as much as some expect because U.S. expertise 
in many goods would draw the work back here instead.
  The group said industries most likely to see a production 
shift back to the U.S. are transportation goods, electrical equip-
ment and appliances, furniture, plastics and rubber products, 
machinery, fabricated metal products, and electronics. “Together, 
these seven industry groups could add $100 billion in output to 
the U.S. economy and lower the U.S. non-oil trade deficit by 20 
to 35 percent,” BCG said.

SOURCE: The Journal of Commerce Online

U.S. Passes Free Trade Agreements with Colombia, Panama, South Korea

The U.S. Congress recently passed long-awaited free trade 
agreements with Colombia, Panama, and South Korea.

   “After years of unnecessary delay, American manufacturers, 
farmers and service providers will gain greater access to nearly 
100 million consumers through lower tariffs on our exports to 
Korea, Colombia and Panama,” said Sen. Rob Portman (R-Ohio). 
“According to the President’s own metrics, these agreements, 
which passed with strong bipartisan support, will create up to 
250,000 American jobs.”
  Once the terms of the deals are implemented—experts expect 
it will be early 2012—exports under the trade agreements will in-
crease U.S. Gross Domestic Product by an estimated $12 billion.
  Trade groups and companies were quick to congratulate 
members of Congress for their bipartisan efforts to approve the 
free trade agreements. Thomas J. Donohue, president of the U.S. 

Chamber of Commerce, said that the FTAs are a victory for 
American workers and competitiveness. “It means we will im-
mediately stop losing jobs to our competitors who have cut their 
own deals and we can start creating hundreds of thousands of 
new jobs for Americans.”
  Peter M. Robinson, president of the U.S. Chamber of 
International Business, said the agreements send an important 
message that the U.S. will not shrink from global leadership. 
“The United States must be in the vanguard of efforts to open 
up markets abroad—bilaterally, in regional forums, and at the 
multilateral level,” Robinson said. “Passage of these free trade 
agreements will also assure countries in Latin America and Asia 
that the United States continues to be engaged in those regions 
and to support its allies.”

SOURCE: Journal of Commerce



GOING GREEN

Global Warming Cools Off 
as a Top Concern

Concern about climate change/global warming among online 
consumers around the world took a back seat to other envi-

ronmental issues such as air and water pollution, water shortages, 
packaging waste and use of pesticides, according to Nielsen’s 
2011 Global Online Environment & Sustainability Survey of 
more than 25,000 Internet respondents in 51 countries. 
 The latest findings, which were compared to 2007 and 2009 
results, show that while 69 percent of global online consumers 
say they are concerned about climate change/global warming 
(up from 66 percent in 2009, but down from 72 percent in 2007), 
concern for other environmental issues are taking a higher prior-
ity in the minds of consumers and are rising with greater inten-
sity. Three out of four global consumers rated air pollution (77 
percent) and water pollution (75 percent) as top concerns, both 
increasing six percentage points compared to 2009. But the areas 
where concern is mounting fastest among 73 percent of global 
online consumers is worry over the use of pesticides, packaging 
waste, and water shortages, with reported concern increasing 16, 
14 and 13 percentage points, respectively. Among other findings:
• There are many possible reasons for declines in concern 

about climate change/global warming. Focus on immediate 
worries such as job security, local school quality, crime, and 
economic well-being have all diminished media attention for 
climate stories in the past two years. 

• Top environmental concerns among Asia Pacific consumers 
include water shortages and air pollution, while water pol-
lution was the main concern for Latin Americans, Middle 
Eastern/Africans, Europeans, and North Americans. 

• The United States recorded one of the steepest declines in 
concern about climate change/global warming among global 
markets over the four-year period from 2007 to 2011, drop-
ping 14 percentage points. Today, less than half of Americans 
(48 percent) say they are concerned about climate change, 
which contrasts sharply with reported concern across the 
regions of the world: Latin America (90 percent), Middle 
East/Africa (80 percent), Asia Pacific (72 percent), and 
Europe (68 percent). Among the 21 percent of Americans 
who are decidedly not concerned, 63 percent indicated they 
believe natural variation—and not people—causes climate 
change/global warming. 

• In China, concern about climate change/global warming 
dropped 17 percent in the last two years from 77 percent in 
2009 to 64 percent in 2011. Fully 86 percent of Indians are 
concerned about climate change, an increase of one percent-
age point compared to 2009. 

• One in five global online consumers say they are neither 
concerned nor unconcerned about climate change/global 
warming and one in ten are not concerned at all; 37 percent 
believe that climate change is not the result of human behav-
ior and 23 percent believe future technologies will solve the 
problem.

Japan International Movers Association (JIMA) Chairman 
Hiroki Shigeta (left) of Mitsui Soko Air Cargo Inc., presents a 
US$700 donation to IAM President Terry R. Head to support 
Carbonfund.org Foundation for the second consecutive year. 
At right is JIMA Director Charlie Homma, of Pacific Link 
International Ltd. JIMA registered in Japan as a nonprofit 
corporation in January 2011.

JIMA Supports Carbonfund.org

• Globally, Latin Americans remain the most concerned 
about climate change/global warming, at 90 percent up from 
85 percent in 2009, while Middle East/Africa consumers 
posted the highest increase regionally as concern grew from 
69 to 80 percent in the two-year span. Latin American con-
sumers has are increasingly attributing recent distressing and 
impactful environmental events over the last several years 
to broad climate change. These include unusual weather pat-
terns including increased rainfall, hurricanes, and floods in 
some parts of Latin America, and severe droughts in others. 

• In the Middle East/Africa, the widely held perception that 
temperatures are rising every summer has likely led to an in-
creased concern about climate change and weather variation. 

• Climate change/global warming concern increased 10 points 
in Europe to 68 percent, fell three points in Asia Pacific 
to 72 percent, and North America was the least concerned 
region, with a two-point decline to 50 percent. Awareness 
rose significantly in Saudi Arabia, Egypt, and Israel, and 
remained high in South Africa. 

• Thailand, Mexico, and Portugal were the countries most 
worried about climate change, with 93 percent of respon-
dents from each market indicating concern. Portugal and 
Mexico were also the most concerned about water shortages 
and air and water pollution. 

• In Mexico and elsewhere in Latin America, the media have 
been an influential force in raising awareness about the en-
vironment, with extensive coverage of environmental issues. 
As a result, manufacturers, retailers, and service companies 



are increasingly implementing environmentally-friendly 
social responsibility programs.” 

•  Overall, 83 percent of global online consumers say that it is 
important that companies implement programs to improve 
the environment, but only 22 percent say they will pay more 
for an eco-friendly product. Willingness to pay extra for 
environmentally-friendly goods is highest in the Middle 
East/Africa, where one-third of consumers are willing and 
lowest in North America, where only 12 percent say they 
will pay extra for eco-friendly products. Many consumers re-
ported a personal preference for eco-friendly goods, but large 
percentages of respondents worldwide report setting aside 
this preference and buying whichever product is cheapest. 

