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HEADLINES

TERRY R. HEAD
IAM President

What Shade of Green R U?

“We do not inherit the Earth from our ancestors; we borrow it 
from our children.”

—Native American Proverb

Regardless of whether others consider you—affectionately or not—a “tree hugger,” you 
surely are aware that we’ve all been talking about “going green” for several decades now. 

More recently, since we should have gone green years ago, people now commonly refer to sus-
taining our greenness.
 By now we should all be a deep shade of green. 
 Unfortunately, the reality of becoming environmentally conscious comes at a price: an often 
considerable investment in terms of moral, financial, and social responsibility that too many of 
us are unwilling to pay. 
 Some reject the whole notion of going green only because they have never taken the time 
to learn how to reduce their corporate and personal impact on the environment. Others, the 
so-called “global warming deniers,” seriously don’t believe we’re doing irreversible damage to 
the only home we’ll ever have, the Earth, and reject the solid science that says we’re on the fast 
track to irreversible climate change. Still others, alas (a much smaller group, I hope), simply 
don’t care.
 I doubt that it would take an environmental scientist to determine that the moving and stor-
age industry, because of the very nature of its activities, substantially contributes to the culture of 
waste that threatens our shared planet. We are an energy-dependent industry that requires huge 
volumes of fuel to run our trucks, as well as the oceangoing vessels and airplanes that deliver 
our shipments around the world. Annually we consume untold amounts of packing tape, plastic 
wrappings, and corrugated cardboard that find their way into landfills and waste dumps on just 
about every continent. The wooden crates and liftvans we use in overseas shipping and storage 
operations undoubtedly take a toll on forested lands.
 There are things we can all do to treat the Earth more gently. I invite you to review this 
issue of The Portal to learn what the moving and shipping industries, and particularly your fel-
low IAM members, are doing to reverse or offset their impact on the environment. A number of 
articles in this edition offer tips and advice that can be implemented within your own companies 
and even your personal life—often with little effort. Raising your consciousness about the state 
of the Earth and your place in it will go a long way toward taking small steps that can make a big 
difference over time.
 As one of its primary future goals, IAM’s leaders are poised to position this organization to 
spearhead a global effort involving the entire moving industry in recognizing the challenges of 
safeguarding our planet and its resources for future generations, and taking proactive measures 
that will ultimately make us all good stewards of the Earth—in other words, a deeper shade of 
green. I encourage you to join us in that effort.

Editor’s note: At IAM’s 48th Annual Meeting in San Diego, we will launch a historic 
partnership with Carbonfund.org. For details about the history and mission of the 
program, see page 29.



IAM 48TH ANNUAL MEETING

GOVERNING MEMBERS
SLATE OF CANDIDATES

Chairman
*Randy Groger ......................................RKG Associates
 
Vice Chairman
*Jeffrey Coleman ......................Covan International Inc.
 
Four Governing Members-at-Large
Brandon Day ..................................................... Daycos
*Jan Moore .................................................... BINL, Inc.
*Mike Richardson ...................... Senate Forwarding Inc.
*Peggy Wilken .................Stevens Worldwide Van Lines/
                                             Stevens Forwarders Inc.

*Incumbents

The IAM By-Laws provide for nominations from the floor, 
as long as those candidates meet all criteria for election 
and service on the Executive Committee, as detailed in 
the Association’s By-Laws under Articles VII, VIII, and IX, 
which can be found at the back of your IAM Membership 
Directory.

MEET THE CANDIDATES

Randy Groger has more than 40 
years’ experience in the transportation 
field, including 27 years of execu-
tive management in the household 
goods forwarding industry. He is cur-
rently president of RKG Associates, a 
consulting and forwarding company 
focused on the international military 
and GSA Personal Property Programs. 
He began his career in the forwarding 
industry in 1983 with a major partici-
pant in the DOD International Personal 
Property Program, where for more than 25 years he served as op-
erations manager, general manager, vice president, and president. 
In 2008 he founded RKG Associates LLC.
 Groger’s experience includes overall responsibility for the 
management, administration, and executive oversight of several 
industry services, including a Transportation Service Provider 
in the military and GSA Personal Property Programs, a flatbed 
trucking fleet specializing in containerized household goods, 
an ocean freight forwarder, and a financial planning and claim 
services company. He published a book dissecting the new DOD 
DP3 Program called “Agents and DP3: An Impact Analysis and 
Information Resource.” He also spent five years as an officer in 
the Army Transportation Corps, serving in Europe and the Far 
East, where he received the Bronze Star for Meritorious Service. 
 “Over the years,” says Groger, “I have been fortunate to have 
had the opportunity to meet and interact with many fine people 
in our industry, including the professional staffs of IAM, AMSA, 
DOD, GSA, and DOS, who have worked hard to improve the 
delivery of moving services through government programs.”
 As vice chairman of IAM (then HHGFAA), Groger was 
heavily involved with the Families First Program (now DP3) and 
served on several Business Process Working Groups (BPWGs) 
examining the requirements and administration of a quality-based 
DOD Personal Property Program. He also represented industry’s 
position in numerous conferences with USTRANSCOM and 
SDDC leaders concerning ongoing programs, issues, and plans 
through a variety of public forums and committees.  
 “I believe the IAM Executive Committee must continue its 
focus on the international and domestic DOD programs and pro-
vide the industry leadership to assure they reward quality service 
at fair market price,” says Groger. “The DP3 program must be a 
system that is capable of accurately evaluating carrier service and 
then cost-effectively applying that evaluation to a quality-based 
shipment distribution system.”
 At the same time, Groger appreciates that our Association 
maintains the largest international commercial membership in 
the industry. In recognition of that distinction, two years ago he 
helped lead the Association’s efforts in adopting a new name that 
more accurately describes the organization’s worldwide scope 
and unity of common purpose; last year he helped establish a 
new baseline for IAM leadership to effectively provide value to a 
varied base of Governing members. These changes, he feels, will 

create opportunity to invest energy and resources more creatively 
and responsibly for future IAM growth.
 Groger believes the Executive Committee and staff must 
continue to build upon this broad constituency and boldly expand 
IAM’s Governing membership base to allow participation in 
policy and governance by all qualified members, regardless of 
market participation.

❖

Jeff Coleman, CEO and president 
of Covan International, Inc., 
headquartered in Dothan, Alabama, 
served on the Association's board 
from 1993 through 2005, and was its 
chairman for three terms, beginning 
in 2000. Over the years he has been 
active on several standing committees, 
including serving as chairman of the 
Claims Committee, Carrier Relations 
Committee, and Government & 
Congressional Affairs Committee. 
 In 1999-2001, he served as HHGFAA (IAM) Chairman. In 
January 2006 he rejoined the Executive Committee when he was 



 Having grown up in the military and moving so often, 
attending 10 schools in 12 years, she understands the trauma, 
frustration, and anxiety that each family experiences. “I make 
sure that everyone in my office understands that we are not just 
moving household goods, we are moving people’s homes, their 
every possession,” she says.
 “Being a part of the Board and chairing various ommittees 
makes me feel like I’m doing something to ensure that each 
service member receives the type of move that they deserve. 
Serving on the Board, meeting so many people who give so much 
of their time to the IAM to make sure that our Association is 
strong and well respected has been very exciting and fulfilling, 
and I hope to continue to serve both the Governing and Core 
membership.”

❖

Michael Richardson began his career 
in the moving and storage industry 
17 years ago in the United Van Lines 
system working in both sales and 
operations at the corporate and local 
levels. During that time he relocated to 
several markets including New York, 
Atlanta, Pensacola, and Jacksonville, 
Florida, servicing corporate and 
government business.
 Richardson is the vice president 
and general manager of Senate 
Forwarding, Inc., and is in his ninth year with the Florida-based 
company. His duties at Senate include all day-to-day operations, 
including shipment management, rate filing, claims/customer 
service, and billing as Senate continues to be an active participant 
and top revenue producer in both the international thru rate and 
domestic personal property programs for the DoD.
 “I believe my experience in our industry from the trenches 
on the local agency level to my current role in the servicing of 
government and military customers will continue to be a benefit 
to this Executive Committee and the Membership if re-elected,” 
said Richardson. “I am committed to this industry for the long 
haul and wish to continue to help strengthen our Association 
in any way possible. I have gained valuable experience on the 
Executive Committee by chairing the Accessorial Services 
Committee the past six years and look forward to the challenge of 
continuing to chair the Carrier Relations Committee.”

❖

Margaret (Peggy) Wilken has been 
an employee of Saginaw, Michigan-
based Stevens Worldwide since July 
1981, serving as vice president of 
government traffic and a member of 
the executive team. She is currently 
responsible for all government traffic 
management for the company and 
also oversees the management of 
the commercial and DoD claims 
departments. Wilken manages Stevens’ 
relationships with the Department of 
Defense (DOD), General Services Administration (GSA), and 
various other federal agencies. She is also responsible for the 
recruitment of Stevens’ DOD agents, rate filing, training, and 
regulation adherence.

named interim Member at Large to fill a mid-term vacancy. He 
was elected IAM Vice Chairman in 2007. In college Coleman 
won awards for scholastic achievement, leadership, and service 
and earned an MBA to prepare him to head the family business. 
His 22 years in the industry and 18 years as a Certified Moving 
Consultant gave him experience in international and domestic 
freight forwarding, van line services, and moving and storage 
agency management. He has worked within and managed all 
functional areas of the business, including operations, sales, and 
administration.
 Outside the office, he is active in a number of professional, 
church, and civic groups.

❖

Brandon Day is the CEO of Daycos, 
a full-service billing and audit firm 
located in Norfolk, Nebraska. Daycos 
employs 48 employees, and provides 
billing and audit services to 700 
different SCAC codes, processing 
over 360,000 invoices per year with a 
total dollar amount of over 
$1.1 billion.
 Day began his career in the 
household goods industry at the 
age of 6 as one of the “associates” in post-audit firm John Day 
& Associates (the other associates being his mother and older 
sister). His duties included the all-important tasks of copying, 
collating, and stapling SF1113 forms. After taking a brief hiatus 
from working at the company to get an education and grow up, in 
1994 he rejoined the family business, now known as Daycos. He 
oversaw their data storage and information technology divisions, 
before taking over as CEO in 2002. 
 Day currently serves on the IAM Government and 
Congressional Affairs Committee and the IAM Technology 
& Communications Committee. He has been involved in the 
implementation and testing of CWA/PowerTrack, as well as the 
recent Defense Personal Property System. He once also served as 
an industry representative on a Tiger Team to improve the SDDC 
website, but he asks that not be held against him.
 “If I am fortunate enough to be elected, I believe my 
technology background and knowledge would be an asset to the 
IAM Executive Board,” said Day. “I also think I could bring a 
unique perspective as CEO of a company that works on behalf 
of 700 different TSPs, from small to large, both Domestic and 
International.”

❖

Jan Moore, president of BINL, Inc., 
has been in the transportation industry 
for 38 years. With the exception of a 
short stint at Pacific Van Lines and 
a little over a year spent painting 
tractors and trailers, her entire career 
has been with BINL (formerly Bekins 
International Lines).
 Moore has served on several 
IAM committees and currently serves 
on the Executive Committee as a 
Member at Large and as Chair of the 
Accessorial Services Committee.



 Wilken has been a contributor of articles to The Moving 
World and Direction magazine on government traffic and on 
ISO registration and compliance. She has served as government 
liaison for the former National Moving & Storage Association, 
currently serves on the Government Traffic Committee of the 
American Moving & Storage Association, and has previously 
served on the board of the Independent Movers Conference. 
Wilken has been involved in various military/industry task 
force working groups on the re-engineering of the DOD 
Personal Property Program. She has been one of the industry 
representatives who has worked with SDDC, JPMO HHGS, and 
the program developer for the new DP3 program. She has been 
recognized within the industry as an expert and spokesperson in 
the area of DoD regulations and claims practice.
 Prior to joining the moving industry, Wilken worked as a 
legal assistant for several law firms in Saginaw, Mich., and as a 
paralegal in the area of pension and profit sharing plans. She also 
worked for a New York-based LTL trucking company, Branch 
Motor Express.
 Following her election to the Excecutive Committee last 
year, Wilken currently chairs the IAM Claims Committee.

2010 ANNUAL MEETING 
SPONSORS

As this issue of The Portal went to press, the following 
IAM member companies had signed on as sponsors 

of the 48th Annual Meeting. Many thanks to all of these 
companies for their continuing and strong support of the 
Association.

Gold Sponsors

DAS Global Services, Inc.
FlatRate International

Scan Logistix
UniGroup Worldwide UTS

Silver Sponsors

Denali Group Inc.
DeWitt Moving & Storage

Enterprise Database Corporation
Euro USA Shipping

Interem
International Wood Industries Inc.

Isaac’s Moving and Storage
MoveAssist International, Ltd.

MoversPOE
National Van Lines, Inc.

TG International Insurance Brokerage
The Pasha Group
Victory Packaging

Zuhal Pack International

Bronze Sponsors

Baker & Company
Centra Worldwide

Daycos
Executive Moving Systems Inc.

Five Continent Line, LLC
Gridiron Forwarding Co., Inc.

Moveware Pty. Ltd.
Reason Global Insurance

Royal Hawaiian Movers, Inc.
Schumacher Cargo Logistics

Sea and Air International, Inc.
TechMate International

Transworld International
Vanpac GroupAsia

Varoda Packaging B.V.
Whybirds International



Portal magazine, often sharing the challenges they face in their 
countries. 
 “I assure you that given the opportunity to continue on as the 
Core Members Representative as a team we will be instrumental 
in addressing the needs of our Core members,” says Agner. 
“Teamwork is working together, even when apart.”

❖

Doug Finke is the founder of Sterling 
International, an international 
freight forwarding company that he 
established in 1989 in Mt. Laurel, New 
Jersey. In September 2002, Sterling 
International merged with A. Arnold 
World Class Relocation and moved its 
administrative offices to Louisville, 
Kentucky, where Finke remained as 
president of Sterling International, a 
division of A. Arnold Moving, until 
January 2010. He continues to work 
with Sterling by assisting in business development. 
 Prior to establishing Sterling International, Finke was 
vice president of Mayflower Transit’s international division in 
Carmel, Indiana, for eight years. His industry experience began 
on the trucks in 1958 with Bekins Van Lines in Hillside, Illinois. 
He entered sales with Bekins Moving & Storage in Elmhurst, 
Illinois, in 1969 following service in the U.S. Marine Corps. 
In 1971 he joined the Federal Companies, an Allied Van Lines 
agent with locations in several Midwestern cities. Eventually he 
became general manager of Federal’s Elmhurst agency, where he 
remained until joining Mayflower in 1981. 
 Finke began his service with IAM (then the Household 
Goods Forwarders Association) as the Eastern Zone and 
Canadian representative of the Associate Members Management 
Board. He is currently the Core Members Representative at Large 
and chairs the Commercial Affairs Committee. 
 The Commercial Affairs Committee has taken on several 
important issues: development of the Receivables Protection 
Plan, the Shipper Guide process and maintenance, container 
availability, arbitrary port costs, and damage caused by 
unprofessional handling during customs inspections. 
 “All are important to IAM members, and especially those 
on the commercial side of the business,” says Finke. “The 
committee is making important strides and is committed to 
extending and improving services to IAM members. I look 
forward to continuing those efforts as the Core Members 
Representative at Large.”

Jackie Agner has more than 36 years 
of experience in the transportation 
industry. Having had the opportunity 
to manage all functional areas of 
the moving and storage business, 
including operations, sales, and 
administration for military/government 
and commercial movement has 
afforded her the knowledge and 
connections needed to sell linehaul 
and port services for Puget Sound 
International, Inc., located at the Port 
of Tacoma in Washington State.
 “It has also given me the ability to serve the Core Members 
as their representative these past years,” she adds. “It has been a 
fun and rewarding experience for me. I have sincerely enjoyed 
working with the Core Members Management Board and it has 
been exciting to give them opportunities to participate as an 
active board. I wish I could find the words to express how much I 
appreciate the board’s diligence in each task put before them. It is 
an honor to work with each of them.
 “In addition to working on new regions, code of ethics, new 
membership categories, and rewriting IAM’s by-laws, several of 
the board members have submitted exceptional articles for The 

Core Members Candidates

CORE MEMBERS MANAGEMENT BOARD
SLATE OF CANDIDATES

Core Members Representative
*Jackie Agner ................. Puget Sound International, Inc.
 
Core Members Representative at Large
*Douglas Finke ......................Sterling International, Inc.
 
*Incumbents

The IAM By-Laws provide for “nominations from the floor,” 
as long as those candidates meet all criteria for election 
and service on the Executive Committee, as detailed in 
the Association’s By-Laws under Articles VII, VIII, and IX, 
which can be found at the back of your IAM Membership 
Directory.



INTERNATIONAL SHIPPERS 
ASSOCIATION SLATE OF CANDIDATES

Treasurer
*Mike Cazalet ......................... New World International

Member-At-Large
OPEN

*Incumbent

The Annual Meeting of the ISA membershp will be 
held on Friday, October 1, 11 a.m.–12 noon, in room 
Elizabeth ABC at the Manchester Grand Hyatt Hotel in 
San Diego, California.

During the ISA membership meeting formal elections 
will be held for the position of Treasurer.

Note: The ISA By-Laws provide for the ability 
to present nominations from the floor; however, 
candidates must be qualified for the positions to which 
they are nominated. Each member of the ISA Board 
of Directors must be a member of the International 
Association of Movers (IAM) and the board must consist 
of a balance of no fewer than two IAM Governing 
members and two IAM Core members. The position 
of Chairman shall rotate every two years between a 
Governing and a Core member.

Mike Cazalet, who currently serves as 
treasurer for the International Ship-
pers Association, has been involved in 
the international shipping industry for 
almost 40 years. 
 Cazalet began his professional 
career in 1968 at Sinclair International 
Oil Company/Atlantic Richfield in 
Houston, Texas, where he was inter-
national traffic manager. In 1973, the 
same year he graduated from the Uni-
versity of Houston, he joined Sealand 
Services, Inc., when it inaugurated the Gulf Europe service. He 
spent five years with Sealand in various capacities opening new 
operations in Port Everglades, Florida, before being asked to join 
Crowley Maritime in 1979. During his tenure at Crowley, Cazalet 
was general manager of both the Hawaiian Marine Lines and 
Alaska Hydrotrain operations and held positions in San Francisco 
and Anchorage.
 From 1983 until 1991 Cazalet held management positions 
at both United States Lines in Chicago, Illinois, and Mayflower 
International in Indianapolis, Indiana. A joint venture program 
between Mayflower and Global International in 1991 which in-
volved the opening of a household goods forwarding operation in 
the newly liberated Kuwait following the first Gulf War presented 
Cazalet with his first expatriate assignment. After completing the 
expatriate contract, he held positions in Bangkok, Manila, Kuala 
Lumpur, and Singapore before returning to the United States to 
become the director of global transportation for Prudential Finan-
cial, a position he held for nine years.
 Since 2005, Cazalet has been the vice president and man-
aging director for New World International in Chicago. In 
December of 2009, New World acquired Island Forwarding, Inc., 
from the Woody Dewitt Trust. Cazalet has taken on the addi-
tional responsibilities of vice president for Island Forwarding’s 
international military program in conjunction with the regular 
commercial and U.S. Department of State business of New World 
International. 
 A part-time inventor, Cazalet currently holds patents for two 
chemical process applications related to the agriculture industry.

ISA Candidate

For ISA membership information and an application, go to 
www.isaship.org



2010 ANNUAL MEETING EXHIBITORS

21st Century Relocations Inc.  •  Air Animal Pet Movers  

•  American Moving & Storage Association  

•  American Services (Italy) SRL  •  Argenvans Transportes 

Internacionales SA  •  Asian Relocation Association  

•  Burke Bros Moving Group  •  Cartwright International Van Lines, Inc.  

•  China Way International Moving & Warehousing  

•  Continental Movers & Transport Sdn. Bhd.  •  Contour Logistics Inc.  

•  Covan International  •  Custom Movers Services, Inc.  

•  Echo Trans World Inc.  •  E-Movers  

•  end2end relocations (A Div. of end2end logistics global pvt. ltd.)  

•  EWS Group  •  Falcon Freight Forwarders  

•  Felix Relocations (M) SDN BHD  •  Fleenor Paper Company Inc.  

•  Gallagher Transport International Inc.  

•  Globe Moving & Storage Co. Pvt. Ltd.  •  Gosselin Group N.V.  

•  GTS Group  •  Intermove Egypt  •  ITO Moebeltransport GmbH  

•  Jacksonville Box & Woodwork Co.  •  Jordanian Coast Cargo Services  

•  La Rosa del Monte  •  LACMA  •  Leader Freight Forwarders  

•  Lynden Transport  •  Matson Navigation Company, Inc.  

•  Milburn Printing  •  Moving Home Company Ltd.  

•  Movingedu.com  •  Myanmar Express International 

Moving Services, Co.  •  New Haven Moving Equipment  

•  Ocean Star International, Inc. (OSI)  

•  Orient Express Forwarding Pte. Ltd.  

•  Orient International Relocations  

•  Orphee Beinoglou Int’l Forwarders SA  

•  PAIMA  •  PM Relocations Pvt. Ltd.  •  Prime Transport  

•  R.W. Smith & Co., Inc.  •  Rainier Overseas Movers, Inc.  

•  Reindeer Auto Relocation  •  Relocation Insurance Group  

•  Republic Moving & Storage  •  Shipco Transport  

•  Simply Ship International Ltd.  •  Speedy Moving SRL  

•  Subalipack (M) Sdn. BHD  •  Suddath Government Services/Relocation 

Assurance Corporation  •  Tellus Leads  

•  Totem Ocean Trailer Express, Inc.  •  Transpo Services  

•  Transport Management International Ltd.  •  Traslocare.CO.UK  

•  Traslocare.IT S.R.L.  •  Universal Relocations India Pvt Ltd  

•  U.S. Bank Transportation Solutions  •  Vehicle Registration Services  

•  Voerman Russia (Moscow)  •  Voxme Software, Inc.  

•  Worldcare Pet Transport, LLC  •  YRC Worldwide, Inc.   



Join the fun at Casino Night! 
A Friend & Fund Raiser benefitting the AFW Scholarship Fund

IAM Annual Meeting – San Diego, California
September 29, 9:00–11:00 PM

IAM is “Raising the Stakes”  on Annual Meeting 
networking, fun, and fundraising! 

Texas 
Hold ’Em Tip!CHIP STACKINGWhen you sit down at a table, study the 

way the players stack their chips. Relaxed, 
aggressive players typically maintain 
unorganized or sloppy stacks, while 
tight, conservative players keep thetheir stacks well-organized and neat.

September 29,

Texas 

Hold ’Em Tip!

WATCH THE EYES

The eyes rarely lie. Many players can’t help 

but stare at big hole cards, so their length of time 

peeking is longer. Conversely, if a player is looking 

to steal the pot, he may look to his left to see 

if the remaining players, who haven’t yet 

acted, have quickly glanced at their cards 

and are likely to fold. �����������������
������������������

and a 
��������������������������

(additional buy in)

Don’t know how to play 
these games of chance? 
We have expert dealers 

to assist you. 

�����������������������������������
Join us for this fun and memorable 
gala evening for a great cause…

��������������
Your donated entry fee of $75 
($85 at the door) per ticket 
includes:
�� A complimentary beverage 
�� $200 in chips for the gaming 

tables (no cash value), and...
�� The chance to win valuable 

prizes!

����������������
�������������

Pre-pay online when
you register for the 

Annual Meeting, 
or pay at the door.

If you’ve already 
registered for the 

conference, just call our 
registration department 

at +1.202.624.1740 
and ask to be
signed up for 
Casino Night!



