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LEGAL NOTICE

The publisher and/or authors have strived to be as accurate and complete as 
possible in the creation of this publication, notwithstanding the fact that they do 
not warrant or represent at any time that the contents within are accurate due to 
the rapidly changing nature of the Internet.

While all attempts have been made to verify information provided in this 
publication, the publisher and/or authors assume no responsibility for errors, 
omissions, or contrary interpretation of the subject matter herein.

This report is not intended for use as a source of legal, business, accounting or 
financial advice. All readers are advised to seek services of competent professionals 
in legal, business, accounting and finance field.

While examples of past results may be used occasionally in this work, they are 
intended to be for example purposes only. No representation is made or implied 
that the reader will do as well from using the suggested techniques, strategies, 
methods, systems, or ideas.

The publisher and/or authors do not assume any responsibility  or liability 
whatsoever for what you choose to do with this information. Use your own 
judgment.

LEGAL NOTICE, continued

The information described in this report do not guarantee you success. The 
author bears no responsibility for the results you get, which are based on your 
actions alone. 

In practical advice books, like anything else in life, there are no guarantees of 
income made. Readers are cautioned to reply on their own judgment about their 
individual circumstances to act accordingly.

Any perceived slight of specific people or organizations and any resemblance to 
characters living, dead or otherwise, real or fictitious, is purely unintentional.

The fact that an organization or website is referred to in this work as a citation 
and/or a potential source of further information does not mean that the author or 
the publisher endorses the information the organization or website may provide 
or recommendations it may make. 

Further, readers should be aware that Internet websites listed in this work may 
have changed or disappeared between the time this work was written and when 
it is read.

DISCLAIMER

Please note the information contained within this document is for educational 
purposes only.

Every attempt has been made to provide accurate, up to date  and reliable 
complete information no warranties of any kind are expressed or implied. Readers 
acknowledge that the authors are not engaging in rendering legal, financial or 
professional advice.

By reading any document, the reader agrees that under no circumstances is the 
author responsible for any losses, direct or indirect, that are incurred as a result of 
use of the information contained within this document, including but not limited 
to errors, omissions, or inaccuracies.



Do you sometimes feel like you need to be a lawyer in order 
to make sense of finding and using online digital images?

It can feel confusing and overwhelming. But I’m happy to 
inform you that, with just a little knowledge and a little 
concentration, you can learn to be much more confident in 
your image searches. And you can feel more secure about 
avoiding a fine for copyright infringement!

I can tell you this because I have gone through that learning 
and focus myself. I am not a lawyer, I have no legal training, 
and I am definitely not offering you any legal advice in this 
publication.

The information I offer on these pages is for educational 
purposes only. But it is education that I believe you will find 
very helpful. And you’ll have a better sense of when you 
might need to seek a professional legal opinion about the 
images you want to use.
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1. Searching on Google for “free images” is unreliable.
Think about how search engines work. Even if you ignore the 
paid listings, you need to remember that search results are 
based on the keywords embedded in a website’s content. 
Thus, as I write this in 2015, the first 3 Google results for “free 
images” are:

iStockPhoto.com which offers a few free images to 
subscribers each month (with restrictions on how they 
can be used), but most of their image inventory is 
definitely not free!
Fotolia.com which took me to a page with an offer for 
20% with my first purchase, but showed no signs of free 
images anywhere on the page. But it is “free” to sign up 
for an account.
StockFreeImages.com actually does provide all of their 
images at no cost. However, there are restrictions about 
their use, including the requirement of a credit line or 
attribution or a link back to their website.

Even on sites that offer mostly free images, it is a common 
practice to also display paid images, often from their own paid 
site or from a partner site. Accidentally clicking on a paid 
image when you’re expecting a free one can definitely slow 
down your image search process!
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Later in this report, I’ll talk about some more efficient ways 
to find free and royalty-free images.

Another common way to search for graphics is clicking on the 
“Images” link on the Google search page, as shown on the 
next page.



This method produces even more confusing results as Google 
tries to display images that contain the word “free” or have 
the word “free” in the description of the subject matter.

We could try, instead, clicking on the category thumbnail (in 
the first row of results) that Google displays for “Commercial 
Use” and we get the results shown on the right.  

Some of these results will lead us to usable sites that actually 
contain images that are free for commercial use.
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But many other results will take us to blog posts or other 
content on the topic of free images. 