• Global consumers have mixed feelings about the environ-
mental impact and benefits of particular sustainable prac-
tices. While 64 percent of consumers globally indicated they 
believe organic products are good for the environment, there 
is wide regional disparity of opinion. Eighty percent of Latin 
Americans and 72 percent of Asia Pacific respondents think 
organic products are environmentally friendly, but fewer 
people are convinced in Europe (58 percent), Middle East/
Africa (57 percent), and North America (49 percent). 

• Among environmental and sustainability efforts manufac-
turers have taken, recycled packaging and energy efficient 
products are seen as the most broadly helpful. Fewer con-
sumers are convinced of the positive environmental impact 
of local products, fair trade products, and products not tested 
on animals. Belief in the positive impact of “local” products 
is highest in North America, where 65 percent of consumers 
reported believing local goods have a positive impact on the 
environment. 

SOURCE: PMMI Packaging Digest

United, Mayflower Join U.S. EPA 
Smartway® Transport Partnership

United Van Lines and Mayflower Transit announced re-
cently that they have joined the SmartWay® Transport Part-

nership, an innovative collaboration between U.S. Environmental 
Protection Agency (EPA) and industry that provides a framework 
to assess the environmental and energy efficiency of goods move-
ment supply chains.
  Both van lines will contribute to the Partnership’s savings of 
1.5 billion gallons of fuel, $3.6 billion in fuel costs, 14.7 MMT of 
carbon dioxide (CO2), 215,000 tons of oxides of nitrogen (NOx) 
and 8,000 tons of particulate matter. Carbon dioxide is the most 
common greenhouse gas, and nitrogen oxide is an air pollutant 
that contributes to smog. Joining SmartWay Transport Partner-
ship, the two van lines say, demonstrates their strong environ-
mental leadership and corporate responsibility.
  Developed jointly in early 2003 by EPA and Charter Part-
ners represented by industry stakeholders, environmental groups, 
American Trucking Associations, and Business for Social 
Responsibility, this innovative program was launched in 2004. 
Partners rely upon SmartWay tools and approaches to track and 
reduce emissions and fuel use from goods movement.



TECHNOTES

Voxme Software Announces Partnering Agreement with 
RedSky Mobility Solutions 

Voxme Software Inc., headquartered in Richmond Hill 
(Toronto), Canada, will partner with RedSky Mobility 

Solutions, LLC to provide integrated mobile pre-move survey 
estimating, digital inventory list and digital warehouse inven-
tory management solutions to users. RedSky Mobility Solutions 
operates RedSky, a hosted, browser-based relocation management 
system developed exclusively for the UniGroup UTS network. 
Voxme Software provides pre-move surveys, packing inventory, 
labeling and barcoding applications to removals and fine arts 
transports industries.
  Voxme Managing Director Max Kreynin noted, “Many of 
our customers have benefited from the accuracy, efficiency, and 
sales advantages that our mobile solutions deliver. What excites 
us about our partnership with RedSky is that few companies 
are exploring the application of this technology within a glob-
ally connected network operating under one common relocation 
management platform. Producing a digital inventory list is great, 
and barcoded labels are cute, but without a connected company at 
destination to complete the loop by receiving the digital inventory 
and checking off the barcodes, the system is not quite complete. 
These ideas are not new, but the RedSky platform has the inven-
tory sharing built in, allowing agents within the network to take 
full advantage of our solutions. RedSky Mobility is moving at a 
pace that is not always associated with the moving industry and 
we are excited to share the common goal of transparent digital 
inventory sharing with Ray and his team.”
  Ray daSilva, president of RedSky Mobility Solutions, said 
the Secor Group has integrated the Voxme Survey system into 
their business. “Using iPad tablets, moving consultants are now 
able to receive survey appointment details wirelessly regardless 
of their location. The digital survey information, including photos 

of special articles, access, material requirements, are transmitted 
to RedSky for use in formatting proposal forms and transmitting 
instructions to operations. This digital survey inventory is also 
made available to the customer in RedSky’s customer portal. 
Customers can interact with that survey inventory to add or delete 
items and even use it as an aid in preparing insurance valuations. 
The tablets work nicely because the consultant can display im-
ages of packing sequences and examples of documentation. Best 
of all, the tablet can connect to the Internet through a cellular or 
wireless signal to access RedSky directly.  If the customer wants 
to add a phone number or make some change during the survey, it 
happens on the spot.”
  RedSky is working closely with the Voerman Group and 
Secor in developing the integration for the digital inventory 
and warehousing applications. Edwin van der Vliet, operations 
director of Voerman in The Hague, sees the advantages of the 
integrated solutions for his company.  “We run a high-volume, 
high-turnover operation. The ability to barcode individual items, 
pallets, storage vaults, and containers to dynamically record and 
report locations to RedSky will reduce errors and improve our 
efficiency.”
  “The application of Voxme’s digital inventory system to our 
fine arts business is of great interest to us,” said Al Mithal of Star 
Worldwide of India. Star was one of the first companies to adopt 
RedSky and has been instrumental in encouraging the develop-
ment of the fine arts modules. “We routinely handle priceless 
art objects for the great museums of the world. Providing the 
additional assurance that an accurate digital inventory provides is 
of great importance in our business but when we can connect this 
information at both origin and destination, we will have some-
thing quite unique.”



INDUSTRY NEWS
A look at people and events shaping IAM member companies

Timothy Ng Gerry Mundt Rafael Fiorgentili Sandra Van Gessel

UniGroup Worldwide, Inc., has named Timothy Ng the new 
general manager of its Shanghai office. Ng is responsible for all 
household goods business handled through the company’s five 
offices in China: Beijing, Shanghai, Shenzhen, Chengdu, and 
Guanzhou. He is also responsible for the future growth of Uni-
Group Worldwide Asia’s regional general commodities forward-
ing and logistics business. Ng is tasked with building a cohesive 
global logistics service with the established UniGroup Worldwide 
UTS global network. The company said there is substantial gen-
eral commodities growth internationally, specifically in Asia. 
  Ng joined UniGroup in 2007 with more than 20 years of 
experience in transportation, storage and logistics operations. He 
transferred from the Singapore office to Shanghai office in 2010 
to oversee all of Shanghai’s operations, including sales and mar-
keting, customer service, operations, finance, and administration 
to ensure stability, profitability, and growth of the company.

National Van Lines announced that Gerry Mundt, who has 
been serving as controller since 2010, will succeed Bob Buti as 
vice president at the end of 2011.  
  Buti will serve as senior vice president of finance and will 
oversee numerous departments, including  MIS, purchasing, hu-
man resources, claims, billing and settlement, and credit. 
 Mundt, a Certified Public Accountant, began his career in 
accounting at Arthur Andersen before serving 21 years with US 
Cellular. 
 