48TH ANNUAL MEETING SCHEDULE-AT-A-GLANCE 

Wednesday 
September 29 

Thursday 
September 30 

Friday 
October 1 

Saturday 
October 2 

 11:30am–6:00pm
Registration Open

Elizabeth Ballroom Foyer

12:30pm–5:00pm
Network Central and

Exhibits Open
Douglas Pavilion

7:30am–5:00pm
Registration Open

Elizabeth Ballroom Foyer

10:15am–5:00pm
Network Central and

Exhibits Open
Douglas Pavilion

7:30am–5:00pm
Registration Open

Elizabeth Ballroom Foyer

9:00am–5:00pm
Network Central and

Exhibits Open
Douglas Pavilion

7:30am–12:00 Noon
Registration Open

Elizabeth Ballroom Foyer

8:00am–12:00 Noon
Network Central and

Exhibits Open
Douglas Pavilion

7:30am–11:30am
Exhibitor Set–up
Douglas Pavilion

  8:00am–9:00 am 
Knowledge Lab 1

Exhibitors & the Art of Booth Sales 
Douglas Pavilion Foyer

9:00am–11:00am 
CMMB/YPMB/EXCOM 

 Breakfast Meeting 
 America’s Cup CD

11:00am–4:30pm
Executive Committee Meeting

America’s Cup AB

1:00pm–2:00pm
Executive Committee Luncheon

America’s Cup CD

  1:00pm–2:00pm
Knowledge Lab 2

Attendees: Get the Most Out of 
Your Conference Time
Douglas Pavilion Foyer

2:30pm–4:00pm
Knowledge Lab 3

Business Valuation &
Exit Plan/Sale of Business

Douglas Pavilion Foyer

5:30pm–6:30pm
New Members, First Time  

Attendees & Special Guests
Reception

32nd Floor Bay View Terrace
Seaport Tower Elevator Bank

5:30pm–6:30pm
YP–35 Welcome Reception

Randle Terrace

6:30pm–8:45pm
Opening Reception
4th Floor Pool Deck

9:00pm–11:00pm
AFW Scholarship Casino Night

Elizabeth Ballroom F/G/H 
Additional Ticket Required

8:30am–10:00am
IAM Membership Breakfast

Terry Head: State of IAM Address
Hall of Honor Inductions

AFW Scholarship
Fund Recognitions
Elizabeth Ballroom

10:15am–11:15am 
Hall of Honor Selection 

Committee Business Session 
Edward D

  10:30am–11:30am 
Knowledge Lab 4

U.S. Bank Freight Payment 
(Formerly PowerTrack) 
Douglas Pavilion Foyer

11:30am–1:00pm 
ISA Board Meeting 

and Luncheon 
George Bush

12:00 Noon–1:00pm
YP–35 Board Meeting

and Luncheon
Edward D

12:00 Noon–1:00pm 
Exhibitors’ Cocktail 

Reception
Douglas Pavilion

1:30pm–3:00pm
Core Membership Meeting

(previously Associate Members)
Elizabeth ABC

3:15pm–4:30pm
YP–35 Membership Meeting

Topics:
 10 Ways to Change  

Boomers’ Minds About You
and

Fighting Climate Change:  
Reduce What You Can,  
Offset What You Can’t 

Edward ABC

7:30am–8:30am
AFW Scholarship
Board Breakfast

George Bush

7:30am–9:30am
Buffet Breakfast

Elizabeth Ballroom D-E

8:30am–9:30 am
Knowledge Lab 5

IAM Panel: Programs & Services
Douglas Pavilion Foyer

8:30am–10:30am
Claims Panel
Elizabeth ABC

9:45am–11:00am
Knowledge Lab 6

Tapping Talents & Skills
of Young Professionals
Douglas Pavilion Foyer

11:00am–12:00 Noon
ISA Membership Meeting

Elizabeth ABC

12:00 Noon–1:00pm
Buffet Lunch in Exhibit Hall

Douglas Pavilion

12:00 Noon-12:30 pm
ISA Board Meeting

George Bush

 1:30 pm–2:30pm
Knowledge Lab 7

Global Customer Service:
Challenges, Solutions
Douglas Pavilion Foyer

1:30pm–3:30pm
Military and Government

Affairs Panel
Elizabeth ABC

9:00pm–11:30pm
YP–35 Social Mixer

Jolt’n Joes
YP-35 Members Only 

8:00am–10:00am
“Anchors Aweigh” 

Breakfast with Exhibitors
Douglas Pavilion

9:00am–12:00 Noon
Governing Membership Meeting

(previously Active Members)
Elizabeth ABC

9:30am–11:00am
Knowledge Lab 8
Records Storage:

Your New Business?
Douglas Pavillon Foyer

12:00 Noon–2:00pm
Exhibit Teardown
Douglas Pavilion

1:30pm–4:00pm
Elizabeth ABC

Government & Industry:  
Toe-to-Toe in San Diego 

Remarks by
FMC Commissioner  

Michael Khouri 

Mike Williams  
Deputy to the Commander 

SDDC

Catching Up with Customs 
Brian Limperopulos  

Rumble in the DPS Jungle 
Panel Discussion

6:30pm–7:30pm
Closing Reception

Elizabeth Foyer

7:30pm–9:30pm
Closing Dinner and Entertainment

Elizabeth Ballroom

9:30pm–11:30pm
Post Dinner

Entertainment & Dancing
Elizabeth Foyer

Free Evening
There will be no scheduled IAM 

events this evening. 

Free Evening
There will be no scheduled IAM 

events this evening. 



NOTICE

Proposed IAM By-Law Amendments and/or Revisions

Proposed for the consideration and approval of the Governing Members

ITEM ONE
Subject: Notice of Application for Membership
Amendment Proposer: IAM Executive Committee
Objective of Proposal: In recognition of the reclassification of membership categories, it is proposed to require the noticing and post-
ing of a new member application for potential new Governing, Core, and Supplier members. Previously, this was only a requirement 
for pending Core (formerly Associate) Member applications. However, now that the Governing Membership is open to all entities 
desiring this elevated membership status and we created the new Supplier category, it is prudent to allow for and consider member 
input in the evaluation of all three Corporate member categories. Further, the opportunity to receive notice and comment on a pending 
application should also be extended to the new Supplier category of membership.

Article IV, Section I (fourth paragraph) will be amended as follows (the underlined/italicized portions constitute the revisions):

Notice of every application for Governing, Core, and Supplier Membership shall be given to each Governing, Core, and  
Supplier Member, who shall have thirty (30) days from date of such notice to submit evidence that the applicant is not  
creditworthy.

ITEM TWO
Subject: Change the Start and End Date of the Association’s Fiscal Reporting Year
Amendment Proposer: IAM Executive Committee
Objective of Proposal: Change the fiscal year to that of a calendar basis (January to December), to coincide with the implementation 
of a new automated Accounting and Association Management System (AMS). 

Article VI, Section I will be amended as follows (the underlined/italicized portion constitutes the revision):

The Fiscal Year of the Association shall begin January 1 of each year.

ITEM THREE
Subject: Renaming of the Standing and Special Committees
Amendment Proposer: IAM Executive Committee
Objective of Proposal: Purpose of the proposal is to modernize the committee structure and bring the formal Committee names in 
lin�
matched what appears in the By-Laws. Further, the Committee Chairs of those same Standing Committees have not been referenced 
accordingly.

Article XI, Section 1 will be amended as follows (the underlined/italicized portions constitute the revisions):

STANDING AND SPECIAL COMMITTEES

Section 1:
With the exception of the Chair of the Government & Congressional Affairs Committee, who shall be the Vice Chair, the fol-
lowing Standing Committees shall be appointed by the Executive Committee immediately after it takes office and shall serve 
until their successors have been duly appointed unless sooner recalled, replaced, or abolished:

    1. Government & Congressional Affairs Committee
    2. Claims Committee
    3. Committee on Carrier Relations
    4. Accessorial Services Committee
    5. Commercial Affairs Committee
    6. Technology & Communications Committee 



ITEM FOUR
Subject: Revision of the specific committee reference from that of the Military Affairs Committee to that of the Government &  
Congressional Affairs Committee
Proposer: IAM Executive Committee
Objective of Proposal: In keeping with and on the assumption that Item Three above carries and the Standing Committee names 
are amended as proposed, this proposed revision simply changes under the Duties of the Officers the reference from Military Affairs 
Committee to that of the Government & Congressional Affairs Committee. The requirement that the Vice Chair shall serve as Chair-
man of the newly revised/referenced committee remains in effect.

Article VII, Section 3 will be amended as follows (the underlined/italicized portions constitute the revisions):

The Vice Chair shall serve as Chair of the Government & Congressional Affairs Committee and shall carry out the duties of 
the Chair in his absence or upon his request.

❖

Items Impacting Only the Young Professionals (YP-35)

Proposed for the consideration and approval of the YP-35 Membership, subject to the veto of the 
Executive Committee

ITEM FIVE
Subject: Updating the By-Laws of the Young Professionals (YP-35)
Amendment Proposer: IAM Executive Committee and YP-35 Leadership
Objective of Proposal: Following the 2009 approval of revisions changing the age requirements for maintaining membership in the 
YP-35 group, it was deemed necessary to clarify the age qualifications for maintaining YP-35 membership, as well as revise the quali-
fications for serving in YP-35 volunteer and elected leadership positions.

Introduction to the YP-35 By-Laws will be amended as follows (the underlined/italicized constitute the revisions):

Young Professionals (YP-35) Membership shall be open to individuals who are employees of IAM Members and who are 
thirty-five (35) years or under when they first join the group, but they may not join the group after reaching the age of thirty-
six (36). Once a person has joined YP-35, he/she is permitted to remain a participant in the group until reaching the age of  
forty (40).

YP-35 Article I, Section 1 (Paragraph 3) will be amended as follows (the underlined/italicized portions constitute the revisions):

Only an owner, part owner, officer, or designated employee of a firm, which is a Governing, Core, or Supplier Member in 
good standing, shall be eligible to serve on the YP-35 Management Board and shall initially be appointed by the YP-35 Chair. 
All YP-35 Members in good standing, including those over thirty-five (35) years of age, are eligible for appointment as  
Regional Representatives to the YP-35 Management Board. 

YP-35 Article II, Section 1 will be amended as follows (the underlined/italicized portions constitute the revisions):

The YP-35 Chair and YP-35 Vice Chair shall be elected by the YP-35 Membership via online voting held not less than forty-
five (45) days preceding the Annual Meeting with voting ending thirty (30) days after commencement. The YP-35 Chairper-
son and Vice-Chair may be no older than thirty-five (35) of age when they assume their respective office. Should the Chair or 
Vice-Chair turn thirty-six (36) years of age while serving in office, they will be allowed to complete the full two-year term, but 
be precluded from seeking re-election.



KNOWLEDGE LAB 
IAM is pleased to host the Knowledge Lab, now in its second year. Located outside the exhibit 
hall in the Douglas Pavilion Foyer, the Knowledge Lab boasts a full slate of educational 
sessions. There is something for everyone at the conference, whether you’re a first-time 
exhibitor or attendee, a member seeking more information about IAM programs and services, 
or a business owner or manager looking for solutions to everyday issues all companies 
experience. 

8:00am to 9:00am
Exhibitors & the Art of Booth Sales 
Session is for 2010 exhibiting companies only 
Valuable tips for improving your tradeshow performance - 
from fine-tuning body language and becoming an expert at 
the name game to following up on leads. Learn how to turn 
those business cards into business relationships. 

Recommended for new exhibitors.

1:00pm to 2:00pm
Attendees: Get the Most Out of Your Conference Time
Speaker: Georgia Angell 
Calling on her 30 years of industry experience - and four 
years as Chair of IAM’s Executive Committee - Georgia 
Angell provides expert tips on networking for success, must-
attend business sessions, and socializing with your fellow 
IAM members.  

Recommended for first-time attendees. 

2:30pm to 4:00pm
Business Valuation & Exit Plan/Sale of Business
Speaker: Allen Oppenheimer 
Licensed CPA, business broker, and prize-winning author of 
finance-related articles, Allen Oppenheimer discusses how 
to increase business value in this challenging economy, 
how to facilitate a business exit plan, the sale-of-business 
process, ESOPs, and succession planning.  

10:30am to 11:30am 
U.S. Bank Freight Payment: It's Not PowerTrack 
Anymore
Speaker: Cheryl Garcia 
PowerTrack, the freight payment solution used by many IAM 
members, is now U.S. Bank Freight Payment. Find out 
what’s behind the change, and what you as a customer can 
expect as a result.

8:30am to 9:30am 
Panel Session:  IAM Programs & Services
Speakers: IAM staff Brian Limperopulos & Janet Seely; 
CarbonFund.org’s Greg Taylor 
Come for an update on IAM programs, including Shippers 
Guides, membership communications and services, YP-35, 
Receivable Protection Program, and IAM’s new going-green 
partnership with CarbonFund.org.  

9:45am to 11:00am 
Tapping Talents & Skills of Young Professionals
Speaker: Quinn McDonald 
Older managers and younger employees often clash about 
working hours, how to do a job, the definition of a good 
work ethic, following rules. . .and that's just before 9 a.m. 
Quinn McDonald, an admitted Boomer who works routinely 
(and comfortably) with Millennials, will discuss how to 
successfully solve communication issues, no matter what 
side of the age fence you are on.  

1:30pm to 2:30pm
Global Customer Service: Challenges, Solutions 
Panel Discussion: Ed Cohen, moderator; IAM member 
panel
Ed Cohen, CEO of Global HR News Media, leads a panel of 
Industry experts in a lively discussion of the challenges, 
strategy, tactics, and solutions in aligning and collaborating 
across time zones, borders, cultures. 

9:30am to 10:30am
Records Storage: Your New Business?
Speaker: Jim Spinney
Are you thinking of diversifying into records storage and 
management? Consultant Jim Spinney, a specialist in 
commercial and private records storage centers, explores 
this growing segment of the industry. Find out what is 
needed for a business in records storage, including 
facilities, equipment, technology, and sales. 

WEDNESDAY, SEPTEMBER 29

THURSDAY, SEPTEMBER 30

FRIDAY, OCTOBER 1

SATURDAY, OCTOBER 2



KNOWLEDGE LAB PRESENTERS

Georgia Angell has 30 years of industry 
experience in key management posi-
tions with some of the industry’s leading 
household goods moving and forwarding 
companies, including Deseret Forwarding, 
Dell Forwarding, Shoreline International, 
United Van Lines, and American Ensign. 
She has managed all facets of the mov-
ing business and is experienced in local 
agency and port management.
 A member of IAM’s Executive Com-
mittee for several years, Angell served as 
chair from 2003 to 2007—the first woman 
to hold that position in the organization’s 
48-year history. She has also chaired the 
Accessorial Services Committee and the 
Claims Committee; served on the Alan F. 
Wohlstetter Scholarship Fund Board; and 
assisted in the development of the IAM 
Technology Partnership involving customs 
regulations, The Shipper Guides, the Code 
of Ethics, and the Hall of Honor. Angell 
will call on her many years of attendance 
at IAM Annual Meetings to give first-time 
attendees in San Diego tips on how to 
get the most out of their time at the 
conference. 

Ed Cohen is CEO, Global HR News 
Media (www.globalhrnews.com), 
bringing business across time zones and 

cultures for the common good™. He is the 
producer/host of Global Mindset Confer-
ences: Managing the Workforce to Have 
the Right People in the Right Place at the 
Right Time at the Right Price™. He is 
also host of Global People Global Busi-
ness™, an Internet radio show, and he is 
editor of GlobalHRnews.com, providing 
global exposure and distribution of news, 
information, and opinion. Cohen will lead 
the October 1 Knowledge Lab session on 
Global Customer Service: Challenges, 
Solutions. A panel of experienced pro-
fessionals will discuss issues and invite 
audience questions. A vibrant session is 
expected; take away practical information 
and meet new people. 

Cheryl Garcia is regional vice president 
of government services for U.S. Bank 
Freight Payment (formerly known as Pow-
erTrack). Garcia joined U.S. Bank in 2003 
as lead consultant for the implementation 
of the Defense Personal Property Program. 
She now heads a team responsible for 
sales and relationship management for 
U.S. Bank Freight Payment for all U.S. 
Bank public sector customers, including 
the Department of Defense, Department of 
State, Department of Agriculture, Depart-

ment of Homeland Security, Department 
of Health and Human Services, and De-
partment of Veterans Affairs.
 Garcia’s experience includes founding 
three moving and storage agencies in San 
Antonio and Austin, Texas. After earn-
ing her MBA and becoming a Certified 
Public Accountant, she was a management 
consultant working with Fortune 500 and 
government organizations to improve 
efficiencies in operations, project manage-
ment, and financial supply chain. She will 
speak to the change from PowerTrack to 
U.S. Bank Freight Payment, and what 
members need to know. 

Brian Limperopulos joined IAM in 2009 
as programs manager. His responsibilities 
include analyzing and distributing infor-
mation on U.S. Customs and Governmen-
tal regulations; researching and releasing 
updated Shipper Guides; administering the 
Receivable Protection Program, the YP-35 
group, and the Hall of Honor; and provid-
ing support to the International Shippers’ 
Association and the Alan F. Wohlstetter 
Scholarship Fund. Previously an inter-
national relocation manager at Security 
International, Limperopulos coordinated 
annual shipments from origin to destina-
tion for The World Bank account. 

Angell Cohen Garcia

Sikora

Limperopulos McDonald

Oppenheimer Seely Spinney Taylor



Quinn McDonald spent 25 years in corporations, watching com-
munication succeed and watching it fail. She learned more when 
it failed; solving communication problems taught her how to 
listen and ask good questions. In corporations, she was a writer, 
then a trainer who taught people to write. Something was miss-
ing, so she went back to school and became a life coach and the 
first certified creativity coach in the United States. McDonald 
develops communication training programs, working with busi-
nesses and with people who need communication help the most 
— those about to be released from prison, displaced workers, 
and those with learning disabilities, including mental illness. The 
work proved what she’s thought for years: People have more in 
common than they are different. And clear communicating helps 
solve most problems. 

Allen Oppenheimer is the founder and president of A. M. Op-
penheimer, Inc. Since 1983, the organization has performed busi-
ness brokerage and business evaluation services for middle-mar-
ket companies, and specializes in the areas of business valuation, 
exit planning, and sale-of-business. Previously, Oppenheimer was 
vice president of Geneva Corporation, and held positions with 
Peat, Marwick, Mitchell & Company and Ernst & Ernst in New 
York City. A Certified Public Accountant, Allen Oppenheimer is 
also licensed to perform as a business broker and is a Registered 
Securities Principal. He is a prizewinning author whose finance-
related articles have been published in leading magazines. Op-
penheimer holds an undergraduate degree in industrial engineer-
ing and received his master’s degree from Stanford University. 

Janet Cave Seely is IAM’s director of communications and 
member engagement; she joined the Association in 2009. A com-
munications professional with expertise in corporate and non-
profit arenas, she has developed award-winning print and online 
materials; managed the launch of newsletters, websites, and 
e-giving campaigns; and most recently published a tribute to her 
father in his hometown newspaper. Currently she is responsible 
for IAM’s member e-newsletters and The Portal magazine, over-
sees membership services, and this year she is working to launch 
IAM’s new membership database system. 

George Sikora, a Chicago native, received a B.S. degree in Fi-
nance from the University of Illinois, as well as an M.B.A. from 
Northwestern University.
 His employment history includes 17 years with Allied Van 
Lines International, where he was vice president of international 
operations. In that role, he created the company’s move manage-
ment software in 1982. Later Sikora spent two years with Bekins 
World Wide as managing director. And in 1990, he created Trans-
port Management International to live his dream.
 Sikora’s vision for Transport Management International was 
to offer computer systems and business consulting to the trans-
portation industry. In 1995, the vision became reality with the in-
troduction of TMI’s mover/forwarder software system, TRAXX! 
Moverware.

Jim Spinney is president of Spinney & Huber Consulting, a firm 
that specializes in providing consulting services for commercial 
and private records storage centers. Prior to forming his consult-
ing service, Spinney was president and founder of Data Storage 
Centers (DSC), a nationwide records and information manage-
ment company. DSC was sold in 2000 to Iron Mountain. His 
involvement in the records storage and warehouse management 
industry spans more than 35 years.
 A long-standing member of ARMA, NAID, AMSA, and 
Prism, Spinney and his partner, Patty Huber, have worked with 
over 400 records centers throughout the United States and Ice-
land. Their consulting services for these centers include startup 
consulting, sales training, operations and systems training, 
acquisition assistance, efficiency assessments, and establishing 
standard operating procedures. Spinney is also a qualified expert 
witness for litigation support for commercial records centers.

Greg Taylor is excited to work with IAM as a Climate Change 
Specialist for Carbonfund.org. A long-time environmental enthu-
siast, Greg had trouble reconciling his fear of climate change with 
his love of traveling. He discovered carbon offsets while studying 
abroad in Barcelona, Spain. He quickly purchased enough offsets 
to travel carbon neutrally throughout Europe and on subsequent 
trips to Israel and South America. In addition, Taylor worked as 
a canvasser for U.S. PIRG, building the grassroots organization 
needed to lobby for political action on climate change. Now he 
has moved on to encouraging private as well as nonprofit sector 
change with Carbonfund.org and its partners. Taylor is cur-
rently working on his master’s in public policy at University of 
Maryland where he is focusing on environmental policy. He also 
earned dual undergraduate degrees at the University of Maryland 
in economics and government and politics. 



IAM Announces 2010 Hall of Honor Inductees

Three individuals with a long history of service or contribution to the forwarding and moving industry will be recognized during the 
IAM 48th Annual Meeting as inductees into IAM’s prestigious Hall of Honor. 

 “With each new class of inductees, the IAM membership has the opportunity to pay tribute to those who dedicated so much of 
their time and effort to further the interests of both the Association as well as the industry as a whole,” said IAM President Terry Head. 
“This year is no different as the Hall of Honor Selection Committee chose three highly accomplished individuals who live up to the 
high standards set by previous inductees.” 
 The Hall of Honor was founded by IAM in 2008. Its purpose is to commemorate industry leaders whose careers have reflected 
exceptional and distinguished service to either their companies or the Association, or who have worked to elevate the industry as a 
whole. The 2010 inductees are Jacqueline M. Agner, Thomas W. Cartwright, and James E. Thompson.

❖

Jacqueline M. Agner
Jackie Agner has been involved in the 
domestic/international shipping business 
for more than half her life. She started in 
1973 as a receptionist at Christie Lambert 
Van & Storage, which at the time was the 
largest port agent on the west coast. She 
knew early on that she loved the industry, 
“challenges and all.” Ms. Agner quickly 
started climbing the corporate ladder and 
has earned a reputation as a dedicated and 
caring leader. 
 This year marks Jackie’s 30th conven-
tion with the International Association of 
Movers. For decades she has served the 
Association in many capacities. Currently, 
she represents the interests of IAM’s U.S. 
and overseas Core members on the IAM 
Executive Committee, and she is head of 
the Core Members Management Board. 
Her efforts have been instrumental in the 
formation of the IAM YP-35 (Young Pro-
fessionals) group and in the founding of 
the Alan F. Wohlstetter Scholarship Fund, 
for which she currently serves as secre-
tary-treasurer. 
 In addition to Ms. Agner’s IAM board 
obligations, she serves as Membership 
Chair for her local MG Car Club and runs 
a weekend catering business, “J & K Solu-

tions,” with her daughter Kristy. Jackie’s 
husband, George, has been in the moving 
and storage business for more than 40 
years. He is currently an owner-operator 
leased on to Continental Van Lines out of 
Seattle/Tacoma. 
 Jackie is a friend and mentor to many 
people she has touched professionally. Her 
business knowledge and honest disposi-
tion has served her customers well. She 
attributes this to “loving what you do and 
who you do it for; that makes my journey 
an enjoyable ride!”

Thomas W. Cartwright
For more than three decades, Tom Cart-
wright, who passed away in 2003, was a 
leader in the household goods moving in-
dustry and the Household Goods Forward-
ers Association of America (HHGFAA), 
now IAM. 
 Born and raised in Kansas City, Mis-
souri, Mr. Cartwright attended high school 
there and excelled in football. After gradu-
ating from high school, he enrolled at the 
University of Missouri, where he majored 
in both history and business. Upon gradu-
ating from college, he began his career at 
Cartwright Van Lines. As vice president 

�

Jackie Agner

of the company, he was involved in all 
facets of the business. Mr. Cartwright 
launched American World Forwarders in 
1979, serving as president until his death. 
Throughout his career, he was an active 
member of the association. As a past 
member of the Executive Committee, he 
chaired the Claims Committee and served 
the Association in a variety of capacities. 
 To know Tom was to know a competi-
tor; winning was everything and losing 
was not an option. However, in the face of 
defeat, he was the most gracious gentle-
men and was quick to compliment his 
fellow competitors. Only 5’4” tall, he 
was nonetheless regarded by friends and 
peers alike as a giant due to his command-
ing presence and warm personality. Mr. 
Cartwright loved the forwarding business 
and counted many of his colleagues in the 
industry as some of his closest friends and 
acquaintances.

James E. Thompson 
Jim Thompson entered the moving busi-
ness in 1963 when he was employed 
by Intercontinental Transport in Yoko-
hama, Japan, at age 23. His father, James 
Thompson Sr., had been employed in the 

Tom Cartwright Jim Thompson
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company’s Redondo Beach, California, facility since 1959. Both 
Jim and his father participated in HHGFAA/IAM from the early 
1960s.
 In 1965, Jim Thompson formed a company in Japan called 
Transport Services International with only US$1,000 in capi-
tal. The business focused on the corporate market in Tokyo but 
later was able to win some U.S. military packing contracts in 
Japan. The total sales volume in the first year was $99,000 but it 
doubled every year, reaching $900,000 by the end of 1969.
 Jim opened a second office in Hong Kong in 1970, partner-
ing with the Kriegsman family of Pekin, Illinois (Mayflower 
agents). The company was renamed Crown Pacific. The Hong 
Kong office was immediately successful and the expansion 
continued to Singapore, Indonesia, and other Southeast Asia loca-
tions. In the 1970s Jim’s father retired and the Kriegsman family 
sold their interest back to Jim.
 Expansion of the business continued over the following 30 
years and today the Crown Worldwide Group has established 
itself in over 225 locations in 55 countries throughout the world. 
All Crown operations are wholly owned. The Crown Worldwide 
Group employs over 4,000 full-time staff around the globe, as 
well as a large number of contracted personnel. 
 Jim Thompson graduated from San Jose State University 
with a B.S. degree in Aeronautical Engineering. He came to Asia 
soon afterward and has lived in Japan and Hong Kong ever since, 
with his wife Sally. His two children, Jennifer and James Jr., 
work for Crown New York and Crown Beijing, respectively.
 Mr. Thompson serves as chairman or as a board member of 
numerous charitable organizations. His particular interests are 
charities related to children, cancer, and education. In 2003, Mr. 
Thompson was awarded the Gold Bauhinia Star, Hong Kong’s 
second highest award, by the Hong Kong Government. It recog-
nizes persons who have given very distinguished service to the 
community or who have rendered public or voluntary services of 
very high merit.