When I clicked on the “Royalty-Free Images” in the lower 
right section of the screen shown below, I was taken to a 
slideshow on Slideshare.net (see screenshot on next page)
which shares information about 12 image sites with a variety 
of different licenses and terms of service. While many of 
those sites will turn out to be good sources, this type of 
content can add several layers to your search process.



If we try to narrow down our search to a particular subject, 
the results can get even more complicated. In my example, 
shown in the next column, I changed my search terms to 
“yoga free images for commercial use.”

Each individual image thumbnail can lead us to a wide range 
of websites, some of which actually offer free yoga images.

However, many of these thumbnails connect to sites with 
little or no documentation about the licensing status of the 
image.

Some, like the example shown below, state very clearly that 
the image is free only for personal use – despite my search 
terms, even when I did an Advanced Search.
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Regardless of whether you end up paying for your images or 
downloading them for free, it is very important to review the 
licensing information for any specific image you download.  

Begin by looking for general information on the site regarding 
their image licensing. Some sites apply one license to all the 
images on their site. The link may say “License” or other times 
it may be “Terms of Use” or something similar.

Some sites display this information clearly at the top of their 
website, as in the example below, while others make it a bit 
more difficult to locate.

Some sites have a variety of different licenses in use for 
different images. In that case, you will need to check on the 
license for each image individually, as shown below and on 
the next page. All 3 images are from FreeStockPhotos.biz

2. You must learn how to interpret basic image 
licensing information and terms of use.

Notice on the next page that the “FSP Standard License” is 
unique to FreeStockPhotos.biz. You would need to click 
through and read the details of their site-specific license.
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Sometimes you will also have a choice of which license you 
want to use. For instance, attribution may be required for 
images you download free of charge, but you may be able to 
purchase a license that waives this requirement. 

Here are some additional key bits of information to look for 
when reviewing image licenses:

• Are the images licensed for personal use only or is 
commercial use allowed?

• Is attribution or credit required? Do they request a link 
back to the creator’s website and/or the distributing site?

• Are you allowed to adapt or modify the images, including 
cropping them?

• Are there model releases for recognizable people? Or is 
this left up to the user to contact the image creator and try 
to get a model release?

• Are there restrictions on the type of content or products in 
which the images can be used?

• Do the usage requirements change when the images are 
used in certain types of content?

• Are there restrictions on the number of copies that can be 
distributed for certain products you create with their 
images?  

Restrictions may include using the images in products where 
the image is an essential element of the item being sold or 
distributed, such as calendars, T-shirts, or greeting cards. 
There may also be a copy limit applied for use in brochures, 
magazines, books, and other printed materials.

Some sites now provide a simplified, “user friendly” version 
of their license, in addition to the complete, formal language 
version. These simplified versions are fairly easy to interpret, 
but reading them still takes some focus and determination. 



3. Understand these basic definitions.
First, let me reiterate that these definitions do not constitute legal 
advice. These are merely my understanding of the terms and are 
provided for educational purposes only. On the next page, I provide 
links to more authoritative sources for further clarification.

Attribution:  a general guideline is to list the title of the work, the 
author, the source, and the license. Preferably provide hyperlinks 
for as many of those items as you can. For more details about 
attribution, see Creative Commons links on the next page.

Commercial Use: for purposes of promoting and selling products or 
services.  

Copyleft: an approach to licensing that makes creative work freely 
available for use and modification, requiring those new modified 
creative works to be free as well.

Copyright: Copyright law protects basic rights of the creators of 
creative works for a defined period of time, such as the rights to 
reproduce and distribute those works.

Copyright-Free:  creative works that are not protected by any 
copyright laws for a variety of possible reasons.

Creative Commons:  a non-profit organization founded in 2001 that 
developed several new, easy-to-understand licenses which creators 
of works can use to reserve some rights while waiving others for the 
benefit of recipients and other creators. Nearly 900 million creative 
works have been licensed under CC licenses.

Derivative Works: based on an existing work, such as using a 
photo of a Disney action figure. The original copyright holder 
must give permission for derivatives based on their work.

Fair Use:  generally involves 3 conditions:  Most of the content is 
created by you. You must give full credit to the creator of the 
content you share. You cannot earn a profit from the content.