Interdean Geneva recently announced two appointments. 
  Rafael Fiorgentili, who was named customer services 
and quality manager, has worked in the moving and relocation 
industry for 10 years across a wide range of roles including 
customer service, quality, and operations. He began his career in 
the industry as a moving coordinator at Pelichet. He then worked 
for Harsch Moving in a similar role, handling moves for corpo-
rate clients’ assignees. Later he returned to Pelichet, where he 
progressed to account management and advanced into the role of 
operations and customer services manager. 
  Fiorgentili is fluent in English, French, Spanish, and Italian 
and has dual Spanish/Italian nationality. He began his career in 
the forwarding business, covering various aspects including air, 
sea, and road traffic. His transition into the relocation industry 
was a natural progression and enabled him to utilize the skills 
and experience he previously learned. He is charged with rein-

forcing Interdean’s European transport and logistics capability. 
  Also at Interdean Geneva, Sandra Van Gessel was named 
sales manager. Of dual French/Dutch nationality, she has expe-
rienced the expatriate lifestyle for herself, having lived in Japan 
for most of her career. This personal experience has helped her 
understand the relocation process from an assignee’s perspective. 
  Van Gessel studied law at University in France and later 
earned a master’s in Asian business. She moved to Tokyo in 2004 
and began her career in the mobility department of a law firm. 
She then went to work for Asian Tigers, initially as corporate 
account manager. That role was then expanded to encompass 
broader marketing and event responsibilities, including employee 
and manager relations. Van Gessel also has six years’ experience 
developing clients’ mobility policies and implementing process 
improvements.  
  In her new role with Interdean, she heads the sales function 
in Geneva, maintaining current client relationships and develop-
ing new ones. She also is responsible for the company’s relation-
ship with its network of approved partners in the region. 

The Crown Worldwide Group has appointed Martin Cole 
president director of Crown Indonesia. During his nine-year 
tenure with the company, Cole has assumed a variety of roles. 
He served as a manager of the Crown Hawaii Records Manage-
ment Services (RMS) division, a senior trainer in the Asia Pacific 
region, and a key account manager. He was involved in every 
facet of the RMS operations, from advocating best practices to 
providing account management to Crown’s top clients. A regional 
trainer, Cole has spoken at various industry conferences and is a 
recognized industry expert. He was selected as a member of the 
first Crown Leadership Journey (CLJ), a prestigious executive 
training program offered to a small group of high-potential Crown 
employees.
  Cole replaces Mike Arnold, the new managing director of 
Crown Malaysia. Arnold succeeds Ronan Kelly, who recently 
took over Crown’s operations in North America. During his 14-
year tenure with the company, Arnold has progressively grown 
through the organization, taking on roles in Jakarta, Shanghai, 
and Hong Kong. Most recently, he served as the country manager 
for Crown’s Indonesia operations. In that role, he was instrumen-
tal in building a new 7,000-square-meter (or 75,000-square-foot) 
facility, exceeding established quality standards, expanding the 
number of branches, and growing the operations significantly. 



Arnold received the prestigious Chairman’s Award in 2010 for his 
commitment to the group.

The Pasha Group has named John Pasha senior vice president 
responsible for the company’s automotive processing division. 
He will leverage his 15-plus years of diverse experience with the 
firm, including more than five years as vice president of opera-
tions for Pasha Automotive Services’ San Diego operation. In his 
new role, he will continue to develop the commercial strategy for 
Pasha Automotive Services. 
  Previously, John Pasha served as vice president of opera-
tions, as well as general manager at Pasha Automotive Services’ 
National City Marine Terminal location. Under his leadership the 
company completely revamped its Management Operating Sys-
tem, True Ops, benefiting both the company and clients. Earlier in 
his career Pasha managed auto processing at the company’s San 
Francisco Bay Area terminal, and worked in South America and 
Europe in various capacities, including managing and servicing 
military cargo and commercial shipments throughout Europe.

EXPANSIONS

Artist’s rendering of Crown Malaysia, due to be completed in 2012

The Crown Worldwide Group has made a strategic investment 
in building a state-of-the-art records management center near 
Kuala Lumpur, Malaysia, managed by Mike Arnold.
  Crown Malaysia’s new records management facility, cur-
rently under construction and on target for completion in April 
2012, is built on 6,400 square meters (69,000 square feet). Based 
on the total land area, the master plan for the whole development 
of the Crown site will comprise four phases and have a capacity 
of more than 3 million cartons when completed. It will feature 
several innovative elements, such as a thermal skin around the 
building to naturally protect the contents against heat and humid-
ity, a natural airflow system within the depository, a radiant heat 
barrier for the roof, rainwater harvest tanks, and sensor lighting.
 Security and health and safety systems and processes will be 
of the very highest standards to cater to ever-increasing regula-
tory requirements, said Damian Cross, quality development 
manager for Crown Malaysia.
  The facility is located just outside Kuala Lumpur near the 
international airport (KLIA) within a new office park designated 
for “clean” light industrial hi-tech firms. Following a risk and 
evaluation assessment, Crown selected the site based on the high-
quality infrastructure offered. The land is elevated, above the 
water table, with excellent drainage, and situated in a prominent 
corner lot with good road access and visibility.



Atlantis International transported this Furia prototype to an auto 
trade show in Las Vegas.

Furia by Air

Atlantis International in Rio de Janeiro, Brazil, was recently 
asked to move a unique prototype of the Furia racing car 

by air from Brazil to Las Vegas for the SEMA Show, the premier 
automotive specialty products trade event in the world. The show 
draws the industry’s brightest minds and hottest products to one 
place, the Las Vegas Convention Center. 
  As part of the Automotive Aftermarket Industry Association 
(AAIW), the SEMA Show draws more than 100,000 industry 
leaders from more than 100 countries for unlimited profi t oppor-
tunities in the automotive, truck and SUV, powersports, and RV 
markets. Furia is the only vehicle representing Brazil.

A new Intermove truck for transporting household pets

Intermove Now Offers 
Pet Relocation Services

Intermove has launched PetMove, a new branch aimed at im-
proving customer service by introducing a carefully considered 

plan for safely relocating household pets. The company holds a 
certifi cate issued by the government to handle all of its national 
and European pet moves using its specially equipped van. All in-
ternational moves by air for import and export will be organized 
through the service. PetMove offers:
• The most modern vehicles specially equipped for the trans-

port of household pets (dogs, cats, rabbits).
• Air-conditioned transport with additional ventilation to en-

sure the perfect temperature for traveling and constant fresh 
air for the the animal.

• Added protection from sunlight, and subdued lighting at 
night so that the animal can fi nd its way around.

• Trained, certifi ed staff.
• Transport carried out wholly in accordance with IATA guide-

lines for the transport of animals.

�



Smashing cars: a therapeutic way for employees to relieve stress

Albert Employees Cope with the 
Stress of the Summer Moving Season

When you’re in the moving business, life is more stressful 
during the peak summer season. To help his employees 

manage the anxiety of arranging cross-country moves for cus-
tomers, Bobby Albert started the “Happy Friday” tradition.
  Every Friday from May through August, Texas-based 
Albert Moving and Storage arranged a special treat for its staff. 
Employees could step away from their desks to relax and refuel 
while participating in fun events or snacking on food provided 
by the company. For example, Bobby Albert held a watermelon 
social in the Wichita Falls warehouse in June, and then in July 
the employees participated in a water balloon toss in the com-
pany parking lot.
  During the fi rst week of August, Albert Moving employees 
were given a real treat—a portion of their warehouse was con-
verted into a massage parlor! The company hired two massage 
therapists to perform back and shoulder massages for employees 
throughout the day. 
  This year, Albert Moving ended the Happy Friday series 
with a car smash. The business brought in two salvaged cars for 
the sole purpose of allowing employees to take out any built-up 
tension or frustration on the scrap vehicles. The Wichita Falls 
team covered both cars in graffi ti before whacking, kicking, and 
smashing them with sledgehammers. The car smash has become 
a popular event among the employees over the past couple of 
years and is one of the recurring Happy Friday events, held to 
show appreciation to employees for their hard work during the 
busy moving months.