Forms and procedures for 
nominating an inductee can be 
found on the IAM website at 
http://iamovers.org/alerts/ 
hohcallfornoms.pdf.

IAM MEMBERSHIP BREAKFAST & 
PRESIDENT’S ADDRESS

Thursday, September 30, 2010, at 8:30 a.m. 
Also Featuring 2010 IAM Hall of Honor 

Induction Ceremony and
AFW Scholarship Fund Recognition

Celebrate three remarkable IAM and industry 
colleagues as they are inducted into the Hall of Honor.
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Things to Do, Places to Go, 
People to See in San Diego

San Diego, California, is one of the most beautiful and diverse 
destinations in the world! During IAM’s 48th Annual Meet-

ing, we hope that you will take the time to visit and explore our 
wonderful host city.
 Not sure what to do while you are here? Check out some of 
our recommendations below:

Old Town San Diego
About one mile away from the Grand Hyatt, you will discover 
Old Town San Diego. True to its name, Old Town is the location 
of the first American settlement in California. Here, you will find 
plenty to do and see, including unique shops, restaurants, and the 
Whaley House, one of the most haunted buildings in the country. 
The finest artisans, galleries, and more are all within a single 
location.
 While in Old Town, make sure to visit Bazaar Del Mundo, 
which offers authentic Mexican crafts—perfect gifts to take 
home to your friends and family. Or stop by El Agave Restaurant, 
where you can sample over 500 different types of tequila. And 
be sure to stay and watch the marvelous Mariachi dancers! Taxi 
fare to Old Town San Diego ranges from $10 to $14. Ask the 
hotel concierge for recommendations and assistance with making 
restaurant reservations.

The San Diego Zoo and San Diego Wild Life 
Animal Park
San Diego hosts two of the most spectacular zoos in the nation. 
The San Diego Zoo is located 3.5 miles from the hotel and is 
home to the elusive Komodo dragon and the nation’s youngest 
panda. While at the zoo you can visit the newly remodeled Polar 
Bear Plunge or stop by the Giant Panda Research Station. For a 
little more adventure, make the journey to the Wild Life Animal 
Park and take the tram tour, where you can see wildlife in its 
natural environment. Please note that you must rent a car to visit 
the Wild Life Park. 
 Website: www.sandiegozoo.org

Get close to nature at the 
San Diego Zoo and the San 
Diego Wild Life Animal 
Park.

Positively Passionate: Arts and 
Culture in San Diego

It may surprise you to know that there are over 30 museums in 
San Diego, and that only one of them is dedicated to surfing. 

Here’s just a brief look at why this city by the beach is earning a 
reputation as a vibrant, culturally rich destination.
 With 15 museums and nine theaters and performing arts cen-
ters, Balboa Park (www.balboapark.org/info/) is San Diego’s 
cultural heart. “The Smithsonian of the West,” this beautiful park 
houses its treasures among green expanses, cultivated gardens 
and Spanish colonial architecture, making it a magical place to 
spend the day. Wonder at the incredible displays in the San Diego 
Natural History Museum. See old masters from Rembrandt to 
Rubens in the intimate Timken Museum of Art. Or visit the Air 
& Space Museum to marvel at the actual Apollo 9 Command 
Module spacecraft. Theater lovers would be amiss not to try to 
catch the latest show at The Old Globe, one of the most esteemed 
regional theatres in the country. In and of itself, Balboa Park 
holds enough wonderful sights and experiences to fill an entire 
vacation.
 Next, head up the coast to the Museum of Contemporary Art, 
San Diego in La Jolla. As if the surrounding ocean views weren’t 
inspiring enough, the permanent collection at MCASD includes 
more than 4,000 works created after 1950. Working to stay on 
the cutting edge of the art world, the museum has a reputation 
for collecting works from the most promising emerging artists, 
as well as major figures in contemporary art. Painting, sculpture, 
photography, video, film and installation art are all represented. 
Don’t miss Nancy Rubins’ site-specific installation, “Pleasure 
Point,” a colorful accumulation of rowboats, canoes, jet skis and 
surfboards that practically burst off the west side of the building.
 The latest edition to San Diego’s art scene is the wonder-
ful New Children’s Museum in downtown. A visual feast for the 
eyes and the imagination, this award-winning, environmentally-
friendly building houses several stories brimming with hands-on 
exhibits and activities, and works by established and emerging 
artists designed to engage both children and adults alike. One 
visit may just change how you experience the world.

Balboa Park



Save on Activities with the
Go San Diego Card

The Go San Diego Card puts 50 parks, museums, and tours 
onto one ticket. You pay one low price and admission to 

everything is free for the number of days you select. The San 
Diego Zoo, a whale watch, the Science Center, The Midway, 
Legoland, and 45 more are all included. Visit the website 
below to see the full list, read actual customer reviews, and 
learn more about how the Go San Diego Card works to save 
you money and time on your trip.
• Enter all participating attractions FREE with the Go San 

Diego Card.
• See as many as you want for the number of consecutive 

days you want.
• Save up to 55 percent vs. buying individual tickets to 

over 50 attractions.
• Full-color guidebook included.
 For more information, call (617) 960-2491 or visit 
www.smartdestinations.com/SanDiego.

Need Restaurant Reservations?

Whether you want authentic Mexican cuisine or the freshest 
seafood around, San Diego has it all. To get restaurant rec-

ommendations and to make your reservations, contact the hotel 
concierge at +1.619.232.1234.

Sea World
Come and visit the home of Shamu, the world’s most famous 
killer whale. Or catch Cirque de la Mar, an intriguing blend of 
sea life, acrobats, and mystery. If you want to take it one step 
(or shall we say fin) further, try one of the animal-interaction 
experiences. Swim with dolphins or interact with a Beluga whale! 
These experiences are limited, so if you are interested, be sure to 
book early. For more information or to book your tickets, visit the 
Sea World website: www.seaworld.com/sandiego/default.aspx.

Seaport Village
Located just steps from the hotel is Seaport Village. Here you will 
find a diverse range of dining and shopping options. 
 To download the village map, visit the Seaport Village web-
site: www.seaportvillage.com.

USS Midway
The USS Midway Museum is an unforgettable adventure for the 
entire family. Go to sea without leaving port! Explore more than 
60 exhibits with a collection of 27 restored aircraft. Located in 
downtown San Diego. 
 Website: www.midway.org/

San Diego Harbor Excursions
A number of harbor cruises are available to visitors, and you can 
learn about all of them at www.sdhe.com/. Among the activities 
are dinner cruises, harbor tours on San Diego Bay (no reserva-
tions required), a 5-1/2-hour guided nature tour to Islas Los 
Coronados where you will see whales, dolphins, harbor seals, sea 
lions, marine life, and seabirds, as well as learn about the rich his-
tory of the area. Don’t forget your camera!

Birch Aquarium at Scripps
Discover a stunning variety of Pacific marine life in more than 
60 habitats along with an unforgettable ocean view. Enter the 
world of sharks, seahorses, living coral reefs, and more and dive 
into oceanographic exhibitions that showcase the mysteries of 
ocean, air, and life through interactive displays and multimedia. 
Touch tidepool creatures in living tidepools on a plaza overlook-
ing La Jolla and the Pacific Ocean. Birch Aquarium is the public 
exploration center for world-renowned Scripps Institution of 
Oceanography. 
 Website: http://aquarium.ucsd.edu

Sea World
Come and visit the home of Shamu, the world’s most famous 
killer whale. Or catch Cirque de la Mar, an intriguing blend 
of sea life, acrobats, and mystery. If you want to take it one 
step (or shall we say fin) further, try one of the animal-in-
teraction experiences. Swim with dolphins or interact with a 
Beluga whale! These experiences are limited, so if you are 
interested, be sure to book early. For more information or to 
book your tickets, visit the Sea World website: 
www.seaworld.com/sandiego/default.aspx.



PORTAL FOCUS: GOING GREEN, STAYING GREEN

Carbonfund.org Leads the Way in Fighting Climate Change

IAM is partnering with the nonprofit 
organization to offset emissions of 

the Annual Meeting.

When Carbonfund.org was founded in 
2003 by Eric and Lesley Carlson, 

the organization was one of the first to 
provide easy, affordable ways to reduce 
the climate impact of our everyday lives 
and work. Carbonfund.org established 
partnerships with leading companies like 
Dell and Volkswagen of America to reduce 
their impact on climate change, hasten the 
transition to a clean energy future, and cre-
ate innovative campaigns to educate and 
involve their customers.

 Carbonfund.org is now the leading 
nonprofit carbon reduction and climate 
solutions organization—reducing over 5 
billion pounds of CO2 globally, more than 
the annual carbon footprint of some devel-
oping countries. Carbonfund.org is able 
to achieve such reductions by supporting 
innovative, third-party validated carbon 
reduction projects in the United States and 
abroad. The organization, whose motto is 
“Reduce What You Can, Offset What You 
Can’t,” has more than 500,000 individual 
supporters and more than 1,700 business 
partners who have offset their carbon 
footprint in support of renewable energy, 
energy efficiency, forest conservation, and 
reforestation projects.
 “We are working toward achieving 
our mission of a low-carbon, clean energy 
future,” said Carbonfund.org President 
Eric Carlson. “While the nation awaits 
action on climate change from Congress, 
we all can take steps now to reduce our 
climate impact.”
 Carbonfund.org’s website, www.
carbonfund.org, provides tips and infor-
mation to reduce one’s climate impact and 

Carbonfund.org co-founders Eric and 
Lesley Carlson

publishes a Green Business Handbook to 
help businesses get started. Businesses 
can also work with Carbonfund.org to 
develop customized programs to reduce 
the climate impact of operations, shipping, 
events, even products through Carbon-
fund.org’s CarbonFree® Product Certifica-
tion program.
 The organization has developed 
customer-facing programs with companies 
in the transportation sector, such as 
JetBlue, Virgin America, Avis, Amtrak, 

freight company ClickShipNGo, and 
others. These programs provide an easy 
and affordable way for consumers to 
calculate, reduce, and offset the carbon 
footprint of their transportation needs, 
supporting Carbonfund.org’s projects. 
Many of these companies also partner with 
Carbonfund.org to offset their corporate 
emissions.
 Carbonfund.org’s products program 
is the first of its kind in the U.S. and 
helps consumers easily distinguish 
products that are carbon neutral with the 
CarbonFree® Certified label. Products 
undergo a rigorous life-cycle assessment 
to determine emissions from raw materials 
and manufacturing to disposal and 
recycling. A company can then reduce and 
offset the emissions, earning use of the 
label CarbonFree®.
 The organization is currently 
supporting over 20 different carbon 
reduction projects worldwide and is 

developing a major forest conservation 
project in Brazil’s Amazon Rainforest. 
As deforestation globally is responsible 
for about 20 percent of global warming 
emissions, the project is a vital step to 
preserving the planet’s capacity to absorb 
carbon emissions while protecting the 
biodiversity of the forest. The Amazon 
Forest Conservation Project will protect 
up to 4 million acres from slash-and-burn 
forest clearing and prevent the release of 
tens of millions of tons of greenhouse gas 
emissions.
 Moving, as with any activity that 
involves transportation, can be energy-
intensive and produces emissions. IAM 
partnered with Carbonfund.org to provide 
information and resources to its members 
about ways to reduce the climate impact of 
moving, as well as to offset the emissions 
of this year’s Annual Meeting in support 
of Carbonfund.org’s projects. We are 
jointly developing materials and Web 
resources. 
 In the meantime, if you are a meeting 
attendee, you can reduce the climate 

Wind projects are a promising source of 
energy.



impact of transportation to and from the annual 
meeting by going to https://ww2.eventrebels.com/
er/EventHomePage/CustomPage.jsp?ActivityID
=5021&ItemID=18419. Carbonfund.org also will 
speak about our partnership at this year’s meeting.
 IAM President Terry Head recently said, “The 
Association is proud to follow the example set 
by the Latin and Caribbean International Movers 
Association [LACMA] by encouraging its members 
to reduce the carbon emissions generated by travel 
and attendance at the IAM Annual Meeting.
 “Going forward,” Head advised, “IAM hopes 
to take the lead in coordinating the efforts of global 
moving and relocation enterprises in fi nding ways 
to reduce their impact on the environment, and 
assist the IAM membership in adopting innovative 
ways to bring greater effi ciencies to a very energy-
dependent segment of the transport industry.” 
 Learn more about Carbonfund.org and how 
your company can become a sustainability leader 
by partnering with the organization to fi ght climate 
change by visiting www.carbonfund.org. Planting trees in the Tensas River National Wildlife Refuge in northeastern 

Louisiana

Offset Your Carbon Footprint through 
IAM’s CarbonFund.org Partnership

At the 48th Annual Meeting, it is estimated that we emitted 
2,658.6 metric tons of carbon dioxide. This equates to 
consuming and burning 5.8 million gallons of gasoline.

 IAM has made a commitment to help offset the Association’s 
emissions through a joint partnership with Carbonfund.org 

and we are asking you to join us.

 Consider offsetting your carbon footprint with a donation 
to Carbonfund.org and help fund projects that promote energy 

efficiency, assist in reforestation, and help save our planet.

 If you attended the Annual Meeting this year, make sure 
your trip was a green one; if you couldn’t attend the Annual Meeting 

you can still show your commitment to fighting climate change. Go to 
www.iammeetings.com and click on GOING GREEN.

 IAM is Going Green…
and You Can Too!



Make an Environmentally Friendly Toast to the 48th Annual Meeting

At Slate.com, the weekly Green Lantern blog promises “il-
luminating answers to environmental questions.” A look back 

through the blog’s archives uncovered columns on the compara-
tive green benefits of everything from ceramic mugs vs. paper 
coffee cups, cow’s milk vs. soy milk, elevators vs. escalators 
(answer: take the stairs), and advice on how to identify the green-
est airlines. 
 When it launched in 2007, Slate promised “to bluntly assess 
what can realistically be done to protect the environment—and, 
perhaps more important, what cannot.” It solicits questions from 
readers and analyzes the costs and benefits of individual actions. 
It’s an enjoyable read and educational, too. For example, the fol-
lowing column might seem a little silly, but with the IAM Annual 
Meeting just around the corner, a column about environmentally 
friendly drinking—with a mention of trucking thrown in—some-
how seemed just right for this issue of The Portal. 
–Janet Seely, Director, Communications & Member Engagement

If you aspire to be an environmentally correct drinker, should 
you imbibe your beer from bottles or cans? 

 That’s a tough question to answer without knowing how far 
you live from your favorite brewery, as well as your brewery’s 
stance on using recycled materials. If your chosen tipple is pro-
duced very close to home and your town has a robust recycling 
program, then glass bottles are probably the way to go. But if 
your preferred suds are brewed far away, by a company that’s 
even mildly eco-aware, aluminum cans are the wiser choice.
 Between the mine and the brewery’s loading dock, at least, 
glass bottles are the clear winner. Aluminum is made from baux-
ite, which requires substantial, land-scarring effort to extract from 
the Earth; the United States imports virtually all of its bauxite 
from the likes of Australia, Guinea, and Jamaica, where mining 
operations have caused environmental controversy. Glass, by 
contrast, is made from the more easily accessible silica.
 As a result of bauxite mining’s environmental toll, manu-
facturing a 12-ounce aluminum can is twice as energy-intensive 
as making a similarly sized glass bottle: 2.07 kilowatt hours of 
electricity for the can vs. 1.09 kilowatt hours for the bottle.
 But those figures assume that the materials used in the 
containers are 100 percent virgin—that is, entirely lacking in 
recycled content. The average beer can contains 40 percent 
recycled aluminum, while American beer bottles are typically 
composed of 20 percent to 30 percent recycled glass. But the 
energy savings that accumulate when you recycle a ton of alumi-
num are far greater than they are for glass—96 percent vs. a mere 
26.5 percent. So if your brewery uses cans that contain lots of 
secondhand aluminum, the bottle’s environmental edge narrows 
considerably.
 That edge vanishes if your beer is trucked across several 
states. Without its liquid payload, the average beer can weighs 
less than an ounce, while an empty bottle clocks in at close to 6 
ounces. That disparity makes a real difference in terms of overall 
greenhouse-gas emissions, since heavier items require more fuel 
to transport. This intriguing breakdown, which relies on transport 
data compiled by Germany’s Wuppertal Institute, claims that 
once a cross-country truck journey is factored into the equation, 
a bottle ends up emitting 20 percent more greenhouse gases than 

a can. (In this example, the hypothetical can is made from 100 
percent virgin aluminum; the recycled content of the glass bottle 
is not specified, but the energy required to mine the necessary 
silica is included in the calculation.)
 You can avoid this part of the environmental equation by 
drinking local beers, though you might want to check where those 
nearby breweries obtain their containers—it’s alarmingly com-
mon for empty cans and bottles to travel hundreds of miles from 
manufacturer to bottling plant.

 Regardless of the road miles involved, aluminum cans enjoy 
a more promising post-celebration fate. About 45 percent of cans 
are recycled, compared with around 25 percent of bottles. This 
is partly because consumers erroneously believe that bottles will 
biodegrade in landfills, so they toss them in with their regular 
trash. But there’s also a weaker demand for the glass that does 
end up in the blue bags. While automakers and other manufactur-
ers crave aluminum, 90 percent of recycled glass simply ends 
up going back into bottles and similar containers. And sorting 
facilities usually separate brown, green, and clear bottles from 
one another before processing, a laborious and pricey endeavor. It 
takes a lot of energy to rid green glass, in particular, of the metals 
(such as iron and copper) that are used to tint it, and there’s little 
market for the stuff once it’s been recycled; as a result, a lot of 
towns don’t even bother to recycle your Heineken empties.
 Glass bottles would make more environmental sense if they 
were refillable, as they are in parts of Europe and Canada. Yes, 
there are energy costs associated with trucking the empty bottles 
back to the brewery. But according to a 2001 study conducted 
on behalf of the European Commission, refillables still come out 
ahead of single-use bottles and cans. In fact, if we assume that 
a refillable bottle were used 20 times, and that the glass bottles 
used over that period were recycled at a rate of 42 percent, then 
the refillable would win over disposable options as long as the 
distance between the brewery and the local distribution center 
was less than 2,608 miles. (As myriad beverage-industry profes-

IAM members can help save the planet while social networking. 
Just ask Stephan Geurts Jr., the outgoing chair of the YP-35 group.



sionals have pointed out, refillable bottles would be 
even more efficient if they were made of polyethylene 
terephthalate rather than glass.)
 In lieu of waiting around for brewers to adopt 
refillable bottles en masse, how about taking a pulled 
pint instead? Draught beer is the greenest means of 
getting your hops-and-barley fix, as kegs can last 
between 15 and 20 years. Sure, they’re heavy, but in 
terms of packaging per serving they’re actually lighter 
than glass bottles—based on an empty weight of 
29.7 pounds, a 15.5-gallon keg provides just 2.88 
ounces of packaging per 12-ounce beer.
 Brewing requires a lot of energy, especially dur-
ing the heat-intensive wort-boil phase. Beer makers 
have begun taking steps to reduce their environmental 
impact: New York’s Brooklyn Brewery, for example, 
uses wind-generated electricity to power all of its 
operations.
 Ah, but is wind power all it’s cracked up to be? 
That’s fodder for a future column.

Excerpted from Slate’s Green Lantern blog, 
by Brendan I. Koerne, March 16, 2009Once a cross-country truck journey is 

factored into the equation, a bottle ends 
up emitting 20 percent more greenhouse 
gases than a can.



Up in the Clouds: Move One Closes in on a Paperless Office

By Duncan Lawson, Public Relations Coordinator, Move One

Any modern and responsible company needs to be aware of 
its environmental impact and the way in which it utilizes its 

resources. As one of the world’s leading relocation and logistic 
companies, Move One is constantly dealing with complex and 
time-sensitive transactions that would traditionally have con-
sumed vast quantities of energy to organize and monitor.
 Move One, in concert with its technology partner Radix 
Technologies, has introduced both established and entirely new 
concepts to its environmental program, including measures to get 
closer to the ideal of the truly paperless office. 
To really make a difference in the way Move One used its re-
sources, it made changes to how it operated at three key points: in 
its interaction with clients, the way it operated internally, and the 
tools it used in its daily business. 
 Interacting with clients and keeping them comprehensively 
informed and advised can be a paper-intensive process, particu-
larly in the context of international relocations. One of the heavi-
est outputs, both literally and in terms of energy consumption, 
was providing newly settled clients with weighty collections of 
print literature to inform and educate them about their new envi-
ronment. Today, Move One instead offers new assignees access 
to its award-winning City Guide™ video series. These online 
videos cover every aspect of expat life in the new location, giving 
assignees a more accessible and in-depth look at their new locale 
without exhausting physical resources. 
 Move One has implemented even greater efficiency in both 
its operations and the way it utilizes energy through developing 
an entirely new set of tools. Even in the most straightforward of 
assignments, numerous critical documents need to be produced 
and reproduced for multiple authorities, often in completely dif-
ferent parts of the world. The tracking, organization, transporta-
tion, reproduction and presentation of the documentation always 
represents an energy-hungry logistical challenge.
 Through collaboration with Radix Technologies, Move One 
has developed the via™ suite of applications, including viaEX-
PAT, viaRELO, viaMOVING, viaLOGISTICS and the upcoming 
viaREALESTATE. With these SAAS (Software as a Service) 
applications, Move One can manage every step of a relocation, 
move, or assignment and electronically produce the critical docu-
mentation at a moment’s notice from any location. An additional 
software platform developed in-house called InTrack™ means 
that, along with the via™ series, Move One has not only dramati-
cally reduced its volume of print waste, but also streamlined the 
entire tracking and customer contact procedure to an energy- 
and time-efficient single point of contact for all enquiries and 
interactions. 

 Simply relying on more and more powerful computers and 
applications to streamline your operations and reduce your physi-
cal waste is ultimately a false economy. A technologically active 
and aware company needs to consider the way in which it does 
its computing and how those practices affect its environmental 
footprint. Radix Technologies develops and hosts cloud comput-
ing services, a method of computing that is revolutionizing the 

way businesses handle their data and their environmental impact.
 Put simply, cloud computing lets dedicated offsite data 
centers do all the heavy computational lifting, meaning that a 
business’s own machines must only display the information and 
receive the user’s input. Aside from the enormous advantages in 
scalability, hardware and software dependability, and security 
these systems offer, they can also be exceptionally energy ef-
ficient and environmentally positive. 
 Radix Technologies is currently developing its new data 
center in Switzerland that will be able to handle the heavy ICT 
demands for companies who want to outsource their processing. 
This center will allow the centralization of computing, which 
immediately offers an economy of scale for clients and signifi-
cantly reduces their environmental impact. It is far more energy 
efficient to transport a hundred people on a single train than to 
use a hundred individual cars, and the same rules of efficiency 
apply to Radix’s data centers. Rather than each company having 
a monstrous, electricity-devouring server in their office, Radix 
Technologies’s external integrated data center is exponentially 
more efficient and environmentally friendly. 
 Move One and Radix are at the forefront of one of the great-
est leaps forward in environmental efficiency anywhere in the 
service or IT sectors, and continue to develop ever more efficient 
and ecologically responsible ways of working.



Going green is good for the soul, good for business, and good 
for the bottom line. And if you need proof, just consider 

Reliable Van & Storage, Inc., of Elizabethtown, New Jersey, 
which earlier this year was presented the PAIMA Ecology Award. 
That honor, conferred by the Pan American International Movers 
Association, has generated a great deal of interest and competi-
tion among PAIMA members.
 Reliable Van & Storage doesn’t just talk green, it invests 
in it. Becoming more environmentally conscious isn’t always 
cheap, but the company insists that the payback is very fast. 
Two significant purchases have made an immediate impact. The 
first was a state-of-the-art cardboard baling machine—a fully 
automated one that devours used packing material, paper, and 
other recyclable material in seconds.
 In just minutes, the machine produces full bales of 
bound, wrapped, and wired bundles of recycled material, each 
weighing approximately 1,600 pounds. The baler is ideal for 
large corrugated boxes, packing materials, and other items that 
are commonly used in the warehousing and moving industry. 
The speed with which it consumes used packing materials and 
delivers them back gain in neatly packaged bundles is impressive.
 Before buying the new baler, Reliable employed two 
warehouse helpers, each working eight hours a day, six days 
a week, to achieve the same results. Thus, the company has 
dramatically lowered its costs as well as improved the efficiency 
of the warehouse as it has eliminated all debris.
 “Speed of operation is another of our baler’s benefits,” said 
Reliable founder Pat Toscano. “Trucks are emptied and made 
available for speedy redeployment much more quickly. In terms 

Reliable of New Jersey: Reliably Green

Reliable Van & Storage founder Pat Toscano, center, is committed 
to running a green business, and says the payback has been fast.

