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Introduction 

 

 Why should you be reading this guide? 

 What are Push Notifications? 

 Why Push Notifications? 

 

Why should you be reading this guide? 
 

Are you looking for new channels to increase your conversion rate from 3% to 30% or to 

double your website traffic? Are you hunting for new ways to re-engage with your 

customers/subscribers? We have created a detailed guide to reach your goal that will 

give a detailed insight on how to use Push Notifications, different types of push 

notification campaigns, the best practices, the mistakes to avoid and case study. We 

want you to be successful and every step to reach your goal is explained in this guide. 

What are Push Notifications? 
 

Push Notifications are short messages that pop up while you are browsing on your 

desktop/mobile/tablet. Push Notifications might contain images or text or both and will 

appear only when the browser is open. Irrespective of which site the user is browsing, 

the push notification will be delivered to the customer. 
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Push Notification has variety of uses. You can use push notification to update a user 

about your recent blog post, cricket score, sale event, price drop and much more. Push 

Notifications can be sent on any platform including Chrome and Mozilla. 

Why Push Notifications? 
 

By nature, Push Notifications are similar to alert messages. It gets delivered to user on 

real time basis on their browser whether they are on desktop or mobile/tablet. It’s a way 

of directly communicating to your user without the fear of getting marked as spam orto 

get lost in bulk of emails, SMS or posts. It appears as an alert to the user and if used the 

right way, it can easily get you click rate of more than 30%. Push Notification is an easier 

and faster way of engaging your customers directly. 
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Chapter 1: Inside out of Push Notification 

 

 Push Notification Anatomy 

 Importance of each factor 

Push Notification Anatomy 
 

Check the below Push Notification on desktop and mobile: 
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Every notification has 5 Parts: 

 Company Logo 

 

 Notification Title 

 

 Notification Content 

 

 Image 
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 Call To Action Button 

 

 

Importance Of Each Factor 
 

Company Logo 

You should always put your logo while sending the message. Notification without logo 

looks like spam and may lead to un-subscription by user. 

Notification Title 

This is the 1st text a user sees when you send a notification. The title should be catchy and 

simple. A good title can lead to more clicks. Every notification holds characterlimits and 

so be creative and direct. 

Notification Content 

This is where you talk about your notification. Avoidrepetition of the title. Give 

additional information to entice the user to click on your notifications. Again, it should 

simple and clear with Call to Action words. 

Image 

Since amount of text is limited, push notification offers you add image as well. Choose a  

creative image which clearly depicts what the notification is all about. Remember an 

image speaks louder than text. 
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Call to Action 

Always use the apt Call to Action button. If you want the user to download, use 

“Download Now”, if you want the user to order, use “Order Now”. Be clear on what 

action you want the user to take and accordingly use the CTA words. 
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Chapter 2: How to use Push Notification? 

 

 What to send? 

 When to send? 

What To Send? 
 

Push Notifications are meant for real time consumptions. So send notifications which 

need immediate attention of your users. Few of the cases where you can send Push 

Notifications are: 

 Price Drop Alert: If there is a drop in price for any selling items on your site, 

then send an alert to the user via Push Notification 

 News Alert: If you are a news site, you can send breaking news to them 

 Exclusive Coupon: You can even customize coupon for your customer to 

tempt them for a purchase 

 New Post Alert: If you have written a new post or created a new video, send 

them to re-engage with your subscribers 

 Time Bound Sale: Time bound sale are those which starts and expires within a 

short period. Companies like Amazon and Flipkart are already doing time bound 

sale for exclusive mobile launch. You can send notifications on the same. 

When To Send? 
 

Like any marketing communication channel, timing is very crucial while sending Push 

Notifications. However it varies from consumer to consumer. If your target customers 

are students, then the apt timing will be evening and late night when students are 

usually active on the internet. If your target customers are working professionals, then 

send them during the day time and weekends. It is seen that notifications send in the  
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afternoon and late evenings have better click rates as compared to the ones send during 

the mornings. 

 

To sum it up, it all depends on your customer. Segment your customer based on their 

behavior and accordingly send notifications. Using PushEngage, you get a complete 

insight to customer behavior including what timing has better click rates. You can then 

plan and execute accordingly to get higher success rates. 
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Chapter 3: Impact of using Push 

Notifications 
 

Using Push Notifications as a marketing channel in the right way will create a great 

impact on your returns. 