MOVERS DOING GOOD

Boonma Assists Thais Seeking Relief from 
Flood Woes and Illnesses

With an average of 5,000 people seek-
ing help for flood-related diseases 

and other health problems across the 
country each day, Thailand’s Public Health 
Ministry has adjusted the operations of its 
mobile medical units.
  According to a ministry report issued 
in September, nearly 368,000 people had 
become sick, with a daily average of about 
5,000 people seeking treatment at the 
mobile units. The official death toll stood 
at 158, with three people missing. Some 
8,088 villages in 141 districts of 26 prov-
inces were inundated, affecting the lives of 
nearly 2 million people.
  The possibility of heavy rain re-
mained high across the country, according 
to weather forecasts, with Bangkok and 
the three heavily flooded central provinces 
of Lopburi, Saraburi, and Ayutthaya facing 
a 70 percent chance of rain, as was Ubon 
Ratchathani in the northeast. 
  In cooperation with PTT Exploration 
and Production, the management and staff 
of Boonma Group devoted their days and 
nights to selecting and sorting out various 
essentials and relief items such as rice, 
canned foods, instant noodles, snacks, 
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“Sharing with Hearts” 
About 5,000 Thais seeking relief each day from flood woes and illnesses! 
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Bangkok, Thailand: September 27, 2011 
 
“With an average of 5,000 people seeking help for flood-related diseases and other health problems 
across the country each day, the Public Health Ministry has adjusted the operations of its mobile 
medical units.” permanent secretary Phaijit Warachit said. 
 
According to a ministry report, 367,656 people had become sick and sought treatment during 2,889 
visits by mobile units, with a daily average of about 5,000 people seeking treatment. The official 
death toll stood at 158, with three people missing, yesterday. The number of people affected was 
1,927,120. A total of 8,088 villages in 141 districts of 26 provinces are inundated. 
 
The possibility of heavy rain remained high across the country, according to a weather forecast 
yesterday, with Bangkok and the three heavily flooded Central provinces of Lopburi, Saraburi and 
Ayutthaya facing a 70 percent chance of rain, along with Ubon Ratchathani in the Northeast. In other 
areas where rain was forecast, the likelihood was put at 60 percent.  
 
In cooperation with PTT Exploration and Production, the management and staff of BOONMA Group 
had contributed their hearts days and nights to select and sort out those various essentials and relief 
items e.g. rice, canned foods, instant noodles, snacks, cookies, etc. They packed and sealed 6,000 
sets of survival kits, worth over THB 20 millions, and sent a caravan to deliver them to the flood 
victims. “It is more blessed to give than to receive!” Tiddy emphasized. 
 
 
Sharing your hearts to the Thai survivors, please contact BOONMA Group: 
Mr. Tiddy S. Teerawit, Executive Director 
Email: tiddycare@gmail.com   

Boonma employees select and sort relief 
items to deliver to flood-damaged Thai 
villages.

cookies, and other goods. They packed 
and sealed 6,000 sets of survival kits, 
worth more than 20 million Thai bhats, 
and sent a caravan to deliver them to the 
flood victims. “It is more blessed to give 
than to receive,” said Boonma Executive 
Director Tiddy S. Teerawit.
  If you would like to help the Thai 
survivors, please e-mail
tiddycare@gmail.com 
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Workers display the Sharing with Heart 
logo, symbolizing their commitment to 
help people affected by the flood.



Stevens Partners with National 
Breast Cancer Foundation, Inc.

Stevens Worldwide Van Lines has announced a new corporate 
partnership with the National Breast Cancer Foundation, Inc.® 

The Stevens relationship includes many facets:
• A donation to the National Breast Cancer Foundation for 

every private, state-to-state move that Stevens performs
• A dedicated website (www.stevenspink.com)
• Social media components
• Opportunities for moving agents nationwide and employees 

to become involved
  Additional exciting and eye-catching components of the 
partnership will be added within the next several months.
  Stevens decided to partner with the foundation because of its 
grassroots work in offering screening and education to women 
and the fact that 80 percent of funds go directly to programs and 
research.
  The many initiatives of the National Breast Cancer Founda-
tion include:
• Funding of nearly 25,000 free mammograms each year
• The National Mammography Program, which includes 85 

medical centers in 47 states to provide low-cost mammo-
grams and treatments

• Educational materials in three languages
• Support of cancer research centers at M.D. Anderson Cancer 

Center at the University of Texas and Cleveland Clinic
• Partnerships with six other leading healthcare centers  

nationwide
  Stevens selected breast cancer as a corporate initiative be-
cause of the prevalence of breast cancer and its impact in society.
• 1 in 8 women will develop breast cancer.
• 1 out of 3 Americans knows someone who has or has had 

breast cancer.
• Breast cancer is the most commonly diagnosed cancer among 

women, and it is the second most common cause of death 
from cancer in women.

  “Partnering with an organization that is committed to specifi-
cally serving needs in communities and that is prudent in their 
financial management was important in selecting an organization 
for Stevens to support,” said Morrison Stevens, Sr., chairman 
and chief executive officer.

iMoveGREEN Bares All for Charity

iMoveGREEN not only is committed to its clients and agents; 
the company is committed to the planet and the community. As 

an EPA certified Green Power Partner, by powering its office and 
warehouse with 100 percent wind energy and running all trucks 
on biodiesel, the company also is at the forefront of fighting the 
bedbug pandemic that has taken hold around the world. iMoveG-
REEN has taken a proactive approach for over 18 months and has 
a bedbug-free protocol like no other company. 
  Using Bed Bug Killer, an organic, pesticide-free product 
(which the company distributed at IAM’s 49th Annual Meeting in 
Denver) and some serious heaters, they treat their trucks, moving 
equipment, and even containers and lift vans. iMoveGREEN has 
figured out that the only approach to any problem, from planning 
a move to preventing the spread of one of the most disgusting 
creatures infesting the planet, is the proactive approach. The 
company’s philosophy—“Think Globally and Act Locally”—is 
evident in its new 2012 “Moving is Sexy” calendar (think a 
hunky fireman-type calendar, but with movers). It will be sold to 
clients and friends and all proceeds will go to help a local Bronx 
charity. 
  