License:  an agreement by the creator or copyright holder of a 
creative work giving permission to others to use the work.

Non-Commercial Use: personal use such as screen backgrounds 
or desktop wallpaper, non-commercial websites and blogs, 
educational slide presentations and videos.

Non-Copyright Restrictions: These may include concerns like 
trademarks, patents, and various legal rights for recognizable 
people who are the subject of photographs or art work.

Public Domain:  works whose copyrights have expired, have been 
forfeited, or cannot be applied, usually because the creator is 
deceased, or works that were never eligible for copyright.

Redistribution: selling images or sharing them for free in web site 
templates, slide templates, screen backgrounds or wallpaper, on 
image download sites, on CD or DVD, or in any printed materials.
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Those who distribute images on the internet often use 
misleading language in their marketing.  They play on public 
confusion about the terms described in this document –
especially the differences between royalty-free, copyright-
free, and free.  They use vague or misleading language in 
order to attract prospects and sell more images.

One new site has recently used this advertising slogan:  
“Images you want to use … royalty-free so you can.” Given 
what you know now about the definitions of these terms, 
does that slogan really make sense? 

This new site is actually offering royalty-free licensing for its 
very high quality images, but those licenses are much more 
costly than on the average royalty-free image site. 

Five Main Types of Free Image Sites
• Aggregator sites that search against other image sites 

• Single license sites with restrictions, such as attribution

• All public domain sites where all images are copyright-free 
and have no restrictions

• Mixed license sites, usually all royalty-free but some items 
may be public domain while others are Creative Commons 
with Attribution and still others may be personal use only

• Paid image sites that offer a small number of freebies which 
they select and share, often for a limited time period, with 
varying licenses and terms of use
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Rights Managed: a license that may provide exclusive use of 
an image, but only during the limited time period defined in 
the license for a single, specific project.

Royalty-Free: a non-exclusive license that usually allows 
images to be used multiple times in different projects 
without needing to purchase additional licenses each time.  

Stock Photography:  a supply of ready-to-use photos.



Sources for further explanation about image licensing:

http://commons.wikimedia.org/wiki/Commons:Licensing

http://commons.wikimedia.org/wiki/Commons:Reusing_cont
ent_outside_Wikimedia

http://creativecommons.org/

An excellent resource about copyright, avoiding plagiarism, 
and protecting your own works shared online:

http://www.gcflearnfree.org/useinformationcorrectly/copyrig
ht-and-fair-use/full

Types of licensing on Creative Commons:  
http://creativecommons.org/licenses/

Or you can go to Wikipedia and read their explanations:  
http://en.wikipedia.org/wiki/Creative_Commons

Sources for further explanation about the public domain:

http://www.copylaw.com/new_articles/PublicDomain.html

http://en.wikipedia.org/wiki/Public_domain

http://guides.library.harvard.edu/content.php?pid=500088&
sid=4113929

http://libguides.lib.umt.edu/content.php?pid=119432&sid=1
042278

http://creativecommons.org/publicdomain/mark/1.0/

General news blog posts on this topic:

http://www.contentfac.com/copyright-infringement-
penalties-are-scary/

http://www.blogher.com/bloggers-beware-you-can-get-sued-
using-photos-your-blog-my-story?page=0%2C1
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4. Understand the most common types of image licenses.
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Creative Commons Licenses

Creators of various creative works can choose these licenses 
to retain copyright but waive some of their rights to make it 
easier for other creative people to use their works.

CC BY means you must attribute the author/artist by name

CC BY-NC attribution plus non-commercial use only

CC BY-SA attribution plus “share alike” means any derivative 
work you create must be shared with the same license

CC BY-ND attribution plus no derivative works allowed

CC BY-NC-SA attribution + non-commercial + share alike

CC BY-NC-ND attribution + non-commercial + no derivatives

Creative Commons also offers “CC0,” a method of waiving all 
copyrights and a number of other related rights, thus placing 
the work in the Public Domain.

For more details, go to http://CreativeCommons.org/licenses

Other Common License Types

Image download sites may use other designations to describe 
the license in effect for their pictures.  Some even develop 
their own license, which they should describe on the Terms 
of Use or a similar page on their website.