 Push Notifications drives User Engagement Rate By 75% 

Since Push Notifications are delivered on real time, they get consumed much higher 

than any other channels. With proper planning, Push Notifications has increased user 

engagement by more than 75%. The reasons for high engagement are primarily 

because: 

 Users always carry their mobiles with them 
 Push Notifications are alert type messages which create urgency in the mind 

of the user and hence open rate increases 
 Since the notifications can be personalized with respect to a user/segment, 

hence leads to a higher engagement 

 

It enhances customer engagement as well 

as retention. Sending Personalized Push 

Notifications can drive more customer 

engagement and the open rates can be 

increased up to 500-700%. 
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 Push Notifications improve Click Rates 
 
Push Notifications are directly delivered to the user. So there is a higher click rate 
as compared to emails. 
 

 
 

 Increases Subscription Rate 
 
Since for registering to push notifications, a user doesn’t have to put any personal 
information, it automatically increases the subscription rate for any website. 
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AskLaila got 3X subscription rate after implementing Push Notification and its CTR 

improved 100% 
 

 Push Notification boosts Conversion Rate 
 
Push Notifications 
are delivered on 
real time. With ease 
of segmentation 
and 
personalization, 
you can send 
notifications to 
targeted customers 
when they are 
active and it leads to 
higher conversion 
rate. Campaigns 
like Flash Sale, 
Hourly Deals, and Exclusive Sale convert well using Push Notifications. 
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Chapter 4: Types of Push Notifications 

 Alert Based 

 Trigger Based 

 Segment Based 

Alert Based Push Notifications 
 

Alert based notifications are generated by the company. Based on the industry, the alert 

push notifications are sent to make the user aware on any new happening: 

 Blogs – New post or review 

 

 

 Retail– New product launch, Flash sale 

 Airline– New offers on flights, Limited time sale 
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 Exclusive Coupons/Offers– Companies who want to re-engage with 

customers can send personalized exclusive coupons to a particular user 

Above are few cases where Alert Based Notifications are used by the companies to 

inform users of any new action on their site. 

Trigger Based Push Notifications 
 

These types of notifications are sent based on the actions taken by a user. Below are the 

few cases where you can use Trigger Based Notifications: 

 Price Drop – Many of the retail companies can put a price drop option for 

customers. If they have registered for the services, a notification will be sent if there 

is a price drop. It can lead to higher conversion. 

 

 Notify When In-Stock – Many of the fast selling products go out of stock in no 

time. In such cases, company can give an option to user to get notified whenever  
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the product becomes available. This is another way to ensure that customers don’t 

miss out on their favorite product. 

 Abandoned Cart –Many a time users add products to their cart but don’t make 

a purchase. In such cases, companies can send an abandoned cart alert with 

exclusive coupon to convert the user to a customer. 

 

Segment Based Push Notifications 
 

Every user is different and to get higher click rate on notifications, companies should 

segment user. Segmentation can be done based on location, gender, buying habits and 

other parameters. Some of the classic cases where it can be used are: 

 Behavior Based – Companies can segment user based on their buying habits. 

If a user has a purchase history on electronic products, then you can send 

Notifications on any new product launch if any on Electronics category. Similarly 

if a user books repeated flights to a particular destination, then you can send  
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Notifications on lowest flight price to that route. You can plan out the campaign 

based on the user’s insight to get higher click rate. 

 Gender Based – There are lot of gender specific products. Segment users based 

on gender and then send them any new offer on that particular category. Rather 

than sending out notifications to all, you can select specific gender based on their 

buying history. These will bring brands closer to user. 

 

 

There are a lot many other ways you can segment users. Notifications sent to a well 

segmented user results in increase in click rate as compared to notifications sent to all 

users. 
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Chapter 5: Types of Push Notification 

Campaigns 
 

You should prepare a proper plan while implementing Push Notification for your 

marketing activity. Below mentioned are the prime campaigns you can plan using Push 

Notifications: 

 Promotional 

 Transactional 

Promotional Campaign 
 

This is one of the basic campaigns used when you want to launch any new product or 

sale or new features. Promotional campaigns are generic notifications and are not 

personalized. Its main aim is to get more users attracted to their newly launched 

product or sale for a short duration of time. Some of the top promotional campaigns are: 

 Flash Sale: Sale which is run for a limited period of time. You can view the Flash 

Sale Run by Amazon for exclusive mobile phones. 
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 Product Launch: Whenever a new product or new feature is launched, you 

should send out notifications. The product launch notification can be 

informational where you educate the user about the new product. 