MOVING Charity Forward

The British Red Cross and Oceanair International Corpo-
rate Movers, headquartered in London, have been working 

together to increase the flow of much-needed stock donations, 
while providing expats on the move with an easy way to give 
their unwanted personal and household effects to charity.
  The British Red Cross covers much of London with its 
shops, selling a wide variety of personal and household items. 
Stock donations are the lifeblood of The British Red Cross char-
ity shops. The recent economic downturn has seen a surge in 
charity shop customers but fewer stock donations. As British Red 
Cross shops are responsible for 11 per cent of the charity’s fund-
raising, a partnership with Oceanair International Movers and the 
resulting steady stream of stock donations could not have come at 
a better time.
  Oceanair International, which specializes in corporate house-
hold goods moving, wanted to support a charity as part of its 
Corporate Social Responsibility policy and devised an economic 
way of doing this while also supplying a solution to an age-old 
problem for international assignees—namely, what to do with 
unwanted household goods. 
  No longer will international transferees have to leave un-
wanted or unneeded items in their lofts or with family, or pay 
for small storage consignments during their short- or long-term 
assignments. On the day of the move with Oceanair International, 
the packing crew will collect unwanted items and deliver them to 
the British Red Cross free of charge.



NZ Develops Relocation 
Operations Qualification

 

In New Zealand, competency standards and qualifications for 
relocation operations have been developed and endorsed by an 

industry advisory group (IAG) comprising representatives from 
Dart Freight, Conroy Removals Ltd., Mana Transport Ltd., 
New Zealand Van Lines, Crown Relocations New Zealand, 
Transworld International Removals, and World Moving and 
Storage.
  The Tranzqual program is funded by the New Zealand 
government to support vocational training in the road transport 
and logistics sectors. Over the past three years World Moving & 
Storage Ltd. has facilitated the IAG workshops to set the stan-
dards and is now involved in supporting companies to align their 
in-house training with the standards as well as promoting the 
qualification.
  The standards for the qualification were registered in con-
nection with the New Zealand Qualifications Framework in 2009. 
They are public documents but workplaces must be accredited 

Crown Introduces “The Crown 
Touch” Training Program

Crown Relocations recently launched The Crown Touch 
(TCT), a customized internal training program to enhance 

the professionalism and communications skills of its operations 
staff with the goal of enhancing customers’ relocation experience.
  The program consists of 17 modules that address many top-
ics including areas related to professional appearance, customer 
communication, understanding and empathizing with customer’s 
concerns, and follow-up procedures. The Crown Touch training 
educates employees about improving work performance stan-
dards, building customer loyalty, increasing productivity, main-
taining health and safety, understanding the customer perspective, 
and providing the best customer service possible.
  The program can be easily and effectively implemented by 
each branch. Training materials, including guides for the facilita-
tors and trainees, can be downloaded from the company’s intranet 
site. The recommended training process and timeframe help cre-
ate an efficient timeline and realistic expectations. Each session 
includes a short video to demonstrate the training points.
  Norah Franchetti, The Crown Group’s vice president of 
marketing, learning and development, said that all of the compa-
ny’s operational crews are now mandated to complete the training 
as part of their job requirements. 

Left to right: Adele Phillips, Colin Brown, and Shirley Stokesberry 
with the Payroll Giving Award

McGimpsey Recognized for 
Payroll Giving

 

Payroll Giving is about giving a weekly contribution from 
one’s wages to a chosen charity. All employees at Mc-

Gimpsey Brothers (Removals) Limited in Northern Ireland 
have been contributing part of their wages, on a weekly basis, 
to their chosen charity through the Payroll Giving program. 
The Gold Award presentation is a symbol of excellence and is 
awarded to companies where their entire workforce contributes to 
charity on a weekly basis through Payroll Giving. 
   “It just goes to prove that we can all make a difference, no 
matter how small,” said company director Campbell McGimpsey. 
“As a company it is a great honor to receive this award and a 
credit to every member of our team for making this voluntary 
contribution.”
 

through Tranzqual, or an approved education provider, to use 
them. A booklet, assessment tools, and a DVD have been created 
to support the standards.
  Once trainees complete the requirements of the qualification 
they are eligible for a national certificate. National certificates 
are quality assured by NZQA and internationally recognized and 
benchmarked.
  “We are very proud of what we have achieved for the 
industry here,” said Raymond Dobbe, director, World Moving 
& Storage Ltd. “While two of the larger players in New Zealand 
are not involved yet, my trainers are training other companies 
(opposition) to become trainers. If we all get involved the whole 
industry will raise the bar.
  “This is a really good thing for the real people of our indus-
try—the grunters who spend 10 times more hours fronting our 
industry than any office-bound staff or business owners. They 
are professionals who through this type of certification will get 
recognition and self-belief. In New Zealand, relocations is a term 
for hands-on removals—not office-bound ‘middlemen.’ New 
Zealand is leading the way with this.”



HONORS AND AWARDS

TEAM Relocations recently received the Investors in People Long Service award 
for its commitment to staff development and training for more than 10 years. TEAM 
was presented with a plaque of recognition in October at a ceremony in London. 
  TEAM has been part of the Investors in People program since 1997. General 
Manager Tony Thurlow received the plaque on behalf of TEAM and hailed it as 
a great achievement. The award signifies that TEAM Relocations has successfully 
improved its performance through good business practice and by developing its 
employees.
  Gordon Kerr, managing director at TEAM, said, “Investors in People has been 
at the heart of TEAM’s business strategy for over ten years. Across our organiza-
tion, there has been a continuing and critical link between the development of our 
staff and the success of our business. A decade of profitable growth has been built 
on the skills and attitudes of our people: Investors in People has provided us with 
the tools to ensure that our investment in training and development delivers busi-
ness results.”

Andra King, Head of 
Client Relationships 
(IBP), presents Tony 
Thurlow with Investors 
in People recognition 
award.

At its recent Global Workforce Sym-
posium held in Denver, Colorado, 

the Worldwide ERC presented Willis 
Relocation Risk Group Senior Vice 
President Boris Populoh with its 2011 
Meritorious Service Award. The award 
is presented annually to individuals in 
recognition of their dedicated service and 
professional contributions to the World-
wide ERC and the workforce mobility 
business community.  

Crown Relocations has been honored 
with the 2011 Australian Furniture 
Removalist of the Year Award and the 
2011 Safety Management Award by the 
Australian Furniture Removals Associa-
tion (AFRA). At AFRA’s annual confer-
ence in August, Crown was represented 
by Paul Connor, national operations 
manager, Sydney, amid a large number of 
Crown Australia’s industry colleagues and 
competitors. This year the total number of 
nominations received far surpassed those 
of the previous years. Crown was awarded 
the 2011 Safety Management Award for 

a second consecutive year for having suc-
cessfully implemented two comprehensive 
programs related to occupational health 
and safety and its environmental policy.
  One of Crown’s employees, Rarely 
Potini, was also named the 2011 Australia 
Furniture Removalist of the Year, which 
is presented to an employee of a remov-
als company based on performance and 
dedication, a significant recognition for 
the industry.
  In 2006-2007 Crown took home the 
2006 Employee of the Year Award and 
the 2007 Removal Fleet Award. In 2010, 
the company also received the Innova-
tion Award and the Safety Management 
Award.

Mallory Alexander International 
Logistics, based in Memphis, Tennes-
see, received the Governor’s Award for 
Trade Excellence (GATE) from Tennes-
see Governor Bill Haslam in recognition 
of the company’s global trade leadership. 
Mallory Alexander’s award was in the 
large company category. 



