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HOW TO GET PAID WITHOUT QUESTIONS

LESSON #2

CORE SECRET
HOW TO GET PAID WITHOUT QUESTIONS
Lesson 2: The 5 simple things you need to do to attract your ideals client who will pay you for 
the value of your services without questions. 

POSITIONING:
To position your brand, you need to know who you’re supposed to be helping. First you want 
to identify who your ideal client is. It is important to understand because you want premium 
clients doesn’t necessarily mean they are rich clients. A Premium client is a client what will 
pay you for your highest service PERIOD. 

Here is why. If you know what their pain point is and you have the solution to what they want, 
they will find the money. You know how you’ve been when you want something. You find the 
money. Here is the difference with the purposeful branding blueprint. You’re actually provid-
ing solutions that come from your soul. You’re meant to do this for them and I guarantee you 
they can sense and feel that from their immediate connection to you be it online or live.

It is super important to be as specific as possible when you’re thinking of this question of 
your deal client. The more NICHE, the quicker you can get to the people you are supposed to 
be supporting with your purpose.

1.   My ideal client is:

2.  Who are 3 people that may know or have access to your ideal clients? (coaches, graphic 
     designers, stylist, publicists)

3.  What are the top 3 websites your ideal clients probably spend the most time on daily?

The secret here is learning to hang out where they hang out, not where you hang out. 
Purposeful branding is about supporting OTHERS with your gifts, talents and abilities. 
Always think about the people you’ve been created to help.

1. 2. 3.

1. 2. 3.
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4. Based on the value you offer, what are 3 top brands they are attracted to? (It is important         
    to see what brand attracts them because. It may be the look, the color scheme the image style etc. 
    You need to identify these visuals and start saving them so you can get inspiration as you being to 
     create for them.) 

5. What are the top 3 colors that exemplify the emotional results that your purpose 
    provides. (Get interested in what will attract the people you want to help. It will probably not 
     always be about what colors you want and that’s okay.)

IDEAL CLIENT PAIN POINT/SOLUTION:
What stresses them out? What keeps them up at night. This fun-sheet is an ideal example. 

EXAMPLE:
This fun-sheet is called: The 5 simple things you need to attract your ideals client who will 
pay you for the value of your services without questions. 

The Pain: 
Not getting paid by your ideal clients, without them asking you so many questions before 
they commit.

Solution: 
5 simple things that help you get paid without them asking you questions.

6.  What keeps them up at night? What is their pain point. Tie this to whatever value you          
can provide that serves your purpose.

7.  Does your service or product provide a solution to that pain?

Yes No

Once you know this, you need to engage them where they are. Pencil it into your calendar, 
post thoughtful comments, spend at least 20 minutes a day engaging 10-20 of your potential 
ideal clients.

1. 2. 3.

1. 2. 3.
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LANGUAGE DELIVERY:
In this section you will develop the exact language that states exactly what their pain point is 
and what solutions you provide.

8.  ___________________________ Solution to _____________________________
  (Ideal client)                (the result you provide)

without ______________________ in _______________ days, steps, months
             (the problem)            (how long, time)

Example:
Working women’s solution to Financial Freedom without living from pay check to paycheck 
in 30 days.

There is no need to get fancy. Keep it simple and use the exact language that taps into their 
pain point with what you offer as the solution.

PERFECT LOCATION:
Whenever you need to be where your ideal clients are, it is your responsibility to go meet 
them there and tell them how you can support them with your solution to their pain point.

List the top 7 places live and online where your ideal clients probably spend most of their 
time.

LIVE LOCATIONS VIRTUAL LOCATIONS

MONEY MACHINE:   
Go through your contact list and identify 3-5 clients you have worked with and contact them 
via email. It is never too late.

Name: Email:

Name: Email:

Name: Email:
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SWIPE FILE OF EMAIL TO SEND TO YOUR CURRENT 
CLIENT

Hi___________. So glad we got a chance to chat about ___________________
That was fun. I am excited about you using the expert advice I shared to help you 
_______________________.  

Please give me your feedback on what the experience was like working with me. Do 
be as detailed as possible. I would appreciate it

1. What did you like about ________________?
2. What would you want me to do differently next time?
3. Would you recommend this service to your friends? If you would, please share 
the names and email of 3 friends who you believe would value and appreciate this 
product or service. With your permission, I’d love to reach out to them.

Name: _______________________ E-mail__________________

Name: _______________________ E-mail__________________

Name: _______________________ E-mail__________________

Be sure to include your full name, company, title, city and state of residence. I would 
like to use this as testimonials for on my site/social media about working with me.

Thank you for trusting me through this process. I look forward to working with you 
on the next phase of your ___________________.

I wold greatly appreciate your prompt reply.
I look forward to being of service to you with my expertise.

Please feel free to email me with any questions you may have about our session.

Chat soon

Sincerely,

Your Name.
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SWIPE FILE OF EMAIL TO SEND TO THEIR TRUSTED FRIEND 
(Remember there is a psychology behind this. All this needs to happen within 
24-48 hours of that first great experience with you. Be sure to cc their referral 
contact in the email.)

Hello ______, Good ___________ . I hope all is well. Your friend ____________ 
took/bought/experienced my ______________  _____________ (when) and men-
tioned to me that you would enjoy the same experience.  So I want to reach out to 
honor her request that this experience would be great for you too.

I’m ______________ and I work with women to help them discover their purpose, 
do what they love so that they can help people and build profits.

_________ had a lot to say about the session, but this is what stood out and I want-
ed to share it with you.

“Insert Quote that the friend sent you from the previous swipe file”

The Purpose Brand Session identifies what you’re the best at that can help the 
world, and recommended ways to package that gift, talent or ability to create finan-
cial freedom for you and your family. 

It helps verify the type of person you should be helping and how to reach thou-
sands of that type of person and how to build a business around what you’re de-
signed for that is recognized in the market place to attract your ideal clients. 

It ends with a brand statement that encompasses your values and how it supports 
others in a way that builds profits.

________’s Purpose Brand statement had us oiiii and aahhing with excitement!

I would love to get you on my schedule to have your very own brand session with 
me.

My next available dates are ____________________ and ___________________
Do let me know which one of these work best and I’ll add you to my calendar.

I look forward to connecting with you soon.

Sincerely,
Your Name
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Special Offer:

ONLY AVAILABLE FOR A LIMITED TIME. USE CODE: MP50OFF 
AT CHECKOUT. CLICK HERE TO BUY NOW!

50% OFF $99  $49

The MASTER PLAN IN 60 MINUTES is a workshop that shares a simple way to create 
and map out a master plan for each quarter to get things done, and to be successful 
in accomplishing your goals for the year. It includes a guided video and a re-usable 
fun-sheet.

CLICK HERE

http://www.theicystore.com/item/masterplan-in-minutes
http://www.theicystore.com/item/masterplan-in-minutes
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YOUR PURPOSE COACH  AND CHEERLEADER

http://www.theicystore.com
http://www.icyacademy.com/purposebrandsession/
https://www.facebook.com/yetundeshorters/