Public Domain  While not technically a license, there are 
many site that clearly indicate all the images on their site are 
in the Public Domain and can therefore be freely used.  This 
designation means that no one holds a copyright for these 
images.  Once an image is in the Public Domain, it will always 
be in the Public Domain.

Typical Royalty-Free License  Royalty-Free licenses, as stated 
on page 11, are for copyrighted images which you are 
allowed to use under the conditions of the license.  “Royalty-
free” simply means you don’t have to pay for every use.

Typical Non-Commercial License  Images under this license 
are for personal use only.  Usually the site will explain how 
they define personal vs commercial use.

Single Use License  These images can only be used one time 
or in one project.  Check the site for detailed definitions.

http://creativecommons.org/licenses


5.  Keep track of the license for images you download.
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It is important to keep the license information with the image 
so that, when you use the image in content you distribute, you 
can find the license information if you are ever challenged in 
regard to the copyright status of your content.  The burden of 
proof lies with you!

There is no set method for tracking this information, but it 
could be important in the event that you receive a complaint 
claiming that you have used a copyrighted image without 
permission. If such a situation occurs, you’ll want to have easy 
access to the documentation regarding your rights to use the 
image in question.

You will also want to set up a system that is easy for you to 
maintain as you download additional images, regardless of 
whether they are free or paid.  If you create a system that is 
too complicated and you procrastinate about keeping it 
updated, then that system will not be very helpful.

Also keep in mind that you are responsible for all content 
shared in the name of your business, regardless of whether it 
appears on your website or any of your social media profiles 
and regardless of whether you create the content yourself or 
delegate it to staff, outsourcers, or guest posters.

At the end of this guide, I’ll share with you how you 
can get access to the system I use to keep track of 
the licensing for all the images I download.



6. Use sites that make the search and download easier.
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Rather than trying to do a broad internet search, rely on 
favorite sites that enhance your search process.  As you use 
those sites over and over, you’ll become more familiar with 
how their content is organized and that will speed up your 
search and download processes, too.

If you’re someone who is often searching at the last minute to 
find an image right away, then you may prefer working with 
sites that don’t require you to log in or ones that have fewer 
clicks needed to get to the download page.  What helps you 
work faster?

If you prefer to download and categorize a lot of images 
ahead of time, then you may want to work with sites that 
speed up your download process.

Tip:  Think about how to name images as you save 
them in order to make it easier when you’re looking    
for an image of a specific subject matter or style.

Bookmarking your favorite sites or adding them to your 
browser tabs will also help you work more efficiently.

Sites that provide a digital “lightbox” can help you work more 
efficiently as well.  You can save multiple images temporarily 
to the lightbox and then review your selections, side by side, 
all on one screen to narrow down your choices to download.

Photo courtesy of and copyright Free Range Stock
www.freerangestock.com Photographer: Chance Agrella

http://www.freerangestock.com/


7.  Understand the risks and seek legal advice as needed.
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I have heard stories about internet marketers being fined 
thousands of dollars for improper image use by their staff. 
You’ve probably heard some of those stories, too.

Don’t take chances with your content! In addition to the risk 
of legal action and fines, there is also the element of respect 
for the artist who created the work in question. They deserve 
to be paid or at least recognized for their creative work.

Certainly there could be situations where you can use images 
under the “fair use” principle, as discussed earlier in this 
report. Or you might be using public domain images that can 
be used freely in almost any manner.  Almost all of the images 
used in this e-book are from the public domain.

When you use an image for commercial purposes, the 
situation gets more complicated. How is “commercial” 
defined by the image creator or by the site that is distributing 
their images? How do they want their images to be used by 
others? How does that apply to the situation in which you 
plan to use their creative work?

If you have a lot of fans and followers on multiple social 
media platforms, or if your content is frequently shared by a 
lot of people on those platforms, keep in mind that the more 
people who see your visual content, the greater the odds 
that it might be noticed by someone whose creative work 
you have shared without the proper permission.

Seek the advice of an attorney when you have any doubt 
about your legal rights to use, modify, or redistribute a 
particular creative work. Or just choose a different image that 
you can document as being in the public domain!

But also keep in mind that most image download sites post 
a disclaimer stating that they are not liable for copyright 
violations from any images on their site. They do not verify 
the copyright status of images uploaded by contributors. 
Therefore you use any image site at your own risk!