 

 

Transactional Campaign 
 

These are campaigns which are more focused towards transaction. The intent of this 

notification is to entice users to make some transactions on your site. Below are the few 

examples of transactional push notification campaigns: 

 Out Of Stock Inventory: Consumers add products to their cart if the product is 

out of stock to ensure that they get notified when its back. These campaigns are 

highly successful as the customer has already decided to make the purchase and is 

waiting for the product to be back in stock. 

 Price Drop Alert: Nowadays shoppers do compare product pricing before they 

make a final call. Many of them wait for a drop in price. Make sure you send a 

price drop alert notification to your customer when it happens. This is a highly 

converting campaign if implemented properly. If there is no price drop but the  
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Product is high selling, and then you can create a coupon and send it as a price 

drop alert. 

 Abandoned Shopping Cart: Many times customers add product to their cart 

but don’t make a purchase to convert it. In such cases, you can plan out a strong 

campaign to tempt users to make the purchase: 

 You can send a time bound coupon applicable only to that product 

 You can send a notification that says there is limited stock available 

 You can send an alert saying the price of the product will be increasing soon 

 
 

This is one of the most successful transactional notification campaigns. Since the user 

has already shown an interest in the product, your job is to lead the user to purchase. 
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Chapter 6: Best Practices 

 

A perfect push notification message should convey the message easily to the users and 

they should be able to perform an immediate action. Focus on certain tips listed below 

to create that perfect push message: 

 Notification title & content 

 Call To Action 

 Segmentation 

 Personalization 

 Timings 

Notification Title & Content 
 

As compared to other marketing channels, Title & Content are crucial when it comes to 

Push Notifications. Since there is a character limit, you should be careful on what goes in 

title and content. Here are 3 things you should keep while sending any push 

notifications: 

 Crisp And Direct Title: Since number of characters is limited, you should 

create a simple title. It should clearly state what user will get on clicking the 

notification. Eg: “Last Day Sale Today – Till 4PM” Or “Want To Increase 

Your Traffic By 5X” 
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 Message Content: The message in notification should be precise. Eg: “Use 

the code “ABC” to avail the offer.” Or “5 Proven Ways To Increase Your 

Traffic. Easy To Implement & Start Seeing Result” 

 

 Landing Page: Since notifications are Alert type and are meant for real 

time consumption, it goes off after the user clicks on it. So it becomes 

imperative that the landing page should have all the necessary information. 

If the landing page and notification doesn’t sync then it will lead to a un-

subscription. 

Call-To Action 
 

After a user opts for your push notification message, next is the Call-To Action so that 

your message gets converted. It is very important that the mentioned Call-To Action 

should sync with your notification message. 

 Free Trials: A free trial is the best way to get started. If you are selling any 

Software product, you can offer a free trial. Free and risk free trial always clicks. 
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 Try It For Free 

 Start My Free Trial 

 Get My Free Account 

 Sign Up For Free Trial 

 I Want Free Trial 

 Click For Risk Free Trial 

 Free Analysis 

 With Benefits: You can also share success stories or e-books or invite people to 

join the group. People always want to see and connect with others who have 

benefited with your product. 

 Download Now [E-Book] 

 I Want To Know More 

 Get Free Access 

 Start My Free Course 

 Add Me Now 

 Send Me Free E-Book 

 Transaction Oriented: To entice customer for a purchase, you can offer 

discounts on your product. You can send free limited time coupon/offer as well. 
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 Get Free 20% Off Code 

 

 Get Free Code 

 Show Me Free Coupon 

 Send Me Coupon 

 My Free Coupon 

 Get Now 

Segmentation 
 

Every user is different and so it’s essential for any marketing person to segment users 

before delivering any message.  Assume that a user purchases a new mobile. After two 

days, you send a notification to the same user about price drop on that product. Imagine 

what will be the impact on user about your company? Chances are high that the user 

might unsubscribe you! 

But, if you send messages after segmenting your users, it will reap you benefits. While 

doing segmentation, it can be based on gender, age, geo-location, on buying habits, last 

purchase or any other attributes and also on how active they were in the past 3 months. 
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 Gender: You can send notifications to your users based on their gender. It is 

helpful in sending a more personalized notification as well. For example, there is 
an online sale on fashion for men and women. Rather than sending a general 
notification of the sale, segment your users based on their gender and send them 
offers. This will get you more quick response from response as you are sending 
them the specific offer and not a general one. Send offers on latest crop tops, 
kurtis, sarees, handbags, jewelry and others to your female users and for the male 
segment you can send notifications on the offers on shoes, shirts, tees and others. 
 