IN MEMORIAM

Hessie Abraham Davidson

Hessie Abraham Davidson, former chairman of Davidson 
Transfer & Storage Co., who counted among his many 

interesting and challenging moving jobs overseeing the moving 
of the U.S. Constitution, died September 18 of complications 
from a stroke. He was 98.  
  The son of Russian immigrants, he was born and raised 
in Baltimore, Maryland. Mr. Davidson’s father immigrated to 
Chicago and went to work for a railroad. When he lost his job 
during a strike, he moved to Baltimore in 1884, taking a job in 
a cigar factory. In 1896, he purchased a horse and wagon for 
$125 and started a business called Davidson Transfer, which he 
operated from a curbside stand, hauling household goods and 
freight from piers.
  “He also hauled the trunks of newly arrived immigrants 
who landed in South Baltimore, bolts of cloth, and later on, the 
trunks of Minsky’s Burlesque,” his grandson, Richard David-
son, told The Baltimore Sun.
  He provided drayage for clothing manufacturers in the 
city’s garment district, transporting cut and trimmed cloth to 
shops where workers assembled them into finished garments. 
He would carry them back to the manufacturers, where they 
were packed for shipping, then transport the garments to rail-
road terminals.
  By 1904, he had several teams of horses. But the elder Mr. 
Davidson soon saw the value of trucks and in 1914 purchased 
his first Autocar truck, which enabled him to expand his busi-
ness and move goods and freight between Baltimore, Washing-
ton, Philadelphia, and New York. The original No. 2 truck is 
part of the permanent collection of the Baltimore Museum of 
Industry, family members said.
  The elder Mr. Davidson’s eight sons entered the business, 
including Hessie Abraham Davidson, who went to work full 
time in the family business in 1934. 
 “My father loved and was interested in people. He liked 
the challenge of a move, whether complex or simple, and orga-
nizing it,” said Richard Davidson, who later went to work for 
the company. “Every job was different, because people moved 
for different reasons. Everyone’s circumstances were differ-
ent. He brought personal attention to his job. He was selling a 
product.”
  During the early days of World War II, Mr. Davidson 
oversaw the secret move of the Constitution and the Bill of 
Rights from the National Archives in Washington to Fort Knox, 
Kentucky, for safekeeping.
  One of Mr. Davidson’s more complicated projects was 
moving the Social Security Administration from downtown 
Baltimore to its new headquarters in 1960, a job that took three 
months. Other large moves included moving Sinai Hospital, the 
Motor Vehicle Administration, and the Westinghouse Electric 
Corp.
  “He even moved the Freedom 7 space capsule,” his son 
said. “He also did a lot of moving for the Department of De-

fense, which was one of his biggest customers. He was moving 
people across the world.”
  Mr. Davidson directed the move and warehousing of the 
402-by-45-foot “Pantheon de la Guerre,” billed at the time 
as the world’s largest painting, which depicted World War I 
scenes and had been completed in 1918 by 128 French artists. 
The painting had been purchased by local restaurateurs Wil-
liam and Frances Haussner.
  “When the painting was rolled out, Mr. Haussner looked at 
it from a helicopter,” Richard Davidson said.
  Mr. Davidson rose through company ranks, becoming 
president during the 1960s of Davidson Transfer & Storage 
Co. He was also a founding member and a former president of 
United Van Lines, serving on the company’s board from 1948 
to 1970. He was chairman of the board of Davidson Transfer 
& Storage Co. at the time of his retirement in 1979. In 1985, 
Richard Davidson purchased the company from the family and 
operated it until 2008, when he sold it to Security Storage Co. 
of Washington.
  He served as president of the Baltimore Chapter of the Na-
tional Defense Transportation Association and of the Maryland 
Movers and Warehousemen’s Association. He also had been a 
member of the National Furniture Warehousemen’s Associa-
tion and was chairman of the American Trucking Association’s 
Regular Common Carrier Conference.
  Mr. Davidson maintained a lifelong interest in the theater, 
and in his early 20s, wrote and performed marionette shows. 
During the 1980s, he was host of “The Later Years,” which 
was broadcast on a Maryland radio station.
  His wife of 71 years, the former Charlotte Sirkis, died last 
year. In addition to his son, Mr. Davidson is survived by two 
daughters, Sally Katz of Pikesville and Joan Reich of Pitts-
burgh; six grandchildren; and 10 great-grandchildren.

SOURCE: Frederick N. Rasmussen, The Baltimore Sun 

Mary Stein

Mary Stein, the widow of the first president of HHGFAA 
(now IAM), passed away on September 19. She was 91.

  Born in Cleveland, Ohio, she was a 1942 graduate of Flor-
ida State University in Tallahassee, Florida, where she majored 
in foreign languages; she was fluent in French and German as 
her parents were with the United States Foreign Service.    
  Mrs. Stein met her future husband, Navy Lt. Calvin War-
ren Stein, in Miami, Florida, where she was working with the 
Government Censorship Bureau. She traveled extensively with 
her husband during their marriage. Mrs. Stein will be buried 
with him at Arlington National Cemetery.
  A brother, John William Huddleston, predeceased her. Sur-
vivors include a sister, a daughter, a grandson, and many nieces 
and nephews.
  Memorials may be made to the Episcopal Church of the 
Resurrection, 700 South Main Street, Greenwood, SC 29646.
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Under 1000 .08 each + shipping      .12 each + shipping
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WELCOME NEW MEMBERS

Jeffrey Coleman
Coleman World Group
IAM Chair

Core Members
Antares Mudancas & Transportes
Av. Dom Luis
500 CJ. 1310, Aldeota
Fortaleza, 60160-230 Brazil
Tel: 55-85-86777879
edmilsonjr@uol.com.br
P.O.C.: Edmilson Braga Soares Junior
Sponsors: Demimpex, Italy
Italian Moving Network Inc., Italy 

Beltmann Relocation Group     
1991 Fairway Dr.
San Leandro, CA 94577-5634 USA
Tel: 510-357-8590 • Fax: 510-357-8956
Carmel.pariseau@beltmann.com
P.O.C.: Carmel Pariseau
P.O.C.: Brett Battina

Cargo Express (America), Inc.
PO Box 506391
Saipan, MP 96950-4335
Tel: 670-234-6617 • Fax: 670-234-6619
www.cargoexpressi.com
lynn_rivera@cargoexpressi.com
P.O.C.: Lynn Rivera
P.O.C.: Liberato Legaspi
Sponsors: Pacific Island Movers, Inc., Guam
Dewitt Moving & Storage, Guam

Carloking Freight Services
101/103 Vertical Court
POB 11344 Tema, Ghana
Tel: 00233303204554 • Fax: 233303201395
carlos@carloking.com
P.O.C.: Carlos Ahenkorah
P.O.C.: Benjamin Ohemeng
Sponsors: Accelerated International 
Forwarders, LLC, Indiana
Kinetix International Logistics, LLC, Virginia 