Reliable has invested heavily in green technology, including this 
cardboard baling machine.

of next-day availability, our trucks are loaded far more efficiently 
in the evening and ultimately sent on assigned rounds first thing 
in the morning with consistent on-time results.”
 In addition to the new baler, Reliable also has bought a very 
efficient wood auger. This tool easily consumes spent wood lift 
vans, pallets, and crates at remarkably high speed.
 Until this wonder machine came along, Reliable typically 
had four to six dumpster loads of wood removed from its facility 
every week, at considerable out-of-pocket expense. It now has 
one dumpster load every two weeks, thanks to the sheer chipping 
power of the machine.

—Reprinted by permission from PAIMA Report, 
from which this article was adapted

About the PAIMA Ecology Award 

The PAIMA Ecology Award originally was created to 

honor well-known industry figure Juan Peralta. Later the 

name was changed to the PAIMA Ecology Award. According 

to the association’s executive director, Sherry Williams, 

PAIMA was the very first of the moving associations to 

promote and reward members who are going green. PAIMA 

member companies honored in recent years include AIRes 

and APA International.



Andreas Christ Spedition:
Going Green for the Long Term

By Lena Gielen

For many companies, the phrase “climate protection” still sug-
gests only a focus on their fleet of vehicles, which in the in-

dustry are regarded as the main producers of CO2; but this would 
mean that one is dependent on developments in the automotive 
industry. However, two years ago Andreas Christ GmbH, head-
quartered in Heilbronn, southern Germany, had already begun 
to address active climate protection far more extensively and to 
establish it permanently in its own operations. 
 “To date we have successfully implemented a large number 
of measures in order to reduce our CO2 emissions sustainably,” 
says Maximilian Baur, project manager at Christ. “Not only the 
emissions of the company’s vehicle fleet, but also the electricity 
and the energy consumed for heating at the subsidiaries play an 
important role in a company’s CO2 balance.” 
 At its four German locations and its facility in Switzerland, 
Christ employs around 240 people and offers its customer a 
concept that is unique in the transportation and logistics industry: 
The individual services (removals, logistics, and trade fair 
construction) can be provided on a carbon-neutral basis when so 
requested by the customer. This means, for example, that CO2 
emissions generated by a removal can be ascertained with the 
help of a special “carbon footprint calculator” and then offset 
by investments in sustainable and additional climate protection 
projects—fully in the spirit of the Kyoto Protocol. Those 
additional investments are important, because they ensure that 
the projects being supported (such as a hydroelectric power plant 
in South America or a wind farm in India) are constructed rather 
than a plant that is more detrimental to the climate, such as a 
coal-fired power plant, and would not otherwise have been built.
 “Naturally the introduction initially requires a great deal of 
effort and also money,” Baur acknowledges. “But in the long 
term our commitment will pay off. On the one hand we have 

been able to reduce operating costs on a sustainable basis. On the 
other, the carbon-neutral service offerings not only enable us to 
integrate customers actively into our strategy, they also open up a 
new option for addressing customers.” More and more companies 
are becoming increasingly conscious of ecological aspects and 
are looking for appropriate offers. This is especially apparent in 
invitations to tender. In the transportation sector in particular, 
companies that were committed to ecological responsibility had 

"Without the employees the aim of being 
a climate-friendly company is simply 
unfeasible.”

—Maximilian Baur, project manager, 
Christ Spedition

few opportunities to exert an influence, as not everything can be 
transported by rail. With its unique and climate-friendly service 
offerings, Christ can respond directly to the new demands of the 
market and customers who are geared to sustainability. 
 For example, loaded with general removals goods and using 
60 cardboard boxes, a 16-tonne truck produces around 2,184 
kilograms of carbon dioxide during a removal from Stuttgart to 
Hamburg. To calculate this the Christ staff need only to enter the 
distance, the vehicle used, and the number and type of cardboard 
boxes in the carbon footprint calculator. Virtually at the push of a 
button, the calculator determines the amount of CO2 produced. 
 The overall result is broken down into fixed and variable 
emissions. The fixed emissions are caused, for example, by 
the consumption of electricity and heating energy in Christ’s 

Johnson Storage & Moving: Taking Steps Toward Sustainability

Colorado-based Johnson Storage & Moving is committed to becoming as environmentally friendly as possible. To that end, 
the company has initiated several policies and procedures:

• Used boxes as an alternative to new packaging
• Debris pickup service for customers needing boxes and/or packing material removed from the moving site.
• All JSM new boxes are made up at least partly of recycled materials.
• Whenever possible, JSM eliminates the use of cardboard entirely with the use of reusable plastic bins that have wheels on the 

bottom and are made with recycled plastics.
• The company uses mainly diesel and biodiesel trucks.
• JSM has partnered with several local agencies to recycle used furniture and goods.
• Johnson has the industry’s leading work-from-home program, says the company; this reduces needless commutes for many 

associates.
• The company has been certified “Green” by FIDI.
• All of JSM’s warehouses have abundant skylights, thus reducing the need for electric lighting in the daylight hours.
• Salespeople at Johnson counsel their customers on ways they can reduce waste and use existing materials for moving rather 

than buying new. 



administrative buildings, the employees 
traveling to and from work, and paper 
consumption. These factors are included 
pro rata in the calculation of the CO2 
emissions per service. In the example 
above they amounted to 152 kilograms. 
The variable emissions are also included 
(i.e., the quantity of CO2 that is determined 
by the type of removal, whether by sea 
or land; the vehicle employed; and other 
factors). The quantity of CO2 ascertained 
is then offset by purchasing high-quality 
emission reduction certificates and taking 
them out of service. 
 The carbon footprint calculators 
for the logistics and trade fairs sectors 
also work according to this principle. 
“However,” Baur explains, “what sounds 
simple not only required a lot of work, 
but is at the moment also unique on 
the market. We considered it important 
to make the new offering reliable, 
serious, and above all transparent for our 
customers.” Consequently, not only are 
CO2 emissions taken into account at the 
“carbon-neutral trade fair booth,” but also 
the consumption of electricity and heating 
energy during the fair. An additional 
marketing benefit for Christ’s customers, 
says Baur, is that “The customers can 
of course also use this commitment to 
advertise themselves at the fair booth.” 
With the carbon-neutral logistics service—
in contrast to other suppliers—the fixed 
CO2 emissions are also taken into account. 
 “Logistics is not just a matter of 
dispatching a parcel. Warehousing and 
order processing must also be included in 
the CO2 balance,” Baur adds. 
 The climate-friendly services 
provided by Christ are the result of a large 

number of measures and innovations 
in the company. Merely by purchasing 
green electricity (that is, electricity from 
renewable sources), which causes no CO2 
emissions, Christ has been able to reduce 
its emissions by over 300 tons per year. 
Christ has also negotiated an attractive 
private tariff for its employees with the 
electricity provider. 
 “It was particularly important for 
us that our employees be involved in 
the company’s new orientation from the 
outset,” says Baur, “because without the 
employees the aim of being a climate-
friendly company is simply unfeasible.” 
In addition to measures such as switching 
the electricity provider, Christ made many 
other changes, such as introducing energy 
efficient bulbs, training employees in a 
style of driving that saves on gas, and the 

use of recycled paper with a particularly 
low CO2 balance. The company also 
invests in photovoltaic plants on the roofs 
of its own building and of those it leases. 
In total Christ generates some 1.5 million 
kilowatt hours per year–the equivalent 
of the power consumed by about 500 
three-person households. By contrast, 
in procurement, the company turns to 
regional suppliers with an appropriate 
ecological approach that must also comply 
with the company’s own environmental 
guidelines. For waste disposal, Christ 
works according to the principle 
“avoidance before reduction before 
recycling.” In addition to using cardboard 
boxes several times, this includes 
comprehensive waste separation in order 
to achieve the maximum recycling quota.

At Prime Van Lines, Being Green 
Means Being Sustainable

“Prime Van Lines has taken a positive stance on going green,” says Executive 
Vice President Bob Lonek. “We believe in our role of making environmental 

sustainability a top priority. But being green isn’t just about putting a recycling bin 
next to the copier; we’ve taken other steps to increase our efforts and practices to 
being more environmentally friendly.” For example: 
•  The New Jersey-based company’s estimators drive hybrid cars when providing 
visual estimates, saving fuel and cutting back on harmful emissions.
•  Prime’s drivers do not idle while loading and unloading.
•  As biodiesel becomes more available, the company plans to invest in 
converting its entire fleet of trucks to use this renewable source.
•  Company marketing materials are printed on FSC-certified papers. 
•  Packing materials and containers are reused and recycled whenever possible.
 “Our commitment to being a green company not only has helped with the 
environment but has enabled us to reduce our costs to our clients,” Lonek said.



It Doesn’t Take Superman to Save the Earth

By Joyce Dexter, Portal Editor

Saving the Earth for future generations may seem like a daunt-
ing task, but there are many things you can do that will make 

a difference. Small steps that you implement now will become a 
part of your corporate (and household) culture as well as have a 
lasting impact. A commitment to conserve resources starts at the 
top. As a manager, formalize your commitment to see that your 
company does its part. Here are some simple things that you may 
not have considered.

Paper products: Some ideas for conservation
1. Pare your mailing list and eliminate duplications. Use e-mail 

to stay in touch with your friends and colleagues.
2. If you receive numerous irrelevant or duplicate mailings, 

notify the senders to delete your name from their lists. 
Encourage your employees to do the same to cut back on the 
amount of unsolicited mail they get at home.

3. Don’t discard outdated or even used stationery. You can eas-
ily have the clean side cut down into scratch pads. Another 
idea: Give your unusable stationery and other supplies to 
a local school, which will appreciate being able to use it in 
the youngsters’ art classes. Perhaps some day care center 
or school in your area would be delighted with your castoff 
paper.

4. Appoint someone in your office to study ways to consolidate 
paper and eliminate wasteful printing. Other individuals 
could assume responsibility for coordinating separate activi-
ties such as newspaper collection, for example. 

5. Use ceramic mugs for coffee and tea instead of paper or Sty-
rofoam. Consider having personalized mugs made up with 
your company’s logo—it’s good for team spirit and advertis-
ing, as well as the environment. 

6. If you use automatic coffee makers, use unbleached coffee 
filters or reusable cotton filters. The process of bleaching 
paper creates dioxin, a deadly toxic that has been dumped 
into American waterways.

7. When you buy groceries or other products, bring your own 
shopping bag. Or, if your purchase is small, don’t ask for a 
bag at all. Paper bags may say “recyclable” on them, but they 
are typically made of virgin products, so they are not eco-
logically cheap. But overall, they’re still better than plastic.

8. If your company prints a newsletter, consider using recycled 
paper. 

9. Use supplier companies that sell recycled products.
10. Make two-sided copies whenever possible. You’ll save thou-

sands of pages annually.
11. Use the backs of used sheets of paper to print drafts or laser 

proofs.
12. Don’t toss outdated envelopes that you can’t use for formal 

mailings. Use them for interoffice communications and pay-
checks, etc.

13. When you order your stationery, specify white letterhead; it 
requires fewer resources to make and is more easily recy-
clable than colored paper. And ask y our printer to use soy-
based ink, which is environmentally friendly.

14. Try to implement a system for reusing at least some of your 
cardboard cartons and packing materials. 

Fuel/energy/other resources
1. Encourage your employees to carpool by offering gasoline 

allowances or other incentives. They’ll save energy, fuel, 
wear and tear on their vehicles, and will enjoy their commute 
much more.

2. Recycle the oil used by your company’s fleet. Just one pint 
of discarded motor oil can create a poisonous oil slick an 
acre in diameter. Consider investing in a do-it-yourself oil 
recycling technology. 

3. Keep your furnace tuned up and clean it regularly. This will 
increase your unit’s efficiency and save thousands of cubic 
feet of gas or dozens of gallons of oil per year.

4. Compact fluorescents are big energy savers. They last longer 
and use a fraction of the energy of an incandescent bulb. 
Substituting a compact fluorescent for a traditional bulb will 
keep a half-ton of CO2 out of the atmosphere over the life 
of the bulb. Fluorescent bulbs cost more, but use much less 
electricity than standard bulbs.

5. Don’t throw glass away! That soda bottle you toss into the 
wastebasket today will still be languishing in a landfill by the 
year 3000. When you set up your paper recycling program, 
make arrangements to recycle cans, glass, and plastic as well. 
It’s easier than you might think to instill in your employees 
an attitude that makes recycling second nature. And you 
should know that all the glass you turn in for recycling is 
actually used to make new glass. The resources used to make 
glass can be reduced by almost 80 percent when 50 percent 
recycled glass is used in the process. 

6. Set up a special environmental bulletin board and post no-
tices with interesting tidbits and statistics about conservation. 
Ask your employees to suggest ways of conserving time, 
energy, and resources.

7. Save water by installing faucet aerators, toilet water dis-
placement gadgets, and other ideas you have tried at home 
that would be applicable at work.

8. Have an energy audit to assess your use of electricity. It can 
make a big difference, even for small business. Such an audit 
may reveal costly heat leaks and faulty insulation (particu-
larly around windows and doors), and can result in ideas for 
making simple changes that can save you big dollars. Ask 
your local electric utility to help.

9. Resist the temptation to celebrate occasions with balloons 
released into the air. Deflated balloons—mistaken for food 
and swallowed—kill countless fish and wildlife each year.

10. Find alternatives to styrofoam. It’s made from toxic sub-
stances that are hazardous to the environment. The styrofoam 
coffee cup you use this morning will be taking up space in a 
landfill 500 years from now. And if it ends up in a waterway, 
the consequences are even worse. Polystyrene foam is deadly 
to marine life.

11. Use uniforms made of natural fibers. Permanent-press 
clothes are treated with resins that produce toxic fumes.

12. Keep your fleet tuned up and keep track of your gas mileage. 
If it drops suddenly, you can get the problem fixed quickly. 
Also, keep fuel filters clean.



13. Keep your vehicle air conditioners in good repair. Functioning air conditioners spill 
deadly CFCs into the air.

14. Use tires made with recycled rubber, or look into using retreads.
15. Ensure that your warehouse and office are well insulated. You’ll conserve resources 

as well as save money.
16. Safeguard the environment and underground water supplies by making certain that 

any underground storage tanks are insulated and in good repair. It’s not only envi-
ronmentally correct, it’s the law!

17. Keep the water heaters in your home and office at 130 degrees—that’s hot enough 
to kill bacteria and still saves energy.

18. Recycle computers by donating them to local schools when possible. Remember 
that they contain hazardous materials, so you should check with your local mu-
nicipality about special procedures or locations for disposing of them. Also, some 
retailers (such as BestBuy) offer free disposable of computers and other electronic 
equipment.

19. If you use laser printers, use recycled toner cartridges. There are many suppliers 
who offer reloaded cartridges at a discount, while ensuring the same quality perfor-
mance as you might expect from a new one.

20. Whenever possible, use rechargeable batteries; also, recycle alkaline batteries.

Did you know ...?
• Every ton of recycled office paper saves 380 gallons of oil.
• Each ton of recycled paper saves more than three cubic 

yards of landfill space.



Do Corporations Really Want to Go Green?

U.S. consumers and Fortune 1000 executives doubt there is 
widespread commitment to “go green” among corporate 

America, according to the 2010 Gibbs & Soell Sense & Sustain-
ability Study.
 The study was conducted online in July 2010 by Harris Inter-
active among 2,605 U.S. adults and 304 Fortune 1000 executives 
on behalf of Gibbs & Soell, a global independent public relations 
firm. Key findings include the following:
• Corporate America has embarked on its journey toward 

sustainability, but still draws public skepticism. Only 29 
percent of executives and 16 percent of consumers believe 
that a majority of businesses (“most,” “almost all,” or “all”) 
are committed to “going green”—defined as “improving the 
health of the environment by implementing more sustainable 
business practices, and/or offering environmentally-friendly 
products or services.” Many executives (54 percent) and 
consumers (48 percent) believe only “some” businesses are 
committed to “going green.”

• Financial inefficiency, market reluctance and unclear mea-
surement are impeding the path to corporate sustainability. 
Executives cite insufficient return on investment (78 per-
cent), consumers’ unwillingness to pay a premium for green 
products or services (71 percent), and difficulty in evaluating 
sustainability across a product life cycle (45 percent) as the 
top barriers to more businesses “going green.”

• Shared duties reflect the nascent stage at which many busi-
nesses are organizing their human capital around a sustain-
ability strategy. While more than two-thirds of executives (69 
percent) indicated their companies have people responsible 
for sustainability or “going green” initiatives, most have 
merely added responsibilities for green efforts to the primary 
duties of a team of individuals (35 percent), or a C-suite or 
another senior level position (15 percent). Only about one 
in 10 say they have a C-suite or other senior level title/posi-
tion dedicated solely to sustainability (12 percent), while 
31 percent noted there is no one at their organization who is 
primarily or partially responsible for green initiatives.

 “This general skepticism about the corporate commitment 
to environmental stewardship represents a critical communica-
tions challenge for business leaders,” stated Ron Loch, senior 
vice president—greentech and sustainability practice, Gibbs & 
Soell. “Closing this credibility gap is going to require actions 
and communications that connect with key stakeholders. Having 
a dedicated staff and line item budget for green initiatives is an 
important step in making believers of employees, customers, and 
investors. For connecting with consumers, it means transparency 
and consistency of message.
 “There is a wealth of evidence indicating the business value 
of pursuing sustainability. This study highlights the need for chief 
executives to evaluate the messages they are sending and to equip 
themselves with a communications strategy that addresses their 
organization’s full range of stakeholders in order to chart a more 
direct path toward sustainability and business growth,” Loch said.

SOURCE: PMMI Packaging Digest



The Toxic Side of Being Green
 

By Alice Rawsthorn, The International Herald Tribune

Long an eco-symbol, 
the color has a noxious 
and troublesome history

As Kermit the Frog sang so wisely, 
it’s not easy being green. Think of 

Britain’s prime minister, David Cameron, 
cycling to Parliament followed by a limo 
carrying his papers; the “organic” products 
that are smothered by superfluous biode-
gradable packaging; and “caring” celebri-
ties who blow their eco-cool by flying into 
environmental protests on private jets.
 Even those deluded celebs don’t seem 
as daft as the 265-ton “iceberg” built by 
Chanel as the set for a recent fashion 
show in Paris. Made from ice and snow 
imported from Sweden, it was “recycled” 
afterward by being returned there in yet 
another gas-guzzling journey. Presumably 
it was meant to make me crave a new Cha-
nel bag, but all I could think of were those 
heartbreaking photographs of polar bears 
marooned on melting ice caps.
 Kermit was correct. Being green 
really is tough—so tough that the color 
itself fails dismally. The cruel truth is that 
most forms of the color green, the most 
powerful symbol of sustainable design, 
aren’t ecologically responsible, and can be 
damaging to the environment.
 “Ironic, isn’t it?” said Michael Braun-
gart, the German chemist who co-wrote 
Cradle to Cradle, the bestselling sustain-
able design book, and cofounded the U.S. 
design consultancy McDonough Braungart 
Design Chemistry. “The color green can 
never be green, because of the way it is 
made. It’s impossible to dye plastic green 
or to print green ink on paper without 
contaminating them.”
 This means that green-colored plastic 
and paper cannot be recycled or compos-
ted safely, because they could contaminate 
everything else. The crux of the problem 
is that green is such a difficult color to 
manufacture that toxic substances are 
often used to stabilize it.
 Take Pigment Green 7, the most com-
mon shade of green used in plastics and 
paper. It is an organic pigment but con-
tains chlorine, some forms of which can 
cause cancer and birth defects. Another 
popular shade, Pigment Green 36, includes 
potentially hazardous bromide atoms as 
well as chlorine, while inorganic Pigment 
Green 50 is a noxious cocktail of cobalt, 
titanium, nickel, and zinc oxide.
 The history of green has always been 

troublesome. Revered in Islamic culture 
for evoking the greenery of paradise, it has 
played an accident-prone role in Western 
art history. From the Italian Renaissance 
to 18th-century Romanticism, artists 
struggled over the centuries to mix precise 
shades of green paint, and to reproduce 
them accurately. Even when they suc-
ceeded, the results often faded or discol-
ored, as did green dyes. When the 19th-

century British designer William Morris 
created wallpapers inspired by medieval 
tapestries, he copied the blue hues in the 
originals. But most of those “blues” were 
really greens, which had changed color 
over the years.
 Green even has a toxic history. Some 
early green paints were so corrosive that 
they burnt into canvas, paper, and wood. 
Many popular 18th- and 19th-century 
green wallpapers and paints were made 
with arsenic, sometimes with fatal conse-
quences. One of those paints, Scheele’s 
Green, invented in Sweden in the 1770s, is 
thought by some historians to have killed 
Napoleon Bonaparte in 1821, when lethal 
arsenic fumes were released from the rot-
ting green and gold wallpaper in his damp 
cell on the island of Saint Helena. This 
noxious heritage should have been forgot-
ten after green’s reinvention as a symbol 
of ecological purity by environmental 
protesters in the early 1970s.
 It was a perfect choice as their em-
blem. One reason is, of course, that green 
is the color of nature. Another is that its 
natural associations had made it unpopular 
with the Modern Movement. This en-
hanced its appeal to early environmental-
ists, who rejected Modernism as soulless 
and destructive.
 They were also attracted to the mav-
erick qualities that had bedeviled green 
in the past. Even today, despite all of the 
advances in color technology, producing 
green dyes and pigments is still problem-
atic. “Getting the right tones of artificial 
green is always difficult, and there’s often 
something disturbing about the result,” 

said the Dutch product designer Hella 
Jongerius, “whereas all shades of green 
look beautiful in nature.”
 Perhaps because of this, green re-
mains an elusive color. “We can imagine 
and identify at least as many different 
shades of green as, say, red or blue, prob-
ably more,” explained David Batchelor, 
a British artist and color theorist. “On 
the other hand it is less easy to imagine a 
‘pure’ green in the way we might think of 
‘pure’ red.”
 Restless. Anarchic. Technophobic. 
Nature-loving. Iconoclastic. No wonder 
the early environmentalists took to green. 
The love affair began in 1971 when a 
bunch of Canadian protesters chartered a 
ship to campaign against nuclear testing 
in Alaska and called it Greenpeace. They 
then adopted the same name themselves. 
By the late 1970s, “Green” parties were 
emerging all over the world, including 
“Die Grünen” in Germany, “Groen!” in 
Belgium, and “Les Verts” in France.
 When environmentalism went main-
stream, green was hijacked by businesses 
as a visual clue to suggest that this, that, or 
the other product was ecologically sound. 
Look at the organic food section of a 
supermarket and you’ll see a sea of green-
colored branding and packaging. The same 
goes for “eco” cleaning products, “sustain-
able” clothing, and so on.
 Green has had a similar effect on the 
language of design and marketing. Wheth-
er we’re talking about “green design,” 
“green energy,” “green architecture,” 
“green whatever,” the g-word will be 
interpreted as shorthand for something that 
is environmentally responsible—or should 
be. It has even spawned pejoratives, like 
“greenwashing,” which was coined in 
1986 by the American environmental-
ist Jay Westerveld to describe the hotel 
signs that suggest guests should use fewer 
towels to save on laundering, supposedly 
to help the environment, but mostly to 
increase the hotel’s profits. These days it 
refers to anyone who makes fake environ-
mental claims.
 But greenwashing isn’t the only 
threat. The next time you’re tempted to 
buy something in any shade of green, just 
remember how poisonous that color was 
in the past, and can be today.



Recycling: Concerns and Confusions

A recent BeveragePulse.com study by Concept Catalysts and 
iModerate Research Technologies found that 94 percent of 

Americans are concerned about the long-term effects that their 
packaged beverage purchases and consumption have on the envi-
ronment. Recycling was cited frequently (45 percent) as the most 
important environmental concern for packaged beverages. Health 
and economic issues also contribute to recent category declines 
in packaged beverage purchases. The BeveragePulse.com report 
contains these and many other findings, such as: 
• Environmental concerns are driving down the consumption 

of bottled water.
• Although 56 percent of consumers cite recycling as a critical 

issue, many are not recycling at work or away from home 
• Concern for environmental issues among consumers has 

heightened as a result of the Gulf oil spill 
• Half of the respondents are confused about the meaning  

of sustainability, some citing it as a negative attribute. 
 The research combined quantitative and qualitative methods 
to explore what drives packaged beverage purchasers. The study 
sampled more than 500 respondents giving a margin of error 
of +/-4.29 at the 95 percent confidence level. Bob Falkenberg, 
founder of BeveragePulse.com and president of Concept Cata-
lyst said, “Consumers think about the environment when they 
are making beverage purchases; the findings indicate that [they] 
relate positively to packages that are easy to recycle. Beverage 
companies should start a full court press on recycling.”

SOURCE: PMMI Packaging Digest/BeveragePulse.com

The Globe Sizzles to 
Record for the Year

By Oren Dorell, USA Today 

March, April, May, and June set records, making 2010 the 
warmest year worldwide since record-keeping began in 

1880, the National Oceanic and Atmospheric Administration 
says. “Global temperatures . . . have been rising for the last 100-
plus years. Much of the increase is due to increases in greenhouse 
gases,” says Jay Lawrimore, climate analysis chief at NOAA’s 
National Climatic Data Center. There were exceptions: June was 
cooler than average across Scandinavia, southeastern China, and 
the northwestern United States, according to NOAA’s report. If 
nothing changes, Lawrimore predicts:
• Flooding rains will be more common. “The atmosphere is 

able to hold more water as it warms, and greater water con-
tent leads to greater downpours,” he says. 