Want to Learn More About Finding Great Free Images?
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• Explore Dozens of Sites with Free Image Downloads 
• Watch Live Webinars about Unique Features of Each Site
• Learn how to decipher licenses on specific image sites
• See the Secret Search Techniques to Filter for Public 

Domain Images in PowerPoint and on some image sites
• Live Demos of Special Search Tools (Free or Low Cost)
• PowerPoint templates with unique ways to display pictures
• An Excel template for tracking image use and licenses
• Additional training demos on visual content creation
• And much, more more!
Each module contains 5-8 unique image download sites, as 
well as training on little known search techniques, tools to 
speed up your image searches, demos of creating visual 
content using free or low cost design tools, and much, much 
more.

Free Pictures Fundamentals:  How to Find and Use Free 
Digital Photos and Avoid Copyright Violations

Module 1: Understanding Image Licensing & Enhancing Your 
Free Image Searches

Module 2: The Advantages of Using Public Domain Images 
and Where to Find New, Modern Public Domain Photos

Module 3: The Special Traits of Older Public Domain Images

Module 4: Finding and Using Non-Copyrightable Pictures

BONUS: 5 videos about working with images in Power Point 
and in Canva and how to credit artists for Creative Commons 
pictures

BONUS: 4 unique PowerPoint templates to show off great 
photos in presentations, videos, social media, and more!

Get Details Here and See 
a Training Video Preview
Get Details & Register at

http://PresentationsWithResults.com/FreePictures

4 Weekly Sessions held as live 
Google+ Hangouts plus access to 
the recordings

BONUS: Private Facebook Group 
with weekly challenges and 
unannounced bonuses

http://presentationswithresults.com/FreePictures


About the Author
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Susan Joy Schleef, Founder
Presentations With Results, Inc.
700 S Oakley Blvd, Chicago, IL 60612

(312) 646-0546
Success@PresentationsWithResults.com

Susan Joy Schleef, founder of Presentations 
With Results, Inc., is an authority on Visual 
Content Marketing. She specializes in helping 
entrepreneurs, professionals, and others 
with a message to create more effective 
presentations, videos, webinars, and other 
visual content that educates and engages 
their clients and moves them into action.

Susan is a Certified “Beyond Bullet Points” 
Presenter who has taught for more than 30 
years in grade school, junior college, and 
numerous corporations. She has over 10,000 
hours of experience in creating and editing 
software training videos for the staff of a 
large non-profit organization.  

In addition to her instructional background, 
Susan has studied with various marketing, 
sales, and business coaches.  She received 
the “Entrepreneur Award” from JT Foxx’s 
Top One Coaching Organization at Mega-
Partnering VI in December 2012.

She is the author of the forthcoming book, 
“Get Your Message Into Their Brains: Neuro-
marketing Secrets for Better Presentations, 
Videos, and Other Content Marketing.”

Let’s connect on social media:
https://www.Facebook.com/PowerPointQueenRules

http://www.Pinterest.com/PresentationsWithResults

https://plus.google.com/+SusanJoySchleef

http://LinkedIn.com/in/SusanJoySchleef

http://Slideshare.net/SusanJoy

http://Twitter.com/SusanJoySchleef

https://www.YouTube.com/MessageMediaMagic

https://www.YouTube.com/user/SusanJoySchleef

https://www.YouTube.com/user/CreativeMarketingTV1

Creative Marketing TV is a monthly interview 
show about creative marketing ideas where 
guests discuss a wide range of topics, as well 
as monthly training demos about creating 
visual content.  

Watch past recordings on the YouTube 
channel, Creative Marketing TV, or look for 
announcements about upcoming shows in our 
Google+ Community at https://plus.google.
com/+CreativeMarketingTV1.

https://www.facebook.com/PowerPointQueenRules
http://www.pinterest.com/PresentationsWithResults
https://plus.google.com/+SusanJoySchleef
http://twitter.com/SusanJoySchleef
http://twitter.com/SusanJoySchleef
http://twitter.com/SusanJoySchleef
http://twitter.com/SusanJoySchleef
https://www.youtube.com/user/SusanJoySchleef
https://www.youtube.com/user/SusanJoySchleef
https://www.youtube.com/CreativeMarketingTV1
https://plus.google.com/+CreativeMarketingTV1
https://plus.google.com/+CreativeMarketingTV1
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