Catapult International
13632 W 95th St
Lenexa, KS 66215-3304 USA
Tel: -913-948-8638
jferguson@gocatapult.com
P.O.C.: Jeff Ferguson
P.O.C.: Sophea Rodriguez
Sponsors: Econocarbie, Florida
Sirva, Illinois 

Corporate Logistics Sales & Services Gmbtt
Frieohofstrasse 2
21218 Seevetal, Germany
Tel: 49-410-5557468 • Fax: 49-410-5557469
www.corporate-logistics.eu
jan.gieler@corporate-logistics.eu
P.O.C.: Jan Gieler
Sponsors: Kehril + Oeler Ltd., Switzerland 
Carl Hartmann GmbH & Co. KG, Germany

Excel Worldwide Moving & Storage
Unit 422, Focus Business Center
Building 1, # 508 Chundong Road
Xin Zhuang Industrial Park
201108 Shanghai, China (PRC)
Tel: 86-21-23628040 • Fax: 86-21-54994232
www.excelrelo.com
Raymond.chang@excelrelo.com
P.O.C.: Raymond Chang
P.O.C.: Emma Ma
Sponsors: Navtrans Global Relocation Service 
  GMBH, Germany
Saigon Express Agency Limited, Vietnam 

GoMove USA Inc.
14530 156th St
Jamaica, NY 11434-4234 USA
Tel: 917-607-6300 • Fax: 718-470-2882
Gomove.us@gmail.com
P.O.C.: Ilker Gorsun
Sponsors: Prime Transport, New York
TCM Global, New York

IBIX Relocation 
P.O. Box 32062
Doha, Qatar
Tel: 974-44644051
sales@ibixrelocation.com
P.O.C.: Sandeep Sharma
P.O.C.: Nanda Kumar
Sponsors: E-Movers, United Arab Emirates
21st Century Relocations Inc., New Jersey

Intersky Vietnam
5Th Floor, Block AB, 27B Nguyen Dinh Chieu
Dakao Ward, District 1
Ho Chi Minh City, Vietnam
Tel: 84-8-3825-1351 • Fax: 84-8-3825-1358
khanhnh@intersky.com.vn
P.O.C.: Nguyen Huu Khanh
P.O.C.: Chris Schuster
Sponsors: Inter Trans Insurance Services, Inc., 
  California
Worldbridge International Cambodia, Co., Ltd., 
  Cambodia 

Masstrans Freight LLC
P.O.Box.127315
Dubai, United Arab Emirates
Tel: 971 4 8855902 • Fax: 971 55 5579085
shiyas@masstrans.ae
P.O.C.: Shiyas P.K.
P.O.C.: Byiju Daniel
Sponsors: Transworld International, India
Apple International Movers LLC, Dubai

Matrix Relocations LTD
Business Park Sofia, Building 12
1766 Sofia, Bulgaria
Tel: 359-2-807-6633 • Fax: 359-2-807-6639
www.matrixrelo.com
Valeri.ananiev@matrixrelo.com
P.O.C.: Valeri Ananiev
P.O.C.: Kalin Kostov
Sponsors: Allied Pickfords, China
Westheimer Transfer & Storage Co., Inc., 
  Texas

MEBS International 
Block 7, Industrial Park
Pull Charkhi, District 9 Police Road
(Off Jalalabad Road)
Kabul, Afghanistan
Tel: 93 0 793-500-973
ccromlish@mebs-intl.com
P.O.C.: Christine Cromlish
P.O.C.: Michael Sigler

MEBS International 
Eden Square Complex
7Th Floor, Block 1, Chiromo Road
PO Box 856-00606
Nairobi, Kenya
Tel: 254-20-3673254
nreiff@mebs-intl.com
P.O.C.: Nick Reiff
P.O.C.: Michael Sigler



Movimerci & Sea Services Srl
Via Gabriele Bonomo, 16
90139 Palermo, Italy
Tel: 39-91-326881
info@movimercieseaservice.it
P.O.C.: Maurizio Buzzotta
P.O.C.: Maria Rita Buzzotta
Sponsors: Franzosini SUD, Italy 
Franzosini International Movers, Italy

Pack N Move L.L.C.
Ras AL-Khor, Ind Area 2, Warehouse No. 7
62097 Dubai, United Arab Emirates
Tel: 971-4-3331860 • Fax: 971-4-3331864
www.packnmovedubai.com
Packmove@eim.ae
P.O.C.: Nadeem Rehmani
Sponsors: First Gulf Shipping, L.L.C., Dubai
Felix Relocations (M) SDN BHD, Malaysia

Scan Transport Dinamarca-Espana S.L
Ctra De Mijas KM 3.6
ES-29651 Mijas Mal, Spain
Tel: 34 95-246-7065 • Fax: 34 95-247-6954
www.scantransport.com
kca@scantransport.com
P.O.C.: Keith Cassam
P.O.C.: Alicion Barnes 
Sponsors: Putters International N.V., Belgium
UniGroup WorldWide, The Netherlands

Stewart Moving and Storage
11297 Central Drive
Ashland, VA 23005-8032 USA
Tel: 804-752-5992 • Fax: 888-865-4349
wes@stewartmovingandstorage.com
P.O.C.: Wes Stewart
P.O.C.: Bob Martin
Sponsors: NEDRAC Inc., California 
American International Movers Inc., Georgia

Stuttaford Van Lines—Lesotho
Lioli Road, Industrial Site 14/15
Masero West, Lesotho
Tel: 266-22-323966 • Fax: 266-22-310290
www.stuttafordvanlines.co.za
venus.havenga@suttafordvanlines.com
P.O.C.: Venus Havenga
P.O.C.: Helen Divaris

Stuttaford Van Lines—Swaziland
Unit 3, Matsapha, Industrial Park
First Avenue
Matsapha, Swaziland
Tel: 268-518-5707
Fax: 268-518-5706
www.stuttafordvanlines.co.za
manager@stuttafordvanlines.co.sz
P.O.C.: Gavin Dollman
P.O.C.: Helen Divaris

Total International Moving & Shipping Co., 
  Ltd.
Room 515, Super Space Building B
#3 Rongjing East Street, BDA
100176 Beijing, China (PRC)
Tel: 8610-8722-7133
Fax: 8610-8762-5527
www.tims-china.com
Joanna@tims-china.com
P.O.C.: Joanna Zhou
P.O.C.: Sammie Yao
Sponsors: VCK Logistics, The Netherlands
Carl Hartmann GmbH & Co. KG, Germany

Uniq Mobilisation Services
No: 9, Jalan Anggerik Vanilla Ag
31/AG, Kota Kemuning Town Centre
Shah Alam SDE, 40460 Malaysia
Tel: 603-512 21000
Fax: 603- 512 23343
uniq@ccsbb.com
P.O.C.: Susan Khoo
P.O.C.: Tay Chee
Sponsors: Asian Tigers, Singapore
Trans International Moving & Shipping, 
  Australia 

Writer Relocasia
Block 9003 Tampines Street • 93 #03-162
528837 Singapore
Tel: 65 6587 7161 • Fax: 65 6583 6077
lars.kuepper@writerrelocasia.com
P.O.C.: Lars Koepper