• Heavy snow, like the record snows that crippled Baltimore 
and Washington last winter, is likely to increase because 
storms are moving north. Also, the Great Lakes aren’t freez-
ing as early or as much. 

• Droughts are likely to be more severe and heat waves more 
frequent. 

• More arctic ice will disappear, speeding up warming, as the 
Arctic Ocean warms.  

 Marc Morano, a global-warming skeptic who edits the 
Climate Depot website, accuses the government of “playing the 
climate fear card by hyping predictions and cherry-picking data.” 
 Joe D’Aleo, a meteorologist who co-founded The Weather 
Channel, also disagrees. He says oceans are entering a cooling 
cycle that will lower temperatures. He notes that many of the 
weather stations NOAA uses are in warmer urban areas. “The 
only reliable data set right now is satellite,” D’Aleo says. He adds 
that NASA satellite data show that the average temperature in 
June was 0.43 degrees higher than normal. According to NOAA, 
it was 1.22 degrees higher.

The Downside of Hybrids

Hybrid cars may emit radiation 
similar to that from cell phones. The 

radiation comes from the electromagnetic 
field made by the current flowing from the 
batteries in the back to the motor in the front. An Israeli 
government agency is studying radiation emissions. 
The effects of this radiation on health have not yet been 
determined, but a research committee in Israel has 
recommended against replacing diesel-powered police 
cars with hybrids because of medical hazards to officers 
exposed to radiation for long periods.

SOURCE: BottomLine Personal



The Savings from Recycling

Being Green 
Saves Money

•  Stick to the speed limit. One 
recent study found that driving 65 
miles per hour instead of 75 mph 
resulted in an average fuel savings 
of 12 percent. Vehicles with poor 
aerodynamics, such as vans, RVs, 
and SUVs, are likely to save even 
more by slowing down. Your annu-
al savings could be anywhere from 
$80 to more than $500, depending 
on how aggressively you drive.

• Go easy on the air conditioner. 
Modern cars have efficient A/C 
systems, so running the A/C won’t 
decrease your fuel efficiency by 
much, but you can still save as 
much as 5 percent. Try to use the 
A/C when driving on highways—
the drag created by open windows 
reduces fuel efficiency at high 
speeds—but open the windows 
when driving slowly.

SOURCE: BottomLine Personal

Paper
•  Producing recycled paper requires 

about 60 percent of the energy used to 
make paper from virgin wood pulp.

•  One ton of recycled paper saves 17 
mature trees; two barrels of oil; 4,100 
kilowatt hours of electricity; three 
cubic yards of landfill space; 7,000 
gallons of water—enough to power 
the average American home for five 
months.

•  Each person uses approximately one 
100-foot-tall Douglas fir tree in paper 
and wood products per year.

Aluminum
•  Recycling aluminum uses less than 

5 percent of the energy used to make 
the original product.

•  One recycled aluminum beverage can 
saves enough energy to run a 100-
watt bulb for 20 hours, a computer for 
three hours, or a TV for two hours.

•  Recycling one pound of aluminum 
(about 16 soda cans) saves 7.5 kilo-
watt hours of electricity.

Plastic
• Producing new plastic from recycled 

material uses only two-thirds of the 
energy required to manufacture it 
from virgin raw materials.

•  Five two-liter recycled plastic bottles 
produce enough fiberfill to make a ski 
jacket; 36 recycled bottles can make 
one square yard of carpet.

Glass
•  Producing glass from virgin materials 

requires 30 percent more energy than 
producing it from crushed, used glass.

•  Recycling one ton of glass saves the 
equivalent of 10 gallons of oil.

Steel
•  Recycling steel cans uses between 60 

percent and 74 percent less energy 
than producing them from raw materi-
als.

•  Using recycled steel to make new 
steel saves enough energy in one 
year to electrically power 18 million 
homes for one year.

•  One ton of recycled steel saves the 
energy equivalent of 3.6 barrels of oil 
and 1.49 tons of iron ore.



An Open Letter to YP-35 Members

Dear Colleagues,
 
 My YP-35 chairmanship is set to end at the Annual Meeting in September. Throughout my years of service to 
this group, it has been a privilege to work with each of you to enhance its significance to the IAM global com-
munity. I would also like to thank my colleagues who dutifully served as regional representatives and vice-chair 
during this period.
 One of the final things that we have enacted under our tenure is a periodic e-Newsletter to be sent to the 
YP-35 membership. As we see each other only once a year, it is critical that we keep up a dialogue regarding the 
direction of the group. We are hoping that these communications will initiate conversation and discussion con-
cerning the issues that we face and how we can address them.
 The YP-35 group is strong and improving. In the past year, we have seen a surge in membership from 103 
members to 169 members who hail from 42 countries. Over the past month, we have elected new representa-
tives to lead us for the next two years. As a signal of our desire to engage with other organizations, the YP-35, 
through IAM, sponsored the Young Movers Conference (YMC) in Rome this year. The YMC provides a tremendous 
opportunity for European young professionals in our industry to meet and network. Finally, the new Member-
ship Guidelines enacted by the IAM leadership will have a profound impact on the YP-35. Not only will some of 
our more experienced members be able to continue in the organization for a few more years, but we should see 
further increases in membership as Governing members can now sign up three YPs free of charge.
 One of the principal reasons the YP-35 group was formed was to cultivate the next generation of leaders for 
both our industry and the association. In my time as chairman, our industry has weathered one of the worst eco-
nomic crises in recent history and customs regulations have become more and more complex worldwide. What 
is clear through all of this is that we will need strong leadership and a disciplined organization to confront such 
challenges when they arise in the future. Through the YP-35, each of you has the opportunity to make an impact 
and influence how we can collectively respond to these obstacles.
 In keeping with the name change two years ago and the membership reclassification this year, IAM is ac-
tively endeavoring to engage our international membership while maintaining its traditional focus of U.S. military 
freight forwarding. Our global membership has much to offer and I, for one, am excited to see what each of you 
can bring to both the YP-35 and IAM to improve the state of our association and industry.
 I hope you already have registered for the Annual Meeting, as I am looking forward to seeing you all in San 
Diego at the end of September. Also, I do recommend that you pay special attention to the schedule of events. On 
the first evening, after the Opening Reception, a special fundraising event for the Alan F. Wohlstetter Scholarship 
Fund (AFWSF) is scheduled: a Casino Night and poker tournament. YP-35 has always been actively involved in 
the AFWSF and that commitment will continue. Therefore, we would appreciate your support by registering for 
this event (an additional ticket is required), which can be done at the same time you register for the conference, 
or by contacting the registration department at +1.202.624.1740 and ask to be signed up for the Casino Night.
 I look forward to seeing you all in San Diego.
 
 Sincerely,
 Stephan Geurts Jr.
 YP-35 Chair

Website: www.yp-35.org



IAM Annual Meeting

YP-35 events are tentatively scheduled as follows:

Wednesday, September 29:
YP-35 Welcome Reception  5:30- 6:30 p.m.
 
AFW Scholarship Fund Casino Night 9:00-11:00 p.m.
(Ticket required)

Thursday, September 30:
YP-35 Board Meeting 12:00-1:00 p.m. 
YP-35 Membership Meeting 3:15-4:30 p.m.

Friday, October 1:
YP-35 Social Mixer 9:00-11:30 p.m.

Quinn McDonald spent 25 years in corporations, watching 
communication succeed and sometimes fail. As is often the 

case, she learned more when it failed. By solving these commu-
nication problems, it taught her how to listen and ask insightful 
questions to obtain the necessary information to achieve resolu-
tion. McDonald wrote extensively for corporations and taught 
fellow employees to write to effectively convey their point.
 Something was missing however; so, she went back to 
school and became a life coach and the first certified creativity 
coach in the United States. She now develops communication 
training programs, working with business and with people who 
need communication help the most: recently released prisoners, 
displaced workers, and those with learning disabilities, including 
mental illness. The work proved what she’s thought for years—
people share much more in common than most believe. And clear 
communicating helps to solve most problems.
 McDonald’s clients include U.S. governmental departments 
and Agencies, branches of the U.S. military, and The World Bank 
in Washington, DC. In Phoenix, she works with utilities, hotel 
corporate offices, pharmaceutical corporations, as well as the City 
of Phoenix and branches of Maricopa County public services.  
Quinn McDonald holds a B.A. in biology and English and an 
M.A. in American Studies. She is working on her second book, to 
be published by F+W Media in June 2011.

❖

 Gregory Taylor is excited to work with IAM as a climate 
change specialist for Carbonfund.org. A long-time environmen-
tal enthusiast, Taylor had trouble reconciling his fear of climate 
change with his love of traveling. He discovered carbon offsets 
while he studied abroad in Barcelona, Spain. He quickly pur-
chased enough offsets to travel carbon neutrally throughout 
Europe and on subsequent trips to Israel and South America. In 
addition, Taylor worked as a canvasser for U.S. PIRG, building 
the grassroots organization needed to lobby for political action 
on climate change. Now he has moved on to encouraging private 
as well as nonprofit sector change with Carbonfund.org and its 
partners. Taylor is currently pursuing a master’s degree in public 
policy at the University of Maryland, with a focus on environ-
mental policy. He holds dual undergraduate degrees in economics 
and government and politics from the University of Maryland.

Meet the Speakers

McDonald Taylor

Editor’s note: At this year’s YP-35 Membership Meeting on Sep-
tember 30, we are pleased to welcome two presenters, who will 
discuss timely issues.

2010 Alan F. Wohlstetter 
Scholarship Recipients

IAM congratulates the following individuals who have been 
awarded $4,000 scholarships to support their higher education 

in the coming year.
 
Josh Caltrider
Dallas, Texas, USA
Sponsored by Albert Moving & Storage
 
Joseph DeAngelo
Raytown, Missouri, USA
Sponsored by The Cartwright Companies
 
Brian Fitzpatrick
Redfern, NSW, Australia
Sponsored by Security Storage Company of Washington 
 
Barbara Savelli
Rome, Italy
Sponsored by Italian Moving Network
 
Logan Smith
Wasilla, Alaska, USA
Student Member



Is someone 
in your company 
attending college?

The International Association of Movers and the 
Young Professionals (YP-35) Group of IAM, through the auspices of the

Alan F. Wohlstetter Scholarship Fund
annually offers to qualifying individuals

Up to 6 Annual Scholarships
in areas of academic study relating to

Transportation • Physical Distribution
Logistics • Information Technologies
Business • Accounting and Finance

$5,000 Scholarships 
Available to Students Worldwide

For more information, visit

www.afwscholarship.org 
or 

www.YP-35.org



Platinum ($5,000 or more)
*DeWitt Transportation of Guam
*Gridiron Forwarding Company, Inc.
National Van Lines, Inc. and
   National Forwarding Co., Inc.  
   (in memory of F. L. McKee Sr.)
Royal Hawaiian Movers
Walt Disney World Swan & Dolphin Hotel
Walter E. & Alicejo P. Saubert Fund at
   the Seattle Foundation

Gold ($2,500–$4,999)
ABBA International
James Thompson Jr. (Crown Worldwide) 
   (in memory of James Thompson Sr.)
Daycos
The Pasha Group
Wagler Integrated Logistics, LLC
Alan F. Wohlstetter Jr.

Silver ($1,000–$2,499)
Affiliated Transportation Systems, Inc.
   (in memory of Paul Arpin)

*American Shipping, Inc.
Andrews Forwarders, Inc.
Approved Forwarders, Inc. (in memory of
   Woodrow W. DeWitt)
Blonde International, Inc.
Classic Forwarding, Inc.
Covan World Wide Moving
Deseret Forwarding International, Inc.
Executive Relocation International Inc.
Gateways International, Inc.
*Gosselin Group
Household Goods Forwarders Tariff Bureau
Interstate Van Lines, Inc. 
Jet Forwarding, Inc.
*Logistics International
*Puget Sound International,Inc.
Sancho Ortega International S.A.
*Taurus Forwarding, Inc.
Total Military Management
Tri Star Freight System, Inc.
True North Relocation, LLC

The Board of Directors of the Alan F. Wohlstetter Scholarship Fund urges you to consider a contribution or donation to the Scholar-
ship Fund as part of your year-end tax strategy or as you formulate your company budget. Please advise your employees that schol-
arships are available to qualified candidates of any IAM company worldwide. For further information: www.afwscholarship.org.

Join this prestigious list of contributors by sending your contribution TODAY! For more information on how to donate, please go to  
www.afwscholarship.org. Make checks payable to Alan F. Wohlstetter Scholarship Fund.

Alan F. Wohlstetter Scholarship Fund
5904 Richmond Highway, Suite 404 • Alexandria, VA 22303 • Phone: (703) 317-9950  • Fax: (703) 317-9960

*Denotes contributions made since the previous issue of The Portal was published. 

Bronze ($500–$999)
AAA Systems, Inc. (in memory of Jack Stern)
Cartwright International Van Lines
R. D. Simmons & Associates, Inc.
Pullen Moving Company
Rick and Judy Curry
Foremost Forwarders, Inc.
Pac Global Insurance Brokerage
*Twin Oaks Moving Co.
Westpace International, Inc.

In Kind or Other
“B” Transfer, Inc.
Claims Adjustment Technology, LLC  
   (in memory of Mary Reeve)
*Edgewater Grill
*Harbor House Restaurant
*International Association of Movers
M. Dyer & Sons, Inc.
*Puget Sound International
*S & E Transportation, LLC
*San Diego Pier Café

ALAN F. WOHLSTETTER SCHOLARSHIP UPDATE

The Alan F. Wohlstetter Scholarship Fund is the cornerstone of the IAM Scholastic Assistance Program, which is aimed at pro-
moting and supporting individuals in higher education related to the areas of transportation and logistics. Donations (by major 

annual giving levels) to the Alan F. Wohlstetter Scholarship Fund received in the last 12 months are as follows:

sept-oct2010.indd   52 9/15/10   10:54:43 AM
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100% Inspections in Puerto Rico Ports Coming Soon         

By Lawson D. Thurston

The Puerto Rico government’s plan to start 100 percent ship-
ping-cargo inspections is moving forward, said Alberto 

Escudero Morales, executive director of the Puerto Rico Ports 
Authority (Ports). Morales said the implementation of the plan, 
originally targeted for February, should go into effect by the end 
of the year. 
 “The plan is still on,” said Escudero. “I have met in the 
past few weeks with shippers and MIDA [the Food Marketing, 
Industry and Distribution Association]…. There have been modi-
fications to this project, such as to where the inspection sites are 
going to be, and we are in the process of reviewing the scanning 
sites.” 
 Although all agree that increased security in the trade is 
good, the measure has also caused great concern for many in the 
industry, particularly over increased costs and potential delays in 
container traffic flow. The screening initiative is a result of Law 
12, passed in 2008, which allows ports to inspect cargo containers 
and aims to establish as public policy heightened local security 
measures that meet and complement federal security standards in 
and around Puerto Rico’s ports. 
      Escudero indicated that the percentage of containers initially 
to be scanned has yet to be determined, but said the goal is for 
100 percent inspections. “There will be a total of two mobile 
units and six fixed units, located at sites in San Juan and Ponce,” 
he said. “It is a project that is part of the governor’s agenda. It 
is to the benefit of the island, the security of the ports, and the 

people of the island.”
      Although the Obama administration has scaled back expecta-
tions of proposed 100 percent inspections, Escudero said that 
didn’t mean Puerto Rico had to scale back inspections. “Well, just 
because they [on the U.S. mainland] haven’t done it, it doesn’t 
mean that we don’t have to do it,” he said. “I think if we can be 
an example to other jurisdictions in our nation, it would be great.” 
 Escudero recalled a recent incident in which 300 kilograms 
of cocaine were found in a container that was supposed to be 
filled with tires. “It’s not only drugs and weapons; there are other 
products that are being brought in that are not on the shipping 
manifests,” he said. “You can say [on the manifest] that it’s sugar 
and it’s [actually] grain, or you can say it’s batteries and it’s tires. 
It’s also tax evasion and other illegal activity that we are trying to 
curb. I know 99 percent of the people want to do things right, but 
it’s that one, two, or three percent who cause a problem for the 
rest of us.” 
 According to Escudero, the inspections contract awarded 
under former Port Executive Director Álvaro Pilar is still valid. 
Pilar told Caribbean Business in December 2009 that Ports was 
contracting a private firm, Rapiscan Systems, to undertake the 
inspections using high-tech X-ray equipment. The contract is 
for 10 years, with an option to extend it by five years based on 
performance. Pilar said at the time that the company will charge 
$60 per container checked.

SOURCE: Caribbean Business



MILITARY/GOVERNMENT UPDATE

SDDC Peak Season “After Action” Meeting Review

By Charles L. White, IAM Director of Government & Military Relations

On August 16–17 the Surface Deployment & Distribution 
Command (SDDC) met in the Washington, DC, area with 

all of the key stakeholder groups, including IAM, involved in 
the Defense Personal Property Program (DP3). The meeting 
focused on reviewing the DOD capacity issues faced primarily in 
the domestic market that arose during the 2010 peak season and 
on exploring possible solutions and program changes aimed at 
avoiding a repeat of those problems during the 2011 peak season.
 SDDC’s goal was to review with the stakeholder groups 
the feedback it had received from both industry and the military 
services and brainstorm possible solutions for internal review 
to determine which are viable and attainable by the 2011 peak 
season. No final determinations were made at this initial meeting, 
but SDDC promised to come back to the group, ideally by the end 
of August or early September, with an updated action plan. It also 
agreed to update the entire stakeholder community at the meet-
ings scheduled during the next few month (e.g., NDTA Forum, 
IAM Annual Meeting, SDDC Pacific Workshop, and the Personal 
Property Forum).
 SDDC Deputy to the Commander Mike Williams opened 
the meeting, which then was led by Deputy Chief of Staff for 
Personal Property Lt Col Derek Oliver, and Personal Property 
Chief John Johnson. SDDC Rates Team Leader Danny Martinez 
also played an integral role. Represented in the discussions were 
JPMO HHGS; Army HQ; Army’s Installation Management Com-
mand; Navy HQ; Air Force HQ; Marine Corp HQ; Coast Guard 
HQ; Joint Personal Property Shipping Offices from Colorado, 
San Antonio, and Washington, DC; the Air Force Personal Prop-
erty Activity; and the Office of the Secretary of Defense.
 SDDC presented what it considered the “challenges” sur-
rounding an issue and then discussed possible solutions. All 
of the issues, challenges, and solutions described below were 
addressed, but before any decisions can be made SDDC must 
internally review and vet all of the items to see what can actually 
be implemented in advance of the 2011 peak season.
 
Blackout capability
• SDDC feels industry does not fully understand the blackout 

capability, which the SDDC believes is not as cumbersome 
as many in industry suggest. It plans to aggressively educate 
industry regarding the use of blackouts and the current black-
out capability, possibly through the use of webinars.

• SDDC believes one of the real problems with blackouts is 
that rules suggest that the pickup date is the key indicator for 
blackouts, but the system can also award shipments if the 
pack dates are also not blacked out. SDDC and JPMO HHGS 
think education and a possible system fix could overcome 
this issue. Some TSPs may think they are receiving ship-
ments even when they are properly blacked out.

• SDDC understands that greater granularity in blackouts is 
key, and blackouts down to the PPO levels versus the current 

PPSO level would make blackouts a much more valuable 
tool for industry and allow DOD greater access to full capac-
ity. The question is whether DOD has the time and money 
to reprogram the blackout capability before the next peak 
season. Two more major system enhancements are scheduled 
before the spring of 2011 and it could be difficult to get all 
things in place by the 2011 peak season.

• The possibility of a business rule change that would allow 
for some level of shipment refusal was discussed.

• SDDC will review the length of time a TSP can black out.
• SDDC will give PPSOs access to a report indicating how 

many TSPs are blacked out so that they may be able to help 
members steer clear of requesting those dates for pickup.

 
Shipment distribution
• SDDC realizes this is a major issue but feels it is prema-

ture to change the way shipments are distributed; it feels an 
analysis of a full annual cycle is needed before any concrete 
decisions can be made. 

• SDDC promised to look at providing “tools” that TSPs could 
use to help with shipment volume forecasting (e.g., reports, 
data on shipment bookings, which quartile bookings are oc-
curring, reports on how many TSPs are blacked out, etc.).

• The agency will take another look at the number and length 
of performance periods and at earlier shipment bookings.

Short Fuse shipments
• SDDC and the services are examining ways to reduce the 

number of Short Fuse shipments. They realize this is critical.
• Short Fuse shipments that are not accepted and then “time 

out” in DPS go back to the PPSO “regular award” queue. 
This was problematic in the early part of the peak season. 
Through PPSO education this problem has been mitigated 
somewhat, but Software Change Request (SCR) 5572 will 
come out in one of the next DPS releases and it will remedy 
this problem altogether.

• SDDC will look at changing the definition of a Short Fuse 
and also look at a possible change to how Short Fuse ship-
ments are distributed.

• Appropriate counseling of members is needed to help bring 
their expectations in line with reality.

 
Capacity/turnbacks/refusals
• SDDC believes that it is imperative that TSPs “resource/train 

to comply with DTR mandated timely updates in DPS.”
• PPSOs must monitor queues for timely responses to TSP 

requests.
• Enforcement of punitive actions is required for turnbacks and 

refusals as well as missed pickups.
• TSPs need to review and adjust staffing needs. IAM noted 

that it is difficult to address staffing needs with the unknowns 



involved in the DP3/DPS environment.
• SDDC believes strongly in the need for TSPs to establish 

better Agent/TSP relationships
• It is imperative that SDDC streamline the SIT process.
• SDDC wants to add SIT warehouse phone numbers and de-

tails in DPS and also shorten process to add SIT warehouses 
across AOR borders.

• Which is worse: refusal or turnback? Why are the penalties 
for a turnback so severe?

 
Rates
• The use of rate reasonableness or some adjustment to it will 

be researched.
• SDDC will look at the possible need to change rate filing 

timelines.
• What is the cost differential between TOPS and DP3 ship-

ments? SDDC is trying to determine its effect on capacity.
• IAM tried to make SDDC understand the costing pressures 

on TSPs in the DP3 environment.
• SDDC is considering increasing the peak season cost differ-

ential in the 400NG to also include accessorials.
 
TSP/Agent Relationship
• SDDC feels that in the movement from TOPs to DP3 there 

has been a breakdown in communication between TSPs and 
agents which has been reflected in “lack of pre-move survey 
data, capacity at the local level and in the lack of timely DPS 
updates by TSPs/Agents.”

• IAM tried to explain the paradigm shift in the TSP/Agent 
relationships with the removal of the LOI. There was very 
little sense that SDDC and the services are inclined to bring 
the LOI back.

• SDDC hopes the TSPs will utilize the TSP shipping role to 
enhance the ability to update DPS.

• IAM pushed for the introduction of the general agent role to 
help enable timely updates in DPS.

• SDDC hopes to move toward having the TSP name and 
phone number available to the member when a shipment 
award is made to further open up lines of communication 
between the member and TSP.

• SDDC saw the lack of communication between the member 
and TSP as one of the key factors in the number of missed 
pickups and customer dissatisfaction with the DP3 program 
this summer.

• SDDC is considering adding a free text field within DPS to 
allow TSPs to identify their local agents without establishing 
a TSP-Agent relationship within DPS.

• SDDC also looking at adding  “automated flags” to assist 
with queue management.

 
CFAC
• SDDC wants to bring “continuity and fairness” to the DOD 

program, and believes that if CFAC is enforced in the in-
ternational environment but not in the domestic market that 
may not be achievable.

• SDDC is considering redefining what constitutes a TSP.
• All of this discussion was very preliminary, and SDDC 

stressed that it is years away from any changes that could 
result from this investigation.

 Other topics discussed during the meeting included the fol-
lowing:

• Improving communication among all stakeholders
• BRAC impact on 2011 peak season
• Helpdesk improvements
• SDDC and the services saw changing pickup dates as 

somewhat problematic for many members. The services 
requested that SDDC investigate making the pickup dates in 
DPS awards mandatory and expand on the delivery spread 
capability.

• Ways to increase CSS response rates. SDDC seems to 
believe it is moving toward having more of a “significant” 
number of TSPs statistically valid.