 Age: Segmenting your users based their age is yet another way to hold them back. 
The need of the users varies with age as well. A college going student might be 
searching for the latest books to prepare for their upcoming exams while a 
working professional might be keener in looking for a good offer on weekend 
getaways.  
 
A Few examples on how Segmentation can benefit your Push 
Notification campaign: 

 

College Students  Exams Are Near Send Notification on “Offers on Exam 

Books/Guides” 

Working People Long Weekend Send Notifications on “Movie, Travel Offer, Short 

Travel Destination” 

 Geo-Location: It is very important to segment your users based on their geo-
location. It is not a wise thing to send a notification to all your subscribers 
irrespective of their location as some of them might be receiving the notification 
during the odd hours! It is something risky for you as it can lead to even an 
unsubscription. So be smart to segment your users based on their location and 
schedule your notifications accordingly. 
 

 Landing Page: You can segment users based on specific landing page as well. 
Keeping a track on your users browsing history, the pages and the kind of 
products they check the most will help you send related notifications. This will get 
you more spontaneous response from the users. Imagine they have been  
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searching for a product for a long time and you send them a related notification for 
the same product and they will be on cloud nine! 

 

Segmented notifications have higher CTR. PushEngage analyzed the impact of 

Segmented Push Notifications on CTR. We found that the effect varies industry-

wise. Depending on your industry type, you can get up to218% higher CTR if you 

send segmented notifications as compared to the non-segmented. 

 

Personalization 
 

Personalization is another important aspect while sending push notifications. It doesn’t 

end in “Hi Ajit” but even beyond that. Personalization should consider user’s buying  

habit, time of the year, gender and other necessary attributes. Below example will make 

it clear: 

 

Target Customer: Urban People who are working, Time of year: Winter, Gender: 

Female, Buying Habit: High End Fashion Clothing 
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For the above Segment, you can send a personalized notification like: 

 

 

Hi Sarah, New Collection on your favorite Leather Jacket is back. Limited Stock! Use Code 

SARAH10for 10% discount. 

Timing: Timing is always a critical factor while sending notifications. If timing is 

wrong, even a well-crafted notification will go un-noticed. You can check the dashboard 

of PushEngage, which offers a complete insight into what time your users are more 

active and likely to click on notifications. Below examples show how important is the 

timing: 

Sending notifications to students while they are in college 

Sending notifications to working people when they are in meeting 

 

As per the researches, users are more active during 8AM to 11AM, 3PM to 5PM, 8PM to 

11PM. However there is no universal timing as to when users are more likely to click on 

your notifications. Every business is different and so the ‘right timing’ also varies. Check 

out your analytics to understand what time users are more engaged on your site and 

schedule your time table for sending notifications accordingly. 
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Chapter 7: Use Case – Industry wise  

 

Let us check on how various industries can apply push notification to reach their goals. 

This will help you to know how this tool can be applied for multiple industries. 

Airline Industry 

They can send notifications on events like - search, ticket booking, flight status, flight 

offers. Case: Once a customer searches for flight, he can do two actions – Book a Flight 

or Leave the site. 

Type of notification if the customer books a flight: 

 Flight Status Notification 

 

 

 Return Flight Offers (If Not Booked) 

 Cross Sell – Cab/Hotel Booking Notification 

 Send Flight Offers On Similar Route (At Later Stage) 

Type of notification if the customer doesn’t book flight: 
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 Send Flight Offers On Similar Routes 

Retail Industry/E-Commerce 

 

Retail industry can use Push 

Notification for variety of actions. They 

can use it for re-engaging with old 

customers, cart abandonment 

notifications, website abandonment 

notifications, promotion and many. 

 

Bloggers 

Bloggers can be in regular touch with their readers. They can send notifications to – Re-

engage with readers, update on new post, and update on relevant post. 

News Site/App 

News site can use notifications to update user about – scores of live match, breaking 

news. 
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We have covered the complete details about how Push Notification works and what are 

the best practices. You can also read the below post get more understanding of Push 

Notifications: 

Case Study: AskLaila Increased CTR by 100% and Got 3 X Subscriptions Using PushEngage Web 

Push Notifications 

8 Web Push Notification Tricks You Need To Start Right Now 

Impact & Usage of Rich Push Notifications in Web Push – An Industry Wise Study 

7 Mistakes You Should Stop Doing While Sending Web Push Notifications 

How to Send Push Notification Messages that Really Work? 
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6,000+ Websites From 125+ Countries Have Already Improved Their User 

Engagement And CTR Using PushEngage. 

 

What Customers Says About PushEngage 

 

We Are Offering 15 Days Trial For All Plans 
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