Governing Member
United International Movers & Fine Art 
Logistics
Buyukdere Cad. Bentek Is Merkezi
No:47 D: 54 Mecidiyekoy Sisli
84387 Istanbul, Turkey
Tel: 90 212 288 64 50/51
Fax: 90 212 288 64 52
kaan@untdmovers.com
P.O.C.: Kaan Atakan
P.O.C.: Ismail Demir
Sponsors: Four Winds, Saudi Arabia
Transworld International, Belgium 

Supplier Members
Budnick Converting Inc.
P.O. Box 197  •  200 Admiral Weinel Blvd.
Columbia, IL 62236-0197 USA
Tel: 618-281-8090 • Fax: 618-281-6308
www.budnickconverting.com
alexde@budnickconverting.com
P.O.C.: Alex Deterding
P.O.C.: Ron Miaskiewicz
Sponsors: Fleenor Paper Company, California 
Victory Packaging, South Carolina 

Deluxe for Business
3680 Victoria Street N
Shoreview, MN 55126-2906 USA
Tel: 800-406-4687
Alison.durtnall@deluxe.com
P.O.C.: Alison Durtnall
P.O.C.: Julie Gordon
Sponsors: US Bank, Minnesota
PIR- Parry International Relocations Ltd., 
   Canada 

Pack-n-Track
280 Great South Road
Greenlane
Auckland, New Zealand
Tel: 64-2103622528
scannerbert@hotmail.com
P.O.C.: Kerry Denton
Sponsors: Claims Group, California
Enterprise Database Corporation, Virginia

Universal Storage Containers
146 Old Kings Hwy.
New Canaan, CT 06840-6415 USA
Tel: 800- 385-0755
Fax: 800-385-0655
peter@universalstoragecontainers.com
P.O.C.: Peter Nemiroff
P.O.C.: George Johnson
Sponsors: Suddath Vanlines, Florida 
Puget Sound International, Washington



WASHINGTON UPDATE
By Jim Wise, PACE, LLP

Congress Probes Huge Backlog in Pentagon Contracting Auditing

Congress is reviewing a report that points 
out that the Department of Defense (DoD) 
is facing a tremendous backlog of unau-
dited contractor bills—and the backlog 
has been steadily increasing over the 
past several years. The report, issued by 
the bipartisan Commission on Wartime 
Contracting, indicates that the amount 
of unaudited contractor bills could reach 
$1 trillion in five years. The report also 
highlights a finding that eliminating the 
backlog could save the government up to 
$2.2 billion in contractor overcharges.
  The implications of this report could 
mean that some DoD vendors may have to 
wait years to get reimbursed for expenses 
incurred on non-fixed-price contracts. 
The report also urged the DoD and the 
Treasury to recover funds from contrac-
tors who were ultimately found to have 
incorrectly billed the government. The 
pressure on these recovery efforts will 
only intensify as the DoD seeks to reduce 
its spending levels as part of the deficit 
reduction efforts.
  DoD has responded to the report, in 
part, by pointing out that the current back-
log is actually only $558 billion—but does 
concede that this is a significant increase 
in cost-reimbursement contracts from the 
$86.2 billion reported in 2005. DoD also 
indicated that the current backlog is based 
on a projected 25,000 audits still pending. 
The biggest fear that the report suggests 
is that the increasing backlog could make 
any hope for completing these audits im-

possible—thus, many contracts may never 
be audited.
  In testimony before a recent Senate 
Defense Oversight hearing, DoD repre-
sentatives attributed the backlog primarily 
to the shortage of auditors available to 
the Department. The committee was told 
that although DoD contracting spending 
has increased 140 percent since 1990, the 
DoD’s audit agency’s staff has decreased 
by more than 40 percent during that same 
period of time. 
  On that point, the Army testified that 
the audit agency really requires a work-
force of 6,250 but now has only 4,900 au-
ditors in place. To put this in perspective, 
in 1990, the agency had approximately 
7,000 auditors on staff. In order to address 
this shortage, DoD has requested from 
Congress the authority to hire at least 200 
auditors per year, each year, for the next 
five years.
  Many observers point out that the 
budget pressures on the Pentagon to 
downsize its workforce will not guarantee 
that Congress will approve this request, 
nor make the request easy to approve. The 
Government Accountability Office also 
testified to the Committee that this is a 
two-edged sword. On one hand, DoD cur-
rently has the resources to complete only 
about 50 percent of the audits mandated 
in its current portfolio—audits that could 
yield revenue savings or recaptured over-
payments to the government On the other 
hand, there is very little political support 

for increasing a workforce unless it is 
directly related to “boots on the ground.”
  Representatives of contracting indus-
tries told the committee that their member 
companies are concerned about potential 
delays and lengthy periods of time before 
payment could be received. For many con-
tractors, especially small businesses, these 
delays compromise cash flow that is criti-
cal to their survival. An added burden for 
the government and for contractors is the 
question of record retention. Because DoD 
is unable to perform these audits (and re-
cover possible overpayments) in a timely 
manner, it must pay contractors to retain 
their records for years after it is other-
wise necessary. This cost to the American 
taxpayer is one of the strongest arguments 
before Congress to expeditiously approve 
the hiring of more auditors.
  For many cost-reimbursement 
contracts, this inability to finalize in-
curred-cost audits means the audit process 
continues for years. One situation that 
has evolved is that all costs billed to the 
DoD are paid out with the decision that 
overpayments or underpayments will be 
rectified on the final invoice. An alterna-
tive solution that has been offered by 
the contracting community to the Senate 
committee is to outsource this function 
to commercial firms until the backlog is 
cured. Committee action is expected later 
this year.
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1/2 page vertical bleed 3-3/4” 11” 
  (add 1/8” at top and bottom)

1/3 page horizontal 7-1/2” 3-1/8” US$1,187.50
1/3 page vertical 3-3/4” 5” US$1,187.50
1/3 page box 3-3/4” 5” US$1,187.50

1/4 page horizontal 4-3/4” 4” US$875.00
1/4 page vertical 3-3/4” 5” US$875.00

1/6 page horizontal 3-1/2” 3” US$531.25
1/6 page vertical 2-1/4” 4-3/4” US$531.25

1/8 page 3-1/2” 2-1/2 US$437.50
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Industry Calendar
November 13–15, 2011
Canadian Association of Movers 
  Annual Conference 
Toronto, Ontario, Canada

February 12–15, 2012
AMSA 2012 Education
  Conference & Expo
Las Vegas, Nevada

March 11–15, 2012
LACMA Convention
Curaçao

October 10–13, 2012
IAM 50th Anniversary Meeting
National Harbor, Maryland
(Washington, DC)

October 7–10, 2013
IAM 51st Annual Meeting
Vancouver, BC, Canada

EDITOR’S NOTE: Visit www.iamov-
ers.org/calendar.html for an expanded 
list of meetings and events of interest to 
IAM members.

Portal 
Editorial Calendar

January/February 2012
A Look at Packing, Wrapping, 
   Containers, and Crating
Deadline: December 2, 2011

March/April 2012
Movers and Their Trucks:
    How IAM Members Make
    a Statement
Deadline: January 27, 2012
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