 It cannot be stressed enough that this was just a discussion, 
with no concrete decisions coming out of the meeting. However, 
SDDC will use the dialogue as the basis for any decisions it does 
make about the “way forward” with respect to changes, improve-
ments, and enhancements that will be implemented in DP3/DPS 
for the coming months leading up to the 2011 peak season.
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MARITIME/OCEAN SHIPPING

Wind Power Planning Process Threatens UK Trade, Group Says

The absurd process for allocating wind farm sites 
around the UK coast is wasting time and money, 

according to the Chamber of Shipping, the trade 
association for UK shipowners and managers. The 
flawed process also threatens the nation’s trade routes 
and the safety of the seafarers. It could even mean that 
the environmental benefits of wind generation are lost 
due to the lengthy diversions forced on traditionally 
powered ships.
 “All too often, shipping and other users of our seas are not 
taken into account or consulted until after the sites have been 
designed,” said Saurabh Sachdeva, Nautical Consultant at the 
Chamber of Shipping. “By this time, a substantial sum of money 
has already been spent by the developers on economic and envi-
ronmental assessments, making them naturally defensive of the 
proposed sites and not receptive to suggestions that the sites are 
unsuitable because of concerns over maritime safety or negative 
economic impact on shipping and other industries.”
 According to the Chamber, shipping interests fully recog-
nize the importance of renewable energy sources and especially 
offshore wind. They also stand to benefit commercially since 
offshore wind generation offers significant market opportuni-
ties both in the UK and later, through “first mover” expertise, 
elsewhere in the world. Maritime sectors that may see business 
opportunities include the ports, survey vessels, offshore construc-
tion vessels, jack-up rigs, maintenance vessels, and cable layers.
 The group said in a statement, “There is a lot to gain, but 
shipping believes that it must not be at the expense of safety for 
seafarers or risk to our trade routes. Such risks can be removed 
by ensuring that the safety of navigation and potential impact on 
trade routes are considered at an early stage when identifying and 
deciding on future wind farm sites.
 “The current process is neither simple nor rational and on 
several occasions developers have failed to apply the govern-
ment’s marine safety codes, guidance, and policies in a coher-
ent and transparent manner. If wind farms are to be delivered in 
a safe and responsible manner then robust decisions, based on 
sound criteria, will need to be made. The shipping industry’s ma-
jor concern is that despite the various codes of practice, Maritime 
Notices, and the requirements of the Electricity Act, Offshore 
Renewable Energy developments are increasingly encroaching 
on well-established sea lanes, strategic trade routes, and the ap-
proaches to ports. Applications for developments continue to be 
put forward [that] clearly represent a danger to other sea users.”
 The Chamber of Shipping, which represents the UK’s ship-
ping industry and has a reputation as being at the forefront of 
campaigns to improve the environmental impact of the industry, 
is lobbying government, the Crown Estates (which own and 
allocate the seabed areas for wind farm developments), and the 

developers to radically change the way developments 
are approved. It sees the answer as being to avoid 
conflicts that might arise between the energy and the 
maritime sector through a two-pronged approach:
• First, the major shipping trade routes, lanes, 
and subsidiary routes used by commercial, non-com-
mercial, and fishing vessels around the UK should be 
clearly designated and preserved. Any pre-assessment 
of recognized shipping lanes should not only take 

into account existing trade routes but also be future-proofed, 
so that government can respond to any policy need for new 
routes to become available.

• In order to achieve this, says the Chamber, Government 
should bring together all relevant departments and bodies 
that have an interest for central discussions aimed at iden-
tifying current and future shipping routes around the UK 
coastline that are considered essential and of commercial 
significance.

 Such discussions would have the benefit of giving clear and 
agreed direction, over and above the current guidance, to all par-
ties—prior to the submission of individual development tender 
processes and applications—on those areas where developments 
will not be accepted.
 This approach, says the Chamber, would be “better regula-
tion” since it would save developers, government, and stakehold-
ers valuable time and resources when presenting and processing 
applications and by making planning consultations more focused 
on specific practical concerns relating to the specific site and 
minimizing conflicts between the different interests.
 Such a move could, at a stroke, be fundamental in ensur-
ing the safe, successful and timely delivery of the government’s 
renewable energy obligations while keeping the trading nation in 
business.

SOURCE: Ship Management International

VLS Launches Direct Service to 
Malé, Maldives

Vanguard Logistics Services (VLS) has launched a new 
direct less-than-containerload (LCL) service to Malé, which 

uses Singapore as a transshipment hub. The Los Angeles-based 
company now provides its customers with access to the Maldives 
service from over 150 ports globally.
 Using its Singapore hub, Vanguard has extended the South 
East Asian region’s service reliability and coverage to the Port of 
Malé. VLS Singapore (Pvt) Limited offers the most direct port 
pairs and frequency of sailings, the company said.



South Carolina Port Sets 
Truck Replacement Program

A truck replacement program designed to cut diesel emissions has been included 
as part of a legal settlement between the South Carolina State Ports Authority 

and an environmental group over expansion at the Port of Charleston. Under the 
terms of its agreement announced earlier this month with South Carolina Coastal 
Conservation League, the Ports Authority must create a voluntary program that will 
replace 85 percent of the pre-1994 trucks that enter the port by January 2014. The 
Ports Authority says 2,500 different trucks regularly come in and out of the port.
 The settlement ended a four-year legal battle in the U.S. District Court of South 
Carolina over port expansion that included a new terminal and a dedicated truck 
route into and out of the port.

SOURCE: Transport Topics
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Bill Would Let Ports Set Rules On Environmental Standards

By Eric Miller

New legislation aimed at giving ports 
more authority to set environmental 

regulations is expanding the battle over 
the Port of Los Angeles’ controversial 
employees-only clean trucks plan from the 
courts to Congress.
 Officials with the port and American 
Trucking Associations are awaiting a fed-
eral judge’s decision on whether to allow 
Los Angeles to ban independent owner-
operators from performing drayage. In the 
meantime, Rep. Jerrold Nadler (D-NY) 
has introduced a bill that would amend the 
Federal Aviation Administration Authori-
zation Act to reduce some of the federal 
government’s exclusive power to regulate 
interstate trucking. The bill, less than two 
pages in length, would allow ports to enact 
and enforce their own diesel emissions 
reduction plans, including regulations that 
go beyond current federal requirements.
 The Coalition for Clean & Safe Ports, 
an alliance of environmentalists, said the 
legislation would “accelerate the speed 
and success of clean fleet turnover plans at 
U.S. seaports, lower public health costs for 
taxpayers, and help America’s truck driv-
ers reenter the ranks of the middle class.”
 But Curtis Whalen, executive direc-
tor of ATA’s Intermodal Motor Carriers 
Conference, said he does not believe there 
is a “groundswell of support” for Nadler’s 
bill. However, he advised opponents to be 
on guard against deals cut “in the dark of 
night” to bring the bill to a vote. “The vast 
majority of those engaged in the intermod-
al transport process are very much against 
what the Teamsters are trying to say is 
absolutely needed,” he said.
 The Teamsters union is supporting 
Nadler’s bill. 
 ATA said the legislation is not essen-
tial for ports to reduce diesel emissions. 
“The tremendous environmental progress 
at the ports of Los Angeles and Long 
Beach shows that there’s no need to pass a 
bill like this,” said ATA’s Brandon Borgna. 
“While operating under current federal 
regulations, the ports of Los Angeles and 
Long Beach have reduced air emissions 
by 80 percent, a full two years ahead of 
schedule.”
 Nadler said ports around the country 
have been unable to implement a compre-
hensive program “given the legal uncer-

tainty and injunction against the program 
in Los Angeles.”
 “This change to federal law would 
confirm that port cities like Los Angeles, 
New York, Newark, Oakland, and Seattle 
have the authority to set the standards 
needed to replace diesel trucks with clean 

diesel and alternative energy vehicles in 
order to reduce pollution in a manner that 
has negligible effect on consumer prices, 
lowers public health costs for taxpayers 
and does not unfairly burden the workers 
who haul cargo to and from U.S. sea-
ports,” Nadler said.
 Whalen said the bill would make it 
possible for unions to organize drayage 
drivers. “Federal preemption is a very ef-
fective barrier to the Teamsters’ unioniza-
tion efforts,” he said, “but if they become 

employees, then it’s a wide-open door to 
try to organize them.”
 ATA is part of the Clean and Sustain-
able Transportation Coalition, a group 
of exporters, importers, logistics indus-
tries, and service providers that oppose 
Nadler’s bill. “If enacted, this bill could 
unfairly force out of the industry many 
hardworking small businesses responsible 
for moving much of the nation’s interna-
tional commerce,” the coalition said in a 
statement. “If successful, this effort will 
not improve air quality or security at our 
nation’s ports. But it will result in a return 
to fragmented and patchwork regulations 
over foreign interstate commerce, contrary 
to the U.S. Constitution, acts of Congress, 
and common sense.”
 Phillip Sanfield, a spokesman for 
the Port of Los Angeles, said that the 
port already has a successful clean trucks 
program in operation and has not required 
drivers to be employees to comply with 
a preliminary injunction issued by the 
federal judge expected to rule soon in the 
ATA litigation. 

SOURCE: Transport Topics, from which 
this article is adapted.



EXECUTIVE SUITE

Get Yourself Some Executive Charisma

By Debra Benton

Even at a round table, someone sits at the head. And that ap-
plies in every occupation. It’s not always the brightest in the 

business specialty or the one who produces measurable results. 
It’s someone who is memorable, impressive, credible, genuine, 
trusted, liked, cool, calm, collected, comfortable, and confident—
in other words, charismatic.
 Executive charisma is the determining factor behind why two 
people who enter similar careers with comparable intelligence, 
ambition, education, experience, and competence achieve vastly 
different levels of success. Armed with executive charisma, you 
can sit at the head of the round table and have influence even 
when you have no power. Executive charisma is not celebrity 
over leadership, style over substance, success over character. It’s 
not adding inches to your biceps or getting brighter, whiter teeth.

Civil and aware
My definition, garnered from interviewing some 2,000 CEOs 
and other C-suite executives over a 30-year career: Executive 
charisma is the ability to gain effective responses from others by 
using aware actions and considerate civility in order to get useful 
things done. You know “it” when you see it. You remember the 
times you have had a glimmer of this intangible thing yourself.
 Can it be taught? Yes—like accounting, kayaking, or golf, 
charisma can be taught. You didn’t come out of the womb a born 
golfer. You were born with basic ability that was then developed 
or not. You get a golf club put into your hands at age three, prac-
tice hitting balls with your mom or dad when you’re six, and take 
golf class in high school and golf lessons after school to develop 
ability and skill. Early exposure is just a beginning, followed by a 
will to continue to train and study it. You have to want to learn.
 Why should you learn it? You’ve worked really hard to get 
where you are in life. You’ve studied, labored, gone the extra 
mile, taken on additional responsibility, honed your instincts, 
developed sound judgment, dressed for success, learned to think 
strategically, and assembled a topnotch staff. You plan, budget, 
and master the art of problem solving. You sense and set direction 
—and multitask out the wazoo.
 Yet despite all that effort, you still haven’t achieved the 
significant success, effect, or influence you want. As I once heard 
someone put it, “My name is not on the right door.” The missing 
piece of the puzzle is executive charisma.
“It’s up to you”
How can you get it? First, accept that you were born with more 
“personal appeal” (that being the dictionary definition of charis-
ma) than you see in yourself. The sad fact is that the ability you 
were born with has ended up hidden and undeveloped because of 
schooling, religion, parents, and society. A “charisma stick” (like 
the golf club) wasn’t put in your hands at age three.
 Second, understand that it’s up to you to uncover your cha-
risma. I’ll dissect my definition of executive charisma to explain 
how to enhance what you have already.
 The ability to gain effective responses from others requires a 
physical presence and demeanor that makes you interesting and 
approachable rather than intimidating and off-putting.
 You’re always being watched by someone; that’s why they 
call it being in the “public eye.” You might hope people don’t 

take notice, but they do. Stand tall and straight, and smile instead 
of having a hunched-over, harried, nose-to-the-grindstone posture 
and a grimace on your face.

The physical dimension
To stand tall and straight, lift your rib cage off your pelvis, pull 
your stomach to your spine, and breathe. To smile, relax your jaw, 
keep your lips apart, and turn up the corner of your mouth—even 
when you’re mad or sad. You look confident and comfortable in 
your own skin, which causes people to want to listen to what you 
have to say and offer.
 Use aware actions:
• Deal with others as human being to human being, not role 

to role.
• Use good-natured humor to break down barriers erected by 

titles, power, and position.
• Slow down your talk, walk, and movement to relax yourself 

and calm those around you.
• Shut up and listen. Focus on what others are saying, instead 

of thinking about what you’re going to say next. Be a good 
listener even if you don’t like what you hear.

• Ask questions as your main communication tool. You avoid 
being a know-it-all, and you allow others to be in the spot-
light.

• Reach out and touch both literally and physically. Instead of 
a handshake, try a hand sandwich.

Like the Golden Rule
Have considerate civility. People will want to be around you 
only if you make them feel good about themselves when they 
are. You have to make them feel better, do better, and look better 
by how you interact with them. It’s basic Golden Rule stuff: Do 
unto them as you’d like done unto you. The defining difference 
between the charismatic and the noncharismatic is that the charis-
matic person keeps at it even when he or she doesn’t get it.
 Get useful things done. Be competent in producing needed 
results. Be exceptionally skilled. Bring a lot to the table—just 
don’t expect that to be sufficient. A lot of people are full of sub-
stance. Few have substance and an effective style.
 Be consistent. If you put on the show only for people who 
count, you’re fake. You have to think, act, and relate with a 
charismatic demeanor with everyone and everywhere for it to be 
genuine. If you conclude this is an act, you’re right. But you’re 
“acting” in a good way, with awareness and considerable civility, 
to get useful things accomplished.
 And expect to work on your executive charisma until the day 
you retire. If you’re at the same level of executive charisma that 
you were last year, you’ll get run over, because your competition 
is working to get better right now.

Debra Benton, founder and president of Benton Management 
Resources in Ft. Collins, Colorado, has 20 years of experience as 
a coach to CEOs and other executives. HShe is a speaker, blog-
ger, and author of eight books, including Executive Charisma and 
How to Think Like a CEO. 

SOURCE: BottomLine Personal/Bloomberg Business News



TRUCKING AND INTERMODAL SERVICES

EPA Proposes Renewable Fuel 
Standard Volumes for 2011

The U.S. Environmental Protection Agency (EPA) is respon-
sible for developing and implementing regulations to ensure 

that transportation fuel sold in the United States contains a mini-
mum volume of renewable fuel. The Renewable Fuel Standard 
(RFS) program regulations were developed in collaboration with 
refiners, renewable fuel producers, and many other stakeholders.
 The RFS program was created under the Energy Policy Act 
(EPAct) of 2005, and established the first renewable fuel volume 
mandate in the United States. As required under EPAct, the origi-
nal RFS program (RFS1) required 7.5 billion gallons of renew-
able fuel to be blended into gasoline by 2012.
 Under the Energy Independence and Security Act (EISA) of 
2007, the RFS program was expanded in several key ways:
• EISA expanded the RFS program to include diesel, in addi-

tion to gasoline.
• EISA increased the volume of renewable fuel that must be 

blended into transportation fuel from 9 billion gallons in 
2008 to 36 billion gallons by 2022.

• EISA established new categories of renewable fuel, and set 
separate volume requirements for each one.

• EISA required the EPA to apply lifecycle greenhouse gas 
performance threshold standards to ensure that each catego-
ry of renewable fuel emits fewer greenhouse gases than the 
petroleum fuel it replaces.

 RFS2 lays the foundation for achieving significant reduc-
tions of greenhouse gas emissions from the use of renewable 
fuels, for reducing imported petroleum, and encouraging the de-
velopment and expansion of the nation’s renewable fuels sector.
 For details, contact the EPA Fuels Programs Support Line at 
(202) 343-9755 or EMTS Support at (800) 385-6164.

New Options to Lease, Rent Chassis

The movement that is shifting chassis management respon-
sibility to drayage carriers gathered more momentum this 

month, as a major lessor launched a plan aimed at fleets and the 
largest ocean carrier expanded a chassis rental program. TRAC 
Intermodal, Princeton, New Jersey, is offering the TRAC Connect 
program to drayage fleets that want to lease or rent chassis. 
 Separately, Direct Chassis Link, a Maersk Line subsidiary, 
said its equipment rental plan would be expanded to 14 new cities 
in the southeast and southwest United States on September 7.
 Earlier this year, Evergreen Marine and CMA-CGM, two 
of the five largest container lines, and two smaller operators 
announced plans to phase out the practice of offering chassis to 
drayage carriers at no charge. Drayage carriers provide their own 
chassis in every other country.
 “As the steamship lines transition away from providing chas-
sis to motor carriers, TRAC Connect offers an innovative solution 
by allowing the motor carrier to enter into a chassis interchange 
agreement directly with TRAC Intermodal via the Web,” said 
Steve Rubin, president of TRAC Intermodal, which previously 
was known as Seacastle Chassis.
 “The TRAC Connect product offers the value and efficiency 
of pooling, the availability and quality of TRAC Intermodal 
chassis, and the economy of only paying for on-demand usage,” 
Rubin said. 

SOURCE: Transport Topics



Truckers Won’t Have to Submit 
Report Unless Chassis Is Defective, 

FMCSA Rules

The Federal Motor Carrier Safety Administration has 
dropped a requirement that US truckers submit a chassis 

condition report even if the equipment is not defective.
 The August 6 decision to simplify the intermodal paper-
work process could cut by 96 percent, or 38 million a year, the 
number of reports filed when truckers return chassis to ocean 
or rail intermodal terminals. The documents, called driver ve-
hicle inspection reports (DVIRs), still must be filed if drivers 
find defects on chassis they use.
 The ruling came in response to a petition by the Ocean 
Carrier Equipment Management Association and the Institute 
of International Container Lessors, trade groups that control an 
estimated 85 percent of intermodal chassis. Earlier this year, 
OCEMA and IICL said that only about 4 percent of the chassis 
used in intermodal transport are defective. The two groups ar-
gued that the requirement to file a DVIR for a chassis without 
defects would waste 2 million hours a year of truckers’ time, 
and the FMCSA agreed that “the existing requirement for mo-
tor carriers to prepare no-defect DVIRs . . . appears likely to 
provide negligible safety benefits.”
  SOURCE: Transport Topics

ATA Opposes EPA Plan to 
Label Tires as Waste

A U.S. Environmental Protection Agency proposal to designate 
scrap tires and used oil as solid waste could be extremely costly 

for the trucking industry, according to the American Trucking As-
sociations (ATA). The EPA’s proposal would reduce the options for 
truckers to discard these materials, said Glen Kedzie, ATA’s vice 
president and environmental affairs counsel.
 If the proposal becomes law, facilities that traditionally have ac-
cepted scrap tires and used oil would be required to add costly emis-
sions devices to comply with federal Clear Air Act requirements. As 
a result, carriers could face increased fees to dispose of the materials 
because of a decline in the number of outlets available that can ac-
cept the materials or burn them as fuel in industrial furnaces.
 “ATA does not want to turn back the hands of time and undo 
the progress our industry has made in recycling these items, nor do 
we wish to see the rates we pay for legal disposal of tires and oil 
skyrocket,” Kedzie wrote in comments to EPA. 
 ATA’s comments were among the hundreds filed with EPA, 
many of them opposed to the proposed rule.
 ATA said most motor carriers treat scrap tires as a useful com-
modity, keeping them properly stored and “contracting with third 
parties to deliver them to beneficial end-use markets.”

SOURCE: Transport Topics

Environmental Groups Tout Freight Rail Jobs 

Trucks Program, in which it took a position opposed to the trucking 
industry’s viewpoint. 
 The freight rail report did not address potential benefits of 
shifting more freight onto water transportation, which other studies 
say creates still lower greenhouse gas emissions. The Department 
of Transportation recently launched a marine highways program to 
put more truck trailers, intermodal containers and even railcars on 
barges to cut emissions in congested freight traffic areas.
 But it ties into repeated statements of senior DOT officials that 
they want to shift more freight away from congested highways and 
onto rail lines or waterways, as the nation rethinks its transportation 
policy emphasis.
 The report recommends a new tax credit for “all businesses that 
make capacity-enhancing rail investments,” similar to a 25 percent 
break long sought by the large Class I freight railroads. It urges 
Congress to renew an expired credit for track repairs or upgrades 
by short line railroads, which has been repeatedly renewed in recent 
years but expired in December. 
 The report also pushes “public-private partnerships,” between 
freight and passenger rail systems, under which governments help 
pay for track upgrades or facilities on freight lines to spur greater 
use of passenger train travel or improve average speeds. That is in 
line with what the Obama administration has done by allocating 
about $4.5 billion of economic stimulus money to Amtrak projects 
in mostly Class I rail corridors.

SOURCE: JOC.com

Declaring that “freight rail jobs are green jobs,” a report 
by the Blue Green Alliance and the Economic Policy In-

stitute urges policymakers to give the rail industry tax breaks 
it seeks to put more freight on railroads instead of trucks and 
airplanes.
 The report says every $1 billion of capital invested in 
freight rail creates about 7,800 jobs, or about $128,000 per 
job, that can all be counted as good for the environment or 
“green.” 
 That’s because railroads haul more freight per unit of 
carbon emission and energy use than trucking or aviation. 
“Energy savings fostered by transporting freight via rail results 
in lower GHGs [greenhouse gases],” it says.
 Examples of the “green jobs” that it highlights include 
locomotive engineers, track repair crews, equipment welders 
and pipe fitters for the railroads and their suppliers. The study 
draws on numerous reports from government agencies, the 
national transportation commission and the rail industry. It 
includes editorial and technical input from the Association of 
American Railroads and the AFL-CIO Transportation Trades 
Department. 
 The Alliance is a policy activism organization launched 
in 2006 by the Sierra Club and United Steelworkers union 
and later joined by other environmental groups and unions. It 
also helped produce a recent report on the Los Angeles Clean 



Growing a Greener Warehouse

By Deborah Catalano Ruriani

If plans for your warehouse/distribution center include becom-
ing more green, consider these tips from Rajiv Saxena, vice 

president of supply chain solutions, APL Logistics.

1. Focus on site. If you can do only one thing to make your 
distribution center operations greener, select the most acces-
sible, well-connected facility possible—one that’s optimally 
located in terms of your company’s demand and supply. Be-
cause transportation contributes far more to carbon footprint 
than warehousing, your choice of venue will have a huge 
impact—for better or worse—on your efforts to be environ-
mentally friendly.

2. Optimize with a forklift. They may not cross the country 
or the globe, but forklifts still travel a hefty number of miles 
each year, including many that are superfluous. Use prod-
uct slotting optimization programs to reduce the distances 
equipment has to travel within your facility, then watch your 
energy bills decline accordingly.

3. Slam the door on heating and cooling loss. Do your 
facility’s dock doors open and close slowly or contain barely 
adequate insulation? Check the sealings. You could lose hun-
dreds of thousands of dollars to temperature loss. Consider 
installing faster moving dock doors or at least revamping the 
sealing around your old ones.

4. Switch your lights. Swap old light bulbs and other outdated 
fluorescent lighting for more current, energy-efficient light-
ing. Your facility might end up requiring 70 percent less 
light-related electricity than it once did.

5. Sensor energy consumption. Invest in motion sensors and 
light timers to make sure certain areas of your facilities are 
lighted—or more thoroughly heated and cooled—only when 
personnel are actually working in those areas.

6. Reach for the skylight. If your distribution center doesn’t 
have skylights and windows, you’re missing the green 
advantages of using natural light instead of electricity. Even 
small window installations can make a big sustainability dif-
ference.

7. Reduce idle time. Every minute a truck spends idling 
outside a distribution center is a minute it burns unnecessary 
diesel fuel, making your facility’s carbon footprint anything 
but green. You can reduce the time trucks wait by using an 
advanced scheduling software program. Also, encourage 
drivers to stop running their engines during loading or un-
loading by providing a comfortable waiting area within your 
facility.

8. Engineer your inventory levels. If your distribution center’s 
low-inventory strategy forces your company to make greater 
use of less energy-efficient transportation modes, such as 
air, you will unintentionally leave a bigger carbon footprint 
instead of a smaller one. To prevent this, have logistics engi-

neers design your inventory deployment strategy through a 
detailed simulation or an optimization model first.

9. Get your feet wet. Energy efficiency may be the most 
important part of running a green facility, but water is also a 
precious resource. Can you incorporate storm water retention 
and gray water irrigation into your facility’s landscaping?

10. Participate in LEED or SmartWay, or work with part-
ners who do. The U.S. Green Building Council has done a 
great job of making Leadership in Energy and Environmental 
Design (LEED) the standard for sustainable construction. 
Also consider participating in the EPA’s SmartWay Transport 
Partnership, which has made strides in reducing our indus-
try’s energy use.

SOURCE: Inbound Logistics

U.S. Hybrid Truck Sales to Boom, 
Firm Predicts

The market for hybrid trucks and buses is set for a thousand-
fold increase within five years, with more than 300,000 

hybrids sold by 2015, Pike Research says. Hybrid heavy vehicle 
sales will climb from about 9,000 in 2010 to 100,000 in 2015, 
according to Pike’s June 2 report on hybrid trucks and buses. The 
Boulder, Colorado-based company predicts the United States 
will remain the largest market for heavy-duty hybrids, followed 
closely by China. Although buses have dominated demand for 
heavy-duty hybrids, trucks will be increasingly prominent, the 
clean technology research firm said.
 Pike Research forecasts that sales of medium and heavy-duty 
hybrid trucks will grow at a compound annual growth rate of 
63 percent from 2010 to 2015. Its report covers hybrid, plug-in 
hybrid, and battery electric trucks. New hybrid designs “hold 
strong potential to strike a balance between efficiency, cost, and 
performance,” said Dave Hurst, a senior analyst.
 “Everybody is looking at hybrid technology,” said Anthony 
Greszler, a spokesman for Volvo Powertrain North America, 
which makes engines for Volvo and Mack Trucks in the U.S. 
“There are vocational applications where hybrid trucks can be a 
huge contributor,” especially urban delivery routes.

SOURCE: The Journal of Commerce Online

Did you know that it takes 42 gallons of 
virgin oil to make 2.5 quarts of motor oil? 
But it takes only a gallon of used motor 
oil to make 2.5 quarts of new!
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Scientist Envisions Blimps to Carry Freight Across Oceans

By Shane McGlaun 

Blimps will be faster than ships, 
slower than jets, and will be very green.

Much of the electronic and gadget gear sold in America today 
is imported from other countries. Much of this transport 

happens by ship, but products needing to get to their destination 
faster are shipped by aircraft like the Boeing 747. In the future, 
there may be a third method of getting products of all types 
across the ocean from Europe and Asia and into the U.S. with a 
speed between that of ships and jets.
 According to UK scientist Professor Sir David King, a 
former chief scientific advisor to the government, blimps will be 
used to ferry freight in the next decade. Transporting by blimp 
will be considerably faster than sending freight by ship, with a 
top speed for the airship expected to be about 78 mph. However, 
it would be much slower than current cargo jet aircraft such as 
the 747. The huge benefits of the blimp compared to the 747 is 
that the blimp has about twice the cargo capacity of the 747 and 
produces 90 percent less greenhouse gas compared to the 747. 
 King also predicts that in about a decade, the blimp could 
again ferry passengers across the oceans. Another huge poten-
tial benefit of blimps over jet aircraft is that they don’t need an 

airport. The blimp would be able to hover over a loading area and 
load cargo by way of an integrated lift system. The fact that the 
blimps don’t need an airport to load and unload also makes them 
well suited for humanitarian missions where airports aren’t avail-
able and significant cargo capacity is needed. 

 The Guardian reports that blimps were very popular in the 
1920s, but quickly fell from popularity after the Hindenburg di-
saster. Modern blimps would use helium to float over the oceans. 
Blimps are still being developed, and the U.S. military has an eye 
on the technology for potential use. King cited development of 
blimp technology by Boeing and Lockheed Martin. 

SOURCE: DailyTech blog

Bringing Aviation’s Carbon Goal Nearer

Boeing has launched an 
“eco-Demonstrator” pro-

gram to develop and imple-
ment new technologies for 
fuel efficiency, noise reduc-
tion and operations improve-
ment.
 “Commercial aviation 
is in rapid pursuit of its goal 
of carbon-neutral growth 
by 2020, primarily driven by technology 
advancements,” said Billy Glover, manag-
ing director of Environmental Strategy for 
Boeing Commercial Airplanes. “The eco-
Demonstrator Program can help accelerate 
industry efforts by providing a platform 
that integrates innovation and technologies 
in a way that ensures as they mature, they 
are market ready. The program also will 
enable emerging technologies to be tested 
for further research consideration.” 
 The U.S. Federal Aviation Adminis-
tration (FAA) has awarded Boeing a $25 
million contract for eco-technology de-

velopment. The company will 
use a Next-Generation 737 in 
2012 and another undisclosed 
twin-aisle aircraft in 2013 to 
provide the FAA with relevant 
flight data.
 The ecoDemonstrator 
program will include col-
laborative work with IHI 
Aerospace of Japan to evalu-

ate regenerative fuel cell technology for 
onboard auxiliary power applications.
 “The ecoDemonstrator Program 
allows aviation to accelerate promis-
ing environmental technologies, from 
discovering to feasibility and airplane 
applicability,” said Jeanne Yu, director of 
environmental performance for Boeing 
Commercial Airplanes.
 The manufacturer has completed a 
series of sustainable biofuel test flights 
to demonstrate the technical feasibility of 
aircraft using renewable fuel.

SOURCE: Air Cargo World

Upgrading Your Trip

To get a frequent-flyer seat or upgrade, 
consider using a Web service that 

alerts you when a seat opens up on a flight 
you want. 
• ExpertFlyer (www.ExpertFlyer.

com) is tied into more than 20 airlines 
worldwide. More than half of its 
customers who look for an award seat 
find one that works for them.

•  MileageManager’s AwardPlanner 
(www.MileageManager.com) works 
with 10 airlines and lets you enter up 
to five different itineraries. 

 Both services offer free trial periods. 
After that, ExpertFlyer starts at $4.99 per 
month. MileageManager costs $14.95 per 
year.  Therefore, you should first try find-
ing seats through the airlines’ own sites. 
 If this takes too much time or doesn’t 
work for you, try out the alert sites to see 
whether one of them is worth the price 
for you.

SOURCE: BottomLine Personal



Bringing Aviation’s Carbon Goal 
Nearer

Boeing has launched an “eco-Demonstrator” program to 
develop and implement new technologies for fuel efficiency, 

noise reduction and operations improvement.
 “Commercial aviation is in rapid pursuit of its goal of 
carbon-neutral growth by 2020, primarily driven by technol-
ogy advancements,” said Billy Glover, managing director of 
Environmental Strategy for Boeing Commercial Airplanes. “The 
ecoDemonstrator Program can help accelerate industry efforts by 
providing a platform that integrates innovation and technologies 
in a way that ensures as they mature, they are market ready. The 
program also will enable emerging technologies to be tested for 
further research consideration.” 
 The U.S. Federal Aviation Administration (FAA) has 
awarded Boeing a $25 million contract for eco-technology devel-
opment. The company will use a Next-Generation 737 in 2012 
and another undisclosed twin-aisle aircraft in 2013 to provide the 
FAA with relevant flight data.
 The ecoDemonstrator program will include collaborative 
work with IHI Aerospace of Japan to evaluate regenerative fuel 
cell technology for onboard auxiliary power applications.
 “The ecoDemonstrator Program allows aviation to acceler-
ate promising environmental technologies, from discovering to 
feasibility and airplane applicability,” said Jeanne Yu, director of 
environmental performance for Boeing Commercial Airplanes.
 The manufacturer has completed a series of sustainable bio-
fuel test flights to demonstrate the technical feasibility of aircraft 
using renewable fuel.

SOURCE: Air Cargo World
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Do you have unpaid invoices?
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For more information, contact Brian Limperopulos, RPP Program Manager
brian.limperopulos@iamovers.org

Why Join the Receivable 
Protection Program?

"Thanks to the RPP, we have been able to recover a 
significant amount of money owed to us by another 
IAM member this past year. There is no reason why 
you should not join us! You will only receive benefits. 
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TECHNOTES

U.S. Bank Unveils Electronic Expense Reporting Tool 
for Mid-sized Companies

U.S. Bank has introduced an electronic expense reporting 
tool for mid-size companies that allows employees to easily 

manage travel expenses online while enabling travel managers to 
better track spending patterns and identify savings opportunities. 
U.S. Bank Expense Management is simple to learn, easy to use, 
and is geared to companies with revenues from $25 million to 
$500 million—a market that has been historically underserved. 
 “Most mid-sized companies still use manual or paper-based 
expense reporting systems,” said Jeff Rankin, senior sales and 
marketing officer at U.S. Bank Corporate Payment Systems. 
“They see the savings captured by larger companies through 
automated expense reporting and want to the same opportunity. 
But managing travel expenses is often a part-time responsibility 
at companies this size, so they need a system that’s simple to use 
and easy to manage.”
 U.S. Bank Expense Management offers benefits for the 
traveler, the travel program administrator, and the procurement 
manager alike: 
• Travelers get a time-saving tool that automatically posts all 

their U.S. Bank commercial or corporate card purchases 
into an online account, so they can submit accurate expense 
reimbursement requests fast, from anywhere—including 
Web-enabled mobile devices. 

• Managers and travel program administrators can quickly 
approve traveler expenses and ensure that they comply with 
company policy. 

• Procurement professionals can see exactly where the travel 
dollars are going.

 “Instead of knowing only the total company expenditure on 
airlines tickets, for example, the procurement officer can know 
what the company spends with each individual airline and then 
use that data to negotiate more favorable pricing with airlines, 
hotel chains, car rental companies, and travel service providers,” 
explained Kurt Adams, senior vice president of strategy and prod-
uct at U.S. Bank Corporate Payment Systems. Also, the applica-
tion can help ensure that employees use these preferred providers, 
he said.
 U.S. Bank Expense Management is simple to use. Because 
it delivers its services directly to employees via the Internet, it 
does not require information technology (IT) resources or time-
consuming training. It complements other U.S. Bank tools, such 
as the U.S. Bank One Card and the Access Online card program 
management system. 
 Much recent evidence points to the value of converting to 
electronic expense reporting (EER). The Aberdeen group has 
found that enterprises still processing expense reports manually 
spend more than twice what those with fully automated reporting 
systems spend to process each expense report. In addition, an-

other study revealed that EER reduces the time needed to process 
an expense report by 40 percent, the time between submission 
and reimbursement by 27 percent, and the cost of processing by 
58 percent.
 After testing the product with a select group of customers in 
spring 2010, U.S. Bank is now launching the program throughout 
the United States and Canada.
 Website: www.usbpayment.com

Voxme Launches Pre-move Survey 
Application for iPhone/iPad

Voxme Software Inc. recently announced the release of its 
popular pre-move survey application, Voxme Estimator, for 

the iPhone 3gs, iPhone 4, and iPad. The application offers the 
same rich feature set as the Windows Mobile version. Deep inte-
gration with the iPhone’s e-mail and camera applications permits 
seamless data exchange with the office software. Native device 
support for virtually any language enables the entry of inventory 
and notes in any country.
 Max Kreynin of Voxme Software noted, “We’re happy to 
offer our pre-move survey solution to iPhone and iPad users. 
They’re already using these devices for getting things done on 
the go, so being able to use them for pre-move surveys seems 
like a natural and economically 
efficient thing to do.”

Estimator 
on iPhone



Facebook Privacy Settings

Late last year, Facebook changed its privacy policy, so now 
your posts and pictures may be less private. To fix your 

privacy settings, log in to Facebook and click on “Account,” 
“Privacy Settings,” and “Profile Information. From there you can 
specify who can see your information. The best setting for almost 
every option is “Only Friends.” This means that someone whom 
you have accepted as a friend can see your information, but a 
friend of a friend (and complete strangers) cannot.

SOURCE: BottomLine Personal

Responsible E-mail Forwarding

If an e-mail has been forwarded a number of times, scroll down 
to the bottom of the e-mail, copy the message, then paste it into 

a new e-mail. This will save the receiver from having to wade 
through a long list of e-mail addresses to get to the heart of the 
e-mail. Also, not everyone wants his or her e-mail address made 
known. A good way to avoid stepping on toes is to put all the 
recipients’ addresses in the “BCC” field and your own address in 
the “To” field. The e-mail will go to everyone, but their addresses 
will be hidden.

SOURCE: BottomLine Personal

Choosing a Toll-Free Number

When choosing a toll-free number for your small business, 
avoid ones that include both numbers and a word after the 

800 area code; the combination is not memorable. If possible, 
get an 800 number not one starting with 877 or 866; consumers 
are less familiar with those. If you can, spell out your industry, 
not your company name. Consumers want to know what you do. 
(Examples: 800-SHREDDING, 800-EYESIGHT.) Avoid words 
that are difficult to spell. Once you have the number, use it every-
where you can—it can be a big draw for customers.

Feel Better While Working

• Set the top of your computer monitor just above eye level, 
about an arm’s length away, to limit eyestrain. Tilt your 
keyboard away, not toward you; angling it toward you bends 
your wrists back, leading to carpal tunnel syndrome and 
tendonitis. 

•  Set your keyboard height at 24 to 25 inches, also to limit 
wrist strain. Do not put the keyboard on top of your desk, 
which usually is 29 inches high. Reduce overhead lighting 
to reduce glare and eyestrain, and use lamps that throw light 
only where you need it. Use an angled footrest, which will 
encourage you to lean back in your chair for better back  
support.

SOURCE: BottomLine Personal

Digitally Organize Your Desk

NeatDesk can organize all of your important documents. Feed 
receipts, business cards, and letter-sized paper into the small 

desktop scanner, and it creates digital versions. The included soft-
ware helps you organize the data. For example, you can export all 
the information on your receipts into an Excel spreadsheet. The 
software features text-recognition software that makes scanned 
items searchable for quick access. It is PC and Mac compatible. 
Cost: $399 for scanner and software. For more information, visit 
www.NeatCo.com.

SOURCE: BottomLine Personal

Americans Gobble Gigabytes

Americans take in 34 gigabytes of data daily, on average. This 
is an increase of about 350 percent over the last 28 years. 

That includes 100,000 words—in print and from the Web, televi-
sion, and radio. The average American watches five hours of TV 
a day, listens to radio for more than two hours, uses a computer 
for just under two hours, plays video games for an hour, and 
reads for 36 minutes.

Facts at Your Fingertips

The site www.RefDesk.com is an amazingly comprehensive 
directory that speeds you to business news, calculators and 

conversion charts, genealogy material, health information, lan-
guage translators, legal resources, maps, toll-free numbers, and 
much more.

SOURCE: BottomLine Personal

Setting Green Standards

At its most recent annual meeting, 
The World Economic Forum’s  

Logistics & Transport Industry Group, in 
collaboration with Accenture, agreed 
to standard guidelines for calculating consignment- 
level carbon emissions from logistics and shipping  
operations. The benchmarks will help consumers and 
businesses assess the carbon impact of transporting 
products and drive carbon efficiency in the freight and 
logistics sector. Guidelines also include principles for 
defining the scope of reportable emissions and how the 
emissions should be allocated in cases such as shared 
transport or backhaul.

SOURCE: Inbound Logistics



At Long Last, Good News for Housing (and Moving)

BUSINESS AND ECONOMIC NEWS

Housing activity has slipped considerably during the past sev-
eral months but help may be on its way. A primary obstacle 

to a long-term housing recovery has been a lack of hiring. But 
recent gains in the job market portend favorably for a needed 
boost in housing demand.
 Existing home sales fell to 5.02 million annualized units 
in February and are now down 23 percent since last November. 
Similarly, new home sales fell to 308,000 annualized units in 
February and are now 23 percent below the 400,000 pace posted 
last October. Incredibly, new home sales are now at their slow-
est pace in 47 years. Moreover, housing starts fell 5.9 percent in 
February to 575,000 annualized units from a month earlier.
 The weakness in home sales is somewhat puzzling given that 
the extended homebuyer tax credit is in play. At this juncture, the 
tax credit (recently extended by four months to September 30) 
has yet to boost first-time and move-up home buying. Although 
unusually harsh winter weather may be a factor for weak home 
sales, it is nevertheless unnerving to experience such large drops 
in demand with the backdrop of record housing affordability and 
historic low mortgage rates.
 Another negative trend for housing is the fact that existing 
home inventories are rising rather than falling. According to the 
National Association of Realtors, the inventory of existing homes 
available for sale rose 9.5 percent in February to 3.59 million 
homes, compared to only 3.28 million homes available for sale 
in January. To make matters worse, these numbers may underes-
timate the real inventory situation because a meaningful number 
of foreclosure properties available for sale are not reported by 
Realtors and thus are not included in the NAR numbers.
 On the positive side, job losses are now giving way to job 
gains. Non-farm payrolls rose by 162,000 in March compared 
to job losses of 14,000 registered in February. According to 
Moody’s Economy.com, underlying job growth appears to be 
running near 50,000 per month, adjusting for temporary census 
hiring and the effects of unusually bad winter weather. We have 
waited quite a while for a reversal of fortune in the job mar-
ket and a positive job outlook is likely. Corporate profits have 

surged in recent months due to lower labor and borrowing costs. 
Combined with a substantial rise in equity values, businesses are 
regaining the confidence to hire again.
 Looking forward, it is increasingly likely that the home sales 
numbers will improve over the coming months. Future job gains 
and a slight loosening in mortgage credit are expected to spur 
housing demand. In addition, upward pressure on mortgage rates 
and the expiration of the homebuyer tax credit on April 30 were 
expected to give households some urgency to rush into the market 
to take advantage of a final opportunity for historic low mortgage 
rates and an $8,000 tax credit ($6,500 for trade-up buyers). 
 Thus it seems that at long last, the housing sector may be 
gaining some momentum.

SOURCE: Bloomberg/BusinessWeek

More Aid for Small Businesses?

More businesses will qualify for aid after the Small Business 
Administration redefines the term over the next two years. 

The SBA has not changed its size standards for more than 25 
years. Currently SBA standards are 500 or fewer employees for 
manufacturers; 100 or fewer employees for wholesalers; and $7 
million or less in annual receipts for most other types of business. 
Standards vary by industry. You can track developments at www.
SBA.gov/size (click on “What’s New”). The changes will lead to 
more businesses qualifying for financial aid, including the SBA’s 
7(a) Business Loan Program.

Small Businesses Should Take 
Advantage of Social Media

By Reese Higgins

Small business owners were assured that it’s not too late to 
dive into social media by a panel of experts at a forum on the 

topic on May 25. “Social Media and Small Business” worked 
as a question-and-answer session for attendees of the SBA’s 
National Small Business Week in Washington, D.C.
 Panelists at the gathering observed that social media are 
growing at an incredible rate, and small businesses should be 
able to capitalize on what essentially equates to free Internet 
advertising and networking. They stressed the importance of “en-
gagement,” and recommended that small businesses use social 
media platforms to develop genuine interaction with consumers 
and other businesses. Among the ideas presented at the session:
• Small businesses could easily reach out to their customers 

to form positive relationships through social networking 
websites.

• Small business should not use social media wholesale but 
mix it in. Social media should not be considered an end-all, 
be-all; rather, it is an integral part of the larger media mix.

• The learning curve of social media applications can be com-
pared to earning a college degree.

• Small business owners who have yet to start utilizing social 
media still have ample time to make use of what one panel-
ist described as a “fairly new phenomenon.” Social media 
continue to grow, and most businesses will be able to find 
a way to market themselves to their specific demographic 
target group.

• Some type of formal social media policy should be imple-
mented at businesses in order to protect a company’s image.

Reese Higgins is an intern with the Office of Advocacy at the 
U.S. Small Business Administration.



EPA Defers GHG Requirements for 
Many Small Businesses

By Keith Holman

On May 13, the U.S. 
Environmental Protec-

tion Agency (EPA) issued the 
final greenhouse gas “Tailoring 
Rule.” The rule defers Clean 
Air Act greenhouse gas (GHG) 
requirements for many small 
businesses for up to six years.
 The rule sets thresholds for GHG 
emissions that define when businesses 
must obtain a permit to modify or con-
struct under the New Source Review/Pre-
vention of Significant Deterioration (PSD) 
program, and a permit to operate under the 
Title V operating permit program. The rule 
defers the requirements of these permit-
ting programs in order to limit which 
facilities will immediately have to get 
PSD and Title V permits. Smaller facilities 
are deferred for up to six years; EPA will 
consider whether to permanently exempt 

some facilities, and whether 
there are ways to streamline the 
permitting process. The rule 
sets applicability thresholds 
based on the amount of CO2 or 
its equivalent (CO2e) poten-
tially emitted by a facility.
 In general, existing 

small businesses with potential CO2e 
emissions of less than 75,000 tons per 
year will not be subject to PSD and Title 
V permitting requirements until at least 
July 1, 2013. Additionally, by the end of 
April 2015, EPA will complete a study 
on remaining GHG permitting burdens if 
smaller sources are required to comply. 

Keith Holman is assistant chief counsel at 
the U.S. Small Business Administration.

Would you like to stop junk mail, 
help the environment AND raise 

money for American forests? We’ve found 
a way—by partnering with 41 Pounds. 
If you reside in the USA, for $41, the 
41 Pounds service will contact 20–35 
direct marketing organizations to remove 
your name from their distribution lists. 
This includes almost all credit card ap-
plications, coupon mailers, sweepstakes 
entries, magazine offers and insurance 
promotions, as well as any catalogs you 
specify. 41 Pounds does all the legwork to 
reduce your junk mail by 80–95 percent 
for five years and donates $15 to Ameri-
can forests. Website: www.41pounds.
org/americanforests

Phase-In Steps of EPA’s Final Greenhouse Gas Tailoring Rule

Step 1 Phase-in of Large Sources January 2–June 30, 2011
• Permitting based on emissions of non-GHG pollutants and with GHG emissions or emissions increases above 

75,000 tons per year (tpy) CO2e.
• Sources with Title V permits for non-GHG pollutants will address GHG as part of Title V permitting.

Step 2 Phase-in of Large Sources July 1, 2011–June 30, 2013
• Sources above 100,000 tpy (new) and 75,000 tpy (major modifications) of COOptima e (and not already subject to 

PSD based on non?GHG emissions).
• Sources that exceed 100,000 tpy GHG threshold will be required to obtain a Title V permit if they do not already 

have one.

Step 3 Phase-in of Large Sources* July 1, 2013–April 30, 2016
• An enforceable commitment to assess experience from Steps 1 and 2; commit to propose, consider comments, and 

promulgate potential Step 3. Level will not go below 50,000 tpy COOptima e (new) and 50,000 tpy COOptima e 
(major modifications).

• An enforceable commitment to assess experience from Steps 1 and 2; commit to propose, consider comments, and 
promulgate potential Step 3. Level will not go below 50,000 tpy COOptima e.

Final Phase*
EPA will take rulemaking action in 2016 or before to address small sources in light of the 5-year study.

*Effective only after regulatory process. PSD = Prevention of Significant Deterioration program; tpy = tons per year; 
COOptima e = carbon dioxide equivalent. Source: EPA, www.epa.gov/nsr/actions.html.



INDUSTRY NEWS
A look at people and events shaping IAM member companies

APPOINTMENTS

Jon Harman, Move One’s product man-
ager for relocation services, has been 

elected as the representative for Eastern 
Europe on the EuRA Council. EuRA is the 
foremost industry body for relocation pro-
fessionals both in Europe and worldwide, 
responsible for policy and best-practice 
guidelines as well as the EuRA Quality 
Seal.
 Harman joined Move One as a con-
sultant in 2005, and was soon tasked with 
coordinating destination services for all 
Move One locations. Working with his 
colleague on the immigration side, Kasia 
Pinska, Harman oversaw the expansion of 
the relocations coordination team from the 
original contingent of two into a 15-mem-
ber staff. 

❖

Theresa Xie has been named branch 
manager of UniGroup Worldwide in 
Shanghai.
 Xie began her career with Interdean 
Inerconex International Movers in Shang-
hai in 2004 as business development man-
ager, focusing on corporate accounts. In 
2006, when AGS Four Winds International 
Movers in Shanghai was established, Xie 
joined the team as sales manager. She 
gained experience in all aspects of the 
business, which led to her being promoted 
as the branch manager of AGS Four Winds 
Chengdu in 2009. There, she successfully 
set up the company, built its team, steered 
it toward growth, and built strong rela-
tionships to increase brand awareness in 
southwest China.
 In 2010 she returned to AGS Four 
Winds Shanghai to work with the compa-
ny’s global corporate accounts.

❖

Harman Xie Bouman
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Shanghai, 18 August 2010 
 
 
Theresa Xie joins UniGroup Worldwide Shanghai 
 
Theresa Xie has been appointed as Branch Manager of UniGroup Worldw ide in Shanghai. 
 
Theresa started her career w ith Interdean Interconex International Movers in Shanghai as 
Business Development Manager w ith a focus on corporate accounts in 2004.  

In 2006, w hen AGS Four Winds International Movers in 
Shanghai w as being established, Theresa joined the team 
as Sales Manager. She learnt the ropes of all aspects of 
the business which led to her being promoted as the 
Branch Manager of AGS Four Winds Chengdu in 2009. 
She successfully set up the company, built  the team, 
steered the company tow ards grow th and built strong 
relat ionships to increase brand aw areness in South West 
China.  
In 2010 she returned to AGS Four Winds Shanghai to 
w ork w ith the company’s global corporate accounts and 
offer them premium level service.  
 

UniGroup Worldw ide is assured that this talented, hard w orking and know ledgeable achiever 
w ill add value to UniGroup Worldw ide in Shanghai and in the region.  
 
 
 

Newsroom_asia@unigroupworldwide.com 

Erwin Bouman was named group 
director for the Kieswetter Group in The 
Netherlands earlier this year and is respon-
sible for the day-to-day operations of the 
companies.
 Bouman has 20 years of experience 
in the international moving industry, and 
has gained a broad knowledge of global 
mobility and its challenges. He began his 
career at UniGroup UTS, where for over 
a decade he built and managed the global 
network. Subsequently, Bouman was 
appointed regional director for Central/
Eastern Europe for Crown Relocations in 
Germany. In 2007, Bouman returned to 
The Netherlands, where he continued to 
work for Crown.
 The Kieswetter Group of compa-
nies consists of fi ve strong brands in the 
international mobility industry, includ-
ing KHZ and Royal de Gruijter & Co. 
Bouman will lead the group into the new 
decade with a clear strategy and a new 
structure, to be launched early next year. 
He will focus on innovation and fl exibility 
in responding to a market that develops a 
global view on mobility. 
 The two moving companies in the 
group operate in the same international 

market, but whereas KHZ is now 95 
percent international, De Gruijter & Co. 
— the only moving company with the 
Royal hallmark —serves a diverse range 
of clients.

❖

Crown Relocations recently an-
nounced the appointment of Dennis Mul-
downey as general manager for Crown 
Korea.
 Muldowney’s new role draws on his 
experience in the Korean market to drive 
growth in the global mobility business, 
while developing Crown’s services for its 
moving, fi ne arts, and records manage-
ment divisions. He will work to enhance 
the company’s high standard of perfor-
mance and quality of service, while further 
advancing its market presence. 
 Muldowney joined Crown Korea in 
2002 as a relocation consultant, and after 
a successful assignment in Seoul, he trans-
ferred to the Crown Hong Kong offi ce as a 
regional account manager. He then moved 
on to become head of Crown Malaysia’s 
global mobility services division.

❖

Leet Zwepink recently was promoted 
to vice president of Stevens International 
in Columbia City, Indiana. 
 Zwepink, who has a broad range of 
experience in international relocation 
and hospitality management, has worked 
at Stevens International since 1995 as 
managing director. Before joining Stevens, 
he worked at other moving companies as 
an international business development 
manager, sales development manager, 
overseas regional administrator, marketing 
administrator, and traffi c coordinator. He 
also spent more than 10 years in hospital-
ity food and beverage management. 

Good News/Bad News: The Ozone Hole May be Mending

Scientists say that averting this threat may lead to another 
threat: warming in the atmosphere.  The ozone hole (caused 

by chlorofl uorocarbons in refrigerants and aerosol cans) helped 
form moist clouds that sheltered parts of the Southern Hemisphere 
from warming caused by greenhouse gases. Many countries have 
stopped using chlorofl uorocarbons, and the hole has started to mend, so global 
warming may accelerate.

SOURCE: BottomLine Personal



EXPANSIONS

Dr. Ingeborg Cleve

MTL Moving Transport Logistics 
has moved its head office for inter-

national moving services from Friedberg 
(Hessen, Germany) to Wiesbaden. Dr. 
Ingeborg Cleve has joined the company 
as a professional partner to expand its 
operations. Both the company and Cleve 
will apply their experience and reputation 
in the regional and international moving 
business to cultivate business development 
opportunities globally. 
 MTL has a strong background in 
international moves, especially into 
Turkey, and has extensive experience in 
destination service for, among others, 
Carl Hartmann GmbH in Bremen, as well 
as in office and company moves. Cleve 
formerly ran her own moving agency and 
has built a reputation beyond Wiesbaden 
in the Frankfurt region at large, a center 
of international commerce and a hub for 
international logistics. 
 MTL CEO Aydın Yavuzyılmaz 
learned the essentials of moving in the 
1980s, working with IMS in Frankfurt. 
Over the past three years, he worked with 
Cleve in several large overseas moves. 
Both Yavuzyılmaz and Cleve believe that 
the Frankfurt region and Germany at large 
continue to offer ample business oppor-
tunities for quality-oriented international 
moving service.

International Relocation Conference
Hosts GoodMove 2010

 

GoodMove 2010, Ocean Relocation’s second International Relocation Conference, 
was held in May under the auspices of Lahav Executive Education of the Faculty 

of Business of Tel Aviv University and sponsored by a number of companies, including 
Ernst and Young, Migdal Group, and Davidoff Insurance Brokers. 
 The conference objective was to raise the awareness of Israel companies to the 
latest trends and practices within the world of global mobility and to provide those that 
deal on a day-to-day basis with relocation with an updated toolbox to work with this dy-
namic and challenging profession in today’s new business environment. Guest speakers 
from overseas included Michael Gates of Richard Lewis Communications; Michele Bar 
Pereg, a Dutch relocation consultant; Susan Musich, CEO of Passport Career; Patrick 
White, senior manager with Santa Fe Hong Kong; and Israeli experts in the field.
 This year’s conference examined ways in which global mobility has been forced 
to adapt and change in light of the global financial crisis, and participants addressed is-
sues pertaining to the well-being of the assignees and their families during and after the 
relocation. In attendance were human resources, finance, and purchasing personnel from 
leading Israeli companies and organizations. 
 Susan Musich, CEO of Passport Career in Washington, DC, provided an overview 
of the new profile of the global employee. “[Formerly], the candidate for relocation was 
the man and his wife’s career was ... a marginal supplement to the income of the fam-
ily,” she said, “today this situation is far from being accurate. In the past, most interna-
tional assignees were married; today 7 percent of those [being relocated] have partners, 
either of the same sex or of the opposite sex, but they are not married.” 
 This reality has created a whole new set of challenges, such as securing work 
permits for partners who are not married. Indeed, those spouses now are much more ca-
reer-oriented and more academically trained. Some 36 percent of assignee spouses hold 
undergraduate degrees and 46 percent have graduate degrees. Today’s accompanying 
spouse is a professional and wants meaningful employment in the destination country. 
Thus, the spouse’s career is critical in determining whether or not a family accepts a 
relocation offer.
 Mobility and HR managers of leading Israeli and foreign companies discussed the 
issue of Israel’s perspective on relocation. Throughout the day, they pointed to the phe-
nomenon of recurring relocations and the need to have a home base.
 Steve Felder, the country manager of Maersk, explained that in the past Maersk 
managers would spend long periods of time abroad, going from one relocation to an-
other. “The previous country manager of Maersk was abroad for 32 years continuously. 
Even I have done three relocations in a row, but the policy of Maersk is changing,’’ said 
Felder. Today, company policy dictates that after each relocation, the assignee returns to 
his home base. 
 Galia Ellinsky, manager of mobility at Intel Israel, spoke about the changes in 
mobility policy at her company, which deals with large-scale relocation. “Relocation is 
a two-way process and the challenges of repatriation of a worker back to his home coun-
try brings with it a whole new and different set of challenges, both on the employment 
and family level,’’ Ellinsky explained.



The Transpo Services homepage: www.transposervices.com

Transpo Services Launches Website

Transpo Services recently launched its new website under the 
banner “Providing Services for the Moving and Relocation 

Industries.” The company, headquartered in Tualatin, Oregon, 
offers a number of new products and outsourcing services such 
10+2 filings and claims servicing, as well as a full line of high-
quality custom crates and wooden boxes, including heat-treated 
and SDDC-approved Type II lift vans and overseas containers. In 
addition, said Michael Hite, president of Transpo Services, Ltd., 
the company offers guaranteed availability and on-time delivery 
worldwide and custom wood products manufactured to its cus-
tomers’ exact specifications.
 The company sees a great opportunity among mid-sized to 
large national and global clients who may lack well-developed 
sourcing options. Hite believes that in today’s global economy, 
many companies are looking to leverage existing services through 
outsourcing. One 2003 report, Outsourcing from Strength, by 
Cutting Edge Information, showed that 89 percent of executives 
surveyed consider outsourcing a strategic tool. “What makes 
Transpo Services really unique is our ability to provide outsourc-
ing of 10+2 filings and claims servicing along with our quality 
wood products,” said Hite.
 The DP3 experts at Transpo Services focus on reducing 
claims costs and providing secure online claim submittal while 
offering flat-rate pricing. Transpo’s 10+2 filing services offer 
convenient setup and terms, secure online access, encrypted 

security, filing validation, and confirmation notification. Custom-
ers can order plywood containers online or download a product 
brochure for more information. 
 Transpo Services will exhibit at booth 802 at the IAM 
Annual Meeting. 

Asian Tigers Expands Services

The relocations industry has been evolving around 
the world, as today’s expectations by major 

corporations for professional full-service relocations 
services require that companies rise to meet new 
challenges.
 The Asian Tigers Group has expanded its 
services by creating an independent company, Asian 
Tigers Mobility Limited (AT-Mobility). This full-ser-
vice company, in concert with each of Asian Tigers’ 
current locations, provides a holistic solution to meet 
its clients’ needs. The objective is to add value to 
the current household goods moving experience by 
offering a suite of mobility support services, whether 
by way of an in-country AT-Mobility Destination 
Services Team or through a professional vendor 
management program that mirrors the footprint of 
existing Asian Tigers Group offices.
 AT-Mobility provides a comprehensive end-to-
end mobility service tailored to meet relocation needs 
of multinational expatriates throughout the Asia-Pa-
cific region, including visa and immigration services, 
school search, orientation, cross-cultural training, 
home finding, settling-in, and myriad other relocation 
services.

Arpin Group Unveils First Electric Car 
Charging Station in Rhode Island 

Arpin Renewable Energy, an Arpin Group compa-
ny, has teamed up with Cardi’s Furniture Super-

stores to provide drivers of plug-in electric and plug-in 
hybrid cars with the first public car charging station in 
Rhode Island. The station, unveiled in August, provides 
an outlet for Level 1 charge at 110 volts (the same as 
common household outlets) and a corded plug deliver-
ing the faster 240-volt or Level 2 charge, which includes 
a standardized nationally certified plug connector. The station is intended for 
drivers who desire a booster charge between longer nightly charges at home.
    With this unit, in West Warwick, Rhode Island, the state has joined a grow-
ing list of states and cities building infrastructure for the wave of new electric 
cars and plug-in hybrids, such as the Nissan Leaf and Chevrolet Volt, which 
will soon enter the market
    Peter Arpin, CEO of Arpin Renewable Energy, said, “Our goal is to pro-
mote electric vehicles in order to reduce air pollutants, decrease our depen-
dence on imported oil and benefit the local economy.”
    Arpin Group and Cardi’s are partnering to support Project Get Ready 
Rhode Island (PGR RI), a nonprofit initiative to establish Rhode Island as a 
leader in green transportation, decrease transportation costs, and reduce emis-
sions. PGR RI is working to recruit companies, institutions, municipalities, 
and state agencies to commit to the installation of 30 charge spots statewide.     



BOONMA: The First and Only Pet 
Mover at the Pet Expo Thailand 2010

 

Pet Expo 2010, the trendy exhibition celebrating the life-
style of pets and pet-lovers, was held in July in Bangkok, 

Thailand, at the Queen Sirikit National Convention Center. 
 Tiddy S. Teerawit, the executive director of Boonma Thai-
land, was one of the key speakers at the expo. His presentation, 
“Traveling with Your Pets Overseas: Never as Difficult as You 
Think,” included an import/export document checklist, advice on 
buying an airline-approved kennel, prohibited breeds, pet travel 
insurance, and related government offices. In addition, Boonma’s 
“lady team” enjoyed meeting and answering questions from pet 
lovers visiting the booth during the four-day event. M-PE Indus-
try, a Boonma Group affiliate, produced 600 pieces of Boonma 
pet toys especially to give to those visitors. The toys were made 
from LDPE resin, talcum, and palm oil wax in three shapes: 
bone, man, and star.

Boonma Executive Director Tiddy S. Teerawit discusses pet moving. Above: Boonma gave 
away pet toys to Expo 
visitors. 

Boonma’s “lady team”: 
Aris (left), Sara, and Anni



Boonma Impresses 
a Pet Lover

 

Gooffy, an 11-year-old a mixed-breed 
dog, recently traveled from Bangkok, 

Thailand to Orlando, Florida, following 
his safe transport by Boonma Thailand. 
In a letter of appreciation to Boonma’s 
executive director, Tiddy S. Teerawit, the 
dog’s owner, Korakoch Subwatana, wrote, 
“I thank you very much for providing 
information and help with transportation 
of Gooffy to the U.S. successfully. He 
arrived safely and in good health. Thanks 
again for your great service. Hopefully 
we can work together again. I also attach 
herewith the happy Gooffy’s picture taken 
at the Stone Mount, Georgia, for your 
photo gallery.”
 

Thanks to Boonma Thailand, Gooffy arrived 
safely at his new home in Orlando, Florida.

HONORS AND AWARDS

Asian Tigers Hong Kong was awarded the Certificate of Merit for outstanding 
environmental performance in the Transport and Logistics sector from the Hong 

Kong Government. This is the latest in a series of achievements (Wastewi$e and Caring 
Company, among others) that reflect Asian Tigers Hong Kong’s dedication to being an 
outstanding corporate citizen.
 This highly prestigious awards aims to encourage business-
es and organizations to adopt environmentally friendly policies, 
and to recognize entities that demonstrate and benchmark their 
extraordinary commitment to the environment. 
 Asian Tigers Hong Kong was designated a Caring Compa-
ny by the Hong Kong Council of Service earlier this year. In recognizing organizations 
that demonstrate good corporate citizenship, the Caring Company program promotes 
partnerships between business and social organizations by caring for the community, 
employees, and the environment. 

MILESTONES

Expect Move, headquartered in Greenford, UK, marked its 10th anniversary on  
July 25. Managing Director Peter Weltenius noted that his company is now one of 

London’s leading international corporate moving organizations, has closed each year at 
a profit, and has not filed a single marine insurance claim for five years. The company 
will have a formal celebration later this year, following the busy summer season.

IAM Recognized by LACMA

The 2010 convention of the Latin American & Caribbean 
International Movers Association (LACMA), held in Nassau, 

Bahamas, was recorded as the 2nd Clean Travel LACMA Convention.  
In August, IAM was recognized for its contribution to reducing tons of 
carbon dioxide (CO2) through the LACMAEarth Program. 
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WELCOME NEW MEMBERS

Randall Groger
RKG Associates
IAM Chairman

GOVERNING

SDC Shipping and Logistics
SDC Sarl, Zone Industrial
Buloise, Republic of Djibouti 3352
Tel: (253) 35-3068
Mobile: (253) 810-939
E-mail: liban@sdcrwanda.com 
Website: www.sdcworldwide.com 
P.O. C: Mr. Liban A. Mugabo

CORE

A-One Relocations  
Al-Saeed Business Tower-I, 13th Floor
P.O. Box 79619
Al-Khobar –Dammam 31952
Saudi Arabia 
Tel: (00966) 3-847-7400
Fax: (00966) 3-814-7066
E-mail: aone@masserve.com 
Website: www.masserve.com/a-one 
P.O. C: Mr. Talal Ahmed Al-Kaabi
Sponsors: Galaxy Forwarders, Pakistan
Homepack Freight Intl, Pakistan

Aetna Worldwide Relocation Services
3572 Lawson Blvd
Oceanside, New York 11572
Tel: (516) 678-5885
Fax: (516) 678-5811
E-mail: Michael@aetnaforwarding.com
Website: www.aetnarelocation.com 
P.O.C.: Mr. Michael Siracusano
Sponsors: Fos International SRL, Italy
Argeo Villa S.R.L., Italy

American Moving & Storage Association  
1611 Duke Street
Alexandria, VA 22314 
Tel: (703) 683-7414
Fax: (703) 683-7522
E-mail: LDarr@moving.org 
Website: www.promover.org
P.O.C.: Linda Bauer-Darr

DOM Transport Ltd 
D.O.M. House
113 Drama Street 
Qormi QR7 2636 Malta
Tel: (356) 21-488-953
Fax: (356) 21-488-953
E-mail: info@domtransportmalta.com
Website: www.domtransportmalta.com
P.O.C.: Joseph Pace deGray
Sponsors: F+N Worldwide Logistics Ltd, UK
Felix Relocations (M) Sdn Bhd, Malaysia

Exprinter Liftvans Bolivia
Km. 8 — Carretera Al Norte
Santa Cruz, Santa Cruz de la Sierra
Bolivia
Tel: (591) 3-3421142
Fax: (591) 3-3444143
E-mail: pnatusch@exprinter.com.bo
Website: www.exprinter.com.bo 
P.O.C.: Ms. Patricia Natusch
Sponsors: Class International Movers, S.A., 
   Peru
La Rosa del Monte Express, New York

FGM Global Relocation 
Rua Campos Sales, 490 – 170 Avdar
Santo Andre
Sao Paulo 09015-200 Brazil
Tel: (55) 11 44321633
E-mail: nathalia@fgmglobal.com.br 
Website: www.fgmglobal.com.br
P.O.C.: Ms. Nathalia Jardim
Sponsors: Euro-USA France, France
Rainier Overseas Movers, Washington

Government Move Services, Inc.
19707 44th Avenue W
Suite 208
Lynnwood, WA 98036
Tel: (425) 673-6007
Fax: (425) 947-9902
Toll-free: (877) 467-0686
E-mail: sbuck@govmoveservices.com
Website: www.govmoveservices.com
P.O.C.: Mr. Steven Buck
Sponsors: AAA Systems Inc., Washington
ABC World Movers, Inc., Washington

Prager Moving & Storage Co.
155 Fort Hill Drive
Naperville, IL 60540 
Tel: (630) 276-1200
Fax: (630) 355-0769
Toll-free: (800) 323-5651
E-mail: jpischeck@pragermoving.com 
Website: www.pragermoving.com
P.O.C.: John Puscheck
Sponsors: Santa Fe Relocation Services, China
Aires Al Relocation Solutions, Pennsylvania

PT Kellys Express
Wisma SMR 5.04 J1.
Yos Sudarso Kav. 89 Sunter
Jakarta 14350, Indonesia
Tel: (62) 21 6583 6005
Fax: (62) 21 6583 6033
E-mail: rajah@kellys-express.com
Website: www.kellys-express.com
P.O.C.: M. T. Rajah
Sponsors: Gosselin Group, Belgium
Hellas Europe Australia, Australia

Q-Transport APS
Artillerives 140
Copenhagen 2300, Denmark
Tel: (0045) 3210-9445
Fax: (0045) 3211-8445
E-mail: info@q-transport.dk
Website: www.q-transport.dk
P.O.C.: Mr. Inam Ashraf
Sponsors:  City Moving & Storage Ltd, UK
Italian Moving Network Inc., S.R.L., Italy

Shalom Logistics Pte Ltd
10 Kaki Bukit Road
KB Industrial Building #01-25
Singapore 416175
Tel: (65) 6287-6117
Fax: (65) 6284-1766
E-mail: international.move@shalom.com.sg
Website: www.shalom.com.sg
P.O.C.: Ms. Catherine Lim
Sponsors: World Freight Relocations BV,
  The Netherlands
Fukuoka Soko Co., Ltd, Japan
Hellas Europe Australia, Australia

Oceanic Container Line, Inc.
2350 Hylan Boulevard
Staten Island, NY 10306
Tel: (718) 351-0567
Fax: (718) 351-1423
E-mail:  Mickey@oclusa.com
Website: www.oclusa.com
P.O.C. Mickey McKenna
Sponsors: Echo Trans World, New York
Sea & Air International, New York

SUPPLIER

Hillside Paper Products
519 Dowd Avenue
Elizabeth, NJ 07740
Tel: (908) 352-3300
Fax: (908) 352-0770
E-mail: hillsidepaper@verizon.net
Website: www.hillsidepaper.com
P.O.C. Mr. Alan Lerner
Sponsors: S & K 2000, Inc., New Jersey
Park Avenue Storage Corporation, New Jersey



WASHINGTON UPDATE
By Jim Wise, PACE, LLP

Lawmakers Ponder 
Environmental Actions

This year, Congress considered many different options to 
reduce greenhouse gas emissions. The legislative option 

that received the most attention was “cap and trade,” which is 
an approach that the European Union has used to compel energy 
producers and manufacturers to reduce their carbon emissions. 
Congress’s approach is aimed at placing a price (based on a per-
tonnage calculation of greenhouse gas emissions) on industrial 
facilities and other emitters of greenhouse gases (or carbons). It 
is not expected that the cap and trade proposal will be considered 
this year. The Senate has indicated that more modest energy mea-
sures, including emissions targets and goals for larger buildings, 
energy providers, and increased efficiency in the auto industry 
may be debated. Concern over increased energy costs for both 
businesses and consumers have made more aggressive legislation 
extremely difficult to pass. 
 With Congress stalled on implementing comprehensive en-
ergy legislation, the Environmental Protection Agency (EPA) has 
moved toward regulating facilities that emit the most greenhouse 
gas. Through proposed regulations, the EPA intends to place new 
permitting requirements and limits on some of the larger produc-
ers of greenhouse gas, beginning in 2011. Since the announce-
ment by the EPA, many business-related and industry organiza-
tions, as well as state attorneys general, have filed actions against 
the EPA to prevent the agency from issuing new regulations. 
These suits assert that the EPA does not have the legal authority 
to implement these regulations without congressional authority 
to do so. 
 In 1970, Congress passed the Clean Air Act to address 
environmental concerns about air quality problems throughout 
the country. Two decades later, in 1990, the act was amended to 
also address issues pertaining to the environmental consequences 
of acid rain. Now the EPA is using the umbrella of that Clean Air 
Act as the basis of issuing regulations to capture carbon emis-
sions from stationary sources at larger facilities. The proposed 
effective date of these new regulations would be July 2011. The 
real thrust of the suits against the EPA is the agency’s proposed 
efforts at reducing the scope of its oversight from facilities 
emitting 150–250 tons per year (current law) to a new levels 
of 75,000 tons per year. The timing of these actions could be 
critical, as the courts are not expected to rule on the issue until 
sometime in late 2011.
 To prohibit the EPA from proceeding with its announced 
rulemaking, Sen. Lisa Murkowski (R-AK) offered a resolution 
that would have permanently banned the EPA from indepen-
dently issuing regulations on greenhouse gas emissions from 
stationary sources. The vote on the Murkowski resolution failed 
in the Senate, but may have spurred Sen. John D. Rockefeller IV 
(D-WV) to introduce a more modest bill, which would instead 
place a two-year limitation on EPA action. Senate Majority 
Leader Harry Reid (D-NV) has promised his colleagues that the 
Rockefeller legislation would receive a vote on the Senate floor 
when Congress returns in September.
 Another approach by Congress to reduce carbon emissions 

is a proposal by Sens. Maria Cantwell (D-WA) and Susan Collins 
(R-ME). Their “cap and dividend” has received attention and 
been heard by the Senate Energy and Natural Resources Com-
mittee. Essentially, this bill would require fossil fuel and energy 
producers and importers to purchase permits at established levels 
and prices. These producers would be expected to pass along any 
additional costs to consumers and businesses. In turn, the federal 
government would send dividend payments (based on the sales 
of the permits), calculated on a sliding scale, to consumers to 
compensate them for the increased cost of power and electricity. 
A portion of the auction revenues would be dedicated to funding 
renewable energy programs and projects. Although many aspects 
of this program may be considered in the next Congress, it is not 
expected to receive a Senate vote for the remainder of 2010.
 Another means of addressing global greenhouse gas emis-
sions is carbon offsets, a program in which IAM members, 
through the association, have the opportunity to participate. In 
the private sector, purchases may offset everything from personal 
travel (transportation) to electricity use. Although the purchase 
of carbon offsets is voluntary in the United States, the market 
has seen more than $2.5 billion worth of trading since regional 
programs were put into place.
 Carbon offsets have a significant opportunity to reduce 
global greenhouse gas emissions, but many observers believe 
offsets are increasingly difficult to verify and substantiate. In 
order to be included in comprehensive climate change legislation, 
the offsets currently available in the private market must be in 
addition to (and not in place of) other resources — meaning they 
must not have occurred without the financial assistance provided 
by the company or person buying the offset. 
 Most of the proposals before Congress provide that carbon 
offsets must also be verifiable by an independent third party. For 
example, if the purchase of carbon offsets helps to fund efforts to 
prevent deforestation in South America, the carbon tradeoff must 
be proven. The baseline emissions from a certain activity, and the 
resulting emissions reductions, must also be established before 
projects can qualify in most instances. Development of a more 
comprehensive proposal, which requires verification procedures, 
is expected prior to consideration of another attempt to enact 
some type of climate change legislation in the next Congress.

IAM Offers Volume Discount 
Pricing for Metal Seals

IAM continues to offer special member pricing on metal 
security seals for liftvans. Seals must be ordered in sets  

of 400.  The rates are as follows:

       IAM Members Nonmembers
Under 1000 .08 each + shipping      .12 each + shipping
Over 10,000 .07 each + shipping      .10 each + shipping

 Send all orders to Bel Carrington by fax (703) 317-9960 
or via e-mail to Bel.Carrington@IAMovers.org.
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INSTRUCTIONS FOR SENDING  
YOUR ELECTRONIC AD

The Portal accepts only computer-generated files, 
graphics, and ads supplied on PC- or Mac-com-
patible CD-ROMs. ADS SENT BY E-MAIL MUST 
BE PDF FILES. 

When providing electronically generated adver-
tisements, your disk MUST be accompanied by 
a printout showing what the ad should look like. 
IAM will not accept disks that arrive without a 
hard copy proof.

In addition, advertisers must provide the follow-
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Universal Relocations ......................................54

Victory Packaging  ...........................................87

Voxme ..............................................................78

Wells Fargo Insurance Services   .......................5

Welti-Furrer ......................................................40

White & Co. .....................................................33

WillMove .......................................................100

World Appliances .............................................45

Zuhal Pack International ..................................52

Industry Calendar

September 19–22, 2010
64th NDTA Forum and Expo
Washington, D.C.

September 22–23, 2010
Pennsylvania Moving & Storage
   Associates Conference & Expo
Grantville, Pennsylvania

September 27–28, 2010
PAIMA Convention
San Diego, California

September 29–October 2, 2010
IAM 48th Annual Meeting
San Diego, California

October 19–20, 2010
SDDC—Pacific Personal Property
  Training Workshop
Honolulu (Waikiki), Hawaii

November 4, 2010
SDDC Personal Property Forum 
   (pre-PPF industry meeting
   November 3)
O’Fallon (Scott AFB), Illinois

November 14–16, 2010
Canadian Association of Movers
  2010 Annual Conference
Toronto, Ontario, Canada

September 12–15, 2011
IAM 49th Annual Meeting
Denver, Colorado

October 10–13, 2012
IAM 50th Anniversary Meeting
National Harbor, Maryland
(Washington, D.C.)

EDITOR’S NOTE: Visit www.iamovers.
org/calendar.html for an expanded list 
of meetings and events of interest to IAM 
members.

Portal 
Editorial Calendar

November/December
IAM 48th Annual Meeting 
Recap and Photos

January/February
Safety and Risk Management

March/April
Africa

May/June
Family Business
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